PELHEH3USA

Ot npo@. 1-p Manoa HukosioB Pudos
Hay4uno nanpasJjienue 3.8. ,MkoHoMuKa U ynpasjeHue
Karenpa ,,MkoHoMuka Ha Typuzma‘“
daxkyJarer ,Mkonomuka Ha nHPppacTpykrypara*
YuauBepcuret 3a Hannonaano u CeeroBHo CTONaHCTBO
YiieH Ha HAYYHO J)KYPH 32 y4aCTHE B KOHKYPC 32 3aeMaHe aKaJeMUYHA UIbKHOCT
»10IEHT* B po()eCHOHAIHO HANIpaBJeHne ,,3.8. Ukonomuka* (Mapkerunr (Jlururannu
MapKeTHHIOBH KOMYHHKAIIHH)),
o0siBeH B /B, Op. 29/12.04.2022 r. ¢ kaHAUAAT IJ1. ac. 1-p AuHka AtaHacoBa 3;1aTeBa

Peuensusita e uzrorseHa Ha ocHoBaHue 3amosel Ha Pexrtopa Ha O3V ,Heodur
Puicku® Ne 869/4.05.2022 r. u Pemenue na Hayunorto xxypu or 15.06.2022 r. HelinoTo
ChIIbpKaHUE € ChOOpPA3eHO C HM3UCKBAHMATA Ha 3aKOHA 3a Pa3BUTHUETO HA aKaJIEMUYHHS
cbectaB B PenybOnuka bwarapus (3PACPB), IlpaBuiHuka 3a HErOBOTO MPHIIOKCHHE
(ITII3PACPB) u Bbrpeninute mpaBuiia 3a pa3BUTHE Ha aKaJeMUYHHs CchcTaB B FO3Y
,Heoput Puncku®.

1. Kparku Ouorpaduynu JaHHH HA KAaHIUATa

I'n. ac. n-p [unka 3nateBa € €AMHCTBEH KaHIuAAT IO 00sBeHUs KOHKypc. OT
HampaBeHaTa IMPOBEpKAa Ha MPEICTaBEHUTE MaTephald 3a KOHKypca HapylleHHs B
nporieaypara He ca koncratiupanu. CriazeHu ca u3uckBanusta Ha @wi. 29 (1),296 (2), t. 1 uT.
2 ot B3PACPB u ui. 60 (1), wr. 61(1)(2), 1. 1 u 1. 2 ot IINIBPACPB. B3etu ca noj BHUMaHue U
yKa3aHUATa, JaJIeHU BbB BbhTpelHuTe npaBuiia 3a pa3BUTHE Ha akaeMUuHus cbeTaB B IO3Y
,Heodur Puncku.

Y4acTHUKBT B KOHKYypca € pojaeH Ha 21.09.1972 r. B rp. Hosa 3aropa. Cpeanoro cu
o0pa3oBaHue 3aBBpIIBA B TEeXHUKYM MO MEXaHOTEXHUKa ,,Atanac Jlumutpos* — rp. HoBa
3aropa ¢ mpodecuoHanHa KBamudukamus: TeXHOJOTHS HA MAIIMHOCTPOCHETO — CTYJIeHa
obpabotka (1987-1991 r.) ¢ ornmuen ycmex. Ilpe3 mepuoma 1991-1994 r. npumoGusa
oOpazoBarenHo-KBalM(pHUKalMoHHa crerneH .llpodecuonanen 6axkanaBbp® B rp. CBUIIOB
kbM [lomyBUCHI MHCTUTYT MO MKOHOMHKA W YIpaBJICHHUE MO CIENHATHOCT ,,JIKoHOMHKA U
yrmpasieHue Ha koomneparuute®. [lo chioTo Bpeme ce € oOydaBaiia B IpeKBaIM(PUKaIMOHEH
Kypc kbM Cronancka akaaemus ,J[. LlenoB* rp. CBHILIOB 1O cHeuuamHocT ,,/leaoBu
otHomeHus . B mepuoaa 1994-1997 r. npoasinkaBa 00y4eHHUETO CH TIO CIiell. ,, IkoHOMHKa Ha
koomnepauuute” kbM Cromanckusi ¢akynrer Ha BTY ,,Cs. CB. Kupun u Meroauii™ rp.
Benmuko TepHOBO, Kbaero npunodbmsa OKC ,Marucrbp®.

Cnen ycnemeH KoHKypc mpe3 1997 r. e Ha3HaueHa Ha akKaJeMH4YHa JUTbKHOCT
»acucTeHT* 1o Mapketunr B CronaHckusi ¢akyiarer Ha IO3Y ,Heodut Puncku®
bnaroesrpan, a mpe3 2004 r. e moBuieHa B ,riiaBeH acucteHT . [Ipe3 2013 1., cien
yCIelllHa 3alliTa Ha AUCEePTAllMOHEH TPY/I, i € MpUchaeHa 00pa3oBaTeIHaTa U Hay4Ha CTeNeH
,»JA0KTOp” 110 3.8. ,,JIKoHOMMKa*.

OOwmuaT crax Ha 1. ac. O-p JuHka 3maTeBa B Kateapa ,,MEeHUHKMBHT U MapKETUHT
Ha O3V ,H. Puncku“ e 24 roguau u 7 mecena (1997 - 2022 r.), a CTaXbT KaTo IJ1aBEH
acucteHT — 18 roguun (2004 - 2022 r.). Pabotu mo npobiemMuTe Ha TUTUTATHUS MapKETHHT,



CICKTPOHHUS  OW3HEC,  MEXKIyHAapoIHA  peKjamMa,  MApKeTUHIOBH  TPOYYBAHUS,
KOMYHHKAIIMOHHA OJUTHKA, MAPKETUHT Ha YCIyTUTE.

OO0yueHusiTa, B KOUTO y4yacTBa KaHaujaara ca: “Ooéyuenue 3a paboma ¢ naiamepopmu
3a enrekmponno-ooyuenue BlackBoard Learn” kem MOH - OII ,,Pa3Burne Ha Y4OBCIIKHUTE
pecypcu® Mo mpoekT ,,Pa3Butue Ha €NeKTpPOHHM (POpPMHU HaA AUCTAHIMOHHO OOy4YeHHE B
cucremara Ha O3V ,Heodpur Puncku‘“* (2013 r.); ,,Enexkmponnu maoauyu xom MOH —
OIl ,,PazBuTHe Ha YOBEHIKHTE pECypcu™ MO MpoekT ,lloBumiaBane Ha HpodecHuOHATHUTE
KOMIIETCHIIMM Ha akaaemMu4Hus cbctaB Ha IO3Y | Heodur Punckum (bnaroesrpam) —
WHBECTUIS 32 OBACIIETO; “Onepamugnu npozpamu u 6b3MOMNCHOCHU 3d Onepupane Ha
npoekmu ¢ eepocpedcmea’”, opranuzupad oT ObnacteH HWHPOPMAIMOHEH LIEHTBD,
bnaroesrpan (2016 1.); “Ocnoéu na oucumannus mapkemunz”, opranu3upan ot JlururaneH
rapaxx u |AB Bulgaria mo mporpama ma Google (2017 r.); OOyumrenHu KypcoBe IO
ISUTOCTHATA Mporpama no Jlururanen MapkeTHHr KbM LIeHTBp 3a npodecrnonanno oOy4yeHue
kbM Codt¥Vau HIIO EOOJ - ,Mapkemunz ¢pynoamenmuoac* (2017 2.), , Kvnmenm
mapkemunz“ (2017 2.), ,,Umeitn mapkemunz* (2018 2.) u ,,@eitcoyk mapxemunz* (2018 2.),
Kypc 3a pvkoeooumenu na yueonu npeonpuamus, opranunzupan or MOH — ILlentsp 3a
yueOHo-TperupoBbuHn pupmu (2020 r.); Kypc no ,,Power Point Expert® kesm Presentation
Leader Ltd (2021 r.); KypcoBe kbM LlenTbp 3a mpodecuonanno obydenue koM CopTYHH
HITO EOO/ B obnactTa Ha rpagu4HUs TU3aifH, 32 BCEKU OT KOMTO KaHIUAaTa IMPUTEKaBa
ynoctoBepenre oT MOH 3a npunobusane Ha yacT oT npodecus — Hnrwcmpamop (2021 r.),
@omowon (2021 r.), Hu/luzaitn (2021-2022 r.) u npodecuonanuurte uusa Harocmpamop 3a
nanpeonanu (2022 r.); @omowon 3a nanpeonanu (2022 r.). I[lpencrou obyuenue no Jlozo
Ou3aiin U GU3YATHA UWOEHMUYHOCM — TIPE3 Mecell IOHHW, NPOPECHOHATIEH MOAYI1 KbM
nporpamara 1o I'paduuen qusaita na SoftUni.

[Ipe3 2015 r. Iunka 3nareBa y4acTBa B NMpenogaBaTecka MOOHJIHOCT 10 IMporpama
Erasmus+ kaTo m3Hacs JEKUUU MO MPOOJIEeMHUTE HA AUTUTAIHUS MAapKETUHT B YHHUBEPCHUTETA
VSB TU, Faculty of Economics, rp. Octpasa, Uexusl.

KannuaatsT 3a IOIEHT € YjieH HAa peAKoJerud Ha 3 4y:KIu U 2 ObJrapcku Hay4YHH
u3nanus. Cpeq TsX ca: wieH Ha penaknuoHHus exun - International Journal of Marketing,
Ckormue, Penyonuka CeBepHa MakenoHusl; 4eH Ha PENAKIIMOHHUS €KHUIT U Ha MPOTPaMHUS
komuret Ha International Journal of Science and Arts - IDEA, EURM, Ckomnue, Peny0inka
CeBepHa Maxkenonusi; wieH Ha Hay4yHusi komuteT Ha International Conference on Social
Sciences and Humanities ksm International Balkan University (IBU), Ckomue, Peny6inka
CeBepHa MakenoHus; pemakTop NpPOAYKUUs B cn. , MkoHomuxa u ynpaeienue‘ TIpU
Cromnancku ¢daxynter Ha O3V ,Heodbur Puncku®, brnaroesrpan; uieH Ha pegakIMOHHUS
ekun B cn. ,, Ilpeonpuemauecmeo‘ npu Cronancku ¢axynrer Ha O3V ,Heoput Puncku®,
bnaroesrpan; OcBeH TOBa € pelleH3eHT Ha HAyYHH pa3pabOTKH B 00yiacTTa HA MapKeTUHIa B
cn. ,JkoHomuka u ympaBieHue“ u cmo. JllpenmpuemauecTBo”, YHHUB. H3IATEICTBO
,,H.Pumcku®.

Jlunka 3nareBa e wieH Ha KamapaTa Ha mpemnojaBaTennTe OT BUCIIETO 00pa3oBaHUE —
Coous, bearapckara kamapa 3a obpazoBanue, Hayka u Kyiatypa (BKOHK). UnenyBa u B
MEXAyHapoJHATa HaydyHa oOpraHuzanus: MakeIoHCKO CIApPYXEHHEe 32 MapKeTHHT
,Mapketunr- Cxonue, Peny6nrka CeBepHa MakenoHus.

Kannunatet nputekaBa 100py OpraHU3allMOHHM YMEHUS U KOMIMeTeHIuu. ExeromHo
MOJITOTBSI €KHUITA OT CTYIEHTH 3a ydactue B HammoHa/iHaTa oJMMIHAAA MO MapPKeTHHT.
CpIo Taka BCSKa TOJIMHA OPraHM3HMPa OTKPUTH JICKIIMH C TOCT-IIEKTOPHU OT IMPaKTUKATa,
CHCIMAIMCTA B JUTHTATHUS MapKETHHT. YdYacTBa Karo akKaJeMHYeH HACTABHHK Ha
CTYICHTH, B3€IH y4acTHe B TpPOeKT ,,CTYJEHTCKU MPAKTHUKU; KYpPCOB PbLKOBOIMTE] H
THOTOP Ha CTYAEHTH OT CHEUHAIHOCT ,,MapKeTHHTr"‘; PbKOBOAUTEJ] Ha MPEIAUIIOMHHUS
CTaX Ha CTYACHTUTE OT CIEIUATHOCT ,,MapKeTHHTr*.



Kanaunarst ce moi3Ba ¢ 100p0 MMe MeXKAYy KOJIETHTEe W CTyJAeHTHTe U MOJIbpKa
KOHTaKTH ChC CHENMAJTHUCTH B MPAKTHKATA.

