YHUBEPCHUTET 3A HAITMOHAJIHO U CBETOBHO CTOITAHCTBO

PEOEH3NUA

Ot:  npogh. 0-p Enenuma Kupunoea Benukoea
Ynusepcumem 3a nayuonanno u c6emogHo cmonancmeo
Hayuna cneyuannocm ,, Mkonomuxa u ynpasnenue (mypuzom) “

OTHOCHO:  AMCEPTALMOHEH TPYJ 3a MPUCHXKIaHEe Ha 0Opa3oBaTesiHa U Hay4YHa
CTEICH L JIOKTOP* 110 npodecuonanHo HampaiieHue 3.9 Typusbm,
Hay4YHa CHEIUANTHOCT ,,JIKoHOMHKA U ympaBlieHHE Ha Typusma’ B
KO3V ,,Heodwut Puncku*, braroesrpas.

OcHnosanue 3a IpeJICTaBsIHE HA PEICH3UATA: yYACTHE B ChCTABA HA HAYYHOTO
JKYpM 1O 3al[UTa HA JUCEPTANMOHHHUS TPYA cbIyacHO 3amoBen Ne
1489/11.07.2025 r. na pexkropa Ha I0O3Y ,,Heoput Puiicku®, biaaroesrpan.

ABTOp Ha IUCEPTALIMOHHUS TPY/I: Beceanun Aumonoe Cmoumenos
Tema Ha nucepTauMoHHUS TPYA: ,, Ehexmusnocm na xomencxkusa opano“

1. Nudopmanus 3a 1ucepTanTa

JlucepTanThT ce € oOydaBay MO MOKTOPCKA IMporpamMa KbM Kameopa
 Typusvm ™,  Cmonancku  gaxyimem na O3V , Heopum  Puncku®,
bnazoesepad no odoxmopcka cneyuannocm ,, Mxonomuxa u ynpaeieHue Ha
mypuszma “, npogecuonarno Hanpaeierue 3.9 Typuzvm, obracm Ha Gucuie
oopasosanue 3. Coyuannu, cmonaucku u npaeuu Hayku. OOy4EeHHETO €
OCBILIECTBEHO B pefoBHA (hopMa mpe3 neproja 2020 1. 10 HACTOSAIINUS MOMEHT.

e Kpamxa buoecpaguuna cnpasxa

JloxropanT Becenun CrouMeHOB € (pMHAHCOB CIEIHMAIUCT ¢ Ham 15
TOJIMHU ONMUT B cdepaTa Ha XOTEITUEPCTBOTO M KopropatuBHUTE (puHaHCH. B
MOMEHTA 3aeMa TO3UIUATA ACUCTEHT (PMHAHCOB KOHTPOJLOP B XoTenute Four
Points by Sheraton Bansko u Four Points by Sheraton Sunny Beach, kbaeto
OTroBaps 3a IMOATOTOBKATa W aHaM3a Ha ()MHAHCOBH OTYCTH, YIPABICHCKH
JOKIamd W OIOKETH, KaKTO M 3a PBKOBOJCTBOTO HAa CUYETOBOJHHS CKHIIL.
PaGoTwit e Ha KITI0OYOBW MO3UIIMN B HAKOJIKO XOTeJa U KOMITAHUHU, BKIIFOUHTEITHO
KaTo IJIABE€H CYETOBOJUTE]I W CYETOBOJUTEN MO MEXKAYHAPOJHHU CTAHIAPTHU
(MC®O).

Becenun CtouMeHOB € 3aBbpIlni 0akalaBbpcKa U MaruCThbpCcKa CTENEH



1o ,,C4ETOBOJICTBO M KOHTPOI“ B YHHMBEpPCHUTETA 3a HAIIMOHAIHO U CBETOBHO
cronanctBo. Ot 2020 r. e mokTopaHT 1o ,,JIKOHOMHKa W yIpaBlIeHHE Ha
Typusma®“ B IOrozamaneH ynuBepcurer ,Heoput Puicku™ ¢ HayuyeH
pBbKOBOJUTEN JI01. JI-p ['eprana AnrenoBa, kaTo padOTH BbPXY AUCEPTAIMOHEH
Tpya Ha Tema ,,EdektuBHocT Ha XoTenckus Opann®. M3cienBanero My e
HAaCOYEHO KbM pa3pabOTBaHE Ha METOJOJOTHS 3a OIEHKAa Ha XOTEJICKUTE
OpaH/JOBE W TAXHOTO MPAKTUUECKO TMpUJIaraHe BbBPXY peadHu OOEKTH B
TypuUCTHYECKaTa HWHIyCTpusi. Brnagee OBArapcku U aHIVIMHCKH — €3HK.
HNuTepecure My BKIIOYBAT TYPU3bM, JIOB U KOJICKIIMOHUPAHE.

o Kpamka ungopmayus 3a usnviHeHuemo Ha UHOUBUOYATHUS NIAH

Hoktopant CroMMEHOB € 3aBbpiImi paborara, TpeaBHACHA B
uHauBUayanHus yudeben maH. [Ipomemypara mo mpupo6uBane Ha OHC
»JJOKTOp* € cnazeHa. [locTurHatn ca MUHUMAJIHUTE HALMOHAIHU W3UCKBAHMS
3a IPUCHXKIAHE HA HAYYHATa CIICLIUATHOCT.

