IOro3ananen ynusepcurert ,,Heoput Pusickn”
CTAHOBHMIIE

Ha npo¢g.a.uk.H. FOnus MapkoBa JloHuMHOBA - YICH Ha HAY4YHO XYpHU B
KOHKYpC 3a 3aeMaHe Ha akajgemuyHara JIbKHOCT [TPODECOP, o6sBen ot IO3Y
,Heodut Puncku” B JIB. Op. 37 / 26.04.2024 r. mo Hay4HaTa clenuaiHoCcT 3.8.
HNxonomuka (Mapketunr (MapKeTHHT, IIeHOBa TMOJUTHKA Ha MpPeANpHEMadeCKHs
Ou3HEC, MpeINpUeMavecTBO)), ¢ KAaHAUAAT aoll. 1-p Bspa Bacunea KiopoBa
OTHOCHO: HayyHaTa, Hay4YHO-IpUJIO)KHATA © MPodeCHOHATHO-aKaJIeMUIHATA
JIEMHOCT U POy KIS

I. O0o6uIeHn JaHHY 3a HAyYHATa NPOIYKIMS U ACHHOCTTa HA KaHAUAaTa

[IpenonaBarenckara kapuepa Ha KaHaujgata craptupa mnpe3 2005r. karo
acucteHT B Cronanckus (axynrer Ha FOrozamannus yHuBepcuret, a ot 2014 1. e
JOLIEHT IO Hay4HaTa crneunanHoct “Mapkerunr’. [Ipe3 nepuona okromBpu 2015 1. -
oktoMBpu 2023 T. € 3aMEeCTHUK JieKaH Mo YyueOHara aedHocT B CTOMaHCKHS
dakynrer, a ot sinyapu 2024 r. e u3dpana 3a 3aMECTHUK PEKTOp MO 00Opa30BATEIIHU
nelHocTH — OakanaBbpcku porpamu u akpeautanus B FO3Y ,,Heoput Pricku®.

B konkypca 3a ,,ipodecop” KaHaAMAATHT yyacTBa ¢ 38 myOiukanuu ¢ ool
ob6em ot 830 cTpaHuiy, rpynupaHu 1o cieanus Hauyud: Monorpaduu — 3 Gpos, 362
cTpanuiy (B T.4. 1 Op. camocTositenna); CTatuu ¥ AOKJIaau, TyOJIUKYBaHU B HAy4YHU
u3nanus, peepupand U WHACKCUPAHU B CBETOBHOM3BECTHH 0a3W JTaHHW C HAay4YHA
uHpopmarus — 9 Opos, 98 cTpaHuIM B T.4. 2 OpOsi CaMOCTOSATEITHU MMyOIMKAINN;
Cratum u Jokjagu, MyOJuKyBaHM B HepedepupaHd CHOUCAHHUS C HAy4dHO
pelieH3upaHe Wik myOJuKyBaHU B PEIaKTUPAHU KOJEKTUBHH TOMOBe — 21 Opos ¢
221 crpanunu, B T.4. 6 camocrosarennu; CTyauu, myOJuKyBaHU B HayYHU U3JIaHUS,
pedbepupaH W UWHJIEKCHpPaHW B CBETOBHOM3BECTHHM Oa3ud [JaHHM C HayyHa
undopmarus — 1 konektuBHa ¢ 24 crp.; Ctynuu, myObnukKyBanu B Hepedepupanu
CIIMCAHUsl C HAy4YHO pElEH3MpaHe WU MyOJUMKYBaHH B PEIAKTUPAHH KOJEKTUBHU
ToMOBe — | KonekTuBHaA ¢ 21 cTpanHuuu; YuyeOHUIIU U yueOHU mnomarana — 3 Opos

KOJICKTUBHHU € 204 cTp.