2. M3nbjiHeHUe OT KAaHAWAATA HA KOJIHYeCTBEHUTE U3NCKBAHMS 32 3aeMaHe Ha
aKaJeMHU4HA JJIbKHOCT ,,JOLEeHT*
3a yyacThe B KOHKypca TJ. ac. A-p JluHka 3iareBa € mIpeacTaBWiIa IMONBJIHEHA
CNPaBKa 32 U3MbJIHEHHE HA MUHUMAJHUSA OPOoil TOUKHU, U3UCKYEMH IO TPYNH MOKa3aTeNN
3a mnpodecuoHaNHO HamparieHue 3.8 MKoHOMMKa, HaydHa CHIEHHAIHOCT ,,MapKeTHHT*
(dururamHu MapKeTHHIOBH KOMyHHKanuu), cboopasuo I[MII3PACPB u BwrpemnuTe npasuiia
3a pa3BUTHE Ha akajgeMuyHus cbetaB B FO3Y  Heodut Puncku®.

CrnpaBka 3a U3NbJIHEHHE HA KOJIMYEeCTBEHNTE H3MCKBAHNS 32 3aeMaHe Ha aKa/leMUYHAa
JATBKHOCT ,,JIOLeHT*

Tabnuya 1
I'pyna ot Chabp:xkanue Munumanen npar =~ UsnbiaHeHue B
nmoKa3zareJi B Opoil TOUKH Opoi TOUKH
"
A JlucepTanmoHeH Tpy 3a 50 50
npuckxkaane Ha OHC ,,nokTop*
b
B XaOWIHTAIMOHEH TPY/I - 100 100
MoOHoTrpadus
r Mownorpaduu, cTaTiuu, JOKIaIU 1 200 281,64
Ap.
yi | [{uTupanus, peeH3uu u ap. 50 285
E VY4acTus B IpOEKTH, MyOIUKYBaHH - 463
y4aeOHUIIH, YIeOHU TOCOOMs
O610 o rpynu A+b+B+I'+/I+E 400 1184,64

Ot HanpaBeHarta CIIpaBKa 3a M3MBJIHEHHE HAa KOJIWYECTBEHUTE M3UCKBAHHUS CE BIKJA, Y€
npu u3uckyeMu 400 Touku, Ta otuuta 1184,64, xoero HamBumaBa ¢ 784,64 TouKu
MUHUMAaJHUTE W3UCKBAHUS 3a 3a€MaHe Ha akaJeMHU4yHaTa JUThKHOCT ,,JJOLIEHT", CbOOpa3HO C
[MIT3PACPB u BwrpemnunTe npaBuia 3a pa3BuTue Ha akajgeMuunus cberas B O3V, Heodur
Puiickn®.

3. KoamuyecTBeHa XapaKTepHCTHKA HA HAYYHATA NPOAYKIUS
3a ydacTHe B KOHKypca KaHIUAATHT € mpeacTaBui 5 MoHorpaduu, 3 cratuu B WoS, 23
Apyru myOnukaiuu (CTyIuH, CTATUU U JOKJIaaM) U 2 yuyeOHMKa Wik o010 33 myOauKamnuu ¢
o611 o6em 712 crpanuuy.

IMy0aukanuu, npe1ocTaBeHu Mo WAeHTUGUIMPALIU PU3HALH
Tabnuya 2

Bua Ha myOJaukanusiTa ABTOpPCTBO O0mo

Ily0nukanumn Ha Ily0nuxanuu Ha




CamocrosiT B chaBT. ObJarapcku esuk (Ne) | aHrjmiicku e3uk (Ne) Iy6a. | Crp.
op. op.
op. | crp. | Op. | cTp.
MoHorpapun 1 150 4 67 B3,110.2,T10.3 rio.1,110.4 5 217
CraTuy ¥ 10KIaaH, 1 17 2 36 - 6.1,18.1,18.2 3 53
MyOJIMKyBaHU B HAYIHH
u3naHus, pedepupanu u
HHICKCUPaHU B
CBETOBHOW3BECTHU 0a3u
JAHHH
CTaTuu ¥ JOKIJIAIH, 9 90 14 136 17.3,I'7.14,1'7.17, I7.1,17.2,17.4,117.5, 23 226
mMyOJIMKyBaHU B I'7.23 76,177,178, 17.9,
HepedepupaHy CIIUCaHUS 7.10,17.11,17.12,
C HAy4YHO peleH3upaHe I'7.13,I'7.15,17.16,
WK MyOJUKYyBaHH B I'7.18,1'7.19,1'7.20,
penakTUpaHu KOJIEKTHUBHU 7.21,17.22
TOMOBE
Vuebuuim 1 200 1 16 E20.1, E20.2 - 2 216
Oo6mo | 12 457 21 255 9 24 33 712
Or aHanmW3a Ha TPEACTABCHHUTE JOKYMCHTH W JaHHUTE B Ta0nwma 2, KakKTO U OT

HAIIpaBCHUTC JOIIBJIHUTCIHU CIIPABKH, YCTAHOBUXMC CIICAHOTO:

1. IlpeacraBeHHTe HAYy4YHH TPY/AOBe ce NMpPHEMAT 32 OLEHKA 0e3 M3KJIYEHHMe, Thi

KaTo B CBIbPKAHMETO UM HE C€ KOHCTaThpa TeMaTHUYHO AyOJMpaHe M Bpb3Ka C
MyOJIMKAUUTE TT0 JOKTOPAHTCKHSI TPY/I.

Kanmupgaret yyacTBa B KOHKypca ¢ 33 myOuamkauuu, c obuy obem ot 712
cTpaHMuM. B TAX pa3nnyHuTe MyOJMKallUK ca KakTo ciieaBa: MoHorpaduu — 5 6pos,
OT KOMTO eJHaTa € XaOMJIUTALMOHEH TPY[, a OCTaHAJIUTE 4 ca IJIaBU OT KOJEKTUBHU
MoHorpadum, ¢ odm odbem 217 crp., cratum B W0S — 3 6p. — 36 crp.; cTyaumu,
CTAaTHM M AOKJIAAM, TyOJIMKYBaHU BbB BTOPUUHU 0a3M JaHHU C HaydHa MH(OpMAIHS
B Hepe(eprpaHH CIIUCAaHUs C HAYYHO PELIEH3UPaHEe U PEIKOJIeTHs WU MyOINKYBaHU B
PEeaKIMOHHU KOJIEKTUBHU TOMOBe 23 Op. — 226 cTp.; y4eOHuum 2 Opos — eauH
CaMOCTOSITEJIEH U €JIMH B ChbaBTOPCTBO € 00eM oT 216 cTp.

Ot 0O0ImOTO KOJMYECTBO Ha NYOJUMKYyBaHWTE TpYyAOBE Ha aBTopa — 24 ca Ha
AHIJIMHCKH €3HK.

3a rojisiMa 4acT OT OLIEHSIBAaHUTE ChbBMECTHU HAyYHHU TPYJOBE, ASJIOBOTO ydacTHhe Ha
aBTOpUTE € OTOeNA3aHO B CaMHUTE MyOJIMKAIMK, a 32 T€3H OT TAX, 32 KOUTO TOBA HE €
HampaBeHo ca MPEJCTABEHU PA3/EIUTEIHU POTOKOIIH.

Ot cripaBkaTa 3a IUTHPAHUATA € BUAHO, Y€ KAHIUIATHT € NUTHpaH 38 MbTH OT APYTrH
aBTOpH, Kato 10 OT uTHpaHusATa ca B peepupaHn HayYHH U3AaHUS B CBETOBHU 0a3u
naHHW W 28 B HepedepupaHu, 27 OT NUTHPaHHUATA ca OT OBJITaApCKA aBTOPH, a
octaHanu 11 oT 4yx/1u aBTOpH.

4. OueHka Ha XaONJIUTAIHOHEH TPY

Momnorpabuunuar Tpyn  Jluraranuzanus Ha  MAapKETHHTOBHTE KOMYHHUKAIUW

Mpe/ICTaBIsIiBA HAyYHO H3CJE/BaHEe Ha aKTyallHHM 3a MapKeTwHra mpoOnemu. M ToBa e
00sSICHUIMO KaTo Cce€ HuMa TMpeIBHJl, Y€ TEXHOJOTMYHUTE W3MEHEHUs CHJIHO 3acerHaxa
MapKEeTHMHTOBaTa JIEHHOCT C TEHJCHIIMS 32 OPHEHTHpPaHE KbM JUTUTAIHA cpena. BeposTHO
TOBa ca OWJIM ChOOpaKEHUATA HA KaHIUIATa 3a M300pa Ha TeMa U HEHHOTO pa3paboTBaHE B
XaOWJINTAIIMOHEH TPY/IL.



Penensupanust Tpya e ornedatad B 06eM oT 150 cTpaHUIM, OT KOUTO OCHOBHHUSAT TEKCT
e 112 ctp, a octananure 38 ca cbCTaBEHU OT YBOI — 4 CTp., 3aKJIFOYEHUE — 2 CTp., OMKUC Ha
ChJIBPIKAHUETO Ha TpyJa 2 CTp., IPUWIOKEHUs 13 cTp. U cipaBKa 3a U3I0J3BaHATa JIUTEpaTypa
17 crp.

[To Most mpeneHka o0eMbT Ha MOHOTpadusTa € JOCTaThueH, 33 Aa ObIAT HU3JI0KEHH
TEOPETUYHHUTE, METOAOJOTHUYECKUTE U TPUIOKHH BBIPOCH, CBBbP3aHU C JUTHTAIHATA
TpaHchopmanus B MapKeTHHra. Be3NpHeTusT oT KaHauaata ooeM My € Jajl Bb3MOXKHOCT Ja
CUCTeMAaTH3Hpa U M3JI0KH I[MO3HAHUSATA CH B Ta3u O0JacT U J1a U3rPaau ChIbPKAHUETO Ha
MOHOTpa(pUUHUS TPYA, IPUIATaiKy MOAXOSIIH 32 LIeITa CPEACTBAa Ha HAYYHOTO MO3HAHUE.

AKTYyaJIHOCTTAa Ha MOHorpadusTa e 3HaunMMa, Thii KaTO B HEsl Ce TPETHPAT BBIIPOCH,
KOUTO KbM MOMEHTa U B OBJEIIE L€ HAMUPAT BCE MO-CEPUO3HO IIPOSBIECHUE B TEOpUATA U
MpaKTUKaTa Ha MapKeTUHroBUTEe KoMyHuKauuu. llle ce Thpcu TsIxHaTa MPHIOKHMOCT KaTto
e Ob1aT 00EKT U Ha OBJCIM HayIHU pa3paboTKu. E3UKBT U CTUITBT MOKA3BaT o3HABaHE HA
cnenuguyHaTa TEPMUHOIOTUS B cepaTra Ha MaPKETUHTOBUTE KOMYHUKALIUU, JUTHUTAIHATA
TpaHchopManysi, TUTUTATHUTE IIaT(GOpMHU, KaKTO M TMPAKTHKO-TIPHIIOKHHUTE BBIPOCH 3a
TAXHOTO M3MOJ3BaHe, MOMYJIAPU3UPaHe U IPUHOCHT UM B Pa3BUTHE HA OM3HEC MPOIECHUTE.

B cTpykTypHO OTHOmIeHMe MOHOrpadusTa € CbCTaBeHa OT TpPU IJIaBU, B KOUTO
MOCIIEZIOBATEIHO € W3IIOKEHA meopuama 3a OueumaiHama mpaucgopmayus, HalpaBeH €
NIPETJIeH Ha 8epOanHume MOOeIU 3a 6b3NpuemMane Ha HOgUMe MexHolo2uume M ca pasrieIaHu
MapkemuHeosume KOMYHUKAUUU 6 KOHMEKCMA Ha OusUmaniHama mpaHchopmayus.
Wsrpagena mo To3W HAa4YMH, CTPYKTypaTa Ha MoHorpadusara orroBaps Ha (HOpMaIHUTE
M3MCKBAaHUSl 3a OCHIypsABaHE Ha OpPraHUYEeCKO €IWHCTBO Ha CBHCTABHUTE 4YacTH Ha
XaOWIUTALlMOHHUS TPy B TSIXHaTa B3aMMHA BpPb3Ka, OOYCIOBEHOCT, II€JIEHACOYEHOCT M
onpezaeneHocT. C Hesl ce KOHKPETU3UpaT BPBh3KUTE M OTHOILIEHUATA Ha BKIIOUEHUTE B TPyJa
MO3HAHUS U CHXKJEHUS, U3II0JI3BAaHU 3a W3BEXKJAHE Ha €/1HAa WM JApyra 3aKOHOMEPHOCT U
000CHOBAaBAaHETO HA €HO WJIH JPYTO TBBbPJICHHE.

