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l. buozpagpuunu oannu 3a I{anz Tone:

3apbpmiBa npe3 1999 r. kiac no u3kyctBa B UeTBbPTO MpodecroHanIHO-
TEXHUYECKO yuwiuiie, rpaa [I3unmkoy, nposuHuus JIissonun. Ot 1999 no 2003
TOM ce 00y4aBa 3a 6akaniasvp no uzswHU usKycmea B boxalckusi yHUBEPCUTET,
npoBuHius JIsonuH. [Ipe3 2001-2002 r. ce oOy4aBa B AkajeMusTa 3a U3SIIHHA
uskyctBa JIy Kcon. Ot 2022 r. e noxropant B O3V | H. Puncku®, biaroesrpan.
Ilonacrosmem e mnpenoxaBaten B boXxalCKuhs YHMBEPCUTET, IPOBUHIIMSA
JIsoHMH.

. Tpyovm ,,M3CJIEJABAHE HA PA3BUTHETO HA JTH3AHH HA
BH3YAJIHHA OFPA3 HA KHTAHCKATA MAPKA ITPE3 ITOCJIEJHHUTE
40 'O/IMHH“ ce cbcmou om yBOJ, TPpU TJIaBU, U3BOAM U 3aKIIOUCHUE, HAYYHHU
MpUHOCH, NyOMuKauuu, OubOnuorpadusi, MNPUIOKEHUE C HIIOCTPATUBEH
matepuasn ¢ obuy obem 146 crpanunu (113 crpaHunu OCHOBEH TEKCT, 33
CTpaHWIM TpwiIokeHus, ¢ 50 Opos wmocTparuu W TpaduIHU CXEMH, 2
tabymmm. B Oubmmorpadusara ce BKIOYeHW 53 WM3TOYHWKA HA JATHHHUIA U 3
OHJIAMH U3TOYHHKA).

1.  Xapaxmepucmuka na HayyHus mpyo:

BbB BweedeHuemo ca TOCOYEHH OOIIMTE XapakTEPUCTHUKUA  Ha
JTUCEPTAIIMOHHUS TPy, pasmiiexnatr ce [lpeducmopus na u3credsarnemo,
3aabIDKUTENHUTE [Jenu Ha usciedgamemo WM 3HaueHue HaA U3C1e08aHemo,
OCHOBATEIIHO Ca MPEACTABEHU H3CIEHOBATEICKUTE METOAN U UJICH.

B yBoma MOKTOpaHTHT oOmpeaens TEHACHIIMUTE Ha pPa3BUTHETO Ha
KUTaCKUSI MApKOB JIM3ailH KAaTO TEHACHIIMM HA PAa3BUTHUE KbM 3pAI0CH,
cneyuanuzayusa u nepconanuzayus. VI3TbkBa ce Bpb3KaTa MEX1y ThpProBCKaTa
Mapka, MapKOBHUS JM3alH MW BU3yallHaTa WIACHTUYHOCT. M3TBHKBaT ce
KOHKYPEHTHUTE OTHOLIEHUS MEXIY Uy IECCTPAHHUTE U HAIMOHAITHUTE MapKU U
OpaH0BE, KOETO BOJIM JI0 MO-BUCOKM M3WCKBAaHMS KbM JU3aiiHA HAa BU3YaJTHUS
o0pa3 Ha kwuTaiickata ThproBcka Mapka. Kakrto Ilsar ToHr 3akimrouaBa B

yBOJIHATa 4acT — ,,JI3yuaBaHeTo Ha pa3BUTUETO Ha JU3aiiHa Ha BU3yalHUs 00pa3



Ha KUTAWCKUTE TBPTOBCKH MapKH IMPE3 MOCIICIHUTC YCTHPHUACCCT I'OANHU € OT

roJIIMO TEOPETUYHO U MPAKTUYECKO 3HaYEHUE 32 pa30UpaHETO Ha:

XapaKTePUCTUKUTE HAa U3TPAKIAHETO Ha KUTAUCKUTE ThPTOBCKU MapKu;
W3CJIEIBAHETO HA TEHJCHLIHMHUTE U 3aKOHWUTE 332 Pa3BUTHE Ha Ju3aiiHa Ha
BHU3yaJTHUS 00pa3 Ha THPrOBCKaTa MapKa;

3a MPE/ICTaBSIHETO HA CTPATErUU U MPEAJIOKEHHUS 32 PA3BUTHE.

