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CTAHOBMIIE

Ha

npod. 1-p Mapus 3n1arkoBa CrankoBa, FO3Y ,,Heopur Punckn®, biaaroesrpan, 4ien
HA HAY4YHO 5KYpH 110 NIpoueaypa 3a NpuI00MBaHe Ha 00pa3oBaTe/IHA U HAYYHA CTeNeH
»10KTOpP” B FOro3anaguus yHMBepcUTeT, ChIJIacHO 3anoBea Ha Pextopa Ne
1489/11.07.2025 r.

ABTOp Ha qucepTAanMOHHUsA TPYyA: Beceaun AnToHoB CTOMMEHOB

Tema Ha nucepraumonHus TpyA: EdexTuBHOCT Ha X0Te/ICKUSA OpaHa

Hay4en pbpkoBoauren: gou. A-p I'eprana Anresiosa

HacTosmoTo craHoBHIE € M3rOTBEHO MO MpoleaypaTa 3a MyOiauyHa 3alMra Ha
penoBeH 1okTopaHT BecesimH AHTOHOB CTOMMEHOB KbM KaTenpa ,, ypuzbpm* Ha CTonaHcKus
dakynrer pu KO3V ,,Heodur Puncku, biaroesrpan.

OcHoBaHue 32 IPeACTaBsIHE Ha PEIICH3MATA: yUacTHE B ChbCTaBa HA HAYYHOTO KYPH IO
3aIUTa Ha TUCEPTAlMOHHMS TpyH, cbriacHo 3amoBen Ne 1489/11.07.2025 r. na Pextopa Ha
K03V ,,Heodur Puiicku®, braroesrpaa 3a mpoBexaaHe Ha Mpoleaypa 3a MpUaAoOWBaHEe Ha
OHC "nmoktop" mo ITH 3.9 TypussMm, noktopcka nporpama “MIKOHOMHKa W yNpaBjieHUE Ha
TypHU3Ma.

ITo mpouieypara e nmpeacTaBeH JUCepTallMOHEH TPy, aBTopedepaT u aBToOHorpadus
Ha fokTopanT CumeoHOB. B aBTOpedepara ca BKIIIOUSHH CIUCHIIH C ITyOJUKAIIMH U C TIPUHOCH,
peanM3upaHu B pe3yiTaT Ha M3CleiBaHeTo. Marepuanure ca MpeoCTaBeHH Ha €JIEKTPOHEH
Hocutedn. [IpunoxeHa e v cripaBKa J1a U3IIbJIHECHNE Ha MUHUMAITHATE HAIIMOHAHU N3UCKBAHHS
3a OHC ,,noKkTOp*, KaKTO U OTYET 3a aBTCHTUYHOCT Ha TEKCT OT mporpamata iThenticate.

Becesnn AHTOHOB CTOMMEHOB € PEIOBEH JOKTOPAHT Ha Karenpa ,, [ ypusbM® OT M.
Oxromepu 2020 r. bakanaBbp 1 MarucTep € IO CIENHUAIHOCT ,,CUEeTOBOJACTBO U KOHTPOJI ™ Ha
YHHUBepcUTeTa 32 HAIIMOHAIHO U CBETOBHO cromancTBo, Codusi. BunHo ot aBToOHOrpadusTa
My, Becennn CronmeHOB, ce € peanusupall YCHEIIHO B Ipod)ecHOHaNeH IIaH, KOMTO ce
u3pas3siBa KbM MOMEHTAa B MOYTH |5 TroAWIIEH CTaX KaTo CUETOBOAWUTEN U (PMHAHCOB
CHELMAINCT Ha pa3IMyHU MO3UIUH B cepaTa Ha TypusMma. HarpynaHusar B pe3yaTar onur 3a
paboTa CcbC CUETOBOJAHM MPOLEAYPU M COPTYEPHH CHUCTEMHM, CHEHU(PHUUHH 3a XOTEIH,
00sICHABAaT M MHTEpeca My KbM JONBIHUTEIHO PAa3BUTHE W HAJArpakJaHe Ha 3HAHUATA U
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KOMIICTCHTHOCTUTC BbB Bpb3Ka C Typu3Ma.

I. OGo0meHo npeacTaBsiHe HA JUCEPTALMOHHUS TPY/

[IpencraBeHUST MU 32 CTAHOBUILE AUCEPTALIMOHEH TPy € B 00eM ot 240 ctpanunu. B
HEr0 C€ BKIIIOYBA OCHOBEH TEKCT OT 218 cTpaHmuu, crnuchlu ¢ TaOmuiu, QUTYpH H
n300pakeHus1, ¢ abpeBUaTypHy U M3MoJI3BaHa auteparypa (16 crpanuim). 3a witocTpupaHe Ha
W3cneABaHeTo ca u3nons3Banu 32 tabmuuu, 34 durypu u 5 uzobpaxkenus. bubnuorpadckust
amapat cbabpxka 206 nu3rounuka, or kouro 21 Ha kupununa (19 Ha 6pnrapcku u 2 Ha pycku
e3uk) u 185 Ha aHrNIMiiCKYM €3WK; pedeprupanu ca u 24 UHTEPHET CTPAHUIIH.