B cbabp:xaTeHo oTHOmIEHHe MOHOTrpadusTa IpeCcTaBisBa KOHILENTyalHa paMKa Ha
MapKETUHTOBUTE KOMYHUKAIIMM B KOHTEKCTA Ha MPOLIECUTE HA IUTUTAIHA TpaHCPOpMaLus Ha
OousHeca. Pasrienmanum ca crpateruuTe 3a JAWTUTalHA TpaHcdopMalus, KaTo aKIEeHT €
MIOCTaBEH BBPXY ,,] 01eMuTe TaHHU™ U KJIIIOYOBUTE U3MEPEHHSI Ha IUTUTAIHATa MAPKETHHIOBA
cpena. [IpencraBeHn ca TEOPETUYHUTE MOCTUKEHMS 3a MPEOCMUCISIHE Ha KOHLENTYaTHUTE
MIOCTAaHOBKH, KOUTO Je(pHUHUpAT MPEMHUHABAaHETO OT AHAJOTOB KbM JUTUTAJIEH MOJEN 3a
OCBIIIECTBSIBAHE Ha OM3HEC M KaK MapKETMHTOBUTE KOMYHUKAILIUU CE€ aJlaliTUpAaT KbM HOBaTa
TE€XHOJOrM4Ha cpefa. CrenuaiHo BHUMAaHHE € OTAEICHO Ha NPWIOKEHHETO Ha ,,TOJIEMUTE
JAHHU‘ B MApPKETUHIOBAaTa UHAYCTPUS U CTENIEHTA Ha Bb3IpUEMaHe Ha TEXHOJOTUUTE OT €/1Ha
CTpaHa OT MOTpPeOUTENUTe, a OT Apyra roTOBHOCTTa Ha OM3HEca 3a B3€MaHe Ha JUTHTAIHU
pemienusa. HampaBeH e KpuTHuYeH Hperyie]l Ha MO3HATHTE MOJEIU 3a BB3IPHEMAaHE Ha
TEXHOJIOTUUTE, KaTO ca OTKPOEHHU JBa OT TAX, KOUTO B Hall-I’bJIHA CTENEH OTroBapsAT Ha
U3SICHSIBAHE Ha TOTOBHOCTTA Ha JIBETE CTPAHU Ja M3MOJI3BAT HOBUTE TEXHOJOTWHU B Ipolieca
Ha OCBHIIECTBIBAHE HA KOMYHUKAIHUS.

Twil karo HacTosmara MoHorpadus HsIMa MNPETEHIUHUTE Ja ObIe BCEOOXBATCH
SHIMKIIOTIEJIMUEH CIPaBOYHMK 32 BCHUYKM BB3MOXKHU MOJIENM 32 BBb3NpPHEMaHe Ha
TEXHOJIOTUUTE, TO Ca Pa3rieaHy caMO OHE3H OT TSAX, KOUTO MMaT M OMxa MOTJIM /1a UMaT Haii-
roJIsIM MPUHOC 3a pa3OMpaHeTO Ha BIUSHUETO HAa MApKETMHTOBHTE KOMYHHUKAIMH BBPXY
KpaliHus KJIIMEHT U HarjlacuTe Ha OM3Heca Jja U3I0JI3BaT TEXHOJIOTHHUTE 32 OCHIIECTBSBaHE Ha
MapKETUHTOB JIUAJIOT.

[Tpu aHanu3a Ha TPaJUIIMOHHHUS MMOHATHEH anapar aBTOPHT JIOMbJIBA TO3M armapaT upe3
HOBHM XapaKTEpUCTUKH, B pe3yaTaT Ha Obp3UTE TUHAMUYHM MPOMEHHM B TEXHOJIOIMYHATa
cpela U MOCTOSIHHOTO ThpCcEeHE Ha OM3Heca 3a aJeKBAaTHOCT B YCKOPEHOTO Bb3IpHEMaHE Ha
TEXHOJIOTUUTE OT MOTpeduTenurTe. B Ta3u Bpb3Kka aTpaKTUBHOCTTA HAa MOJEIHUTE CE JOITBJIBA



OT THUIWYHUTE 32 TMOHITHITA XapPaKTEPUCTUKHU, CBBP3aHU C MOTPEOUTENCKAa AaKTHBHOCT,
MIPOBOKHUPAHE HA MOTPEOUTEIICKO MPEKUBIBAHE, KATO aKI[EHT € MOCTaBeH BHPXY Pa3IU4HUTE
O0COOCHOCTUTE Ha JWUTHTATHATA Cpela KaTo HOCUTEN Ha WH(GOpMAanus U BH3MOKHOCT 3a
MOJIeTIMpaHe Ha MOBEJCHHE.

Bb3 ocHOBa Ha mpoy4BaHE Ha JiBa IEJICBH CErMEHTA — KpallHU moTpeduTenu u OusHec,
aBTOPBHT M3BEXKJA HEOOXOAMMOCT OT LIEJICHACOYEH IOAXOJ] B OCHIIECTBABAHMS JHUAJIOT.
[TepBara w3Bagka oOXBama KpalHU MOTpeOuTenu. M30paHUSAT W MPWIOKEH MOJEN 3a
m3cieBane ¢ EnuHHAaTa Teopus 3a Be3NMpHEMaHe U n3non3pane Ha TexHonorunte (UTAUT)!
— B cllydasi, IPWIOKEH KbM KpaHUTE MOTPEOUTENM HA MPOAYKTH, KaTO M3CIEABAHETO MMa
00IIOOPHUEHTUPOBBYCH XapaKkTep O0e3 MPeTEeHIUHU 3a Mpe/ICTaBsiHe Ha JeWCTBUTEIHHS Malad
Ha IsUIaTa CHBKYIMHOCT OT €JIEMEHTH, BPB3KH, B3aUMOJICHCTBUS TpPU JCTCPMHUHAIMS Ha
oTpeduTeNCcKaTa akTUBHOCT. BTopara u3Baaka mpeactaBs OWU3HEC CPEOUTE, B YaCTHOCT
MajKusi OM3HEC W OTpa3sBa MAapKETHHTOBHTE KOMYHHKAIIMM B KOHTEKCTa Ha Mopena 3a
BB3NpHeMane Ha TexHonoruute (TAM)? or 6u3Heca.

[Ipu u3cnenBane Ha IbpBaTa MU3BAIKA, aBTOPHT JOCTUTA JIO 3AKIIOYCHUS, KOUTO KacasT
HEO0OXOIMMOCT OT CHCTEMHOCT B HM3IIOJI3BAHETO Ha TUTHTATHUTE MEIUH 3a (OopMHUpaHE Ha
KOHKPETHO MOTPEOMUTEIICKO TIOBE/IcHUE. B Ta3u Bpb3Ka aBTOPHT KOHCTATUPA, Y€ 332 QUPMHUTE ©
He0o0X0IMMO J1a Ce OPUEHTUPAT KbM pa3paboTBaHe Ha JIECHHU 3a ynoTpebda uHTepdericu, KOUTo
Jla OTrOBapsT Ha OYaKBaHUATA 32 €()EKTHUBHOCT B IOTPEOUTEIICKUTE BB3NpUITHS. Pe3ynrarure
OT M3CJIEJBAHETO TMOKa3BaT, ye nmpuioxeHuaT mojaen UTAUT e moaxoasin ¥ MpUIIOKUM 3a
MIPOYYBaHE HA HATJIACUTE HAa MOTPEOUTEIUTE 32 BH3NPUEMaHe Ha TEXHOJIOTHH. ABTOPBT HE Ce
OMMTBA J1a TeHepalu3upa Mojeja, a MO-CKOpPO T0 WIKCTpUpa, KaTo HsAMa MPETEHLHUHU, 4e
M3CIIEIBAHETO Kacae Isy1aTa ChBKYITHOCT OT MOTPEOUTENH, Thid KATO IPOYYBAHETO € JIOKATHO.
Brrpeku ToBa MOXKeM Jja TBBPAMM, Y€ U3MOJI3BaHATA METOOJIOTHUS € MPUJIOKUMA U 32 MMa3apu
c mo-roisM Mmamab. JlaHHWUTE TO3BOJISABAT Ja CE€ HAMpaBAT OTHOCHTEIHO KOPEKTHU
00001IeHNsl, HO HE M TEHEpaHu W3BOAM 32 IOBEIECHUETO Ha MOTPEeOUTENnTe, ThU KaTo
MIPOYYBAHETO OOXBaIla IeJieBa M3BaKa OT JIOKAJTHUS MECTEH Ta3ap, KaKTo M 4e He MOXKeE J1a
ce TBBPAM, Y€ TMOBEJCHHETO Ha I[slaTa CHBKYMHOCT OTpa3siBa MONyYEHUTE [aHHU U
CKJIOHHOCTTa Ha IOTPEOUTEIIUTE Ja W3MOJ3BAT JUTHTATHUTE PECypCH 3a JIMYHH IICITH.
Pesynrature couar, ye moTpeOUTENUTE M3MONA3BAT HMHTEPHET Haii-Beue 3a ThpCEHE Ha
nH(popManKs, KOETO Hajlara OW3HECHT Ja OPHUEHTHpPA IOBEYEC PECYpCH KBbM THPCAYKHTE.
[IpoyuBanero moka3Ba, 4ye KkbM 2019 roauHa HaBUIMTE HE ca ONpENeISId KbM
BB3MPUEMAHETO HA TEXHOJIOTHUATA M BCE OINE MOTPEOUTENMTE MPEANOYHUTAT JIa Ia3apyBaT
odunaiin. HoBusT THI mOTpeOUTENN UMAT MO-CHEIHATHU MPEANOYUTAHUS KbM ChIbPKAHHUETO
Ha TOJHAcsSHaTa WHQPOpPMAIUs, KATO OpPHUCHTAIMATa € KbM BH3YaJIH3UPAHETO MY.
HampaBenurte 3akimtoueHus Morat Ja ObJaT IMOJIE3HH 3a OuW3Heca, MpeIBUI yCTaHOBEHATa
CKJIOHHOCT Ha MOTPEOUTETUTE J]a Bh3MpHUeMaT TEXHOJIOTHH U TUTHTAITHH MPEIJIOKEHUS, HO €
He00X0IMMO MO-3aAbI00YEHO U3cieiBaHe Ha (PaKTOPUTE, KOUTO BIHSAT BbPXY PELICHUATA 32
BB3MPHUEMaHE ¥ U3IOJI3BaHE Ha AUTUTATHHATE IaTdopMu. Bropara n3Banka oOxBaiia Ou3Hec
cpenute, KaTo (POKYCHT B MPOYUYBAHETO € OPUEHTUPAH KbM MaJIKUs OW3HEC. 3a Ta3zu 1en
aBTOPHT € HACOUMJI BHUMAHHUETO CH KbM TeopusTa 3a BB3IPHEMaHe Ha TEXHOJIOTHH, ITO3HATA
karo TAM, crnopean KOSTO BB3MPUATHETO HA YOBEK 3a JIEKOTa HAa M3MOJ3BaHE Ha
TEXHOJIOTHATA W TIOJIE3HOCTTA Cca OMpeAeamy (GakTopu mpu GopMHUpaHe Ha HaMEPECHHE 32
BHEIpsSIBaHE W NPUIIOKEHUE Ha TexHosorusra. OT M3CIEABAHETO MOXKE Ja C€ 3aKIIIOUH, 4ye
W3IMOJI3BAHETO HA JWTUTATHA MapKETHHTOBU CTPATETHH HE € caMmo J00pa mies 3a MayIKus
Ou3HEC, HO € M MPENophUYUTENIHA CTHIKA, KOSATO TpsAOBa N1a ce MpeArnpUeMe 3a PacTeX M
JOCTUTAHE JI0 MEeJICBUTE MOTpeOuTen. JIuruTaiHaTa cpeja ch3/1aBa Bb3MOKHOCTH 32 MAJTKUS

! Unified theory of acceptance and use of technology
2 Technology acceptance model



Ou3HEeC /1a ce MHTErpupa B CBETA Ha rOJIeMUTE OpaHIOBE Upe3 JUTHTANIHA TpaHchopMaus u
HPUCIIOCOOMMOCT KbM HOBHTE OM3HEC YCIIOBHSI.

OneHkara Ha CbHAbPKAHHETO HA Xa0WJIMTALUMOHHMS TPYA IOKa3Ba, 4e TOU ce
OTJINYaBa C KOHIIETITyaJlHaTa CH OOBBP3aHOCT, M3CIIEIOBATEICKa HACOUYEHOCT M HPUIIOKHA
opueHTanus. M3non3Banara oT aBTopa MH(GOpPMaLUs € akTyallHa, TouHa 1 3Hauuma. Jloope ca
IPEICTaBEeHU UICUTE, KOHLEIIINUTE U TJICHUTE TOYKU Ha aBTopa. CraseHu ca MponopIuuTe
B CHOTHOIICHHETO MEXIYy OCHOBHHSA, JONBJIHUTEICH M TOSCHUTENEH TEKCT. TeMaTUYHHST
noa0op OCHrypsiBa CHCTEMaTHYCH U IUIOCTEH IIOTJIEA BBPXY IPOBEIECHOTO HAYYHO
usciensane. ChIbp)KaHUETO C€ OTKPOsiBa C SCHUTE CU LeNH, 100pe GOpMUPAHUTE OCHOBHHU
U/ied, TOYHUTE M JIOCTBIIHO NeGUHUPAHH HOBH TEPMHHH, ITO3HAHUS, KOHIEIIMM W HE Ha
HOCJIEAHO MSCTO JOCTBICH CTUJ U U3JIOKEHUE.

