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1. Wndopmauus 3a KOHKypca

KoHkypchT € 00siBeH 3a HyXAWTE Ha KaTenpa ,,MeHUKMBHT U MapKeTHUHI
Ha FOro3ananen ynusepcutet (FO3V) ,,H. Puncku®, bnaroesrpan, ceriacuo Perenne
Ha OC, [Iporokon Ne 31/27.04. 2022 r. YyacTBaM B ChCTaBa Ha HAyYHOTO KypHU IO
KOHKypca, cbriacHo 3amoBen Ne 869/04.05.2022 r. na Pektopa na O3V ,H.
Puncku®, bnaroesrpan.

2. Kparka nndopmanus 3a KaHIMIaTa B KOHKypca

ITo ob6sBeHuss KOHKYpC 3a ,,JOLeHT, HanpasieHue 3.8. koHOMuKa, kaTenpa
»MEHHUJDKMBHT U MAPKETUHT"* € MPEeACTaBUI JOKYMEHTH €IUH KaHAUIaT — IJ1. ac. A-p
Junka AranacoBa 3iarteBa, npenoaasaten B O3V ot 1997 roauna. IlpencraBenara
JOKYMEHTalMsl U Hall-Beue TPyJOBETE Ha KaHAMJATKaTa, pa3BUTHETO M KaTO HayuyeH
paOOTHUK U TpernojaBaTell, MH IO3BOJSABAT (OPMYIMPAHETO Ha MOJOKUTEIHA
XapaKTepUCTHKA U CTAHOBUIIIE 10 KaHauaarypata il. Toa ce nmoakperns u 060cHOBaBa
C TIOCTAaHOBKHUTE U ChOOpaXKeHUsSITA, IPUBEICHHU B Cle/IBallUTe peaoBe. PazButuero Ha
TBOpUeckara Ouorpadusi Ha KaHIUWAAaTKaTa KpaCHOPEYMBO MOKa3Ba KOHIIEHTPALUS Ha
U3CIeI0BaTeNICKaTa JEMHOCT B J0Ope CTPYKTYpHpaHO HaIpaBlieHHE B cdepaTa Ha

HNKOHOMHKAaTa u KOHKypeHTOCHOCO6HOCTTa, MEHU/’)KMBHTA n MAapKCTHHTA,



WHOBAIMHTE, JUTHTATHUAT MApKETHUHT, EJCKTPOHCH OW3HEC, KOMYHHKAI[MOHHATA
MOJIUTUKA, MPEINPUEMAYeCTBO, IMOTPEOMTEIICKOTO IOBEACHHE, CTPaTerHnYecKu
MapKETHHTOBU PEIICHHUSI, PA3TICK/Ia OHIAWH MapKETUHTa M OAHKOBUTE MHOBAIIUU OT
pa3iauueH BIBJI C MPWIATAHETO HA WHOBAaTUBHU TEXHOJIOTMH, MAapKETUHTOBHTE
KOMYHHKAIIMHM B epaTa Ha JUTHTaIM3anusaTa u Jap. B o0oOmieHue, myOrKamoHHAaTa
JeHHOCT € B 00J1aCTTa, 332 KOATO KaHIUJIATCTBA M0 OOSBEHHS KOHKYPC — Ha aHTJIMHCKA
U OBITApCKU €3UK.

3. M3nbjHeHHe Ha MH3HCKBAHHATA 332 3aeMaHe HAa AaKaJeMHYHATA

JTBIKHOCT

3amo3HaBaHeTO C Hay4HaTa NOPOAYKIHMS Ha KaHAWJATKaTa, KOSITO €
nmpelcTaBeHa TI0 KOHKypca, BIEUYaT/isiBA C IOCTUTHATATa IIEJICHACOYCHOCT,
AHATUTUYHOCT U KPUTHYHOCT HA TPETHPAHUTE BBIIPOCH, MPUOPUTETHO CBBP3AHH C
MocoYeHara rno-rope npodnemaruka. Ob61ara oreHKa OT MyOIHKAIUUTe U JeiHOCTTa
Ha JI-p 3/1areBa MpeBHIlaBa M3UCKYeMHUST MUHUMaJIeH O0all oT Touku. B KoHKypca 3a
3a€MaHe Ha akKaJeMHUyHa JIBKHOCT ,jJoueHt”’, n-p Jl. 3mareBa e mnpencraBuiia

CIIEIHUTE IMYOJIMKALIUU:

