IOI'O3AIIAJEH YHUBEPCUTET ,HEO®PUT PUJIICKN”

CTAHOBUIIE

Or:

npo@. a-p 3iaarka I'omeBa I'puroposa
Jlecomexnuuecku ynugepcumem - Cogpus
DEJIA, kamedpa ,,Anmepnamugeen mypuzom*

IITH 3.9 ,, Typuzom*“ - Pecuonanno pazeumue u mypuzom

OTHOCHO: MCEepTalMOHEH TPY/ 3a MPUCHKJIaHEe Ha 0O0pa3oBaTesiHaTa U Hay4yHa
CTEIEH ,,JOKTOP IO HAay4yHAa CHEUHAIHOCT ,JIKOHOMHKAa W YyIpaBJICHHUE Ha
TypusMa“ B mpodecuonanHo HampasieHue 3.9. Typusbm; obOjacT Ha BHCIIE
oOpazoBanue 3. CouuanHu, CTONAHCKU U NTPaBHU HayKW B KaTeapa ,,[ypusbm®,

Cronancku daxynrer Ha FO3Y ,,Heodurt Puncku” bnaroesrpan.

ABTOp HA TUCEPTAMOHHUSA TPYA: Becenun Aumonos Cmoumenos

Tema na nucepraumonnus tpya: EQEKTUBHOCT HA XOTEJICKHUA BPAH]]

OcHoBaHue 3a npeacraBgie Ha CTAHOBUIIETO: Yy4aCTHUC B ChCTaB HAa HAY4YHO
Kypu 110 3aluTa Ha JUCCPTAMOHHUA TpPpyd  CbhIJIACHO 3aHOBCI[ No

1489/11.07.2025 r. va Pexropa na FO3VY ,,Heodur Puncku’ - briaroesrpan.

1. Uu¢gopmanus 3a J1OKTOpaHTA

Becenun AntoHoB CrouMeHoB € OakanaBbp 10 ,,CU4E€TOBOJCTBO U
koHTpo“ (2001-2005) u marucTsp 10 ,,C4eTOBOJICTBO U KOHTPOI*“ ((PMHAHCOB
kouTpon) Ha YHCC, Codus (2006-2008). PazBuBa kapuepa B XOTEICKH

KOMINUICKCH M MCKIAYHAPOAHH KOMIIAHHH, KBACTO € YIIpaBJIsIBa ITPOLICCH IIO



(¢uHAHCOBO OTYHTAHE, OIOKETUPaHE, BHTPEIICH KOHTPOI U oauT. Toi e onuTeH
(GUHAHCOB cCHENHAIUCT C HaJd 15 roAMHM TpaKTUKA B XOTEIUEPCTBOTO U
KOpHOpaTUBHUTE (PUHAHCH. Y CIIOPEAHO ChC CBOsITA MpodecuoHaiHa Kapuepa B
yHIpaBJICHUETO Ha (PUHAHCOBUTE MPOLECH B XOTEJIH U MEKIYHAPOIHU KOMITaHUH,
oT oktoMBpu 2020 r. € JOKTOpaHT Ha Karemapa ,,[ypuzbM“ Ha CTOMaHCKUS
daxynrer Ha FO3Y ,,Heodut Puncku* bnaroesrpasn ¢ Hay4eH pbKOBOIUTEN JOL.

n-p I'eprana AHremnosa.

2. O01ma xapakTepUCTHKA HA NPeACTABEHUs] JUCEPTALIMOHEH TPYA

JlucepTalMOHHUAT TPyl Ha TeMa ,,E(heKTUBHOCT Ha XOTesCcKusi Opana™ e ¢
ob6em oT 240 crpanuiu. Bxirrousa 218 cTpaHuiiy OCHOBEH TEKCT, 32 Tabmuiy, 39
burypu u m300pakeHHs, KAKTO W M'BJICH CHUCHK Ha TaOnunuTe, PUryputre u
U300paKeHUATa, H3MoJ3BaHaTa abpeBuarypa u Oubmmorpadus. CHUCBKBT C
HUTUpaHaTa JurepaTypa ooxsama 206 U3ToyHuKa, OT KOuTo 19 Ha ObArapcku
€3uK, 185 Ha aHTTUICKH €3UK, 2 Ha PYCKU €3UK U 24 UHTEPHET CTPAHULIU.