Haii-00mo nocTurature oT KaHAuAaTa HAYYHH NPHHOCH B MOHOTpadUUHUS TPY[ ca
KaKTO CJIe/IBA:

1. llpenu3upan u /[ONBJIHEH € TMOHATHHHUS W TEPMHHOJIOTHYCH amapar 3a
IUTUTATHATA TPAaHCPOPMALIUS;

2. YCTaHOBEHHM Ca OCOOCHOCTUTE Ha IPOsBICHHE HAa MOTPEOMTEICKOTO IMOBEACHUE B
obmure W crnemupuuHd (QYHKIMH, B pe3ylITaT HAa HMHTEPPEPEHTHOTO BIHMSIHHE Ha
JUTHTAITHUTE MAPKETUHTOBH HHCTPYMEHTH;

3. Bb3 ocHOBa Ha CHBPEMEHHUTE TEHACHIIUH 32 YCKOPEHO HABIM3aHE HA TEXHOJIOTUUTE
B OM3HEC AaKTUBHOCTHTE Ha (UPMHTE ca NPeNIOKeHH HWACHTHU(UIMpaNy NpHU3HALU 32
OYaKBAHO MOTPEOUTEINICKO TOBE/ICHHE,;

4. Pa3pa0oTeHH ca CTpaTeruy M TAaKTHKH 33 Pa3BUTHE U CTUMYJIMPAHE HAa CKIOHHOCTTA
3a BB3MPUEMAHE Ha TUTUTATHUTE TEXHOJIOIHH OT MOTpeOUTEeNuTe 1 OM3HEca, B KOHTEKCTa Ha
MapKETHHTOBUTE KOMYHHUKAIHH.

IIpakTHKO-NPUJIOKHUTE IPUHOCH OMXa MOTJIU J1a CE OTIPENIENAT 1O CICAHHS HAUMH:

1. Onpenenenn ca METOJUYECKUTE HACOKH, KOMTO JaBaT Bb3MOXKHOCT TEOPETUUYHHTE
MTOCTAHOBKH J1a OBJAT JOBEICHHU 0 TAXHATA MPAKTUYECKA MPHIOKAMOCT U M3IOJI3BAEMOCT
BbB B3aUMOOTHOILIEHUATA OU3HEC-KIUEHT;

2. M3roTBeHM ca MpoleaypH 3a OlleHKa Ha YCIOBHTA TpU (OpMHUpaHE Ha KOHKPETHO
Ma3apHo MOBEICHUE OT U3IMOJI3BAHE HAa JUTUTAIHUTE TUIaTHOpMH;

3. YcTraHoBeH € MOTHBAIIMOHHUAT MOTEHIIMAT TIPY MU3TIOJI3BaHE HA JUTUTAIHH PECYPCH
B OCHOBaTa, Ha KOWTO CTOST XEJOHUCTHMYHHUTE MOAOYIM, LIEHOBAaTa CTOWHOCT, OMHTA H
HABUIIUTE TIPU PETHCTPUPAHE HA KOHKPETHA PEaKITHsl.

OtumTaiiku 6anaHca MeXJay HNPUHOCHTE Ha aBTOpa M TAXHATAa 3HAUYUMOCT, HPEABHI
aKTyaJJHOCTTa W HOBHTE AacCleKTH, KOPECHOHAMpAIld C HOBUTE HIOAHCH Ha HayKaTa |
MPAaKTUKaTa, CYUTaM 4Ye Ts IIe ObJe IMOoJIe3HAa MO OTHOLIEHHE Ha OCHhbBPEMEHSBAHETO Ha
HAYYHOTO TIO3HAHUE U IPUIIOKEHUETO My B OM3Heca.

Bwnpeku ngoctoitHcTBaTa Ha MOHOTrpadusaTa B Mpoleca Ha 3alo3HaBaHETO MU C Hesl ce
HAaThKHAX Ha HAKOM cinaboctu. be3 ma mM ornaBam 0co0€HO 3HAYEHHWE IIE€ CH TO3BOJS J1a
Hanpass CICAHUTE KPUTHYHH OeJ1eXKKH:

1. To6pe 6u Ouio ga ce mpenusupa cucreMara OT KpUTEpUHU U MOKa3aTelu 3a OLEHKa
Ha B3aMMOOTHOIICHUATA OWU3HEC-KIMEHTH B YCHUJIME Jla C€ MOKPUAT MHTEpECUTE Ha JBETE
CTpaHH.

2. Ot nonza 6u O6WjIoO, ako MpPU aHaIM3a Ha MPUIOKEHUTE MOJENIU HaMEpPAT MSCTO
BBIPOCHTE, CBBP3aHH C M3MEpPBaHE Ha BIMSIHUETO HA MAPKETHUHTOBUTE KOMYHHUKAIIMH BHPXY
noTpeOuTeNcKaTa yIOBJIETBOPEHOCT, PeaTU3UpPaHH UYpe3 JUTUTATHUTE HHCTPYMEHTH.

[Tocouennte KpUTHYHH OENISKKH HE HaMaJsiBaT 3HAYMMOCTTA Ha M3THKHATHTE HAYYHU
MOCTH)KEHUSI Ha KaHaupaara. IIpeaqMeTHO-ChABpKATETHUAT aHalu3 Ha MOHorpadusiTa
MOKa3Ba, Y€ BH3 OCHOBA HA TNOCTHUTHATHTE HAyYHH DPE3YJITATH Ce MpeayiaraT pemeHus Ha



OTpe/eNieH! TPUJIOKHU 3aJaYd TMPU JUTUTATHA MPOSKIHS HA B3aUMOOTHOIICHUATA MEXIY
Ou3Heca U MoTpeOUuTenuTe.
5. OueHka Ha IPUHOCUTE B OCTAHAJINTE MPUJIOKEHH MyOJUKAIHT

OcBeH OCHOBHHA MOHOTpapuueH TpyJd 3a y4yacTHe B KOHKypca, KaHIUAAThT €
npencrasun 32 apyru nyoaukanuu: 4 moHorpagum, 3 cratum B WOS, 23 apyru
nyoauKanuu (CTyIMH, CTATHM M JOKJIaau), 2 y4eOHMKA. AHaIM3bT Ha TeMaTHYHATa
HACOYEHOCT Ha Te3W MyOIMKalMK MU JlaBa OCHOBAaHUS Ja T'M 000c00s B HAKOJIKO TPYITH, KaTO
B3aMMO/ICIICTBUETO Ha BKJIIOYEHHUTE B TSIX TEMH Bapupa OT MpPOCTUS OOMEH Ha UAeHu 0
B3aMMHATa WHTETPAllds Ha KOHICIIUU, METOJOJOTUHU, NPOIEAYPHU, CMUCTEMOJIOTHH,
TePMHUHOJIOTHUS U T.H. [10-KOHKpPETHO cTaBa BBIIPOC 3a CIEIHUTE YeTHPH IPYIH:

1. Ownaaiin mapketunr (6.1, 1'7.5,1'7.8,17.9,17.12,1'7.14,18.1,1'10.3)
2. HMururaana tpancdopmanus (I'7.16,1'7.17,1'7.19,17.20,1'7.22,17.23)
3. MapkeruHr B conuaganure mpexn (1'7.3,1'7.18,1'7.21,1'8.2, 1'10.2)

4. Omnuaiin 6ankos mapkerunr (['7.6, I'7.7,1'7.9,1'7.10,1'7.13,1'10.4)

ToBa cucremaTH3MpaHe HAa TPYIOBETE Ha KaHIWAATAa CE OCHOBaBa HA THIIOJIOTUYHU
npusHaiy. [Ipu Hero ce akueHTHpa Ha TEMAaTHMYHOTO CXOJACTBO MEXKIy MyOIUKalUUTE B
cboTBeTHaTa rpyna. Llenara e ga ce oOxBaHAT BCHYKHM IYOJMKAIlMM HAa KaHIUJaTa B eIHA
CBHBKYIHOCT U T€ Aa ObJaT M3CIeABaHM KaTo LAJIOCTHA cucrteMa. [lo-HataTek jorukara Ha
aHaJM3a OTBEX/A JI0 JIEKOMIIO3UPAHETO HA Ta3W CHBKYITHOCT HA TPYNH M YCTAaHOBSBAaHE Ha
CUCTEMHHTE BPB3KU MEXKIY TAX.

[IspBOTO OT pasrienanute Hanpasienus (['6.1, ['7.5, I'7.8, '7.9, I'7.12, I'7.14, I'8.1,
I'10.3) 3acsira BBIPOCHTE, CBbP3aHU C TUTHTAJTHUS MAPKETHHI ¥ HETOBOTO MPHIIOKCHUE.
AKIIEHT € TIOCTaBeH BBPXY ACHHOCTTA, CHENH(HUKAaTa M TEXHOJOTUATA 38 OCHIIECTBIBAHE HA
JUTUTAJICH MAapKETHUHT, MSCTOTO MYy B JMTUTAIHUS MAapKETUHIOB TMEi3aX, MHOrooOpa3HUs
WHCTPYMEHTAPUYM, KOMTO M3IOJI3BA, KAKTO U TEHACHIIMUTE, KOUTO c€ HAOII0AaBaT B OHJIAWH
MapKeTHHTA.

Hpyroto tematmuHo Hampasinenue (['7.16, I'7.17, I'7.19, I'7.20, T'7.22, T'7.23) ce
OTHACs 70 IPOLIECUTE Ha AUTUTATHA TPpaHcopmanus. [lepuHrpanu ca KIIOUOBU MpodIeMu
Ha TEOpHsTa W TIpAaKTUKaTa B TPHUCIIOCOOsBaHE Ha OW3HECa KBbM HOBaTa TEXHOJOTHYHA
peanHoct. M3cnenBanu ca BBIOPOCH, CBBpP3aHH C IMHU(poBaTa 3psUIOCT HAa KOMIAHHUHTE,
MPWJIATAHUTE CTPATeTHUH 3a JTUTHTATHA TpaHCPOpMAaIus, MSCTOTO Ha TOJIEMHUTE ITaHHHW B
Ou3HEC CBETa M ThpPCEHE Ha CMHEPTHs B MPHJIAraHUTE MOIXOAM 32 aAanTUpPaHe KbM HaBUIIUTE
Ha HOBUS THUII TOTPEOUTETH.

B Tperoro temarnuno Hampasmenme (7.3, I'7.18, I'7.21, 8.2, I'10.2) ce
WHTEPIPETHPAT BBIPOCUTE, CBHP3aHU C MPUIIOKCHIETO HA MAPKETHHTOBUTE KOMYHHKAIMHI
B couuannure Meauu. OrmpeneneHu ca OCOOEHOCTUTE HA COLMATHUTE MpPEXKU U
crenu(pUYHUTE HAYMHH, TI0 KOUTO Te PyHKIHOHUpaT. [IpeacraBeH e HauMHa Ha 3a/ielicTBaHe
Ha BTOPMYHA KOMYHUKAIUS U pOJsATa Ha MHQIYECHCHPUTE 3a Ch3/IaBaHE Ha MOTpeOUTENCKa
aHrakupanoct. IIpoydeH e Mozena 3a BIMSHHE B COIMATHHUTE MEIUH, KaTo ca pa3MUCaHd
MIPETMOPHKH 32 MOMYISIpU3UPaHe Ha TPOAYKTU U U3TPaXKAaHe Ha OpaHa UMHUTK.