Pazpabotkara e cTpykTypupaHa IO CTaHIApPTE€H HA4YMH U ChAbpPHKa CICAHUTE OCHOBHU
pa3zfenu: yBOA M 3aK/IIOUEHHE, TPU IVIaBU, PA3IIICKAALIM TEOPUATa 32 XOTEJICKU OpaHAMHT U
00111 IIperJie] 0 OTHOIICHHUS Ha Hesl, MaTepHUaId U METO/M 32 OLIEHKA U aHaJM3 Ha XOTEJICKUs
OpaH/I, KaKTO ¥ PE3yJITaTH M HACOKH 3a TIOBHINAaBaHE ¢)EKTUBHOCTTA HA XOTEJICKHUS OpaHVHT,
pErnoHa HO NO3ULMOHKPAaHU B 00xBaTa Ha Oro3anagHa bbarapus u no-KOHKpETHO, 3a U30paH
cilyyail — TypUCTHUYECKa IecTHHaLus baHcko.

B rnaBa nmbpBa, HauMeHyBaHa ,, KoHIenTyajHa paMKa Ha XOTeJICKHsA OpaHIMHI",
ca BKIIIOUCHU mpu napazpaga, npoyyBaIlid TEPMUHHU, U3MIOJI3BAHU B XOTEIUEPCKHs OpaH/INHT,
MOJICJIUTE 32 Ch3J]aBaHE U YIIPaBIICHHE HA XOTEJICKH OpaH/ v pUMep 3a e(heKTUBEH XOTEICKH
Opanj, mpeacTaBs OeHUYMapkK 3a epeKTUBHOCT Ha Opana Marriot International.

Bropa riaBa pasrnexjga METOMOJOTHYECKUTE BBIIPOCH HA XOTEJICKUS OpaHAMHI U
CBIIO ChABPKA mpu napacpaga, KakTo cieasa: Kpurepuu u mokasarenu 3a aHaJIu3 U OLICHKa
Ha XOTEJICKUs OpaH, MeToIu 1 MOJIENH 3a aHAJIN3 M OLIEHKA Ha XOTEJICKUs OpaH, AITOPUTHM
3a aHaJIU3 U OLIEHKA Ha XOTEJICKUs OpaH.

I'naBa Tpera, o3arnaBeHa ,,Hacoku 3a moBuiaBaHe €(pEKTHBHOCTTa HAa XOTEJICKUS
Opannunr B lOrozamagna beirapus® BkiIo4YBa, OTHOBO B mpu napazpagha, aHanu3 U OLIEHKa
Ha OpaHpa Ha u30Opanu xotenu B IOrosamanna bbarapus, cpaBHUTENEH aHalIu3 Ha
n3cnensanure xorenu B lOroszamagna bearapus M CbOTBETHO, M3BOAM M INPENOPBKU 32
NoBHIIaBaHe e()EeKTUBHOCTTA Ha XoTesckus OpanauHr B FOrozanaana bearapus.

AKTyaJTHOCTTa U 3HAYCHHUETO Ha M3CJIe/IBaHaTa TeMa ca MPEICTABeHU OT JJOKTOPaHTa B
caMOTO Hayajio Ha yBojHaTa 4dacT. [lo3HaBaliku cdepara Ha Typu3Ma U pa3BHUBALIUTE CE
IIPOLIECH B Hesl, 0COOEHO 3a JeCTHHaLus bbiarapus, crojensM mpejacTaBeHaTa oOlia riegHa
TOYKa, KOATO IOCTaBsS BBIPOCA 3a XOTEJICKHUS OpaHAMHI BbB (DOKyca Ha CTpaTerHuecKuTe
UHTEpECH Ha XOTEJICKUTEe TMpeanpusrus. Ts8 HaMupa TOTBBPKACHUE U B  CEKIHA
,»J3cienoBarencku BpIpoc, KbIETO CE€ IOCOYBA, ue ,./I3cnedsanemo mvpcu omeo6op Ha
8bNPOCA KOU ca KI0408ume noxazamenu, onpeoeniauwju eqheKmusHoCmma Ha XOmeackus Opano
... . JIOKTOpaHTHT HaCOYBAa BHUMAHUETO CU KbM U3CJIe/IBaHe Ha TpH BUcOKoKkaTteropuiitnu CITA
xotenu B fOrozananna bwirapus, KaTo ,, aHanuzupa 63aumospb3kama Mexcoy 6b3npuemaHemo
Ha 6pandoa om nompebumenume, MAXHamMa JNOATHOCM U QuHancogume pe3yamamu.”. B
M3BECTHA CTEIEH, 10 TO3M HA4YMH OCTaBa BIEYATICHHUETO, Y€ (POKYCHT C€ CTECHSABA CAMO 10
TpuTa HaOJII01aBaHU XOTeNa, 3a 1a ce UACHTU(HUIMPAT IT0KA3aTeNl, KOUTO ca KJII0o4oBU. B onut
3a M3dcHsABaHEe Ha crenudukara, Becenun CtonMeHOB mocouBa mpu (opMyrupoBKaTa Ha
OCHOBHAaTa 1€, Y€ JucepTranusATa 3ajlara Ha CpPAaBHUTEIEH AaHAIW3 Ha XOTEJIUEPCKU
NPENIpUATHS, ONEPUPAI B €IUH U ChI Ma3apeH CErMEHT U reorpa)CKu pPeruoH, Karo
CBIIOCTABKATa MEX]Y TAX M3BBPIICHA IO MPEABAPUTEIHO U30paHU KPUTEPUHU 32 OLICHKa Ha
e(eKTUBHOCTTA. 3a IOCTUTAHE Ha IIEJITa ca TIOCTABEHU YETUPH 33/1a4H, KOUTO Ca JOCTAThYHU
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3a TOKPUBAHETO Ha 00XBAaTa, Taka, KaKTO € 3a/1aJICH IeJIEBO.

