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BnBeaenune

Ot 80-Te ronMHU Ha MUHAIIUS BEK HacaM OBbpP30TO pa3BHTHE Ha
KHTalickaTa WKOHOMHMKA TIOJIOKHM H3KIIIOYMTENTHO BaKHA cpelia |
OCHOBa 32 BB3CTAHOBSBAHETO M pa3BUTHETO HA KHUTAHCKOTO
THPrOBCKO M3KyCTBO W ju3aiiH. [Ipe3 mociemHuTe uYeTHUpUICCET
TOIWHU KHUTAaWCKHUAT JM3alilH Ha THPrOBCKaTa MapKa YCBOH
HafpeIHAd KOHIENIINY, TEXHOJIOTHH W ONWT OT 4Yy)KOWHa, a Bce
MO-YECTUAT MEKIAYHApoJAeH OOMEH MEXJy KHUTalCKUTe U
Yy} JACCTPAaHHUTE TU3AHHEPCKHU CPENU CHINO PA3IIUPU XOPH3OHTHUTE
Ha MecTHHUTE Au3aitHepu. [Ipe3 To3u nepuon Au3aiiHbT Ha BU3YaTHHS
00pa3 Ha KUTANCKUTE MapKH C€ pa3BH OBP30 dpe3 oopMsIHETO HA
BU3yaJHH 00pa3W Ha THPIOBCKM MAapKH, OMAKOBKH, peKiaMu. [Ipu
OBP30TO pa3BUTHEC HA METOAWTE 33 KOMYHHKAIMS M CPEJCTBara 3a
Ch37laBaHe Tpe3 MOCICAHUTE TOJUHH JU3aiHBT Ha BU3yallHUS 00pa3
Ha KUTaWCKUTEe MapKU CTaBa BCE IMO-3psUl M MOCTENEeHHO (opMmupa
WHTETpUpaHa W CHUCTEMaruvHa TEHJCHIMS Ha pa3BUTHE. 3aj
HanpeJbka obaye BCE OIE CE KPHAT MPUTCCHEHHS, BCE OIIC UMa
Mpo0OJieMu, KOUTO TpsiOBa Ja OBAAT PeIlieHH, W BCE OIe MMa Hella,
BBPXy KOMTO TpsOBa ma ce momuciau. Camo upe3 ochb3HABaHE Ha
CBINIECTBYBAaHETO Ha TMpoOiieMHTe W 000OIIaBaHe Ha OMHTA OT

Pa3BUTUETO, NMU3alHBT HA BU3YaJHHS 00pa3 Ha KUTAHCKUTE MapKu
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MOXE Jla OTHJE MO-Jajed B ObJele, /1a MOCIYyXH KaTo 3HaHHWE IO
rpaduyeH au3aiiH OTHOCHO IPOW3XO/a Ha MapKUTE 32 MECTHU H
qyXxaecTpaHHu GUPMH, a Ch3AaBa MO-00raTa MBETHOCT Ha KUBOT B
myOnryHaTa cpeAa v 1o TO3W HaYMH JIa TIOCTUTHE MO-TOJSM yCIIeX.

C BB3CTAHOBSBAHETO HA CHUCTEMaTa 3a MPUEMHU H3MNUTH B
KUTAalCKUTE KOJNIEXU U C BB3pAXKIAAHETO U Pa3BUTUETO Ha
KOJIS)KaHCKOTO ~ oOpa3oBaHWE  JUCHMIUIMHUTE  ,,M3KyCTBO» H
«IU3aiiH OTHOBO HAaBJA30Xa B YHUBEPCHUTETCKUTE ayIUTOPHUHU.
Oco0eHo B cpenara u kpast Ha 80-Te TOAMHU Ha MUHAJIHUS BEK HIKOU
KUTAalCKU KOJEXH U YHHUBEPCUTETH 3alloyHaxa Ja Cb3JaBar
CHETMATHOCTH, CBBP3aHHU C W3KYCTBOTO M AWM3aiiHa, U BB3MIpHEXa U
BbBEIOXa B TNPEMOJABAHETO CH 3peil MONEIH 3a OO0y4eHHe IO
U3aliH OT 4yOWHA, KOETO JIOBEIC 0 BB3MHTAHUETO HA MHOTO
TaJlaHTH B 00JacTTa Ha WM3KYCTBOTO M JW3alfHA W JONPUHECE
3HAYUTEITHO 332 OBP30TO Pa3BUTHE HA M3KYCTBOTO W aAu3aitHa B Kurait
B HOBO Bpeme. C pa3BHTHETO HAa WKOHOMHKATa W 3aCHJIIBAHETO Ha
nmazapHara KOHKYPCHIWS, JW3aliHbT HAa BH3yaIHUs oO0Opa3 Ha
KHTAalCKUTE Mapku oOpbIla BCE IMO-TOJIIMO BHHMAaHHE Ha
nudepeHnmanisaTa W NepCOHaNM3aIiaTa, Karo M3XOXKAa OT
TPaJAULIMOHHNATE KYyITYpPHH €JIEMEHTH H TIOCTENeHHO HHTErprupa
CBBPEMEHHU NH3alHEPCKU KOHIIETIINH, MPUBIMYAHKH BHUMAHHUETO
Ha TOTPEOUTENHUTE 4Ype3 YHHUKAIHU JAH3AMHEPCKH CTHIOBE H
WHOBaTMBHU W3pa3HU CpEJCTBa, MpaBeliku oOpa3a Ha Mapkara
MO-ChBPEMEHEH W ¢ MexayHapogHo 3BydeHe. C Bb3Xofa Ha
CHBPEMCHHUS WHTEPHET U COLMATHUTE MEJINU, BU3YAITHUAT 00pa3 Ha

KUTalCKUTE TBHProOBCKM MapKW CbHIIO IOCTCIICHHO CC€ pa3BUBa B
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MMOCOKAa Ha JAWTHUTANIHM3AIMS W MYJITUMEIHS, Ype3 HHTCPAKTUBHU H
pa3HOOOpa3Hu MeauitHu (GopMH 3a MpeaBaHe Ha I[CHHOCTUTE M
KOHIICTIITUUTE HA MapKaTa.

IIpe3 90-Te ronnaM HAa MUHAIWA BEK, B YCJIOBHUATA Ha CTaOMITHA
collajHa W WKOHOMHUYECKa cpena, (OpMUPAHETO Ha KUTAWCKHUTE
¢upMu 3a TpaduUeH OM3aliH Cc€ YTBBbpXKJJaBa OIlIe TIOBEYe, a
BBBEK/IAHETO HAa CHCTeMa 3a pa3lO3HaBaHE Ha KOPIIOPATHBHUA
mmuk (T.e. Cl system design) 3HauMTEaTHO MOAOOpPsIBAa Ma3apHara
KOHKYPEHTOCTIOCOOHOCT Ha (pUPMUTE U CHINECBPEMEHHO 3HAYUTEITHO
Hachp4aBa 3peNOCTTa HAa PA3BUTHUETO HA JW3aiiHA Ha BU3YyaIHHS
00pa3 Ha TeproBckara Mapka B Kuraii. Pa3zoupa ce, u3cienBanero Ha
obpaza Ha MapkaTa He BHHArm ¢ miaako. B Hagamoro Ha 90-Te
TONMHU HAa MUHAIMAS BEK 3a IOBEYETO KHUTAHCKU TPEATNPUITHS
(pupmu) B KoHUENIMATA 32 OCh3HABaHE Ha rpapuuHHUs 00pa3 Ha
Mapkara W B IpaKTHKaTa 3a MOMyJSPU3UPAHETO M BCE OIIe UMa
MHOTO HEJOCTaThllM, CBYETAaHW C JIUIICaTa HaA 3peId W
BUCOKOKBATU(UIIMPAHU  OpraHW3allMii 32  [POSKTUpaHe  Ha
rpaguyHus TU3aliH Ha Mapkata W CJICJOBATSIIHO B Ipolleca Ha
pa3paboTBaHe W pa3NpOCTpPaHCHUE HA TpauaHMs (BU3yalHHUsI) o0pa3
Ha MapkaTa HeM30e)KHO BH3HUKBAT OTIPEICIICHH MTPOOIIEMH.

B kpas Ha 90-te romunu Ha XX Bek u Hayanoto Ha XXI Bek
TU3alHBT HAa BU3yaldHUs 00pa3 Ha KUTAaHCKUTE MapKH 3all0YHa J1a Cce
pa3BHBa BCECTPAHHO U TMOCTENEHHO y3psBa. HoBuTe Mennu u HOBUTE
WHCTPYMEHTH JOBEXAaT a0 OBp30 OOHOBABAaHE M HaNpenbK B
KOHIICTIIIUUTE W METOIUTE, a CHINO Taka JOOIIKaBar KHUTalcKara

)1H33171Hepc1<a O6]J_IHOCT A0 MCXKAYHapoaHAaTa UHAYCTPUSA U HUBOTO Ha
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KHTalCKOTO TBHPTOBCKO HW3KYCTBO U JAW3aiiH C€ pa3BU C TOJIEMH
kpauku. CBHIIEBPEMEHHO C [TO-HATATHIIHOTO OTBAPSHE HA BHTPCITHHS
nazap B Kurait HaBnm3ar MHOTO DUpMH, GDUHAHCHpAHH OT yKOWHA,
W YyXKJECTpaHHH CTOKH OT II0-BHCOK KIIac, KOETO HeH30eKHO
3acHiBa KOHKYPEHIUSATAa Ha TO3M BBTpeHieH mnazap. OmnmyHH
Yy} JICCTPAaHHH AU3ANHEPCKU areHIIMY M PEKIAMHU KOMIIAHUU ChHIIO
HaBIIM3aT Ha KUTaWCKUS Ta3ap W Obp30 ce HACTaHsSBaT B CTpaHATA.
TsaxHOTO BHCOKO HMBO Ha paboTa, 3psj1 OMHUT B 00JIaCcTTa HA AHU3aifHa
M Ka4eCTBEHW YCIYyTrd ca TO-TPUBJICKATCITHH 334 KUTAHCKUTE
MPEINpPUATHAS 0 TOBA BpeME M TIOpagd ToBa OOMKHOBEHO ca
MO-TIPE/IMIOYNTaHN OT TAX mnpu m3bopa um. ToBa mpencTaBisBa
W3BECTHA 3ariiaXxa 3a HalMOHAIHUTE JH3alHEPCKU AarcHIMH |
CBBbp3aHUTE C TAX (UPMU. 3a ISUTOCTHHS MPOIEC HA Pa3BUTHE B
nu3aiiHa Ha oOpa3a Ha mapkara B Kwurail obaye Tasu 3amiaxa ce
MpeBphIIa U B J0Opa BE3MOXKHOCT 3a OOydYEHHE M CUIICH UMITYIIC 32
pazBuTHe. OT OOCKTMBHA TJIEAHA TOYKA, B OTPOMHOTO I1a3apHO
mpocTpancTBO Ha Kwuraii B3aMMHOTO OOyYeHHE, B3aUMHOTO
HAChpYaBaHE W B3aUMHATa WHTETPAIUSd MEXKIy MECTHHTE H
YyKJICCTPAaHHUTE TU3AHHEPCKH OPraHU3aIlH, KaKTO U ChOTBETHUTE
UM HM3KJTIOYUTEITHU JTU3AMHEPCKH TAJAHTH, UMaT BaKEH MPHHOC 3a
pacTe’ka M pPa3BUTHETO HA CHBPEMCHHHMS KHTaWCKW JWU3aiiH Ha
BHU3YaJIHUsI 00pa3 Ha ThPrOBCKUTE Mapku. B koHkypeHTHara OopOa
Ha TMa3apa KUTAHCKUAT TU3aiH Ha ThPTOBCKH CTOKH CBIIO ITOCTHTA
MO-3HAYUTENICH HANpeIbK, HATPYNBAWKA OMHUT B ObP3Hs PacTeX U
HaNpeBAKU KbM 3PAJIOCT, CTIEIAATA3ANNSA 1 MEPCOHATN3AIUSA.

HaCTOHH_[aTa AucepTranusd uMa 3a [CJI Ja HU3CJICABAa OCHOBHUTC
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TCHJCHIIMY U XapaKTEPUCTUKW Ha Ju3aiiHa Ha BU3yalaHHsS 00pa3 Ha
KUTaWCKUTE ThPTOBCKH MAapKU Upe3 Mperie]l U aHau3 Ha UCTOPUITA
Ha HETOBOTO pa3BUTHE Tpe3 mociemnaute 40 romuHU. 3HAYUMHUTE
(dhaxtopu 3a popMupaHe Ha BU3yadHHUS o0Opa3 Ha KUTAWCKUTE MapKH
Mpe3 pa3uYHUTE TIEPUOU U ETaly Ha Pa3BUTHE Ca aHAIM3UPAHH B
IBIOOYMHA, 33 Ja C€ pPa3KpHUiT TEHACHIIUUTE B Pa3BUTHETO,
piusgenmure (aktopu u ObJemiaTa TOCOKa Ha JBMKCHUE Ha
BH3yanmHUs 00pa3 Ha KWUTalCKUTe Mapku. Ype3 coprupaHe u
CpaBHSBaHEC Ha BH3yaJlHUsS 00pa3 Ha KHUTAHCKUTE MapKH Mpe3
TONMHUTE CE€ WU3CIeABaT TCHACHIIMATE Ha TPOMEHH B CTHIIA,
MPUJIATaHEeTO Ha IBETOBETE, IPa(UIHOTO MPEACTABIHE U T.H., KAKTO
Y TIPUYUHATE ¥ BIHSENIATE PAKTOPH, KOUTO CTOSIT 33]] T€3U TPOMEHH.
W3non3Baiiku METOIUTE HA aHAIHM3 Ha JIUTepaTypara U MpoydBaHe Ha
ONpPENCICHH CJIy4ad, CBhYCTAaHH ChC CHOTBETHUTE TCOPUU U
MPAKTHYECKA ONHT, C€ TMPOBEXAA ISIOCTHO M 3aABJIO0YEHO
W3clielBaHe Ha Pa3BUTHETO HA [OW3alilHa HA BU3yalHUS o0pa3 Ha

KUTalCKUTE MapKHu.

I. O01mu XapaKTepUCTUKH HA JUCEPTALMATA

L.1. IlpenucTopusi HA U3CJIeABAHETO

Crnen pedopmurte u oTBapsiHeTO Ha KHtail B Havamoro Ha 80-Te
TOIMHN Ha MHUHAJIHS BEK KHTalickaTa HMKOHOMHUKA C€ Bh3CTAHOBSIBA U

HCIIPEKBCHATO CC pa3BHUBa, 3a Jia CC€ NPEBbPHEC BBB BTOpAaTa II0



roemuHa B cBeta. Ha 11 mekemBpu 2001 r. Kurait odunmanso ce
npucbenuand kbM CTO (CBeToBHA THProBCKa OpraHU3aLusi) U CTaBa
143-mat wnen ma CTO. ToBa HECBMHEHO OCHTYpsiBa OJIarONpHUSITHH
YCJIOBHS 3a WKOHOMUYECKHMs moaeM Ha Kwurait mpe3 21-BH Bek.
Brrpeku ToBa, Makap M ¢ HOBH BB3MOXXHOCTU, TO HOCH M HOBH
MPeU3BUKATENICTBA. [l0-HATATBHIIHOTO OTBapsHE HA BBHTPCIIHHS
nazap Ha Kuraif 1 HaBIM3aHETO Ha YUYXKACCTPAHHU MPEANPHUITHI H
YyXJAECTPAaHHH CTOKH CBhC CHUTYPHOCT III€ 3aCHJIAT OXKECTOYeHaTa
KOHKYPCHIIUS Ha BHTPEUIHHS Ta3ap, a KUTAHUCKUTE MPEIIpPUATHS H
MPOAYKTH TPsOBA Jla CE CHPaBIT C NPEAM3BUKATEICTBOTO HAa BCE
MoBeYe ¥ MO-T00pH MEXAYHApOIHH KOHKYPEHTH, KOUTO HAaBJIH3aT B
CTpaHaTa, KaTo CBHIIEBPEMEHHO C€ HAacOYBaT KbM MEXIyHapoIHaTa
apeHa. 1 ToBa nmpeau3BUKATEJICTBO U KOHKYPEHLMS Ca He CaMo
HA CTOKOBHSI Ma3ap, HO W B 00JacTTa HA TBProBCKUS
Xylo:xecTBeH IHu3aiiH. 3aelHO ¢ HeNMpPeKHCHATOTO Pa3BUTHE Ha
CTOKOBaTa HKOHOMHKAa ce 3ajbj0oyaBa U pa3lmIupsABa
3HAYEHHETO W O0XBATHT HAa THProBcKara Mapka. OTIHYHUAT
AW3aiiH HA BH3yaJlHATA WAEHTUYHOCT € NHpPBATa CTHIOKA B
YCbBbPIIEHCTBAHETO HA MapKaTa, a HeroBara TBHPIoBcKa U
ecTeTHYecKa CTOWHOCT € OYeBH/IHA.

