IOTO3AINAJJEH YHUBEPCUTET ,HEO®UT PUJICKHN”

CTAHOBMIIIE

ot pod. 1-p Munena Kupunosa Ounurmnosa,
Karenpa ,,MeHUDKMBHT 1 MapkeTHHT", Ctonancku dakynret npu KO3V ,,Heodur Puicku”,
biaroeBrpaj, 4ieH Ha HAy4YHO KypU B KOHKYPC 3a 3a€MaHe Ha aKaJIeMUYHATA JITbKHOCT
,wAomeHt, oosBen ot O3V ,,Heodbut Puncku‘‘- biraroesrpan B JIB. 0p. 29 ot 12.04.2022 r.

OmHOCHO: HAYUHAMA, HAYYHO-NPUTONCHAMA U NPOPECUOHATHO-AKAOeMUUHAMA OeUHOCT
U RPOOYKYUsL, NPEOCMABEHA OM Y4ACMHUKA 8 KOHKYpca 2ll. ac. 0-p [unka 3namesa

CraHoBHIIETO € U3roTBeHO chriacHo 3amosen Ne 869 / 04. 05. 2022 r. na Pekropa Ha
KO3V “H. Puncku‘“— bnaroesrpaa u Pemenue na ®C na Cronancku ¢akynrer ¢ [Iporokon
Ne31 or 27.04.2022 r. O61maTa oleHKa Ha yCIIOBUSTA 32 3aeMaHe Ha aKaIEMUIHATA JUTHKHOCT
,JOLEHT" € HampaBeHa CHIJACHO M3MCKBAaHUATA Ha 3aKOHA 3a pa3BUTHE Ha aKaJIEMUYHHS
cectaB B PenyOnuka bwirapus (3PACPB), [lpaBuiHuka 3a HEroBOTO MPHIIOKCHHE
(IITI3PACPB) u Bbrpeurnute mpaBuia 3a pa3BUTHE Ha akaaeMudHus cberaB B HO3Y | H.
Puncku®. B o00sBeHUS KOHKypC 3a 3aeMaHE Ha akKaJeMHYHaTa JIBXKHOCT ,,JlomeHT” B
npodecuonanto HampasineHue 3.8. MkoHomuka (Mapketunr (J{urutaqHu MapKETHHTOBH
KOMYHHUKAI[MH)) €IMHCTBEH KaHAWAAT € M. ac. A-p JuHka ArtanacoBa 3iareBa OT Kareapa
»MEHUIHKMBHT U MapketuHr: Ha IO3Y “H. Puncku“ — bnaroesrpan. IlpeacraBenute
JIOKYMEHTH ChOTBETCTBAT Ha OOSBEHUSI KOHKYPC.

I. O6001eHn TaHHM 32 HAYYHATA NPOAYKIHUSA U IeHHOCTTAa HA KAHANAATA

OO01M JaHHM 32 KaHAMJATA

KanaunareT mo KoHKypca T©i. ac. A-p JluHka 3nmateBa uMa ABATOTOJUIIEH
MpenojaBaTesiCkl M Hay4yHO- u3cienoBatesnicku omut. llpes 1997 r., cnen ycmemHo
U3IbPKaH KOHKYpC € HazHaueHa kaTo acucteHT B O3V “H. Puncku® — bnaroesrpan. IIpes
2004 r. e moBumieHa B ,riaBeH acucteHT . I[Ipe3 2013 1., crmex ycnemiHa 3amuTa Ha
JMCEepTAallMOHEH TpyH, M € NIpuchieHa oOpa3oBaTelHaTa M HaydHa CTENEeH ,,JOKTOp”~ IO
Hay4YHaTa CIEMUAIHOCT ,,JIKOHOMHKa W ynpaBieHHe B MpodecnoHaTHO HarpasieHue 3.8.
HNxonomuxka.