Yersoproro Hampasiaenue (['7.6, I'7.7, I'7.9, I'7.10, I'7.13, T'10.4) Busupa OHJIAiTH
0aHKOBHMSI MAPKETHHI ¥ TPHUCIOCOOsBaHEe HAa ()MHAHCOBHS CEKTOP KBbM TEXHOJOTHUHHUTE
n3MeHeHus. Pasrienann ca (MHAHCOBUTE WHOBAIMM W KITFOUOBH TCHJCHIIMU B OAHKOBUTE
KaHaTu 3a yBENUYaBaHE Ha MOTPEOUTENCKUS OMHUT upe3 HHTETpUpaHe HAa KaHAIUTE 3a
peanu3amysl Ha YCIYTH W JIOCTaBSHE Ha MEPCOHAIM3HPAHU PelIeHHs. AKIICEHT C€ TOCTaBs
BBPXY OHJIAH MapKeTHWHTa KaTO 4acT OT I[UIOCTHATa Bepura Mo Ch3JaBaHE Ha CTOHHOCT.
Brumanwme e otneneno n Ha m3nomBane Ha CRM cuctemu 3a oChIeCTBSIBaHE Ha COIHAJICH
aHalM3 3a TIOBHINIABaHE KAaueCTBOTO Ha oOCIyxBaHe Ha kiueHtute. [locouenu ca
TEH/ICHIIMUTE 3a W3TPpaXJaHe Ha CWJIHO TPHCHCTBHE Ha OAaHKWTE B OHJIAWH Cpena;
pernmaMeHTHpaHeTo MW choOpa3sBaHe Ha OHJAWH MMIATHOPMUTE C OCUTYpsIBAaHE Ha



HeoOXoAMMaTa CHUTYpHOCT M TPEAOTBpaTsABaHE Ha PHCKOBE; IepCOHAIM3aLUs  Ha
KOMYHHKAIMATA C KIMEHTUTE YPE3 aKTHBHA BPB3Ka B COLMAJIHATE MEIUHU U IIpeljlaraHe Ha
MOOWIJIHM NPUJIOKEHUs 3a OaHkupane. Ha Ta3u ocHoBa ca pa3paOoTeHU KOHLETIIIUH U MOJICIH
3a B3€MaHE Ha JUTUTaIHA MapKETUHTOBU PEILCHUS.

O06o00muaBaiiky HAyYHUTE W MPHJIOKHU IPUHOCH HA KaHAUIATa B OOCHKIAAHUTE YETUPU
IpyIH MOXEM [Jia T IIPEICTaBUM, KaKTO CIIE/Ba:

1. V3Benenu ca 00001IEHHSI, KOUTO UMAT TEOPETHYHO U METO10JIOrHYecKO 3HAYeHUe
3a MPWIOKCHUE HA MAPKETUHIOBUTE KOMYHUKAIUU B IUTUTAJIHU YCIOBHS.

2. YCTaHOBEHO € JEHCTBHETO HA ONPEACICHH 3aKOHOMEPHOCTH, KOUTO HaMHpaT
OTpa)KCHHE BBPXY CErallHOTO CBCTOSHUE HA JUIWTAIHWs Ia3ap, I[PWIAraHeTo Ha
TEXHOJIOTMYHHU PELIECHUS U Bb3MOXKHOCTUTE, KOUTO CE€ Pa3KpUBAT 3a TAXHOTO pa3BUTHE.

3. Ilpeanoxkenn ca pelleHHsT Ha TSACHO (OPMYJIHPAHU 3aJa4U, CBBP3AHU C
TEXHOJIOTUATA M TPWIOKEHHE Ha JUTHTATHUTE MApKETUHTOBH MHCTPYMEHTH 3a MO-I00po
TapreTUpaHe U aJpecupaHe Ha MOAXOISAIIHN OCIaHUs 10 IPABUIIHU CETMEHTH.

4. Bp3 OocHOBa Ha CHMHTE3a Ha METOJM, CPEJICTBAa U MPUHOMH, KOUTO B MHUHAJIOTO ca
OUIM aBTOHOMHM €JUHMLM € pa3paboTeH Hay4deH IOAXOJ 3a H3rpaxKJaHe Ha IIOCTHU
MIPOrpaMu 3a JUTUTAIHO IPUCHCTBUE U MOMYNISPU3UPAHE HA MPOAYKTH, KAKTO U U3TPaKJIaHe
Ha JUruranHa OpaHj BU3US.

5. U3cnenBanu ca ycioBHsTa U ca ONpPEJIEICHU OOLIUTE YepTH M 3aKOHOMEPHOCTH
IIPU Pa3KpHUBaHE HAa Bb3MOXKHOCTHUTE 32 IPOAYKTOBO JU(EPEHIIUPAHE B JUTUTAIHU YCIOBHSL.

Penen3upanure Hay4yHu TpYyJOBE C€ OTJIMYaBaT C SICHO (OPMYJIMPAHH TE3H,
3a1BJI00YEHH NMPOYYBAHNS M MOCTUTHATH KOHKPETHH Pe3yJITATH C MOJIC3HH 32 HayKaTa U
MPaKTUKATa TEOPETUUHHU O00OOIICHHMSI, U3BOAM U Mpenopbku. OT myOIuKaIMUTe ce BUXKAA, Ue
Juuka 3naTeBa € MHOro A00pe 3amo3HaTa C JMTepaTypaTa W HAYYHHUTE JOCTHOKCHHS B
JUTUTATHUTE MAPKETUHTOBU KOMYHUKAIMK. TOBa i € 1ai0 B3MOXKHOCT J1a OTKPOU HSIKOH OT
HepelleHUTe W YaCTHYHO pelleHW NpodJjeMH, 32 Ja TH H3CIenBa W Ja MPEUIOKHU
MOAXOJISAIIN 32 TSAX PelleHHs.

6. OueHka Ha pe3yJITATUTE OT y4acTHe HA KAHIWIATA B HAYYHO-TIPUJIOKHHM Pa3padoTKu
U MPOEKTH
I'n. ac. n-p /lunka 3nareBa e y4acTBaja KaTo €KCIepT, KOHCYATAHT U PbKOBOJIUTEN B 7
MEXTYHAPOIHH, 5 HAMOHATHU M 10 YHUBEPCUTETCKH MTPOEKTa, MPEICTaBeHU B TabauIa 3.
Tabnuya 3

No | HammeHoBaHHe HAa MPOeKTa DduHaHCHpaLA 3aemana Iepuon

opraHmu3anus IJIBKHOCT

1 1. Ipoexr ,,“573897-E33-1-2016-1- MexayHapoieH UscnenoBaren 15.10.2016 -

BG-EPPKA2-CBHE-JP Licence, Master MIPOCKT 14.10.2018 1.
professionals ouverte et a distance pour le

developpement durable en Chine, au

Vietnam et au Kirghizstan — LMPT”

2 Ipoexr Social agri-entrepreneurship for MexyHapo/ieH 2019-2020
people with disabilities in crossborder MPOEKT
area (AGRI-ABILITY)

3 IMpoekr Innovative instruments for the MexyHapoJieH WscnemoBaren 05.07.2019 -
preservation and promotion of cultural MPOEKT 04.04.2021 r.
heritage in the cross border area
(TOURISM-e) 1o Iporpama 3a
TPAaHCTPAHUYHO CHTPYAHUIECCTBO
WHTEPPET V-A , I'spuus-bearapus
2014-2020%, 3ammoex Ne908/22.06.2020
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prevention, Ref.No CB006.2.23.116,
Interreg-IPA CBC, CCI
2014TC1615CB006 (2020 r.)

Social and Sustainable skills for young
NEET population (SOSUSK) o
nporpama Erasmus+ ¢ Homep Ha mpoekTa:
2021-EL02-KA220-YOU-000029015
(2021)

MexnyHapoaeH
MPOEKT

U3zcnenoBaren

2021-2022

Sustainability as a Recovery Tool for
Small Tourism Business: Environmental
& Social Responsibility in Tourism
(Sure.To) Erasmus+ Action Type
KA220-VET — Cooperation partnerships
in vocational education and training
01/11/2021 — 01/11/2023 ¢ Homep Ha
npoekra: 2021-1-BG01-KA220-VET-
000029619

MexnyHapoaeH
MPOEKT

U3zcnenoBaten

2021-2022

Towards the Autonomy of UFM
(Unaccompanied Foreign Minors)
“ToAUFM”, Erasmus+ - INAPP ¢ Homep
Ha mpoekra: 2021-11T01-KA210-VET-
000032889

MexnyHapoaeH
MPOEKT

UzcnenoBaren

2021-2022

Monen 3a B3auMOJIEHCTBUE 32
MOBHIIIABAHE MPUTOIHOCTTA 32
peanu3anus Ha CTYJICHTUTE OT
Cromancku dakynrer npu FO3Y , H.
Puncku® — brnaroesrpan u
Npe/ICTaBUTENH Ha OM3Heca OT
BraroeBrpaacku pernoH B KOHTEKCTa Ha
TUHAMUYEH ma3ap Ha Tpyaa. [Ipoekt N
BG051P0O001 - 3.1.07, OII ,,Pa3BuTHe Ha
yoBelkure pecypeu’, 15.05.2013-
30.12.2014

Hamuonanen

Excnept

2013-2014

[poexT ,,MoeTo x06u ¢ Most mpodecus —
NpPe/IOCTaBsIHE HA YCIIYT'H 38 HHTEPHET
ousnecu*, kox mo HKIIJ] 35123006,
Cnpyxenue Ha FOrozanagaure oOUTHM,
Koncynmanm noyibpxka Ha
MHPOPMALMOHHU
texHonoruu/HactaBHuk/ B CHO30, cpok
cent.2018-mapt 2019

Hamuonanen

Koncynrtant
MOJAPHKKA Ha
nHPOPMALMOHHU
TEXHOJIOTHH

2018-2019

10

IIpoext* [loaxpena 3a ycTORYHBO
passutue Ha BACKO TPAHC 97 EOO/,
Horosop Ne BGO5SM90OP001-1.054-0158-
C01, mpouenypa BGOSM9OP001-
1.054 TlpuopurerHa oc [TomoOpsiBane
JIOCTBIIA JI0 32€TOCT M KA4EeCTBOTO Ha
pabotHuTe MecTa, OmeparuBHa
nporpama Pa3BuTie Ha YOBEIIKUTE
pecypcu 2014 — 2020

Hetinoct: Excriept - MapKkeTHUHIOBO
MpOy4YBaHE Ha 1a3apa 3a peaan3alys Ha
CTOKH (aBTOKO3METHKA, ABTOAKCECOaApU U
BEJIOAKCECOapH)

Hamuonanen

Excrnept

2021

11

IIpoexr no Hanmonanna Ilporpama
,»OCHTI'ypsiBaHE Ha ChbBpPEMEHHA
obpazoBarenHa cpena‘“ — Moy
,,DHOJINOTEKNTE KaTo 00pa3oBaTeHa
cpena®, Ilero CVY ,,I'eopru Msmupnues*
biiaroesrpan

Hanmonanen

JlexTop

2021




12

ITapTHpOpCKH MpoekT Ha EBponelicku
nerTsp «EBPOITA JIUPEKTHO» -
Bnaroesrpan nu Cromancku dakynrer B
103V «Heodut Punckmny», Tema Ha
mpoekra ,,EBponeiickata Miaaexka
roauHa 2022 — nociaeaBaiTe HU B
COLMATHUTE Mpexu!“, mepuoa Ha
n3nbiIHeHue Ha npoekTa: 1.03.2022 —
31.05.2022 .

Hanmonanen

PwnkoBomuTen

1.03.2022 -
31.05.2022 r.

13

W3zcnenBaHe Ha MKOHOMUYECKHUTE U
YIIPABJICHCKUTE MPEIIIOCTABKH 32
pa3BHUTHE Ha NPEINPUEMAYECTBOTO U
NpUJIaraHeTo Ha KIIbCTEPHUS MOAXOM B
MAaJIKHS ¥ CpeHus Ou3Hec (Ha mpuMepa
Ha brmaroesrpancka obmacr),
ppKoBoauTEN pod. A-p Pas Manreposa,
2011 r.

yHI/IBepCI/ITeTCKI/I

UzcnenoBaren

2011

14

SRP-C11/13 TpaHcnupane Ha MOCIaHUs
KBbM MJIQINTE XOpa Ype3 MpeCTaBsHe Ha
YHACJIEICHUTE KYJITYPHH IUIaCTOBE,
pBKOBOAMTEN oU. A-p MuseHa
®ununosa, 2013

yHI/IBepCI/ITCTCKI/I

U3zcnenoBaren

2013

15

SRP-A9/13 Bbp3MOXHOCTH 32 pa3BUTHE
Ha NpeANprueMayecTBOTO Ha OCHOBATa Ha
GeHuMapKuHTra (Ha mpuMepa Ha
brnaroesrpazacka 061acT), pbKOBOJHUTEI
npod. n-p Pas Manreposa, 2013 r.

YHuBepcUTeTcKu

H3scnegoBaren

2013

16

SRP-C2/14 B3auMOBPB3KH MEXKIY
TypU3Ma H KyITypara - peJCTaBsHe Ha
KYJITYpHH NPAaKTUKH, ChXPaHIBAIIH
upeHTHYHOCTTa B FOro3amanHa
Boearapus, ppKOBOANUTEN AOIL. I-p
JlecucnaBa Ctounosa, 2014 r.

