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PELHEH3USA

Ha MpEACTaBEHUTE TPYAOBE 3a y4yacTHE B KOHKYPC 3a akaJeMUYHaTa IJIbKHOCT
,JIOIEHT 1o mpodecuonanHo HampaieHue 3.8. HMxonommka (Mapkerunr (Jururamau
MapKeTUHTOBU KOMYyHHKaIum)), oosiseH ot KO3V ,,Heoput Puncku” B [IB 6p. 29/12.04.2022
r.

Penenszent: nou. a-p Bspa Kioposa, karempa ,,MEeHUUKMBHT M MapKETHHT TpHU
Cromanckus daxynrer npu FO3Y , Heodur Puncku®, biaaroesrpan

OcHoBanmne: 3anoBeq Ne 869/04.05.2022 r. na Pekropa na O3V ,,Heodut Puncku® -
bnaroesrpan

Kanaupaar: ri. ac. 1-p Jlunka AtanacoBa 3iareBa

|. KpaTku Ouorpaduynmu JaHHM 32 KAHIUIATa

KannunatrsT mo koHkKypca . ac. 1-p JuHka AtanacoBa 31areBa € mperojaaBares B
Orozanagen ynusepcurer ,,Heoputr Puncku. Ts 3aBbpiiBa cpeqHoTo cu oOpa3oBaHHE B
TexHuKyM O MEXaHOTeXHWKa ,,Atanac [dumutpoB®, B rp. Hoa 3aropa. Ilpe3 1994 r.
nojiyuaBa oOpazoBaTenHO-KBanu(uKalnuoHHa creneH ,JlIpodecunonanen OakanaBep B
crenuanHocT ,,JIkoHOMHMKa W yrpaBieHue Ha koomnepauuute B llomyBucm MHCTUTYT 1O
MKOHOMHUKA U ynpasieHue B rp. CBUIIOB, nocieaBaHa oT npuaoousane Ha OKC ,,Maructbp*
B crienuaiHocT ,,lkonomuka Ha koomepanuute” B BTY ,,CB. CB. Kupun u Metoauii. Ot
2013 r. T mpuTexkaBa 0Opa3oBaTeNIHA M HAYYHA CTEMEH ,,JJOKTOP' MO Hay4YHa CIIEIUATHOCT
,,/IKOHOMHKa U ylpaBiIeHHUE".

[IpenogaBatenckara aeiHOCT Ha 1. ac. 1-p Juuka 3nareBa 3amouBa ot 1997 r. karo
acucreHt B lOrosamanen yauBepcuter ,,H. Puicku“. Ot 2004 r. 3aema akajgemMuyHaTa
JUTBKHOCT ,,IJ1aBeH acucTeHT . Ts uma 24 roguHu TpyaoB CTa)X B Ta3W Kareapa, OT KOUTo 18
TOJIMHU KaTo IJ1aBE€H aCUCTEHT.

[IpenonaBarenckata W JEWHOCT BKJIIOYBA MPOBEKAAHETO HA JIEKIIMOHHU KYPCOBE IO
TUCIUIUTMHUTE ,,JlurutaneH mapketunr*, ,,Enexrponen 6usHec*, ,,MexayHapoaHa pekiama‘,
»MapKETUHIOBH NMpoy4BaHus*, ,, KOMyHHKaIIMOHHA TOTUTUKA™ U ,,MapKETHUHT Ha yCIyruTe*.

I'nm. ac. n-p [unka 3mareBa ydactBa B / MEXAYHapOIHH, S5 HAlMOHATHU HAyYHO-
u3cnenoBarencku mnpoekta W 10 BBTPENIHOYHUBEPCUTETCKM TIpoekTa. Ts € uleH Ha

HallMOHAJIHU U MCXKIAYHAPOAHHU OpraHU3allUHd KaToO ,,KaMapa Ha TIpeoaaBarcjinTe OT BUCHICTO
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obpazoBanue’ (KIIBO) — Codus, ,,brarapcka kamapa 3a oOpa3oBaHue, Hayka W KyJITypay
(BPKOHK) u MakenoHncko capykeHue 3a MapkeTwHr ,,Mapkerunr - Ckomue, PemyOnuka
Makenonus. [71. ac. n-p [Aunka 3nareBa € pegakTop NpOAYyKIUs Ha crnucanue ,, IkoHoMuka u
yIpaBiieHUe", YieH Ha PEAKOJIIETMUTE Ha ObIrapckoTO Hay4yHO cIiucaHue ,,lIpennpreMadectBo u
Ha MEXIyHapoaHuTe crimcanus: ,,International Journal of Marketing u ,.International Journal
of Science and Arts“, kakTo u wieH Ha HayuyHus komuter Ha International Conference on
Social Sciences and Humanities xksm International Balkan University (IBU), Ckormue,
Penryosnka CeBepra MakeoHusI.

