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JlaHHuU 32 qUcepTalUATA

N3cnenBanero ce ChbCTOM OT YBOJ, TPH INIaBHU, U3BOJU U 3aKIIFOYEHUE, HAYYHU
HNpUHOCH, MyOnuKanuu, oudnuorpadus, NpUIIOKEHNUE C WIIOCTPATUBEH MaTepHal
c 001y 06em 146 crpanumm. Ot Tx 113 cTpaHui ca OCHOBEH TEKCT, 33 cTpaHUIIH
ca nmpuioxkeHusi. Cratusita BkimouBa 50 pedepeHTHH n300pakeHus U rpaduaHu
cXeMH, KakTo u 2 Tabnuiy. bubnmorpadusra ce cbeton ot 53 nzroynuka: 53 Ha

JIaTUHUIIA, 3 OHJIAMH U3TOYHHUKA.
Ilenu Ha u3caeaBaHETO

Hacrosimara nucepramusi uMa 3a 1€l Ja U3clie/iBa OCHOBHUTE TE€HJICHIIMU U
XapaKTEpPUCTUKU Ha JW3ailHa Ha BHU3yaJHHs 00pa3 Ha KUTANCKUTE ThPTrOBCKH
MapKkd 4pe3 Mperjiel] M aHajiu3 Ha HCTOpUATa Ha HErOoBOTO pPAa3BUTHE MpPE3
nocienaute 40 rogunu. 3HaunMuTe (HPaKTOPHU HA AU3aliHA HA BU3YaTHUS 00pa3 Ha
KUTACKUTE MapKd Npe3 pa3IMYHUTE MNEPUOJM W €Tald Ha pa3BUTHE ca
aHaJIM3WpaHu B JIBI00YMHA, 32 Jla CE Pa3KpHUAT TEHJIICHIIMUTE B Pa3BUTHUETO,
BiusienuTe ¢akropu U ObAemiaTa MOCOKa Ha JIBIDKCHHE Ha Ju3aifHa Ha

BU3YaJHUs 00pa3 Ha KHTAHCKUTE MAPKH.
N3cnenoBaTeacku METOIU U UIIEH

Upe3 copTupaHe M CpaBHSBaHE Ha JAW3ailHa HAa BU3YaJIHUS UMUK Ha
KUTAWCKUTE MapKH Ipe3 TOJWHUTE CE€ M3CJIEIBAT TEHIACHUMUTE HA NIPOMEHH B
CTHWJIa Ha IW3aiiHa, IPUJIAraHeTo Ha I[BETOBETE, FPapUUHOTO. MIPEACTABSIHE U T.H.,

KaKTO U IPUYUHHUTC U BIIMACIIUTC (baKTOpI/I, KOHUTO CTOAT 3a/] TE3XW IPOMCHHU.

N3non3Baiiku METOAWTE HA AHAJINW3 HaA JMTEparypara U MPOYYBAHE Ha
ONPEAEIICHN CIIy4au, CbUETAHU CbC ChOTBETHUTE TECOPHUU U MPAKTUUYECKHU OIIUT,
ce MPOBEeXAa LAIIOCTHO U 33AbJI0O0UYEHO U3CIIe/IBAaHE HA Pa3BUTHUETO HA AU3aiiHa

Ha BU3yaJHUsl 00pa3 Ha KUTACKUTE MapKHU.



HpeI[HCTOpHH Ha N3CICABAaHCTO

Crnen pedopmute u oTBapsHeTo Ha Kutait B HawamoTo Ha 80-Te roguHN Ha
MUHAJIASI BEK KHUTalCKaTa MKOHOMHMKA CE€ BB3CTAHOBSBA U HEMPEKBCHATO CE

pa3BUBAa, 3a 1a CC IIPCBBPHC BbB BTOPATA 110 T'OJICMHUHA B CBCTA.