IIpenonaBartesicka 1eifHOCT U padoTa CbC CTYAEHTH

I'n. ac. a-p Jlunka 3naTteBa OT HA4aJOTO HA aKaJeMHYHaTa CH Kapuepa ce pa3BUBa
KaTo mpenojaBaTes Mo y4eOHM TUCLUIUIMHHU, CBbpP3aHM C MpoOJeMHUTE Ha MapKeTuHra. B
TOBa HaIIPaBJICHUE Ca BOJECHUTE OT Hesl JIEKIIMOHHU KYPCOBE M CEMECTPUAIIHM YIIPa)KHEHHUS B
03V “H. Puncku* — bnaroesrpan. O0mmsT craxk Ha ri. ac. 1-p JuHka 3naTeBa B Karenpa
»MeHuKMBHT U MapkeTuHr Ha FO3VY [ H. Puncku‘ e 24 ronunu u 7 mecena, a CTaxbT KaTo
rmaBeH acucteHT — 18 rommnu. Pabotm mo mpoOneMuTe Ha IUTUTATHUS MapKETHHT,
CNIEKTPOHHHUS ~ Ou3HEeC,  MeXJIyHapoJHa  pekiiamMa,  MapKeTHMHIOBH  IPOYYBaHMUS,
KOMYHHKAIIMOHHA MOJUTHKA, MAPKETUHT Ha YCIyTUTE.

[IpenogaBarenckara AeMHOCT Ha ri. ac. A-p JlMHKa 31aTeBa BKIIIOYBA CHILO TaKa
PBHKOBOJICTBO Ha MPAKTUYECKH CTaK HA CTYACHTH, HAYYHO PHKOBOJCTBO M PELIEH3UpaHE Ha
JUIJIOMHU paboTH Ha JUIJIOMAHTH OT Pa3iIMYHU 0akalaBbPCKH U MAarMCTBPCKU MPOTpaMu U
Ha CTYJIEHTH, B3€JIU y4yacTue B HAYYHU POpyMHU U KOHPepeHInH. EXeroqHo noAroTssi eKUIu
OT CTyOeHTH 3a y4yacThue B HammoHanmHata onuMnuaza Mo MapKeTHHI. YdYacTBa KaTo
aKaJeMHYeH HACTaBHUK Ha CTYJEHTH, B3€JU ydacTue B MPOEKT ,,CTYAEHTCKH MpPaKTHKHU.



KypcoB pbkoBOAUTEN U TIOTOP € Ha CTYJEHTH OT CHEIUATHOCT ,,MapkeTuHr*. PbkoBoauTen e
Ha TPEJAUILUIOMHHUS CTaX Ha CTYJEHTUTE OT CIIeUaIHOCT ,,MapKeTUHr*.

[Tpe3 2015 r. dunka 3nareBa yyacTBa B MpemojaBaTesiCka MOOMITHOCT I10 Mporpama
Erasmus+ xaTo u3Hacs JIEKIIMH 110 MTPOOJIEeMUTE HA JUTUTATHUSI MAPKETUHT B YHUBEPCUTETA B
OcrtpaBa, Yexusi. B cBosita paboTa nmpuiara HOBOBBBEACHHUS B METOJAUTE U CPEICTBATa HA
MpernojjaBaHe — MHTEPAKTUBHU METOJIM, MPE3CHTAllu, eJIEKTPOHHU CPEJCTBA 3a oOyueHue,
BKJI. CTATUCTUYECKH IPOTPaMH U €JIEKTPOHHU TaOIUIIH.

IIpoexTHA KeiHOCT

I'n. ac. n-p [Iunka 3mareBa akTMBHO y4acTBa B HayYHO-U3CJIEI0BATEICKU IPOEKTH,
KAaKTO YHHUBEPCUTETCKH, TaKa U MO HALIMOHAIHU U €BPOIEHCKU MPOrpaMu- o010 22, OT KOUTO
7 MeXTyHApOAHHU, S HaMOHATHY U 10 BBTPEITHOYHUBEPCUTETCKH MTPOEKTA.

Excnepren onurt

Ot npezncraBeHara nu4yHa WH(OpMAIMs € BUIAHO, 4Ye TJ. ac. A-p Juuka 3nateBa
YJIeHyBa B TpU Mpo(ecHuoHAIHN U HAyYHU OpTaHU3alllK B cTpaHara u yy>kOnHa: Kamapara Ha
IpenojaBaTeuTe OT BUCILIETO 0Opa3oBaHue B buirapus, bbarapcka kamapa 3a o6pa3oBanue,
nayka u kynrypa (BKOHK) u MakenoHCKOTO capykeHHe 3a MapKeTHHT ,,MapKeTuHr*‘-
Ckorue.