Karo nenu Ha u3cneaBaHeTo ca MpeICTaBeHU:

Ananuszvm na menoenyuume 6 pazeUmMuUemo u NPOMeHume Ha OU3auHa Ha
8U3YANHUSL 00pA3 HA KUMAUCKUME MbPSOSCKU MAPKU Npe3 NOCleOHume
yemupuoecem 200UHU;

IIpoyusane na epw3kama medxcoy Ou3anHa HA 6U3YAIHUsL 00pa3 Ha
Kumatickume MapKu U COYUANHUA, UKOHOMUYECKUA U KYJIMYpHUs
KOHmMeKcm,

Ananus Ha uHosayuume U HACIEOCMEOMO HA OU3AUHA HA BU3VATHUS
0bpas Ha KumaicKume MapKu,

Cmpamezauu u npeonodxcenuss 3a paszeumue HA BU3YATHUL 00paa3 Ha
Kumatickume muvpeo8CKu MApKU.

3HAYCHUETO HA U3CIIECBAHETO CE ONPEIEIISl Upes3:

W3yuyaBaHe Ha pa3BUTHETO Ha Ju3aiiHa Ha BU3yalIHHs 00pa3 Ha
KUTaCKUTE MapKu Tipe3 nocieauute 40 roauHu;

TengeHUMM Ha pa3BUTUE B aCIEKTH -  WHTEpPHALMOHAIW3ALMA;
JIOKanu3anus; AuBepcudukarms.

Omnpenens ce U 4pe3 OTYUTAHE HA KYJITypHUTE (aKTOpPHU U 1eieBa rpyna
MOTPEOUTEIH.

B u3cnenoBarenckuTe METOAU U UIEH JOKTOPAHTHT TOHT BKJIIOUBA!
AHalM3 Ha ChOTBETHATa Hay4yHa JIUTEpaTypa, MKOHOMUYECKHU JOKIAIu U
M3CJIeI0BATEJICKU CTATHH,

Paznuynn meroau — mpoydBaHE Ha Cilyyad, WHIAYKLWS, CpaBHEHUE,



IIperJie]l Ha JIMTEepaTypa, TEPEHHO NPOYYBAHE.

[Ipn u30opa Ha HSAKOM NPEICTABUTEIHM KHUTAWCKU M MEXIyHapOIHU
MapK{ C€ H3MO0J3BaT 3a H3CIECABAHETO METOAM KaTo - NPOYYBaHE, aHAJIM3,
o0o011aBaHe M CpaBHSIBaHE Ha ChOTBETHATa HayyHa JUTepaTypa, AOKIaaud OT
UHAYCTPUATA U HAYYHU CTATUU.

IV. Cwvovpircanue Ha HAYYHUA MPYO:

IIbpBa rnaBa Bausanue na KyaimypHus Rpou3xo0 6vpxy 6U3YANHUA
Ou3ailH Ha Kumaiickume MaApKu € CTPYKTypupaHa B MOATOYKH, B KOUTO C€
pasriexjia BIMSHUETO Ha XapaKTEpPUCTUKUTE Ha TpPaTUIMOHHATa KHUTaMCKa
KYJATypa; BAUSHUETO HA KYJATYpHHUTE (PAKTOPU W pa3auyusi BbpPXY JAu3aiiHa Ha
BU3YyaJHUsI 00pa3 Ha ThproBckara mapka. JlokropantsT LsHr ToHT pasriexaa
KYJATYpHUTE OCOOCHOCTM M IIEHHOCTH KaTo (aKkTopu, KOWUTO HUMAT MPSIKO
BIIMSIHUE BBPXY pa3OMpaHETO M BB3MPUEMAHETO Ha o0pa3a Ha ThpProBcKaTa
mapka. M3ThKBAT ce I[BETOBAaTa CUMBOJIMKA, PA3JIMYHUTE KYJITYPHH HAaBUILIU HA
YeTeHEe U BB3MpUEMaHe Ha MpUPT. Pa3nukutre B €CTETUYECKUTE CTaHIAPTH.
OtaenHo BHMMaHWE € OOBPHATO HAa WHTEPHAIIMOHATW3AlMITA Ha JAW3aiiHa Ha
KHTalickaTa TBPrOBCKAa MapKa, KaTO CBUIEBPEMEHHO C€ U3SCHABAT W
HallMOHAJIHUTE XapaKTePUCTHKU, KaTO B 3aKJIIOUYEHUsITA, HAPABEHU B Kpas Ha
rjiaBaTa, ca aHalM3MpaHu HEOOXOJMMHTE 3a KOHKYPEHTHOCTTa Ha KUTaWcKaTa
THPTOBCKa MapKa KaueCTBEHU OCOOCHOCTH.