C mpunaraHeTo Ha IMOJUTHKATa HAa PeOpPMH W OTBapsHE Ha
Kutail 1 HEenmpekbCHATOTO pa3BUTHE HA MpolEca HA MKOHOMUYECKO
M3rpaKIaHe THPIOBCKA MapKa C€ TpeBpIia B €JHO OT BAKHUTE
CpelicTBa 3a KOHKYPEHLMs Ha mpeanpusatusta. Karo BakHa gact oT
M3TPOKIAAHETO HA MapKara, BU3YaIIHUSAT W JWU3aliH Wrpae

JKHU3HCHOBAXXHa poJid 3a IIOBUIIIaBaHEC Ha rnasapHara
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KOHKYPEHTOCIIOCOOHOCT M CTOWHOCTTAa Ha oOmpeneneH Opanm.
Kuralickure mpennpusaTusi, KOUTO C€ Pa3BUBAaT B CBHIIOTO BpEME,
oOpbIIaT BCE MO-TOJISIMO BHUMAaHWE W Ha JAW3aifHa Ha BHU3YaJTHUS
o0pa3 Ha Mmapkara. SIcHO ce pa30mpa, ye upe3 yHHKaJieH BH3yaJIeH
IU3aiiH € BB3MOXKHO Ja c€ Cb3JaJe YHHKaleH o0pa3 Ha
NpEeINpUATHETO W TPOAYKTUTE Ha TMas3apa, Ja C€ IOBUIIH
pa3mo3HaBaeMOCTTa U pemyTaIisITa Ha MapKara, 3a Jla ce MPUBIIEKaT
MoBeYe MOTpeduTeN 1 HHBECTUTOPU. B mporeca Ha 3aabpia004aBaHe
Ha pedopmute W oTBapsHeTo Ha Kwurail momymsipHara KyaTypa H
KOHLENIIMUTE Ha XHUBOT Ha OPYTd Ibp)KaBu, ocobeHo B EBpoma u
CAIIl, npoHWKBAT BbB BCHYKH KpawWilla Ha KUTAWCKOTO OOIIECTBO
ype3 QUIMOBH U TEIEBU3UOHHH MPOAYKIMH, BECTHUIM U CIHCAHUS
U pasMYHU KaHaJu 332 KOMYHUKaIUs, KaTo HEYCETHO MOBIHABAT HA
LEHHOCTHTE 3a MOTpeOeHre Ha KUuTalckara oouiectso. Bee moBeye
KHTalicku TpaxJaaHd 3amo4yBaT Ja MNpecieABaT YYKIeCTPaHHU
MOAHM TPOAYKTH ¥ M3BECTHH MapKH, a YycOmexXbT Ha
Yy:KI1eCTPAHHHUTEe TPOAYKTOBM Mapkum B Kwurtaii 00eKTHBHO
CTHMYJIMPA KHTAliCKUTe MeCTHHM TNpPeANPHATHS AKTHBHO JAa
u3cieBaT MbTA Ha M3rpakIaHe HAa MMM/K Ha MapkKara M Jaa
U3y4YaBaT U CJIeABAT HamNpeIHAJMTe KOHIENMUUM 3a AU3aiiH Ha
4y:KI1eCTPAHHHUTe TbProBckn Mapku. ToBa 3Ha4YWTeNHO
HAChpPYaBa Pa3sBHTHETO Ha BU3yaJHHUs 00pa3 Ha Mapkara W
Nnoa00psIBAHETO HA HUBOTO HA ThPrOBCKHS XY10KeCTBEH JHM3aiiH
B Kuraii.

Ha To3u ¢oH kutaiickute mpeanpusTHs TpsOBa Ja BHBEKIAT

HHOBAllMM MW A4 HO,I[06p$IBaT UMU’KAa Ha CBOUTC MAaApKH, T.C.
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NMOCTABAT Ce TMO0-BHCOKHM M3MCKBaHWA KbM [H3aifHa Ha
BU3yaJHUsI 0o0pa3 Ha Mmapkara. CMeCBaHETO Ha KWTaickara
TpaJMLIMOHHA KYITypa C MHTEPHAIIMOHAIN3ALHMATA CHIIO TOBEXKIA
70 HOBM TIPEIN3BHUKATEICTBA TIPE]] In3aiiHa Ha BU3yalHHsA o0pa3 Ha
Mapkara M HauyuHa, 10 KOMTO Ja Ce BKJIIOYAT YYXAUTE EIEMEHTH,
KaTo CBIIEBPEMEHHO CE€ Hacleau TpagunHoHHaTa KynaTtypa. Eto
3al0 M3yYaBaHETO HA Pa3BUTHETO HA IHM3aiiHa HA BU3YaJIHUS
o0pa3 Ha KUTalicKUTe MapKH Mpe3 MNOCJeIHUTE YeTHpHUAeceT
TOOMHH € OT IoJIsIMO TeOPeTHYHO M NMPAKTHYECKO 3HAYeHHe 3a
pa30oupanero HA HCTOPHUSATA HA Pa3BUTHETO "
XapaKTepUCTUKHUTE HA U3rPa’KIaHETO HA KUTAHCKUTe MapKH, 3a
U3cjelBAaHET0O HA TeHJEHIUMTe U 3aKOHUTEe 3a pa3BUTHE Ha
AW3aiiHa HA BU3yaJHHMs 00pa3 HA MapKHTe W 3a NpeacTaBAHETO

Ha CbOTBETHHUTE CTPATECIruy U NMPEAJI0KCHUS.

1.2. eau Ha u3cjIeABAHETO

« L.2.1. AHaau3 HA TeHAeHIMHUTE B PAa3BUTHETO M IIPOMEHUTE B
Iu3aiiHa HA BHU3yaJIHUsl 00pa3 HA KUTAliCKHUTEe MapKu mpe3
NMocJIeJHNTE YeTHPUAeceT rOAMHM.

Ilpes 80-te roauHu HA MHHAIMUA BEK COLMAIHUTE U
WKOHOMHYECKHTE ycioBus B Kwuraii mocTeneHHO ce mojoOpsBar, a
MKOHOMHYECKHAT MOZCI CHIO MPEMHIHABA OT TUIAHOBA KBM CTOKOBA
MKOHOMHKA, KOETO OCHUTYpsIBa IIMPOKO POCTPAHCTBO 32 PA3BUTHETO
Ha KWUTaWCKOTO TBPrOBCKO H3KYCTBO M JAW3aiiH, a KuTaiickaTta

TBhProBCKa pCKijiamMa u ,E[H3aﬁH C€ BB3CTaHOBABAT C BB3CTAHOBABAHCTO
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Ha Ju3aifHa Ha BHM3yajdHMs oOpa3 Ha Mapkata. C pedopmure u
oTBapsiHeTo Ha Kwutail uyxaectpanHuTe OpaHIOBE W MPOLYKTH
OTHOBO HAaBIM3aT Ha KUTAWCKUA Ma3ap, KOETO JaBa TJIAacChK Ha
pa3BUTHETO Ha KHUTalicKaTa peKjlaMHa M Ju3aiiHepcKka MHIYCTpUs, a
OOMEHBT UM KOMYHHKAIMATAa MEXKIYy MECTHHUTE M Uy>KAECTPaHHHUTE
IU3aiHEPCKU CPeAr MPEAOCTaBs Ha MECTHUTE AU3aiiHepH OOEKTH, OT
KOUTO J]a C€ Yy4aT, ¥ IOCOKM, B KOMTO Jla C€ Pa3BMBAT, pa3IlIUpsBaT
XOpU30HTUTE KUM. BCHYKHM Te3H NPOMEHM NPONPABAT IbTHA 32
CTAPTA HA KUTAWCKNUS PeKJaMeH Xyl0:KeCTBeH JIn3aiiH.

Hapauzanero B 90-Tre roguHum Ha XX B., IocTeneHHaTra
JudepajiM3anys HA MHAYCTPHUATA HAa M3KYCTBaTa M KYJTypara M
NONY/ISIPU3MPAHETO HA TeJeBH3UATA, PUIMMTE U APYIH HAYHHU
HA SKHMBOT M pa3BjledeHHe B €IHA CPABHUTEJHO CIIOKOWHA
NMOJTUTHYECKA H COLMATIHA cpela, OKa3BaT BJIMsHHE U ¢opMupar
eCcTeTUYeCKHTe CIIOCOOHOCTH U LEHHOCTH Ha Xopara.

C pa3BUTHETO Ha KHTaliCKara MKOHOMHFKA B HadajaoTo Ha 21 Bek,
MOCTENEHHOTO MON0OpsBaHEe Ha CTaHIApTa Ha >KHUBOT, CHUETAHO C
MoJHaTa KyaTypa Ha EBpomna m ChenMHEHHTE aMEpUKAaHCKH IATH,
KOHCYMaTOpPCKHTE Harlacd Ha XOpaTa HEYyCETHO C€ IPOMEHST, a
JMOOONMUTCTBOTO M JKEJIAHMETO 33 MOAEPEH HAadMH Ha JKUBOT
MIOATHKBAaT KBbM TBPCEHE HAa H3BECTHM 4YYXKAECCTPAaHHH MapKH.
YenexsT Ha YyK/ieCTPAHHHMTE MPOAYKTOBM Mapku B Kuraii cbuio
Taka NMOATHMKHA M KHUTAalicKUTe NpeANPHATHS a ce 3aeMaT C
NIPOYYBAHETO HA CbBPeMEHHHs 00pa3 Ha MapKaTa.

IIpe3 nocnexnuTe YeTHpUAECET TOAHHU IU3AHHBT HA

BH3yaJlHHs1 o0pa3 Ha Mmapkara B Kwuraii mnperspnsiBa
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TeHJeHIIUM HAa Ppa3BUTHEe W NPOMEHH OT ONHUTOMSBaHe KbM
WHTEPHANMOHAJIM3AIHUS, OT CJI0KHOCT KBbM INPOCTOTA, OT YYy:KH0
BJIHSIHUE KbM JIOKAJIU3ALUS, OT TPAAULMS KbM MHOBALHUS M OT
(¢parmeHTaAUsI KbM MHTErPaLusi.

« L.2.2. HM3cnenBane Ha Bpb3KaTa MexAy /[IHM3ailHa Ha
BH3yaJIHHsI 00pa3 HA KHTAlCKATe MapKd W COLHWAJHHS,
HKOHOMMYECKHUS M KYJITYPHHUS KOHTEKCT.
3a 51a ce Mpoy4M pa3BUTHETO Ha BHU3yajlHaTa MAECHTHUYHOCT Ha

Mapkata B Kutaif, ¢ HeoOXOmUMO Ja ce pas3liefa BIUSHHETO Ha

COLIMATTHUTE, WKOHOMHYECKHTE M KYITypHUTE KOHTEKCTyaJHU

(haxTopu BEpXy IU3aifHA.

Kwurait e cTpaHa ¢ gpira UCTOpUS M pazHOOOpa3Ha KyITypa, C
Oorara TpaauIMOHHA KylITypa u neHHocTH. Kuraiickara xanurpadus,
KUTalCKUTE KapTUHH, CTCHONIMCUTE, KAMCHHUTE U JBPBEHUTE pe30H,
KWTalickata ornepa, TaHOUTE M T.H. - TOBa 0OOraro KyJaTypHO
HACJIE[ICTBO M TPAaAMLMOHHU (OpPMH HAa M3KYCTBO Morar na Obaar
W3IOJI3BAHM TPY MPOEKTHPAHETO HA BHU3yallHATa WACHTUYHOCT Ha
THProBCKaTa MapKka, a MpPaBWJIHOTO HMHTETPUpPAaHE HAa KHUTAHCKUTE
KyJITypHM €JEMEHTH B JAM3aliHa 3acuiBa YHUKAJIHOCTTa Ha
KWTalickata MapKka M €MOLIMOHAJHATa Bpb3Ka C MOTpPEOUTEIHTE.
JAn3aiiHbT HA BU3yaJIHATa HICHTHYHOCT HA KATalicKaTa MapKa e
TSICHO CBBP3aH ChC CONUATHMS, HKOHOMHMYECKUSI U KYJITYpPHUS
KOHTEKCT W TpsidBa Ja OTYMTAa LEHHOCTHTe Ha KHMTAMCKOTO
0011eCTBO, MKOHOMUYECKOTO pa3BHTHe M 00raToro KyJTYpPHO
HACJIEACTBO, HO W [Ja ce ch4YeTaBa C TeHACHIWUTEe Ha

MEKIYHAPOAHUSI MAa3ap, 3a Ja ce Cbh31ajJde KOHKYPEHTeH H
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YHHMKaJIeH 00pa3 Ha MapKaTa.
« 1.2.3. AHain3 Ha WHOBaNMHUTE W HACJEACTBOTO HA JHM3alHA

Ha BH3YaJIHUA 00pa3 Ha KUTAHCKUTE MAPKU.

C 0Bp30TO pa3BUTHE Ha KUTaiiCKaTa MKOHOMHKA U 3aCHJIBAHETO
Ha Ta3apHaTa KOHKYpPEHIUs BCE IMOBeYEe KUTAHCKU MapKH 3aroydBar
na ce (oxycupaTr BBPXy H3TpaKAaHETO Ha oOpa3 Ha Mapkara |
KOMYHUKanusaTa. Te 3amo4sar ga ThpcsT Iu3aliHEPCKU KOHLEHINU U
IposiBIBaT ~ WHOBAaITUBHO  MHCIEHE B CBOTBETCTBUE  C
MEXAYHApOJHUTE CTAaHIApTH, 3a Ja CE OTKPOAT B OXKECTOYEHAaTa
nazapHa KOHKYpPEHIIHS. ChuieBpeMeHHO KHTalcKaTa
o0Opa3oBaTesiHa cHCTeMa B 00/1aCTTa HAa M3KYCTBOTO M JM3aiiHa
NpPeTbPNABA CEPUO3HH NMPOMEHH. B IbIrocpodeH IIaH MOBEYETO
KUTAlCKM YYEHWIM ca CTEeCHWIM IO3HAHMATAa CH B o0jJacTra Ha
W3KyCTBaTa WJIM  HayKaTta TOpagd  pa3feliCHUET0  MEXIy
XyMaHUTAPHUTE M €CTECTBEHUTE HAayKH OLIe OT THUMHAa3MATa.
Beopekn TOBa, ¢ TEHIEHUMATA KbM MHTEPAUCLMIUIMHAPHO
o0pa3oBaHME W HapacTBallaTa CIOXHOCT Ha cBeTa, Jao0pe
3acTBIICHUTE 3HAHMA ce OKa3Bar HeoOxonumu. /loOpe 3acTbreHuTe
3HAHMSI ce OTHACAT He caMoO 0 NO-IIMPOKHTe (PyHIaAMEHTATHHU
3HaHMs B 00JaCTTa HAa CBOOOJHMTE U3KYCTBA U HAYKUTE, HO U 10
3HAHUSATA, KOUTO Tpsi0Ba Ja MpUTe:KaBa eIUH J00pe 00pa3oBaH
npodecruoHajieH Au3aiiHep: H300pa3sUTeJHO H3KYCTBO, OM3Hec,
TeXHOJIOTMH, XyMaHMTAapHH W npupoiHu Hayku. Cuen
BB3CTAHOBSIBAHETO HA CHCTEMATa 3a MPUEMHU M3IUTH B KUTAWCKUTE
BUCHIM yuuiuma npe3 1977 1. gucnumiauHara ,,M3KycTBO H

JU3aiiH OTHOBO HABIIN3a B YHUBEPCHUTETCKUTE ayauTopun. OcobeHo
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B cpenara u kpas Ha 80-Te TOOMHU HAa MUHAJIHS BEK HAKOW KHTAHCKH
KOJEXM W YHUBEPCHTETH 3allouBaT JAa CbH3JaBaT MaruCTbPCKH
MpOorpaMu, CBbpP3aHMW C W3KYCTBOTO W [W3aliHA, W BB3NpUEMAT H
BBBEXKIAT B TMPEMONABAHETO CH 3pelH MOJAend 3a OOydeHHe [0
IU3aifiH OT 4yKOWHa, KOETO AOBEKAa 10 (OPMUPAHETO Ha MHOTO
TaJaHTd B o0ONacTTa Ha HW3KYCTBOTO W JW3aiiHa W JONPHHACS
3HAYUTEITHO 32 OBP30TO Pa3BUTHE HA M3KYCTBOTO W aAu3aitHa B Kurait
mmpe3 HOBOTO BpeMe. B Hammonamamst oOpa3oBareiieH Karajor OT
2012 1. KMTaWCKOTO MPAaBUTENICTBO MPENOpPhYBA HA YUEHUIUTE Ja
UMaT MEXIyHapoAHa TIEpPCIEKTHBAa, KOETO € W OTroBOp Ha
TEHACHIHUATA Ha mIodanm3anus. MexayHapoaHaTa TepCHeKTHBa
obade o3HauaBa Jla ce yYMM OT 3amaza, HO na He ObaeM
XOMOT€HH3HpaHH oT 3anajga. MHTepHanoHanu3anuara He € ChbIIoTo
KaTo yeCThbPHHU3AIMATA, a [MO-CKOPO MO-Z00Bp HAUYWMH 3a YCBOSBaHE
Ha 3HAHUATA 32 MEXIyHAPOIHOTO MOAEPHO THPTOBCKO H3KYCTBO H
JU3aiiH, 32 J1a c€ HACIIEAST M0-J00pe YHUKAIHUTE U TPAJAUIINOHHA 32
Kuraii enemenTy Ha rpaduyHust Tu3aiiH HA Ha Mapkara, KakTo U Ja
ce CBBpXKE C MEXKIyHapogHaTa OOLIHOCT M Ja C€ CTPEMH KbM
vHOBanuu. KnTtait umMa Ibiira HCTOpUS W KyATYPHU TPATUINH, TE3H
TPaJAWLIMOHHA €JEeMEHTH B [HENIHWA JU3ailH Ha BH3yaJlHaTa
WACHTUYHOCT Ha KHUTAaHCKUTE MapKH Ca IIUPOKO H3IOJI3BaHU H
HacneneHu. To3W yHacleleH CTWI Ha AW3aiiH NpaBU KUTalCKUTeE
MapKd C TO-CHJIHO YYyBCTBO 32 HMASHTHYHOCT M IPHUBBHP3AHOCT Ha
BBTPEUTHHS Ta3ap. VIHOBaTUBHUAT CTWIJ /1aBa Ha KUTAWCKUTE MapKH
MO-TOJSIMO MpPU3HAHME W BHUMAaHHWE Ha MEXIyHaponHus masap. B

HACTOAIIUA TPYA C€ pasrjiekia KOMOMHAIMSATA OT MHOBATHBEH
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AW3aiiH W TPaIMIUOHHM eJIeMEeHTHM M KaK ce peajlusupa
HHOBAIlMAITA B HAC/JeIsBaHeTO0, Taka 4Ye Ja ce HAChbpP4YH
Pa3sBUTHETO Ha [M3aiiHa Ha BU3YaJHHMs o0pa3 Ha KHUTalicKu
MapKH 4Ype3 NpOy4YBaHe HAa CJy4YaH Ha JM3aiiH HAa BU3YaJHMHA
0o0pa3 Ha KUTAlCKN MapKH.
« L.2.4. Crparernu 3a pa3zBuTue M NpPeAJIOKeHHS 32 TU3aiH HA

BH3yaJleH 00pa3 Ha KMTAlCKM MapKH.