2. O0ma xapakTepuCcTHKA HA NPeACTABEHNUS JUCEPTAMOHEH TPY/I

e  Cmpykmypa, obem

JucepTaniuoHHUAT TPy € ¢ o6 odem 240 crpanunu. OCHOBHATa 4acT
Ha Tekcra 3aema 218 crpanuiu u cbpabpka 32 Ttabmuuu, 34 urypu u 5
nzo0paxenus. KeM Hess ca go0aBeHHU: CHUCHK Ha TaOiuIUTe, (PUTYpUTE U
n3o0paxkeHusTa — 4 CTpaHWIM, CIUCHK C M3MOJI3BaHU abpeBuarypum — 2
CTpaHUIIM, KakTo W Oubmumorpadus c obem ot 16 crpanunu. [{utupanara
auTeparypa BriaouBa 206 M3TOYHMKA, cpell KouTo 19 Ha Obarapcku e3uk, 185
Ha aHIVIMWCKHA €3WMK, 2 Ha PYCKM €3UK, KaKTO M 24 WHTEpHET H3TOYHUKA.
JucepTallUOHHUAT TPYA pa3riiek]ia TEOPETUYHUTE OCHOBU Ha XOTEJICKHS
OpaHAMHT, HEroBaTa CBIIHOCT, CHEIU(pUKAa U 3HAUYCHHE 3a PA3BUTHETO Ha
XOTEIUEPCKusl OM3Hec. AHAIM3UPAHU ca TOJIXOU U KOHIIEIIMH 32 U3rpaxaaHe
W yIpaBJe€HUE HAa XOTEJICKH OpaHIoBe, KakTO W (haKTOPUTE, BIUSEHIU BHPXY
TaxHaTa edexkTuBHOCT. B nuceprammsTta € mnpencraBeHa paspaboTeHa
METOJIOJIOTHSL M AITOPUTHM 32 OlLIEHKa Ha €EKTUBHOCTTA HA XOTEJICKUS OpaH/I.
[IpoBenen e emnupuyeH ananau3s, 6azupan Ha uscienasane Ha Tpu CITA xorena B
Orozanagna bwarapuss — Karapuno CIIA, Kemnuncku I'panag Apena u Xot
Cnopunrc Meauksa u CITA. Bb3 ocHoBa Ha pe3ynTtaturte ca u3pbpiieHn SWOT
aHAM3U U ca (POPMYJIHPAHU MPAKTUYECKH TMPENOPBKH 3a MOJo0psBaHe Ha
YIPABJICHUETO U TTA3apHOTO MO3UIIMOHUPAHE HA XOTEIICKUTE OpaHI0Be.

o OyeHka 3a: aKmyaiHoOCm HA memama, yeima, 3aoauume,; obekma;
npeomema, OCHO8HAMA me3a Ha OUCEPMAYUOHHUS MP)O.

Temata Ha auceprauMoOHHUA TpyHd € (opmyiaupana nodpe. YBOABT
ChIbpXKa HEOOXOJUMHTE PEKBU3UTH. AKTYyalHOCTTa Ha W3CJIEABAHETO €
o0ocHoBaHa. Hanuiue ca W JMYHM MOTHBM 3a pa3pabOTBaHE Ha Temara,



CBBP3aHU C MPO(PECHOHATHOTO pa3BUTHE HA KaHIWJATa, KOUTO apryMEHTHUPAT
HEroBusi M300p. AKTyaqHOCTTa M 3HAYMMOCTTAa HA TeMaTa MPOU3THYAT OT
CTpaTeruyeckara pojs Ha XOTEJICKUs OpaH[ KaTO MHCTPYMEHT 3a MOBHILIABAHE
Ha KOHKYPEHTOCHOCOOHOCTTa M YCTOMYMBOTO DPAa3BUTHE HA TYPUCTHUYECKUTE
NPEANPUATHS B IMHAMUYHA U TJI00AIM3Hpalia ce cpe/a.

OOeKThT M NpeIMEThT Ha H3CIEIBAHETO Ca MPaBUIHO OIpPEAENICHU.
LlenTa Ha qUCcepTallMOHHMS TPYI € ,,Ja ObJie HAallpaBEH CPABHUTENICH aHAJIU3 Ha
XOTEJUEPCKU MNPEINPUATUS, ONEpUpAIld B €IMH U ChIl Ma3apeH CErMEHT U
reorpa)CKl PErvuoH MO MNPEIBAPUTENHO H30paHM KPUTEPUM 32 OLICHKA Ha
edextuBHOCTTa”. DOpMyNMpaHu ca et u3cienoBarenacku 3agaun. OcCHOBHaTa
eJ ¥ 33JIaYUTe Ca YMECTHU U 0OOOCHOBAaHM, KaTO SICHO OTPa3sBaT U3BbpIIEHATa
u3cienoBaresicka paboTa OT JOKTOpaHTa M ONpENeisT JIOrMKarta B
U3JI0)KEHUETO HA AUCEPTALMOHHUSA TPYI.

N3cnenoBarenckara Te3a € KOpeKTHO (popmyiupana: ,,EpexkTuBHOCT Ha
XOTEJICKHUSI OpaH] ce MOCTUra Ype3 MO3UTUBHU acOlMAllUM U Bb3IpHUEMaHEe Ha
OpaHaa OT MOTPEOUTENNTE, BUCOKA MOTPEOUTEIICKA JOSUTHOCT U TMOJOXKUTEIICH
¢unancoB pesynrar. Ts e pasrppHaTa W JOKazaHa uYpe3 pazIUYHU
OOIIOHAYYHW U TMPAKTUKO-TPUIIOKHU MeToau u mnoaxoau. Cbc cBouTe
JOCTOMHCTBA C€ OTJIMYaBaT METOJOJIOTHYECKUAT HWHCTPYMEHTApUYM U
OCHOBHMTE OrpaHudeHus. M3mnon3BaHara ChbBKYMHOCT OT METOAM U TMOAXOAU
MO3BOJISIBA Ha JOKTOPAaHTAa [Ja W3BbPIUM KAUYECTBEHO CBOETO H3CJE/IBAHE.
OrpaHnnyeHusiTa HACOYBAT AHAJIM3UTE B KOHKPETHATA TEMATUKA U MOCTUTAHETO
Ha OCHOBHATA 1IEJI HA IUCEPTALIMOHHUS TPY/I.

e /3nonszeana Hayuna aumepamypa (OYeHKA HA 0C8e00MEHOCmma Ha
oucepmanma no npooIeMamuKama, pasenedcoana 8 OUCepmayuoOHHUs mpyo).