ObekTa, mpeMeTa 1 Te3aTa Ha U3CJe/IBaHe ca U3BEICHH B ChOTBETCTBUE HA OCHOBHATA
1€, TP BCe 4e, 0COOCHO Te3aTa, He O0Tpa3siBa Mo-rope oTdemns3anus TeceH (GoKyc Ha u30op 3a
aHaJIn3.

[TpemtosxeHUAT TOAXOT 32 U3CIIeIBaHE ChUETaBa BE3MOKHOCTUTE Ha KOJMYECTBCHH U
KauecTBEHM METOAM. 3a TOCTUIaHEe Ha I[IOCTaBeHaTa IieJ, B XoJa Ha paborara MO
TUCEPTAMOHHUS TPY, Ca MPUIIOKEHU:

1. TemaTnyeH (KOHTEHT) aHAJM3 HA OT3MBHUTE (TOBTAPSIIUA CE TEMH, KIIOYOBU
IyMU M EMOIIMOHAJICH TOH, KOUTO, CIIOpE]T IOKTOpanTa, popMupar npeacraBaTa 3a Opania) ot
MOTpeOUTENTN HA XOTEIUEPCKHU YCIIyTH, U3BJICUYCHH OT Tuiatrdgopmara TripAdvisor.

2. AHaJju3 Ha BTOpU4YHM AaHHH oT Google Analytics mo moka3aresu, kato Tpaduk
KBbM yeOcaiiTa - Opoii mocemieHus, yHUKaJlIH| TOCETUTENH, M3TOYHHUIIM Ha TpaduK (OrpaHHyeH,
IMpPEKTEH, pedepalieH, MIaTeH); OBEACHNE Ha MOTPEOUTENNTE - BpeMe, IPeKapaHo Ha caiTa,
Opoli pa3sriienaHu CTpaHUIM, cTenieH Ha otnagaHe (bounce rate); koHBepcuu - Opoit
pe3epBaiiy, 3aUTBaHMs, U3TETJIICHU OpOIIYpH WU APYTH IEJIeBU NEHCTBUS; U reorpadcku
MPOU3X0J Ha MOCETUTEINTE M M3MOJ3BaHU ycTpoicTBa. Ilo To3u HaumH e ¢opmupaHa
mpecTaBa 3a €EeKTUBHOCTTA HA OHJIAWH MapKETHHTOBUTE CTPATETMH U JOCTBITHOCTTA HA
OpaH[IOBETE B TUTHTAIIHA Cpea.

3. AHaJu3 HAa KOJMYeCTBEHH JAHHM OT JIBa BUIa (UHAHCOBU OTYECTH — MEHUKBD
penopt (Manager Flash) u Otuet 3a npuxoaute u pazxoaute (OIIP) 3a u3bpanute Tpu xoTena.

4. CpaBHUTe/leH aHAJIU3 Ha pe3yaTaTHTe OT TeMATHYHHS AHAJM3 32 TPHUTA
U30paHu XoTeJia.

5. SWOT anaau3 Ha pe3yJjTaTure, 3a IEJIUTE HA Pa30UpaHETO Ha TEKYIIOTO
CBhCTOSIHUE Ha XOTEJCKUs OpaHn u ¢GopMyIHMpaHETO Ha MPENOPbKU 3a MOJ00psiBaHE Ha
e(eKTUBHOCTTA.