Hayuynata nponykiuss Ha npou. KropoBa nHabupa o6mo 1561,4 Touku u
YyBCTBUTEIHO (2,7 IHTH) HAJABUIIIABA MUHUMAIHUTE HAIMOHATHU WU3MCKBAHUS TIO
. 20, an. 2, 3 u 5 ot 3PACPB u Ilpunoxenue koM Yn.la na [II3PACPB. Haii-
MHOTO TO4YKH (495 Opos — 31 %) ca HaOpaHu ca OT UUTUpaAHUS WIH PELEH3UH B
HAy4YHU U3J1aHusl, pedepupaHu U UHJIEKCUPAHU B CBETOBHOU3BECTHHU 0a3u JaHHU.

Kangunarsr pa3BuBa akTMBHA M3CJIEAOBATENICKA JEHMHOCT 4pe3 ydactue B 4
MEXIyHapoaHU, 3 HaruoHAIHU U 10 YHUBEPCUTETCKM HAyYHH U OOpPa30BATEIHU
npoekTa. Ts e 6uia ppKOBOAUTEN HA 4 YCIENTHO 3alllUTUIIN JOKTOPAHTH.

Hou. n-p KropoBa usnacs nexkuuu u Boau ynpaxHenuss B OKC bakanasbp,
OKC Maructsp u OHC [JoxTop no 15 y4yeOHM AUCHUIUIMHM, B T.4. ¥ HAa aHTJIUHCKH
€3HK.

I1. HayynousciaenoBaTejcka 1eifHOCT.

[IpencraBeHuTe Hay4YHM TpYyJAOBE MoOraT Ja OBJAT TPYNHUPAHH B TPHU
TeMaTUYHU HanpasieHus. Hail-mHOroOpoitHM ca mnyOnukanuuTe B o0JjacTTa Ha
MapKeTHHTa U IIeHOBa MOJUTHKA Ha npeAnpueMadeckus ousnec (18 6pos), cienanu
OT HW3CJIEJIBAHMATA MO NPOOJIEMUTE HAa MEHWIKMBHTA Ha NpearnpueMayeckara
JNEHHOCT TpHU Pa3IUYHUTE UKOHOMHYECKM U couuanHu cekrtopu (16 Oposi) u
yueonurm (3 0p.).

Cohabppxkaniure ce B NPOAYKIUSITa MPUHOCH UMAT XapakTepa Ha JIopa3BUBaHE
U oboraTsiBaHe Ha HAYYHU 3HAHUS B M3CJEIBAaHUTE 00JACTH, KAKTO M Ha aJanTHpPaHE
HAa METOJUYECKU MOJXOJIU M pa3padoTBaHE Ha METOJMKHU 32 aHAJIM3 U OLIEHKa. Te
Morar aa ObJaaT 0000IIEeHN KaTo:

o AprymMeHTHpaHa M OIICHEHa € poJisiTa Ha IleHOBaTa IOJIMTHKA 3a
pa3BUTHE Ha MpeanpuemMadyeckus Ou3HEC, pa3KpuTa € HeilHata QakTopHa

00yCJIOBEHOCT M € aHaJM3WpaHO BIMUSHHUETO Ha meHooOpasyBammrte (axtopu(l, 3,

38).



o Pa3zpaboTena e Tumonorusita Ha IEHOBUTE LI€JIM HA MpEIIpUeMadecKus
OW3HEC M XapaKTepHUTE YePTH Ha IICHOBUTE MY CTPATETHH, KaKTO U Ha (paKTOPHTE,
OKa3Ballll BJIMSHUE BBpPXY XapakTepa UM M TsAxHaTa cTabmiHocT. M3sicHeHu ca
CBITHOCTTA, IPEAUMCTBATA U HEAOCTATHIIUTE Ha MOJXOIUTE 3a IIEHO0Opa3yBaHe U ca
IpeICTaBeHN OTPAHUYCHHUATA, BIUICHN BHpXY TexHus u3oop (1, 38).