JlucepTallMOHHUAT TPY/ € JIOTUYECKU U3AbPKaH, MPABUIIHO CTPYKTYypHUpaH
U ¢ 100Bp OanaHc Mexay Tpu riiaBu. M3cineaBaHeTo ThpCH OTIOBOP HA BBIIPOCH,
onpenensmy eOEeKTUBHOCTTA HAa XOTEJICKUs OpaHa 1o IpuMepa Ha TpH
npeajaramy crna yciayru xorenu B HOroszamanna bbirapus kato aHanusupa
B3aMMOBpPbB3KaTa MEX/1y Bb3IIPUEMAHETO Ha OpaHja OT MOTPEOUTENUTE, TAXHATA
JOSUTHOCT U (PUHAHCOBUTE PE3YJITATH.

Temata e akTyanHa W 3acsira HEJIOCTaThYHO H3CIIECJIBAHH CHbBPEMEHHU
aCIEeKTH Ha TYPUCTHYECKUS OM3HEC, a TO3HABAHETO Ha Mpo0JieMa € MO3BOJIUIIO Ha
JOKTOpPaHTa MPaBUIIHO Ja (opMyiHpa LeiTa, 3aJaunTe, 00eKTa U MpeamMeTa Ha
HAy4YHOTO M3CJIC/IBAHE.

N3Bbprienara uscienoBareiicka padoTa BKIIOYBA 00paOOTKa Ha OHJIANH
peBIOTa OT TIaTHOPMHU; aHATTU3 HA BTOPUYHHU JAHHU Ha yeOcalT Tpaduk, OHIaliH
MapKETUHIOBU CTpaTeruy U OpaHlIOBEe B JAWIMTalIHAa Cpela; M3CcieABaHE Ha

JUTUTAIIHATA AHTQKUPAHOCT U €PEKTUBHOCT HA XOTEJICKUS OpaHI.



JlucepranmoHHaTa Te3a € Jo0pe pa3BUTa U T0Ka3aHa. T € CaMOCTOSATEIIHO
JIeNI0 Ha JIOKTOPAHTa, MOTBBPJCHO OT W3BBPIICHATA MPOBEPKA 32 aBTCHTUIHOCT

Ha Tekcta oT 24.06.2025 r.

3. OueHka HA MOJYYCHUTE HAYYHHM U HAYYHO-TIPUJIOKHHU Pe3yJITaTH

Pesynratute OT JucepTalMOHHMS Tpyld Ha JOKTOpaHT Becenun
CronMeHOB TOKa3BaT SICHO Je(UHUpaHa U3CJIEeI0BaTeIICKa HACOYEHOCT WU
nocJieJOBaTeIHA peain3alis Ha mocTaBeHuTe 1enu. KonmenTtyannara paMmka 3a
XOTEJICKH OpaH] MpEeJCTaBiIsiBa CTOMHOCTEH MPUHOC, Thil KAaTO MHTErpUpa TpH
KJIFOYOBH M3MEPEHUS: MOTPEOUTENICKA YIOBIETBOPEHOCT, JIOSUIHOCT U (DMHAHCOB
pe3ynarar.

PaGoTHara nedmnunus 3a epeKTUBHOCT Ha XOTEIICKHsI OpaH]I € ChoOpa3eHa
ChC cnenudukaTa Ha XOTEJIMEPCKHUs] NMPOAYKT. MoaenbT Ha 100pa MpakTHKa,
U3BEJICH upe3 aHanu3a Ha Marriott International e yoenureneH. AnropurbMbT 3a
aHaJlu3 U OLICHKAa Ha €(QEKTUBHOCTTA € CTPYKTYpHO HU3IbpXKaH U ChUETaBa
KOJIMYECTBEHHU U Ka4eCTBEHU MeToAN. CpaBHUTEIHUAT aHAJIU3 HA TPUTE BOJECIIH
CIIA xorena e moJjie3eH U 3abJI00YEH.