Bropa rnasa — Ilpecned na pazeumuemo Ha 6u3yaiHus Ou3ailnH HA
Kumaiickume mapku npe3 nocieonume 40 2oounu. B Ta3u riaBa ca
MPEJCTAaBEHU TMOCIEOBATEIHO €TaluTe Ha pa3BUTUE Ha Ju3aiiHa Ha
THPrOBCKUTE Mapku B Kurtail CbOTBETHO:

e wMexay 1978 u 1990r. (nmepuon, cBbp3an ¢ orBapsiHeTo Ha Kutaii) — npe3
TO3W TIEPUOJ JOKTOPAHTBHT OMNpeAeis pa3sBUTUETO  OT Hpocmama
mpaouyuss. KbM  uHo8amueHa ougpepeHyuayus 10  UHMESPUPAHA
nocnedosamennocm. llpeacTaBeH e BU3yajaeH MaTepHall.

e ot1 1990 1o 2000 r. - BB3X0/ Ha BU3yAJIHHSI TU3alH HA KUTAlCKUTE MapKu.



AHaJIM3UPaHU ca KOHKPETHU ThPrOBCKH MapKHU.

e Ot 2000 r. 10 AHEC: MEXAYHAPOIHO PAa3BUTHUE HA JIU3aiiHA HA BU3yaJTHUSA
o0pa3 Ha KUTalCKHUTE THPrOBCKM MapKH. Pasriexia ce pa3BUTHETO Ha
peKJIaMHUsl JAW3aiiH, TOsBaTa HAa PEKJIaMHM KOMIIAHWHW, DPa3BUTHE Ha
dbuMoBaTa M TEIEBU3MOHHATA PEKjIaMa, MU3aiiH Ha OIAKOBKH, Pa3BUTHE
Ha Jh3aiiHa B PAaMKUTE HA CTPATETHsTa 3a KOPIIOPAaTUBHA KOMYHHUKALHS,
BBBEXK/IAHE HA JM3aHA HA KUTAUCKUATE KOPIIOPALIAH.

[IpencraBeHu ca KaToO aHAIU3, UCTOPUS M BU3yaJIIeH MaTepuall pa3InuyHU
dbupMeHu 1 MapKOBU TU3aNHU.

III I'naBa: Enemenmu u npobdaemu nHa uzzpaxcoanemo Ha odpaza Ha
Kumaiickama mapka

B Tasm mnocnegHa riaBa Ha JAMCEPTAIIMOHHUS TPYJ JOKTOPAHTHT CeE
dbokycupa BbpXY €JIEMEHTUTE Ha caMHs TW3aliH — UMETO Ha Mapkarta, JOroTo,
NpOAyKTH Ha Mapkarta. [IpeicTtaBar ce W ce aHanIM3UpaT IpUMEpU Ha J00pe
W3BECTHU KHTAMCKM Mapku. KoraTto JOKTOpaHTBHT TIOCTaBs BBIpPOCa 3a
npoOieMuTe, CBbpP3aHH C rpauYHMS IU3aiiH Ha KUTalcKaTa ThpProBCcKa Mapka,
TOM OTOeNs3Ba, Y€ HE BCHUYKU CH3/IaBallld CE€ MApKU U CHOTBETHO TEXHUST
BU3yaJICH €KBUBAJICHT — JIOTO, BKJIIOUYEHO BbB (PMPMEHMS PEKJIaMEH AM3aiiH, ca
ycnemnu. Lgar ToHr otbens3Ba pa3nuyHU BHHITHU M BHTPEIIHU MPUYUHH,
Mopaju KOUTO TOBA C€ CIyuBa. BaxkHO ycioBUe € 00y4eHHUEeTO U 00pa30BaHUETO
B 1Mocoka Ha rpaduunus nuzaitn B Kurtaii. Buumanue 3aciyxaBa tabnunara ¢
oOpa3zoBarenHu WHCTUTyIMH 3a TpaduueH au3aiiH B Kwurtail, kbIeTo Bcska
MHCTUTYLIMS € ONpeJiesieHa Ype3 KpaTKa XapakTepUCTUKa Ha 00YUYEHHUETO, KOETO
npemiara. [locraBeHn ca W BBIPOCH, CBBP3aHU C BHU3yajHATa KyJITypa Ha
noTpedutenure, ¢ T. Hap. ,,BU3YyaJIHO MOTpedeHue . BHuManue ce oOpbiiia Ha
nu3aiiHa B emoxaTa Ha HUGPOBUTE TEXHOJOTMHM W HWHTEPHET, peKjaMara B
MpexoBa cpena. [Ipomenurte B au3aiina B mudpoBaTta U nHGOpMaImoHHaTa epa
ca nokaszaHu. Llutupam: ,,..TOM € NPOEKTUpAH I10 MHTErpUpaH HA4YUH, KaTo