ThTroBckuTe MapKu TpsiOBa Ja 3asBST CBOETO MO3ULIMOHUPAHE
W LeleBa ayIuTopusi, KakTo M JAa HIEHTU(UIHUpPAT OCHOBHUTE CH
KOMIIETEHIIMM ¥ OTJIMYHUTENIHHM TIpeauMcTBa. ToBa Ie MOMOTHE 3a
OIpefeNsiHe Ha AW3aiHEepPCKUsI CTUJ Ha BU3yaJlHaTa MICHTUYHOCT Ha
Mapkara W HEWHOTO wu3pa3siBaHe. Mapkara MoOXe Ja Cb3/aajle
YHUKaJIEH BU3yasleH 00pa3, Karo chueTae TPAAULUOHHH €IEMEHTHU C
MofepeH nu3aiiH. B chmoro Bpeme € HeoOXomMMoO Jna ce
CbCPEJOTOYM BbPXY HHOBALMUTE WU Ja MPEUIOKH CbBPEMEHHU
IU3alHEPCKH KOHLEINIMM M TEXHOJIOTUU IPU INPOEKTUPAHETO Ha
rpaduuHUs TU3aiiH HA Mapkara, 3a Ja ce OTTOBOPH Ha HYXIUTE Ha
BpemeTo. In3aiiHbT Ha BU3yaJIHUs 00pa3 Ha Mapkara Tpsa0Ba na
NOAJBPKA TOCIAEA0BATETHOCT U CbIJIACYBAHOCT B ACHEKTHUTeE,
BKJIIOYBAIIM JIOTOTO Ha Mapkara, LBeTa, WpudTa, CTHIAa Ha
H300pa’keHNeTo, KAKTO H MPOMOUMOHAJHATE CPEeACTBA M KaHAJIH,
3a 1a pa3sKake aTPaKTHBHA MCTOPHS Ha MapKaTa M 1a OTTOBOPH
Ha pa3HOOOpa3HHTE HY:KAWM Ha NOTpedHTEIUTE, a ChINO TaKa
AKTHBHO /1a y4acTBa B ChbTPYAHHYECTBOTO MeXAy OpaHioBeTe U
TPaHCTPAaHWYHUTEe MHOBAMM, 3a Ja TrapaHTHpa, 4e

norpeﬁnTeJmTe pa3no3HaBaT U 3alIOMHAT MapKarTa.
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1.3. 3HaueHHe HA U3CJIEABAHETO

JuzaiinbT Ha BU3yanHHs o0pa3 Ha THPrOBCKaTa Mapka € He
CaMO HE3aMCHHM M Ba)KCH KOMIIOHEHT Ha KHUTANCKOTO H3KYCTBO U
nuzaiiH. Tol e ¥ BakHa TEOpeTUYHA MOJIKpena 3a UKOHOMHUYECKOTO
pazButue Ha Kwutail. ETo 3amo u3yuyaBaHeTOo Ha JAu3ailHa Ha
BU3yaJIHUs 00pa3 Ha KUTAMCKUTE MapKd Tpe3 IOCICTHUTE
YETUPUJIECET TOAUHU UMa OMpPENETICHO aKaJeMHUYHO U MPAKTUYECKO
3HaYEHUE.

« UYpe3 u3yyaBaHe Ha Pa3BUTHETO HA AU3aiHA HA BU3YAJIHUS
o0pa3 Ha KWTaliCKNTe MapKH mnpe3 nocjexHure 40 ronuHu
MOKeM Ja pa3depeM IMPOMeHHMTEe B CTHJIOBeTe, KOHIENMINUTE
U TeHJIEeHIIMHTe B [M3aiiHA Ha KUTalickuTe MapKH mpe3
pa3MYHHUTE NEePUOTHU.

ToBa HUM ToMara ja paz0OepeM Mo-100pe UCTOpUUYECKUS (QOH H
KYyATYPHHTE XapaKTCPUCTHKN Ha KUTAWCKUs OpaHAOB AW3aiH U Ja
oborarnM ChIBPKAHUETO HAa ChbBpeMeHHaTa My ncropus. [Ipe3 50-te
roguHu Ha XX BEK AW3aWHBT HA BHU3YaJTHHS 00pa3 HAa KUTAWCKUTE
MapKy € TOBJUSH IaBHO OT OuBIIMs CBBETCKH CHIO3, C aKIEHT
BBPXY COIMAIMCTUYCCKUSI U PEATMCTUYCH CTHJI, KaTO ce HaOJsra Ha
KpaTKusi, KB U JUPEKTeH u3pa3. MHOTO IbpKaBHU MPEATNPUATHI
BB3MPUEMAT TO3M CTWJI B CBOWTE Jjora M pekimamu. IIpe3 80-te
romuau Ha XX Bek Kwurail 3amouBa nga mpoBexnaa pedopMu H
OTBapsIHE U MOCTENICHHO Ce MOSBsBA Ma3apHa UKoHOMUKA. [Ipe3 To3u
Mepron AW3aHBT Ha BU3yallHUS 00pa3 Ha KUTAMCKUTE MapKH
3armo4Ba Jia ce BIUSAE OT MEKIYHAPOAHUTE MapKH, KaTO Ce BhBEXKIAT
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MOBEYE THPrOBCKH €JIEMEHTH M TBOpYeCcTBO. B Hawanmoro Ha 21-Bu
BEK AM3aliHBT Ha BU3YaJHHS 00pa3 Ha KUTAHCKUTE MapKH 3aroysa aa
Ce CTPEMHU KbM I0-IIEPCOHAIM3UPAHU U Pa3HOOOpa3HU CTHIIOBE, KaTo
HaOsira Ha eMOLMOHAIHUS OT3BYK C OTPEOUTENINTE U IPEAaBaHETO
Ha HUCTOpPUUTE Ha Mapkure. MHOro KOMIIAHUM  TBPCST
CHTPYAHHYECTBO C MEXAYHAPOOHH AW3AMHEPCKHM KOMIIAHMH, KaTo
BBBEKAAT MEKAYHAPOAHU IU3aMHEPCKU KOHLEIIIMU U TEXHOJIOIHUH.
IIpe3 nocneaHuTe rofuHy, ¢ NOMYIAPHOCTTa HA UHTEPHET U Bb3X0a
Ha COLMATHUTE MEIUH, JU3aiHBT Ha BU3yalIHHS 00pa3 HAa MapKUTe
3amovHa Ja ce GoKycupa BbpXy KOMOMHAIMATA C TU()POBUTE MEAHU.
MHoro KoMIaHMM 3aloyHaxa Ja ce (OKycupar  BbpPXYy
pa3npoCTpaHEHUETO OpaH/I0BE B COLMAIHUTE MEIUH, KaTO U3II0JI3BAT
pa3INYHU BU3yaJlHU €JIEMEHTH W KpPEaTHBHOCT, 3a Jla IpHBIEKaT
BHUMAaHUETO Ha noTpeOurenute. Bbopekun ue au3aiiHBT Ha
ThpProBCKaTa Mapka B cChBpeMeHeH Kurtail ce € Bb3MoJ3Bal B
HO-TOJISIMA CTETIeH OT OIarOTBOPHOTO BIIMSHME HA 3alajHUs IU3aiiH,
TOW MMa M CBOH COOCTBEH H3TOYHHMK Ha pa3BUTHE U MECTHH
TPaAULMOHHH KYITypHH M  XYIOKECTBEHH XapaKTEPUCTHKH.
KuraiickaTta KyJTypa U M3KyCTBO HMKOIra He ca IpecTaBaJIM Ja
HACJIeAsIBAT U HACHPYABAT TPAJAMIUOHHATA KYJITypa B Ipolueca
HA pPa3sBUTHE W €A NMOCTUTHAJIM CBHKHTEJICTBO M HMHTerpamusi B
cOJIbCBhKA ChC 3alaJHATA KYJTYpa, KOeTo e J00pe 0Tpa3eHo U B
Au3aiiHa Ha BU3yaJIHUs 00pa3 Ha KUTAlCKNTe MapKH.
=« IIpoyuBaHeTo HAa HHOBALMUTE M MOCOKATA Ha pa3BUTHE Ha
AH3aiiHa HA BU3YAJIHUSI 00pa3 Ha KHMTaliCKHTe MapKH Ipe3

Pa3/IMYHU MEPUOAU MOXKE Ja HU IOMOIHEe ada NnpeaABUIUM
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ObaemiaTa TeHJEHIMs HA pa3BUTHEe Ha JAU3ailHA Ha

KHTACKUTEe THProBCKHM MAPKHU M /1a MPeI0CTABH HACOKM U

BIbXHOBEHHE 3a [u3aiiHepuTe W NpeaNnpHeMavHnTe.

TengeHUMATa Ha pa3BUTHE MOKe Ja ce H3CIeIBa OT

CJIEIHUTE ACIIEKTH:

TeHaeHUUA KbM HHTEPHALMOHAJIU3AIUS;

C Bb3X0Ja Ha KHUTAWCKUTE MAapKd HAa MEXKIyHApPOAHHUS Ta3ap
MHOTO TOJIEMH KHTalCKM KOMIIAHWMHU 3aro4yHaxa jJa ce (okycupar
BbPXy COOCTBEHUS CH MEKIYHApOACH JW3alilH Ha BHU3yajTHa
WJCHTUYHOCT. ToBa  HW3MCKBA  MEXAyHapoAHa  HMHTETpalus,
W3MOJI3BAaHE HAa peauIla MEXIYHAapOJHO TPU3HATH U3alHEPCKH
€IEMEHTH W CTWJIOBE, KaKTO W CHTPYOHHYECTBO C MEXIYHAPOTHO
MPU3HATU JTU3alfHEpU WIW Tu3aliHepcKu (UpPMH, 3a Ja ce moaoopu
MEXTYHAPOTHUAT UMUK HA COOCTBEHUTE UM MapKH.

TeHnaeHIMA 32 JIOKAJIU3ANMA;

Bomnpekn 9e uHTepHaIMOHATM3AIUATa € BaKHA TEHACHITHUS,
KUTANCKUTE MAapKU CHILO ThPCAT JOKAIM3UPAH JU3alH HA BU3YATHUS
cu o0Opa3. ToBa BKJIFOYBA W3IOJI3BAaHE HA TPATUIIMOHHYM KHTaWCKA
KyATYpPHH €JIEMEHTH U CHUMBOJIH, KAKTO U CHTPYAHUYECTBO C MECTHH
KUTaWCKU JU3aiiHEpU WJIU AU3alHEPCKHA KOMITAHMM 3a Ch3/1aBaHE Ha
MMUJIK Ha MapKaTa ¢ KUTAUCKU XapaKTePUCTUKH.

Tennennus 3a nuBepcupuranus;

Kurtaif € MynTueTHHYECKa M MYITHUKYJITypHa CTpaHa U HEHHUTE
MapKH Bce IOBeYe HAOIIraT Ha pa3HoOOpa3weTo B AmW3aiiHa Ha
BHU3YaJIHUSI 00pa3, KOSTO BKJIIOUBA KYJITYPHH CIEMEHTH OT Pa3InYHH

HAllMOHAJIHU I'PYIIU B ,I[H3aI>iHa, KaKTO U BB3NPHUCMAHCTO HAa PA3JIMIHU
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CTUJIOBE Ha JIM3aliH Ha Pa3IMYHHUTE Ma3apy, 3a Ja Ce OTTOBOPHU Ha
HY>KJIUTE HA Pa3IUYHUATE OTPESOUTEIH.

Kyarypuu ¢pakropu;

Busyaanuat au3aiiH Ha MapkuTe TpsibBa [aa OTYMTa
eJIeMEeHTH OT TPAANIHOHHATA KUTAHCKA KYJITypa, KaTo NBETOBE,
BU3YAJIHH MOJIeJIM, IIPH(TOBeE, 32 1a OTTOBOPH HA eCTeTHYECKHUTE
npeAcTaBM M KYJTYPHHS  TPOM3X0A HAa  KHUTalicKuTe
NoTpeduTENN.

» TpaguunMOHHWTE KUTANCKU IIBETOBE CHMBOJIM3HMPAT 3HAYCHUE!
YEepBEHOTO NPEACTaBIsBa PAafOCT W OJaromomydue, >KBIATOTO -
[apCTBEHOCT M OorarcTBo. ToBa OKa3Ba HM3BECTHO BIUSHHE BBPXY
n30opa Ha BIT HAa MapKara.

»  Kuraii e cTpana, B koATO KuTaiickute Hepornudu ca OCHOBHHUAT
TEKCT, Taka 4e (popMara U CTPyKTypara Ha KUTAWCKHUTE Hepormudu
OKa3BaT OMpeeNIeHO BIUSHHUE BHPXY AW3aiiHa Ha JOrOTO Ha MapKarta.
MHOTO MECTHH MapK{ HM3IOJ3BAaT KUTAHCKH HEpOrTU(H WIH TEXHHU
PA3HOBUIHOCTH B TW3aliHa Ha JIOTOTO CH, 3a JIa MTOKaKAT YHUKATHUTE
XapaKTEPUCTUKU Ha CBOSITA KHTAKCKa KyJITypa.

» IleHHOCTHMTE Ha KHUTAWCKOTO OOINECTBO CHIIO MOrar [a
MOBIUAAT Ha CBH3JABAHETO HA BH3yallHUS o00pa3 Ha Mapkara.
Hanpumep  akmeHTBT, KOHTO KHUTAWIUTE TMOCTAaBIT  BBPXY
CEMEWCTBOTO, MPUATEICTBOTO M padoTara B €KUM, MOXE Ja Obae
oTpazeH B oOpa3a Ha Mapkara, 3a Ja HaMepu OTKIHK Cpen
OTpeOnTETUTE.

» Kwuraii uma orpomMHa TEpUTOpHS W KYITypHUTE Pa3IU4Hs B

Pa3IMYHUTC PETUOHHU CBHIIO MOrar Aa OKaXXaT BJIHUAHUC BbPXY
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ou3aifHa Ha BHU3yasJHUs o0pa3 Ha Mapkara. lloTpebutenute B
Pa3NUYHUTE PETHOHM MOTaT Ja WMaT pa3iiyH{ MPEOIOYUTAHUS 3a
L[BETOBE, IAPKU U CUMBOJIM M MapKuUTe TPsOBa 1a ObAaT ajanTUpaHu
CIOpe KyITypHHUTE XapaKTEepUCTUKU HA Pa3IMYHUTE PETUOHHU.

» Kuraii uma ppnara uctopus u Ooratu TpaauIMOHHUA H3KYCTBA.
Te3u Tpanunuonan GopmMHu Ha U3KYCTBO OCHUTYPSIBAT BIbXHOBEHHUE U
CJIEMEHTH 3a JAM3aiiHa Ha BU3yaJHUs oOpa3 Ha Mapkara, Karo
[03BOJIIBAT HA THPIOBCKUTE MApKM Ja MOKaKaT yHUKAJIHOCTTa Ha
KHTalicKata KyaTypa.