Ts e wieH Ha peAKoNIeTHH Ha YyXIW U Obiarapcku HayyHu usnanus. Cpen Tsx ca:
YJIeH Ha penakiuoHHus ekun - International Journal of Marketing, Skopje, PemyOnuka
CeBepHa MakeIOHUS; WICH HA PEAAKIIMOHHUS CKHIT M Ha mporpamuus komutet International
Journal of Science and Arts - IDEA, EURM, Skopje, Penyonuka CeBepHa MakenoHus;
peaaKkTop NpOayKIUs B ch. ,, Mkonomuxa u ynpasnenue “ npu Cronancku Qaxyntet Ha IO3Y
,Heobut Puncku®, biaaroesrpan; wieH Ha peJaKIIMOHHUS €KUM B ch. ,, [Ipeonpuemauecmaso
npu Cronancku ¢Qaxynrer Ha MO3Y ,Heodbut Puncku®, bmaroeerpan. OcBeH ToBa e
pPELEH3EeHT Ha Hay4yHu pa3paboTku B o0nacTra Ha MapKeTWHra B ci. ,,JIkoHOMuka u
ynpasienue’ u ci. ,,[Ipeqnpuemauectso®, YU ,,H.Puncku®.

JlonbJIHUTeTHA KBaTuuKanus

I'n. ac. n-p Jlunka 3naTeBa e MOBUIIIaBaia CBOSITa KBATU(HUKAIUS 10 IPOOIEMUTE Ha
MapKeTHHra, KaTo o0y4eHUusiTa, B KOUTO ydyacTBa KaHaujata ca: “Oéyuenue 3a paboma c
naameopmu 3a enekmponno-ooyuenue BlackBoard Learn” kem MOH - OII ,,PazButue Ha
YOBELIKUTE pecypcu’ Mo MpoeKT ,,Pa3BuTHe Ha eNeKTpOoHHM (GOpPMH Ha AUCTAHLHUOHHO
obyuenue B cucremara Ha O3V ,Heodur Puncku“* (2013 r.); ,,Enexkmponnu maonuyu
kbM MOH - OII ,Pa3BuTHe Ha YOBEHIKUTE pecypcH’ MO MpoeKT ,lloBuiiaBane Ha
npodecruoHaIHUTE KOMIIETEHIIMM Ha akaaeMuyHus chctaB Ha O3V | Heodut Pumcku
(bnaroesrpan) — nuBecTuIUs 3a OBACIIETO; “Onepamusnu npozpamu u 6v3MOHCHOCMU 34
onepupane Ha npoekmu c eepocpedocmea’”, opranuzupan oT OOmacteH HHPOPMAIOHEH
1eHTsp, baroesrpan (2016 r.); “Ocnoéu na oucumannus mapkemunz”, OpraHU3upaH OT
JHurutanen rapax u |AB Bulgaria mo nmporpama Ha Google (2017 r.); OOyuntenHu KypcoBe
o IUIOCTHaTa mporpama mno Jlururanen mapkeTMHr KbM LleHTBp 3a npodecuoHanHo
ooyuenne kbM Codpr¥Yuu HIIO EOO[ - ,,Mapkemunz ¢pynoamenmuwac (2017 2.);
~Konumenm mapkemune® (2017 2.); ,HUmeiin mapkemunz® (2018 2.) u ,@eiicoyk
mapxkemunz“ (2018 2.); Kypc 3a pvkosooumenu na yuednu npeonpusamus, OpraHu3upaH OT
MOH - IlenTsp 3a yueOHO-TpeHupoBbunu Gupmu (2020 r.), Kype mo ,,Power Point Expert®
kbM Presentation Leader Ltd (2021 r.); Kypcose kbM IlenTbp 3a npodecroHaiHO 00yueHHUE
kbM Codpt¥Yam IIIO EOOJ] B obGmactra Ha TpadwuHus Au3aiiH, 3a BCEKH OT KOUTO
KaHJIUJATHT MpHUTexkaBa yaocroBepenne oT MOH 3a nmpumoOuBaHe Ha 4acT OT mpodecust —
Hmocmpamop (2021 1), @omowon (2021 r1.), HuJuzaun (2021-2022 1) u
npodecronanuute HuBa Harwcmpamop 3a nanpeonanu (2022 r.); @Domowon 3a
nanpeonanu (2022 1.).