3a moBUIIaBaHE Ha CBOSITa KBATM(HUKAIUS M 32 pasllIMpsiBaHE U 3a/1bj100YaBaHe Ha
M3clieIoBaTeICKaTa CH JEeHHOCT 1. ac. A-p JuHka 31maTeBa € mpoBena peauiia 00ydeHus B
CTpaHara.

Jlunka 3nareBa Blajee MMCMEHO M TOBOPUMO aHIJIMMCKH U PYCKH €3UK. Te3U 3HaHus

U YMCHHUA B MHOT'O OTHOILICHHS ITOoAIIOMAraTt HelHaTa nperioaaBaTCiICKa HeﬁHOCT.

II. XapakTepucTHKa HAa HAyYHATA M HAYYHO-TPUJI0KHATA MNPOAYKIHSA HA
KaHIMJ1aTa

3a yyactue B 00sBEHUS] KOHKYPC 3a 3a€MaHe Ha aKaJ[eMUYHA JUTHXHOCT ,,JOIEHT™ TI0
npodecronanHo HampasieHue 3.8. Mkonommka (Mapketusr (ururamHun MapKeTHHTOBH
KOMYHHKAINK)), T1. ac. A-p JuHka 3nareBa e mpeacraBwia o0mo 33 myOJuKamuu ¢ ooy
obem 712 crpanuiu, oT KouTo 12 ca caMocTosTeNHH, a 21 ca HamKucaHu B ChaBTOPCTBO. B Tsax
ce BKJIIOUBAT MET MOHOTpaduu, eHa OT KOUTO € CAMOCTOATENHA U YETUPHU B ChaBTOPCTBO; 1
cTymuss u | craTus, KOUTO ca B CHAaBTOPCTBO W Ca IyOJMKYBaHW B HAYYHH H3JIaHUS,
pedepupanu ¥ HHACKCHPAHU B CBeTOBHOM3BeCcTHH Oa3u Aanuu (B Web of Science); 24 cratun
W JIOKJIaad, TyOJIMKyBaHM B HepedepHpaHH CIHCAHUS C HAyYHO pEICH3UpaHEe WIH
NyOJIMKYBaHU B PEJAKTHPAHH KOJEKTHBHU TOMOBE, OT kouTo 10 ca camMOCTOSATENHU M JBa
y4eOHUKA, OT KOUTO €IMH B ChaBTOPCTBO. 24 OT MPEJCTaBCHHUTE IMyOIUKAIlMY Ca HAIIMCAHW Ha
AHTJIMHCKY €3WK, a JICBET ca Ha OBJIrapCcKH €3UK.

Benuky myOnukanpu MoraT Ja ce pasriiekJaT KaTo OTroBapslld Ha Temara Ha
KOoHKypca. [Ipruemam y4acTHETO B KOJICKTUBHHUTE MyOJIMKAIIUU 3a paBHOCTOWHO. CuuTam, e
JluHka 3nateBa € MpecTaBWiIa J0CTaTh4HA MO 00eM Hay4YHA MPOAYKIUSA, KOSTO HAJIXBBPIIS
IMoBeYe OT 2 MBTH MHHHUMAJHHUTE HAIMOHAIIHM WM3WUCKBAHUSA, KAKTO W JOIMBIHUTEIHUTE
M3UCKBAHMA 3a 3aeMaHe Ha aKkaJeMUJHa JIBXKHOCT ,,JoreHT  Ha FO3Y.

OCHOBHUAT MOHOTpaUYCH TPYHA, KOWTO KaHIUAATHT MPEICTaBs, € , Jlururanuszanus

Ha MapKEeTUHTOBUTE KOMyHUKanmu‘, uzgaaeH mnpe3 2019 r. or YU , H. Puncku®. O6eMbT Ha
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ocHoBHHS TekcT ¢ 150 c., He moBTapst myOauKauy 3a MpuaoONBaHEe HA 0Opa3oBaTelIHATA U
Hay4yHa CTENEH ,,JOKTOP* M pEIeH3UpaHa OT TPU XaOWIMTHpaHH IUla. B cTpyKTypHO
OTHOIICHHE MyOIMKAIUATA Ce ChCTOU OT BHBEJCHUE, TPH IJ1aBH, 3aKIFOYCHUE U TIPUIIOKEHUSI.