o W3Benena e possgta Ha MapKEeTUHIOBaTa OPUEHTAIIMA 32 PA3BUTUETO HA
dbamMmiiHUs OU3HEC M ca M3SICHEHW KOMIIOHEHTUTE W. AHaJIM3MpaHU ca Ipolieca Ha
CTPAaTeTUYECKOTO YIMpaBIeHWEe HAa MapKeTUHra W poysita My 3a e(peKTUBHO
yOpaBJICHHE W YCTOMYMBO pa3BUTHE Ha OW3Heca. YCTAaHOBEHH Ca 3aBUCUMOCTH
MEXIy MapKETHHTOBAaTa T'bBKABOCT W PE3YJTaTH, KAKTO M OCHOBHH IPOOJIEMH TIPH
YOPaBJICHUETO M peaju3aluiara Ha MapKEeTUHToBaTa IMOJUTHKA Ha (paMUITHUTE
npeAnpusTUs B Typusma B bbirapus u ca usBeaenu Hacoku (3, 9, 21, 29, 32, 36,
37).

o Jlopa3BuTH ca CBHIIHOCTTA U U3MEPHUTEIIUTE HA KOPIIOPATUBHUS UMUK,
HA MApKETUHTOBHMS W WHOBAIMOHHUS TIOTCHIHMAJT Ha MNPEANPHATHATA H
3aBUCHUMOCTHTE WM C KOHKYpPEHTOCIOCOOHOCTTa. Pa3paboTeHa W mpuiiokKeHa €
CUCTEMA OT MHAMKATOPU 32 aHAJIM3 M OLEHKA Ha BIUSHUETO HAa BHHIIHUTE (PaKkToOpH
Ha KOHKYPEHTHOCIIOCOOHOCTTa U ca OMNpeeeHU MHANKATOPU 3a aHAJIM3 U OIleHKa
Ha MapKeTUHTOBUS U MHOBaIrmoHHus nmoreHmuan (I1y6a. ¢ Ne 5, 14, 15, 16, 27, 33).

o W3sicnena u olleHEHa € KOMYHHUKAIIMOHHATa TOJMTUKA B CEKTOpa Ha
THProBUSATa U Ca M3BEICHU MPENOpbKU 3a mojaooOpssaHeTo . Ha Ta3m Oaza ca
0000IIIEeHN TEOPETUYHUTE TOCTAHOBKU 32 TOTPEOUTENICKaTa YIOBJIETBOPEHOCT H

dakTopure, kouto i BiusAT. (18, 19, 25, 28)



o OneHenu ca Bb3MOKHOCTUTE, KOUTO MEXAYHApOJHATA MAapKETHMHIOBA
JIEMHOCT MpeaocTaBd 3a pa3BuTHe Ha ¢amuiHug OusHec. Pasrienanu ca
dakTopuTe Ha KyJITypHaTa cpela M ca U3BEJIEHU MpoOiieMUTe NMpU HAOMpPaHETO Ha
MapKeTUHIroBa HH(popMalus 3a Te3u (axkTopu.(23, 26).

o OO6oOmenn w aHaMW3WpaHW ca TEOPETUYHM TMOCTAHOBKH 32
OPEeANnpUEeMayecTBOTO W Pa3JIMYHU HETOBM acleKTH (MJIae’kKKO, COLMAIHO U
dbamMuiIHO npeanpueMadectTBo; npeanpuemadectso B MCII). YcraHoBeHU ca Bpb3KH,
3aBUCUMOCTH, OCHOBHU TIPOOJEMH M ca MPEAJIOKEHU pelIeHus 3a OBACIIOTO
paszsutue (I[lyonukamuu c Ne 2, 4, 6, 10, 11, 12, 13, 17, 20, 22, 24, 30, 31, 34, 35).