pa3BHBa JIEMHOCTH MO IPOCKTUPAHE HA WHTEPAKTUBHA MYJITUMEIUHA



miargopmMa M BB3JACHCTBA M JOKOCBA MOJY4YaTEIUTE C MHOXKECTBO CETHUBHU
edeKkTH eIHOBPEMEHHO, 3a Ja C€ IMOCTUTHE Hal-A00bp KOMYHHUKAIIMOHEH
edext. U cbIo: ,,...BUPTyATU3UPAHUAT LUPPOB HUHTEpPEHC 3a BU3yaJICH
XyJIOKECTBEH NIH3aiiH Cbh3Aale HOBO ChIbpKaHWEe, yeO au3aiiH, uHTepdeiic
IV3ailH, THTEPAKTUBEH AW3AH U IPYTH HOBU KAaTETOPUM BU3YyaJleH au3aiH‘. B
Ta3| TMOCJIEHA [JIaBa, B KOATO HAUCTUHA ca OTOEJSA3aHU ChIECTBEHHU POOIEMHU
Ha JIM3aiiHa Ha BU3yaJHUS 00pa3 Ha ThProBCKaTa Mapka, ce€ oOpbIlla BHUMaHUE
Ha BIMSHHE Ha TMOTpeOUTeNcKaTa KylATypa BbpXy TIpaduuHus Au3ailH U
U3rpakIaHeTo Ha rpa@uuHu oOpa3u Ha ThPrOBCKM MapKd B HalMd AHU. [pyr
MHTEPECEH U BaXK€H MpoOJeM € TO3U, KOWTO ce 3aHMMaBa ¢ OOHOBSBAaHETO Ha
BU3yaJlHaTa MUACHTUYHOCT Ha Mapkara. lIpeactaBeHn u pasriienanu ca
KOHKpPETHHU NpuMepH. B kpaliHa cMeTKa ca pas3riiejaHu OCIEIHUTE TPU aCIeKTa
Ha Tpo0JieMa 3a Bu3yaiaHusi 00pa3 Ha KUTaicKkaTa ThproBCKa MapKa:

e Mapkara B OBJCIIETO U BHB BPh3Ka C TEXHOJIIOTHUTE;

® KaTo 3aJbJIOOYEHO MPOYYBAHE Ha KYJTypara, CBbp3aHa C ThpProBcKaTa

Mapka; - Kato 0000IIeH pa3MUCHI.

Mo:ke na ce kaxke, 4e B 3JaKiwuenHus ITOKTOPAHTHT € TPsAOBajo na
MOAXOAN TMO-CUCTEMATUYHO KATO CTPYKTypHpa CBHOTBETHUTE HAIPABEHU
3aKJIIOUMTEIHM M3BOAM. Bbopeku Tazu cimabocT, TOM € ycmsul jaa u3Bene
JOCTaThYHO BaXKHU U3BOJIM, KOUTO CE€ ChIBPHKAT BbB:

e BBHIPOCA 32 HALMOHATHOTO U MHTEPHAIIMOHAIN3ALIUATA;