B nmppBa riaBa aBTOPBT U3SICHSBA TEOPETHUHUTE BBHIPOCH, CBHP3aHU C JUTHTAIIHATA
TpaHcopMalys, BKJIIOUUTEIHO CTPAaTETHMUTE 3a IUTHTalHA TpaHcPopMalus, KIHOUYOBHUTE
M3MEpEHUs Ha JIUTUTAIHATA MAapKETHHIOBAa Cpefa, YCIOBUATA 33 M3TpakJaHe Ha eEeKTUBHA
JTUTUTATHA MAapKCTHMHIOBA CTpPATerwsi W TNPWIOKEHHETO Ha TOJIEMUTE JaHHH B
MapKeTHUHroBaTa MHIycTpus. BbB BTOpa rnaBa ca pasriiejaHd MOJEIUTE 3a MpueMaHe Ha
TEXHOJIOTUUTE M € OOOCHOBaHAa MeToJMYecKaTa paMKa Ha u3cieaBaHeTo. [naBa Tpera
MPEACTaBIIsIBA OCOOCH MHTEpEC 3a aKaJAEeMUYHHUTE Cpeau W Ou3Heca Mopaau 3aabJIO0YCHHS
EMIUPUYCH aHAJU3 Ha HArjacHTe Ha TOTPEOUTENHMTE W Ha MPEACTABUTEINTE HA MAJIKHS
Ou3HEC KbM NMPUEMAHETO Ha HOBUTE TeXHOJIOTUU. Oco0eHO IIEHHH ca U HAlpaBEHUTE U3BOJIU
3a TEXHOJIIOTUYHOTO MIpUEMaHe OT MO3UIIHATAa Ha TOBEIEHYECKOTO HAMEPEHUE U MOBEICHUETO
IpY HM3MOJ3BaHE OT IMOTPEOWTENUTE, KAKTO W TOTOBHOCTTA Ha OW3Heca Ja W3I0JI3Ba
JTUTUTATHUSI MApKETUHT Karo MHCTPYMEHT 3a JIOCTHTaHE JIO IICJICBUTE AYyAUTOPHH.
[IpencraBeHUAT XaOUIUTALIMOHEH TPYJA € CAMOCTOSTETHO aBTOPOBO H3CIEIBAHE U OTrOBaps
Ha BCHUYKM YCIIOBHS 32 MOHOrpauueH TpyA CBIVIACHO MOMBIHUTEIHUTE pa3mopendu Ha
3PACPB.

OcBeH OCHOBHHUSI XaOWIUTAIlMOHEH TpyA, TN. ac. A-p JuHka 3maTeBa ydacTtBa B
KOHKYpCa KaTo ChaBTOp M B Jpyrd MoHorpaduu (Coucek ¢ myoiaukamuu NeNe 2,34, 5), nBe
OT KOWTO ca MyOJMKyBaHM B 4uyKOMHa. B TAX KaHauaaTkara 3a 3aeMaHe Ha akaJeMHU4YHa
JUTEHOCT ,,JIOIEHT"* IOKa3Ba HHTEPEC KbM:

- MOBUIIIaBaHE Ha KOHKYPEHTHOTO MPEIUMCTBO Ha KOMITAHUATA Ype3 HHPOPMAITMOHHU
ycnyrd u noanomarane (Ne 2), kbaeTo e u3cieqaBaHa WH(OpMAIlMOHHATA OCUTYPEHOCT Ha
dupmHTe, KAaTO HaW-Ba)KHA TMPEAINIOCTAaBKA 3a B3eMaHE HaA [EICChOOpPA3HH pEIICHUS,
UICHTU(QUIMPAHU Cca €TaluTe MPU MPOEKTUPAHEe Ha CHUCTeMa 3a MOANOMaraHe B3eMaHETO Ha
pEIIeHUs U ca U3BEIEHW OCHOBHUTE MPOOJIEMH U TPYAHOCTH MPHU OCHIIECTBIBAHETO HA Ta3u
JIEIHOCT;

- MpeAW3BUKATEIICTBA HA MapKeTWHTa B conuanaute Mpexkn (Ne 3), xpaero ca
CUCTEMATHU3MPAaHU TCOPETHYHUTE BYDKIAHUS 32 COIUAITHHTE MEIUU M OCHOBHHTE IOJIXOU
MpH M3TPaXJIaHe Ha CTpaTeTUs 3a COLMATHUTE MPEXKH, AHAIM3UPAHU Ca Pa3TUYHHUTE
COLIMAJTHM MPEXU W Ha Ta3M OCHOBA Ca HAMPaBEHU MPEMOPHKU CIOpEe] MpHUIaraHus OT

¢bupmuTe OU3HEC MOJIE;



- KpeaTHBHHM PEIICHHs B OHIaliH MapkeTuHra (Ne 4), KbaeTo moapoOHO ce pasriiexkaaT
TEOPETUYHUTE TIOCTAHOBKM 3a IWTUTAIHHS MAapKETHHI, KaTO aKIEHTa CE IOCTaBs BBPXY
BB3MOKHOCTHUTE, MPEIOCTAaBEHN OT TO3U BUJ MapKETHHT 3a J00pO MO3UIIMOHUpPaHe 0a3upaHo
Ha T'bBKABH W KPEAaTUBHU pELICHMs, MO3BOJIABAIM HA (UPMHUTE Ja C€ MPHUCHOCOOSIT KbM
Ou3Hec cpenara;

- OHJIAllH MapKeTUHI'BT BbB (uHaHCOBHTE MHOBamMu (Ne 5), kbIeTo ce pasriexiar
MOJPOOHO BBIIPOCUTE, CBBP3aHU C MACTOTO W pOJIATA HA AWTHUTAIHHUS MapKETUHT BBHB
(UHAaHCOBUTE HWHOBAIlMM W C€ MPaBH 3aKjIiOueHUEe, 4Ye € HeoOXoauma TI'BBKaBOCT U
aJIeKBaTHOCT Ha [MpWIAraHUTe pEIIeHUs, KOUTO Jia OTroBapsT MaKCHUMajlHO Ha
MOTPEOUTEIICKUTE N3NCKBAHHUS.