3aeqHO C HENPEKbCHATOTO pPAa3BUTHUE HA CTOKOBaTa HMKOHOMHKA C€
3a1bpI00UaBa W pa3lIMpsiBa 3HAYCHHETO M OOXBAaThT HA THProBCKaTa MapkKa.
OTIMyHUAT JAM3ailH HAa BHU3yajlHaTa HUACHTUYHOCT € IIbpBaTa CTBIKA B
YCHhBBPILIEHCTBAHETO HA MapKaTa, 8 HEroBaTa ThProBCKa U €CTETUYECKA CTOMHOCT

€ OUCBHIHA.

Ha to3u o kuTalickuTe MpeanpusTus TpsaOBa 1a BbBEXKAAT HHOBAIUU U
na moAoOpsBaT MMHUJKA Ha CBOMTE MAapKd, T.. IOCTaBIT CE€ IO-BUCOKHU
M3UCKBAaHUSI KbM Ju3aiiHa Ha BU3yalHus oOpa3 Ha mapkara. CMeCBaHETO Ha
KHTaliCKaTa TpaAUIIMOHHA KYJITypa C UHTEpPHAIIMOHAIN3ALUTa ChII0 AOBEXKAA A0
HOBU TIpEAU3BUKATEJICTBA MpeJa Ju3ailHa Ha BU3yaJdHUs 0oOpa3 Ha Mapkara u
Ha4yWHa, 10 KOWTO Ja C€ BKJIKOYAT YYXKIWUTE €IIEMEHTH, KaTO ChIIEBPEMEHHO CE

HacJeAu TPAAUIMOHHATA KYITYypa.

[Ipe3 mocneaHUTE YETUPUIECET TOJAMHU AU3AUHBT HA BU3YaJHUS 00pa3 Ha
Mapkara B Kwurail nperwpprnsiBa TEHICHIIMM Ha Pa3BUTHE M IMPOMEHU OT
ONUTOMSABAHE KbM HHTECPHALMOHAIW3ALMSA, OT CIOXKHOCT KbM IIPOCTOTA, OT
Yy)XJ0 BJIUAHUE KbM JIOKQIM3alMsd, OT TPAAMIUA KbM HMHOBAIUA MU OT

dbparmeHTanus KbM UHTETpaLIUS.

Jn3aliHbT Ha BU3yaJHaTa WACHTUYHOCT HA KUTAMCKaTa MapKa € TSACHO
CBBP3aH ChC COIMATHUS, UKOHOMUYECKUS U KYJITYpPHHS KOHTEKCT U TpsiOBa aa
OTYMUTA IEHHOCTUTE Ha KUTAWCKOTO OOIIECTBO, MKOHOMHUYECKOTO Pa3BUTHE U
0oraToTo KyJITYpHO HACJEICTBO, HO M Jla CE€ ChUYeTaBa C TEHACHIIMUTE Ha
MEXIyHApOIHUS Ta3ap, 3a Jia C€ Ch3/1aJic KOHKYPEHTeH U YHHKaJieH o0pa3 Ha

Mapkara.



CpuieBpeMEeHHO KuUTaiickata oOpa3oBaTeinHa cuUCTeMa B o0OyiacTra Ha
M3KYCTBOTO M JM3aifHa MPETHPIsIBA CEpHO3HU MpoMeHu. J[oOpe 3acThlieHUTe
3HAHUS CE OTHACST HE CaMo JI0 O-IIUPOKUTE (HyHTAMEHTAIHU 3HaHUS B 00J1acTTa
Ha CBOOOJHHUTE W3KYCTBAa M HAyKHTE, HO U JO 3HAHMUATA, KOUTO TpsOBa na
IpUTEeKaBa eIuH A00pe o0pa3oBaH MpodecuoHalneH au3aiiHep: n300pa3uTeIHO

HN3KYCTBO, 6I/I3HCC, TCXHOJIOTUHU, XYMAHUTAPHU U IIPUPOAHN HAYKH.