CHnMCBKBT ¢ M3M0JI3BAHATA JINTEPATYpPA € ChCTaBeH OT 206 U3TOYHUKA, CPEX
KouTo 19 Ha ObaATapcKu €3uK, 185 Ha aHTTMICKY €3HK, 2 Ha PYCKU €3UK, KaKTO U
24 untepHeT u3TOYHUKA. OCHOBHHUST TEKCT € WitocTpupan oT 32 Tabnuuu, 34
burypu u 5 uzobpaxenus. M3noxeHNeTo U U3MOA3BaHATA JTUTEpaTypa MOKa3Bar,
ye AokTopaHT CTOMMEHOB C€ € 3alo3Hajl ChC 3HA4YMTENIeH Opoil JauTepaTrypHH
u3ToyHUIM. Te ca mpaBuiaHO uTUpaHu. OTAETHUTE YAaCTU Ha JUcepTauusiTa ca
Cbhpa3MEpPHH.

3. OueHka HA MOJYYCHUTE HAYYHH U HAYYHO-NIPUJIOKHHU Pe3yJITaTH

o Axyenwmupa ce 6bpXy OCHOGHUME HAYYHU U/UTU HAYYHO-NPULONCHU
pe3yamamu, NOCMUSHaAmu 8 OUCEPMAYUOHHUSL MPYO

[IespBa rmaBa Ha AUCEPTALMOHHUSA TPYJ € MOCBETEHAa HA TEOPETHYHUTE
OCHOBH Ha XOTEJCKHMS OpaHIMHI M M3rpaKJa KOHIENTyajlHaTa pamMKa Ha
u3cieqBaHeTo. B Hayanoro ce pasriiexJaT KIIOYOBU IOHATHSA, CBBpP3aHU C
Opanja u OpaHJIMHTa, KaTo CE MPOCIIEsiBa TAXHOTO Pa3BUTUE U C€ MOIYEpTaBa



cneruukaTa UM B KOHTEKCTa Ha XoTenuepcTBoto. OcoOeHO BHUMAaHUE €
OTJIIeJICHO Ha Je()UHUPAHETO U CUCTEeMATH3UPAHETO Ha TEPMHUHOJIOTHUITA, KOETO
Ch3/]aBa sICHA OCHOBA 3a IocienBamiys aHanu3. Crex ToBa ca NPEICTABEHU U
CpPaBHEHM BOJICIIM MOJIENIM 3a Ch3JaBAHE M YMPABJICHUE HA XOTEJICKU OpaHi,
cpen kouto Brand Wheel, Brand Pyramid, Thompson Total Branding,
Censydiam, Brand Dynamics/BrandZ, Sensor Pentagram, 4D Branding, Brand
Code u monenst Ha JI. ne Uepnaronu. Beceku Mozen e pasrieian ype3 OCHOBHU
XapaKTePUCTUKU U MPUIOKUMOCT, KOETO J1aBa Bb3MOXKHOCT 3a M0-3a1bJI00YEHO
pazOupaHe Ha MPOIECUTE MO U3TPAKJIAHE M Pa3BUTUE HA XOTeJICKuUs Opana. B
Kpass Ha TJilaBaTa € BKJIOYEH MoJpoOeH OeHuMapk aHanu3 Ha Marriott
International, kolTO ciykM KaTo MpUMEp 3a yCHElIHa OpaHI0Ba CTpaTErus.
[IpenacraBenu ca KIIIOYOBM TMOKa3zaTeaud 3a €(PEeKTUBHOCT, MOPTHOIHUO OT
OpaH0BEe, MPOTpaMU 3a JIOSUTHOCT M JIUTUTANHH perieHus, kakto 1 SWOT
aHanmM3 Ha KoMmmaHusTa. OCHOBHO TIPEAMMCTBO Ha Ta3uW TrJjaBa €
MOCJICIOBATETHOTO M3TPaXKJaHE Ha JIOTMYecKa Bpbh3Ka MEXAY TeopusTa u
mpakTtukara. Ype3 sCHO AeduHUpaHE HA TOHATHITA, CHUCTEMAaTH3aIus Ha
MOJICIUTE U MPEACTABSIHE HAa peajieH YCICIIeH MpUMeEp, TS Ch3JaBa CTaOMIHA
OCHOBa 3a pa3pa0OTBaHE HA METOJOJOTUATA W EMIUPUYHUS aHAIU3 B
CJIeIBAIIIUTE YaCTH Ha JUCEPTALUOHHUS TPYI.

Btopa rnmaBa Ha  aucepTalMOHHUS ~TPyJ € IOCBETeHAa Ha
METOJI0JIOTHYECKUTE OCHOBM Ha W3CIEIBAHETO M TPEACTaBS MOJAXOIUTE,
U3IMOJI3BaHMU 32 OIlCHKAa Ha e(EeKTUBHOCTTA Ha XoTeickusi Opanj. ChllecTBEH
aKIIEHT B IJ1aBaTa € MPEeJICTABSIHETO HA aJITOPUTHM 32 OLIEHKA Ha €(h)eKTUBHOCTTA
Ha XOTEJICKUSI OpaHj, KOWTO BKIIIOYBA IMOCJIEIOBATEIHU €Talu — OT ChbOUpaHe
Ha JaHHM U aHaJIU3 Ha OHJAalH TNPHUCHCTBUETO Ha OpaHJa /10 OILIEHKa Ha
(GbUHAaHCOBUTE TMOKa3aTeId W KIUEHTCKUTE BB3NPUATHA. TO3H aIrOpUTHM
OCHUTYpsIBA CTPYKTYPHUPAHOCT M CHCTEMHOCT Ha H3CJIEIOBATEICKUs TPOIIEC,
KaTo MO3BOJISIBA J1a C€ MPOCJIENN BPh3KaTa MKy CTpaTeruuTe 3a OpaHaupaHe
U TMOCTUTHATUTE pe3yntaTu. [lpeauMcTBO Ha TyiaBaTa € SICHOTO M JIOTUYHO
MpEACTaBsIHE HAa METOJO0JIOTUATA, KOETO YJECHSABAa HEWMHOTO MPaKTHYECKO
npwiarane. Upe3 koMOWHHMpaHEe HA KOJUYECTBEHUW M KAUYECTBEHH METOIH CE
MOCTUTA KOMILJIEKCEH MOJAXO0J, KOMTO OCUTYpsiBa HAJCKIHOCT HA MOJYyYCHUTE
PE3YJITATH U Ch3/1aBa OCHOBA 32 3a/bJIOOYECHHS] EMIUPUYEH aHAJU3, IPEACTaBEH
B TpeTara rjiasa.