Hayuyna npoaykuus

[IpencraBeHusT OT Ti1. ac. n-p JuHKa 35aTeBa KOMIUICKT MaTEPUAIHA U CIIHCHK C
Hay4YHa MPOAYKIHS BKJIOUBA 00110 33 Opost mybmukanuu, oT Kouto 12 camocrositenau u 21 B
ChaBTOPCTBO, KakTo B bbirapus, Taka W B 4yKOWHA, BB3AU3amM Ha /12 cTpanumu: 5
MoHorpaduu, 2 ydeOHMKA, 3 CTaTHH, NMyOJIMKYBaHHM B HAyyHH H3AaHus, pedepupanu u
WHJICKCUPAaHU B CBETOBHOM3BECTHHM 0Oa3u JaHHU M 23 CTaTWW U JOKJIAIy, IMyOJMKYBaHU B
HepedepupaHd CIUCAaHUS C HAy4YHO pELEH3UpaHe WIM MyOJMKYyBaHW B PEAAKTUPAHU
KOJICKTUBHU TOMOBe. TeMaTH4HaTa HaCOYCHOCT Ha MPEICTaBEHUTE TPYAOBE ChOTBETCTBA Ha
TEMAaTUYHOTO HampaBiIeHHuEe Ha KOHKypca. [IpencraBenara Hay4yHa IPOAYKIUS € TOCTaTbuHA
1o 0o0eM | BHJI 32 yUacTHE B KOHKYpca.

ChappkaTeTHUAT aHAIM3 HA IPEJCTaBeHaTa MO KOHKypca HaydyHa MpPORYKIHS Ha
KaHJHMIaTKaTa 3a JOIEHT TO0Ka3Ba, 4ye € B 00JIACTTa Ha OOSIBEHUsI KOHKYPC M € aKTyaJlHa H
3HaYMMa 3a HayKaTa, NpakTHKaTa u oOpa3oBaHuero. I[lyOnmukamuure ca CBBpP3aHU C
M3Yy4aBaHETO Ha IIMPOK KPBI' OT BBIIPOCH CBBP3aHM C JUTHTAIHUS MApPKETHHT, TUTUTATHATA
TpaHcopmaIis, MApKETUHTA B COIUAIHATE MPEKU W OHJIAWH OaHKOBUS MAapKETHHT.
CunraM, 4Ye Hay4yHaTta MPOAYKIHMS Ha KaHIWIATKaTa € C BHCOKO HAay4yHO KauecTBO,
MpeJCTaBeHa B aBTOPUTETHH M3/IaHUS M IOCTHITHA 33 MIMpOKaTa ayauTopus. ToBa ce BIKAa U
oT ycraHoBeHute 38 nutHpanus, 10 oT KOUTO ca OTKPUTU B HAYYHU U3JIaHUs, pedepupaHu u
WHJICKCUPAHA B CBETOBHOM3BECTHH 0a3W MaHHU W 28 B HepedepHupaHU CIUCAHUS C HAYIHO
penieH3upane. TemaTukara Ha HayyHaTa MPOJYKIHs € HacOYeHa KbM KOHKPETHU BBIIPOCH Ha
HayKaTa M MPAaKTUKaTa ¥ UMa CbBPEMEHHO HAYYHO W MPHUJIOKHO 3HAUYCHHE.

II. Omenka Ha HAyYHHTe W HA NPAKTHYECKUTE Pe3yJTATH W NPHHOCH HA
NpeACcTABEHATA 32 YYacTHe B KOHKYPCca TBOpUYeCKa MPOAYKIIUs

Haii-o6mo Moxxe na ce mocoud, ye HaydyHaTa MPOIYKIHS MO CBOETO ChAbpIKaHHE
CHhOTBETCTBA Ha Mpoduia Ha 0OsaBeHust KOHKYpC. [IpennuMcTBO Ha MpeI0CTaBeHUTE 3a OLIEHKA
HaydyHU pa3paboTKu €, 4ye B TAX TJ. ac. A-p [luHka 3jareBa pasriexkia TEOPETUIHHTE
MMOCTAaHOBKH B TSICHA BPB3Ka C MPAKTUUYECKUTE MPOOIEMH U TIpe/iara pemeHus. To3u moaxo
npennara BB3MOXKHOCT 3a U3ABsABAHC HA KpI/ITI/I‘IHI/Iﬂ IorJjen Bpry pasrnencnaHMTe BBHpOCI/I 158
pa3KprBa HAyYHO-U3CIEAOBATEICKUTE KaueCTBa HA KaHU1aTa.

[TpencraBeHaTa OT KaHIWJATKaTa CIPAaBKa-CaMOOIICHKA 3a OCHOBHHTE INPUHOCH B
HelHaTa Hay4yHa, HAy4YHO-W3CIEAOBaTe]ICKa W HAYYHO-TPUJIOKHA JEHHOCT OmpeneNsM 3a
KOPEKTHA W pEaTHO OTpa3sBalla Hal-3HAUMMHUTE pE3YJITaTH OT H3CICJABAHUATA U
nyonukanuute. [locoueHnTe NMpuUHOCH ca JIMYHO AEN0 Ha aBTopa. PasriexxgaHute OT HEro
npo0yeMu ca 0OEKT Ha 3abJI00UEH HAY4YEeH aHaJu3 M U3CIIeJIBAaHE HA TEOpUSTA U MPaKTUKATa
y Hac U B 4UyXOWHA, OOOCHOBaBalKM CBOU H3BOJIU U MPEIJIOKEHHUS, KOUTO 3aciayxKaBaT
BHUMAHUC.