o OreHeHy ca MPUHIMITUTE HA JTUHH KOHIICTIITUATA U CHIHOCTTA HA JIMWH
MEHUDKMBHTA KaTO YCHEIIeH MOAXOJ B cdepara Ha Typusma. AHAIM3UPAHU ca
OpoLleCUTEe Ha JUTUTANIM3alUs Ha TMpeanpueMadyeckuss OW3HEC M JUTHTAIHUS
MapKeTUHI KaTO KOMIIOHEHT Ha ISUIOCTHATa MAapKEeTUHIOBAa CTpaTerus Ha
npeanpuemadeckus ousznec (Ilyomukamuu ¢ Ne 4, 7, 13, 17, 20, 22, 30, 34).

o Ounenena e pojsiTa Ha MPEANPUEMAYECTBOTO B KYJITYpHUTE U
TBOPYECKUTE HMHAYCTPUU 3a HMKOHOMHUKaTa M o00miecTtBoTo. Pa3paboTeHu ca nBa
MoOJiefla Ha TMpEeANpUeMadyecTBO B 3aBHCHMOCT OT OpraHu3aiusaTa Ha
npeanpueMaueckus npoiec B cgepara Ha kyarypara (IIy6a. Ne 2, 6, 12, 31, 35).

o OOoraTteHn ca 3HAaHMWATA 33 OCHOBHHTE BHJOBE WHOBAIlMH U €
pa3paboTeHa € cucTemMa OT MOKa3aTe 3a OlleHKa Ha WHOBAIMOHHUS MOTEHIIMAN Ha
dbamuiiaKs 6u3HeC B cepara Ha XOTenuepcTBOTO B bwarapus. (10, 11, 34)

o OneHeHn ca KOMIIETEHIIMUTE Ha TpEaNpueMaduTe B o0jacTra Ha
[ICHOBaTa IMOJMTHKA W C HM3MOJ3BAHETO Ha KOJWUYECTBEH IMOIXOJ Ca W3CJEIBaHU
,MEKHTE” yMEHHUs, HeoOXoauMu B c(epara Ha TypusMma. lIpennoxen e mMoaen Ha

npeanpuemMadeckute kommereHuu.(1, 8, 24)



Kanpunater € mnpeacraBun uHpopmauuss 3a 67 uutupanus, B T.4. 33
UTUPAHUS B M3JaHUS, WHACKCUpAaHU B CBETOBHU 0a3u JaHHH, KOETO JOKa3Ba
BHCOKAaTa 00ILIECTBEHA OLIEHKA Ha HayYHaTa MPOAYKIHS.

Hou. Kroposa e unen penkoneruure Ha 10 HayuyHu cnucanus B beirapus u
IpYTU CTPaHU; IJ1aBEH PEJAaKTOp € Ha crnucaHue ,llpeanpueMauecTBo U € 4ieH Ha
OpraHU3allMOHHU KOMUTETU Ha 3HaYUTENIeH Opoil HaydyHU popyMHu.

3akioueHue.

Bb3 ocHOBa Ha HampaBeHUs aHalIUM3 Ha HayyHaTa M IpenojaBaTecKara
JNEWHOCT HA KaHJWJATKaTra cuuram, 4e Aou. 1-p Bsapa BacuneBa KropoBa HambiHO
orroBapss Ha wu3uckBanusita Ha 3PACPB, III3PACPH u IlpaBunHuka Ha
IOrozamannus yHMBEpPCUTET 3a HEroBOTO MpwioxeHue. Ts e u3rpaaeH
MpernojiaBaresl U M3CJeN0oBaTe] B O0JIaCTTa HAa MAapKETUHIA, IEHOBAa MOJUTUKA Ha
npeanpueMadyeckus OW3HEC | MPEANpUEeMadyecTBOTO ChC 3HAYUTENEH Opoii
nyOJuKalMK ¢ HAYYHU MPUHOCU B 00XBaTa Ha 00sABEHUS] KOHKypc. Bcuuko ToBa Mu
naBa ocHoBaHue na oneHst IIOJIOKUTEJIHO 1sistocTHaTa ¥ IEMHOCT.