Jluaka 3mateBa € pa3paboTwiia W MyONMKyBaja CICHUAIM3UPAH  YUYCOHHK
,,KOMyHUKaIlMOHHA TOJUTHKA®, KOWTO € CaMOCTOATEJIeH M ChOTBETCTBA HA TeMaTHKa Ha
KOHKYpCa, KaKTO U € BbB BPB3Ka C YacT OT MPEABUACHHUTE MO KOHKypca AMCHMUILTUHU. B
JONBIIHEHHE € TIPEACTaBWIIa M €IUH YYeOHHK B CBAaBTOPCTBO, KOWTO 3acsAra BBIIPOCH,
cBbp3aHu ¢ IHTepHET MapKeTHHTA.

3a menuTe Ha KOHKypca, KaHAWJaTKaTa 3a 3a€MaHe Ha aKaJeMHYHaTa JJIBKHOCT
,»JOLEHT, mpeAcTaBs u 26 myOnMKaluu, CBbpP3aHU C TeMaTa Ha KOHKYpCa, B KOHWTO C€
CBhIBPKAT ONpPEACICHH TPUHOCH, TOTBBPXKIABAIIA KAueCTBOTO HAa HEWHUTE HAyYHHU
W3CIIEeIBAHMS.

[TpencraBenuTe 3a yyactue B KOHKypca MyOJMKaluy OT IJ1. ac. 1-p JuHka 3nareBa ce
XapaKTepu3upar C SICEH Hay4yeH CTWJ, KOPEKTHO I030BaBaHe, MPEIHU3HO CTPYKTYpHUpaHe U
OTJIMYHH YMEHUS 32 MPOBEKAAHE HA EMITUPUIHN M3CIICABAHMS.

Cnopen mpencTaBeHUTE CHPAaBKUM KbM MaTepHaluTe MO KOHKypca 3a ,,JIOLEeHT ce
yCTaHOBSBA, 4ye TpynoBeTe Ha JluHka 3mareBa ca mo3HaTu Ha Hay4yHarta obmHocT. Ot 00110 38
uuTHpanus, 10 nuTupaHus ca Ha MyOauKaluy B pedepupaHyd U UHJIEKCUPaHU CBETOBHM 0azu
nanuu ¢ Hayyna napopmarms (Web of Science) u 28 nutupanus B HepedepupaHu CrucaHus
C Hay4YHO pEelleH3HpaHe.

Hayunata u HayuHO-TIpMIIOKHATa JEWHOCT HAa KaHAMJATa BKIIOYBA U ydacTue B 7
MEXIYHAPOJAHU W S5 HAIMOHAIHU HAay4YHO-M3CJIEIOBATEICKH NMpoekTa. VM3BBbH clipaBKara 3a
MUHUMAQTHH HAI[MOHAJTHM W3HWCKBaHWs KaHAWAAThT YydactBa M B 10 BbBTpemHo-
YHHBEPCHUTETCKH TPOCKTA.

JloceranmHusAT TpenojJaBaTelICKM OMUT Ha KaHAWJIATa HAMbIHO CHOTBETCTBA Ha
npopuia Ha OOSBEHUST KOHKYpPC — Cpel BOjAeHUTe OoT . ac. A-p Jlunka 3nareBa ca

SAAruTaneH mapketunr, ,EnextpoHeH OuzHec®, , KoMyHHKanMoHHa TOMUTHKA® W .
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Bonuna e u nekuMm Ha 4YyXJIECTpPaHHM CTYAEHTH IO AUCUUILUIMHHUTE ,,MapKeTHHroBH
npoy4yBaHus' v ,,Jlururanes mapkeTunr. OChIIECTBHIIA € U MPETOAABATEICKa MOOMIIHOCT IO
nporpama Epa3zpm+ ¢ H3HECEHM IEKIUM MO NPOOJeMHUTE HA JWTHTAIHUS MApPKETHHT B

yuuBepcurera VSB TU, Faculty of Economics, rp. Octpasa, Uexuwus..

