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I. O0001mIeHN TaHHM 32 JMCEPTANMATA U ACHHOCTTA HA KAHIUIATA

ChbabpKaHUETO HA TUCEPTALMOHHUA TPY/l, OCTAHAIUTE MPEICTABEHU
JIOKYMEHTH, a CBIIO U JocerantHus npodecronaneH onut Ha Buonuna I[letposa
MIOKa3BaT, 4e TS € U3CJe0BaTeN C 100bp ONUT B cepaTa HA KOMYHUKAITUUTE —
OCHOBHO B MHCTUTYIIMOHANHUTE. MMa eqHa npeacTaBeHa myOaukaius B
ChaBTOPCTBO, KOSITO 00aye € ChC CEpUO3Ha CTOMHOCT.

JlucepTaliMOHHUAT TPY[ € B 0011 00eM oT 260 cTpaHuIy, cbOpaHu B yBOJI, TPH
TJIaBH, 3aKJII0YEHUE, IPUHOCH, JINTEpaTypa U mpuiiokeHus. Kakto e mocoueHo,
N3nomnzeanu ca o0o 173 nureparypuu u 30 UHTEPHET U3TOYHUKA. Xy0aBOTO €,
4e B Kpasi Ha BCSKa rjiaBa ca Mpe/ICTaBeHH OCHOBHU U3BOJIU U 0000IIICHMS.
Hanuue ca u Bcuuku akaJeMUYHHA PEKBU3UTHU B YBOJIa, KaTO JJOPU ca U3BEACHU
OCHOBHA T€3a M padOTHA XUIIOTE3a, KATO BTOPOTO € J0CTA MO-UHTEPECHO U
CBIIECTBEHO KaTO (pOPMYJIUPOBKA, a MbPBOTO (T€3aTa) € IOHSAKBAEC OUYECBUIHA.



II. Ouenka Ha HAyYHHUTE U HA NPAKTHYECKHUTE Pe3yJITATH M PUHOCH HA
NnpeacTaBeHaTa Jucepranus

JlucepranusTa € MoCcBeTEeHAa Ha ¢IHA M3KIIFOUNTEITHO BaJKHA, B CHIIIOTO BpEMe
IIMPOKO pa3paboTBaHa TeMa B aKaJeMUYHHUTE cpen U B Ou3Heca. Kato de nu
KOpIOpaTHBHATA COIMAJIHA OTTOBOPHOCT, a Hanocheabk u ESG, 3a ,,HOBOTO
YEPHO* B KOMYHHUKAIIMHMTE, KOCTO TIOCTaBs JIOCTa CEPHO3HM IPEIU3BUKATEICTBA
IIpeJ BCCKU €UH HU3CIIeI0BATEIl, CBhp3aHd OCHOBHO ¢ (DHIITpHUpaHe Ha
nHpopmanusaTa. EqHo m1o6po u3cieaBaHe Ha Ta3u TEMAaTHKa 00ade uma
MMOTEHIIMAJIA JIa JJOHECE TI0JI3K He caMo 3a Ta3u cepa, a ¥ 3a KOMYHHUKAIIUUTE B
Ou3Heca ¥ BhOOIIEe, TOMPUHACIUKHN 32 YChBBPIICHCTBAHETO HA KOMYHHUKAIIUHTE.

Bpb3kara mexay couuaiHata OTTOBOPHOCT U UMHUJKA CHILO € IIUPOKO
U3CIIeBaHA, U TSI CE€ MPOCTHPA OT MOJIZUTE 3 ISIIOTO 00IIECTBO, A0 YUCTO
MKOHOMHYECKATa MOCTAaHOBKA (MPENOTBBP/CHA TOHIKBIEC U B EMIUPUUYHOTO
M3ClieIBaHE B HACTOSIIIATa AUCEPTALUS ), UE NPU PABHU OPY2U YCI08US
MOTPEeOUTENNTE MPEAOYNTAT A KYITyBaT OT COIMATHO OTTOBOPHU KOMITAaHUH.

B’preKI/I TE€3W 0COOCHOCTH Ha TEMaTHKaTa, I0KTOpaHTKaTa € yCIIdIa J1a U3BJICUC
" IIpcaACTaBu Haﬁ-C’bIHeCTBeHHTe M Ba’XHH ACIICKTH OT KOHICIIOUATA, KOCTO
O4YCBHUIHO CC€ OBJIZKHM KAaKTO Ha HEUHUTE IIO3HAaHHUs, TaAKa U Ha no;:[60pa Ha
H3II0JI3BAHUTC U3TOYHHUIIHN. Ome HAKOJIKO HAYYHU W IIPAKTUYICCKU PE3YJITATU CU
3acCiIy’KaBa Ja CC oTOeexar.