B 00600menne, qu3aiiHbT Ha BU3yalHHs 00pa3 Ha KHTAHCKHUTE
MapKH ce BIHsAE OT MHOXECTBO KyATYypHHU (hakTopu.

Ilo3nuuonupane Ha nasapa;

[MazapHOTO MO3MIMOHHMpaHE Ha THPrOBCKAaTa MapKa OIMpeness
HEHUS BU3yaseH o0pa3, cTUI W XapakTepucTuku. ClieioBaTeTHO
MapKUTe C pa3jiM4HO Na3apHO MO3MLMOHHUpaHe TpsidBa nAa
NpueMaT Ppa3JIM4YHU CTWJIOBE Ha Au3aiiH, 3a [Ja NpHUBJIeKaT
nejieBuTe mnorpedurenu. Kuralickure Mapku ce NOsABABaT Ha
MexXayHaponHus naszap. CjieqoBaTesiHO IM3aHHBT HA BU3YAJHHS
o0pa3 Ha KUTalicKUTe MapKu TpsidBa 1a MMa MeKIyYHAPOAHA
NepeneKTHBA U CTHI, 32 12 OTTOBOPH HA HYKIMTE HAa CBETOBHMSA
nasap. Bwnopexu Ba)KHOCTTA Ha TEHICHIUATA 3a
WHTEPHALMOHANM3ALM, PAa3BUTHETO HA MOBEYE KUTAHCKH MapKu Ha
MECTHHUS Iasap ocraBa mpuoputeT. Heobxomumo e He camo na ce
OTTOBOPH HA KyNTYpHUS (OH M €CTCTHYECKUTE KOHIICNIMU Ha
KATaliCKUTe MOTpeOMTeNnd, HO M Ja Cce€ OTIOBOpM  Ha

NEPCOHATIU3UPAHUTE HYKIU HaA HOTpC6I/ITeJ'II/ITC 3a H36paHaTa Mapka,
21



Jla ce OTTOBOPH Ha HApacTBALUTE HYXAW OT BHU3yallHa KyATypa Ha
KUTaWCKHS HapoJ, Taka 4Ye Jia C€ CIeYeNH TSIXHOTO IpPHU3HAHUE H
T000B, 32 1a ce CXBaHe TOYHO Ma3apHOTO ThPCEHE M MCHUXOJOTHSITA
Ha morpeOutenute. [papuuHUAT OHM3allH HAa THPrOBCKara Mapka
MOXE Ja TMOBHIIM KOHKYPEHTOCHOCOOHOCTTa M, Ja CHEYeH
NPU3HAHUETO M JIOSUTHOCTTa Ha mnoTpedutenure. OCBEeH TOBa
IU3aWHBT Ha BHU3yalHWsS 00pa3 Ha KHUTAWCKUTE MapKH, KOWTO ce
MPUIBPKA KbM TPATUIOHHUTE EJIEMEHTH, B CBHIIOTO BpeMe HMa
Mo-rojisMa HyKJa OT WHOBAllMM, pa3dylBaHE Ha TPAAULIHOHHHSA
HauMH W CTHJI Ha JM3aiH, 3a Ja I[pHBIeYEC BHUMAHHUETO Ha
MOTpeOUTENIMTE W Ja Ce€ pasrpaHudd OT  KOHKYPCHTHTE.
HNHoBaTUBHNTE eJileMEHTH W KOHIENUMHM 3a AW3aiiH Morar Aa
MOMOTHAT HAa MapKHTe Ja OCTaHaT Ha ma3apa ¢
YChbBbPIICHCTBAHN rpaguYHU IU3AHHH H JIora.

LeneBa rpyna norpeouTenu;

LeneBara moTpebuTencka rpyna Ha Mapkara ChIIO € OCHOBEH
(dakTop, KOWTO BiMsAE BHPXy AM3aiiHa Ha BU3yadHus W obOpa3. Ts
MoOXe Aa ObAe pazlesieHa B 3aBHCHMOCT OT MO3WIHMOHHPAHETO H
MPOAYKTOBUTE XapaKTEPUCTUKW HA Pa3INdHUTE MapKd, 3a Ja ce
Ch3/Ia/IaT pa3InYHM BU3WU Ha Mapkara. ThproBckara Mapka TpsOBa
Jla TIPOEKTHpa BHU3yaJlHA HAEHTUYHOCT, KOSATO Ja CHOTBETCTBA Ha
NpeANOYUTaHUsITa Ha HEHHaTa LeneBa MOTpeOUTENCKa TIpyma.
Busyannara wIeHTHYHOCT Ha MapkaTta OOMKHOBEHO CE MPOEKTHPA,
KaTo ce€ W3ION3BaT SIPKU IIBETOBE, MPOCTH TpadUKd U MOJIEPHO
odopmiieHre, 3a Ja ce MpHBJeYe BHUMAaHUETO Ha MIIAZHMTE XOpa.

MBKKHUTE HOTp€6I/ITCHI/I Ca KJIFOYOB KOMIIOHCHT Ha BbTPCIIHUA I1a3ap.
22



ChOTBETHUAT JAW3aiiH OOWKHOBEHO W3IOJI3Ba MCEKH IIBETOBE,
CJICTAaHTHU IIAPKU M HSAKOW >KCHCTBCHH CJIEMEHTH, 3a Jia MPHUBIICYC
MOIVIEIUTE W MHTEpeca Ha KEHUTE MOoTpeOuTenr. MHOTO KHTaHCKH
MapKH ca TOJOKWIN 3HAYUTEITHN YCHIIHS, 33 1a Ch3/aJiarT MPOAyKTH
OT BHCOK KJac M CHOTBETHHUTE BHM3YaJIHU 00pasd, 3a Ja TOBHIIAT
CTOWHOCTTa Ha THPrOBCKara CH Mapka. Hsakom koMmaHwm IOpu
JMPEKTHO BH30OHOBSIBAT Ha IMa3apa COOCTBEHHUTE CH MapKU OT BHUCOK
KJIac, HACOUYEHH KbM TPYITH MOTPEOUTENN OT BICOK KJIac W Ma3apu OT
BUCOK KJac. J[M3aiiHBT Ha TIPOMYKTa, BU3YaTHUST 00pa3 Ha MapKaTta,
MOJTEPIKAIIMST JIU3aiH Ha TPOIYKTa U 00CITY>KBaHETO CHIIIO TPSOBA
na ce (Qokycupar BbpXy JIyKca M YyCEIIaHETO 3a BHUCOK KIlac.
HeoOxomnmo ¢ ma m3sBsAT oOpa3a Ha MapkaTa Ha BHCOKO HHUBO, Ja
OTTOBOPAT HA HYXJIUTE HA [EJICBUTE MOTPEOUTEICKH IPYITH OT BUCOK
KJIaC Ha TPOIYKTa W JIyKca Ha Mapkara. TpsoOBa ma ce oTOenexu, ye
TOPENIOCOYCHHUTE Ca CaMO HSKOW OOIIY IEJIEBU TPYIH TMOTPEOUTEIH.
[Ipu mpoekTHpaHeTo Ha BH3yaTHUS 00pa3 Ha Mapkara Tod TpsOBa 1a
ObZic TOYHO TMO3UIMOHUPAH W TIPOCKTUPAH B CHOTBETCTBUE ChC
COOCTBEHOTO MY IMO3UIIMOHUPAHE M XapaKTEPUCTUKUTE HA IEICBUTE

TPYITH TOTPEOUTEIH.

1.4. N3caenoBaTesiCKM METOAH U UAEH

Bb3 ocHOBa Ha HCTOPHYECKO TMpOy4BaHE OT Kpas Ha 70-te
roauHu Ha MUHAIUA Bek 10 2020 . HACTOSIIUAT TPYIL CE OMMTBA Ja
OTIMIIIE ¥ UHTEPIIPETHPA MOJIeIa Ha Pa3BUTHE Ha BU3yaTHUs 00pa3 Ha

Mapkara B KHTaﬁ, Karo C€ CLo6pa3;1}3a C BBHIIHH (baKTOpI/I Karo
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HCTOPHS, MOJUTHKA, NKOHOMUKA U COL[MAJIHU KOHLEMINHU, KaKTO U C
BBTPEIIHHN (PaKTOPH KaTo TU3AHHEPCKH OpraHu3aluy U TEHACHINH B
nu3aiiHa. Iy1aBHO upe3 aHaJM3 Ha CbOTBETHATA Hay4Ha
JIMTEPaTypa, HMKOHOMUYECKH JOKJIAAM M H3CIe]0BaTeJICKH
CTATHM W3CJIeBAHETO MPOCJIeAsABa TeHJAeHIUUTe HA Pa3BUTHE U
NpOMEHNTe B AW3aiiHa HA BH3yaJHHUsI 00pa3 Ha TBHPIrOBCKHTE
mapku B Kuraii npe3 nocaennure 40 roqiMHu, Karo HHTerpupa
HCTOPHYECKH  KOHLeNUMH M  [puwiara  MeToAuTe  Ha
npodecuoHalieH aHAJIU3 Ha rpa@uYHHA AN3AHH, HCTOPHYECKO
u3cJieJABaHe U aHAJIM3, 000011eHue U cpaBHeHUe. To3u TPy ChIO
TaKa MpeACTaBs HAKOM H3BECTHH KHUTAHCKH MAapKH H
MesKIYHAPOIHHM MapKH, KOMTO ca HaBJe3u B Kuraii, ananuzupa
€BOJIIOLUATA M HHOBAIIMUTE B IM3aliHA HA BU3YAJIHUS] MMH/K HA
TeXHHTe TIpapuyHM 3HANM W HWAEHTH(PHUIHPA NPUYNHHUTE 32
TeXHUsl ycnmexX WM HeycmeX. Upe3 IUIOCTHOTO IpHJIaraHe Ha
TOPENOCOYCHUTE U3CIIEI0BATEICKH METOIU CE€ U3BBPIIBA LSUIOCTHO U
3ap00YCHO MPOyYBaHE HA Pa3BUTUETO Ha AM3aliHA HA BHU3YaJHUS
0o0pa3 Ha KUTAWCKUTE THPIOBCKH MApKH IMpe3 TOCICAHUTE YETUPU
JECeTUIETUs, KOETO OCUIypsiBa HAJEeKAHU  DPE3yATaTH  OT
U3CIIEBAHUATA U 3aK/IIOUEHUATA B HACTOSAIIUSA TPYL.

[o3uuusTa Ha Ta3u cTaTHs € Aa B3CTAHOBH OOEKTHBHO MOJEIA
Ha pa3BUTHE HA IU3aiiHa Ha BU3yaJHUS 00pa3 Ha KuTalickara Mapka
B TO3M KOHKpeTeH HcTopudecku eran. Jla  uHTErpupa
XapaKTepUCTUKUTE M CTWIOBETE, MPEACTaBeHM OT JAu3aiiHa Ha
BU3yaJHHs O0pa3 Ha KWTaiickaTa Mapka M MapKeTHHI Au3aiiHa B

HACTOAIIMA UCTOPHUYCCKU C€Tall, Aa OIMPCACIN MOJCJIa Ha PA3BUTUC U
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€BOJTIONMS Ha TU3aliHa Ha BU3yalTHUS 00pa3 Ha KuTalickara Mapka. 3a
Ju3aiiHa Ha BU3yallHUsl 00pa3 Ha ThProBCKaTa MapKka ChCTOSHUETO Ha
MOJTUTHYECKOTO ¥ MKOHOMHUYECKOTO Pa3BUTHE € IT0YBaTa 32 HETOBOTO
BB3HUKBaHE, a COIMAIHUTE KOHIIETIINHU, KYJITypPHUTE KOHICIIUN H
CCTETHYCCKUTE BIDKIAHUS OKa3BaT IMIMPOKOOOXBATHO BIIHSIHUE BHPXY
HETOBOTO pa3BUTHE. XYAOXKECTBEHUAT CTUI Ha MPOEKTHUPAHE,
ecTeTHYecKaTa TpereHKa Ha Tu3afHepuTe W CTaTyThT Ha
MU3aHePCKUTE WHCTUTYINH BIHAAT MPSKO BbpXy (opmara, cTuia,
Ka4eCTBOTO WM TCHJCHIIMSITA Ha Pa3BUTHEC HA BHU3YaJIHUs 00pa3 Ha
ThproBckata mapka. ETo 3amo B mporeca Ha H3CIEIBAHETO €
HEOOXOAMMO Ja C€ M3MOJ3BAT ISIOCTHO DPA3IMYHH METOIW Karo
MpPOy4YBaHE Ha OTAETHH NMPUMEPU OT TIEAHA TOYKAa Ha TpadUuHHA
JU3aiiH, MHIYKIMS, CpaBHCHHE, MIPETIe]l Ha JIUTeparypara, TepeHHO
MpPOy4YBaHEe W T.H., 32 Ja C€ IMOJNy9d BH3MOXKHO HaH-OOCKTHBHO H

TOYHO 3aKJIIOUCHHUC.

II. CtpykTypa U ChABPXKAHME HA JOKTOPAHTCKHUS
TpyA

Hacrosmara nucepranus € opraHu3upaHa B TpU IIIABU:

B nbpBa miaBa Bausanuemo na kKynmypuama cpeoa 8upxy
ou3aiiHa Ha U3YATHUA 00pa3 Ha mypzoeckama mapka ¢ Kumaii ce
pa3pa0oTBa U U3y4aBa.

1.1 XapakTepucTUKN Ha TpaaAULIMOHHATA KUTAalCKa KylITypa

1.2 BnusHHETO Ha KyITypHUTE (AaKTOpH BBPXY AW3aiiHa Ha
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BHU3yaJIHUs 00pa3 Ha MapKara

1.3 Bwb3nmelicTBHeT0 Ha HMHTEpHALMOHANM3ALUATA  BBPXY
IU3aifHa Ha BU3yaJTHUS 00pa3 Ha KUTAWCKUTE MapKH

B Te3u wactu ca majeHd aHaNM3bT HA XapaKTEPUCTHKUTE Ha
TpaJuIIMOHHATA KHUTAlcKa KylITypa M aHalW3bT Ha BIMSHHETO Ha
KynTypHHTE ()aKTOpU BHPXY Ju3aiiHa HAa BH3yaJHUs o0pa3 Ha
Mapkara.

B Ta3sm 1mmaBa ce aHanmM3WMpar XapaKTEPUCTUKHTE Ha
TpaauIIMOHHATA KHUTaliCKa KylITypa W BIUSHUETO Ha KyJITypHUTE
(hakTopu BHpXy AM3aiiHa HA BU3yaaHHs 00pa3 Ha Mapkara. B aHanmza
Ha XapaKTepUCTHUKUTE Ha TpaAWIMOHHATA KHTalWCKa KyATypa ce
pasmiek/ia OCHOBHO BIMSHHETO HAa KWTaickara kamurpadus u
JIMHEHHUTE MOJACIU C YHUKATHU KyJITypHU CUMBOJIU U PA3IUUMATA B
pa30upaHeTo Ha I[BETOBETE BHPXY JIM3aliHA HA BU3yaHHUS 00pa3 Ha
KHTalCKUTE MapKd B TIpolieca Ha (QopMHpaHe W pa3BUTHE Ha
KuTaiickata Kynrypa. @OKychT € BBpPXy Ipolieca Ha GhopMHupaHe U
pa3BHUTHE Ha KuTaiickara mucMeHa cuctema. Karo yHukamHa dopma
Ha W3KYCTBO KuTaiickara kamurpadus € TICHO CBbp3aHa C
BB3HWKBAHETO, PA3BUTHUETO W MPOMSHATA HAa MOYTH BCUYKU BHJOBE
couuayHu sBieHus. Hail-romsmara pasinka MeXay Hesd U JIPyTHTe
M3KYyCTBa €, e TS € U3KYCTBO Ha mucaHero. M3mmexna secHo ga ce
MMPEMHUHE OT MUCaHe KbM WU3KYCTBO, HO B ICHCTBUTEIHOCT TPsOBa Ja
ce M3MHHE IBJIBI U TpyldeH mbT. OCBEH TOBa TPAIUIIMOHHHUTE
KHTaWCKH 00pa3y MMaT M3KIIOYUTENIHO BaKHA CTOMHOCT B JKHBOTA
Ha Xopara, a C pa3BUTUETO HA UKOHOMHUKATa XOpara ce CTPEMST BCE