Tpera rnaBa Ha AMCEPTAMOHHUS TPYA € MOCBETEHA HA €MIHPUYHOTO
u3Cclie/IBaHe, 4Ype3 KOETO ce mpujara paszpaboTeHara B MpeaxojHaTa IJiaBa
METO/OJOTUSl 32 OlEHKa Ha e(QEeKTUBHOCTTa Ha XOTEJICKUS OpaH].
N3cnensanero e npoBeaeHO BbpXY TpU KoHKpeTHU oOekTa ot CITA cermenTa B
IOro3zanagna boearapusi — Karapuno CIIA, Kemnuncku ['panag Apena u Xot
Cnopunrc Meaukbi u CIIA. B xona Ha aHanu3a ca W3MOJ3BAaHU PA3TUYHU



M3TOYHUIIM Ha WHGOpMANHs, CpeJl KOUTO OHJIANH MOTPEOUTENICKH OT3HBH,
nanHu oT Google Analytics u ¢uHancoBu Tokaszarenu Ha XoTenurte. Ta3u
KOMOMHaIMA OT KOJWYECTBEHUM M KAYECTBEHHW JAHHM I03BOJISIBA J]a CE OLECHU
LSJIOCTHOTO BB3IPUEMAHE M NA3apHOTO MO3ULMOHMpAHE Ha BCEKH Opana. 3a
Bcekn OT Tpute xorena € m3rorBeH SWOT ananms, koilTo uaeHTHdHIMpa
CWJIHHMTE M c1abuTe cTpaHu Ha OpaHja, KaKTO U Bb3MOKHOCTUTE U 3aIlJIAXUTE B
KOHKypeHTHaTa cpena. Ha 0a3ara Ha Te3W aHauu3M € HalpaBeH CpPaBHUTEIEH
nperjies; Ha CTpaTeruuTe M pe3yJTaTUTe Ha TpUTe OpaHla, 4ype3 KOWTO ce
OTKpOSIBAT J00pW NPAKTUKH, KPUTUYHU 30HU M TMOTCHIMAIHH TOCOKH 3a
pa3zButre. OCHOBHO MPEAMMCTBO Ha Ta3W IJIaBa € MPWJIOKHHUAT XapakTep Ha
uscneaBaHero. EMmnupuyHuTE pe3ynaTaTH  JIEMOHCTpUpPAT IpaKThUYecKara
OPUJIOKUMOCT Ha MpeAsioKeHaTa METOI0JI0TUS U MIPEAOCTaBIT apryMEHTUPaHH
MPENOPbKU 3a MOAOOpsIBaHE Ha YNPaBJIECHUETO Ha XOTelckuTe Opanaose. Ilo
TO3W HauuH Tpera riaBa HE caMO BajuJaupa TEOPETHUUYHHUTE MOCTAHOBKH OT
MPEAXOIHUTE YaCTH Ha TPYJa, HO U Mpeajiara KOHKPETHU HACOKU, KOUTO MOraT
na ObJaT U3IMO0I3BaHU OT MEHUKBPUTE B TYPUCTUUYECKATA UHYCTPUS.

JlucepTallMOHHUAT TPyA € HAlMCaH HAa MHOTO J00Bp €3UK U CTul,
MPELU3€EH € N0 OTHOLICHHE Ha TEPMUHOJIOrUATA. TEeXHUYECKH IucepTanusiTa €
obpopMeHa TPWXIJIMBO U CIOpeJ HW3UCKBaHUATA. bubnuorpadusira e
u3uepnaTesta.

e Obpvwa ce BHUMaHUE HA U3NOTIZ8AHAMA MEMOOOI02US

JoxTopanT CTOMMEHOB M3I0JI3Ba METOJIOJOTHUS, KOSITO C€ OCHOBaBa Ha
KOMIUIEKC OT OOIIOHAYYHHU M KOHKPETHHU U3CIIEI0BATEICKH MOIXOU U METO/IH.
Ts xoMOMHUpPA KOJWYECTBEHW M KAYECTBEHM IMOAXOAM 32 aHAIHM3 U BKIIOYBA
CUCTEMAaTUYHO ChOMpaHe W 00pabOTKa Ha JaHHW OT OHJIAWH MOTPEOUTENICKH
oT3uBM, mnokazarenun ot Google Analytics u QuHaHcoBM pe3ynratu Ha
XOTEJUTE, KOETO MO3BOJISIBA KOMIUIEKCHA U OOEKTHBHA OLIEHKA Ha OpaHI0BOTO
MIpPE/ICTABSHE.

e Jlasa ce oyenka HaA U3NBIHEHUEMO HA NOCMAGeHUme 3a0ayu U
noCmu2anemo Ha yeama Ha OUCepmayuoHHus mpyo.

OTKpOoeHUTE HAYYHH W HAYYHO-TIPUJIOKHU PE3YyJITaTH JaBaT OCHOBAHUE
3a UW3BOJIa, Y€ IIeJiTa Ha JUCEPTAIlMOHHHMS TPyl € I[IOCTUTHATa, a
U3CIEA0BATEIICKUTE 3a/layd ca YCIenIHO u3NmbiHeHUu. OCHOBHATa Te3a CHIIO €
J0Ka3aHa.

4. OueHka HAa HAYyYHHUTE U HAYYHO-NPUJIOKHU MPUHOCH

e Oyenxa 3a npunocume, NOCOYEHU OM OUCEPMAHMA

JlucepTalluOHHUAT TPYJ € MOCBETEH Ha aKTyaJleH W 3HAa4yuM MpoOJieM,
KOWTO BCE€ OIll€ € HEJOCTaThYHO M3CJe/lBaH B ObJrapckara JMTEpaTypa IO
Typu3bM. ToBa JaBa BB3MOXKHOCT 3a peAuIila HOBATOPCKM MOMEHTH U



00OCHOBaHU 3aKJIIFOYCHHS, KOUTO B 3HAYUTEIHA CTEMEH IIe MOA0OPST
TypUCTHYECKATa JEUHOCT.

® Axyenmupa ce 6bpXy OCHOBHUME HAYYHU U/UINU HAYYHO-NPUTIOHCHU
NPUHOCU 8 OUCEPMAYUOHHUSL MPYO.