[IppBO, pa3OupanusTa 3a COIMATHATa OTTOBOPHOCT U 32 UMHUKA HA
KOMIIAaHUUTE U MPUHOCA 3a Ou3Heca ca riao0anHu, aMOUIIMO3HU B Hal-100pust
CMUCHJI Ha ymMaTa v B TO3W CMHCHJI PEJICBAHTHH HA JIEHCTBUTEITHOCTTA U ChC
CEPHO3HHM MEPCIIEKTUBH 3a pa3BUTHE. B TeopeTHYHATA YacT OTIUYHO ca
KOMOWHHUpPaHU KaKTO JIECHU, TaKa U JICBU CXBAIllaHUS 32 POJISITA HAa COIlMaTHaTa
OTTOBOPHOCT B OM3HECA — T€ IO CHIIECTBO Ca JOHIKB/IE MPOTHBOMOIOKHU, HO
00CKTHMBHOCTTA M3UCKBa J1a ce 00bpHE BHUMAHUE U Ha JBETE.

Bropo, chiiecTByBaluTe 3HaHUS ca CUCTEMaTU3UPaHu U 000TraTeHu 1o
ChBBPUIEH HaYuH. [104TH HaBCAKBAE MMa aBTOPOBH MHTEPIPETALIMN HA
IIPEICTABEHUTE TEOPUM U KOHILIENIIMY U TOBA € HAIIPABEHO B KOHTEKCTA Ha
OCHOBaTa TeMa Ha auceprauusara. Tabnuna 3 Ha ¢. 37 e anoTeo3 Ha ToBa —
CMHCJIEHO U U3KIIFOUNTENHO MOJIE3HO 0000111eHNE U cpaBHEHUE. BHUMaHMETO
BBPXY OTYETUTE U CTaHAAPTUTE (C. 66 U CI1.) CHIIO € IPEKPaCHO, Thil KATO TOBA
€ e/lHa OT OCHOBHUTE TeMHU B akTyasHuTe oochxaanus Ha KCO.

Tpero, eMIupUYHUTE MPOYIBAHUS MPECTABISBAT CAMOCTOSTEIIHA IEHHOCT.
KomOuHanusaTa oT Tpy METO/1a 3aciy’KaBa aMUPAIIU, CAMUTE U3CIICIBAHMUS
Ch3/1aBaT CHIIECTBEHHU MPEIMOCTABKH 32 OOEKTUBHOCT U PEJICBAHTHOCT.
Emnupuunnte nannu ca o0paboTreHu ¢ HeoOXxoauMara OTTOBOPHOCT U
00EKTHUBHOCT.



n YCTBBPTO, C3UKBT U CTUJIIBT Ca HAa JOCTATBYHO BUCOKO HHBO.
TepMI/IHOHOFI/I‘{HaTa MNPCHHU3HOCT € ChbUYCTAHA C pa36HpaeMO0T, KOCTO € sICCH
IMPU3HAK 3a YUCTOTA HA MUCBHJITA.

III. Kputuunu 0esie:KKM U NpenopbKu

3a€,ZIHO C BCUYKO TOBa4, MOraT Jga €€ MapKupar JABC OCJICIKKH U IMPpCIIOPBKHU, HA
KOHTO MOXKC Ja CC 06’I)pH€ BHHMMAaHHUC I10-HATAaTbK.

[IspBO, B KOHTEKCTA Ha TeMaTa € MOAXOSAIIO Ja ce 000CO0H U HEeIllo, CBHP3aHO
C KopriopaTuBHaTa pemyTanus. [Ipu Bce ye He moaabpkaM TOBa MHEHHE, JTOCTA
M3CIIEIOBATENIM CMATAT, Y€ UMUKBT U PEIMyTallUATa Ca Pa3IuIHN ()EHOMEHH U
nopu cBbp3BaT KCO ¢ BTOpoTo. Jlopu u 1a He € Taka, MOAXOSIIO € Ta3:
KOHIIenus Ja 0bae 000coO0eHa, B MOMEHTA TS € MaJIKO IPbCHATa B TEKCTA.

BTtopo, nMa kakBo /1a ce MOMUCIH BbPXY HHTEPIIPETAINATA HA PE3YATATUTE OT
ka3yca c¢ Jluan. Hanpumep pesynrarst, ye 84% ot myOiaukanuuTe BbB GperncOyk
cTtpanuiiata Ha komnanusTa ca ¢ KCO nacouenoct (c. 177 — 178) uzrnexna
XUNepOoM3upan, TOBA HE € MPaKTHUKa Ha KoManunute. Mima u ore.
[Toaxoasiio 61 OUo B Ta3u CUTYalLMs J1a C€ BbBEIAT O-TOYHU KPUTEPUU
W/WTU 1a c€ TIPEACTABAT IPUMEPH, MOKE U B IIPUIIOKCHHUE.