[To3BonsiBaM cu J1a mpemioka Ha MO4YMTaeMoTo HayyHO Kypu cblIO 1aa
rJlacyBa MOJIOXKHUTENHO, a DakynreTHUAT cbBeT Ha DakynTeTa IO UKOHOMHUKA IPH
IOrozananuus ynuBepcuter — bnaroesrpan aa uszbepe mou. n-p Bspa Bacunera

Kioponra 3a ,,ipodecop” no Hayuynara cnenuanHoct 3.8. Mkonomuka (MapkeTuHr

(MapkeTuHr, LIEHOBA MOJINTHKA Ha npeanpueMadecKus ousHec,
peANnprueMayecTBoO)).
30.07.2024r. N3IroTBUJI
CTAHOBHIIETO:..................

(mpod.n.uk.H.}O. JloitunHOBA)



Southwest University "Neofit Rilski"
OPINION
of Prof. D.Sc. Julia Markova Doitchinova - member of the scientific jury in
the competition for the academic position of PROFESSOR,
announced by the Southwestern University "Neofit Rilski" in the State
Gazette. no. 37/ 26.04.2024 on the scientific specialty 3.8. Economics (Marketing
(Marketing, price policy of entrepreneurial business, entrepreneurship)),
with candidate Assoc. Prof. Dr. Vyara Vasileva Kyurova

Regarding: the scientific, scientific-applied and professional-academic activity
and production

I. Summary data on the candidate's scientific output and activity
The candidate's teaching career started in 2005. as an assistant at the Faculty of
Economics of Southwestern University, and since 2014 he is an associate professor
in the scientific specialty "Marketing". In the period October 2015 - October 2023,
she was the deputy dean for academic activities at the Faculty of Economics, and
from January 2024 she was elected the Deputy Rector for educational activities -
bachelor's programs and accreditation at the Neofit Rilski State University.
In the competition for "professor", the candidate participated with 38 publications
with a total volume of 830 pages, grouped as follows: Monographs - 3 issues, 362
pages (including 1 independent issue); Articles and reports published in scientific
publications, referenced and indexed in world-famous databases with scientific
information - 9 issues, 98 pages incl. 2 independent publications; Articles and
reports published in non-refereed peer-reviewed journals or published in edited
collective volumes - 21 issues with 221 pages, incl. 6 independent; Studies published
in scientific publications, referenced and indexed in world-renowned databases of

scientific information— 1 collective with 24 pages; Studies published in non-refereed



peer-reviewed journals or published in edited collective volumes — 1 collective with
21 pages; Textbooks and teaching aids - 3 collective issues with 204 pages.
The scientific output of Associate Professor Kyurova scored a total of 1561.4 points
and significantly (2.7 times) exceeded the minimum national requirements under
Art. 2b, para. 2, 3 and 5 of the RRSP and Annex to Article 1a of the RRSP. The most
points (495 items — 31%) were collected from citations or reviews in scientific
publications, referenced and indexed in world-famous databases.
The candidate develops an active research activity by participating in 4 international,
3 national and 10 university scientific and educational projects. She was the
supervisor of 4 successfully defended doctoral students.
Assoc. Prof. Kyurova gives lectures and leads exercises in OCS Bachelor, OCS
Master and OCS Doctor in 15 academic disciplines, incl. and in English.

I1. Scientific research activity.
The presented scientific works can be grouped into three thematic areas. The most
numerous are the publications in the field of marketing and pricing policy of the
entrepreneurial business (18 issues), followed by research on the problems of
management of entrepreneurial activity in the various economic and social sectors
(16 issues) and textbooks (3 issues).
The contributions contained in the production have the character of further
development and enrichment of scientific knowledge in the researched areas, as well
as of adapting methodological approaches and developing methodologies for
analysis and evaluation. They can be summarized as:
* The role of pricing policy for the development of entrepreneurial business has been
argued and evaluated, its factor conditioning has been revealed and the influence of
pricing factors has been analyzed (1, 3, 38).
* The typology of the price goals of the entrepreneurial business and the

characteristic features of its price strategies, as well as the factors influencing their



nature and their stability, have been developed. The nature, advantages and
disadvantages of pricing approaches are clarified and the limitations affecting their
selection are presented. (1, 38)

* The role of the marketing orientation for the development of the family business is
brought out and its components are clarified. The process of strategic marketing
management and its role for effective management and sustainable development of
the business are analyzed. Dependencies between marketing flexibility and results,
as well as main problems in the management and implementation of the marketing
policy of family businesses in tourism in Bulgaria have been established and
guidelines have been derived (3, 9, 21, 29, 32, 36, 37).

