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To  

The members of The Scientific jury 

Appointed by  

Order No. 834/10.05.2023  

Of the Rector of the  

South-West University "Neofit Rilski" 

 

Review 

 

From Prof. Dr. Valentina Popova 

 

on the dissertation submitted by Lyuba Metodieva Markova - Lozanova, part-

time PhD student at the Department of Civil Law at the Faculty of Law and 

History of South-West University "Neofit Rilski", on the topic: "LEGAL 

REGULATION OF ADVERTISING", for the educational and scientific 

degree “Doctor”. 

 

Dear members of the Scientific Jury, 

I bring to your attention my review of the dissertation presented by the 

doctoral student Lyuba Markova-Lozanova as follows: 

 

I. Brief biographical data of the candidate   

Lyuba Markova-Lozanova graduated in law from Sofia University "St. 

Kliment Ohridski" in 2006 with a specialization in "Administration of Justice". 

Since 2007, Lyuba Markova-Lozanova has held the position of Legal Counsel at 

Insurance Joint Stock Company „Armeec“. 

By Order No. 2827 of 17.12.2018 of the Rector of the SWU “Neofit 

Rilski”, Lyuba Markova-Lozanova was enrolled as a part-time PhD student in the 

Department of Civil Law Studies at the Faculty of Law and History of the 
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University, under the supervision of Assoc. Prof. Dr. Asen Vodenicharov. She 

has successfully passed the exams in Civil Law, Contract Law, Project 

Preparation and Management, Legal Protection of Consumers and English and 

has completed the tasks foreseen in her study plan. After the expiration of her 

Ph.D. and a positive report on her work being voted, she was granted the right to 

defence by order No. 242 dated 23.02.2023. 

In the course of her dissertation work, Lyuba Markova-Lozanova has 

participated in three scientific conferences. She is the author of five scientific 

articles on the topic of the dissertation. 

 

II. Actuality, scope, structure and content of the dissertation 

The PhD student Lyuba Markova-Lozanova explores a topic that has a 

place in contemporary legal science. The dissertation submitted for review 

represents a contemporary monographic study in the Bulgarian legal doctrine on 

the topic of legal regulation of advertising. The actuality of the dissertation topic 

stems from the evolving legislation in the field of consumer protection, 

competition protection, personal data and e-commerce in recent years, as well as 

the evolution of case law on certain issues. 

The dissertation is 265 pages long. The scientific sources, including 

monographic studies and articles, which deal with issues related to the topic of 

the dissertation, are correctly cited. The bibliography is divided into the following 

categories: Bulgarian literature, foreign literature, internet sources. 

The structure of the dissertation consists of an introduction; an exposition 

structured in four chapters; a conclusion; references used. Information on the 

doctoral candidate's participation in scientific forums and publications related to 

the dissertation is given. A declaration of originality is provided. 

The introduction defines the aim, subject and objectives of the study. 
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In chapter one "Concept and types of advertisement" the PhD student 

has pointed out and analysed the legal definitions of advertisement currently 

contained in the Bulgarian legislation. 

A distinction is made between advertisement and similar legal phenomena, 

including sponsorship, patronage, trade invitation within the meaning of the 

Commercial Law, political campaigns, appeals for charity, etc. 

The types of advertisement are distinguished according to the manner of 

their distribution, and advertisement distributed in the electronic media, in the 

press, in the commercial establishment and commercial correspondence, on the 

product, as well as outdoor advertisement are discussed separately. 

The notions of "direct" and "indirect" advertisement are analysed in the 

light of the meanings given to them in various legal acts. There is an expressed 

disagreement with an opinion shared in the literature on the distinguishing 

criterion between the two concepts as defined in the Health Act. The doctoral 

candidate has substantiated a reasoned conclusion that the criterion in this case is 

the use or not of alcoholic beverages or actions related to their consumption, and 

not the existence of a specific purpose expressed in the promotion of alcoholic 

beverages or their consumption, since advertisement always has as its typical 

purpose the promotion of goods or services. 