® 33 KOHKYPEHTHOCIIOCOOHOCTTAa Ha BU3yaJHHs JU3ailH Ha THProOBCKaTa
MapKa ¥ 3a HeliHaTa aTpaKTUBHOCT;

® 3a TPAJUIUATA U 32 CbBPEMEHHHUS JUANH;

® TIEpPCOHANM3AIMS W WHTETpUpAH [OW3aliH Ha BU3yaJIHHS o00pa3 Ha
KUTalCKUTE ThPrOBCKU MApKH;

® VYHHUKAJIHOCT, HO W MOCJEAOBATEIHOCT HAa PA3BUTHETO — YHUPULUPAHU

CHUMBOJIH, IIBETOBE, MIPUPTORE;



CbBpEMHE Ha KHUTAaWCKUs TIpauyeH U pPEKIaMEH Ju3aiH — TOl e
G poBU3NpPaH, MYJATUMEINEH U HHTEPAKTUBEH.
Hayunu npunocu

CoriacHa c¢eM ¢ AOKTOpPaHTa 110 OTHOIICHUC Ha OIIPCACIICHHUTC OT HCIO

Hay4YHU IPUHOCHU U T'U MPCACTABSAM IIOYTHU AOCJIOBHO!:

1.

CucremaTusupaHe Ha Pa3BUTHETO HA KMTANCKUA rpauyeH JU3aiH.
npes3 nocJjeaaure 40 roquHu.

Pasno3HaBaHe U pa30upaHe Ha XapaKTePUCTUKUTE HAa pa3BUTHE HA
KUTAUCKUS KOMEPCUHAJICH apT AU3aiH.

AHaJu3 W pa30upaHe HA NPUHUMIIATE HA Pa3BUTHE, TaKa 4Ye Ja
NMOCJYKAT KATO ONMT B NPOCKTHPAHETO HA BHU3yaJHHsi 00pa3 Ha
KHTalCKaTa ThProBCKa MapKa B HACTOSILIETO M ObACLIETO.
Pa3zOupanero 3a couMajHuUTe M UCTOPUYecKH mpoMeHu B Kurail B
ChbBPEMEHHHSI MEPHO/ HA Pa3BUTHE KAaTO (DOH HA CJIOKHHM COIMAJIHMH,
NMOJIUTHYECKH, WKOHOMHYECKHM M  XYMAHUCTUYHM  (akKTopwu,
Bb3/1eHCTBAIIM BbPXY KUTANCKUA XYy/I05KEeCTBEH JU3AMH.

3HaYeHNeTO HA MHCJEHETO HA PA3JIMYHU €TalnM OT MCTOPUATA HA
BHU3YaJIHUS JU3AiH HA MapKaTa 4ype3 NOCTU:KEHUATA U 3aryoure /10
HA-BHCOKATA TOYKA HA Pa3BUTHE HA BHU3YyaJHATa KYJITypa KaTo
XOJIUCTHYHA U MHOTOM3MEPHA MEePCNEeKTUBA, KOSITO HU MO3BOJIsIBA 1A
BHIMM BpPb3KAaTa MeXAy BH3YAJHHUSl JAU3AHH W CTOHHOCTTA HAa
Opannaa.

JAMCKYCHOHHO mOJie 32 CHCTOSTHMETO M POJIfATA HAa [AU3ailHA Ha
BHU3YAJIHUA 00pa3 B CbBPEMEHHOTO M3IrPaxkKIaHe Ha OpaH/.
HN3rpaxxpane Ha sICHA TeopeTHMYHAa paMKa B XyJI0KeCTBeHATa
NPAKTHKA — BPb3KAa MEXKIY HY:KIMTE HA BpPeMeTO U KYJTYPHOTO
HACJIEACTBO.

Bpb3ka mexkay am3aiiHa, HKOHOMHYECKOTO U COLMAJTHOTO pPa3sBUTHE

3a OCHTypsiBaHe HAa HAy4YHa OCHOBa 3a O0yuyeHHe MO IM3AH U



IUVIAHMPAHe HA PA3BUTHETO HA MHAYCTPUATA.