MOBCUC KbM JOYXOBHO HHBO. HpnﬂaraHeTo Ha CJICMCHTH OT
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TPaJIMIIMOHHNA 00pa3y NpU MPOCKTHPAHETO HA BH3YAJHUS 00pa3 Ha
THProBCKaTa MapKa, U3BIIMYAHETO Ha KOHOTAIMATA U 3HAYCHUETO Ha
MOJIENIUTE, TOBTOPHOTO WM  ChYETaBaHE 4Ype3  Pa3IUvHU
XyIOKECTBEHH CpEJICTBA MOXKE Jla OTpa3d HANBIHO KYJITypHHUTE
XapaKTepUCTUKU Ha TPOAYKTa, a B CBHIIOTO BpPEME MOXE U Ja
CTUMYJIIpa BHHMAaHUETO Ha XOopara KbM Mapkara. HampaBeH ¢ u
aHanmM3 Ha pa3OupaHeTo 3a IBAT. LIBeThT € eaMH OT BaKHHUTE
€JIeMEHTH B HaIIETO OIO3HaBaHEe Ha cBeTa. OT TIeAHAa TOYKa Ha
KyATYypHHTE paznuums Mexay M3toka u 3amama MoxkeM Jaa
aHAIM3WpaMe PA3UUMATa W TPUIUKUTE B pa30HpaHETO 3a IIBSIT,
KOETO III€ TIOBJHsI€ Ha MapKara J1a B3eMe IPEIBU IPEAIOYNTaHUATA
Y IIEHHOCTHUTE Ha IleJieBara KyATypa Mpu n300pa Ha [BETOBE.
H3Boamn: Maxkap ue npou3BeXIaHUTE MPOAYKTU Ca IPOMECHIIUBY,
KOHOTaIMATa Ha Jo0para TpaJWIMOHHA KYyITypa € OTHOCHTEIHO
cTtabmiHa, a HeifHaTta JyXOBHAa KOHOTAlWs € eKBHUBAJCHTHA Ha
HEMaTepUATHUTEe aKTHBW Ha OpaHga, KOETO MOXKe Ja Hachpyd
OCHOBHaTa KOHKYPEHTOCIIOCOOHOCT Ha HeroBara Mapka. [lo
CBIIECTBO TPAJAUIMOHHUTE OOpa3slli W BU3YaIHUSAT 00pa3 ca B
oTpezieTieHa Bpb3Ka, BKIIOUEHH ca B 00XBaTa Ha BH3YaJIHOTO TMOJIE,
CTaBa BBIIPOC 3a THPrOBCKaTa Mapka W TPAAHWIHOHHATA KyATypa
MEXJy JBETE BbB BH3yallHUS U3pa3 HA  BBILTBIICHUETO.
TpagunmoHHuTe 00pa3M W BU3YaTHHWST JW3aiiH Ha Mapkara ce
JIOITBJIBAT B3aMMHO, TSICHO CBBP3aHU Ca, MPSKO BIHSAT BbPXY JKHBOTA
Ha IyONIMKara M MPHJIOKEHHUETO, a MPSIKOTO WM HEMPSIKOTO WM
BB3/ICHCTBHE BHPXY €CTETUUECKAaTa CTOWHOCT HA IMyOJMKara hMa 3a

0OeJ aa CC pasBuBa UM Ja HACbpyaBa HAIlMOHAJTIHOTO HKOHOMHYCCKO
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pasBUTHE.

BbB BTOpa rasa Ilpe2ned na pazeumuemo na Ousaiina Ha
SU3YATHU U300PAIHCENUA 34 KUMATICKU MApKu npe3 nocieonume 40
200uHu € ONHCAaHA UCTOPUSITA HA Pa3BUTHETO HA AU3aliHA Ha
BU3yaJlHATA MIEHTMYHOCT HA KHTAlCKNTe MAapKuH Ipe3
nociaennnte 40 rotMHU.

2.1 Ot 1978 mo 1990: [qu3aiin Ha BU3yaJieH 00pa3 Ha MapKaTa B
paHHHTE eTanu Ha pehopMa U OTBapsiHE

2.2 Ot 1990 no 2000 r.: Bp3xoabT Ha AM3aiiHa Ha BU3YaJIHU
n300paKeHuUs 32 KUTAHCKH MapKu

2.3 Ot 2000 1. mo mHec: MeXayHapoaHO pa3BUTHE Ha aw3aiiHa
Ha BU3yaJTHU U300paXeHUs 3a KUTAHCKN MapKu

2.4 Pa3BuTHETO M pacTeXbT Ha JU3aiiHAa Ha BHU3YaJIHH
n300paKeHUs 32 KUTAHCKH MapKu

2.4.1. Bopmmata Ha pa3BHTHEC Ha Ju3aifHa Ha BHU3yallHU
M300pakKeHNS Ha KUTACKHA MapKHu B CTAOWITHA COIMAJTHA Cpeia

2.4.2 luzaiin Ha BU3yanHus 00pa3 Ha KHUTAHCKU THPTOBCKU
Mapku B pamkute Ha Enterprise CI crparerus

Amnanmzupar ce Tpu erama. [IspBusT € oT kpas Ha 70-Te 10 Kpas
Ha 80-Te roguHu Ha XX BEK, KOHTO € paHHUAT eTan Ha pedhopMara u
oTBapsiHeTO Ha KuTaii, a chIl0 M MEpUOABT Ha Bb3CTAHOBSBaHE Ha
nu3aifHa Ha BU3yaslHUs o0pa3 Ha KuTalickute Mapku. [Ipe3 To3u
Mepuon AW3aHBT Ha BU3yalHUS 00pa3 Ha KUTAMCKUTE MapKH
TIPETHPIISIBA peAWIla MPOMEHH W pa3BuTHe. B Hagamoto Ha 80-Te
roouHd Ha XX B. BBTPEHIHUAT PEKIaMEH OU3aiiH BH3CTaHOBSBA

NpeaAMMHO TpPaJUIIUOHHUTC (bOpMI/I Ha TBPTOBCKa pCKJIaMa, Karo
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BECTHUKapCKa pekjaMma, BhHIITHA pekiama u np. [lo cpenara na 80-Te
ronuHu Ha XX BEK, MOpagd MKOHOMHUYECKATa KpH3a, JU3aiHBT Ha
BU3yaiHHs 00pa3 Ha Mapkara B Kurail npeTsprisiBa peauia npoMeHH
u pazsutue. KbpMm cpemata Ha 80-Te Tommuau Ha XX B., HOpagd
OBP30TO pa3BUTHE HA HMKOHOMHUKATa, MPOU3BOICTBOTO HA CTOKH,
0COOCHO Ha JIOMAaKWHCKH YpeIu, PS3KO HapacTBa M ce HaOIltojaBa
CBPBXKAaNalUTeT Ha MOTPEOMTEICKUTE CTOKH, Karo BCE ITOBEYE
MPOIYKTH €a OT €JMH M CBIIU BUJ. B cBIIOTO Bpeme MOCTENeHHO ce
dbopMupa MacoBa TOTpEeOMTENCKAa Tpyma ChC 3HAYUTEIIHA
MOKyTIaTelTHA  CHOCOOHOCT ¥ W30WpareqHO TMaszapyBaHe, a
KOHKYpCHIIMATA 32 CTOKM CTaBa BCE TO-CHJIHA. 32 CpaBHUTEICH
aHalM3 ca TMOCOYEHU MHOTO CIIy4ad Ha JIU3aiH OT CHINUS MEPUOI,
aQHAIM3UPAHU ¥ WHTEPIPETHPAHU Ca HIKOM W3BECTHU KUTAHCKU
JU3aiiHepH TI0 TOBA BpEMe, KAKTO U TEXHUTE KOHIICTIIIMY 32 JU3aiiH 1
YCIICNTHU CIIy4au, 3a Jia CC YCTAHOBH, Y€ TE3W MPOIIECH Ha pa3BUTHE,
3a¢lHO C TpaHchopManuara Ha KHTaiickaTa WKOHOMHKA H
3aCHJIBAHETO HAa KOHKYpPCHIMSTAa Ha Iaszapa, ca JIOBEIU JO BCE
MO-TOJIIMO OCh3HABaHE Ha 3HAUCHUETO HA JM3aifHa Ha MMUIDKa Ha
Mapkata cpemx KuhTaickuTe mpennpusatus. OT oO0CHKIaHeTo Ha
J3aifHa Ha JIGKOpAlUsITa Ha OIAKOBKHUTE, PEKIAMHUS XYJ0)KECTBEH
Iu3aliH ¥ Ju3aifHa Ha JIOTOTO HAa MapKara Cc€ BIDKAA, 4e
OnmarojapeHue Ha IMOJUTHYECKATa TMOJIKpErNa, BIUSHUETO Ha
HanpeTHNYaBH TU3aHEPCKH KOHIETIIMY OT 4yKOWHA U yCUITHATA Ha
MECTHUTE CIICIUATUCTH TI0 XYyJIOKECTBEH JHM3aliH Jia W3CJIe/IBaT,
TU3aliHBT Ha BH3yalHHs oOpa3 Ha Mapkata B Kwuraii 3amouBa ma

rnmoeMa 1no MIbTd Ha Bb3PAKAAHCTO U Pa3BUTHUCTO IIPE3 80-1e TOAMHHU
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Ha XX Bek. BropusaT etanm e aHaiu3 Ha mepuoAa OT HAYajJoTO Ha
90-te roguau Ha XX B. 10 Hawanoto Ha XXI B. To3m mepuon e
KIIFOYOB 32 OBP30TO pa3BUTHE M PACTEXK HA JAM3aifHa HAa BU3YaTHHS
o0pa3 Ha KuUTalickuTe Mapku. JIM3aiiHBT Ha JeKOpalusATa Ha
OTIAKOBKHTE W TpaUuHUAT NW3aliH Ha pekjamara 3a IeTUTe Ha
MOMYJISPU3UPAHETO Ha MapKaTa U MapKeTUHra Ha MPOAYKTa HUMaT
MO-HATATHIIHO pa3BUTHE TMpe3 To3W Imepuon. MuaycTtpusita 3a
OTIaKOBaHE CHIIO TaKa IMOKa3Ba BCE MOBEUE W TMOBEYE BaKHATA CH
(YHKIHS 32 OMYJISIPU3MPaHe HA TIPOIYKTa, a TU3allHEpUTE UMaT BCE
M0-33]TBJIOOYCHO M SICHO pa3OMpaHe 3a KOHICIHATA 3a IU3aliH Ha
OTaKoBKaTa. B CBIIOTO BpeMe pekiiaMHara WHAYCTPUS CTaBa BCE
Mmo-3psila W C€ TpEeBphIla B CHJIHA TMOIKpena 3a [AW3aifHa W
KOMyHHMKAIlMATa Ha BH3yaJHHs o00pa3 Ha Mapkara. [Ipe3 To3m
MPEXOJICH MEePUOJ KUTANUCKUTE MIPEANPUATHUS 3aMovHaxa J1a 0OpbhInaT
BHUMAaHHWE Ha M3TPaXKIaHETO HA MapKara M HeWHUs rpaduyeH Tu3aiiH,
Jla C€ y4aT OT ONHUTa W KOHIENIMUTE Ha MEXITYHAPOTHUTE MapKH H
Jla C€ ChCPEAOTOYaBaT BbPXY MHOBALMUTE U MNEPCOHATU3UPAHETO HA
COOCTBEHHMSI CH JTM3aliH Ha Mapkara. biaromapeHue Ha TE3W yCHIUS
MU3aWHBT Ha BHU3yalHHsS o00pa3 Ha KHTAaWCKUTE MapKH CTaBa
pasmo3HaBaeM W I[I€HEeH KakTo Ha BBTPEIIHWSA, Taka H Ha
MEXIyHApOIHUs maszap. ToBa CBIIO Taka Iojlara OCHOBUTE Ha
BB3XOJa HA KUTAHUCKUTE MapKH U J]JaBa BaXKEH MPUHOC 32 Pa3BUTUETO
Ha KuTaiickata au3ailHepcka WHAycTpusi. Hakpasi € mpoydeHo u
aHAIM3UPAHO PAa3BUTHETO HAa MHTEPHALMOHANM3AIUATa HA JH3aifHa
Ha BU3YaJIHMsS UMUK Ha KuTadckute Mapku oT XXI Bek Hacawm,

mnpes3 KOHTO ,Z[H3aI>iH’LT Ha BU3YyaJIHUA 06p33 Ha KUTAaUCKHUTE MapkKu €
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MOCTUTHAN  3a0eNeXuTenmHo  pa3BuTue B oOmactra  Ha
vHTepHarmoHanm3amusaTa. C  Obp3us  pacTex Ha KHTalcKara
WKOHOMHKAa M 3aCHJIBAHETO Ha MEXIyHAPOAHOTO M BIHSHUE BCE
MoBeYe KHUTAWCKW MapK{ 3alloyBaT Ja OCh3HABAT 3HAYCHHETO Ha
rpaguyHUs AM3aiiH 3a MEXKIYHAPOIAHWS Ta3ap H 3aro4Bar Ja
oOpbIaT BHUMaHKUE HA MHTEPHAIIMOHAIN3AIUATA Ha JU3aifHa.
®dokycupallku c€ BbpPXY M3CJIEABAHETO U aHajlu3a Ha
Pa3BUTHETO HA BU3yaJIHUS 00pa3 HAa KUTaWCKUTE MapKH, pa3KpruBame
poJIATa HA HaChPUABAHETO HA PA3BUTHETO HA JU3aliHa HA BU3YyaTHUS
o0pa3 Ha KUTAWCKUTEC MapKH B YCJIOBUATAa Ha CTa0WIIHA COIMAJIHA
cpena. OcBeH TOBa, aHATM3UpPAWKH TOSBaTa Ha MECTHH PEKIAMHHU
areHIluM, TMOMyJSPHOCTTa W Pa3BUTHETO Ha (QWIMOBUTE U
TEJICBU3UOHHUTE PEKIIaMU, HAallpeIbKa U MPOOJIeMHUTE Ha U3aiiHa Ha
OTAKOBKHUTE, KAKTO U Pa3BUTUETO HA AM3aiiHA HA BU3YaIHUS UMUK
Ha KUTAaHCKWTe MapkKu B pamkure Ha crparerusta Ha CI Ha
MPEINpPUATHATA TIPE3 TO3HU TEPHOA, CE W3SICHABA, Y€ KUTANCKUAT
rpaduyeH MM3aii Ha MapKara He € KOIHe Ha YyXJIeCTpaHHA CHCTEMa,
a W3II0JI3BA HSIKOM OT EJIEMEHTUTE Ha Oa3ara Ha cucremara 3a CI B
EBpOMEHCKN W aMEepUKaHCKW CTWJI, 3a Ja Ce€ aJanTHpa KbM
MIPOMEHEHN MEXaHW3bM Ha KOHKYpPEHIMS Ha BHTPEIIHHS ma3ap, Aa
Ch3Iaic €NMHEH UMUK Ha NPEANpUATHATa, Taka 4Ye Ja YIECHU
YCTAaHOBSIBAHETO Ha TNO-TpallHU M COJUIAHU OTHOIICHHSI MEXIY
MpeanpuaATusiTa W moTpeburenure. Moxke ma ce Kaxe, 4de
HAI[MOHAJHHUTE TPEANPUATHS U MIPOSKTaHTCKHA CPEIU CE€ OMHUTBAT J1a
OTKPUST M J1a THPCIAT Ha MpaKThKa aAu3aiiH Ha cuctemara 3a Cl B

KUTaiCKu CTWJ, C OCII TA Oa 6’]3,[[6 c1;06pa3eHa C pCaHOCTTa Ha
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KUTaWCKHS Ta3ap U MPEINpUATUATA, Taka Ye Jla CIYXKH Mo-700pe Ha
MPEPUATHATA U TIOTPEOUTEHTE.

B Tperara wiaBa Enemenmu u npobnemu  npu
uzzpaxcoanemo Ha OU3AiH HA eU3yalHUA 00pa3 na Kumaiickama
MapKa ce aHAJU3UPAT eJIeMEHTHTE HAa W3TPa’KIaHETO HA TH3AITH
HAa BH3yaJHHsI o00pa3 Ha KATalickaTa Mapka H ce
HAeHTH(PUUIUPAT NpodieMuTe, KONUTO BH3HUKBAT B Mpolleca Ha
pa3BuTHE.