N3bpanata OT JOKTOpaHTa paMKa Ha H3CJelIBaHE, NpUeMaM 3a CHOTBETCTBAaIla Ha
MOCTaBEHATa 11eJ1 M Ha popMyupanuTe 3a1a4uu. Pa3paboTkara Ha Ta3u 0a3a, 3acsira BHIIPOCH
OT 3HAUCHHE 3a U3CJTEABaHHUTE OOEKTH. 3aToBa, IMpHUeMaM, 4Ye JOKTOpaHTa To0pe Mmo3HaBa
TeMaTHKaTa, 0OCOOCHO B IMpaKTHUYeCKaTa i 9acT, OTHACsIIa ce J0 aHanu3a Ha (UHAHCOBHUTE
nanHd. ChINO Taka, CMATaM, Y€ TOW TPHUTEX,aBa BB3MOKHOCTH 3a CaMOCTOSITEITHA
M3ciieIoBaTescKa padora.

HaBnuzaiiku B nmeraiinu u, Qokycupaiikiu ce BbpXY €(PEKTUBHOCTTa Ha XOTEJCKHUS
Opann, nokropanT CTOMMEHOB aHanmu3upa cucreMaTuuHo Tpynupanu oT Kymap (Kumar)
(2020), Tpu kpuTepusi: BR3NpUITHE HA OpaHAa, MOTPEOUTENICKA JTOSUTHOCT U MPEJICTaBsIHE HA
XOTena, KOUTO OTHYa KaTO PENIEBAaHTHU JETEPMHHAHTU 32 KOHKYPEHTHOTO MPEJUMCTBO Ha
nuscneaBanute odektu (xorenu). Ilo3oBaBa ce MOMBIHUTENHO U Ha Apyru aBTopu (So et al.,
2013; O’Neill et al., 2006), kouTo NUIIAT 110 BBIPOCUTE HAa OpaHaa, HeroBata e()EeKTUBHOCT U
oka3BaHM (puHAHCOBU edekTH. [[Ba OT CIIOMEHATHTE KPUTEPHH - BB3IpHUEMaHe Ha OpaHIa U
MOTPEOUTENICKO MOBEACHHE, ca pa3riiekIaHu 1 Ha 0azaTa Ha Mojiejla Ha KOHTAKTHUS OpaHAUHT
Ha JleiiBuc u IpH (2003).

Bcunuko ToBa € HanpaBeHo ¢ 1eJ Jja Ce 0uepTae MoJIeTO OT Bb3MOXKHU ITOKA3aTelu, Ype3
KOMTO J1a ce pociiein eheKTUBHOCTTA Ha XOTEJICKU OpaHa. B u3cinenBanero € 0TaeneHo MsIcTo
3a YeTUpU TPyIH TOKazaTelld, a UMEHHO: 3a BB3IpHEMaHEe - HACOYEHHM KbM OIlEHKa Ha
MOTpeOUTeNCKaTa OCBEAOMEHOCT, OTHOCHO JaJeH OpaH/a, KakTo M KbM pa3OupaHeTo Ha
MpearaHuTe MOJI3M U KOHKYPEHTHU MPEANMCTBA; TOBEACHYECKU - 00XBaIallld TapaMeTpH,
XapaKTepu3npanly IOBEICHUETO Ha TOTPEOMTENWTE CIIeJ HW3BHPIIBAHE HA TOKyIKa H
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M3MEpBaIIy CTCIICHTAa Ha MPEIIOYUTAHUE KbM OpaHa, YecToTaTa Ha MOBTOPHH IMOKYITKH,
HUBOTO Ha MOTpeOUTENICKA JIOSUTHOCT M TOTOBHOCTTA 3a MpEnopbKa Ha MPOAYKTa; Ma3apHU -
W3MOJI3BAaHU 32 ONpE/eNsTHEe Ha MO3UIuATa Ha OpaH/ia B KOHKYpEHTHATa Cpelia U 3a OlleHKa Ha
HErOBHUTE Ta3apHW W (UHAHCOBH PE3yJITaTH; (PUHAHCOBU - MPEAOCTABAIIN KOJIUYECTBEHA
OIICHKA Ha BB3BPBIACMOCTTa HA NHBECTUIINH, CBBP3aHU C OpaH MCHHUDKMBHTA, M OTPa3sBaT
pbcTa Ha CTOWHOCTTa Ha OpaHAa BCIEACTBHE Ha YCHEIIHO IpWiaraHe Ha KOHTaKTHUS
OpaHIUHT.