Chapter Two deals with the contractual relations that occur in connection 

with the creation and distribution of advertisement. The contract between an 

advertiser and an advertising agency, respectively between an advertiser or an 

advertising agency and a distributor of advertising are presented is characterized.  

The examination of certain cases where the content of the contract includes 

an obligation to advertise goods or services is of particular interest. The 

requirements for advertising dissemination contracts concluded with the media 

are set out. 

The third chapter "Legal Restrictions" is the most extensive and it deals 

in detail and in depth with the legal restrictions related to the types of goods and 
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services subject to advertisement, the manner of its dissemination, the 

participants and addressees of the advertisеment, its content, the protection of 

industrial property rights and unfair commercial practices. 

Attention should be paid to the study of the requirements and restrictions 

regarding the advertising of goods and services that are important for human life 

and health, such as: medical products, medical devices, drugs, tobacco products, 

alcoholic beverages, chemical substances and preparations, plant protection 

products, weapons and explosives, food, water. 

The analysis of the restrictions on the advertising of the activities of 

doctors, medical institutions, notaries, lawyers, insurance and pension 

companies, banks and gambling organisers is of interest. 

With regard to the manner of dissemination of advertisement, the 

requirements concerning the placement of advertising elements in the urban 

environment and near roads, the sending of unsolicited commercial 

communications, the broadcasting of advertising messages on radio and 

television are examined. A comparison is made with the rules applicable to other 

forms of commercial communications under the Radio and Television Act - 

sponsorship, product placement, radio and television marketing. 

A separate section is devoted to exploring the requirements and limitations 

of advertisement involving animals; children; persons holding public position; 

active journalists - news presenters. The restrictions contained in various legal 

acts on advertising to persons under the age of majority are summarised. 

The regulations ensuring consumer protection, including in the advertising 

of credit agreements with consumers, are discussed in detail. Subliminal 

suggestions, hidden advertising and advertisement containing discriminatory 

elements are also regarded as unfair commercial practices. 

Particular attention is paid to unlawful comparative advertising and 

misleading advertising, advertising games and offering add-ons and gifts to goods 
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or services as forms of unfair competition within the meaning of the Competition 

Protection Act. 

In the fourth chapter "Administrative and civil liability in case of 

violation of the advertising rules" the grounds for the occurrence of both types 

of liability are discussed, the competent authorities that should observe the 

observance of the regulatory rules concerning advertising activities and their 

respective powers in case of violations are indicated. 

The possible ways to protect traders and producers of goods and services, 

as well as consumers, in case of violation of their rights and infliction of harm, 

including through judicial proceedings, are examined. 

In the conclusion, the main inferences of the author are outlined. Finally, 

the author's de lege ferenda proposal is outlined. 

 

III. Main Contributions of the Dissertation 

The dissertation is a thorough current systematic monographic study of the 

normative rules concerning advertisement and the social relations arising in 

connection with its creation and dissemination. It has both theoretical and 

practical significance. 

A novelty is the distinction made by the author between advertisement and 

similar legal phenomena - sponsorship; patronage; trade invitation within the 

meaning of the Commercial Law; political campaigns; appeals for charity; paid 

reports; indication of donation; printed materials related to the activities of 

administrative bodies and their administrations; investment opportunities in the 

country by the Bulgarian Investment Agency; information materials promoting 

the Republic of Bulgaria abroad. 

The discussion on the similarities and differences between so-called 

commercial advertising and political advertising is actual in the light of the 
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Proposal for a Regulation of the European Parliament and of the Council on the 

transparency and targeting of political advertising. 