Taka, KAKTO HAyYHUTE IPUHOCH B JOKTOpPaHTCKUA Tpyna Ha LlsHr ToHr ca
dbopmynupann, U pazdupa ce ciej 3aro3HaBaHE C JIOKTOPAHTCKUSA TPy B
ISUIOCT, CUMTAaM, Y€ T€ MMAaT 3HAYMMOCT 3a HayKaTa W IpakTUKaTa HE caMoO B
KHP, Ho 1 n3001110 B 0651acTTa Ha rpadUUHKS AU3AMH.

V.  Kpumuunu OenexcKku u npenopuvKu.

Hsimam kpuTHaHU OEIEKKH OTHOCHO LEIHS JOKTOPAHTCKH TPY/I.

JlokTOpaHTHT € nyOJuKyBajl CJHEAHUTE CTaTMM 10 TeMara Ha
JOKTOPAHTCKHUS TPY:

1. TONG Qiang (2023) CbBpeMEeHHO MNpeJCTaBIHE Ha TpadUIHUS
nu3aiH B Kurail.

B: MynatuaucuiiiviHapHO CIHCAaHWE 3a Hayka, oOpa3oBaHUE U
u3kyctBo, bmaroesrpamx: CVYb, 2023, ctp. 688-696. ISSN1313-
5236. http://www.usb-blagoevgrad.swu.bg.

2. TONG Qiang (2024) BnusHue Ha KyATYpHUS TPOU3XOA U
WHTEpHAI[MOHAJIM3AIUATA BbPXY AU3aiiHa Ha BU3yalHUs o0Opa3 Ha
KUTalCKNTE MapKH.
B: COopHUK OT MOKTOpaHTCKa HaydHa cecus B paMmkuTe Ha XVI
Hanuonanen cryneHtcku @QectuBan Ha wu3kyctBara. O3V,
bnaroesrpan, 2023.

3. TONG Qiang (2024) Ilpwrarane Ha TpPagUIIMOHHU KHUTANCKH
MOJIEIM BBB BHU3yaJHUS Ju3ailH Ha E€THUYECKH  MapKH.
B: MynatuaucuuiuivHapHO CHHCAaHWE 3a Hayka, oOpa3OBaHHWE U
u3kyctBo, bnaroesrpaa: CVYb, 2024, crp. 445-452. ISSN1313-
5236. http://www.usb-blagoevgrad.swu.bg.



VI. 3axnrouenue.

Mucepraumonnusart tpya ,U3CJIIEABAHE HA PASBUTHUETO HA
JIN3AH HA BU3YAJIHUS OBPA3 HA KUTANCKATA MAPKA TTPE3
MNOCJIEAHUTE 40 TOANHU*“ otrosapsi Ha M3UCKBAHUSATA HA 3aKOHA 34
Pa3BUTHETO HA akKajeMu4yHusi cbcTtaB B PenyOimka bbiarapus u Ha
IpaBuanuka na FO3Y ,,Heopur Pusncknu®.

Caen 00CTOIIHO 3amo3HABaHe C JOKTOPAHTCKHA TPYyd, a3 JAaBaM
MOJIOKUTETHA OlleHKa H yoeneHo nmpeminaram Ha Ilsur Tonr (Tong Qiang)
aa Obae npucbaeHa O0pasoBaTe/;JHATA U HAYYHA CTENEH ,,JJOKTOP B 00J1acT
Ha BHclIe oOpa3oBanue 8. M3kycmea, npodecMOHAJIHO HampasieHue 8.2.

H3006pazumenno uzkycmeo.

Jlama: Peyenzenm:

(npogh. 0-p Panuya HUenamoesa)
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I. Biographical information about Qiang Tong:

He graduated from the art class of the Fourth VVocational and Technical
School, Jinzhou City, Liaoning Province, in 1999. From 1999 to 2003 he studied
for a Bachelor of Fine Arts at Bohai University, Liaoning Province. In 2001-
2002 he studied at the Lu Xun Academy of Fine Arts. Since 2022 he has been a
doctoral student at the South-West University "N. Rilski", Blagoevgrad. He is
currently a lecturer at the Bohai University University, Liaoning Province.

I. The work "STUDYING THE DEVELOPMENT OF CHINESE
BRAND VISUAL IMAGE DESIGN OVER THE LAST 40 YEARS" consists
of an introduction, three chapters, conclusions and conclusion, scientific
contributions, publications, bibliography, an appendix with illustrative material
with a total volume of 146 pages (113 pages of main text, 33 pages of
appendices, with 50 illustrations and graphic diagrams, 2 tables. The
bibliography includes 53 sources in Latin alphabet and 3 online sources).

