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JlaHHM 32 1McepTALMOHHMS TPYA

HucepraunoHHusaT Tpyx Ha Buoaumna Baagumup IlerpoBa npencrasisiBa HayuyeH
TekcT B 00eM oT 260 ctpanuny. M3non3BaHa € cTaHIapTHA CTPYKTYpa 3a TaKbB TUI HAYYHU
U3CIIE[IBaHuUs, KOSTO ChAbpXKA yBOJ, U3JI0KEHUE B TPU IIaBH, 3aKJII0UeHUE, Onbnuorpadus
Y IPWIOKECHHUS.

[Tocouenu ca 173 nurepatypuu u 30 HHTEpHET U3TOUHUKA B OubIMOrpagusTa, KOeTo
€ IoKasared 3a 331b1004eHO 1o3HaBaHe Ha Temara. Hannunu ca 37 rpaduunu n3odpaxxeHus,
4 Tabnuuy U 2 muarpaMu, KOUTO MPUIABaT ITBTHOCT HA TEKCTA, KAKTO U WH(POPMATHUBHOCT,

M HarJICOHOCT.

AKTYaJIHOCT ¥ 3HAYUMOCT HA pa3padOTeHUs B JUCEPTANUATA HAYYeH NMPoOdIeM

AKTyanHocTTa Ha TemaTa € o0ocHoBaHa. KopriopatuBHaTa colpaiHa OTTOBOPHOCT CE
pasriiexaa He caMoO KaTo MOPAJHO 3aIbJDKEHHE, HO U CTPATerH4eCKH MHCTPYMEHT, KOWTO
MOJK€ J]a IOBE/IEe IO MHOXKECTBO TOJI3U 32 BCAKa OM3HEC OpraHu3aIus.

B Tecra e npeacraBeHO MHOrOCTpaHHOTO B3anMoaeiicteue mexy KCO u umuka Ha
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komnanusTa. [logqueprana e kiodosara posigs Ha KCO B u3rpaxaaHeTo U NoaIbpKaHETO HA
MOJIOKUTETIEH UMUK, BIMSHHUETO 3a YBEJIMYaBaHE Ha JOBEPHETO U JIOSUIHOCTTa Ha
KIIMEHTHUTE, CIY)KUTENUTE U UHBecTUuTopute. Upes nnrerpupane Ha KCO B cBosiTa AEHHOCT,
KOMIITAHUUTE MOTaT Ja MOCTUTHAT YCTOWYHMB pacTeX M KOHKYPEHTHO NPEIUMCTBO, Aa
Ch3/1a7aT ABJITOCPOYHA CTOMHOCT KaKTO 3a ce0e CH, Taka U 3a 0OIIECTBOTO KATO LsIO.

B TO3u KOHTEKCT, JUCEpTalMOHHOTO MH3clie[iBaHe Ha Tema ,BnusHue Ha
KopropaTuBHarta couuanta orroBopHoct (KCO) BbpxXy umMumxa Ha OU3HEC OpraHu3anmsTa’

€ aKTyaJIHO ¥ 3HaYMMO M TOBa € 000CHOBAHO B CaMUsl JUCEPTALIMOHEH TPYI.

AHAINTHYHA XapPaKTEPUCTHKA HA THCEPTANMOHHHSA TPY/

B Vso0a e u3BeneHa akTyalHOCTTa M 3HAYUMOCTTA HA TeMaTa Ha JUCEPTAI[MOHHHUS
TPYI, MPEIU3HO ca PopMyJIMpaHu: 00CKT, IPEIMET, XUTIOTE3H, IIeJI M TPOU3THYANTUTE OT Hesl
3aJaud, KOUTO ca ceaeM Ha Opoi. OuepraHu ca OCHOBHUTE OTPAHUYCHHUS TIPE.
JTUCEPTAIIMOHHMS TPyJ M CTENeHTa Ha pa3paboTeHOCT Ha mpobiema, CbC OOCTOMHO
MpeCcTaBsiHe HAa OBJITAPCKU aBTOPHU, KOUTO pasriiexkaaT pasnuyHu HanpasieHus Ha KCO.

N30paHusT U3Cciaen0BaTeICKH METOJ] 32 TCOPETUIHATA YACT € KaueCTBEH aHAIHN3 Ha
JUTEpaTYpPHH HW3TOYHHUIM, a EMIUPUYHOTO H3CJEIBaHE ce peanmsupa upe3 case study,
CTaHJapTU3UPAHU UHTEPBIOTA U aHKETHO JOMUTBAHE CPEJl PA3IUYHU IPYIH PECTIOHICHTH.