YHuBepcuteTcKku

H3scnegoBaren

2014

17

SRP-A10/14 NnoBauuu u
KOHKYPEHTOCIIOCOOHOCT Ha
npeanprueMadeckara JIeiHHOCT Ha MaJIKUTe
U CPEIHU NPEANIPUATUSA OT
brnaroesrpazcka 061acT, ppKOBOAUTEN
npod. n-p Pas Manreposa, 2014 1.

yHI/IBepCI/ITGTCKI/I

U3zcnenoBaren

2014

18

SRP-C9/15 Crynentcka akageMusi:
OpraHu3upaHe HU MMPOBEXIAHE Ha
CEMHHApH 3a YIIPaBJICHHE U
TPOMOTHpAHE Ha KYJITYPHOTO
HacnencTBo B lOrosamaana buirapus,
pBKOBOIMTEN TIPOd. A-p Mapwus
Crankona, 2015 r.

YHuBepcureTcku

HscnenoBaren

2015

19

SRP-A8/15 IIpobiemu 1 BB3MOKHOCTH
3a pa3BuTHe Ha pamuIHKs OU3HEC B
Bbwirapusi, pprkoBoauTen npod. a-p Pas
Manareposa, 2015 .

yHI/IBCpCI/ITeTCKI/I

HscnenoBaren

2015

20

RP-A2/16 N3y4aBane Ha 00IIeCTBEHO-
MKOHOMHYECKHUTE YCIOBUS U (haKTOpPHUTE
3a pa3BUTHE HA MPEIPHUEMAYECTBOTO B
Bbparapus xaTo nmpennocraBka 3a
(yHKIIMOHMpaHe Ha yCTOWYMB On3Hec,
pbkoBoanTEN 1pod. aA-p Past Manreposa,
2016

YHUBEPCUTETCKU

W3cnenoBaren

2016

21

RP-A4/17 N3y4yaBaHe Harnacure 3a
npeAnpueMadyecka JeHHOCT Ha XKEHHU U

yHI/IBCpCI/ITCTCKI/I

HscnenoBaren

2017




MJIa/IC)KU M IOTPEOHOCTUTE UM OT
o0y4eHne, ppKOBOAMTEN H0L. I-p Bsipa
Kioposa, 2017 r.

22 RP-A7/20 PasmupsiBaHe Ha KamanureTa YHUBEpCUTETCKA Uscnenosaren 2020
Ha 1abopaTopusITa 32 UKOHOMETPUYHH
M3CIIEIBAHMS C 1I€JI IOBUIIIABAHE HA
PaBHUILETO HA U3CJIE/IBAHE U
mpernoaBaHe B 001acTTa Ha
MKOHOMUKATA C U3II0JI3BaHE Ha
W3KYCTBEH UHTEJICKT, PHKOBOJUTEN POd.
n-p 'anyo "anues, 2020 T.

AHanmu3bT Ha JOKYMEHTAIMATA ¥ HA JaHHUTE B Ta0nMIa 3 OKa3BatT CIEAHOTO:

1. IIpencraBenu ca 22 mpoekTa, 7 OT KOUTO ca MEXIYHAPOHH.

2. Ilpoexture ca paspadboreru ot 2011 go 2022 r., kKaTo Haii-aKTHBHU Ca MEPUOIUTE
2017-2022 1.

3. B emuH OoT mocodeHUTE MPOCKTH KaHAMIATHT € PBKOBOJHWTEN, B JIBa HM3ITBIHIBA
(GyHKIIMUTE Ha eKCIepT, a B ocTaHanuTte 19 u3cnenonaren.

7. PbKOBOACTBO Ha IMIIJIOMAHTH
KanauaarsT ochliecTBsiIBA HAy4yHO PBKOBOJACTBO Ha CTYIEHTH. EjkerogHo cpeaHo
pbproBoau 12-13 npunnomantu. Tol noanomara W NOATOTBA CTYAEHTH 3a Y4acTHe B
CEeMECTPUAITHUTE UM HAYYHU CECHUU U JIPYTH HAYIHU (HOPYMHU.
8. Ounenka Ha yuyeOHO-IIpeNnoIaBaTeICKATA IeifHOCT
I'n. ac. n-p Juuka 3mateBa W3HACS JIGKIMU TPEN CTYAEHTH OT NPOGECHOHATHU
HarnpaBieHus 3.7. Agmunuctpanus u ynpasieHue u 3.8 Mkonomuka B OKC ,,bakanasbp® u
»Maructep® B IO3Y ,Heodur Puncku nmo nucuunnuHure MapKeTHHTOBU HpPOY4YBaHUS,
KomyHukaruonHa nonuTuka, Jlururanen MapketuHr, Enextponen 6usznec. OT crpaBkaTa 3a
,,/I3MCKBaHMsATa 3a ONTUMU3HMPAHE Ha Ipolieca Mo O0SBABAHE U peal3upaHe Ha KOHKYPCHH
IIpoLEeNypU c€ BHXKJAA, Y€ CpelHaTa HAaTOBAPEHOCT Ha KaHaupara € 570 4. ayauTopHa
3aeTOCT.
3AKVIIOYEHUE
Ot HampaBeHaTa MpPOBEpKa Ha MPEJCTABEHUTE MaTepUaId 32 KOHKypca HapylIeHUs B
npoueaypara He ca KoHcTatupaHu. Cria3eHu ca M3MCKBaHUATA HA JEHCTBAIMTE 3aKOHOBU U
M10/13aKOHOBU aKTOBE.
Bb3 ocHOBa Ha 3a103HaBaHETO ¢ JOKYMEHTHUTE Ha KaHIUAATa 110 KOHKypca U OLEHKaTa
Ha MpEeACTaBeHUTE OT HEro MyONMKaIuu, Morar ga Ob1aT HalpaBeHU CJIEIHUTE U3BOIU:
1. B xoHKypca Tol € eIMHCTBEeH KaHIUaaT.
2. IlpurexaBa oOpa3oBaTelHaTa U HAYYHA CTEIICH ,,JIOKTOP.
3. 3aeMa akaJeMHUYHa JUIBKHOCT IJIABE€H ACHCTEHT BHB BHCIIETO Y4€OHO 3aBEJCHHUE,
00SIBMIJIO KOHKYpCa.
Ocurypena My € He0OXoUMaTa ayIMTOPHA U U3BbHAYIMTOPHA 32€TOCT.
Vma ny0JmkyBaHu y4eOHUIM 110 MIPETOoJaBaHUTe OT HETO OCHOBHU JUCIUILINHU.
Yere npoduimpanu AMCHMILINHA, KOUTO Ca MIPSIKO CBbP3aHU C KOHKYpCa.
W3znacs nexkuum B 8 kypca or OKC ,,bakanassp® u 1 kypc or OKC ,,Maructsp®.
[IpoBexka HAYYHO U MPAKTHYECKO PbKOBOJACTBO HA CTY/CHTH.
IIpencraBena € W mpuera 3a OLEHKAa JOCTaThbyHO MO 00eM, HeCBbp3aHa ¢
AOKTOPCKATA AUCEPTALMS HAyYHA MPOAYKIUS, BKIOUBamia: 33 MyOJNUKaIMH, B
TOBa YUCJIO 5 MOHOTpaguH — €JHa CaMOCTOSITeTIHa U 4 B ChaBTOPCTBO, 3 CTaTHU B
WoS u 23 npyru nyOnukanuu (CTyauu, CTaTUM W TOKIamu) ¥ 2 ydeOHHMKa — SIUH
CaMOCTOSITENIEH U €IMH B ChaBTOPCTBO, ¢ 00111 00eM oT 712 cTpaHuuM.

©ooNo O



10. Ot npencraBenute 33 HaydHH TpyZAa 24 ca HA AHTVIMICKH €3UK.

11. JoxymenTupanu ca 38 HUTHpaHUs HA KaHAUAATa OT Apyru aBTopH, 10 oT KouTo ca B
6a3u nanau WoS.

12. B cBofATa CHbBKYIHOCT PELIEH3UPAHUTE MYOJIUKALUN ChAbPHKAT ChIIECTBEHH HAYYHO-
NPUJI0KHH Pe3yJITATH M TEOPeTUYHH 0000IIeHUS] M pelleHUusi Ha MpPoOJIeMH B
o0nacTTa Ha JWTUTATHUS MApPKETUHT, KOUTO CHOTBETCTBAT HAa CBHBPEMEHHHUTE
MIOCTHKEHUS U TIPE/ICTABIIABAT OPUTHMHAJICH PUHOC B HayKaTa.

O0mara MH OleHKa IO KpUTEpUUTE M I[OKa3zaTejuTe 3a ydyeOHAaTa M HAy4yHO-
u3cieaoBarescka IeHHOCT MoKa3Bar, 4e IJl. ac. A-p Jlunka ATtanacoBa 3iaTeBa oTroBaps Ha
M3MCKBAaHUSTA HAa 3aKOHOBUTE M IOJ3aKOHOBHTE AaKTOBE 3a 3aeMaHE Ha akKaJeMHyYHaTa
UTBXHOCT ,,JloleHT 1o mnpodecuonanHo HampasieHue 3.8. VIKoHOMUKa, HaydHa
cnenuanuoct ,,Mapketunr™ (Jurutannu mapkeTuHroBu komyHukanuu) B O3V | Heodur
Pusnicku®.

Codwms, 27.06.2022 r. Peuensenr:
(mpod. 1-p Manos HukosioB PuéoB)



REVIEW

From Prof. Dr. Manol Ribov
Scientific field 3.8. Economics and Management
Department of Tourism Economics
Faculty of Infrastructure Economics
University of National and World Economy
Member of the scientific jury for participation in a competition for an academic position
"Associate Professor” in the professional field 3.8. Economics™ (Marketing (Digital
Marketing Communications)), announced in SG, issue 29 / 12.04.2022
with candidate chief assistant Dr Dinka Atanasova Zlateva

The scientific review is prepared based on the Order of the Rector of SWU "Neofit
Rilski™ Ne 869 / 4.05.2022 and Decision of the Scientific Jury — Minutes Nel / 15.06.2022.
Therefore, the content is in accordance with the requirements of the Law for the Development
of the Academic Staff in the Republic of Bulgaria (LDASRB), the Regulation for its
implementation (RILDASRB) and the Internal Rules for the Development of the Academic
Staff in SWU "Neofit Rilski".

I.  Short biographical data about the candidate

Chief Assist. Prof. Dr. Dinka Zlateva is the only candidate in the competition. No
violation of the procedure has been established since the materials inspection of the submitted
materials for the competition. The requirements of Art. 29 (1), 29 b (2), item 1 and item 2 of
LDASRB and Art. 60 (1), Art. 61 (1) (2), item 1 and item 2 of RILDASRB. The instructions
given in the Internal Rules for the Development of the Academic Staff at SWU "Neofit
Rilski" have also been considered.

The participant in the competition was born on September 21, 1972, in the town of
Nova Zagora. He completed his secondary education at the Technical School of Mechanical
Engineering "Atanas Dimitrov" - Nova Zagora with a professional qualification: Technology
of Mechanical Engineering - Cold Processing (1987-1991) with excellent results. From 1991
to 1994, he acquired the "Professional Bachelor" educational qualification in Svishtov at the
Semi-Higher Institute of Economics and Management, majoring in "Economics and
Management of Cooperatives"”. At the same time, she was studying in a retraining course at
the Academy of Economics "D. Tsenov" in Svishtov, majoring in Business Relations. From
1994-to 1997, he continued his studies in the speciality "Economics of Cooperatives” at the
Faculty of Economics at VTU "St. St. Cyril and Methodius™ in Veliko Tarnovo, where he
acquired a Master's degree.

After a successful competition in 1997, she was appointed to the academic position of
"Assistant™ in Marketing at the Faculty of Economics of SWU "Neofit Rilski" Blagoevgrad,
and in 2002 she was promoted to "Chief Assistant”. In 2013, after successfully defending her
dissertation, she was awarded the educational and scientific degree "Doctor" in 3.8.
"Economics".

The total length of service of Dr. Dinka Zlateva in the Department of Management and
Marketing at SWU "N. Rilski" is 24 years and seven months (1997 - 2022), of which 18 years
(2004 - 2022) as a chief assistant professor, PhD. Dr. Zlateva works on the issues of digital
marketing, e-business, international advertising, marketing research, communication policy,
and service marketing.

Sha also passed a professional module in the SoftUni Graphic Design program. The
trainings in which the candidate participates are: "Training for working with e-learning



platforms BlackBoard Learn™ at the Ministry of Education and Science - OP "Human
Resources Development™ under the project "Development of electronic forms of distance
learning in SWU" Neofit Rilski"" (2013); "Spreadsheets™" at the Ministry of Education and
Science - OP "Human Resources Development” under the project "Increasing the professional
competencies of the academic staff of SWU" Neofit Rilski (Blagoevgrad) - an investment for
the future ™; "Operational programs and opportunities for operating projects with EU funds”,
organized by the Regional Information Center, Blagoevgrad (2016); "Fundamentals of Digital
Marketing"”, organized by Digital Garage and IAB Bulgaria under the Google program
(2017); Training courses on the overall Digital Marketing program at the VVocational Training
Center at SoftUni CPO EOOD - Marketing Fundamentals (2017), Content Marketing (2017),
Email Marketing (2018) and Facebook marketing” (2018); Course for managers of
educational enterprises, organized by the Ministry of Education and Science - Center for
Training Companies (2020); Power Point Expert course at Presentation Leader Ltd (2021);
Courses at the Center for Vocational Training at SoftUni CPO EOOD in the field of graphic
design, for each of which the candidate has a certificate from the Ministry of Education and
Science for acquiring part of the profession - Illustrator (2021), Photoshop (2021), InDesign
(2021- 2022) and the professional levels Illustrator for Advanced (2022); Advanced
Photoshop (2022). In addition, Dr Zlateva is going through Logo Design and Visual Identity.