[Ipuemam wu3BeAeHUTE OT JOKTOpaHTa TmpuHOcH. Cuuram, e
caMoolleHKaTa Ha JOKTopaHT Becennn CtouMeHOB € npenusHa. Criopea MeH B
IUCEPTAMOHHUS TPYA MOraT J1a C€ OTKPOST CIECAHUTE NPUHOCHU MOMEHTH C
TEOPETUYEH U HAYYHO-NPUIIOKEH XapaKTep:

e [II3BbpHIeHA € cUCTeMaTu3alusi Ha OCHOBHUTE TEOPETUYHU
KOHIICTIIIUU, CBBP3aHU C OpaHIUPAHETO B XOTEIMEPCTBOTO M ca AchUHUPAHU
KJIFOYOBU TOHSITHS, CBBbpP3aHU C XOTEJCKHUs OpaHi, KOETO ChJEeUCTBA 3a IMO-
rojsiMa TEPMHUHOJIOTUYHA SICHOTa B oOnactra Ha Typu3Mma. lIpemcraBena e
KOHIIENITyaJIHA paMKa 3a pa3OHupaHe Ha poJisiTa U 3HAYCHUETO Ha XOTEJCKUS
OpaH] KaTO MHCTPYMEHT 32 KOHKYPEHTOCIIOCOOHOCT U Ma3apHO MO3ULIMOHUPAHE
Ha XOTEJINTE.

e Pa3paboTeH € aNropuThM 3a OlleHKa Ha €(PEKTUBHOCTTA HAa XOTEJICKUS
OpaHJ, KOWTO OINMCBa €TamuTe Ha aHaju3a U MOXe Ja ObJe mnpujaradl B
MpakTUKaTa Ha xortenuepckus OusHec. [IpencraBeHa e meTonuka 3a aHAM3,
KOATO OO€IUHSBA TEOPETHUYHM KOHIICTIIMM ¥ TMPAKTUYECKH HU3MEPUTEH,
MO3BOJISIBAKY KOMIUJICKCHA OIIEHKA Ha XOTEJICKUs OpaH.

e [IpoBeneH e eMnupuyueH aHaIU3 BbpXY Tpu KoHKpeTHU CIIA xortena
B lOrozanagna bouarapus (Karapuno CIIA, Kemnuucku I'pang Apena, Xot
Cnpunrc Meaukbsn u CITA), koeTo faBa peajiHa 6a3a 3a CpaBHEHHE U OIIEHKa
Ha OpangoBata epextuBHOCT. M3rorBenu ca SWOT aHanu3u Ha BCEKU OT TPUTE
XO0TeNa, KOETO IMO03BOJIsIBA HJECHTU(HIMpaHe Ha CUJIHU U ciadu CTpaHw,
BB3MOKHOCTH U 3aIlJIaXH, CBbP3aHU C TIXHOTO OpaH0BO pa3Butue. Hanpasenu
ca MPaKTHYECKH MPENOPbKHU 3a MOJ00psBaHe HA yHPABICHUETO Ha XOTEJICKUTE
OpaH0BE, HACOUYEHH KbM IOBHIIIABAHE HA TAXHATAa €(PEKTUBHOCT U Ma3zapHO
MPUCHCTBHE.

e Pa3paboTeHara METOAOJIOrUA U U3BOJUTE OT U3CIEABAHETO MOraT Ja
ObJIaT U3MOJI3BAHU KAaKTO OT MEHHI)KbPU Ha XOTEIH, TaKa U OT KOHCYJITAHTH U
u3cienoBaTenu B cdepara Ha Typu3Ma 3a MOAOOpsBaHE Ha CTpaTETUUTE 3a
Opangupane. [lpemyioKeHUAT MOAXOJ 3a OLEHKAa Ch3JaBa BB3MOXKHOCT 3a
MOCTEBAlIM W3CJIEABAHUA W HAIArpaXKJaHe, KaKTO B AKaJEMUYEH, TaKa U B
MPAKTUKO-TIPUIIOKEH TIJIaH.

[IprHOCHHTE MOMEHTH B AUCEPTALMATA Ca PE3YATAT OT CAMOCTOSTEIHATA
pabora Ha aBTopa. Te oboraTsBar TypUCTHYECKaTa TEOpHs U MpaKkTUKa, U
IpeuIaraT HoBa MOCOKa 3a Pa3BUTHUETO HA TypU3Ma B A€CTUHALMS bbearapus.



5. Ouenka Ha NyOJMKANMUTE MO TUCEPTANUATA

o [locousam ce nyoauxayuume

Joktopant CtomMeHOB uMa 4 myOJMKanuu, CBBbP3aHUM C TEMara Ha
JTUCEPTAIMOHHUSI MY TPy, OT KOUTO 3 CaMOCTOATENHH U 1 B ChaBTOPCTBO.
[IpencraBnsiBaT Tpu crtatuu B pedepupaHd BBB BTOPUYHM 0a3u JTaHHU
CIIMCaHMS M €IMH JIOKJIaJl OT y4acTHe B MEXJyHapoJHa HayuyHa KOH(EpEHIIHs.
[lyOnukanmuuTe ca  TPEACTABUTEIIHM M OCHTYpsBaT  JIOCTAThYHO
pa3npOCTpaHEHUE Ha PE3yJTaTUTE OT H3CJIEABAHETO CpeJ aKaJeMHYHaTa
OOIIIHOCT ¥ 3aMHTEPECOBAHUTE CPE/IU OT TYPUCTHUECKHUS OU3HEC.

e Jlasa ce oyeHka Ha cmeneHma HA PasnpoCMpaHeHue Ha NojydeHume
pe3yimamu 8 HayyHama iumepamypa.

Cuutam, ye Te3u MmyOauKaIlMu MPEACTaBIsABAT PEATTHO MOCTUKEHUATA HA
nokTopaHTa. Te ca 1oCTaThYHO MPEACTABUTEIHH, 3a Ja CE OTJIacsT Pe3yaTaTUTe
OT JUCEPTAIMOHHUS TPYA Ipej akajgeMuyHaTa OOIIHOCT U 3aMHTEPECOBAHUTE
JICJIOBU  KpBhroBe OT mpaktukarta. llyOnmukanuure 1o Temara Ha
JTUCEPTAIMOHHUS TPY/l MPEBUIIABAT MUHUMAITHUTE HAIMOHAJIHU U3UCKBAHUS 32
npunobuBane Ha OHC ,,JlokTop”, cbriaacHo ui. 26, an. 2 u 3 or 3PACPB.
JIOKTOpaHTHT peasin3upa o010 35 TOUKH.