Ne Bun nyOnukanyst Bbpoii | O6em B
CTpaHUIIH

1. | Monorpaduu 5 217

2. | YueOHunu u yueOHU OcoOust 2 216

4. | Cratum u Jowiagd B pedepupaHu U

WHJICKCUPAHW W3JaHWsI B CBETOBHU 0a3H 3 53
JTaHHU
5. | Cratum w JQokiaad B HepedepupaHu
23 226
CTIMCaHUs C HAYYHO peleH3upaHe
O6wo: 33 712

4. OueHka Ha y4eOHO-NPeNnoJaBaTeJICKaTa JeHHOCT HA KaHAMIAaTa

B kadecTBOTO Ha yHUBEpCHTETCKHM mpenojaBaten A-p [. 3mareBa cbino
MOKa3Ba MHOTO I00pO pa3BUTHE:

L] OpI/IeHTaHI/IH KbM aKTyaJJHU W 3HAaUYMMH TCEMATUYHHU HAIIpPaBJICHUA Ha

penoaaBaHe,



e Pesynrtarure OT pa3BUTHETO Ha y4eOHO-TIperoaBaTesicKaTa ASWHOCT Ha
n-p M. 3mateBa AoKa3BaT MPaKTHUECKU HEOOXOJUMOCTTA M €(PEeKTUBHOCTTA OT TSACHA
BPb3Ka M 3aBUCHMOCT MEXAYy Hay4dHOHM3CJeIoBaTelckara M IpernojaBaTesicKa
JIEIHOCT, KOETO B HAlllM JHU € C HapacTBalll0 3HAYEHHUE 32 UHIAMBUYaTIHUS [IPUHOC B
00pa3o0BaHUETO;

e Crenuanu3ayy U 00y4eHUs 0 Pa3IMYHU POCKTH;

e UnenyBa B pa3IM4HU ChCJIOBHHM OpraHM3alMK y HAC U B Uy>KOWHA, YJIEH €
Ha PEJKOJIETMH HA YYXK/IU U ObJIrapCcKu HayYHU U3AAHUS.

B O3V H. Puncku* n-p /. 3nareBa mpenojaaBa mo AUCIUIUIMHHU, KOUTO ca
CBBbp3aHM C mpobiemMaTukaTa Ha OOSIBEHUS KOHKYPC 3a 3a€MaHETO Ha akajJeMHU4yHaTa
JUTBIKHOCT ,, JOLIEHT “:

1. MapkeTuHTOBY IPOYYBAHUS;

JlururaneH MapKeTHHT;
Enextponen OusHec;
KomyHuKalOHHA TOTUTHKA;

PexnamHua monnTrKa Ha MAJIKUTE U CPCAHUTC NPCAIIPUATHUSA,

o g~ w D

MexnyHapoaHa pekiiama;
7. MapkeTuHr Ha yCIyTuTe.

Ot u3bpoeHuTe MO-rope AUCIHUILUIMHU € BHUJHO, Y€ TS HMa JIBJITOTOJHUIICH
npenoaaBaTCJICKu OIIMT IO HpO6J'ICMI/IT€ Ha JUTUTAIHHUA MApPKCTHHI, CICKTPOHHHA
6I/I3H€C, MApKCTUHTOBH IIPOYYBAHHA, KOMYHHKAIIMOHHA IIOJIMTHKA, MApKCTHHI Ha
YCIIyTHUTE.

VY4yacTBa B MHOKECTBO MPOEKTH.
O6mara M1 oLeHKa 3a TIpernoiaBaresickara [elHocT Ha a-p Jl. 3mareBa e, ue
TS oTroBapsi Ha kputepuute Ha FO3VY 3a 3aemaHe Ha akajeMHYHATA JTBKHOCT

,,JJOIIEHT",

5. Kparka XapaKTepUCTHKA Ha Npe/CTABEHUTE HAYYHH
TPyAOBe/My0JIMKALUM:

e [IpencraBenute myOnMKanmuu HE ce AYOIUpAT TOMEXKIY CH, CIEIHATHO

BHUMaHHE B MOHOTpaQHWUHUS TPYyH, B TPH IJIaBH, € OTACICHO Ha BBIPOCUTE 3a

TpaHchopManuaTa B MpeANprUeMayeckoTo MUCICHE Ype3 Ipucnoco0sBaHe Ha Ou3Heca

KbM HOBUTC JUTUTAJIHU YCIIOBUS, B HACTHOCT KaK MAPKECTUHI'OBUTC KOMYHHUKAIIUU CC



MPUCTIOCO0SBAT KbM BB3HUKHAIUTE TEHJEHIUM 3a MPEHOC HAa MapKETHMHIOBUTE
AKTUBHOCTH B JIMTUTAJIHU YCIOBUS U Cb3JaBaHe Ha €QEKTUBHU CTOWHOCTHH
NpeIUIOKEHUS,, OOBBP3BAlM KJIMEHTUTE C OpaHaa. AKIEHTHpa Cc€ BBPXY
CBIIECTBYBAIUTE Ccmpamezuu 3a OUSUMAiHA Mpanchopmayus, KaTo ce ThPCU
Bpb3KaTa MEXJy CcTpaTeruara 3a JUTUTajdHa TpaHcpopMmaluss ¢ JIpyruTe
KOPIIOPATUBHU CTPATETHH.