IV. 3akaoyenue

Karo ce B3emat npeasu J0CTOMHCTBATa Ha pa3padOTKaTa, akTyaTHOCTTa U
crenudukaTa Ha U3CleIBaHUTE MPoOJIeMH, Bb3MOKHOCTTA 32 TIXHOTO
IPUIOKEHHE B TPAKTUKATA, JOOPOTO TEOPETUYHO PABHUIIE HA U3CJICABAHUTE U
aHaNIM3UpPaHU NPoOJIEeMU U BCUUKO OCTaHAJIO, ISUIOCTHATA MU OLICHKA 32
JUCepTalMsTa € MOoNoKUTeNHa. B Ta3u Bpb3ka OUX UCKall HA'BJIHO yOeaeHo /1a
pernopbuaM Ha yBaXKaeMOTO HAY4HO KYypH Ja npuchau Ha Buonuna [lerposa
oOpa3oBareiHaTa U Hay4yHa CTeMeH ,,JJIOKTOp” B HayyHa obracT 3.5.
OO011ecTBeHN KOMYHHUKAIIMU U MHGOPMAIIMOHHU HAYKH.
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I. Summarized data on the candidate's dissertation and activities

The content of the dissertation, the other submitted documents, and also the
previous professional experience of Violina Petrova show that she is a
researcher with good experience in the field of communications — mainly in the
institutional sphere. There is one co-authored publication presented, which is of
serious value.

The dissertation has a total volume of 260 pages, the content contains an
introduction, three chapters, a conclusion, contributions, literature and
appendices. As indicated, a total of 173 references and 30 online sources were
used. The good thing is that at the end of each chapter, the main conclusions and
summaries are presented. There are all the academic requisites in the
introduction, and even a main thesis and a working hypothesis are presented, the
latter being much more interesting and substantial in terms of wording, and the
former (the thesis) somewhat obvious.



I1. Evaluation of the scientific and applied results and contributions of the
presented dissertation

The text is focused on an extremely important, at the same time widely
developed topic in academic circles and in the business. As we can say, the
corporate social responsibility, and recently ESG as well, is the “new black” in
communications, which sets quite serious challenges to every researcher, mainly
related to information filtering. However, a good study of this subject has the
potential to bring benefits not only to this field, but also to communications in
business and in general, contributing to the improvement of communications in
general.

The relations between social responsibility and image have also been widely
researched, and it extends from the benefits to society as a whole, to the purely
economic proposition (reaffirmed to some extent in the empirical research in
this dissertation) that, other things being equal, consumers prefer to buy from
socially responsible companies.

Despite these particularities of the topic, the candidate has managed to extract
and present the most essential and important aspects of the concept, which is
obviously due both to her knowledge and to the selection of the sources used.
And several more scientific and practical results are good to be mentioned.

First, the understandings of social responsibility and the image of companies
and contribution to business are global, ambitious and in this sense relevant to
reality and with serious prospects for development. In the theoretical part, both
right-wing and left-wing views on the role of social responsibility in business
are perfectly combined — they are essentially somewhat opposite, but objectivity
requires paying attention to both of them.

Second, the existing knowledge is systematized and developed in a perfect way.
Almost everywhere there are author's interpretations of the presented theories
and concepts and this is done in the context of the main topic of the dissertation.
Table 3 on p. 37 is the apotheosis of this — a meaningful and extremely useful
summary and comparison. The focus on reporting and standards (p. 66 and next)
is also great, as this is one of the main topics in current discussions of CSR.

Third, empirical studies have value in their own right. The combination of three
methods deserves admiration, the research itself creates essential prerequisites
for objectivity and relevance. Empirical data have been processed with the
necessary responsibility and objectivity.

And fourth, the language and style are at a sufficiently high level.
Terminological precision is combined with comprehensibility, which is a clear
sign of purity of thought.



II1. Notes and recommendations

Considering all this, two notes and recommendations can be highlighted that can
be addressed further.

First, in the context of the topic, it is appropriate to highlight something related
to corporate reputation. Although personally I do not support this view, many
researchers consider image and reputation to be different phenomena and even
associate CSR with the latter. Even if it isn't, it's appropriate that this concept be
singled out, it's a bit scattered in the text at the moment.

Second, there is something to think about in interpreting the results of the Lidl
case study. For example, the result that 84% of the posts on the company's
Facebook page are CSR oriented (p. 177 — 178) seems hyperbolized, this is not
the practice of companies. There are other examples as well. It would be
appropriate in this situation to introduce more precise criteria and/or to present
examples, perhaps in an appendix.

IV. Conclusion

Taking into account the benefits of the work, the topicality and specificity of the
problems studied, their practicability, the excellent theoretical level of the
problems studied and analyzed and everything else, my overall assessment of
the PhD thesis is positive. In this regard, I would like to recommend to the
esteemed scientific jury to award the PhD degree to Violina Petrova in the
professional field 3.5. Public Communications and Information Sciences.
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