NscnenBaneTo BBbpXYy OpaHAa, BKIIOYBAIIO aHAIW3 W OIEHKA MO OTHOIICHUE Ha
MPUCHLIUS TaKbB 3a TpU U30panu xorena ot KOrozanaana bearapus, e npoBeseHo B nepuoa
ot 2020 1o 2022 roauaa. OG0CHOBAHO € TI0 PeTHOHATCH U (PYHKIIMOHAICH MPU3HAK, KAKTO U
OT TJIe[IHA TOYKAa PEeUTHHTa Ha CHOTBETHUTE XoTenu B Tripadvisor®. Ilpu Bce ToBa obaue,
CMsTaM, Y€ CBUBAHETO HA MHTEpECca caMo B CIla CEKTOPa, OMPE/IEICHO OrpaHnYaBa 00XBara Ha
pe3yaTaTuTe, HE3aBUCUMO, Y€ CbM NPUHIMITHO ChIJIacHA C JOKTOPAHTA, Y€ W3CJICIBAHETO
MMEHHO Ha TaKuBa 00EKTHU € OT MHTepec. Taka 3a/1a/IeHH, HACOKUTE Ha U3CIIe[IBaHe ce 3ama3Bar
U B 3aKJIIOYEHHETO Ha AMCEpTaIHsiITa, KaTo € BUIHO, Y€ TO OTpa3siBa U3BOAM HA JTOKTOPAHT
CTOMMEHOB BBB BPh3Ka C U3CICABAHUTE MPOOIEMH Ha XOTEJICKHUS OpaHIUHT B CIIa XOTEJHTE.
Jlo u3BecTHA CTEIeH Te ca TeHEepAIM3UPaHH, TOKOIKOTO CE€ OCHOBABAT Ha KOHCTATAIIMHUTE TI0
OTHOIIIEHNE HA N30paHUTE TPU BUCOKOKATETOPUIHU 00€KTa. 3aTOBA M CUUTaM, Y€ B ObJCITUTE
My pa3paboTku, TOW cieaBa Ja OObpHE BHUMAaHHE HA MO-TPEHHU3HUTE (OPMYIUPOBKHUTE,
KOTaTo ce BU3UPAT MPUHIIMITHA TOCTAHOBKH.

O000111eHOTO TIPEICTaBsSIHE HA TUCEPTAIMOHHUS TPYJ € OTPa3eHO M B U3TOTBEHUS OT
KaHauaata apropedepar ¢ o0eM ot 53 crpaHuly. B Hero, KOpeKTHO ca ONMMCAHU OTIEIHUTE
YacTH Ha U3CJIEIBAHETO, MPECTABEHU ca IPUHOCHUTE MOMEHTH U ca U30POCHH peaTu3upaHnuTe
M0 TeMaTa My OIuKaIiH.

Ot npeacraBeHa Mo NpoIeaypara 3a myOJIudHa 3a1uTa ClipaBKa € BUIHO, Y€ JOKTOPAHT
CTOMMEHOB U3IMBJHSBA HAIIMOHAJTHUTE MHHUMATHU W3BUBaHHS 3a npupgobuBaHe na OHC
,»JOKTOP®, 3aJI0)KEHM B M3UCKBAHMATA HAa 3aKOHA 32 PAa3BUTHE HAa AKAJIEMHUYHHS ChCTaB B
Peny6nuka bwnrapus u IlpaBunHuKka 3a HErOBOTO MPUIIOKEHHE, KAKTO M M3MCKBAHUSATA Ha
BBTpeIHUTE 3a FOro3amagHusi yHUBEPCUTET U3UCKBAHUSI.

B nucepramnusTa He ce yCTaHOBSIBA CXOJICTBO C UYX/IH TPy0Be. B yBepeHne Ha ToBa ce
MpeACTaBs JOKyMEHT, TeHepupaH npu nmposepka ¢ mporpama iThenticate.

II. Ouenka Ha HayYyHHTe M HAa NPAKTHYECKHTE Pe3yJITATH M INPHHOCH Ha
AOKTOpPaHTAa

Hay4HuTe ¥ IPUIIOKHH IPHHOCH 110 AUCEPTALMOHHUS TPY/ Ca BKIFOUYEHH KaTo 4acT OT
ABtopedepata Ha c. 52. [IpyemMaM ru 1Mo ChILECTBO, KATO CYUTAM, Y€ MPEICTABIHETO UM OH
MorJIo Ja ObAe HpenusupaHo 3a Ienure Ha peneHsusta. C oren Ha TOBa, Hai-00IIO
odepTaBaM, KaTO IPUHOCHU MOMEHTH Ha JUCEPTALIMOHHUAT TPy, CICIHNTE:

1. HanpaBen e aHanu3 Ha JO0OpW MPAKTUKU OT 00JacTTa Ha OpaHIUHT CTPATETHHUTE B
XOTENIMEPCTBOTO;

2. Ilpenyioxen e HaOOp OT KPUTEPUH 3a aHAJIU3 U OLIEHKA Ha XOTEJCKUs OpaH/ Ha cla
XOTEJH;

3. IIpemnokeH € MOAXO[ 3a CHIIOCTABUMOCT Ha JaHHU, MPUIOKUM IIPH OLICHKAaTa Ha
e(eKTUBHOCTTA Ha OpaH/a B XOTEIUEPCTBOTO, OPUCHTUPAH KbM CI1a XOTEIIH.
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Ilo nucepraumonuust Tpyn, Becenun AnToHOB CToMMeHOB € mpenctaBuwil 4 Opos
myOnuKanuu — 3 caMOCTOSTENHU U | B ChaBTOPCTBO ¢ Hay4HHUs pbKoBoauTen. TpsOBa aa ce
o 4epTae ¥ No3/(paBy JOKTOPaHTA 3a OJy4YeHarta U oToess3aHa pedepeHus 3a UTHPaHe Ha
€/IHa OT MyOJIMKAlMUTEe, KOETO € B JOMBJIHUTEIHA CTETEH JaBa MOTBbPKICHHUE 32 MHTEpeca
KbM H3cJieIBaHAaTa OT HErO TEMAaTHKA.

II1. KputnuHu 6es1e:KKH M IPenopbKU

Jloktopant CTOMMEHOB TMMOKa3Ba M0OpH MO3HAHMS B M3cienBaHata obmact. Hapen c
W3THKHATUTE MOJOXKUTEIHU CTPaHU, KbM AUCEPTALIMOHHUS TPYI UMaM U OTIEJIHU MPENOPHKH,
KOUTO TpaBs ¢ orje noaoodpsBane paboTara Ha KaHIUAaTa B ObAeIaTa My U3ClIeoBaTeICKa
neitHoct. Ha mbpBO MsICTO, T€ ca CBBp3aHM C H3Ka3a W CTWIHCTUKATa, OCOOCHO TMpHU
dbopmymupoBkute. [lo3BoiisiBAM CH Ja TO TOCHBETBAM Ja W30ArBa H3pa3HH CpPEJICTBA,
MIPEANOCTaBSIIN XUnepOoIn3aiys 3a oA4yepTaBaHe Ha ONpeIeieH aCleKT KaTo 3HauyuM. ChI10
Taka, UCKaM U Ja IO Hachbpya Ja MPOABIKM HAy4YHHUTE CH HM3CJE/BaHUA U MyOIUKaluu B
o0JacTTa Ha XOTEIUEPCTBOTO.

KbMm noxkropant CTOMMEHOB MMaM BBIIPOC, YUHTO OTTOBOP 1€ AOMBIHU ISITIOCTHOTO
BIICUATIICHUE OT W3CJICJIBAHETO, @ UMEHHO: AKO (POKYCHT My € BbPXY BHCOKOKATETOPUHHUTE
(CITA) xoTenu, TO TOJYYCHUTE PE3YJTaTH OdYEpTaBaT JIM TEHACHIHMS IO OTHOIICHHUE
e(eKTUBHOCTTa Ha OpaHja, BaluAHA B OOMIMS CIIy4aid, KAKTO U JIOKOJIKO pa3paboTeHHUTE OT
HEro KpUTEPUHU U MOKa3aTeJIM, MOTaT Jla c€ MpUiIaraT OT MaJIKU WJIK HE3aBUCUMHU XOTeNn?

IV. 3akiao4eHnue

Karo umam mpen Buz, ye aucepTanusTa € pazpaboTeHa OT AOKTOPaHTa, M, BUAHO OT
MPEAOCTaBEHUTE MO MPOLEAypaTa MaTepuaid U JOKYMEHTH, ca CHa3eHU M3UCKBAHUATA Ha
3PACPH u BbrpemauTe npaBmwia Ha FO3Y | Heodutr Puicku™, bnaroesrpan, kakto u
obcrositenictBoTo, 4e Becequn AHTOHOB CTOMMEHOB TIpUTEXaBa KauyecTBa, OMHUT U
KOMITETEHTHOCTH 32 MPOBEXJAaHE HA CAMOCTOSTEIIHU HAay4YHHM W3CIIEBaHUs, MpelajgaraM Ha
VYBaxkaemute uieHoBe Ha HayqHOTO >Kypu /1a ri1acyBar MOJIOKUTEITHO U 1a B3€MaT PeIleHue, ¢
KOETO J1a ce MPUCHIU Ha KaHauaTa oOpa3oBaTenHaTta u HayuyHara crernel JJOKTOP no ITH 3.9
Typu3bM, Hay4yHa CHEUATHOCT ,, IKOHOMUKA U yIIpaBJIe€HHUE HA Typu3Ma ‘.

Hara: 01.09.2025 r. M3roTBmi1 CTaHOBHUILIETO:
npod. n-p Mapus CrankoBa

(Iloonuc)
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program, were attached.