III. OCHOBHU NMPHUHOCH B HAYYHATA, HAYYHO-MPUJIOKHATA U NMPeENoJaBaTecKa
JEeHHOCT HA KAaHAUAATa

B mpencraBenaTa HaydHa TPOAYKIMS Ha KaHIWJaTa 3a 3acMaHE HAa aKaJeMHYHATa
JUTBXHOCT ,,JIOLEHT C€ CBhABPKAT PEAHIAa PE3YNTaTH C XapakTep Ha MPHHOCH, KOHUTO
oboratsiBaT Teopus M MpaKTHUKa B 00JacTTa HA JUTUTATHUTE MAPKETUHTOBH KOMYHHKAIUH.
[Tpuemam popMynupaHuTe OT aBTOpa HAYYHO-TCOPETHYHH U MPAKTHKO-TPUIOKHHA TPUHOCH,
KaTo CYUTaM, Y€ TE¢ HAITBJIHO OTpa3siBaT ChIIMHATA HA Hay4yHata NpoaAyKius. OCHOBHUTE
MIPUHOCHU MOMEHTH Morar Jia Ob1aT 0000IIeHN KaKTO CJIeIBa:

1. JlonbsiHEH 1 00OTaTeH € MOHATUWHUAT M TCPMUHOJIOTMYEH arapar 3a JUTHTATHA
TpaHchopmanusi Ha OM3HEca, KaTo ca YCTAHOBEHH HICHTU(MOUIMPAIIATE TMPU3HAIM 32
omnpejelisHe Ha MOTPEOUTEICKUS MPOQHII, pecIl. OYaKBaHATa MOTPEOUTEIICKA PEAKIUs CIIOPET
¢a3zara Ha moTpebuTenckoTo mbTyBane. [1, 6, 7, 9, 26, 28, 29, 30, 32, 33]

2. Bp3 ocHOBa Ha pasmIeJaHUTe KOHIENTYaJIHH TIOCTAaHOBKM ca JAehuHHpaHU
METOJIOJIOTUYECKUTE HACOKH, KOUTO JaBaT BH3MOXHOCT 3a MPaKTUYeCKaTa UM MPUIOKHUMOCT
BBB B3aMMOOTHOIIICHUATA MEX 1y OM3Heca u KiueHTute. [1, 8, 9]

3. YcraHOoBeHHM ca KIIOYOBHTE TPOMEHJIMBH, KOUTO (OPMHpPAT MOTHBHPAHO
MOBEJICHHUE TPHU M3IMOJI3BaHE HA JUTHTAIHUTE PECYPCH B OCBHIIECTBSIBAHE HA JIUATIOT MEXKIY
THPrOBIM M KpaiiHU KiIueHTH. Ha ocHOBa Ha TpeqIokKEHHTE MOJAENU 3a U3CJEeIBaHE Ha
CTETEeHTa Ha MpUEeMaHe Ha TEXHOJOTHHTE Ca ChbCTAaBEHU MPOIEAYpU 3a OIICHKA Ha 3pEIoCcTTa
Ha OW3Heca W KpalHUTE TOTPEOUTENHM Ja W3IOJN3BAT JUTHTATHUTE WHCTPYMEHTH B
OCBIIECTBIBAHUTE KOMyHHKanuu. [1, 25, 28]

4. Pa3paboTeHun ca CTpaTeTMd W TaKTUKH 3a MOTPEOUTENICKO aHTaKUpaHEe U
dbopMupaHe Ha XKelaHO TMOTPEOUTEICKO TMOBEACHHE KAaTo pe3yiaTaT OT BIMSHHETO Ha
JTUTUTATHUS MapkeTunr. [1, 2, 9, 12, 14, 27, 31]

5. OmpeneneH e CHHEPTUTUYHHS e(EKT OT MPWIOKCHHE Ha WHTETPHPAHUTE
MapKETHHTOBHM KOMYHHMKAITUU B KOHTEKCTA Ha JIUTUTAIHATA TpaHchopmarms Ha Ou3Heca U ca
MPEIOKEHN TEXHOJIOTUYHHU PEIIeHHs 3a TO0-J00p0 OHIAWH MPOAYKTOBO MO3HIIMOHUpPAHE
ype3 mpujiaraHe Ha CTpaTervH B XOja Ha MOTpeOHuTeNcKoTo mbTyBane. [3, 4, 11, 13, 16, 17,

19, 20, 23, 24, 26, 30]



6. IlpunoxkeH € UWHCTPYMEHTapUyM 3a OILIEHKa BIUSHUETO Ha pa3U4YHUTE
MapKETHUHTOBU (hOpMATH BHPXY IUTHUTAIHOTO MOBEICHNE HA IOTPEOUTENNTE U Ca YCTAHOBEHU
o0ImMTe W TpallHU TEHICHIIMM B PAa3BUTHUETO HA OHJIAWH MApKETHHTOBUTE KOMYHHKAIIUH,
BB3MOXXHOCTUTE 32 JUTUTATHO MPOAYKTOBO AM(EpEeHLMpaHe U U3rpaxkJaHe Ha OpaH[ BU3US.
[3, 10, 15, 18, 21, 22, 29]