6. Ouenka Ha aBTopedepara

o Jlasa ce oyeHKa HA KOPEKMHOCMMA U CMenenma Ha ompasseane Ha
CHOBPICAHUEMO HA OUCEPMAYUOHHUS MPYO 8 asmopeghepama.

ABTopedepaTbT IOCTOBEpHO BB3MPOU3BEXKIA CHABPKAHMETO Ha
aucepTauuoHHusd Tpyd. Toll € B 00emM OT 53 cTpaHMUIM KOMIIOTBPHO HaOpaH
TEKCT Ha OBATApCKU W aHTIMHCKH e3uK. ChCTaBeH € OT MeT YacTH, KOUTO
BKJIIOUBAT OOIa XapaKTepUCTHUKAa Ha AUCEPTAIMOHHUS TPYyHA, CTPYKTypa M
ChIbp)KaHUE, CHUHTE3UPAHO U3JOKEHUE, CIpaBKa 3a HAyYHUTE MPUHOCH,
CTIHCHK Ha ITyOIUKAI[UUTE.

7. KputnuHu 0es1e:KKU, NPenoOpPbKH U BbIIPOCH

[IpenopbuBaM Ha JOKTOpaHT CTOMMEHOB B OBJCIIUTE CH H3CIIECABAHUS
Ja TPUIOKH METOJOJIOTUSATA BBPXY MO-TOISIM M pa3HooOpa3zeH Habop oOT
XOTENH, BKIIOUUTEIHO PA3IMYHU KaTerOpUU U TUIIOBE TYPUCTHUYECKH OOEKTH,
3a J1a ce MPOBEPH HEMHATAa MPUIIOKUMOCT U J]a CE CPABHAT PE3YJITATUTE B IO-
IIUPOK KOHTEKCT.

C nen nocToiHa 3aInTa UMaM U €uH BbIpoc: KakBu KOHKPETHU MEPKHU
OKxa MOIJIM J]a ce MpeanprueMaT OT XOTEJICKUTE MEHUIKbPH 332 UHTEIpUpaHE Ha
pe3yiaTaTUTe OT aHauu3a B JBITOCPOYHATA CTPATErWs 3a YIpPaBICHUE Ha
Opanma?



8. 3akiouenue

B nuceprammoHHUs TpyJ ca TMOCTaBEHW SICHU IENH M 3a7a4d, KOUTO
noktopanT BecenmnH CTOMMEHOB O€3CHOPHO € MOCTUTHAI W HU3IBJIHUIL
N3cnenBanero € 3aabiaboyeHo, A00pe apryMeHTUpPaHO U J10OPOCHBECTHO.
[IpoydeHa e KakTo ChILECTBYBAIllaTa JUTEPaTypa, Taka U aKTyalTHU JOKYMEHTH
B M3CJIe[IBaHaTa 00JacT. AHAIIM3HUTE ca KOPEKTHH, MPEMOPHKUTE 0OOCHOBAHH U
MPOU3TUYAILM OT pe3yJTaTUTe OT u3cienBanero. (CaMoOoleHKaTa 3a HAyYHUTE
OPUHOCH € TOYHAa W OTroBaps Ha JCWCTBUTENIHHWTE NpPHUHOCH. Becemnn
CronMeHOB uWMa 3adbJI0OOYEHH HaydYHH NyOJMKamuu 1O Temara Ha
JTUCEPTALIMOHHUS  TPYH, TMPEACTaBeHM Ha  MEXAyHapoaHu  ¢GopyMmu,
nyOJuMKyBaHM B 3HAYMMU M3JAHUS W MpPHU3HATU u3AarencTBa. Penensupanara
JUCEpTalMsl MPEJCTaBIsABA TBOPYECKO MOCTHXKEHHE, KOETO KAaTo TEeMaTHKa,
TEOPETUYHU OOO0OIIECHUS, W3BOAM U TPENOPBKH HMa CBOETO O€3CIOpHO
3HAUEHHUE 3a TEOPUSTA U MPAKTHKATA HA TYPU3Ma U XOTEIUEPCTBOTO.

Bcuuko TOBa MH /1aBa OCHOBaHHMe A NPeNJIOKa HA YBaKaeMUTe
YWIeHOBe HA HAYYHOTO KypH Ja rjacyBar ,,3A” NpPUCHAKIAHETO HA
o0pa3oBaTeJJHATA M HAay4YHa CTemeH ,JOKTOpP” 1m0 mnpodgecuoHATHO
HanpasjgeHue 3.9 Typuzbm, HayyHa coeuuajHoct ,JkoHOMHUKA U
ynpasienue Ha typusma” B IO3Y ,Heopur Puiacku®, baaroesrpaag Ha
Beceann AutoHoB CTOUMEHOB.

09.09.2025 r. Penensenr:
rp. Codus (mpo@. n-p Enenura Besnkona)
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1. Information about the PhD student

The PhD student studied in a doctoral program at the Department of
Tourism, Faculty of Economics, South-West University “Neofit Rilski”,
Blagoevgrad, in the doctoral specialty “Economics and Management of
Tourism”, professional field 3.9 Tourism, area of higher education 3. Social,
Economic, and Legal Sciences. The training was carried out in regular form
from 2020 to the present.

e Brief biographical reference

PhD student Veselin Stoimenov is a financial specialist with over 15
years of experience in the hotel industry and corporate finance. He currently
holds the position of Assistant Financial Controller at the Four Points by
Sheraton Bansko and Four Points by Sheraton Sunny Beach hotels, where he is
responsible for the preparation and analysis of financial statements,
management reports, and budgets, as well as for managing the accounting team.
He has held key positions in several hotels and companies, including chief
accountant and accountant under international standards (IFRS).