e 3a ynecHeHue Ha cryaeHtute, JI. 3mareBa pa3paboTBa y4eOHHK
,,KOMyHHKAIIMOHHA TOMUTHKA®. YUEOHUKBT pasriiekaa XapaKTePHUTE 0COOCHOCTH Ha
KOMYHHKAIIMOHHATA MOJMTUKA KaTO YacT OT MapKETUHTOBAaTa MOJIMTUKA HA (pupMuTe.
W3zsicHeHa e HelfHaTa ChIHOCT, KaTO aBTOPBHT s MPEUyIBa Mpe3 mpu3mMaTa Ha AUAajor ¢
naszapa, WrpaXJaHe Ha JoBepHe B moTpebutenute, (opmupane Ha Qupmena
penytaiuss u Opann umumk. CroenuaiHO BHHUMAaHHE € OTJEJIEHO Ha OHJIANH
pPEKIIaMHUTE KOMYHUKAIUH;

e B ocrananute mnyOIMKalUMKW Cce U3CIEABAT BBIPOCHU, CBBP3AHU C:
JUTUTAIA3AIUATA, TPEIU3BUKATEIICTBATA HA MApKETHUHTA B COIMATHHUTE MPEXKH,
HY)KJa OT 3HaHHWs IO JUTUTalleH MapKeTHHI B MpeArnpueMadeckara JIeHHOCT;
WHOBAIIMUTE W KPEAaTHMBHHUTE pEIICHUsS B OHJIAWH MAapKeTHHra; MapKeTHHTOBU
KOMYHHUKAaIlMK W OaHKOBM WHOBAIlMU; CTPATETUUTE 3a YCICIIHO MPOIYKTOBO
MO3UIIMOHUpPAHE; TOTPEOUTENICKO TOBEAEHUE; TEHJEHIIMM B OHJAWH peKIamara;
OHJIafH MapKETHHT U POJsATa My B MPOMOTHpaHe Ha OAHKOBU YCIYTH; AUTHUTAIHUSAT
0aHKOB MapKETHUHT B KOHTEKCTa Ha IHPKYJISpHATA UKOHOMHUKAa M HOTOBUTE €TUYHU
ACTEeKTH.

e [IpaBu Bmeuatnenue ydactueto Ha a-p Jl. 31areBa ¢ HAydHH MyOIHKAIIIN
B CHEIUATU3UpaHU W3JIaHUsI, OTJIMYABAIld CE€ C AaKTYaJIHOCT, NPOOJIEMHOCT U
AQHAJTUTUYHO-KPUTUYHHU TIO3MIIMM HA aBTOpa, KaTo OOEKT Ha aHaJU3 ca BBIIPOCH,
CBBP3aHU ChC: IIUPOK CIEKTHP OT IMOJIETO HA MapKEeTUHTa U TUTUTAIHHUS OaHKOB
MapKeTHHI, KakKTO ¥ OHJAiH MapKeTHMHTOBUTE KOMYHUKAIIMH, peKliaMa W

JUTATAIN3alus.

6. CuHTe3MpaHa OLEHKAa HA OCHOBHUTE HAYYHM M HAYYHO-NPHJIOKHH
NPHHOCH HA KAHAUAATKATa
[Ipuemam QopmynarpaHuTe OCHOBHU NPUHOCH B IPEICTAaBEHUTE TPYIOBE,

KOHTO Ca 3acjiyra Ha aBTOpa, B CICAHUTC HAIIPABJICHUSA: TCOPUA, IIPAKTHKA, MOACIIN.