B Ilvpsa cnasa e mpeiacTaBeH ChHITHOCTTA U CHENU(HUKU Ha KOpHOpaTHUBHATA
collMajHa OTTOBOPHOCT, HEWHHUTE TEOPETUYHH aCMEeKTH W MOJENH, HSAKOM (QopmaiHu
M3WCKBaHUS, JOOPOBOIHUTE CTAHAAPTH M METOIUTE 332 OTYUTAHE C LIEJ TT0-100pO0 yIpaBIeHHE
Ha KOpIIOpaTMBHATa COLMAIHA OTrOBOPHOCT. OTKPOEGHO € 3HAUYEHHUETO Ha BPB3KUTE C
OOIIECTBEHOCTTA 3a YCIENTHOTO MOMyJspu3upane Ha aeitHoctute, cBbp3anu ¢ KCO Ha Besika
OpraHm3aiys, 3a OCHUTypsBaHE Ha MEAMIHO OTpa3siBaHE M YKPEMBAaHE HA TOJOKUTEITHUS
UMUK HA KOMITAHHSITA.

Bmopa enasa pasrinexna kopnopatuBHHUs UMUK B KoHTekcTa Ha KCO nonutrkara
Ha OpraHu3aluATa. AHAJTU3UPAHU ca Pa3IMYHU TE€OPETUYHH MOCTAHOBKH MO OTHOIICHHE Ha
neUHUPAHETO HA TOHATUETO KOPIMOPATHUBEH UMUK, MOAXOAH 32 HETOBOTO M3TPAXKIAHE H
dakropu Ha BIWSHHE. AKIEHTBT € BBPXY BBHIIHATE 3aUHTCPECOBAHH CTPAaHU U
U3TPAKIAHETO Ha UMUK KaTO MPSKO CIIEJACTBUE OT COLIMAIHO OTTOBOPHA AEMHOCT Ha On3HeC
OpraHu3anusaTa. AHATU3UPAHU ca Pa3TUYHA MOJENU B MOJKpENa Ha Te3aTa 3a B3aUMOBPbH3Ka
KCO — xopniopaTuBeH UMUK, Bb3 OCHOBAa Ha KOUTO Ca MU3BEJICHU MET OCHOBHU aCHEKTH Ha

B3aHMOH€ﬁCTBHeTO MCXKIY TAX.



Tpema 2nasa € ¢ HMpakTHYECKa HACOUYEHOCT. TSl ChIbpiKa METOJOJOTHS, TU3aMH,
aHaNMM3 ¥ M3BOAM OT pPealu3MpPaHO aBTOPOBO €MIHMPUYHO M3CIIEBAHE, PEATU3UPAHO B TPU
etana. opMyIupaHu ca U3BOJHM CJIe]l BCEKHU €Tall, KOUTO JOKa3BaT

B 3axnouenuemo Ha mucepTanlioOHHHS TPYI JOKTOPAHTHT 0000IIaBa TMOTYYCHUTE
pe3yaTaTH, M3BEXAAa MPENOpbKH 3a IMOJAbpXKaHE Ha sCHA, ABYNOCOYHA M IPOAKTHBHA
koMmyHHKaIus oTHOcHO KCO ¢ BBbHIIHUTE MyOTUKH, OTKPOSIBA C€ 3HAUEHUETO Ha COLIMATHO

OTrOBOPHUTE MOTPEOUTENH 3a (popMUpaHeTO Ha OIAaronpuaTeH KOPIIOPATUBEH UMUJIK.

[{s10ocTHAaTAa MU OTICHKA 32 AMCEPTAIIMOHHHS TPY/I €, Y€ TOBA € 3aBhPIICH HAYYCH TPY I
Mo  pas3rjekJaHara MpoOJieMaTHKa, KOWTO  M3SCHSIBAa  B3aMMOBPB3KATa  MEXIY
KOpIIOpaTHBHATA COIMaHA OTTOBOPHOCT W KOPIOPATHBHUS HMMHJDK Ha Owu3Hec
OpraHM3aIMiTa, TOKAa3Ba HEOOXOAMMOCTTA | TIOJI3UTE OT €THOBPEMEHHU JICHCTBHS 1O JIBETE
HanpaBJIeHHs Ype3 Hay4yHa OOOCHOBKA. B kpas Ha BCsSKa INIaBa ca MPEIACTABEHH OCHOBHHU
W3BOJIM, KOUTO CUCTEMATU3MpaT M 00O0O0IIaBaT MPEICTABEHUTE TCOPETHYHU U EMITUPHYHU
MOCTAaHOBKH.