Veselin Antonov Stoimenov has been a regular doctoral student at the Department of
Tourism since October 2020. He holds a Bachelor’s and Master’s degree in Accounting and
Control from the University of National and World Economy, Sofia. According to his CV,

Veselin Stoimenov has built a successful professional career, currently spanning almost 15



years as an accountant and financial specialist in various positions within the tourism sector.
His experience with accounting procedures and hotel-specific software explains his interest in

further developing knowledge and competencies related to tourism.

I. Summary of the Dissertation

The submitted dissertation comprises 240 pages, including the main text (218 pages),
lists of tables, figures, abbreviations, and references (16 pages). The study includes 32 tables,
34 figures, and 5 images. The bibliography contains 206 sources (21 in Cyrillic — 19 Bulgarian,
2 Russian; 185 in English) and 24 web pages.

The dissertation is structured in the standard format, including the following main
sections: Introduction and Conclusion, three Chapters examining the theory of hotel branding
and a general overview of it, materials and methods for evaluating and analyzing the hotel
brand, as well as results and guidelines for increasing the effectiveness of hotel branding,
regionally positioned within the scope of Southwestern Bulgaria and, more specifically, for a
selected case — tourist destination Bansko.

Chapter One, titled "Conceptual Framework of Hotel Branding," includes three
paragraphs covering the main terms of hotel branding, models for creating and managing hotel
brands, and an example of effective hotel brand, using Marriott International as a benchmark
for brand effectiveness.

Chapter Two examines the methodological issues of hotel branding and also contains
three paragraphs, as follows: Criteria and indicators for hotel brand analysis and evaluation,
Methods and models for hotel brand analysis and evaluation, Algorithm for hotel brand analysis
and evaluation.

Chapter Three, entitled "Guidelines for Increasing the Effectiveness of Hotel
Branding in Southwestern Bulgaria" includes, again in three paragraphs, an analysis and
evaluation of the brand of selected hotels in Southwestern Bulgaria, a comparative analysis of
the studied hotels in Southwestern Bulgaria and, accordingly, conclusions and
recommendations for increasing the effectiveness of hotel branding in Southwestern Bulgaria.

The relevance and significance of the research topic are presented in the Introduction.
Knowing the field of tourism and the developing processes in it, especially for the destination
Bulgaria, I share the presented general point of view of the candidate, which places the issue of
hotel branding in the focus of the strategic interests of hotel enterprises. It is also confirmed in
the section "Research Question", where it is stated that "The study seeks an answer to the

question of what are the key indicators determining the effectiveness of the hotel brand ...". The



doctoral student focuses on studying three high-end SPA hotels in Southwestern Bulgaria,
"analyzing the relationship between consumers perception of the brand, their loyalty and the
financial results." To some extent, this gives the impression that the focus is narrowed to only
the three observed hotels in order to identify key indicators. However, in an attempt to clarify
the scope, Veselin Stoimenov indicates in the formulation of the main goal that the dissertation
relies on a comparative analysis of hotel enterprises operating in the same market segment and
geographical region, with the comparison between them carried out according to pre-selected
criteria for assessing effectiveness. To achieve the goal, four tasks have been set, which are
sufficient to cover the scope, as set out in the target.

The object, subject and thesis of the research are derived in accordance with the main
goal, although, especially the thesis, does not reflect the above-mentioned narrow focus of
choice for analysis.

The proposed research approach combines the possibilities of quantitative and
qualitative methods. To achieve the set goal, the study combines the following ones:

1. Thematic (content) analysis (to identify recurring themes, keywords, and emotional
tone, which, according to the doctoral student, shape the perception of the brand) from
users of hotel services, extracted from reviews in the TripAdvisor platform.

2. Analysis of secondary Google Analytics data by indicators, such as website traffic -
number of visits, unique visitors, traffic sources (limited, direct, referral, paid); user
behavior - time spent on the site, number of pages viewed, bounce rate; conversions -
number of reservations, inquiries, brochures downloaded or other targeted actions; and
geographical origin of visitors and devices used. In this way, an idea of the effectiveness
of online marketing strategies and the accessibility of brands in a digital environment is
formed.

3. Analysis of financial data from Manager Reports (Manager Flash) and Profit & Loss
Reports of the three selected hotels.

4. Comparative analysis of thematic analysis results for the three hotels.

5. SWOT analysis of the results, for the purposes of understanding the current state of the
hotel brand and formulating recommendations for improving effectiveness.

The research framework chosen by the doctoral student, I consider to be consistent with
the set goal and the formulated tasks. The thesis on this basis concerns issues of importance for
the researched object. Therefore, I assume that the doctoral student is well acquainted with the
subject matter, especially in its practical part, relating to the analysis of financial data. I also

believe that he has the capabilities for independent research work.