7. OCHOBHU KPUTHYHH 0eJIe’KKH U MPEeNOPBbKU KbM KaHIHIATa

JloOpoTo TmoO3HaBaHE Ha TeopUsATa U NOPOOJEMUTE HAa MapKETHUHTIa,
KOHKypeHTOCHOCO6HOCTTa, HHOBAIUUTEC, AUTHUTAIMU3ALUATA U CICKTPOHHUA 6H3H€C,
MEXIyHAapoJHa  peKjaMara, MApKETUHTOBH  MPOYYBaHUSA, KOMYHHKAIMOHHA
MOJINTUKA, MAPKETUHT Ha YCIYTUTE € OCHOBA 3a HaJrpakJaHe Ha HM3CJICIBaHUATA B
tasu mnocoka. [IpemoppuBam Ha n-p JI. 3mareBa B Oblemure cu MyOJMKAIMM 1A
U3CTIe/IBA HAIIACUTE HA KIWMEHTUTE M BB3MOXKHOCTTA (pupmMuTe ma paszpaboTBaT
OW3HEC CTPATErHMHUTE CH CIIOpe TAX. Ta3u mpoOieMaTruka 3By4H aKTyaTHO B MOXE Ja
HACOYH U MOJICKaKe HAKOU OCHOBHH MPUHIMIIY 33 aHAJIU3 HA JIHEIIHATA CUTYyalus Ha

CbCTOSIHUCTO U PAa3BUTUCTO HA MAPKECTHUHIA U JUTUTAJIN3alUATA Ha YCIIYTUTC.

8. 3akiouenue

YueOHaTa M HaydyHO H3cjenoBaTelickara pabota Ha ri. ac. a-p AuHka
3saTeBa OTroBapsT Ha M3UCKBAaHMATA Ha 3aKOHA 3a PAa3BUTHETO Ha aKaJIeMUYHUS
cberaB B PenyOnuka brirapusi, Ha [IpaBuiHHKa 32 HETOBOTO NMPHIIOKEHHUE, KAKTO H
Ha [IpaBuiiHMKA 32 TPOBEXKIAHETO Ha KOHKYPCH 3a MPUJA00MBaHE HAa HAYUYHU CTETICHU
Y 3a 3aeMaHe Ha akajeMuuHu JiabxHocTd B FO3Y | H. Puncku®, biaroesrpan. ToBa
MH 1aBa OCHOBaHHE 32 TMOJIOKUTEJIHO 3aKJIYeHHue M Ja MOoJAKpens
KaHauIaTypara 3a u30dopa Ha ria. ac. A-p /JuHka ArtanacoBa 3iareBa 3a
3aeMaHeTO HA AaKAJeMUYHATA AJTbKHOCT ,,J0ueHT* no Hayuno Hanpasaenue 3.8.

Hxonomuka (Mapkerunr (JIuruTajHu MApKETHHIOBY KOMYHHKAIWN).

Codms, 29.06.2022 r.
YuleH HA KYPHUTO: .....vvennnennnnn..

(mpod. n-p Jlanka bopucosa)



SOUTH-WEST UNIVERSITY "NEOFIT RILSKI" —
BLAGOEVGRAD
FACULTY OF ECONOMICS - “MANAGEMENT AND
MARKETING” DEPARTMENT

STATEMENT
by Prof. Dr. Lalka Gerasimova Borisova
International Business School — Botevgrad

Scientific specialty: "Economics and management (by industry)"

SUBJECT: Competition for the academic position of "Associate Professor" in

Professional Field 3.8. Economics (Marketing) (Digital

Marketing Communications) and in accordance with Article 4,

paragraph 2 of the Law on Public Procurement, announced in
SG No. 29/12.04.2022.

1. Information about the competition

The competition was announced for the needs of the Department of
Management and Marketing at Southwestern University (SWU) "N. Rilski”,
Blagoevgrad, according to the Decision of the FS, Protocol Ne 31/27.04. 2022. I
participate in the scientific jury of the competition, according to Order Ne
869/04.05.2022 of the Rector of SWU "N. Rilski”,Blagoevgrad.

2. Brief information about the candidate in the competition

According to the announced competition for "Associate Professor", direction
3.8. Economics, Department of Management and Marketing has submitted documents
one candidate - Ch. Assistant Professor Dr. Dinka Atanasova Zlateva, lecturer at
SWU since 1997. The presented documentation and especially the works of the
candidate, her development as a researcher and lecturer, allow me to formulate a
positive characterization and opinion on her application. This is supported and
justified by the statements and considerations given in the following lines. The
development of the candidate’s creative biography eloquently shows the concentration
of research in a well-structured area in the field of economics and competitiveness,
management and marketing, innovation, digital marketing, e-business, communication

policy, entrepreneurship, consumer behavior, strategic marketing solutions, reviews
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online and banking innovation from different angles with the application of innovative
technologies, marketing communications in the digital age, etc. In summary, the
publishing activity is in the field for which he is applying for the announced
competition - in English and Bulgarian.