HpI/IeMaM n30sJ10 HpI/IHOCI/ITe Ha KaHJauaara, CI/ICTeMaTI/ISI/IpaHI/I B C€OIHOMMCHHATa
cupaBka. bux Mckana na akneHTUpam BBPXY CIEIHHATE INPUHOCH, KOMTO CIIOpPE] MEH ca
0COOEHO 3HAUYMMH 3a WKOHOMMYECKaTa Hayka. [levpsusm 3Hauum npuHoc € CBBP3aH C
o0oraTsiBaHeTO HAa MOHATUHHUAT U TEPMHUHOJIOTHYEH amapaT 3a JWTHTalHa TpaHchopManus
Ha OW3Heca, KaTo ca YCTAaHOBCHH HJCHTH(MHUIIMPANIUTS TPU3HAIM 3a OIpeaeisHe Ha
noTpeduTenckus npodui, pecl. oyakBaHaTa MOTpeOUTENCKa peakius cropen ¢azara Ha
MOTPEOUTENCKOTO IbTYBaHe. Bmopama obacm € CBbpP3aHa ¢ YCTAHOBSBAHETO Ha KIFOYOBUTE
MIPOMEHJINBH, KOUTO (OpPMUPAT MOTHUBUPAHO TOBEJIEHUE MPU W3MOI3BAHE HA JUTUTATHUTE
pPECYPCH B OCBHILIECTBABAHE HA JMATIOT MEXIY THPTOBIM M KpallHU KIMEHTU U MpEJIaraHeTo
Ha MOJENM 3a M3CJe/BaHE HAa CTENEeHTa Ha MpHEMaHe Ha TEXHOJOTHMHUTE Ca ChCTaBEHU
MpOLIEypH 3a OIIEHKA Ha 3peloCcTTa Ha OW3HEca M KpallHUTE MOTPEeOUTENH J1a W3IMOI3BaT
JTUTUTATHATE WHCTPYMEHTH B OCBHIIECTBABAHUTE KOMYHUKauuu. Ha mpemo msacmo ca



pa3pabOTeHUTE CTpPaTerMM W TAKTUKU 3a TOTPEOWTENICKO aHTaXWpaHe W ¢GopMHpaHe Ha
KeJIaHO TOTPEOUTEICKO OBEJACHNE KAaTO PE3yNITaT OT BIUSHUETO HA AUTHTATHUAS MAapKETHHT.

Haydnute u npodecrnoHaIHUTEe HHTEPECH Ha TII. ac. A-p JluHka 3mateBa ca MOCTPOCHH
BBPXY CTPOTO U3AbPXKAHA CXeMa, J]aBallla Bb3MOKHOCT 3a:

® YCTAaHOBSBAHETO HA €J[HA Pa3BHBAIla CE TCOPETHUYHA IIPUEMCTBEHOCT;

e 3aBWjHA JIOTWYECKa IIOCIECIOBATEIHOCT TPU HMHTEPIPETUPAHETO HA HAYYHO

W3CIIEI0OBATEIICKATE TIOCTAHOBKH;

® QaJCKBATHU HaA PpCaJIHOCTHUTC INPHUJIOKHHU HAYUHAHUA.

3acimyxaBa BHUMaHHe (hakTa, ye M3CICABAHMUATA M MPOUZTUYALIUTE OT TAX MPUHOCH
HE ca CaMOIIeNIHH, a JIOTUYHO OTpa3sBaT Pe3y/lITaTUTE OT JCHHOCTTA W B TOJIsIMAa CTEICH Ce
MOJI3BAT B YYEOHHMSI ITPOLIEC.

I1l. KpuTtuuynu Oesie’KKM ¥ NpenopbKH

KbM Kanguaara no KOHKypca uMaM CJIEIHUTE MPENOPbKU:

1. Nmaiiku mipeaBus; HEOOXOAMMOCTTa OT pa3lIUpsiBaHE Ha MEXKIyHapoJHaTa
M3BECTHOCT HA PE3yJTAaTUTE OT U3CIEABAHUATA, CUMTAM, Y€ € OT 3HaYeHue II. ac. a-p JuHka
3naTeBa JAa MOJIOKH YCHIIMS 3a yBelIMuYaBaHE Ha Opos Ha MyONMKalUMUTE B HAYYHU WU3/AHUS,
pedepupanu U UHAEKCUPAHHU B CBETOBHOU3BECTHH 0a3u JaHHH.