Cuuram, ye npuHOCHUTE Ha IJ. ac. A-p [{uHka 31maTeBa ca HEWHO JIMYHO JOCTUXKEHUE,
MMaT TEOpEeTHYHAa W MPAKTHYECKAa 3HAYUMOCT U ca MYOIMYHO JOCTOSHUE TOCPEICTBOM
nyOIMKaUUTEe B aBTOPUTETHHU M3/1aHUs y Hac U B 4yKOMHA. 3all03HABAHETO C TPYAOBETE HA
KaHJUuJaTa pa3KpuBa, 4e HsIMa MOBTOPEHHUS B TEKCTOBeTe. Te ca OpUruHaIHU U3CIIeIBaHUs Ha
aBTOpA, YCICIIHO ChYETABalM TEOPETHUYHUTE M MPHUIOKHUTE aCHEeKTH. TAXHAaTa 3HAYUMOCT
ce JB/DKM Ha W3YYaBaHETO W IIOCTABSHETO HA MPEACH IUIAH Ha PEATHH TPOOJIEMHU ChC
CBHILIECTBEHO 3HAUCHUE.

IV. KputuuHu 0ejie;KKH ¥ PenopbKu

B nybnukanuuTe Ha KaHAMAATa 32 3a€MaHE Ha aKaJIeMUYHATa IIBXKHOCT ,,JIOLEHT  HE
ce 3a0ens3BaT ChHINECTBEHU MPOMYCKM M CJIA0OCTH, KOMTO Jia IOCTaBAT II0J] BBIIPOC
KauecTBOTO Ha TWpeJcTaBeHaTa Hay4yHa mnpoaykuus. [lo3BonsiBaM CcH  1MO-CKOpPO KaTo
npernopbka 3a Obaemiata paboTa Ha KaHOUZATKa 3a 3a€MaHE Ha aKaJeMHYHA JThKHOCT
,IOLIGHT 1a Tpemyio)ka — B OBACIHIUTE CHU H3CIEABAaHMS Ja paslupu oOxBara Ha
KOJIMYECTBEHUTE METOJIM, KOUTO TPH HAJUYUETO Ha pPa3IMYHU IMAaKEeTH OT MPOrPaMHHU
MIPOJYKTH 1€ 00OTaTAT AaHATUTUYHUTE PE3yITaTH.

V. 3aki0uenue

B 3axmouyenue TpsibBa ga ce mocouw, 4e TI. ac. A-p [uHka ATanacoBa 3iareBa €
paboTtunia craparenmHo W Jo0pochBecTHO. [IpencTtaBeHuTe OT KaHAuJaTa MaTepuaiu
OTrOBapsT HA KPUTEPUUTE U U3UCKBAHUSTA Ha 3aKOHA 3a Pa3BUTUETO HA aKaJIEMUYHHUS ChCTaB
B PenyOnuka bwarapus, [IpaBunHuka 3a mnpuiaraHe Ha 3akoHa 3a pa3BUTHETO Ha
akaJieMUyHus chcTaB B PenyOnuka beiarapuss m BwTpemmnute mpaBuia 3a pa3BUTHE HaA
akagemuunus cbctaB B O3V "Heopur Puicku", mopagu koero mnpenopbuBaM Ha
YBaXXa€MOTO HAy4yHO KypU Ja TiacyBa 3a MPUCHXKAAaHE Ha . ac. A-p [uHka ATaHacoBa
3naTeBa Ha akaJeMHU4HaTa JIIBXKHOCT ,JOHEHT mo mnpodecruoHaNHO HampaBieHue 3.8.

Nxonomuka (Mapketunr (JlururanHu MapKeTHHIOBH KOMYHUKAITUH)).

Hara: 29.06.2022 1. UJieH Ha HAYYHOTO KYPHUTO:
/mou1. a-p Bsipa Kropoa/



SOUTH-WEST UNIVERSITY "NEOFIT RILSKI" - BLAGOEVGRAD

REVIEW

of the submitted works for participation in a competition for the academic position
"Associate Professor" in professional field 3.8. Economics (Marketing (Digital marketing
communications), announced by SWU "Neofit Rilski" in State Gazette 29/12.04.2022

Reviewer: Assoc. Prof. Dr. Vyara Vasileva Kyurova, Department of Management and
Marketing, Faculty of Economics at SWU "Neofit Rilski", Blagoevgrad

Grounds: Order Ne 869/04.05.2022 of the Rector of SWU "Neofit Rilski" —
Blagoevgrad

Candidate: Chief Assistant Professor Dr. Dinka Atanasova Zlateva

I. Brief biographical data of the applicant

The candidate in the competition Chief Assistant Professor Dr. Dinka Atanasova
Zlateva is a lecturer at the Southwestern University "Neofit Rilski”. She completed her
secondary education at the Atanas Dimitrov Technical School of Mechanical Engineering in
Nova Zagora. In 1994 he received a bachelor's degree in "Economics and Management of
Cooperatives” at the Semi-Higher Institute of Economics and Management in Svishtov,
followed by the acquisition of a Master's degree in "Economics of Cooperatives"” in VTU "St.
St. Cyril and Methodius”. Since 2013, she holds an educational and scientific degree of
"Doctor" in the scientific specialty "Economics and Management".