Jlu3aiinbT Ha Bu3yalHus oOpa3 Ha MapkaTa TpsOBa Ja TOIIbpXKa
[OCJIeIOBATETHOCT M CBIJIACYBAHOCT B ACMEKTUTE, BKJIIOYBAILIM JIOTOTO HA
Mapkara, [BeTa, pu@Ta, CTUIAa Ha U300paKEHUETO, KAKTO U IIPOMOLIMOHAITHUTE
CpeICTBAa M KaHa/W, 3a Ja pa3Kake aTpaKTHBHA HMCTOpUS HAa MapkaTa U Ja
OTrOBOPH Ha Pa3HOOOpa3HUTE HYX AU Ha MOTPEOUTEIUTE, a ChILO TaKa AKTUBHO
Ja ydacTBa B CBHTPYIHHUYECTBOTO MEXAYy OpaHIOBETE W TpaHCIPAaHUYHUTE
WHOBAIMM, 3a Jla TapaHTHpa, Y€ MOTPEOUTENUTE pa3lO3HABAT W 3aMOMHST

Mapkara.
3HaueHre Ha N3CJICIBAHETO

Bb3 oCHOBa Ha HCTOPUYECKO MpOyuBaHE OT Kpas Ha 7(0-Te TOJIMHH Ha
MuHanus Bek 710 2020 1. HaCTOSIIHUAT TPY/l CE€ ONUTBA Ja OMUIIE U UHTEPIPETUPA
MoOjieJia Ha pa3BUTHE Ha JAW3aiiHa HA BU3yalHUs oOpa3 Ha Mapkara B Kuraii, kato
ce cboOpaszsiBa ¢ BBHHIIHU (PAKTOPU KATO UCTOPHSA, MOJUTUKA, UKOHOMHUKA U
COIIMAJTHU KOHIEMIMKM, KAKTO U C BBTPEIIHU (HAKTOPU KaTO AUZAMHEPCKHU
OpraHu3alvd ¥ TEHJACHUMM B Au3aiiHa. [ 71TaBHO ype3 aHaln3 Ha ChOTBETHATA
HAay4yHAa JIMTEpATypa, WUKOHOMHUYECKHA MJOKJIAIW W U3CJIECAOBATEIICKA CTaTHU
M3CJIEBAHETO MPOCIIEISIBA TEHICHIIMATE HA PA3BUTHUE U IPOMEHUTE B IN3aitHA HA
BU3YyaJHUs 00pa3 Ha THProBckuTe Mapku B Kuraii mpe3 nocnenuure 40 rogunw,
KaTO HWHTETpUpPA MUCTOPUYECKM KOHIENUIMUM W M[Opwiara METOAUTE Ha
npodeCHOHANIEH aHadu3 Ha TpauuHHUs NU3aiiH, UCTOPUYECKO H3CJICABAHE U

aHaju3, 0000IICHNE B CpaBHEHHUE.



To3n Tpya CBIIO Taka NPENCTaBS HIKOM W3BECTHU KHTAMCKH MapKh H
MEKIYHApOJIHU MApKH, KOUTO ca HaBye3nu B Kurall, ananusupa eBononusTa u
WHOBAIIMUTE B JU3aiiHa Ha BU3yaJIHUS UMUK HA TEXHUTE rpaduyHU 3HAIMU U
uAeHTU(pUIIpA PUUMHUATE 332 TEXHHUS yCIeX WM Heycnex. Upe3 LsAI0CTHOTO
IpUIaraHe Ha TOPEMOCOYCHUTE U3CIEIOBATEIICKM METOAM C€ W3BBbpIIBA
ISJIOCTHO U 33]IbJI00YEHO IPOyYBaHE Ha pa3BUTHUETO Ha JM3aiiHA HA BU3YaJIHUSA
00pa3 Ha KUTANCKUTE THPrOBCKUA MApKH IPE3 MOCIEIHUTE YETUPH JECETUIETHS,
KOETO OCUTYpsIBa HAJACKIHHU PE3YJITATH OT W3CIEABAHUATA U 3AKIIOYEHUATA B

HACTOSIIUS TPYA.
Hayuynu npunocu

1. IlstocTHO M3cieBaHe Ha TU3aiiHa HAa BU3YAIHUs 00pa3 Ha ThpProBCKAaTa MapKa
B Kutali oT riieiHa Touka Ha HICTOPUYECKOTO PA3BUTHE U CUCTEMATU3UPAHETO HA

TOBa pa3BuTHE npe3 nocieauure 40 roguHy.