In 2015, Dr. Dinka Zlateva participated in Erasmus + teacher mobility by lecturing on
digital marketing issues at VSB TU University, Faculty of Economics, Ostrava, Czech
Republic.

As a candidate for an associate professor, Dr. Zlateva is a member of the editorial
boards of two foreign journals International Journal of Marketing and the International
Journal of Science and Arts - IDEA, EURM, both in the Republic of Northern Macedonia and
two Bulgarian scientific journals Journal of Economics and Management and the Journal of
Entrepreneurship both published by the Faculty of Economics of SWU "Neofit Rilski",
Blagoevgrad. She is a reviewer in both journals. Dr Zlateva is also a member of the Scientific
Committee of the International Conference on Social Sciences and Humanities at the
International Balkan University (IBU), Skopje, Republic of Northern Macedonia.

Chief assistant professor Dr. Dinka Zlateva is a member of the Chamber of Teachers of
Higher Education - Sofia, the Bulgarian Chamber of Education, Science and Culture
(BCONC). She is also a member of the Macedonian Marketing Association - Skopje,
Republic of Northern Macedonia. The candidate has good organizational skills and
competencies. Dr. Zlateva actively prepares teams of students to participate in the annual
National Marketing Olympiad. She also annually organizes open lectures with guest
marketers and digital marketing specialists. In addition, Dr. Zlateva participates as an
academic mentor to students in the Student Internships national program. She is the course
leader and tutor for students majoring in Marketing and she is the Head of the undergraduate
internship of students majoring in Marketing.

The candidate enjoys a respected reputation among colleagues and students and
maintains contacts with practitioners.

I1. Characteristics of the scientific and scientific-applied production of the candidate
1. Fulfillment by the candidate of the quantitative requirements for holding the
academic position of "Associate Professor"

For her participation in the competition, Chief Assistant Professor Dr. Dinka Zlateva
submitted presented a completed report on the implementation of the minimum number of
points required by groups of indicators for professional field 3.8 Economics, scientific



speciality "Marketing" (Digital Marketing Communications), according to PPZRASRB and
Internal Rules for Academic Development in South-West University "Neofit Rilski".

Information on the fulfilment of the quantitative requirements for holding the academic
position "Associate Professor"

Table 1.
Group of Content Minimum threshold Execution in
indicators in number of points | number of points
Group A | Dissertation for the award of ONS 50 50
"Doctor"
Group B
Group V | Habilitation paperwork — monograph 100 100
Group G | Monographs, articles, reports, etc. 200 281,64
Group D | Citations, reviews, etc. 50 285
Group E Participation in projects published - 463
textbooks, etc.
TOTAL in groups A+B+V+G+D+E 400 1184,64

From the reference made for the fulfilment of the quantitative requirements, we can see
that at the required 400 points, he reports 1184.64, which exceeds by 784.64 points the
minimum requirements for holding the academic position "Associate Professor”, following
the RILDASRB and the Internal Rules the academic staff at SWU "Neofit Rilski".

2. Quantitative characteristics of scientific production

The candidate to participate in the competition has submitted five monographs, three
articles in WoS, 23 other publications (studies, articles, and reports), and two textbooks or a
total of 33 publications with a total volume of 712 pages.

Publications provided on identifying grounds

Table 2.
Authorshi - Total
Ne Type of P I_:’utéllfatlc_)ns Publications in
publication Independently Co-authored n ?ﬁ?”an English (Ne) Publication | Pages,
numbers | pages | numbers | pages i i
1. | Monographs 1 150 4 67 V3, G10.2, G10.1, G10.4 5 217
G10.3
2. | Articles in WoS 1 17 2 36 - G6.1, G8.1, G8.2 3 53
and SCOPUS
3. | Atrticles 9 90 14 136 G7.3, G7.14, G7.1,GI7.2, 23 226
published in G7.17,G7.23 | G7.4,G7.5,G7.6,
non-refereed G7.7, G7.8, G7.9,
journals G7.10, G7.11,
with scientific G7.12, G7.13,
review G7.15, G7.16,
G7.18, G7.19,
G7.20, G7.21,
G7.22
4. | Textbooks 1 200 1 16 E20.1, E20.2 - 2 216




Total 12 457 21 255 9 24 33 712

In the analysis of the submitted documents and the data in Table 2, as well as from the
additional references made, we found the following:

1. The presented scientific papers are accepted for evaluation, as their content does not
reveal thematic duplication and connection with the doctoral dissertation.

2. The candidate participates in the competition with 33 publications, with a total
volume of 712 pages. The different publications are as follows: monographs - 5 issues, one of
which is a habilitation thesis, and the other 4 are chapters of collective monographs, with a
total volume of 217 pages, articles in WoS - 3 publications. - 36 pages; studies, articles, and
reports published in secondary databases with scientific information in unrefereed journals
with scientific review and editorial board or published in collective editorial volumes 23 pcs. -
226 pages; two textbooks - one independent and one co-authored with a total volume of 216
pages.

3. Of the total number of published works of the author - 24 are in English.

4. For a large part of the evaluated joint scientific papers, the share of the authors is
noted in the publications themselves. Separate protocols are presented for those for which this
has not been done.

5. The reference for citations shows that the candidate is cited 38 times by other
authors, ten citations are in refereed scientific journals in world databases, and 28 in
unrefereed, 27 citations are by Bulgarian researchers and the remaining 11 by foreign authors.

I11. Main contributions in the scientific, scientific-applied, and teaching activity of the
candidate

4. Evaluation of habilitation work

The monograph "Digitalization of Marketing Communications” is a scientific study of
current marketing issues. Furthermore, this is understandable given that technological changes
have severely affected marketing activities with a tendency to focus on the digital
environment. Probably these were the considerations of the candidate for the choice of topic
and its development in the habilitation work.

The peer-reviewed paper is printed in a volume of 150 pages, of which the main text is
112 pages, and the remaining 38 are composed of an introduction - 4 pages, conclusion - 2
pages, inventory of the content of 2 pages, Appendices of 13 pages and reference for the used
literature 17 p.

In my opinion, the volume of the monograph is sufficient to set out the theoretical,
methodological, and applied issues related to the digital transformation in marketing.
Furthermore, the volume accepted by the candidate has enabled her to systematize and present
her knowledge in the field and to build the content of the monograph by applying appropriate
means of scientific knowledge.

The topicality of the monograph is significant, as it deals with issues that at present
and in the future will find more and more serious manifestation in the theory and practice of
marketing communications. Their applicability will be sought, and they will be the subject of
future research. The language and style show knowledge of the specific terminology in
marketing communications, digital transformation, and digital platforms, as well as practical
issues for their use, promotion, and contribution to the development of business processes.

Structurally, the monograph consists of three chapters, in which the theory of digital
transformation is consistently presented, a review of verbal models for the perception of new
technologies and marketing communications in the context of digital transformation. The
habilitation monograph ensures organic unity of mutual connection, conditionality,
purposefulness, and certainty. Moreover, it specifies the connections and relations of the




knowledge and judgments included in the work, used to derive a regularity and substantiate
one or another statement.

In terms of content, the monograph is a conceptual framework of marketing
communications in the context of digital business transformation. Strategies for digital
transformation are discussed, emphasizing Big Data and the critical dimensions of the digital
marketing environment. Theoretical achievements for rethinking the conceptual formulations
are presented that define the transition from analog to a digital business model and how
marketing communications adapt to the new technological environment. Special attention is
paid to the application of "big data" in the marketing industry and the degree of perception of
technology by consumers, on the one hand, and, on the other hand, the willingness of
businesses to make digital decisions. A critical review of the known models for the perception
of technology has been made, highlighting two of them, which fully correspond to the
clarification of the readiness of both parties to use new technologies in the communication
process.

The monograph does not claim to be a comprehensive encyclopedic guide to all
possible models of technology perception. Instead, it examines only those that have and could
have the most significant contribution to understanding the impact of marketing
communications on the end customer and business attitudes to using technology to conduct
marketing dialogue.

In the analysis of the conventional conceptual apparatus, the author complements this
apparatus with new features due to the rapid dynamic changes in the technological
environment and the constant demand of business for adequacy in the accelerated perception
of technology by consumers. In this regard, the attractiveness of the models is complemented
by the typical characteristics of the concepts related to consumer activity, provoking the user
experience and emphasizing the various features of the digital environment as a carrier of
information and the ability to model behaviour.

Based on a study of two target segments, end-users and business, the author highlights
the need for a focused approach in the ongoing dialogue. The first sample covers end users.
The research uses the unified theory of Acceptance and Use of technology (UTAUT) - in this
case, applied to end users of products. The research is general, without pretensions to present
the scale of the entire set of elements, connections, and interactions to determine consumer
activity. The second sample presents the business community and tiny businesses and reflects
marketing communications in the context of the Technology Acceptance Model (TAM).

In studying the first sample, the author reaches conclusions concerning the need for
systematic use of digital media to shape specific consumer behaviour. In this regard, the
author notes that companies need to focus on developing easy-to-use interfaces that meet the
expectations of efficiency in consumer perceptions. The study results show that the applied
UTAUT model is appropriate and applicable to the study of consumer attitudes toward
acceptance of technology. The author does not try to generalize the model, but rather
illustrates it, claiming that the study does not concern the whole set of users, as the survey is
local. However, we can say that the methodology used is also applicable to larger markets.
The data allow relatively accurate summaries but not general conclusions about consumer
behaviour. The study covers a target sample of the local market and it cannot be said that the
behaviour of the whole population reflects the data obtained and the propensity of users to use
digital resources for personal purposes. The results show that users use the Internet primarily
to search for information, which requires businesses to focus more resources on search
engines. The study shows that by 2019, habits are not decisive in accepting technology, and
consumers still prefer to shop offline. The new type of user has unique preferences for the
content of the information presented, and the orientation is towards its visualization. The
findings can be helpful for business, given the established propensity of consumers to



perceive technologies and digital offerings. However, more in-depth research is needed on
how to influence decision making to adopt and use digital platforms. The second sample
covers the business environment and the study focuses on small businesses. To this end, the
author turned his attention to the Theory of Acceptance Model, known as TAM, according to
which a person's acceptance of ease of use of technology and usefulness are determining
factors in forming an intention to implement and apply technology. The study concludes that
using digital marketing strategies is a good idea for small businesses and a recommended step
to take to grow and reach the target users. The digital environment creates opportunities for
small businesses to integrate into the world of big brands through digital transformation and
adaptability to new business conditions.

The evaluation of the content of the habilitation thesis shows that it is distinguished by
its conceptual connection, research orientation, and applied orientation. The information used
by the author is current, accurate, and significant. The author's ideas, concepts, and points of
view are well presented. The proportions in the ratio between the main, additional and
explanatory text are observed. The thematic selection provides a systematic and
comprehensive view of the research. The content stands out with its clear goals, well-formed
basic ideas, precise and easily defined new terms, knowledge, concepts, and last but not least,
accessible style and presentation.

In general, the scientific contributions achieved by the candidate in the monographic
work are as follows:

1. The conceptual and terminological apparatus for the digital transformation has been
specified and supplemented,;

2. The peculiarities of the manifestation of consumer behaviour in general and specific
functions, as a result of the interference influence of digital marketing tools, are established.

3. Based on current trends for accelerating technology penetration in companies'
business activities, identifying signs of expected consumer behaviour is proposed.

4. Strategies and tactics have been developed to develop and stimulate the propensity
of consumers and businesses to adopt digital technologies in the context of marketing
communications.

Practical contributions could be determined as follows:

1. The methodological guidelines have been determined, which allow the theoretical
formulations to be brought to their practical applicability and usability in the business-client
relationship.

2. Procedures have been prepared to assess the conditions for the formation of specific
market behavior from the use of digital platforms

3. The motivational potential in the use of digital resources is based on hedonistic
motives, price value, experience, and habits to register a specific reaction

Given the balance between the author's contributions and their significance, given the
relevance and new aspects corresponding to the new nuances of science and practice, | believe
that it will be helpful in terms of updating scientific knowledge and its application in business.