3.1 Enementn Ha au3ailHa W U3TPAXKIAHETO HA BU3YaTHO
M300paKCHUE 33 KUTAHCKU MapKu

3.2 IlpoGmemMu TIpH HM3TPaKAAaHETO HA IU3allH HA BHU3yaJicH
o0pa3 Ha MapKara

3.3 3penocTTa Ha IM3aiiHA HA UMUKA Ha KUTalicKaTa MapKa

3.4 [Ipomenu B qu3aifHa B nudpoBara 1 HHPOPMAIIMOHHA epa

3.5 3psuocT Ha AuW3aiiHa Ha BU3yaIHHS 00pa3 Ha KWTakckara
MapKka B KOHTEKCTa Ha IMOTPEOUTEIICKOTO OOIIECTBO

3.6 TenaecHnuuMTe HAa pa3BUTHUE HA Ju3aliHA HAa BU3YaJIHH
M300paKCHUS 3a KUTANCKU MapKu B ObIeIe

3.6.1 MHTeTpamms Ha TEXHOJIOTHATA U AU3aiiHa

3.6.2. 3agpn00deHO U3CIIeABaHE HAa KYJITypaTa Ha MapKara

3.6.3. Mucau 3a KynTypara Ha KUTalcKaTa Mapka

Ha mppBO MsCTO, TpsiOBa Ja ce aHAIM3UPAT MOAPOOHO EIEMEHTHUTE
Ha W3rpaXJIaHETO Ha au3aiiHa Ha BH3yajlHHUS oOpa3 Ha KuTakckara
Mapka U Jla ce 3aCHJIM pa3OupaHeTo Ha (YHKIMATA Ha MapKaTa 4pe3

TBHJIKYBAHC Ha CJICMCHTUTC HAa UMCTO Ha MapkKara, JIOroOTO Ha MapKara,
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Bpb3KaTa ¢ MPOAYKTa U yciIyrara Ha Mapkara. Bropo, fa ce paskpust
npo0ieMuTe, KOUTO CHILECTBYBAT NPU U3rPaKJaHETO Ha AW3aiiHa Ha
kuraiickure Mapku. OOEKTHBHO IIOIVIE[HATO, IpaKTUKaTa Ha
MectHms au3aiid Ha Cl B Kurali € jiokanu3upana u mpoyvBareiHa 3a
MOBEYETO TMpPEANpUATUS A0 JHEC M BCE OHle € He3pdia.
Hacwpuasaneto na CI qu3aiina B Kuraii o6aue e ot roisiMo 3HaueHHE
3a Pa3BUTHETO HA MECTHHS TpaduueH Iu3aiiH, KOETO MPOMEHS W3
OCHOBH IPUCBIIUTE 32 IBJIT0 BpeMe pa3OUpaHUs U CTEPEOTHIN 3a
BU3yaJHMS 00pa3 Ha MapKara B KUTalckara Au3aiiHepcKa OOIIHOCT U
NpeBbpHa BU3yalHHs 00pa3 Ha MapKaTa B LSJIOCTHO, IBJITOCPOYHO,
Pa3HOOOPa3HO W EIWHHO, IIEJIEHACOYCHO IU3AHHEPCKO ITOBEICHUE,
KOETO ChueTaBa HayKa M M3KycTBO. Tasu miaBa ce (pokycupa chILO
Taka BbpPXy Pa3BUTHETO Ha KOHCTPYHPAHETO HAa BHM3yaJIM3alus Ha
MapkoBHsl 00pa3, BIMSHHETO Ha IMdpoBara MHPOpMALMOHHA epa
BbpXY AW3aiiHa Ha MapKOBUs BU3yaJleH JU3ailH, 3psUI0TO pa3BUTUE B
KOHTEKCTa Ha OTPEOUTEICKOTO OOIIECTBO, KAKTO U BbPXY aHaIN3a U
W3CIeBAaHETO Ha ObJeIIaTa TEHISHIMS 3a pa3BUTHE Ha TU3aiiHa Ha
MapkoBHsl Bu3yaJeH o00pa3 B KwuTail 0OT Tpu NepCHEeKTHBH:
UHTErpalysITa Ha HayKaTa i TEXHOJIOTUUTE, 3a4bJI00UYEHO [IPOyUBaHe
Ha KyJITypaTa Ha MapKara M MHUCIIEHE 3a KyATypara Ha Mapkara B

Kurait
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I11. O6001mIEenNe " 3aKTI0UEeHUA

II1.1. IIpernen Ha pe3yJTaTuTe OT M3CJICIBAHUATA

BBp30oT0 pasBuTHe Ha BU3yadHATa KyITypa, HOBUTE MOJCIU Ha
MOTPEOJICHUE Y TPOU3TUYAIINTE OT TAX KOHIICIIUH, KaTO MPUMEPHO
BU3yaJHOTO TOTpeONeHHe, OKa3BaT TMpPSKO BIUSHHE BbPXY
CBBPEMCHHUS JHM3allH Ha BHU3yaJHHs WMWK Ha Mapkara, a
KOHIICTIIIUUTE 3a JM3alilH Ha BH3yaJIHUs o00pa3 Ha Mapkara
HEMPEKbCHATO CE€ aKTyaJIn3upar B 3alaJHUTEe CTPaHH Ha TO3H
makpodon. Crmen pedopmara W OTBApSHETO BHOCHT Ha 3amaiHU
JIM3AHHEPCKU TPOIAYKTH M KOHIICTIIIMY 32 JU3aiiH OTHOBO CTHMYJIHPA
Pa3BUTUETO HAa MECTHHS OW3HEC B O00JIaCTTa Ha W3KYCTBOTO U
nu3aiiHa. B chIOTO BpeMe MECTHUTE MPENNPUSITUAS U MOTPeOUTEnH
MTOCTENIEHHO TPHUI0OMBAT IO-HOBO pa30MpaHe 3a CTOHHOCTTa Ha
oOpa3a Ha Mapkara, 0COOCHO CJIe/l KaTo MOIXOABT 32 MPOCKTHPaHEe
Ha cuctemara CI Oerie BbBE/ICH B CTpaHaTa, KUTAMCKUAT TpaduicH
JM3aiiH HaBIIe3€ B MTUKA HA Pa3BUTHETO.

OT pa3BUTHETO HA IH3aifHa HA BU3yajHUS 00pa3 Ha Mapkara He
€ TPYIHO Jia Ce BHUJIAT IPEIUMCTBATa, NPEIOCTaBeHU OnarogapeHue
Ha TEXHUYECKUTe WHOBaIMu. Karo Hampumep pa3BUTHETO Ha
reJaTHaTa TEXHOJIOTHS 3a YCKOpPSABaHE Ha CKOPOCTTa Ha
pasmpocTpaHeHNE Ha TEKCT W TpaduIHM H300paXeHHs, Ipyra
WHpOpMAIHsI, MPUIATAHETO HAa KOMITIOTPH BMECTO PHYHO PUCYBaH

MOACT 3a HO,Z[06p$IBaHe Ha e(i)eKTI/IBHOCTTa Ha pa60TaTa 5[]
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XyJIOKEeCTBeHUs nu3aiiH u T.H. Ho TpsOBa ;ma ce oTOeneku, 4e ako
MPEKAJICHO CME 3aBHCMM OT camara TEeXHOJorus, 0e3 1a ce
dbokycupame BBpPXy coOOCTBEHaTa AapTUCTHYHA IIOATOTOBKA Ha
Iu3aiiHepa ¥ KOMIETEHTHOCTUTE MY, TOBa HsAMA J1a ONarompusiTcTBa
pa3BUTHUETO Ha JW3aifHa, Taka dYe TpsAOBa Ja BB3NpUEMEM
MUATEKTHYECKU TIOTJEN, 3a Ja pas3lieaMe IPaBWIHO Bpbh3KaTa
MeXIy HayKara, TEXHOJIOTUUTE W XyJoXecTBeHHusa au3aitH. Ha ¢ona
Ha rudpoBaTta 1 HH(POPMAITMOHHATA epa N3MCKBAaHUATA KbM JU3aiiHa
Ha BH3yaJHHMs 00pa3 Ha Mapkara HEMPEeKbCHATO C€ IMPOMEHST, a
HAaUYMHBT Ha KOMYHHKAlMd W €3WKHT Ha Ju3aiiHa Ha oOpasza Ha
Mapkara ChII0 CE€ Pa3BUBAT B ITOCOKA Ha AMBEPCUPUKAIINS, KOSTO CE
MPEeBbPILAa B OCHOBHA TEHJCHIINA Ha IM3aiiHa Ha BU3yalHHsA o0pa3 Ha
Mapkata B KuTaii B Ob1eie.

I'paduunusaT au3aiiH Ha JOTOTO € CBBP3aH C KylITypara Ha
Mapkara, KOHIETNIHATa Ha MapKara, yCIyruTe Ha Mapkara W
KauecTBOTO Ha MapKara W JIPYTH BbTpelIHH (DAaKTOPH HA BH3YaTTHHS
cuMBOJN Ha Mapkara. OTinyHara au3aiiHepcka ¢opma U e(heKThT Ha
BH3yaJIHaTa KOMYHHUKAIMsI ChC CHUTYpHOCT M€ IIO3BOJIAT Ha
ayoguToOpuATa Ja CH Ch3AajAe J0O0pO MBpPBO BIIEYATICHHE, HO aKo
WCKaTe J1a Ch3[aJieTe CONHMIACH NMH/K HAa MapKaTa B Ch3HAHHETO Ha
MOTpeOUTENNTE, HE € JOCTaThYHO Ja pa3uuTare CIUHCTBCHO Ha
Iu3aiiHa Ha BH3YaJHUs 00pa3 Ha Mapkara. TpsOBa ma ocHrypute
Ka4eCTBO Ha yCIIyTHTe. Bu3yamHumAT 00pa3 Ha Mapkara obade HE €
caMO B CMHCHJ Ha ,,0TIWYHUTENIeH cuMBOI . TpsaOBa ma ce BUIH, Ue
MU3aiHBPT Ha BU3yamHHS o00pa3 Ha MapkaTa € CHUCTEMAaTHYHO

HUHTCTPpUpPAHC Ha IMporeca Ha MOPOCKTUPAHEC U ,I[H3aI>’IHT>T Ha
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BU3yalHHs 00pa3 TpsOBa Ja ce mpujara B MOYTH BCEKHM acMeKT Ha
KOMYHHUKAIMATA 32 UMH/DKA HAa MapKara, Karo HErOBOTO 3HAYCHHE
MOXKE J1a Cc€ TpeACTaBH. 3a TIOTPEOWTENTUTE 3HAYCHHETO,
CHUMBOJIM3UPAHO OT JIOTOTO Ha MapkKara, MoXke Jia Objie TI0-BaXKHO OT
camHsl TIPOAYKT, KOETO C€ € TPEBBPHAJIO B HEOCHOpPHM (akT B
JTHEITHOTO MOTPEeOUTENCKO 00mecTBo. ETO 3alo € W3KIOYHUTETHO
BRKHO OOCKTMBHO M TMPAaBHIHO Ja Ce WU3ClIenBar pojsirta H

CTOMHOCTTA Ha AU3aliHa Ha BU3YyaTHHs 00pa3 Ha MapKara.

III.2. OrpanuyeHusi Ha HU3CJeABAHETO U ObJAellM HACOKH 3a
u3cjieaBaHe

Ju3alinpT Ha BU3yanmHUS 00pa3 Ha KHUTAWCKUTE MapKH HE €
MpPUCTaH Ha CHBPEMEHHHMS 3alajieH [W3aiiH Ha MapKuTe W
KOTIMpaHEeTO Ha 3alMaJHAs MONel Ha JAW3aiiH B paMKUTe Ha
ChBpPEMEHHATa KOHIIEHIIHS 32 MapKa HE € OJIaronpHusATHO 3a pacTeka
YU pa3BUTUETO Ha KUTaiickute Mapku. [IpoyuBaHeTo Ha THTS Ha
Iu3aifHa Ha BURYATHHMsSI o00pa3 ¢ KHTAHCKH XapaKTEPHUCTHKH,
TTOJXOISIN 32 M3TPAKAAHETO HA MECTHH MapKH, € €IHH OT CICIIHUTE
mpoOsieMu, KOWTO TpsiOBa Ja OBAAT pENICHH B PA3BUTUETO Ha
KUTaWCKus Au3aiiH. B Hactosmiata Tpyn € pasmiefaHo W MpoydeHo
Pa3BUTHETO Ha JAM3aifHa Ha BU3yallHUS 00pa3 Ha KUTAWCKH MapKu
npe3 nocinenauTe 40 TOAMHHM, 3a N1a CcE€ TPEIOCTAaBU BH3MOXHA

NEPCICKTHBA 3a pCIIaBaHC Ha TO3U np06neM.
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IV. Hayynu npuHocu:

1. Bp3 OcHOBa Ha JMIcara Ha IJIOCTHO M CHCTEMAaTH4HO
u3cle/IBaHe Ha Au3aiiHa Ha BU3yalHHsI oOpa3 Ha ThpProBCKaTa
Mapka B Kutaii oT megHa Toyka Ha UICTOPUYECKOTO Pa3BUTHE,
TO3U TPyA ce (QoKycupa BbPXYy CHCTEMaTH3UPAHETO Ha TOBa
pazButue mnpe3 mnociaenuute 40 roguHu. CucremarnyHara
OpraHm3aius JONpHHacs 3a TeopeThyHara CucTeMa Ha
KUTanCKus rpaduyueH Ju3aiiH.

2. Pasno3naBaHe u pa3OWpaHe Ha XapaKTEPUCTUKUTE Ha
pa3BUTHE HA KUTAHCKUS KOMEPCUAJICH apT JW3aliH.

3. AHanu3 ¥ pa3OupaHe Ha MPUHIUIIATE HA pa3BUTHE, Taka 4e
Jla TIOCITy>KaT KaTo OMUT B MPOEKTHPAHETO Ha BU3YyaHUs 00pa3
Ha KUTalckaTa ThProBCKa Mapka B HACTOSALIETO M ObJEIIETO.
Kakro u na ce pasmosHasT u pa3zdepar XxapaKTEpUCTUKHUTE Ha
pa3BUTHE HA KOMEpCUaTHUS rpa@uyueH Au3aiiH.

4. PazOupaHeTo 3a COIMAIHUTE W HCTOPUYECKHA IMPOMECHH B
Kutait B cbBpeMeHHHMS mepuoa Ha pa3BUTHE KaTto (OH Ha
CIIO)KHH  COLIMAJIHU,  TOJUTUYECKH, HUKOHOMHYECKH U
XyMaHUCTUYHHU (AaKTOpH, BB3ACHCTBALIM BBbPXY KHTAMCKHS
XyIOKECTBEH AU3AMH.

5. 3HaueHMETO Ha MMHCIECHETO Ha pAa3IuyHUu eTanu OT
UCTOpHUSTA Ha BU3yallHUS JW3allH Ha Mapkara 4pes
MOCTI)KEHUATa W 3aryOuTe A0 Hal-BHUCOKAaTa TOYKa Ha
pa3BUTHE Ha BHU3yallHaTa KyITypa Karo XOJHUCTUYHA U

MHOIousMEpHa IEPCIICKTHBA, KOATO HH ITIO3BOJIABA Ja BUAUM
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BpBh3KaTa MKy BU3YyaTHUS AW3aliH U CTOMHOCTTA Ha OpaHja.
6. IlomyuyaBaHe Ha AMCKYCHOHHA TOYKAa 3a CBHCTOSIHUETO U
ponsiTa Ha Ju3ailHa Ha BHU3yalHHs 00pa3 B CHBPEMEHHOTO
M3TpaxkaaHe Ha OpaH.

7. U3rpaxnaHe Ha sicHa TEOPETUYHA paMKa B XYyJ0’KECTBEHATa
MpaKTHKa - M3TOYHUK HA BABXHOBEHHE M OMUT OT MHUHAIHU
yCIeXH M HEYCIIeXH, Taka 4e Ja MOMOTHE AMU3alHBT Aa Obae
no-cho0pa3zeH ¢ HYXIUTE Ha BPEMETO U  KYyITYpHOTO
HACJIEICTBO.

8. PaskpuBamio wu3cieaBaHe Ha Bpb3KaTa MEXAy Iu3alHa,
MKOHOMHYECKOTO M COI[MAIIHOTO Pa3BUTHE, 32 OCUTYPSIBAaHE HA
Hay4yHa OCHOBa 3a OOy4eHHME M0 [W3aiiH U IUTaHMpaHE Ha
pa3BUTHETO Ha UHAYCTpUATa. HacbpuaBaHe Ha M3CieqBaHUSATA
3a HEMPEKbCHATHUS HANPEAbK B o0nacTTa Ha au3aiiHa Ha Kurai
Ha TEOPETUYHO U MPAKTHUYECKO HUBO.

38



V. llyoaukanumu, CBbP3aHM C JUCEPTANMATA

TONG Qiang (2023) CeBpeMEeHHO MpeAcTaBsHEe HA rpaduIHUSL
nu3anu B Kuraii.

B: MynaTunucuuimiHapHO CHHCaHue 3a HayKa, oOpa3oBaHHE U
H3KYCTBO, bnaroesrpan: USB, 2023.P:688-696.
ISSN1313-5236.
http://www.usb-blagoevgrad.swu.bg.

TONG Qiang (2024) Bnusnue Ha KyIATypHUS TPOHW3XOI U
WHTEpHAIIMOHANM3AIMITa BbPXY AHW3aifHa Ha BHU3YaITHHA
o0pa3 Ha KUTaHCKUTE MapKHU.

B: COoopHHK OT MOKTOpPAaHTCKa Hay4YHAa CECHsS B paMKHTE Ha
XVI HammoHaneH CTyISHTCKH (ecThBan Ha HW3KyCTBaTa.
03V, bnaroesrpan, 2023.

TONG Qiang (2024) [lpunarane Ha TpaAWIHOHHH KHUTAHCKU
MOJIENIA BHB BU3YaTHHS U3aiiH Ha ETHHYECKH MapKH.