3. Fulfillment of the requirements for holding the academic position

The acquaintance with the scientific production of the candidate, which is
presented at the competition, impresses with the achieved purposefulness,
analyticalness and criticality of the treated issues, primarily related to the above
issues. The overall assessment of the publications and activities of Dr. Zlateva
exceeds the required minimum score of points. In the competition for the academic

position of "Associate Professor”, dr. D. Zlateva has presented the following

publications:
Ne Type of publication Number | Volume in
pages
1. | Monographs 5 217
2. | Books 2 216
4. | Scientific publications in journals that are 3 53
referenced and indexed in  scientific
databases
5. | Scientific publications in non-referenced 23 226
journals
Total: 33 712

4. Evaluation of the teaching activity of the candidate

As a university lecturer, Dr. D. Zlateva also shows a very good development:

e Orientation to current and significant thematic areas of teaching;

e The results of the development of the teaching and learning activities of
Dr. D. Zlateva prove in practice the need and effectiveness of a close relationship and
dependence between research and teaching, which today is of growing importance for
individual contribution to education;

e Specializations and trainings on various projects;

e Member of various professional organizations at home and abroad,

member of editorial boards of foreign and Bulgarian scientific journals.



In SWU "N. Rilski” dr. D. Zlateva teaches in disciplines related to the issues
of the announced competition for the academic position of “Associate Professor’:
Marketing research; Digital marketing; Electronic business; Communication policy;
Advertising policy of small and medium enterprises; International advertising;
Marketing of services.

From the disciplines listed above it is clear that she has many years of teaching
experience in digital marketing, e-business, marketing research, communication
policy, service marketing.

Participates in many projects.

My general assessment of the teaching activity of dr. D. Zlateva is that she
meets the criteria of SWU to hold the academic position of "Associate Professor".

5. Brief description of the presented scientific papers / publications:

e The presented publications do not duplicate each other, special attention in
the monograph, in three chapters, is paid to the issues of transformation of
entrepreneurial thinking by adapting business to new digital conditions, in particular
how marketing communications adapt to emerging trends. marketing activities in
digital conditions and creating effective value proposals that bind customers to the
brand. Emphasis is placed on existing digital transformation strategies, looking for the
link between the digital transformation strategy and other corporate strategies]

e For the convenience of students, D. Zlateva develops a textbook
"Communication Policy”. The textbook examines the characteristics of
communication policy as part of the marketing policy of companies. Its essence is
clarified, as the author refracts it through the prism of dialogue with the market,
building trust in consumers, building a company reputation and brand image. Special
attention is paid to online advertising communications;

e Other publications examine issues related to: digitalization, the challenges
of social media marketing; need for knowledge of digital marketing in
entrepreneurship; innovation and creative solutions in online marketing; marketing
communications and banking innovations; strategies for successful product
positioning; consumer behavior; trends in online advertising; online marketing and its
role in promoting banking services; digital banking marketing in the context of the

circular economy and its ethical aspects]



e Impressive participation of Dr. D. Zlateva with scientific publications in
specialized publications, characterized by relevance, problems and analytical-critical
positions of the author, as the object of analysis are issues related to: a wide range of
marketing and digital banking marketing, as well as online marketing

communications, advertising and digitalization.

6. Synthesized assessment of the main scientific and scientific-applied
contributions of the candidate
| accept the formulated main contributions in the presented works, which are

the merit of the author, in the following areas: theory, practice, models.

7. Main critical remarks and recommendations to the candidate

Good knowledge of the theory and problems of marketing, competitiveness,
innovation, digitalization and e-business, international advertising, marketing
research, communication policy, marketing services is the basis for upgrading
research in this direction. I recommend Dr. D. Zlateva in her future publications to
study the attitudes of customers and the possibility of companies to develop their
business strategies according to them. This issue sounds relevant and can guide and
suggest some basic principles for analyzing the current situation and the development

of marketing and digitalization of services.

8. Conclusion

The teaching and research work of Ch. Assistant Professor Dr. Dinka Zlateva
meet the requirements of the Law on the Development of Academic Staff in the
Republic of Bulgaria, the Regulations for its implementation, as well as the
Regulations for conducting competitions for academic degrees and for academic
positions in SWU "N. Rilski”, Blagoevgrad. This gives me grounds for a positive
conclusion and to support the candidacy for the election of As. Prof. Dr. Dinka
Atanasova Zlateva, for holding the academic position of **Associate Professor' in
Research 3.8. Economics (Marketing) Digital Marketing Communications.
Sofia, June 29, 2022

Member of the jury: ............
(Prof. dr. Lalka Borisova)