N3cnenBaHeTo € METO0JIOTHYECKH U3/IbPKAHO U HOCH HAayyHa CTOMHOCT B

oOxBara Ha siykco3HoTo CITA xoTenuepcTso.

4. OneHka Ha HAYYHUTE U HAYYHO-NIPWIOKHU IPUHOCH

JlucepTalMOHHUAT TPYJ ChIbpKAa MPAKTUYECKH OPHUEHTHPAHU IMPUHOCH,
KOMTO UMAT CTOMHOCT 3a YNPaBICHUETO Ha XOTEIUEPCKUsI OU3HEC:

® IrOPUTHMBT 33 aHAIM3 Ha E€PEKTUBHOCTTa HA XOTEJICKUS OpaHja €
IPAKTUYEH MHCTPYMEHT 32 MEHUDKbpH, YpPE3 MHTETPUPAHETO HA KIMEHTCKAaTa
NEepPCIEKTHBA ¢ (PMHAHCOBUTE PE3YJITATH;

® METOJOJIOTMYHATa ChIIOCTABUMOCT HA JAHHUTE OT TPU Pa3JIMUHU XOTeNa
ocurypsiBa Ao0Opa HaJEXKIHOCT M OOEKTHMBHOCT Ha aHaju3a, BBIPEKH

OI'paHUYCHATA NU3BaJIKAa,



® CPaBHUTEIHUAT aHAIU3 U (POpPMYJIMpAHUTE MPAKTUUECKA HACOKH MMAT
JTyKpaTUBEH €(eKT 3a MEHH/DKbPUTE HAa XOTEIH, OCOOCHO B CErMEHTa Ha cla
Typu3Ma, a NPEJIOKECHUTE PEUICHUS W MHCTPYMEHTH HMMAaT MOTEHUHANl Ja

0I00PAT yIPaBIEHUETO B XOTEIUEPCTBOTO.

5. Onenka Ha MyOJMKAIUUTE MO JUCEPTANUATA
[IpencraBenuTe MyOIMKAIMK CHOTBETCTBAT HA OOSBEHHUTE OT JOKTOPAHTA
B MIPWJIOXKEHUSI CIIUCHK U aBTOpedepaTa - 0010 4 myOnauKkanuu, oT KOUTo 3 Ha

AHTJIUHCKU €3HK. HY6HI/IKaHI/II/I ca npcACTaBUTCIIHU, 4 €/IHA OT TAX UMa HUTUPAHC

B SCOPUS.

6. Onenka Ha apTopedepara U KPUTHYHH OeJIeKKH

[IpencraBenusit aBTopedepar ¢ ob6em oOT 53 CTpaHUIM € HU3TOTBEH
CchOOpa3HO M3UCKBAHMATA W MPEJCTaBsl TJIABHUTE YEPTU HA JUCEPTAIMOHHUS
TPYZ C HEroBaTa XapaKTEPHOCT MPHU U3JI0KEHUE HA U3CIEABAHETO - EMIUPUYHU
NpOyYBaHUsl, MOCBETEHM Ha €(QEKTHUBHOCTTAa HAa OpaHAMHITa B OBITapCKUs
XOTEJIUEPCKHU CEKTOP.

Hsamam kputuaHu GenexKu.

[Ipenopbkata MU € CBBp3aHa ¢ OBACHIMTE U3CIEIBaHUSI HA JOKTOpPAHTA -
7a paboTH BBPXY aJanTHUpaHEe Ha alropuTbMma (I'bBKaBa BEpCHsl) 3a Pa3IUIHU

XOTCJICKH KaTCropruun (JIyKCOSHI/I, CPCICH KJIaC, MaJIKH1 CEMEHHM XOTeJ'II/I).