I11.  Characteristics of the scientific work:

The Introduction outlines the general characteristics of the dissertation
work, discusses the Background of the Research, the mandatory Research
Objectives and Significance of the Research, and thoroughly presents the
research methods and ideas.

In the introduction, the doctoral student defines the development trends of
Chinese brand design as development trends towards maturity, specialization
and personalization. The relationship between the trademark, brand design and
visual identity is highlighted. The competitive relationship between foreign and
domestic brands is highlighted, which leads to higher requirements for the
design of the visual image of the Chinese trademark. As Qiang Tong concludes
in the introduction — “Studying the development of Chinese brand visual image
design over the past forty years is of great theoretical and practical significance”
for understanding:

o the characteristics of Chinese brand building;



e the study of trends and laws for the development of the design of the
visual image of the brand;

o for the presentation of strategies and proposals for development.

e The objectives of the study are presented as follows:

e The analysis of the development trends and changes in the design of the
visual image of Chinese trademarks over the past forty years ;

e Studying the relationship between the visual image design of Chinese
brands and the social, economic and cultural context;

e Analysis of the innovation and heritage of Chinese brand visual image
design;

e Strategies and suggestions for developing the visual image of Chinese
brands.
The significance of the study is determined by:

e Studying the development of Chinese brand visual image design over the
past 40 years;

e Development trends in aspects - internationalization; localization;
diversification.

e |t is also determined by taking into account cultural factors and the target
group of users.
In research methods and ideas, the PhD student Tong includes:

e Analysis of relevant scientific literature, economic reports and research
articles;

e Various methods — case study, induction, comparison, literature review ,
field research.
In selecting some representative Chinese and international brands,

research methods such as survey, analysis, summary and comparison of relevant
scientific literature, industry reports and scientific articles are used for the study.

IvV.  Content of the scientific paper:



Chapter One Influence of Cultural Background on the Visual Design
of Chinese Brands is structured in subsections that examine the influence of the
characteristics of traditional Chinese culture; the influence of cultural factors
and differences on the design of the visual image of the brand. The doctoral
student Qiang Tong examines cultural features and values as factors that have a
direct influence on the understanding and perception of the brand image. Color
symbolism, different cultural reading habits and font perception are highlighted.
Differences in aesthetic standards. Special attention is paid to the
internationalization of Chinese brand design, while also clarifying national
characteristics, and in the conclusions drawn at the end of the chapter, the
qualitative features necessary for the competitiveness of the Chinese brand are
analyzed.

Chapter Two — An Overview of the Development of Chinese Brand
Visual Design Over the Past 40 Years. This chapter presents the stages of
development of brand design in China in sequence, respectively:

e Dbetween 1978 and 1990 (a period related to the opening up of China) —
during this period the doctoral student determines the development from
simple tradition to innovative differentiation to integrated consistency.
Visual material is presented.

e From 1990 to 2000 - the rise of visual design of Chinese brands. Specific
brands are analyzed.

e From 2000 to the present: international development of visual image
design of Chinese brands. It examines the development of advertising
design, the emergence of advertising companies, the development of film
and television advertising, packaging design, the development of design
within the framework of corporate communication strategy, introduction
of the design of Chinese corporations.

Various corporate and brand designs are presented as analysis, history,

and visual material.



Chapter 111 : Elements and problems of building the image of the
Chinese brand

In this last chapter of the dissertation, the doctoral student focuses on the
elements of the design itself — the brand name, the logo, the brand’s products.
Examples of well-known Chinese brands are presented and analyzed. When the
doctoral student raises the question of the problems related to the graphic design
of the Chinese trademark, he notes that not all emerging brands and,
accordingly, their visual equivalent — the logo included in the company’s
advertising design — are successful. Qiang Tong notes various external and
internal reasons why this happens. An important condition is training and
education in the direction of graphic design in China. The table with educational
institutions for graphic design in China deserves attention, where each
institution is defined by a brief description of the training it offers. Questions
related to the visual culture of consumers, the so-called “visual consumption”,
are also raised. Attention is paid to design in the age of digital technologies and
the Internet, advertising in a network environment. Changes in design in the
digital and information era are proven. I quote: “...it is designed in an integrated
manner, developing interactive multimedia platform design activities and
influencing and touching the recipients with multiple sensory effects at the same
time to achieve the best communication effect.” And also: “...the virtualized
digital interface for visual art design has created new content, web design,
interface design, interactive design and other new categories of visual design”.
In this last chapter, which really notes the essential problems of brand visual
image design, attention is paid to the influence of consumer culture on graphic
design and the construction of brand graphic images nowadays. Another
interesting and important problem is the one that deals with the renewal of the
brand visual identity. Specific examples are presented and discussed. Finally,
the last three aspects of the problem of Chinese brand visual image are