5. Evaluation of the contributions in the other attached publications

In addition to the main monographic work for participation in the competition, the
candidate has presented 32 other publications: 4 monographs, three articles in WoS, 23 other
publications (studies, articles, and reports), and two textbooks. The analysis of the thematic
focus of these publications gives me grounds to divide them into several groups, as the
interaction of the topics included in them varies from a simple exchange of ideas to the
mutual integration of concepts, methodologies, procedures, epistemologies, terminology, etc.
In particular, the following four groups are involved:

1. Online marketing (G6.1, G7.5, G7.8, G7.9, G7.12, G7.14, G8.1, G10.3)



2. Digital transformation (G7.16, G7.17, G7.19, G7.20, G7.22, G7.23)

3. Marketing in social networks (D7.3, D7.18, D7.21, D8.2, D10.2)

4. Online banking marketing (G7.6, G7.7, G7.9, G7.10, G7.13, G10.4)

This systematization of the candidate's work is based on typological features. It
emphasizes the thematic similarity between the publications in the respective group. The aim
is to cover all the candidate's publications in one set and study them as a whole system.
Furthermore, the analysis logic leads to the decomposition of this set of groups and the
establishment of systemic connections between them.

The first of the considered directions (G6.1, G7.5, G7.8, G7.9, G7.12, G7.14, G8.1,
G10.3) concerns the issues related to digital marketing and its application. Emphasis is placed
on the activity, specifics, and technology of digital marketing, its place in the digital
marketing landscape, and the variety of tools and trends observed in online marketing.

The other thematic area (G7.16, G7.17, G7.19, G7.20, G7.22, G7.23) refers to digital
transformation processes. Critical theory and practice problems in adapting the business to the
new technological reality are defined. Issues related to the digital maturity of companies, the
applied strategies for digital transformation, the place of big data in the business world, and
the search for synergies in the applied approaches to adapt to the habits of the new type of
users were studied.

The third thematic area (G7.3, G7.18, G7.21, G8.2, G10.2) interprets the issues related
to marketing communications on social media. The peculiarities of social networks and the
specific ways they function are determined. The way of activating secondary communication
and the role of influencers in creating consumer engagement are presented. The influence
model in social media has been studied, and recommendations for promoting products and
building a brand image have been written.

The fourth direction (G7.6, G7.7, G7.9, G7.10, G7.13, D10.4) refers to the marketing
of online banking and the adaptation of the financial sector to technological change. Financial
innovations and critical trends in banking channels for increasing the consumer experience by
integrating channels for realizing services and providing personalized solutions are
considered. Emphasis is placed on online marketing as part of the overall value chain.
Attention is also paid to using CRM systems for social analysis to improve customer service.
The tendencies for building a solid presence of banks in the on-line environment are
indicated; the regulation and compliance of on-line platforms with the provision of the
necessary security and prevention of risks; personalization with customers through an active
connection on social media and offering mobile banking applications. On this basis, concepts
and models have been developed.

Summarizing the scientific and applied contributions of the candidate in the four
groups discussed, we can present them as follows:

1. Generalizations, which have theoretical and methodological significance for
applying marketing communications in digital conditions, are given.

2. The effect of certain regularities, which are reflected in the current state of the
digital media market, the application of technological solutions, and the opportunities that
open up for their development, has been established.

3. Solutions are proposed to narrowly formulated tasks related to technology and the
application of digital marketing tools to better targeting and addressing relevant messages to
the right segments.

4. Based on the synthesis of methods, tools and techniques that in the past were
autonomous units, a scientific approach was developed to build comprehensive programs for
the digital presence and promotion and create a digital brand.



5. The conditions have been studied and the general features and regularities in
revealing the possibilities for product differentiation in digital conditions have been
determined.

The peer-reviewed scientific papers are characterized by clearly formulated theses, in-
depth research, and concrete results with useful theoretical summaries, conclusions, and
recommendations for science and practice. The publications show that Dr. Dinka Zlateva is
knowledgeable of the literature and scientific achievements in digital marketing
communications. This allowed her to highlight unsolved and partially solved problems,
explore them, and suggest appropriate solutions.

IV. Critical remarks and recommendations.

Despite the merits of the monographic work, | encountered some flaws in getting
acquainted with it. Without attaching much importance to them, 1 will allow myself to make
the following critical remarks:

1. It would be good to refine the system of criteria and indicators for assessing the
relationship between business and clients to cover the interests of both parties.

2. It would be helpful if the analysis of the applied models found issues related to
measuring the impact of marketing communications on customer satisfaction, realized
through digital tools.

These critical remarks do not diminish the significance of the candidate's outstanding
scientific achievements. On the contrary, the subject-content analysis of the monograph shows
that based on the achieved scientific results, solutions of specific applied tasks are offered in
the digital projection of the relations between business and consumers.

6. Evaluation of the results of the candidate’s participation in scientific and
applied developments and projects

Chief Assistant Professor Dr. Dinka Zlateva has participated as an expert, consultant,
and leader in 7 international, five national, and ten university projects presented in Table 3.

Table 3.
No | Name of the project Financing Occupation Period
organization
1 Project ,,“573897-E33-1-2016-1-BG- International Researcher 15.10.2016 -
EPPKA2-CBHE-JP Licence, Master project 14.10.2018 r.

professionals ouverte et a distance pour le
developpement durable en Chine, au
Vietnam et au Kirghizstan —- LMPT”

2 Project Social agri-entrepreneurship for International 2019-2020
people with disabilities in the crossborder | project
area (AGRI-ABILITY)

3 Project Innovative instruments for the International Researcher 05.07.2019 -
preservation and promotion of cultural project 04.04.2021 r.
heritage in the cross-border area
(TOURISM-e)

4 |Young people from Bulgaria and International Researcher 2021

Macedonia together for tourism as a health | project
prevention, Ref.No CB006.2.23.116,
Interreg-IPA CBC, CCI
2014TC1615CB006 (2020 r.)

5 Social and Sustainable skills for young International Researcher 2021-2022
NEET population (SOSUSK), Project project
number 2021-EL02-KA220-YOU-
000029015 (2021)




Sustainability as a Recovery Tool for
Small Tourism Business: Environmental
& Social Responsibility in Tourism (Sure.
To) Erasmus+ Action Type KA220-VET
— Cooperation partnerships in vocational
education and training 01/11/2021 —
01/11/ Project number 2021-1-BGO01-
KA220-VET-000029619

International
project

Researcher

2021-2022

Towards the Autonomy of UFM
(Unaccompanied Foreign Minors)
"ToAUFM", Erasmus+ - INAPP Project
number: 2021-11T01-KA210-VET-
000032889

International
project

Researcher

2021-2022

An interaction model for increasing the
suitability for the realization of the
students from the Faculty of Economics
at SWU "N. Rilski"- Blagoevgrad and
business representatives from the
Blagoevgrad region in the context of a
dynamic labour market. Project number
BG051P0O001 — 3.1.07

National project

Expert

2013-2014

Project "My hobby is my profession -
providing services for Internet
businesses", NCAP code 35123006,
Association of Southwestern
Municipalities

National project

Information
technology
support
consultant

2018-2019

10

Project "Support for sustainable
development of VASCO TRANS 97
EOQOD, Contract No BGO5M90OP001-
1.054-0158-C01, procedure
BG05M90P001-1.054 Priority axis
Improving access to employment and
quality of jobs, Operational Program
Human Resources Development 2014 -
2020

National project

Expert

2021

11

Project under the National Program
"Providing a modern educational
environment" - Module "Libraries as an
educational environment”, Fifth Sofia
University "Georgi Izmirliev"
Blagoevgrad

National project

Researcher

2021

12

A partnership project of the European
Center "EUROPE DIRECTLY" -
Blagoevgrad and Faculty of Economics at
SWU "Neofit Rilski", Theme of the
project "European Youth Year 2022 -
follow us on social networks!", Project
implementation period: 1.03.2022 -
31.05. 2022

National project

Project manager

1.03.2022 -
31.05.2022r.

13

Study of the economic and managerial
prerequisites for the development of
entrepreneurship and the application of
the cluster approach in small and medium
business (on the example of Blagoevgrad
region), led by Prof. Dr Raya Madgerova,
2011.

University project

Researcher

2011

14

SRP-C11/ 13 Translating messages to
young people by presenting the inherited
cultural strata, supervisor Assoc. Prof.

University project

Researcher

2013




Milena Filipova, PhD, 2013

15 | SRP-A9/ 13 Opportunities for University project | Researcher 2013
development of entrepreneurship based
on benchmarking (on the example of
Blagoevgrad region), head Prof. Dr Raya
Madgerova, 2013

16 | SRP-C2/ 14 Relationships between University project | Researcher 2014
Tourism and Culture - Presentation of
Cultural Practices Preserving Identity in
Southwestern Bulgaria, Head Assoc.
Prof. Dr Desislava Stoilova, 2014

17 | SRP-A10/ 14 Innovations and University project Researcher 2014
competitiveness of the entrepreneurial
activity of small and medium enterprises
in Blagoevgrad region, head Prof. Dr
Raya Madgerova, 2014

18 | SRP-C9/ 15 Student Academy: University project Researcher 2015
organizing seminars for management and
promotion of cultural heritage in
Southwestern Bulgaria, led by Prof. Dr
Maria Stankova, 2015

19 | SRP-A8/ 15 Problems and Opportunities | University project Researcher 2015
for the Development of the Family
Business in Bulgaria, Head Prof. Dr Raya
Madgerova, 2015

20 | RP-A2/ 16 Study of the socio-economic | University project | Researcher 2016
conditions and factors for the
development of entrepreneurship in
Bulgaria as a prerequisite for the
functioning of sustainable business, head
Prof. Dr Raya Madgerova, 2016

21 | RP-A4/17 Study of women's and young | University project Researcher 2017
people's attitudes towards
entrepreneurship and their training needs,
supervisor Assoc. Prof. Dr. Vyara
Kyurova, 2017

22 | RP-A7 /20 Expanding the capacity of the | University project Researcher 2020
laboratory for econometric research in
order to increase the level of research and
teaching in the field of economics using
artificial intelligence, headed by Prof. Dr
Gancho Ganchev, 2020.

The analysis of the documentation and data in Table 3 shows the following:

1. 22 projects are presented, 7 of which are international.

2. The projects are developed from 2011 to 2022, with the most active period 2017-
2022.

3. The candidate is a leader in one of the mentioned projects. In two other projects, she
is an expert, and in the rest 19, she is a researcher.

7. Guide for graduates

The candidate provides scientific guidance to students. Every year, it manages an
average of 12-13 graduates. In addition, it supports and prepares students to participate in
semester research sessions and other scientific forums.

8. Evaluation of teaching activities



Chief Assist. Prof. Dr. Dinka Zlateva gives lectures to students from professional fields
3.7. Administration and management and 3.8 Economics in Bachelor's and Master's degrees
in SWU "Neofit Rilski" in Marketing Research, Communication Policy, Digital Marketing, E-
Business. The report on "Requirements for optimizing the process of announcing and
implementing competitive procedures™ shows that the average workload of the candidate is
570 hours of classroom employment.
V. CONCLUSION

No violation of the procedure has been established since the materials inspection of the
submitted materials for the competition. Therefore, the requirements of current laws and
regulations have been met. Based on the documents of the candidate in the competition and
the evaluation of the publications submitted by her, the following conclusions can be drawn.

1. She is the only candidate in the competition.

2. She holds the educational and scientific degree "Doctor."

3. She holds the academic position of chief assistant in the higher education institution
that announced the competition.

4. She is provided with the necessary extracurricular and extracurricular employment

5. She has published textbooks on the main disciplines she teaches

6. She reads profiling disciplines that are directly related to the competition

7. She delivers lectures in seven courses for the Bachelor's degree and one course for
the Master's degree.

8. Conducts scientific and practical guidance to students.

9. A scientific volume unrelated to the doctoral dissertation was presented and accepted
for evaluation, including 33 publications, including five monographs, one independent and
four co-authored, three articles in WoS and 23 other publications (studies, articles, and
reports), and two textbooks, one independent and one co-authored, with a total volume of 712
pages.

10. 24 of the 33 publications presented are in English.

11. Thirty-eight candidate citations from other authors are documented, 10 of which are
in the WoS databases.

12. In their entirety, peer-reviewed publications contain significant scientific and
applied results and theoretical summaries and solutions to problems in the field of digital
marketing, which correspond to modern achievements and represent an original contribution
to science.

My overall assessment of the criteria and indicators for teaching and research shows
that Ch. Assistant Professor Dr. Dinka Atanasova Zlateva meets the requirements of the laws
and regulations for holding the academic position of "Associate Professor" in the professional
field 3.8. Economics, scientific speciality "Marketing” (Digital Marketing Communications)
at SWU "Neofit Rilski."

Sofia, 27.06.2022 Reviewer:
(Prof. Dr. Manol Nikolov Ribov)