Veselin Stoimenov holds a bachelor's and master's degree in Accounting
and Control from the University of National and World Economy. Since 2020,
he has been a PhD student in Economics and Tourism Management at South-
West University “Neofit Rilski” with his supervisor Assoc. Prof. Gergana
Angelova, working on a dissertation on the topic of “Hotel Brand
Effectiveness”. His research is focused on developing a methodology for
evaluating hotel brands and its practical application to real objects in the
tourism industry. He is fluent in Bulgarian and English. His interests include
tourism, hunting, and collecting.

o Brief information on the implementation of the individual plan

PhD student Stoimenov has completed the work specified in the
individual study plan. The procedure for acquiring the academic degree of
Doctor has been followed. The minimum national requirements for awarding
the scientific specialty have been met.

2. General description of the presented dissertation

o Structure, volume

The dissertation has a total volume of 240 pages. The main part of the
text occupies 218 pages and contains 32 tables, 34 figures, and 5 images. Added
to this are: a list of tables, figures, and images — 4 pages, a list of abbreviations
used — 2 pages, and a bibliography with a volume of 16 pages. The cited
literature includes 206 sources, including 19 in Bulgarian, 185 in English, 2 in
Russian, and 24 Internet sources. The dissertation examines the theoretical
foundations of hotel branding, its essence, specificity, and significance for the
development of the hotel business. Approaches and concepts for building and
managing hotel brands are analyzed, as well as the factors influencing their
effectiveness. The dissertation presents a developed methodology and algorithm
for assessing the effectiveness of a hotel brand. An empirical analysis was
conducted based on a study of three SPA hotels in Southwestern Bulgaria -
Katarino SPA, Kempinski Grand Arena, and Hot Springs Medical and SPA.
Based on the results, SWOT analyses were performed and practical
recommendations were formulated for improving the management and market
positioning of hotel brands.

o Assessment for: topicality of the topic, the goal; the tasks; the object;
the subject; the main thesis of the dissertation.

The topic of the dissertation is well formulated. The introduction contains
the necessary requisites. The relevance of the research is justified. There are
also personal motives for developing the topic, related to the candidate's
professional development, which justify his choice. The relevance and
significance of the topic stem from the strategic role of the hotel brand as a tool
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for increasing the competitiveness and sustainable development of tourism
enterprises in a dynamic and globalizing environment.

The object and subject of the study are correctly defined. The aim of the
dissertation is “to make a comparative analysis of hotel enterprises operating in
the same market segment and geographical region according to pre-selected
criteria for assessing effectiveness”. Five research tasks have been formulated.
The main objective and tasks are relevant and justified, clearly reflecting the
research work carried out by the doctoral student and determining the logic of
the dissertation.

The research thesis is correctly formulated: “The effectiveness of a hotel
brand is achieved through positive associations and brand perception by
consumers, high consumer loyalty, and positive financial results”. It is
developed and proven through various general scientific and practical methods
and approaches. The methodological tools and main limitations stand out with
their merits. The set of methods and approaches used allows the doctoral
student to conduct his research in a qualitative manner. The limitations guide
the analyses in the specific topic and the achievement of the main objective of
the dissertation.

o Used scientific literature (assessment of the dissertation’s awareness
of the issues discussed in the dissertation).

The list of literature used consists of 206 sources, including 19 in
Bulgarian, 185 in English, 2 in Russian, and 24 Internet sources. The main text
is illustrated with 32 tables, 34 figures, and 5 images. The presentation and the
literature used show that doctoral student Stoimenov has familiarized himself
with a significant number of literary sources. They are correctly cited. The
individual parts of the dissertation are proportionate.

3. Evaluation of the obtained scientific and scientific-applied results

o Emphasis is placed on the main scientific and/or scientific-applied
results achieved in the dissertation

The first chapter of the dissertation is devoted to the theoretical
foundations of hotel branding and establishes the conceptual framework of the
study. It begins by examining key concepts related to brands and branding,
tracing their development and highlighting their specificity in the context of the
hotel industry. Particular attention is paid to defining and systematizing the
terminology, which creates a clear basis for the subsequent analysis. Next,
leading models for creating and managing a hotel brand are presented and
compared, including Brand Wheel, Brand Pyramid, Thompson Total Branding,
Censydiam, Brand Dynamics/BrandZ, Sensor Pentagram, 4D Branding, Brand
Code, and L. de Chernatony's model. Each model is examined in terms of its
main characteristics and applicability, which allows for a deeper understanding
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of the processes of building and developing a hotel brand. At the end of the
chapter, a detailed benchmark analysis of Marriott International is included,
which serves as an example of a successful brand strategy. Key performance
indicators, brand portfolio, loyalty programs, and digital solutions are
presented, as well as a SWOT analysis of the company. A major advantage of
this chapter is the consistent establishment of a logical link between theory and
practice. By clearly defining the concepts, systematizing the models, and
presenting a real-life successful example, she creates a solid foundation for
developing the methodology and empirical analysis in the subsequent parts of
the dissertation.

The second chapter of the dissertation is devoted to the methodological
foundations of the study and presents the approaches used to assess the
effectiveness of the hotel brand. A significant focus in the chapter is the
presentation of an algorithm for assessing the effectiveness of the hotel brand,
which includes consecutive stages — from data collection and analysis of the
brand's online presence to assessment of financial indicators and customer
perceptions. This algorithm ensures the research process is structured and
systematic, allowing the relationship between branding strategies and the results
achieved to be tracked. An advantage of the chapter is the clear and logical
presentation of the methodology, which facilitates its practical application. By
combining quantitative and qualitative methods, a comprehensive approach is
achieved that ensures the reliability of the results obtained and creates a basis
for the in-depth empirical analysis presented in the third chapter.