The teaching activity of Chief Assistant Professor Dr. Dinka Zlateva started in 1997 as
an assistant professor at the Southwestern University "Neofit Rilski . Since 2004 she has held
the academic position of "Chief Assistant Professor”. She has 24 years of experience in this
department, of which 18 years as a senior assistant.

Her teaching activities include conducting lecture courses in the disciplines of Digital
Marketing, Electronic Business, International Advertising, Marketing Research,
Communication Policy and Service Marketing.

Chief Assistant Professor Dr. Dinka Zlateva has participated in 7 international, 5
national research projects and 10 internal university projects. She is a member of national and
international organizations such as the Chamber of Higher Education Teachers - Sofia, the
Bulgarian Chamber of Education, Science and Culture and the Macedonian Marketing

Association - Skopje, Republic of Macedonia. Chief Assistant Professor Dr. Dinka Zlateva is
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a production editor of the journal "Economics and Management"”, a member of the editorial
boards of the Bulgarian scientific journal "Entrepreneurship™ and the international journals:
"International Journal of Marketing™ and "International Journal of Science and Arts", as and a
member of the Scientific Committee of the International Conference on Social Sciences and
Humanities at the International Balkan University (IBU), Skopje, Republic of Northern
Macedonia.

To increase her qualification and to expand and deepen her research activities, Chief
Assistant Professor Dr. Dinka Zlateva has conducted a number of trainings in the country.

Dinka Zlateva speaks English and Russian. This knowledge and skills in many ways

support her teaching.

II. Characteristics of the scientific and scientific-applied production of the
candidate

For participation in the announced competition for the academic position "Associate
Professor" in the professional field 3.8. Economics (Marketing (Digital Marketing
Communications)), Chief Assistant Professor Dr. Dinka Zlateva presented a total of 33
publications with a total volume of 712 pages, of which 12 are independent and 21 are co-
authored. They include five monographs, one of which is independent and four co-authored; 1
study and 1 article, which are co-authored and published in scientific journals, referenced and
indexed in world-famous databases (in the Web of Science); 24 articles and reports published
in non-refereed journals with scientific review or published in edited collective volumes, of
which 10 are independent and two textbooks, one of which is co-authored. 24 of the presented
publications are written in English and nine are in Bulgarian.

All publications can be considered relevant to the theme of the competition. | accept
participation in collective publications as equal. | believe that Dinka Zlateva has presented a
sufficient volume of scientific output, which exceeds more than 2 times the minimum national
requirements and additional requirements for holding the academic position of "Associate
Professor" at SWU.

The main monographic work that the candidate presents is "Digitalization of
marketing communications”, published in 2019 by PH "Neofit Rilski ". The volume of the
main text is 150 pages, it does not repeat publications for obtaining the educational and
scientific degree "Doctor" and is reviewed by three habilitated persons. Structurally, the

publication consists of an introduction, three chapters, a conclusion and appendices.



In the first chapter, the author clarifies the theoretical issues related to digital
transformation, including strategies for digital transformation, the key dimensions of the
digital marketing environment, the conditions for building an effective digital marketing
strategy and the application of big data in the marketing industry. In the second chapter the
models for technology acceptance are considered and the methodological framework of the
research is substantiated. Chapter three is of particular interest to academia and business due
to the in-depth empirical analysis of the attitudes of consumers and small businesses towards
the adoption of new technologies. Particularly valuable are the conclusions made about
technological acceptance from the standpoint of behavioral intent and behavior when used by
consumers, as well as the willingness of businesses to use digital marketing as a tool to reach
target audiences. The presented habilitation work is an independent author's research and
meets all the conditions for a monographic work according to the additional provisions of the
LDASRB.

In addition to the main habilitation work, Cheif Assistant Professor Dr. Dinka Zlateva
participated in the competition as a co-author in other monographs (List of publications NeNe
2,3,4,5), two of which were published abroad. In them, the candidate for the academic
position of "associate professor" shows interest in:

- increasing the company's competitive advantage through information services and
support (Ne 2), where the information security of companies is studied as the most important
prerequisite for making appropriate decisions, the stages in designing a decision support
system are identified and are outlined the main problems and difficulties in carrying out this
activity;

- challenges of marketing in social networks (Ne 3), where the theoretical views on
social media and the main approaches in building a strategy for social networks are
systematized, the various social networks are analyzed and on this basis recommendations are
made according to the business model applied by companies;

- creative solutions in online marketing (Ne 4), where the theoretical principles of
digital marketing are discussed in detail, with emphasis on the opportunities provided by this
type of marketing for good positioning based on flexible and creative solutions that allow
companies to adapt to business environment;

- online marketing in financial innovation (Ne 5), which examines in detail the issues
related to the place and role of digital marketing in financial innovation and concludes that

flexibility and adequacy of applied solutions is needed to best meet consumer requirements .