Going into detail and focusing on the effectiveness of the hotel brand, doctoral student
Stoimenov analyzes three criteria systematically grouped by Kumar (2020): brand perception,
consumer loyalty and hotel performance, which are relevant determinants of the competitive
advantage of the studied objects (hotels). He also refers to other authors (So et al., 2013; O’Neill
et al., 2006), who write on the issues of the brand, its effectiveness and financial effects. Two
of the mentioned criteria - brand perception and consumer behavior, are also considered based
on the contact branding model of Davis and Dunn (2003).

All this was done in order to outline the field of possible indicators through which to
track the effectiveness of a hotel brand. The study allocates space for four groups of indicators,
namely: perception - aimed at assessing consumer awareness of a given brand, as well as
understanding the benefits and competitive advantages offered; behavioral - covering
parameters characterizing consumer behavior after making a purchase and measuring the
degree of preference for the brand, the frequency of repeat purchases, the level of consumer
loyalty and the willingness to recommend the product; market - used to determine the position
of the brand in the competitive environment and to assess its market and financial results;
financial - providing a quantitative assessment of the return on investments related to brand
management and reflecting the growth of the brand value as a result of the successful
implementation of contact branding.

The research on the brand, including an analysis and assessment of the inherent brand
for three selected hotels from Southwestern Bulgaria, was conducted in the period from 2020
to 2022. It is justified on a regional and functional basis, as well as from the point of view of
the rating of the relevant hotels in Tripadvisor®. However, I believe that the narrowing of
interest only in the spa sector definitely limits the scope of the results, although I generally
agree with the doctoral student that the study of such sites is of interest. Thus set, the research
guidelines are also preserved in the Conclusion of the dissertation, as it is evident that it reflects
conclusions of doctoral student Stoimenov in relation to the researched problems of hotel
branding in spa hotels. To a certain extent, they are generalized, insofar as they are based on
the findings regarding the three selected high-class sites. Therefore, I believe that in his future
developments, he should pay attention to more precise formulations when referring to principle
statements.

The abstract, 53 pages long, accurately summarizes the research, contributions, and
publications. The dissertation meets national minimum requirements for PhD studies in

Bulgaria and passes plagiarism verification via iThenticate.



From the report submitted during the public defense procedure, it is evident that doctoral
student Stoimenov meets the national minimum requirements for acquiring the ONS "doctor",
set out in the requirements of the Law for the Development of the Academic Staff in the
Republic of Bulgaria and the Regulations for its Implementation, as well as the requirements
of the Internal rules of the South-West University.

The dissertation does not establish any similarity with other works. As proof of this, a

document generated during verification with the iThenticate program is presented.

I1. Assessment of Scientific and Practical Contributions

The scientific and applied contributions of the dissertation are summarized as part of the
Abstract on p. 52. I accept them in essence, considering that their presentation could be refined
for the purposes of the review. In view of this, I generally outline the following as the
contributions of the dissertation:

1. Analysis of best practices in hotel branding strategies.

2. Proposal of a set of criteria for analyzing and evaluating SPA hotel brands.

3. Development of a comparability approach for brand effectiveness evaluation in the hotel
sector, specifically SPA hotels.

On the basis of his dissertation work, Veselin Antonov Stoimenov has presented 4
publications — 3 independent and 1 co-authored with the scientific supervisor. It should be
emphasized and congratulated the doctoral student for the received and noted reference for
citing one of the publications, which is an additional confirmation of the interest in the topic he

is researching.

III. Critical Remarks and Recommendations

Doctoral student Stoimenov shows good knowledge in the research area. Along with the
highlighted positive aspects, I also have some recommendations to the dissertation, which I
make with a view of improving the candidate's work in his future research activities. First of
all, they are related to the expression and style, especially in the formulations. I would like to
advise him to avoid expressive means that involve hyperbolization to emphasize a certain aspect
as significant. I also want to encourage him to continue his scientific research and publications
in the field of hospitality.

I 'have a question for the candidate Stoimenov, the answer to which will complement the

overall impression of the study, namely: If his focus is on high-end (SPA) hotels, can the results



indicate a general trend in brand effectiveness, and to what extent can the criteria be applied to

smaller or independent hotels?

IV. Conclusion

Considering that the dissertation is an independent work of the doctoral student, and
meets the requirements of the Law for the Development of the Academic Staff in the Republic
of Bulgaria, the Regulations for its Implementation and the Internal requirements of the South-
West University "Neofit Rilski", Blagoevgrad, as well as the fact that Vesselin Antonov
Stoimenov possesses the qualities, experience and competencies to conduct independent
scientific research, I suggest to the Honorable members of the Scientific Jury to vote positively
and make a decision to award the candidate the educational and scientific degree DOCTOR in

Professional Field 3.9 Tourism, scientific specialty "Economics and Management of Tourism".

Date: 01.09.2025 Reviewer:
Prof. Mariya Stankova, PhD
(Signature)
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