2. IlpenoppuntenHo e OblemaTa JeHHOCT Aa ObJe HacoyeHa B 3aabi00ouaBaHe Ha
W3CIIC/IBAHMATA B JICTAWIMTE HA JUTMTATHUTE MApPKETUHNOBU KOMYHUKAIMU, ThU KaTo
aBTOPBT JEMOHCTPHPA BB3MOXKHOCTH 3a IpHJIaraHe Ha TBOPYECKH IOJAXOJ M aJalTHUBHOCT
KbM pa3riiexkaaHuTe IpodIemMu.

IV. 3akiarouyeHue

[TpencraBeHaTa 3a pericH3WpaHe HaydHA MPOIYKIUS € JOCTaThuHA 1O BUA, 00eM U
KaueCcTBO M OTroBaps Ha M3MCKBAaHUATA HAa 3aKOHA 33 Pa3BUTHE HA aKaJEMUYHHUS CbCTAB B
Peny6onuka brarapus (3PACPB) u [IpaBunnuka 3a HeroBoto npuiarane. [lyonukamuure Ha
. ac. Aa-p Junka 3mareBa paskpuBaT, Ye TS NpuUTekaBa J00pa TMOATOTOBKA KaTo
MpEeno/aBaTell v ce OTJINYaBa C BUCOKUTE CH M3CJIEI0BATEIICKA KaueCTBa.

WNmaiiku npenBua KOJIWYECTBEHUTE W KAaU€CTBEHUTE XAPAKTEPUCTUKU Ha HayyHaTa
MPOAYKIMsI, OE3CIIOPHUTE W HAayYHH MPUHOCH W KadyecTBaTa Ha KaHIWJATA, CYUTAM, Ye
MpeACTaBeHaTa KaHJIWJaTypa OTroBaps Ha HW3HMCKBAHMATA 32 3a€MaHE Ha akaJeMU4HaTa
JUTBKHOCT ,,JTOIIEHT .

Ha Ta3m ocHoBa mpemjaram ri. ac. a-p Junka 3iareBa aa 0bae u30paHa Ha
aKkaJjeMM4yHaTa AJabxHOCT ,Jlouent* B IO3Y “H. Puackun“ - baaroeBrpaa, mno
npodecnonasno  HampasieHue 3.8. Hxonommka (Mapkerunr (JururanHu
MApPKETHHTOBH KOMYHHKALHH)).

28.06.2022 r. M3rorBriI CTAaHOBUILETO:

(mpo¢. 1-p M. @unumnona)



SOUTHWEST UNIVERSITY "NEOFIT RILSKI" - BLAGOEVGRAD
STATEMENT

by Professor Dr. Milena Kirilova Filipova
Department of Management and Marketing, Faculty of Economics, SWU "Neofit Rilski",
Blagoevgrad, member of a scientific jury in a competition for the academic position
"Associate professor", announced by SWU “Neofit Rilski” in State Gazette, issue
29/12.04.2022 r.

Subject: the scientific, scientific-applied and professional-academic activity and
production, presented by the Dinka Zlateva - participant in the competition

The statement was prepared according to Order Ne 869 / 04. 05. 2022 of the Rector of
“N. Rilski” SWU of Blagoevgrad and Resolution of the Faculty Council of the Economic
Faculty Record Ne31 form 27.04.2022. The general assessment of the conditions for holding
the academic position "Associate professor” is made in accordance of the Law on the
Development of the Academic Staff in the Republic of Bulgaria, the Regulations for
implementation of LDASRB, as well as the Internal Rules for Development of the Academic
Staff at SWU “N. Rilski. For the announced competition for the academic position "Associate
professor” in professional field 3.8. Economics (Marketing (Digital marketing
communications)), Chief Assistant Professor dr. Dinka Atanasova Zlateva from the
Department of Management and Marketing, at the Faculty of Economics, SWU -
Blagoevgrad is the only applicant. The submitted documents correspond to the announced
competition.

I. Summarized data on the scientific production and the activity of the candidate

General data about the candidate

The candidate in the competition Chief Assistant Professor Dr. Dinka Zlateva has
many years of teaching and research experience. In 1997, after a successful competition, she
was appointed as an assistant at SWU “N. Rilski”- Blagoevgrad. In 2004 she was promoted to
“chief assistant”. Since 2013, she holds an educational and scientific degree "Doctor" in the
scientific specialty "Economics and Management™ in professional field 3.8. Economics.