Dinka Zlateva has developed and published a specialized textbook "Communication
Policy", which is independent and corresponds to the theme of the competition, as well as in
connection with some of the disciplines provided for in the competition. In addition, she
presented a co-authored textbook that addresses issues related to Internet marketing.

For the purposes of the competition, the candidate for the academic position of
"Associate Professor" presents 26 publications related to the topic of the competition, which
contain certain contributions confirming the quality of her research.

The publications presented for participation in the competition by Chief Assistant
Professor Dr. Dinka Zlateva are characterized by a clear scientific style, correct reference,
precise structuring and excellent skills for conducting empirical research.

According to the submitted references to the materials of the competition for
"Associate Professor”, it is established that the works of Dinka Zlateva are known to the
scientific community. Out of a total of 38 citations, 10 citations are in publications in
referenced and indexed global databases of scientific information (Web of Science) and 28
citations in non-refereed journals with scientific review.

The scientific and applied research activities of the candidate include participation in 7
international and 5 national research projects. Apart from the reference for minimum national
requirements, the candidate also participates in 10 internal university projects.

The previous teaching experience of the candidate fully corresponds to the profile of
the announced competition - among those led by Ch. Assistant Professor Dr. Dinka Zlateva
are "Digital Marketing", "Electronic Business", "Communication Policy" and others. She has
also lectured to foreign students in the disciplines of Marketing Research and Digital
Marketing. She has also provided teaching mobility under the Erasmus + program with
lectures on digital marketing at the University of VSB TU, Faculty of Economics, Ostrava,

Czech Republic.

I11. Main contributions in the scientific, scientific-applied and teaching activity of
the candidate

The presented scientific output of the candidate for the academic position of
"Associate Professor” contains a number of results in the nature of contributions that enrich
the theory and practice in the field of digital marketing communications. | accept the
scientific-theoretical and practical-applied contributions formulated by the author, believing
that they fully reflect the essence of scientific production. The main contribution points can be

summarized as follows:
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1. The conceptual and terminological apparatus for digital transformation of the
business has been supplemented and enriched, as the identifying signs for determining the
user profile have been established, resp. the expected consumer response according to the
phase of the consumer journey. [1, 6, 7, 9, 26, 28, 29, 30, 32, 33]

2. On the basis of the considered conceptual formulations the methodological
guidelines are defined, which allow for their practical applicability in the relations between
the business and the clients. [1, 8, 9]

3. The key variables that form motivated behavior when using digital resources in
dialogue between traders and end customers have been identified. Based on the proposed
models for studying the degree of technology adoption, procedures have been developed to
assess the maturity of the business and end users to use digital tools in the ongoing
communications. [1, 25, 28]

4. Strategies and tactics for consumer engagement and formation of desired consumer
behavior as a result of the influence of digital marketing have been developed. [1, 2, 9, 12, 14,
27, 31]

5. The synergistic effect of the application of integrated marketing communications in
the context of digital business transformation is determined and technological solutions for
better online product positioning are proposed by implementing strategies in the course of
consumer travel. [3, 4, 11, 13, 16, 17, 19, 20, 23, 24, 26, 30]

6. A toolkit for assessing the impact of different marketing formats on digital behavior
of consumers has been applied and the general and lasting trends in the development of online
marketing communications, opportunities for digital product differentiation and building a
brand vision have been identified. [3, 10, 15, 18, 21, 22, 29]

| believe that the contributions of Ch. Assistant Professor Dr. Dinka Zlateva are her
personal achievement, have theoretical and practical significance and are in the public domain
through publications in authoritative publications at home and abroad. The acquaintance with
the works of the candidate reveals that there are no repetitions in the texts. They are original
researches of the author, successfully combining theoretical and applied aspects. Their

importance is due to the study and bringing to the fore real problems of essential importance.

IV. Critical remarks and recommendations
The publications of the candidate for the academic position of "Associate Professor"
do not show significant gaps and weaknesses that would call into question the quality of the

presented scientific output. Rather, as a recommendation for the future work of a candidate
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for the academic position of "Associate Professor”, | would like to suggest - in my future
research to expand the scope of quantitative methods, which in the presence of different
software packages will enrich the analytical results.

V. Conclusion

In conclusion, it should be noted that Chief Assistant Professor Dr. Dinka Atanasova
Zlateva worked diligently and conscientiously. The materials submitted by the candidate meet
the criteria and requirements of the Academic Staff Development Act in the Republic of
Bulgaria, the Regulations for the Implementation of the Academic Staff Development Act in
the Republic of Bulgaria and the Internal Rules for Academic Staff Development at SWU
"Neofit Rilski". | recommend to the esteemed scientific jury to vote for the award of Chief
Assistant Professor Dr. Dinka Atanasova Zlateva to the academic position of "Associate
Professor" in the professional field 3.8. Economics (Marketing (Digital Marketing

Communications)).

Date: 29.06.2022 Member of the scientific jury:
/Assoc. Prof. Vyara Kyurova. PhD/

12



