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Opinion 

 for the dissertation of VIOLINA VLADIMIR PETROVA 

 doctoral student at the Department of Public Relations, in the doctoral program Public 

Relations, at the PIF of SWU 

on the topic: INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY (CSR) ON THE 

IMAGE OF THE BUSINESS ORGANIZATION 

 

Prepared the opinion: Prof. Dr. Teodora Petrova, FZHMK-SU, professor of professor in 

professional direction 3.5. "Public Communications and Information Sciences" 

 

The current opinion of Violina Petrova's dissertation work on the topic "IMPACT OF 

CORPORATE SOCIAL RESPONSIBILITY (CSR) ON THE IMAGE OF THE BUSINESS 

ORGANIZATION" is on a work that was developed according to the requirements of 

ZRASRB, the regulations for its application and university academic standards and 

requirements. The scientific work, in my opinion, corresponds to the topic, criteria and 

specificity of the scientific specialty and the profile of the primary teaching unit - Department 

of "Public Relations" of the Faculty of Law and History at Southwestern University "Neofit 

Rilski" - Blagoevgrad. 

 

Violina Petrova has successfully completed her studies as a doctoral student and her dissertation 

work was discussed and accepted by the "Public Relations" department of the Faculty of Law 

and History at Southwestern University "Neofit Rilski" - Blagoevgrad and proposed for defense 

before a scientific jury. 

 

The dissertation examines the influence of corporate social responsibility (CSR) on the image 

of the business organization, the role of CSR in imposing and maintaining the company image. 

"The corporate social responsibility (CSR) activity of the organization should be continuous, 

measurable and with a strategic focus and dialogic character", writes the author, and this is so, 
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and that "the company's commitment to stimulate two-way interaction with the public", she 

continues . These two statements are the basis of the research submitted for review. They are a 

good approach in determining the impact of organizations' CSR on building and maintaining 

their corporate image. In her research, the author emphasizes the role of CSR for the 

organization's transparency in digital communications, which are affected and interested in its 

activities, and are physically distant and territorially dispersed. "Corporate social responsibility 

affects the formation of a positive corporate image, which is clearly outlined in consumer 

behavior," says the author, and this is one of her main conclusions. 

 

Relevance of the topic and general characteristics of the dissertation 

 

The topicality of the topic is determined by the fact that today CSR policies and activities of 

companies and organizations are part of the main activities of business organizations. 

Companies today are becoming more and more "green", support social and educational 

activities, support the "active and healthy life" of citizens. The author explores CSR as a socially 

responsible behavior "that has its natural course towards the community", and on the other hand 

she traces how the community interacts with the organization in determining the organization's 

CSR policies. It is the choice of this two-way model of CSR policies of organizations targeting 

different communities and, on the other hand, the study of how the perception of CSR initiatives 

by the community to which they are directed affects the selection of initiatives by the 

organization that gives relevance to the analyzes of this study . In general, the significance of 

the research consists in the collected, analyzed and summarized information, the analysis of the 

problem, the results of the conducted research. The dissertation uses contemporary authors, 

cited proven research, and I can say that the bibliography listed is consistent with the character 

of the dissertation. Publications were tracked on concepts such as CSR, philanthropy, crisis 

management, reputation and image enhancement, shared value creation, the CSR pyramid, 

stakeholder theory, and the interrelationship between organizations and their stakeholders. 

 

Structure and content of the dissertation 

 

On a completely sufficient volume of 260 pages, constructed in an introduction, three chapters, 

a conclusion, contributions, references and appendices, the author develops her research. A total 

of 173 literary sources and 30 Internet sources were used. The text contains 37 figures, 4 tables 

and 2 diagrams. Key conclusions and summaries are presented at the end of each chapter. The 
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text is well structured, the chapters are balanced in volume, the language is professional and 

readable. The dissertation includes mandatory elements - object and subject, goals and 

objectives of the research, main hypotheses, methodology and scientific contributions. The 

results and conclusions should have a practical-applied character. Documents related to the 

voluntary norms and standards that are fundamental to the CSR of organizations are cited. 

They are clearly described: subject of the dissertation work /"CSR policy of the business 

organization as an element of the process of building a favorable image among external 

interested parties"/, subject of the dissertation work /"the influence and interrelationship 

between the social responsibility of the business and the corporate image through the 

communication activities of the business organization", the aim of the dissertation work /to 

analyze the relationship between corporate social responsibility and corporate image, by 

examining communication activities at the level of a business organization and analyzing their 

influence on the image of the company among external stakeholders/. I believe that the research 

thesis laid down in the current dissertation work is defended, namely: "that the awareness of 

the importance and necessity of simultaneous actions on CSR and building a corporate image, 

as well as their targeted communication with stakeholders, leads to an overall positive image 

of the business organization'. The purpose and tasks of the research, methodology and 

limitations of the author's own research are clearly described. The author emphasizes "the role 

of communication and reporting of socially responsible activities by organizations" and offers 

the author's definition of CSR and public expectations: Corporate social responsibility 

demonstrates and affirms the business organization's sensitivity to public expectations and 

values. 

 

The author conducts her own research, describing the methodology and design of her own 

empirical research and her own survey, examining Lidl Bulgaria's CSR communication policy. 

The choice of Lidl Bulgaria, the stages of the research are justified. The research period is one 

calendar year: 01.01.2021 - 31.12.2021. In the summary of the results, the doctoral student 

shows the ability to systematize empirical material, summarize and formulate her conclusions. 

 

The scientific contributions are correctly presented, and among them are: bringing out basic 

aspects of interaction between corporate social responsibility and corporate image in the context 

of the practice of business organizations, the study of the corporate practices of leading 

organizations in various business spheres, the conducted empirical studies. A Handbook for 

communicating corporate social responsibility practices with stakeholders has been prepared 
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I believe that the presented scientific publications meet the requirements for the ONS "doctor" 

and represent the publication activity of the doctoral student. 

An abstract meets academic standards and reflects the essence of the dissertation work. 

 Recommendations to the doctoral student on the topic of the dissertation. 

Of course, any text can be improved. I have no particular objections to this text. In my opinion, 

the text can be edited and published to be used by professionals and students. 

Conclusion 

The presented doctoral dissertation is an original scientific study that shows the achievements 

of the doctoral student Violina Petrova. The presented dissertation is an original scientific study, 

which, in my opinion, contains scientific contributions that are correctly formulated and 

presented by the doctoral student. The results have a practical and applied nature, and if 

interested, they can be used by the management of the organizations. Highlighting the 

achievements of this text, I strongly recommend the esteemed scientific jury to award the 

educational and scientific degree "doctor" to Violina Petrova in professional direction 3.5. 

Public Communications and Information Sciences of, doctoral student in Public Relations, in 

the doctoral program "Public Relations", at the LHF of SWU. 

 

  Sofia, 08. 2024                        Signature:  Prof. Dr. Teodora Petrova  
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