Teaching and working with students

Chief Assistant Professor Dr. Dinka Zlateva from the beginning of her academic
career has developed as a teacher in academic disciplines related to the problems in
marketing. In this direction are her lecture courses and semester exercises at SWU "N.
Rilski”- Blagoevgrad. The total length of service of Ch. Assistant Professor Dr. Dinka Zlateva
in the Department of Management and Marketing at SWU "N. Rilski ”is 24 years and 7
months, and the experience as a chief assistant - 18 years. She works on the problems in
digital marketing, e-business, international advertising, marketing research, communication
policy and service marketing.

The teaching activity of Chief Assistant Professor Dr. Dinka Zlateva also includes
guidance of students’ practical internships, scientific guidance and review of diploma theses
of graduates from various bachelor's and master's programs and students who have
participated in scientific forums and conferences. Annually prepares teams of students to
participate in the National Marketing Olympiad. Participates as an academic mentor to
students who have participated in the project “Student Internship”. She is a course leader and
tutor for students majoring in Marketing. She is the head of the undergraduate internship for
students majoring in Marketing.



In 2015, Dinka Zlateva participated in teaching mobility under the Erasmus + program
by lecturing on the problems of digital marketing at the University of Ostrava, Czech
Republic. In his work she applies innovations in the methods and resources of teaching -
interactive methods, presentations, electronic education resources, including statistical
programs and spreadsheets.

Project activity

Chief Assistant Professor Dr. Dinka Zlateva actively participates in research projects,
both university and national and European programs - a total of 22, of which 7 international, 5
national and 10 intra-university projects.

Expert experience

From the presented personal information it is evident that Chief Assistant Professor
Dr. Dinka Zlateva is a member of three professional and scientific organizations in the
country and abroad: the Chamber of Teachers of Higher Education in Bulgaria, Bulgarian
Chamber of Education, Science and Culture (BCESC) and the Macedonian Marketing
Association "Marketing" - Skopje.

She is a member of editorial boards of foreign and Bulgarian scientific editions.
Among them are: member of the editorial team - International Journal of Marketing, Skopje,
North Macedonia; member of the editorial team and the program committee of the
International Journal of Science and Arts - IDEA, EURM, Skopje, North Macedonia;
production editor in scientific journal ,, Economics and management at the Faculty of
Economics of SWU "Neofit Rilski", Blagoevgrad; member of the editorial team in scientific
journal “Entrepreneurship” at the Faculty of Economics of SWU "Neofit Rilski",
Blagoevgrad. In addition, she is a reviewer of research in the field of marketing and the
management of the magazine "Economics and Management” and the magazine
"Entrepreneurship”, IM "N. Rilski".

Additional qualification

Chief Assistant Professor Dr. Dinka Zlateva has increased her qualification in
marketing problems, as the trainings in which the candidate participates are: “Training for
work with e-learning platforms BlackBoard Learn” to the Ministray of Education and
Science-OP “Human Resources Development” under the project “Development of electronic
forms of distance learning in the system of SWU “N. Rilski” (2013); "Spreadsheets™ at the
Ministry of Education and Science - OP "Human Resources Development"” under the project
"Increasing the professional competencies of the academic staff of SWU" N. Rilski
”(Blagoevgrad) - investments for the future” (2014); “Operational programs and
opportunities for operating projects with EU funds”, organized by the Regional Information
Center, Blagoevgrad (2016); “Basics of Digital Marketing”, organized by Digital Garage and
IAB Bulgaria under program of Google (2017); Training courses on the overall program of
Digital Marketing to Center for Vocational Training at SoftUni CPO EOOD - ,,Marketing
fundamentals* (2017); ,,Content marketing® (2017); ,,Email marketing* (2018) and
,Facebook marketing“ (2018); Course for managers of educational enterprises, organized by
the Ministry of Education and Science - Center for Training Companies (2020); Course on
wPower Point Expert“ to Presentation Leader Ltd (2021); Courses at the Center for
Vocational Training at SoftUni CPO EOOD in the field of graphic design, for each of which
candidate has a certificate from Ministry of Education and Science for acquiring part of the
profession — Illustrator (2021), Photoshop (2021), InDesign (2021-2022) and the
professional levels Illustrator for Advanced (2022); Photoshop for Advanced (2022).