JucepTallmoOHHUAT TPy UMa KOHKPETHHU MOJ3H 3a npakTtukata. C ocoOeHa BaKHOCT
ce OTKpOsiBa HapvuHuk 3a KOMYHUKAYUS HA KOPHOPAMUBHAMA COYUAIHA OM208OPHOCH,
KOMTO HM3BEXJa OCHOBHU HACOKH 3a pabOTa Ha CICIUAIMCTUTE N0 KOMYHUKAIMH W JlaBa
MPaKTUYCCKU CHBCTHU 3a MO-JICCHO I/IILCHTI/I(i)I/IL[I/IpaHe N aHTA’)KUPAHC Ha BBHIIHUTC HYGHI/IKI/I.
CwpI1I0 Taka KaTO TMPUHOCEH MOMEHT MOJXKE JIa C€ O0TOeNeXar U (GopMyITUpaHUTE MPETOPHKU

KbM OM3HEC OpraHU3alMUTE 3a TOI00psBaHe HAa KoMyHUKanoHHuTe aeitHoctr mo KCO.
dopmynupaHUTe MIPUHOCH HA TUCEPTALMOHHUS TPy ca U3BEACHH MPEIU3HO.

ABTopedeparpT Ha JUCEpTAlMATa € HAIpaBeH CIHOpe] HW3MCKBAaHMUATA, TOYHO
oTpassiBa ChIbp’KaHUETO Ha pabotata. [IpeacraBeHM ca JBE CaMOCTOSITENIHM U YETHPU

KOJIEKTUBHU NyOJMKallMU MO TeMaTa Ha pa3paboTBaHUs TPYA.

Kputnunm 0e/ie:KKU ¥ MPenopbKU
W3cnenoBarenckuTe XUIMOTE3W B TpETa TilaBa ca MpeKajJeHO (PparMEeHTHpaHW U Ha
MecTa 3By4aT KaTo 3a/1ayu, Ouxa MOTJIM JIa C€ OKPYIHSAT U CbOTBETHO HaMalld TeXHUS OpOH.

HpenoquBaM AUCCPTAHTHT a IPOABIJIKHU CBOSATA pa60Ta II0 TEMATa.



3akiiloueHune

[IpencraBeHusT AMcepTallMOHEH TpPyA ,,BlMsHHME Ha KOpPIOpaTMBHATA COLMATHA
orroBopHocT (KCO) BBpxy mMmmmka Ha OW3HEC OpraHH3alUAaATa’ OT JOKTOpaHT BuonnHa
[TetpoBa e eawH 3aBBPIICH TPYI, KOHUTO NMPHUTEkKaBa BCUYKH HEOOXOIUMH CIEMEHTH H
JOCTOMHCTBa, KMMa pa3paboTeHa TEOPETUYHO-aHAJIMTUYHA 4YacT; ChAbpPKA H3BOAU H
0000111eHNS; UMa SICHO U3pa3eHa MPaKTUYeCcKa U MPUII0KHA HACOYEHOCT. TpyaIbT oKa3Ba, ue
JOKTOPAHTHT TMPHUTEXKaBa 3aIBJIOOYECHU TEOPETHYHU 3HAHUSA [0  pasriekgaHaTa
npoOjeMaTrKa 1 CIIOCOOHOCTHU 32 CAMOCTOSITEITHU HAYUHU W3CJICIBAHMS.

I'macyBam y6eneno c ,,JIA* 3a mpuchXkIaHeTO Ha 00pa3oBaTEIHATA M HAyYHA CTETICH
,»JlokTop* Ha Buonuna IletpoBa mo mokropcka mporpama ,,.Bpb3ku c oOiiecTBeHOCTTa®,
npodecroHanHo HanpasieHue 3.5. OOUeCTBEHH KOMYHUKAIIMKU U HHPOPMAIIMOHHU HAYKH,

obmact Ha BucIe oOpazoBanue 3. ColMaaHy, CTONAHCKH U TIPAaBHU HAYKH.
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OPINION

From: Associate Professor PhD Slavyanka Angelova
South-West University "Neofit Rilski", Professional Field 3.5. Public

Communications and Information Sciences

Subject: Dissertation for the Award of the Educational and Scientific Degree "Doctor" in
the Doctoral Program "Public Relations," Professional Field 3.5. Public Communications
and Information Sciences, Higher Education Area 3. Social, Economic, and Legal Sciences

Author of the Dissertation: Violina Vladimir Petrova

Topic of the Dissertation: THE IMPACT OF CORPORATE SOCIAL RESPONSIBILITY
(CSR) ON THE IMAGE OF A BUSINESS ORGANIZATION

Academic Supervisor: Associate Professor PhD. Evelina Hristova
Academic Consultant: Assistant Professor PhD. Lyubomira Hristova
Dissertation Details:

The dissertation by Violina Vladimir Petrova is a scientific work comprising 260 pages. It
follows the standard structure for such academic research, including an introduction, three
main chapters, a conclusion, a bibliography, and appendices. The bibliography lists 173
literary sources and 30 internet references, demonstrating a thorough understanding of the
topic. The dissertation includes 37 graphical illustrations, 4 tables, and 2 diagrams, which
enhance the text's density, informativeness, and clarity.