The study of the regulatory restrictions concerning the advertisement of 

individual, specific types of goods and services is of a contributory nature: 

medicinal products; medical devices; veterinary medical products; drugs; 

tobacco, tobacco and related products; alcoholic beverages; food, including dairy 

products, food additives, infant formula and water; plant protection products; 

chemical substances and preparations; weapons and explosives; decoding 

devices; passenger cars; blood and blood components; the activities of medical 

specialists activities of medical specialists and medical institutions; non-

conventional methods in medicine; activities of lawyers and notaries; pension 

insurance companies; insurance and banking activities; gambling. 

The consideration of the rules for placement of advertising elements and 

facilities in the urban environment and specifically on the territory of Sofia 

Municipality is of interest. 

In support of the analysis of the normative rules, the PhD candidate has 

examined court decisions, as well as acts of the Commission for Protection of 

Competition, the Commission for Protection against Discrimination, the 

Commission for Consumer Protection, the Council for Electronic Media. 

Through the analysed practice, problems of practical importance are illustrated, 

which gives significance to the work. 

The de lege ferenda proposal for the creation of a special law on advertising 

is justified by the need to systematize the legal rules concerning advertising, 

mainly in a single normative act, as well as to bring clarity by unifying terms and 

concepts, and would be beneficial for the future improvement of legislation. 

The abstract and the outline of contributions in it are correctly formulated. 
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IV. Critical notes 

Although the relevant Directives and Regulations relevant to the issues 

discussed in the dissertation are mentioned and cited, there is no comparative 

legal analysis of the legal framework of advertising in individual countries. There 

is no historical overview of the origin and development of advertising. 

A historical overview, as well as a comparative legal one, would have 

contributed to the completeness of the study. The development of the legal 

framework could also be analysed in more depth. 

More foreign authors could have been used and cited. 

The critical remarks made do not diminish the merits of the thesis, its 

theoretical and practical significance. 

 

V. Conclusion 

In conclusion, I believe that the presented dissertation on the topic 

"LEGAL REGULATION OF ADVERTISING" meets the requirements of 

Article 6, Paragraph 3 of the Law of the Development of Academic Staff in the 

Republic of Bulgaria, Article 27 of the Regulations for the Application of the Law 

on the Development of Academic Staff in the Republic of Bulgaria and Article 

53 of the Internal Rules for the Development of Academic Staff at the SWU 

“Neofit Rilski”. 

A comprehensive in-depth monographic study is presented which can be 

defended as a dissertation for the degree of Doctor of Law. The work contains 

scientific and scientific-applied results that constitute a contribution to science of 

practical significance. It reveals the author's in-depth theoretical knowledge of 

the specialty, as well as qualities and skills for independent scientific research 

and creative potential. 

The candidate Lyuba Metodieva Markova-Lozanova meets the minimum 

national requirements for the educational and scientific degree of Doctor, 

according to art. 2b, par. 2 and 3 of the Law on the Development of Academic 
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Staff in the Republic of Bulgaria, the Regulations for its Application and the 

Internal Rules for the Development of Academic Staff at the SWU “Neofit 

Rilski”. 

Based on the submitted form for fulfilment of the minimum national 

requirements of the candidate for the award of the educational and scientific 

degree "Doctor" in the doctoral program "Civil and Family Law" and the 

declaration of reliability of the information, Lyuba Markova-Lozanova has the 

required 50 points in the group of scientific metrics A, Indicator 1 - Dissertation 

and 50 points, with a minimum of 30 points required, in the group of 

scientometric indicators G, Indicator 7 - Articles and reports published in non-

refereed peer-reviewed journals or published in edited collective volumes, 

according to the Annex to Art. 1a, par. 1 of the RALDASRB. 

Based on the above, I confidently suggest to the scientific jury to award 

to Lyuba Metodieva Markova-Lozanova - PhD student in the part-time form 

of study at the Department of Civil Law, Faculty of Law and History at the 

SWU "Neofit Rilski", the educational and scientific degree "Doctor" in the 

scientific specialty "Civil Law", professional field 3.6 - "Law". 

 

31.05.2023            Prof. Dr. Valentina Popova:  

Sofia          /Signature/ 

 