B: MynaTuauciMiuinHapHO CITMCaHue 3a HaykKa, 00pa3oBaHUe U
U3KYCTBO, bnaroesrpan: USB, 2024.P:445-452.
ISSN1313-5236.
http://www.usb-blagoevgrad.swu.bg.

39



40



SOUTH-WEST UNIVERSITY
“NEOFIT RILSKI” - BLAGOEVGRAD

FACULTY OF ARTS
DEPARTMENT OF FINE ART

Tong Qiang
STUDYING THE DEVELOPMENT OF CHINESE BRAND
VISUAL IMAGE DESIGN OVER THE LAST 40 YEARS
ABSTRACT
EDUCATIONAL AND SCIENTIFIC DEGREE “Doctor” (PhD),
AREA OF HIGHER EDUCATION: 8. ARTS

PROFESSIONAL FIELD: 8.2. FINE ART
DOCTORAL PROGRAM: “DESIGN AND PLASTIC ARTS”

Scientific Supervisor: Assoc. Prof. Hristo Alexandrov Shapkarov

Blagoevgrad, 2025



The dissertation was discussed and proposed for public defence
at a meeting of the Department of Fine Arts on 25.02.2025. It was
approved by the Faculty Council on 13.03.2025.

The study consists of an introduction, three chapters, a
conclusion, a bibliography and an appendix with a total length of 129
pages. Of these, 96 are main text, 33 are appendix, also including 50
reference images and graphical diagrams as well as 2 tables. The
bibliography consists of 53 sources: 53 in Latin alphabet, 3 online

sources.

The public defence of the dissertation will take place on
10.06.2025, room 535 at 2 p.m., Study Building 1.

Members of the scientific jury:

Prof. Stefan Kirilov Altykov, PhD

Prof. Ralitsa Ignatova Ignatova, PhD

Assoc. Prof. Anna Kirilova Pokrovnishka, PhD
Assoc. Prof. Kamen Todorov Tsvetkov, PhD

Assoc. Prof. Tsvetoslav Dimitrov Hristov



Contents

INrOAUCHION ... 5
I. General Characteristics of the Thesis.........ccoecevveeercireceereerieeee. 9
I .1. Research Background .............cccceevieriinciinnieicnieere e, 9

I .2. Research ObjectiVes........cccveeieeeireeieenienieniesie e eieenieens 11

I .3. Research Significance...........ccoeeverveenivenienvenienieenieeneens 15

I .4. Research Methods and Ideas...........ccccevevervirciinciienieennnnns 21

II. Structure and Content of the Paper.........cccoccvevveveenienienieennn, 23
1. Summary and ConcluSIiOnS ...........cccvevvereveecieereereeneeseesreeneenns 30
III.1. Overview of Research Results...........cccceevvevienienceennnnnn, 30
II1.2. Limitations of the Study and Future Research Directions32

IV. Contribution of the Paper .........c.cccceevvevienieeniieniieceeeeeeeeeen 33
V. List of Publications Related to the Thesis ........cccccecvereervennnnnne. 35






Introduction

Since the 1980s, the rapid development of China's economy has
laid an extremely important environmental foundation for the
recovery and development of Chinese commercial art and design.
Over the past forty years, Chinese commercial art design has
absorbed advanced concepts, technologies and experiences from
abroad, and the increasingly frequent international exchanges
between the Chinese and foreign design circles have also expanded
the horizons of domestic designers. China's brand visual image
design has developed rapidly in this course, through the shaping of
brand visual images such as trademarks, packaging, advertisements,
etc. and the rapid development of communication methods and
means of creation in recent years, China's brand visual image design
has become more and more mature, and has gradually formed an
integrated and systematic development trend. However, behind the
progress there are still hidden worries, there are still problems that
need to be solved, and there are still things to reflect on. Only by
realising the existence of problems and summing up experiences
from development, China brand visual image design can go further
in the future, provide brand image design services for domestic and
foreign enterprises, create richer colours of life for the public, and
thus achieve greater success.

With the restoration of China's college entrance examination

system and the revival and development of college education, the
5



discipline of art and design has once again entered the university
classroom. Especially in the mid to late 1980s, some Chinese
colleges and universities began to set up art and design-related
majors, and absorbed and introduced mature design education
models from abroad into their teaching, which has cultivated a lot of
art and design talents, and made great contributions to the rapid
development of China's art and design in the new era. With the rapid
development of the economy and the intensification of market
competition, Chinese brand visual image design pays more and more
attention to differentiation and personalisation, starting from
traditional cultural elements and gradually integrating modern design
concepts, attracting consumers' attention through unique design
styles and innovative expressions, making the brand image more
contemporary and international. Later, with the rise of modern
Internet and social media, China's brand visual image design is also
gradually developing in the direction of digitalisation and multimedia,
through interactive and diversified media forms to convey brand
values and concepts.

In the 1990s, under the stable social and economic environment,
the awareness of brand image construction of Chinese enterprises
was further strengthened, and the introduction of corporate image
recognition system design (i.e. CI system design) substantially
improved the market competitiveness of enterprises, and at the same
time greatly promoted the maturity of the development of China's
brand visual image design. Of course, the exploration of brand image

is not always smooth sailing, in the early 1990s, most of the Chinese
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enterprises in the concept of brand image awareness and brand
publicity practice there are still many shortcomings, coupled with the
lack of mature and high-level brand image design organisations at
that time, and therefore in the operation of the brand image design
and dissemination of the operation is bound to have certain
problems.

In the late 1990s and the beginning of the 21st century, China's
brand visual image design ushered in an all-round development and
gradually matured. New media and new tools brought about rapid
updating and progress in design concepts and methods, and also
brought the Chinese design community closer to the international
industry, and the level of China's commercial art and design has
developed by leaps and bounds. At the same time, with China's
further opening of the domestic market, many foreign-funded
enterprises and higher-end foreign commodities are pouring in,
which will inevitably intensify the competition in the domestic
market. Excellent foreign design agencies and advertising companies
also flooded into the Chinese market and expanded rapidly in the
country. Their high level of operation, mature design experience and
quality services were more attractive to Chinese enterprises at that
time, and therefore tended to be more favoured by them in their
choices. This posed a certain threat to domestic design agencies and
related enterprises. However, for the whole development process of
brand image design in China, this threat has also turned into a good
learning opportunity and strong development momentum. From an

objective point of view, in China's vast market space, the mutual
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learning, mutual promotion and mutual integration between domestic
and foreign design organisations as well as their respective
outstanding design talents have all made important contributions to
the growth and development of contemporary Chinese brand visual
image design. And in the competitive wrestling in the market,
China's commercial art design has also gained more significant
progress, accumulating experience in rapid growth, and advancing
towards maturity, specialisation and personalisation.

This thesis aims to explore the main trends and characteristics
of Chinese brand visual image design by reviewing and analysing its
development history over the past 40 years. The significant factors of
Chinese brand visual image design in different periods and stages of
development are analysed in depth, in order to reveal the
development trend, influencing factors and future development
direction of Chinese brand visual image design. Through sorting and
comparing the visual image design of Chinese brands over the years,
we explore the trends of changes in design style, colour application,
graphic representation, etc., as well as the reasons and influencing
factors behind these changes. With the methods of literature review
and case study, combined with relevant theories and practical
experience, a comprehensive and in-depth research on the

development of Chinese brand visual image design is conducted.



I. General Characteristics of the Thesis

I.1. Research Background

Since China's reform and opening up in the early 1980s, the
Chinese economy has recovered and grown steadily to become the
second largest in the world. On December 11, 2001, China formally
joined the WTO and became the 143rd member of the WTO. This
undoubtedly provides favorable conditions for China's economic
take-off in the 21st century. However, while ushering in new
opportunities, it also brings new challenges. China's further opening
of the domestic market and the influx of foreign enterprises and
foreign goods are bound to intensify the fierce competition in the
domestic market, and Chinese enterprises and products have to face
the challenge of more and better international competitors coming
into the country at the same time as they are heading for the
international arena. And this challenge and competition is not only in
the commodity market, but also in the field of commercial art design.
Along with the continuous development of commodity economy, the
connotation and extension of brand are also deepening and
expanding. Excellent visual identity design is the first step in brand
enhancement, and its commercial and aesthetic value is obvious.

With the implementation of China's reform and opening-up
policy and the continuous development of the economic construction

process, brand building has become one of the important means of
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enterprise competition. As an important part of brand building, brand
visual image design plays a vital role in enhancing the market
competitiveness and brand value of enterprises. It is clearly
understood that through a unique visual design it is possible to create
a unique image of the enterprise and products on the market, to
increase brand recognition and reputation in order to attract more
consumers and investors. In the deepening process of China's reform
and opening up, the popular culture and life concepts of foreign
countries, especially those of Europe and the United States, have
penetrated into all corners of Chinese society through film and
television productions, newspapers and magazines, and various
channels of communication, subtly influencing the values and
consumption concepts of the Chinese public. More and more Chinese
people start to chase after foreign fashion products and famous
brands, and the success of foreign product brands in China has
objectively stimulated Chinese local enterprises to actively explore
the road of brand image construction and learn and follow the
advanced brand concepts of foreign countries, which has greatly
promoted the development of brand visual image design and the
improvement of China's level of commercial art design.

Under this background, Chinese enterprises need to innovate
and improve their brand image, which puts forward higher
requirements for brand visual image design. The fusion of Chinese
traditional culture and internationalization has also brought new
challenges to brand visual image design, and how to incorporate

international elements while inheriting traditional culture has become
10



an important issue. Therefore, studying the development of Chinese
brand visual image design in the past forty years is of great
theoretical and practical significance for understanding the
development history and characteristics of Chinese brand building,
exploring the development trend and law of brand visual image
design, and putting forward corresponding strategies and

suggestions.
I.2. Research Objectives

« L2.1. Analysis of the development trends and changes in the
visual image design of Chinese brands in the past forty
years.

In the 1980s, China's social and economic conditions gradually
improved, and the economic model also transitioned from a planned
economy to a commodity economy, which also provided a broad
space for the development of China's commercial art and design, and
China's commercial art and design recovered with the recovery of the
brand's visual image design was also restored. With China's reform
and opening up, foreign enterprises and products have entered the
Chinese market again, which has provided impetus for the
development of China's advertising and design industry, while the
exchange and communication between domestic and foreign design
circles have also provided domestic designers with objects to learn
from and directions to learn from, and broadened their horizons. All

these changes have paved the way for the take-off of China's
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commercial art design.

Entering the 1990s, the gradual liberalization of the arts and
culture industry and the popularization of television, movies and
other forms of lifestyle and entertainment in a relatively relaxed
political and social environment are influencing and shaping people's
aesthetic abilities and values.

With the development of China's economy at the beginning of
the 21st century, the gradual improvement of the standard of living,
coupled with Europe and the United States of America's fashion
culture, people's consumerism has quietly changed, the curiosity and
desire for a fashionable way of life has prompted the pursuit of
foreign famous brands. The success of foreign product brands in
China also spurred and drove Chinese enterprises to embark on the
exploration of modern brand image.

Over the past forty years, China's brand visual image design has
experienced development trends and changes from domestication to
internationalization, from complexity to simplicity, from foreign to
localization, from tradition to innovation, and from fragmentation to
integration.

«  L2.2. Explore the relationship between Chinese brand visual
image design and social, economic, and cultural
backgrounds.

To study the development of brand visual identity design in
China, it is necessary to consider the influence of social, economic
and cultural contextual factors on design.

China is a country with a long history and diverse culture, with
12



rich traditional culture and values. Such as Chinese calligraphy,
Chinese paintings, murals, stone carvings, wood carvings, Chinese
opera, dances and so on, these rich cultural heritage and traditional
art forms can be drawn upon for brand visual identity design, and the
proper integration of Chinese cultural elements into the design will
well enhance the uniqueness of the Chinese brand and the emotional
connection with consumers. Chinese brand visual identity design is
closely related to the social, economic and cultural context, and
needs to take into account the values of Chinese society, economic
development and rich cultural heritage, but also to be combined with
the trends of the international market, in order to create a competitive
and unique brand image.

« L2.3. Analysis of the innovation and inheritance of visual

image design for Chinese brands.

With the rapid development of China's economy and the
intensification of market competition, more and more Chinese brands
have begun to focus on brand image building and communication.
They are beginning to seek design concepts and innovative thinking
that are in line with international standards in order to stand out in
the fierce market competition. At the same time, China's art and
design education system has undergone a major shift. In the long run,
most Chinese students have narrowed their knowledge in either arts
or science due to the split between liberal arts and science since high
school. However, with the trend toward interdisciplinary education
and the increased complexity of the world, well-rounded knowledge

has proven to be necessary. Well-rounded knowledge refers not only
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to the broader foundational knowledge in the liberal arts and sciences,
but also to the knowledge that a well-rounded professional designer
should possess: fine arts, business, technology, humanities, and
sciences. Since the restoration of China's college entrance
examination system in 1977, the discipline of art and design has also
entered the university classroom once again. Especially in the
mid-to-late 1980s, some Chinese colleges and universities began to
establish art and design-related majors, and absorbed and introduced
mature design education models from abroad into their teaching,
which has cultivated a lot of art and design talents, and contributed
greatly to the rapid development of China's art and design in the new
era. In the 2012 National Education Catalogue, the Chinese
government advocates that students should have an international
perspective, also in response to the trend of globalization. However,
international perspective means learning from the West, but not
being homogenized by the West. Internationalization is not the same
as westernization, but rather a better way to absorb the nutrition of
international modern commercial art and design, in order to better
inherit China's unique and traditional brand image design elements,
and to connect with the international community and strive for
innovation. China has a long history and cultural traditions, these
traditional elements in today's Chinese brand visual identity design
has been widely used and inherited. This inherited design style
makes Chinese brands have a stronger sense of identity and affinity
in the domestic market. The innovative design style makes Chinese

brands gain more recognition and attention in the international
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market. This paper discusses the combination of innovative design

and traditional elements, and how to realize innovation in inheritance,

so as to promote the development of Chinese brand visual image

design through the case study of Chinese brand visual image design.

» L.2.4. Development strategies and suggestions for the visual
image design of Chinese brands.

Brands need to define their positioning and target audience, and
identify their core competencies and differentiating advantages. This
will help determine the brand's visual identity design style and
expression. The brand can create a unique visual image by
combining traditional elements with modern design. At the same
time, it is also necessary to focus on innovation and apply modern
design concepts and technologies to brand image design to meet the
needs of the times. The visual image design of the brand needs to
maintain consistency and coherence in aspects including brand logo,
color, font, image style, as well as promotional media and channels,
to tell an attractive brand story and meet the diverse needs of
consumers, and also actively engage in brand cooperation and
cross-border innovation to ensure that consumers recognize and

remember the brand.

I.3. Research Significance

Brand visual image design is not only an indispensable and
important component of the Chinese art and design field. It is also an

important theoretical support for China's economic development.
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Therefore, studying the visual image design of Chinese brands in the

past forty years has certain academic and practical significance.

» By studying the development of visual image design of
Chinese brands in the past 40 years, we can understand the
changes in design styles, concepts, and trends of Chinese
brands in different periods.

This helps us better understand the historical background and
cultural characteristics of Chinese brand design, and enrich the
content of modern Chinese design history. In the 1950s, during this
period, the visual image design of Chinese brands was mainly
influenced by the former Soviet Union, with a focus on socialist and
realistic styles, emphasizing concise, lively, and direct expression.
Many state-owned enterprises adopt this style in their logos and
advertisements. In the 1980s, China began to carry out reform and
opening up, and a market economy gradually emerged. It was also
during this period that Chinese brand visual image design began to
be influenced by international brands, introducing more commercial
elements and creativity. At the beginning of the 21st century, Chinese
brand visual image design began to pursue more personalized and
diversified styles, emphasizing emotional resonance with consumers
and the transmission of brand stories. Many companies are seeking
cooperation with international design companies, introducing
international design concepts and technologies. In recent years, with
the popularity of the Internet and the rise of social media, brand
visual image design has begun to focus on the combination with

digital media. Many companies have begun to focus on image
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dissemination on social media, using various visual elements and
creativity to attract consumer attention. Although commercial art
design in modern China has benefited more from the beneficial
influence of Western design, it also has its own development source
and local traditional cultural and artistic characteristics. Chinese
culture and art have never ceased to inherit and promote traditional
culture in the development process, and have achieved coexistence
and integration in the collision with Western culture, which is also
well reflected in the visual image design of Chinese brands.

» Studying the innovation and development direction of
Chinese brand visual image design in different periods can
help us predict the future development trend of Chinese
brand design, and provide guidance and inspiration for
brand designers and entrepreneurs. The development trend
can be explored from the following aspects:
Internationalization trend;

With the rise of Chinese brands in the international market,
many large Chinese companies have begun to focus on their own
international visual identity design. This requires international
integration, the use of a range of internationally recognized design
elements and styles, as well as collaboration with internationally
renowned designers or design firms, in order to enhance the
international image of their own brands.

Localization trend;

Although internationalization is an important trend, Chinese

brands are also seeking localized visual image design. This includes
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using traditional Chinese cultural elements and symbols, as well as
collaborating with local Chinese designers or design companies to
create a brand image with Chinese characteristics.