2. Pa3zno3HaBaHe U pa30upaHe Ha XapaKTEePUCTUKUTE HA PA3BUTUE HA KUTAUCKUS

KOMEPCHUAJICH apT JAU3aiH.

3. AHanu3 Ha NMPUHIUIOUTE HA pa3BUTHE HA BU3YyallHUsA 00pa3 Ha KUTalcKarta

THPTOBCKA MapKa B HACTOSIIIETO U OBACIIETO.

4. CoumnanHUTe U UCTOpUYECKH ITpoMeHU B KurTail B ChBpeMEHHUS NEPUOI Ha
pa3BUTHE KaTo ()OH HA CJIIOKHU COLMAIHM, TOJUTUYECKH, UKOHOMHYECKU U
XYMaHUCTHYHUA (AKTOPH, BB3ICUCTBAIA BBPXY KHUTANCKUSA XYHAO0KECTBEH

JIM3aiiH.

5. MsrpaxnaHe Ha sicHa TEOpeTMYHA paMKa B XYJO)KECTBEHaTa IpaKTUKa -
W3TOYHUK Ha BIBXHOBEHHE U OMUT OT MUHAJIMU YCIEXU U HEYCNEXH, TAKA Y€ /1A
MOMOTHE JU3aiiHBT Ja ObJe M0-ChOOpa3eH C HyKIUTE Ha BPEMETO U KYJITYpPHOTO

HaCJICACTBO.

6. MzcnenBaHe Ha Bpb3KaTa MEXIYy JAU3aiiHA, MKOHOMUYECKOTO M COI[MATHOTO

pa3BUTHE, 32 OCUTYpsIBaHE Ha HayyHa OCHOBa 3a OOydeHHE IO Ju3alH U



IJIAHUPAHE Ha Pa3BUTHETO HAa MHAYyCTpusTa. HackpuaBaHe Ha W3cinenBaHusATa 3a
HEMPEeKbCHATUS HANpeAbK B 00JlacTTa Ha Au3aitHa Ha KuTail Ha TEOPETUYHO U

IIPAKTUYECKO HUBO.
W3usno noakpensaM GopMyIHpaHUTE HAYIHHU TPUHOCH.

HaCTOSIHIaTa Aucepranusga € KOMIICTCHTHO U 3&II’BH60‘I€HO HN3CJICABAHC Ha

MIOCTaBEHUS HAy4YeH MPOOJIEM.
3akJIroueHue

VY6eneno npenaram Ha L{sar ToHr na Obae npuchlieHa 00pa3oBaTeliHA U
Hay4yHa cCTerneH ,Joktop™ B ObOmact Ha Buciie obOpasoBanue 8. M3KycTBa,

[Tpodhecnonanno HanpasieHue 8.2.M300pa3uTeTHO U3KYCTBO.

06.05.2025r. IIpod. n-p Crepan AnTpKoB
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The study consists of an introduction, three chapters, conclusions and
conclusion, scientific contributions, publications, bibliography, appendix with
illustrative material with a total volume of 146 pages. Of these, 113 pages are the
main text, 33 pages are appendices. The article includes 50 reference images and
graphic diagrams, as well as 2 tables. The bibliography consists of 53 sources: 53

in Latin, 3 online sources.
Goals on the study

This dissertation aims to explore the main trends and characteristics of Chinese
brand visual image design by reviewing and analyzing its development history
over the past 40 years. The significant factors of Chinese brand visual image
design in different periods and stages of development are analyzed in depth to
reveal the development trends, influencing factors and future direction of Chinese

brand visual image design.
Research methods and ideas

By sorting and comparing the design of the visual image of Chinese brands over
the years are examined for trends in design style changes, color application,
graphic presentation, etc., as well as the reasons and influencing factors behind

these changes.