The third chapter of the dissertation is devoted to empirical research,
which applies the methodology developed in the previous chapter to assess the
effectiveness of the hotel brand. The research was conducted on three specific
properties in the SPA segment in Southwestern Bulgaria — Katarino SPA,
Kempinski Grand Arena, and Hot Springs Medical and SPA. Various sources of
information were used in the analysis, including online consumer reviews, data
from Google Analytics, and financial indicators of the hotels. This combination
of quantitative and qualitative data allows for an assessment of the overall
perception and market positioning of each brand. A SWOT analysis was
prepared for each of the three hotels, identifying the strengths and weaknesses
of the brand, as well as the opportunities and threats in the competitive
environment. Based on these analyses, a comparative review of the strategies
and results of the three brands was made, highlighting good practices, critical
areas, and potential directions for development. A key advantage of this chapter
is the applied nature of the research. The empirical results demonstrate the
practical applicability of the proposed methodology and provide reasoned
recommendations for improving hotel brand management. In this way, Chapter
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Three not only validates the theoretical propositions from the previous parts of
the thesis, but also offers specific guidelines that can be used by managers in
the tourism industry.

The dissertation is written in excellent language and style, and is precise
in terms of terminology. Technically, the dissertation is carefully structured and
meets all requirements. The bibliography is comprehensive.

o Attention is paid to the methodology used

PhD student Stoimenov uses a methodology based on a combination of
general scientific and specific research approaches and methods. It combines
quantitative and qualitative approaches to analysis and includes the systematic
collection and processing of data from online user reviews, Google Analytics
indicators, and hotel financial results, which allows for a comprehensive and
objective assessment of brand performance.

o An assessment is given of the implementation of the set tasks and the
achievement of the goal of the dissertation.

The outstanding scientific and applied scientific results give grounds for
concluding that the aim of the dissertation has been achieved and the research
tasks have been successfully completed. The main thesis has also been proven.

4. [Evaluation of obtained scientific and scientific-applied
contributions

e FEvaluation of the contributions indicated by the dissertation student

The dissertation is devoted to a topical and significant problem that has
not yet been sufficiently researched in Bulgarian literature on tourism. This
provides an opportunity for a number of innovative ideas and well-founded
conclusions that will significantly improve tourism activities.

o Emphasis is placed on the main scientific and/or scientific-applied
contributions in the dissertation.

I accept the contributions made by the doctoral student. I consider the
self-assessment of Veselin Stoimenov to be accurate. In my opinion, the
following contributions of a theoretical and scientific-applied nature can be
highlighted in the dissertation:

e The main theoretical concepts related to branding in the hotel industry
have been systematized and key concepts related to the hotel brand have been
defined, which contributes to greater terminological clarity in the field of
tourism. A conceptual framework for understanding the role and importance of
the hotel brand as a tool for competitiveness and market positioning of hotels
has been presented.

e An algorithm for assessing the effectiveness of hotel brands has been
developed, which describes the stages of analysis and can be applied in the
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practice of the hotel business. A methodology for analysis is presented, which
combines theoretical concepts and practical measures, allowing for a
comprehensive assessment of hotel brands.

e An empirical analysis has been conducted on three specific SPA hotels in
Southwestern Bulgaria (Katarino SPA, Kempinski Grand Arena, Hot Springs
Medical and SPA), which provides a real basis for comparison and assessment
of brand effectiveness. SWOT analyses were prepared for each of the three
hotels, allowing for the identification of strengths, weaknesses, opportunities,
and threats related to their brand development. Practical recommendations were
made for improving the management of hotel brands, aimed at increasing their
effectiveness and market presence.

e The methodology developed and the conclusions from the study can be
used by hotel managers, consultants, and researchers in the field of tourism to
improve branding strategies. The proposed evaluation approach creates
opportunities for further research and development, both in academic and
practical terms.

The contributions in the dissertation are the result of the author's
independent work. They enrich tourism theory and practice and offer a new
direction for the development of tourism in Bulgaria as a destination.

5. Evaluation of the publications concerning the dissertation

o The publications are indicated

PhD student Stoimenov has four publications related to the topic of his
dissertation, three of which are independent and one is co-authored. They
consist of three articles in journals referenced in secondary databases and one
report from participation in an international scientific conference. The
publications are representative and ensure sufficient dissemination of the
research results among the academic community and interested circles in the
tourism business.

o An assessment is given of the degree of dissemination of the obtained
results in the scientific literature.

I believe that these publications truly represent the doctoral student's
achievements. They are sufficiently representative to present the results of the
dissertation to the academic community and interested business circles. The
publications on the topic of the dissertation exceed the minimum national
requirements for obtaining a Doctorate degree, according to Art. 2b, paras. 2
and 3 of the ZRASRB. The doctoral student has achieved a total of 35 points.

6. Evaluation of the abstract

o An assessment is given of the correctness and the degree of reflection
of the content of the dissertation in the abstract.
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The abstract accurately reflects the content of the dissertation. It consists
of 53 pages of computer-typed text in Bulgarian and English. It consists of five
parts, which include a general description of the dissertation, its structure and
content, a summary, a reference to scientific contributions, and a list of
publications.

7. Critical remarks, recommendations, and questions

I recommend that PhD student Stoimenov apply the methodology to a
larger and more diverse set of hotels in his future research, including different
categories and types of tourist facilities, in order to test its applicability and
compare the results in a broader context.

For the sake of a worthy defense, I have one question: What specific
measures could hotel managers take to integrate the results of the analysis into
their long-term brand management strategy?

8. Conclusion

The dissertation sets clear goals and objectives, which doctoral student
Veselin Stoimenov has undoubtedly achieved and fulfilled. The research is
thorough, well-argued, and conscientious. Both the existing literature and
current documents in the field of study have been examined. The analyses are
accurate, and the recommendations are well-founded and based on the results of
the study. The self-assessment of the scientific contributions is accurate and
corresponds to the actual contributions. Veselin Stoimenov has in-depth
scientific publications on the topic of the dissertation, presented at international
forums, published in significant publications and recognized publishing houses.
The reviewed dissertation represents a creative achievement which, in terms of
its subject matter, theoretical generalizations, conclusions, and
recommendations, is of undoubted importance for the theory and practice of
tourism and hospitality.

All this gives me reason to propose to the esteemed members of the
scientific jury to vote “FOR” the awarding of the educational and scientific
degree "Doctor" in the professional field 3.9 Tourism, scientific specialty
“Economics and Management of Tourism” at SWU “Neofit Rilski”,
Blagoevgrad, to Veselin Antonov Stoimenov.

Date: 09.09.2025 r. Reviewer:
Sofia (Prof. Dr. Elenita Velikova)
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