Bwnpoc kvm 0ookmopanma: Kol € Hali-BaXXHUSIT MPAKTUYECKH CHBET KbM

XOTCICKHUTE MCHHUI’KBPH Bb3 OCHOBA HA PE3YJITATUTC OT U3CICABAHCTO BU?

3akirouenue
[IpencraBeHusT JUCEPTALlMOHEH TPYyA OTroBapss Ha MHUHHUMAJIHUTE
W3MCKBaHUs Ha 3aKOHA 3a Pa3BHTHE HAa aKaJeMUYHUS ChCTaB Ha PemyOiuka

B’bHFapI/IH, Ha HpaBI/IHHI/IKa 3a IpUIIAaraHeTo My M Ha BBTPCHIHUTC IIpaBUJIA,



neiictBamy B FO3Y ,,Heodput Puncku® 3a mpuaoOuBane Ha oOpasoBarenHaTa u
Hay4yHa CTEeIeH ,,JoKTop*. Toll € OpuUrnHajIeH ¢ HayYHO-TIPUJIOKEH XapaKTep U
BHCOKAa CTOMHOCT. OTYMTAlKM BCHYKHU TIOJIOKMTEIIHA KadecTBa CUWTaM, de
JUCEPTAIIMOHHUAT TPYJl CHOTBETCTBA HA HM3WUCKBAHUATA W 3asiBSIBAM CBOETO

ITO3UTUBHO CTAaHOBHIIIC.

Ilpenopvusam na ysarxicaemume unernose na Hayunomo sncypu oa
271acy8am no0HCUMEIHO 3a NPUCHIHCOAHE HA 00pa308ameHama u HayuHa
cmeneH ,,00Kmop“ no Hayuna cneyuannocm ,,lkonomuka u ynpaeienue Ha

mypusma“na BECEJTUH AHTOHOB CTOUMEHOB.

Hara: 09.09.2025 r. UJieH Ha KypuTO:

npod. a-p 3narka ['puroposa .........



SOUTHWEST UNIVERSITY "NEOFIT RILSKY"

OPINION

By:

Prof. Zlatka Gosheva Grigorova, PhD
Forestry University - Sofia

FELA, Department of " Alternative Tourism"

PN 3.9 "Tourism" - Regional Development and Tourism

Regarding: dissertation for awarding the educational and scientific degree
"Doctor" in the scientific specialty "Economics and Management of Tourism" in
the professional field 3.9. Tourism; field of higher education 3. Social, Economic
and Legal Sciences in the Department of "Tourism", Faculty of Economics of

SWU "Neofit Rilski" Blagoevgrad.

Author of the dissertation: Veselin Antonov Stoimenov

Topic of the dissertation: HOTEL BRAND EFFICIENCY

Basis for presenting the opinion: participation in the scientific jury for the
defense of the dissertation according to Order No. 1489/11.07.2025 of the Rector
of the South-West University "Neofit Rilski" - Blagoevgrad.

1. Information about the doctoral student
Veselin Antonov Stoimenov holds a bachelor's degree in "Accounting and
Control" (2001-2005) and a master's degree in "Accounting and Control"

(financial control) from the University of National and World Economy, Sofia



(2006-2008). He has developed a career in hotel complexes and international
companies, where he managed financial reporting, budgeting, internal control and
audit processes. He is an experienced financial specialist with over 15 years of
experience in the hospitality industry and corporate finance. In parallel with his
professional career in the management of financial processes in hotels and
international companies, since October 2020 he has been a doctoral student at the
Department of Tourism of the Faculty of Economics of the Southwestern
University "Neofit Rilski" Blagoevgrad with scientific supervisor Assoc. Prof. Dr.

Gergana Angelova.