Diversification trend;

China is a multi-ethnic and multicultural country, and its brands
are increasingly emphasizing diversity in visual image design, which
includes incorporating cultural elements from different national
groups into the design, as well as adopting different design styles in
different markets to meet the needs of different consumers.

Cultural factors;

The visual image design of brands needs to consider
elements of traditional Chinese culture, such as colors, patterns,
fonts, etc., to meet the aesthetic concepts and cultural
background of Chinese consumers.

» Traditional Chinese colors symbolize meaning, such as red
representing joy and auspiciousness, yellow representing royalty and
wealth, which has a certain influence on brand color selection.

»  China is a country where Chinese characters are the main text,
so the shape and structure of Chinese characters have a certain
impact on the design of brand logos. Many domestic brands use
Chinese characters or variations of Chinese characters in their logo
design to showcase the unique characteristics of their Chinese
culture.

»  The values of Chinese society can also affect brand visual image
design. For example, the Chinese people's emphasis on family,

friendship, and teamwork may be reflected in brand image to
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resonate with consumers.

» China has a vast territory, and cultural differences across
different regions can also have an impact on brand visual image
design. Consumers in different regions may have different
preferences for colors, patterns, and symbols, and brands need to be
adjusted according to the cultural characteristics of different regions.
» China has a long history and rich traditional arts. These
traditional art forms provide inspiration and elements for brand
visual image design, enabling brands to showcase the uniqueness of
Chinese culture.

In summary, the visual image design of Chinese brands is
influenced by multiple cultural factors.

Market positioning;

A brand's market positioning determines its visual image, design
style and features. Therefore, brands with different market
positioning need to adopt different design styles to attract target
consumers. Chinese brands are emerging in the international market.
Therefore, the visual image design of Chinese brands should have an
international perspective and style to meet the needs of the global
market. Despite the importance of the internationalization trend, the
development of more Chinese brands in the local market remains a
priority. Not only need to meet the cultural background and aesthetic
concepts of Chinese consumers, but also to meet the personalized
needs of consumers for the chosen brand, to meet the growing visual
culture needs of the Chinese people, so as to win their recognition

and love, in order to accurately grasp the market demand and
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consumer psychology, the visual design of a brand can enhance the
competitiveness of the brand, to win the recognition and loyalty of
consumers. In addition, the visual image design of Chinese brands in
adhering to the traditional elements at the same time more need to
innovate, break through the traditional design mode and style, to
attract the attention of consumers and differentiate from competitors.
Innovative design elements and concepts, these can help brands stay
in the market with sophisticated graphic designs and logos.

Target consumer group;

A brand's target consumer group is also a major factor
influencing its visual image design. It can be divided according to the
positioning and product characteristics of different brands to produce
different brand images. Brands need to design a visual identity that
matches the preferences of their target consumer group. A brand's
visual identity is usually designed using bright colors, simple
graphics and modern layouts to attract the attention of young people.
Male consumers are a key component of the domestic market. The
corresponding design usually uses soft colors, elegant patterns and
some feminine elements to attract the eyes and interest of female
consumers. Many Chinese brands have gone to great lengths to
create high-end products and corresponding visual images in order to
enhance their brand value. Some companies even directly re-launch
their own high-end terminal brands, targeting high-end groups and
high-end markets. The design of the product, the brand's visual
image, the supporting design of the product and service should also

focus on luxury and high-end sense, in order to show the brand's
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high-end image, to meet the needs of the target consumer groups of
high-end product strength and brand luxury. It should be noted that
the above are just some common target consumer groups. When
designing the visual image of the brand, it needs to be accurately
positioned and designed according to its own positioning and the

characteristics of the target consumer groups.
1.4. Research Methods and Ideas

Based on a historical survey from the late 1970s to the 2020s,
this paper attempts to describe and interpret the development pattern
of brand visual image design in China by complying with external
factors such as history, politics, economy and social concepts, as well
as internal factors such as design organizations and design trends.
Mainly by analyzing relevant academic literature, industry reports
and research papers, the paper explores the development trends and
changes in China's brand visual image design over the past 40 years
by integrating professional graphic design analysis, historical
concepts and applying methods of historical research and analysis,
generalization and comparison. This paper also selects some
representative Chinese brands and international brands that have
entered China, analyzes the evolution and innovation of their brand
visual image design, and identifies the reasons for their success or
failure. Through the comprehensive application of the above research
methods, a comprehensive and in-depth study of the development of

Chinese brand visual image design in the past four decades is

21



conducted, which provides reliable research results and conclusions
for this paper.

The purpose of this scientific study is to objectively reconstruct
the patterns of development of the design of the visual image of the
Chinese brand at this historical stage. To integrate the characteristics
and styles presented by Chinese brand visual image design and
commercial art design in the current historical stage, and to sort out
the development and evolution pattern of Chinese brand visual image
design. For brand visual image design, the state of political and
economic development is the soil for its emergence, while social
concepts, cultural concepts and aesthetic activities have far-reaching
influence on its development. Artistic design style, designers'
aesthetic judgment, and the status of design institutions directly
affect the form, style, quality and development trend of brand visual
image design. Therefore, in the research process, it is necessary to
comprehensively use various methods such as study of individual
examples from a graphic design perspective, induction, comparison,
literature review, field survey and so on, in order to get the

conclusion as objective and accurate as possible.
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I1. Structure and Content of the Paper

This thesis is organized into three chapters:

In the first chapter, The Influence of Cultural Background
on the Visual Image Design of Chinese Brands is elaborated and
studied.

1.1 Characteristics of Traditional Chinese Culture

1.2 The Influence of Cultural Factors on Brand Visual Image
Design

1.3 The Impact of Internationalization on the Visual Image
Design of Chinese Brands

In these parts the analysis of the characteristics of traditional
Chinese culture and the analysis of the influence of cultural factors
on brand visual image design are given. In the analysis of the
characteristics of traditional Chinese culture, it mainly elaborates on
the influence of Chinese calligraphy and line patterns with unique
cultural symbols and differences in the understanding of color on the
visual image design of Chinese brands in the process of the
formation and development of Chinese culture. The focus is on the
formation and development process of the Chinese writing system.
As a unique art form, Chinese calligraphy has a close relationship
with the occurrence, development and change of almost all kinds of
social phenomena. The biggest difference between it and other arts is
that it is the art of writing. It seems easy to go from writing to art, but

in fact it needs to go through a long and difficult journey. In addition,
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traditional Chinese patterns have an extremely important value in
people's lives, and with the development of the economy, people are
pursuing more and more for the spiritual level. Applying traditional
pattern elements in the design of brand visual image, extracting the
connotation and meaning of the pattern, and re-combining them
through a variety of artistic means can fully reflect the cultural
characteristics of the product, and at the same time, it can also
stimulate people's attention to the brand. There is also an analysis of
the understanding of color. Color is one of the important elements in
our cognition of the world. From the perspective of cultural
differences between the East and the West, we can analyze the
differences and similarities in the understanding of color, which will
influence the brand to consider the preferences and values of the
target culture when choosing colors.

Conclusions: While the products produced by enterprises are
variable, the connotation of good traditional culture is relatively
stable, and its spiritual connotation is equivalent to the intangible
assets of the enterprise brand, which can promote the core
competitiveness of its brand.

Essentially traditional patterns and the visual image of the
enterprise is a certain connection, are included in the scope of the
visual field, is about the enterprise brand and the traditional culture
between the two in the visual expression of the embodiment.
Traditional patterns and brand visual design complement each other,
closely linked, directly affecting the public's life, and application,

and its direct or indirect impact on the audience's aesthetic value
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intention to develop, and promote national economic development.

In the second chapter Overview of the Development of Visual
Image Design for Chinese Brands in the Past 40 Years the
development history of China's brand visual identity design in
the past 40 years is described.

2.1 From 1978 to 1990: Brand Visual Image Design in the Early
Stages of Reform and Opening up

2.2 From 1990 to 2000: The Rise of Visual Image Design for
Chinese Brands

2.3 From 2000 to Present: International Development of Visual
Image Design for Chinese Brands

2.4 The Development and Growth of Visual Image Design for
Chinese Brands

2.4.1. The Development Wave of Chinese Brand Visual Image
Design in a Stable Social Environment

2.4.2 Visual Image Design of Chinese Brands under Enterprise
CI Strategy
There are three time stages to be analyzed. The first is from the late
1970s to the late 1980s, which is the early stage of China's reform
and opening up, and also the period of recovery of China's brand
visual image design. During this period, China's brand visual image
design has undergone a series of changes and development. in the
early 1980s, domestic advertising design restored mainly traditional
forms of commercial advertising, such as newspaper advertising,
outdoor advertising, etc. By the mid-1980s, due to the economic

crisis, China's brand visual image design has undergone a series of
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changes and development. By the mid-1980s, due to the rapid
development of the economy, the production of commodities,
especially home appliances, had risen sharply, and there was an
overcapacity of consumer goods, with more and more products of the
same kind. At the same time, a mass consumer group with
considerable purchasing power and selective shopping gradually
formed, and the competition for commodities became more and more
intense. Many design cases of the same period are listed for
comparative analysis, and some famous Chinese designers at that
time, as well as their design concepts and successful cases are
analyzed and interpreted, so as to find that these development
processes, along with the transformation of China's economy and the
intensification of competition in the market, have led to an increasing
awareness of the importance of brand image design among Chinese
enterprises. From the discussion of packaging decoration design,
advertising art design and brand logo design, it can be seen that due
to policy support, the influence of advanced design concepts from
abroad and the efforts of domestic art design practitioners to explore,
China's brand visual image design began to embark on the road of
revival and development in the 1980s. The second is to analyze the
early 1990s to the early 21st century, this period is the key period of
rapid development and growth of China's brand visual image design.
Packaging decoration design and graphic advertisement design for
the purpose of brand promotion and product marketing all had
further development in this period. Packaging industry also shows

more and more its important function of product promotion, while
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designers have more and more profound and clear understanding of
the concept of packaging design. At the same time, the advertising
industry became more and more mature, and became a strong
support for brand visual image design and communication. During
this period of transition, Chinese enterprises started to pay attention
to brand building and brand image design, to learn from the
experience and concepts of international brands, and to focus on the
innovation and personalization of their own brand image design.
These efforts made the visual image design of Chinese brands
recognized and appreciated in both domestic and international
markets. This has also laid the foundation for the rise of Chinese
brands, and made important contributions to the development of
China's design industry. Finally, the internationalization development
of Chinese brand visual image design since the 21st century is
studied and analyzed, during which Chinese brand visual image
design has made remarkable development in internationalization.
With the rapid growth of China's economy and the enhancement of
its international influence, more and more Chinese brands have
begun to realize the importance of brand image for the international
market and started to pay attention to the internationalization of
visual image design.

Focusing on the research and analysis of the development and
growth of visual image design for Chinese brands, it reveals the role
of promoting the development of visual image design for Chinese
brands under a stable social environment. As well as by analyzing the

emergence of domestic advertising agencies, the popularity and
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development of film and television commercials, the progress and
problems of packaging design, and the development of visual image
design for Chinese brands under the CI strategy of enterprises in this
period, it clarifies that China's visual design for brand image is not a
copy of a foreign system, but draws on some of the elements on the
basis of the European and American-style CI system, in order to
adapt to the The domestic market competition mechanism has
changed, to create a unified personality image for enterprises, so as
to facilitate the establishment of a more durable and solid
relationship between enterprises and consumers. It can be said that

domestic enterprises and design circles are trying to find out and
seek a Chinese-style CI system design in practice, with the purpose
of making it conform to the reality of the Chinese market and
enterprises, so that it can better serve enterprises and consumers.

In the third chapter The Elements and Issues of Building
Chinese Brand Image Design the elements of the construction of

Chinese brand image design are analyzed, and the problems
shown in the development process are put forward.

3.1 Elements of Visual Image Design and Construction for
Chinese Brands

3.2 Problems in the Construction of Brand Visual Image Design

3.3 The Maturity of Chinese Brand Image Design

3.4 Design Changes in the Digital and Information Era

3.5 Maturity of Chinese Brand Visual Image Design in the
Context of Consumer Society

3.6 The Development Trends of Visual Image Design for
28



Chinese Brands in the Future

3.6.1 Integration of Technology and Design

3.6.2. Deep Exploration of Brand Culture

3.6.3. Thoughts on Chinese Brand Culture

Firstly, it is to analyze the elements of the construction of
Chinese brand visual image design in detail, and to strengthen the
understanding of the brand function through the interpretation of the
elements of brand name, brand logo, product relationship and brand
service. Secondly, it reveals the problems that exist in the design
construction of Chinese brands. Objectively speaking, China's local
CI design practice is still localized and exploratory for most
enterprises until today, and is still immature. However, the promotion
of CI design in China is of great significance to the development of
local brand visual image design in China, which has fundamentally
changed the inherent understanding and stereotypes of brand visual
image in the Chinese design community for a long time, and has
turned brand visual image into a holistic, long-term, diversified and
unified, purposeful design behavior that combines science and art.
This chapter also focuses on the development of brand image
visualization construction, the impact of the digital information era
on brand visual image design, the mature development in the context
of the consumer society, as well as analyzing and researching the
future development trend of China's brand visual image design from
three perspectives: the integration of science and technology,
in-depth excavation of brand culture, and thinking about China's

brand culture.
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II1. Summary and Conclusions

II1.1. Overview of research results

The rapid development of visual culture and the new
consumption patterns and concepts derived from it, such as visual
consumption, have had a direct impact on contemporary brand visual
image design, and the concepts of brand visual image design have
been constantly updated in western countries under this macro
background. After the reform and opening up, the import of western
design products and design concepts once again drove the
development of the domestic art and design business. At the same
time, domestic enterprises and consumers gradually have a newer
understanding of the value of brand image, especially after the CI
system design approach was generally introduced into the country,
China's brand visual image design has entered the peak of
development.

From the development of the brand's visual image design, it is
not difficult to see the advantages provided thanks to technical
innovations. Such as the development of printing technology to
accelerate the text and graphics, images and other information
dissemination speed, the application of computers instead of
hand-drawn model to improve the efficiency of the art design work
and so on. But it must be noted that, if overly dependent on the

technology itself, without focusing on the designer's own artistic
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training and design concepts, will not be conducive to the
development of the design, so we must take a dialectical view to
correctly examine the relationship between science, technology and
art design. In the background of digital and information age, the
demands of brand visual image design are constantly changing, and
the communication mode and design language of brand image are
also developing in the direction of diversification, which have
become the main trend of brand visual image design in China in the
future.

Brand visual image is the brand culture, brand concept, brand
service and brand quality and other internal factors of the brand
visual symbol, excellent design form and visual communication
effect will certainly allow the audience to produce a good first
impression of a brand, but if you want to set up a solid brand image
in the minds of consumers, relying solely on the brand's visual image
design is not enough, but also need to brand service and brand
quality assurance. However, the brand's visual image design is not
simply in the sense of “a distinctive symbol” only. It should be seen
that the brand visual image design is a systematic integration of the
design process, and visual image design should be applied in almost
every aspect of the brand image communication, its importance can
be imagined. For consumers, the meaning symbolized by a brand
logo may be more important than the product itself, which has
become an indisputable fact in today's consumer society. Therefore,
it is extremely important to objectively and correctly examine the

role and value of brand visual image design.
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II1.2. Limitations of the study and future research directions

Chinese brand visual image design is not a tributary of modern
western brand design, and copying the western design model under
the contemporary brand concept is not conducive to the growth and
development of Chinese brands. Exploring a road of visual image
design with Chinese characteristics suitable for domestic brand
building is one of the urgent problems to be solved in the
development of Chinese design. This paper combed and explored the
development of Chinese brand visual image design over the past 40
years in order to provide a possible perspective for solving this

problem.
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IV. Scientific Contributions

1.Based on the lack of overall and systematic research on China's
brand visual image design from the perspective of historical
development, this paper focuses on it by sorting out the development
of brand visual image design in China in the past 40 years. The
systematic organization of the development of Chinese brand visual
design over the past 40 years contributes to the theoretical system of
Chinese graphic design.

2. Recognition and understanding of the development characteristics
of China's commercial art design.

3. Analysis and understanding of development principles, so as to
provide experience for China's brand visual image design in the
present and the future, and also to recognize and understand the
development characteristics of China's commercial art design.

4. Taking the social and historical changes in China since modern
times as a background of complex social, political, economic and
humanistic factors in China's art design.

5. Significance of thinking in the various stages of the history of the
brand visual image design through the gains and losses to the high
point of visual culture development like a holistic and
multi-dimensional perspective to overlook the relationship between
visual image design and brand value.

6. Obtaining a discussion point on the state and role of visual

image design in contemporary brand building.
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7. Building up of a clear theoretical framework in art practice - a
source of inspiration and experience from past successes and failures,
so as to help design more in line with the needs of the times and
cultural heritage.

8. Revealing research of the correlation between design, economic
and social development to provide a scientific basis for design
education and industry development planning. Encouraging research
on the continuous progress of China's design field at the theoretical

and practical levels.
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