* The essence and metrics of the corporate image, the marketing and innovation
potential of enterprises and their dependence on competitiveness have been further
developed. A system of indicators for analysis and assessment of the influence of
external factors on competitiveness was developed and implemented, and indicators
for analysis and assessment of marketing and innovation potential were determined
(Publication No. 5, 14, 15, 16, 27, 33).

* The communication policy in the trade sector has been clarified and evaluated, and
recommendations for its improvement have been made. On this basis, the theoretical
statements about consumer satisfaction and the factors that influence it have been
summarized. (18, 19, 25, 28)

* » The opportunities that the international marketing activity provides for the
development of the family business have been evaluated. The factors of the cultural
environment were examined and the problems in gathering marketing information
about these factors were pointed out (23, 26).

* Theoretical statements about entrepreneurship and its various aspects (youth, social
and family entrepreneurship; entrepreneurship in SMEs) are summarized and

analyzed. Relationships, dependencies, main problems are identified and solutions



are proposed for future development (Publications Ne 2, 4, 6, 10, 11, 12, 13, 17, 20,
22,24, 30, 31, 34, 35).
* The principles of the lean concept and the essence of lean management as a
successful approach in the field of tourism are evaluated. The processes of
digitalization of entrepreneurial business and digital marketing as a component of the
overall marketing strategy of entrepreneurial business are analyzed (Publications
with No. 4, 7, 13, 17, 20, 22, 30, 34).
* The role of entrepreneurship in the cultural and creative industries for the economy
and society is assessed. Two models of entrepreneurship have been developed
depending on the organization of the entrepreneurial process in the sphere of culture
(Publication No. 2, 6, 12, 31, 35).
* The knowledge about the main types of innovations has been enriched and a
system of indicators has been developed to assess the innovation potential of family
businesses in the field of hospitality in Bulgaria. (10, 11, 34)
» The competences of entrepreneurs in the field of pricing policy were assessed and
the "soft" skills needed in the field of tourism were investigated using a quantitative
approach. A model of entrepreneurial competencies has been proposed. (1, 8, 24)
The candidate has submitted information on 67 citations, including 33 citations in
publications indexed in global databases, which proves the high public appreciation
of scientific production.
Assoc. Prof. Kyurova is a member of the editorial boards of 10 scientific journals in
Bulgaria and other countries; is the editor-in-chief of the magazine
"Entrepreneurship" and is a member of organizational committees of a significant
number of scientific forums.

Conclusion.
Based on the analysis of the scientific and teaching activities of the candidate, I

believe that Assoc. Prof. Dr. Vyara Vasileva Kyurova fully meets the requirements



of the LRASRB, PPLRASRB and the Regulations of the Southwestern University
for its application. She is an established teacher and researcher in the field of
marketing, pricing policy of entrepreneurial business and entrepreneurship with a
significant number of publications with scientific contributions within the scope of
the announced competition. All this gives me reason to positively evaluate her
overall activity.

I take the liberty of proposing to the honorable Scientific Jury to also vote positively,
and the Faculty Council of the Faculty of Economics at Southwestern University -
Blagoevgrad to elect Associate Professor Dr. Vyara Vasileva Kyurova as a
"professor" in the scientific specialty 3.8. Economics (Marketing (Marketing, price

policy of entrepreneurial business, entrepreneurship)).

30.07.2024

MADE IT
THE OPINION.:................. (Prof. D. Sc. J. Doitchinova)
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