Scientific production

The presented set of materials and list of scientific productions by Chief Assistant
Professor Dr. Dinka Zlateva includes a total of 33 publications, of which 12 independent and
21 in co-authored, both in Bulgaria and abroad, amounting to 712 pages: 5 monographs, 2



textbook, 3 articles published in scientific editions, referenced and indexed in world-famous
databases and 23 articles and reports published in non-refereed journals with scientific review
or published in edited collective volumes. The thematic orientation of the presented works
corresponds to the thematic direction of the competition. The presented scientific production
is sufficient in volume and type to participate in the competition.

The content analysis of the scientific production of the candidate for associate
professor presented at the competition shows that it is in the field of the announced
competition, that it is current and that it is important for science, practice and education. The
publications are related to the study of a wide range of issues from digital marketing, digital
transformations, social media marketing and online banking marketing. | believe that the
scientific production of the candidate is of high scientific quality, presented in authoritative
publications and available to the wide audience. This can be seen from the established 38
citations, 10 of which are found in scientific editions, referenced and indexed in world-famous
databases and 28 in non-referenced journals with scientific review. The subject of scientific
production is focused on specific issues of science and practice and has modern scientific and
applied significance.

Il. Evaluation of the scientific and practical results and contributions of the
creative production presented for participation in the competition

In general, it can be stated that the scientific production in its content corresponds to
the profile of the announced competition. The advantage of the scientific developments
submitted for evaluation is that in them Chief Assistant Professor Dr. Dinka Zlateva examines
the theoretical formulations in close connection with practical problems and proposes
solutions. This approach offers an opportunity to express a critical view on the issues under
consideration and reveals the research qualities of the candidate.

The self-assessment report presented by the candidate for the main contributions in
her scientific, research and applied research activity is defined as correct and really reflects
the most significant results of the research and publications. The pointed out contributions are
the personal work of the author. The issues considered by her are the subject of in-depth
scientific analysis and research of the theory and practice at home and abroad, substantiating
her conclusions and proposals that deserve attention.

| fully accept the candidate's contributions, systematized in the reference of the same
name. | would like to emphasize the following contributions, which | believe are particularly
important for economics. The first significant contribution is related to the enrichment oh the
conceptual and terminological apparatus for digital transformation of the business, as the
identifying sings for determining the user profile have been established, resp. the expected
consumer reaction according to the phase of the consumer trip. The second area is related to
the identifying the key variables that shape motivated behavior in the use of digital resources
in dialogue between retailers and end consumer and offering models to study the degree of
technology adoption are established procedures to assess the maturely of business and end
users to use digital tools in the ongoing communications. Third are the strategies and tactics
development for consumer engagement and the formation of desired consumer behavior as a
result of the influence of digital marketing.

The scientific and professional interests of Chief Assistant Professor Dr. Dinka
Zlateva are built on a strictly sustainable scheme, allowing an opportunity for:

* The establishment of an evolving theoretical continuity;

* Enviable logical consistency in the interpretation of research statements;

 Applied enterprise adequate to the realities.



It is worth noting that the research and the resulting of them contributions are not
self-serving, but logically reflect the results of the activity and are largely used in the learning
process.

I11. Critical notes and recommendations

I have the following recommendations for the candidate in the competition:

1. Bearing in mind the need to expand the international fame of research results, I
believe that it is important Chief Assistant Professor Dr. Dinka Zlateva to make efforts to
increase the number of the publications in scientific journals, referenced and indexed in
world-famous databases.

2. It is recommended that the future activity be focused on deepening the research in
the details of the digital marketing communications, as the author demonstrates opportunities
for applying a creative approach and adaptability to the considered problems.

IV. Conclusion

The scientific production submitted for review is sufficient in type, volume and quality
and meets the requirements of the Law for the Development of the Academic Staff in the
Republic of Bulgaria (ZRASRB) and the Regulations for its implementation. The publications
of Chief Assistant Professor Dr. Dinka Zlateva revealed that she has good training as a
teacher and is distinguished by her high research qualities.

Taking into account the quantitative and qualitative characteristics of the scientific
production, its indisputable scientific contributions and the qualities of the candidate, | believe
that the submitted application meets the requirements for holding the academic position of
"associate professor".

On this basis, | propose Chief Assistant Professor Dr. Dinka Zlateva to be
elected to the academic position of "Associate Professor" at SWU "N. Rilski”-
Blagoevgrad, in professional field 3.8. Economics (Marketing)(Digital Marketing
Communications).

28.06. 2022 1. Statement prepared by:
(Prof. Dr. M. Filipova)