2. General characteristics of the presented dissertation

The dissertation on the topic "Effectiveness of the Hotel Brand" has a
volume of 240 pages. It includes 218 pages of main text, 32 tables, 39 figures and
images, as well as a complete list of tables, figures and images, abbreviations and
bibliography. The list of cited literature includes 206 sources, of which 19 in
Bulgarian, 185 in English, 2 in Russian and 24 websites.

The dissertation is logically sound, properly structured and with a good
balance between three chapters. The study seeks answers to questions that
determine the effectiveness of the hotel brand using the example of three hotels
offering spa services in Southwestern Bulgaria by analyzing the relationship
between the perception of the brand by consumers, their loyalty and financial
results.

The topic is topical and concerns insufficiently researched contemporary
aspects of the tourism business, and knowledge of the problem has allowed the
doctoral student to correctly formulate the goal, tasks, object and subject of the
scientific research.

The research work performed includes processing online reviews from

platforms; analysis of secondary data on website traffic, online marketing



strategies and brands in a digital environment; research on the digital engagement
and effectiveness of the hotel brand.

The dissertation thesis is well developed and proven. It is an independent
work of the doctoral student, confirmed by the authenticity check of the text dated
24.06.2025.

3. Evaluation of the obtained scientific and scientific-applied results

The results of the dissertation work of doctoral student Veselin Stoimenov
show a clearly defined research focus and consistent implementation of the set
goals. The conceptual framework for a hotel brand represents a valuable
contribution, as it integrates three key dimensions: consumer satisfaction, loyalty
and financial result.

The working definition of hotel brand effectiveness is consistent with the
specifics of the hotel product. The model of good practice derived through the
analysis of Marriott International is convincing. The algorithm for analysis and
evaluation of effectiveness is structurally sound and combines quantitative and
qualitative methods. The comparative analysis of the three leading SPA hotels is
useful and in-depth.

The study is methodologically sound and carries scientific value within the

scope of luxury SPA hospitality.

4. Evaluation of scientific and applied scientific contributions

The dissertation contains practically oriented contributions that are
valuable for the management of the hotel business:

* the algorithm for analyzing the effectiveness of the hotel brand is a
practical tool for managers, by integrating the customer perspective with financial
results;

» the methodological comparability of data from three different hotels

ensures good reliability and objectivity of the analysis, despite the limited sample;



* the comparative analysis and the formulated practical guidelines have a
lucrative effect for hotel managers, especially in the spa tourism segment, and the
proposed solutions and tools have the potential to improve management in the

hotel industry.

5. Evaluation of the publications in the dissertation

The publications presented correspond to those announced by the doctoral
student in the attached list and the abstract - a total of 4 publications, of which 3
are in English. The publications are representative, and one of them has a citation

in SCOPUS.

6. Evaluation of the abstract and critical remarks

The presented abstract with a volume of 53 pages has been prepared in
accordance with the requirements and presents the main features of the
dissertation work with its characteristic in presenting the research - empirical
studies dedicated to the effectiveness of branding in the Bulgarian hotel sector.

I have no critical remarks.

My recommendation is related to the future research of the doctoral student
- to work on adapting the algorithm (flexible version) for different hotel categories

(luxury, mid-range, small family hotels).

Question to the doctoral student: What is the most important practical

advice to hotel managers based on the results of your research?

Conclusion

The presented dissertation work meets the minimum requirements of the
Act on the Development of the Academic Staff of the Republic of Bulgaria, the
Regulations for its implementation and the internal rules in force at the South-

West University "Neofit Rilski" for acquiring the educational and scientific



degree "doctor". It is original with a scientific-applied character and high value.
Taking into account all the positive qualities, I believe that the dissertation work

meets the requirements and I declare my positive opinion.

I recommend to the esteemed members of the Scientific Jury to vote
positively for awarding the educational and scientific degree ""Doctor" in the
scientific specialty ""Economics and Management of Tourism'

to VESELIN ANTONOV STOIMENOYV.

Date: 09.09.2025 Jury member:
prof. Zlatka Grigorova ......
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