Using the methods of literature analysis and case study, combined with
relevant theories and practical experience, a comprehensive and in-depth study of

the development of visual image design of Chinese brands is conducted.
Background of the study

Since China's reforms and opening up in the early 1980s, the Chinese
economy has recovered and developed continuously to become the second largest

in the world.



Along with the continuous development of the commodity economy, the
meaning and scope of the brand are deepened and expanded. Excellent visual
identity design is the first step in the improvement of the brand, and its

commercial and aesthetic value is obvious.

Against this background, Chinese enterprises need to innovate and improve
their brand image, that is, higher requirements are placed on the design of brand
visual image. The blending of Chinese traditional culture with internationalization
also brings new challenges to the design of brand visual image and how to

incorporate foreign elements while inheriting traditional culture.

Over the past forty years, the design of China's visual brand image has
undergone development trends and changes from domestication to
internationalization, from complexity to simplicity, from foreign influence to

localization, from tradition to innovation, and from fragmentation to integration.

The visual identity design of a Chinese brand is closely related to the social,
economic and cultural context and must take into account the values of Chinese
society, economic development and rich cultural heritage, but also combine with

international market trends to create a competitive and unique brand image.

At the same time, China's art and design education system is undergoing
major changes. Well-rounded knowledge refers not only to the broader
fundamental knowledge in the liberal arts and sciences, but also to the knowledge
that a well-educated professional designer should possess: fine arts, business,

technology, humanities, and natural sciences.

The design of the brand's visual image should maintain consistency and
coherence in aspects including the brand logo, color, font, image style, as well as
promotional media and channels, to tell an attractive brand story and meet the

diverse needs of consumers, and also actively participate in brand collaboration



and cross-border innovation to ensure that consumers recognize and remember
the brand.

Significance of the study

Based on a historical study from the late 1970s to 2020, this paper attempts
to describe and interpret the development pattern of brand visual image design in
China, taking into account external factors such as history, politics, economics
and social concepts, as well as internal factors such as design organizations and
design trends. Mainly through the analysis of relevant scientific literature,
economic reports and research articles, the study traces the development trends
and changes in brand visual image design in China in the past 40 years, integrating
historical concepts and applying the methods of professional graphic design

analysis, historical research and analysis, summary and comparison.

This paper also introduces some famous Chinese brands and international
brands that have entered China, analyzes the evolution and innovation of the
visual image design of their graphic signs, and identifies the reasons for their
success or failure. Through the comprehensive application of the above research
methods, a comprehensive and in-depth study of the development of the visual
image design of Chinese trademarks in the past four decades is carried out, which

provides reliable research results and conclusions in this paper.
Scientific contributions

1. A comprehensive study of the design of the visual image of the brand in China
from the perspective of historical development and the systematization of this

development over the past 40 years.

2. Recognizing and understanding the development characteristics of Chinese

commercial art design.

3. Analysis of the principles of development of the visual image of the Chinese

brand in the present and future.



4. Social and historical changes in China in the modern period of development as
a background of complex social, political, economic and humanistic factors

affecting Chinese artistic design.

5. Building a clear theoretical framework in artistic practice - a source of
inspiration and experience from past successes and failures, so as to help design

be more in line with the needs of the time and cultural heritage.

6. Research the relationship between design, economic and social development,
to provide a scientific basis for design education and industry development
planning. Promote research for the continuous progress of China's design field at

the theoretical and practical levels.
| fully support the formulated scientific contributions.

This dissertation is a competent and in-depth study of the scientific problem

posed.
Conclusion

| strongly recommend Qiang Tong to be awarded the Educational and
Scientific Degree "Doctor" in the Area of Higher Education 8. Arts, Professional
Field 8.2. Fine Arts.

06.05.2025

Prof. Dr. Stefan Altkov



	Рецензия_Алтъков
	Рецензия_Алтъков_English