discussed:



e the brand in the future and in relation to technology;

e as an in-depth study of the culture associated with the brand; - as a

generalized reflection.

It can be said that in Conclusions The doctoral student should have

approached the topic more systematically by structuring the relevant conclusions

drawn. Despite this weakness, he managed to draw sufficiently important

conclusions, which are contained in:

the question of the national and internationalization;

for the competitiveness of the brand's visual design and its attractiveness;
for tradition and for contemporary divinity;

personalization and integrated design of the visual image of Chinese
brands;

uniqueness, but also consistency of development — unified symbols,
colors, fonts;

modernity of Chinese graphic and advertising design — it is digitalized,
multimedia and interactive.

Scientific contributions

| agree with the doctoral student regarding the scientific contributions he

identified and present them almost verbatim:

1.

3.

Systematizing the development of Chinese graphic design over the
past 40 years.

Recognizing and understanding the development characteristics of
Chinese commercial art design.

Analysis and understanding of development principles so that they
serve as experience in designing the visual image of the Chinese
brand in the present and future.

Understanding the social and historical changes in China in the
modern period of development as a backdrop to complex social,



political, economic and humanistic factors influencing Chinese

artistic design.

5. The importance of thinking through different stages of the history of
brand visual design through achievements and losses to the highest
point of development of visual culture as a holistic and
multidimensional perspective that allows us to see the connection
between visual design and brand value.

6. A discussion field on the state and role of visual image design in
contemporary brand building.

7. Building a clear theoretical framework in artistic practice — a
connection between the needs of the time and cultural heritage.

8. Linking design, economic and social development to provide a
scientific basis for design training and industrial development
planning .

As the scientific contributions in Qiang Tong's doctoral thesis are
formulated, and of course after getting acquainted with the doctoral thesis as a
whole, | believe that they have significance for science and practice not only in
the PRC, but also in the field of graphic design in general.

V.  Ciritical notes and recommendations.

| have no critical remarks about the entire doctoral thesis.

The doctoral student has the following publications on the topic of the
doctoral thesis:
1. TONG Qiang (2023) Contemporary presentation of graphic design
in China.
In:  Multidisciplinary Journal of Science, Education and Arft,
Blagoevgrad: USB, 2023. Pp: 688-696. ISSN1313-5236.
http://www.usb-blagoevgrad.swu.bg.
2. TONG Qiang (2024) Influence of cultural background and



VI.

internationalization on the visual image design of Chinese brands.
In: Proceedings of a doctoral scientific session within the
framework of the XVI National Student Festival of Arts. South-
West University, Blagoevgrad, 2023.

. TONG Qiang (2024) Application of traditional Chinese patterns in

the visual design of ethnic brands.
In: Multidisciplinary Journal of Science, Education and Art,
Blagoevgrad: UBS, 2024. Pp: 445-452. |ISSN1313-5236.

http://www.usb-blagoevgrad.swu.bg.

Conclusion.

The dissertation "STUDYING THE DEVELOPMENT OF CHINESE
BRAND VISUAL IMAGE DESIGN OVER THE LAST 40 YEARS™" meets

the requirements of the Act on the Development of Academic Staff in the

Republic of Bulgaria and the Regulations of the South-West University
""Neofit Rilski*".

After a thorough review of the doctoral thesis, | give a positive

assessment and confidently propose that Qiang Tong be awarded the

Educational and Scientific Degree ''Doctor' in the Area of Higher
Education 8. Arts, Professional Field 8.2. Fine Arts.

Date:

Reviewer:

(Prof. Dr. Ralitsa Ignatova)
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