Relevance and Significance of the Research Problem Addressed in the Dissertation:

The relevance of the topic is well-founded. Corporate Social Responsibility (CSR) is
considered not only a moral obligation but also a strategic tool that can bring numerous
benefits to any business organization. The dissertation presents the multifaceted interaction
between CSR and a company's image. It emphasizes the key role of CSR in building and
maintaining a positive image, influencing the increase of trust and loyalty among customers,
employees, and investors. By integrating CSR into their operations, companies can achieve
sustainable growth and competitive advantage, creating long-term value for both themselves
and society at large. In this context, the dissertation research on "The Impact of Corporate
Social Responsibility (CSR) on the Image of a Business Organization" is both timely and
significant, as justified within the dissertation itself.

Analytical Characteristics of the Dissertation:
The introduction highlights the relevance and significance of the dissertation's topic,

precisely formulating the object, subject, hypotheses, goal, and the resulting seven tasks.
The main limitations of the dissertation and the extent of development of the problem are



outlined, with a comprehensive presentation of Bulgarian authors who explore various
aspects of CSR.

The chosen research method for the theoretical part is a qualitative analysis of literary
sources, while the empirical study is conducted through case studies, standardized
interviews, and surveys among different groups of respondents.

The first chapter presents the essence and specifics of corporate social responsibility, its
theoretical aspects and models, some formal requirements, voluntary standards, and
reporting methods for better CSR management. The importance of public relations for the
successful promotion of CSR activities in any organization, securing media coverage, and
strengthening the company's positive image is highlighted.

The second chapter examines corporate image in the context of an organization's CSR
policy. Various theoretical perspectives on defining the concept of corporate image,
approaches to its construction, and influencing factors are analyzed. The focus is on external
stakeholders and building an image as a direct consequence of the business organization's
socially responsible activities. Different models supporting the thesis of the CSR-corporate
image relationship are analyzed, based on which five key aspects of their interaction are
identified.

The third chapter is practically oriented. It contains the methodology, design, analysis, and
conclusions from the author's empirical research, conducted in three stages. Conclusions are
drawn after each stage, proving the thesis.

In the dissertation's conclusion, the doctoral candidate summarizes the obtained results,
provides recommendations for maintaining clear, two-way, and proactive communication
regarding CSR with external publics, and highlights the importance of socially responsible
consumers in shaping a favorable corporate image.

My overall assessment of the dissertation is that it is a completed scientific work on the
discussed topic, which clarifies the relationship between corporate social responsibility and
the corporate image of a business organization, proving the necessity and benefits of
simultaneous actions in both directions through scientific reasoning. At the end of each
chapter, key conclusions are presented, which systematize and summarize the presented
theoretical and empirical findings.

The dissertation has concrete practical benefits. Particularly important is the Handbook for
CSR Communication, which provides key guidelines for communication specialists and
practical advice for easier identification and engagement with external publics. Additionally,
the formulated recommendations for business organizations to improve their CSR
communication activities are noteworthy.

The contributions of the dissertation are precisely articulated.
The dissertation abstract is prepared according to the requirements and accurately reflects
the content of the work. Two independent and four co-authored publications related to the

dissertation topic have been presented.

Critical Remarks and Recommendations:



The research hypotheses in the third chapter are overly fragmented and, at times, resemble
tasks. They could be consolidated, reducing their number.

I recommend that the doctoral candidate continue working on the topic.
Conclusion:

The presented dissertation, "The Impact of Corporate Social Responsibility (CSR) on the
Image of a Business Organization" by doctoral candidate Violina Petrova, is a completed
work that contains all the necessary elements and merits. It has a well-developed theoretical-
analytical part; it contains conclusions and summaries; it has a clearly expressed practical
and applied orientation. The work demonstrates that the doctoral candidate possesses in-
depth theoretical knowledge on the discussed topic and the ability to conduct independent
scientific research.

I confidently vote "YES" for awarding the educational and scientific degree "Doctor" to
Violina Petrova in the Doctoral Program "Public Relations," Professional Field 3.5. Public
Communications and Information Sciences, Higher Education Area 3. Social, Economic,
and Legal Sciences.
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