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L OBIIA XAPAKTEPUCTUKA HA JIUCEPTALIMOHHUA TPY /]

1. Axmyannocm na memama

Havanoro Ha HoBoTo xmisigoneTne BHACS AONBIHUTETHH aCIIEKTH
B Pa3BUTHETO HAa KyITYpHHS TypusbM'. 3acumBa ce ThpPCEHETO Ha
H3IBJIHUTENCKA KyATypa CHPAMO CTaTUYHATA, HA KyJITypa, KOSTO HE CaMO
IoKa3Ba M pas3Kka3Ba, a Ipech3gaBa. M3chmenBa ce NOTEHIUATBT Ha
KpEaTUBHHATE MHIYCTPUH Ja NMPHUBIMYAT HOBH NMyOJUKH M Jla IOBUIIAaBaT
CTOliHOCTTa Ha TypusMa. HaOmogaBa ce TMOBHIIEH WHTEPEC KbM
HEMATEPUAIIHOTO KyJITypHO HACIENCTBO, MECTHATA TACTPOHOMUS U CTHJI Ha
JKUBOT, KAKTO ¥ KbM PA3JIMYHUTE TUIIOBE KYJITypHHU NposiBU. 1IposiBsBa ce u
HABJIM3aHETO HA HOBU CPEJCTBA M METOJU 32 KOMYHHMKHpAHE Ha KyITypara,
onmpesiensian ot Tpaif6® kato ,HOBM KypaTOPCKM CHCTEMH' —
OIIOCPEACTBAILM METOAU 3a BB3IPUEMAHE HA KYJITypara [0 HOBU HA4MHU,
KOUTO JOIMPHHACSAT 33 TYPHCTUYECKOTO MIPEKUBSIBAHE.

[Ipu mpomMeHeHNTE TOTPEOUTENCKA MOJEH, B HOBHTE PEaTHOCTH
Ha I1a3apa Ha KYyJITYpHHUS TYpHU3bM, CE€ TBPCAT M HOBH POJIHM 3a
TPaIUIIMOHHUTE YYACTHHLIM, CPEll KOUTO U My3euTe. Mimaliku npenasu, de
MYy3esT, ChIIIACHO JAelcTBammara JeuHANNS Ha MexTyHapOoIHUS ChBET 3a
mysente — ICOM? e | HecTomaHcKa, OCTOSIHHA MHCTUTYLMS B CTyKO0a Ha
00IIIeCTBOTO, KOSITO MPOYYBa, KOJEKIIMOHUPA, KOHCEPBUPA, HHTEPIIPETHPA
U EKCIIOHMpAa MAaTepUalHO M HEMaTEepHaIHO HACJEICTBO...“, a Ccropen
OBITapcKOTO  3aKOHONATENCTBO  (cmopel 3akoHa 3a  KYJATYPHOTO
HacnmencTBO') € ,KylATypHA M HaydHa OpraHM3allks, KOSTO H3IMpBa,
M3ydYaBa, Ola3Ba M MPeACTaBs KyJTypHH IIEHHOCTH, IPUPOTHHU 00paslu U
AHTPOTIOJIOTHYHH OCTAaHKHU C IO3HABaTellHa, 00pa3oBaTeiHa U eCTeTHYecKa
en, To cieiBa Ja ce HaMepH TypUCTHYECKaTa My OOBBHP3aHOCT. 3aImoTo,

! Richards, G., Rethinking Cultural Tourism, Edward Elgar, 2021

2 Tribe, J. The art of tourism. In: Annals of Tourism Research, 35(4), pp. 924-944,
2008

3 ICOM Definition of Museums - https://icom.museum/en/

4 JlpprkaBeH BEeCTHUK, Op. 54 /2011 .
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OT nBeTe OQHUIHATHA Ne(OUHUIMHE OCTaBa BIIEYATICHHETO, Y€ TYypU3MBT
KaTto (pyHKIMOHATHA OPUEHTAIMS B IEHHOCTTA HA MY3€UTE HE MPUCHCTBA,
OCBEH WHIUPEKTHO, KOETO KaTo CJEJICTBHE HE aHTaKUpa MY3EHHUTE
paboTHUIIM C TIOCpENTaHeTo Ha TYpuCTH. [lomoOHa HACOUEHOCT Ce OTKPHUBA
JOpU U TIPU CTPATETUUYECKUTE TOKYMEHTH, CBBpP3aHU C PA3BUTHUETO Ha
mysente, pazpadorerm otr HIOHECKO. B mpmerara mpe3s 2015 .
I[IpenopbKa 3a OMA3BAaHETO M MPOMOTHPAHETO HA My3€HTE M KONEKIHUTE",
Ha MY3€HTe Ce BMEHSABAT YETUPH OCHOBHU (DYHKIIHH, CPEJ] KOUTO TYPU3MBT
HE Cce CIOMEHaBa, OCBEH aKO ce MpheMe, 4e OO0Io ce acomuupa C
»paborata ¢ mnyOnuku“. BchIIHOCT, Taka IIOCTaBeHa, ,paborarta C
myOIMKUTE HE € HOB aKIIEHT, KaTo IMO0-CKOPO OTpa3sBa TEHIEHIMATA KbM
nuBepcuUKanus Ha My3eiHara cpena, omie oT 70-te roauuHu Ha 20-TH
Bek. OTpuBa ce W B mo3unusAta Ha Xwor ae BapuwH, OuWBII mupekTop Ha
ICOM, «xo#ito ompenens Karo OCHOBHA (YHKIUS Ha My3es,
OCBIIECTBIBAHETO Ha BPB3Ka C IMyOIMKaTa, Thil KAaTo ,,My3€iT Ha I'bPBO
MSICTO € TIPU3BaH Ja CITY’KM Ha X0paTa, a He Ha npeamerute”’. B To3u ayx,
[Ipenoprkara 3a oma3BaHe W MPOMOTHPAHE HA MY3€UTE M KOJCKIIMUTE Ha
IOHECKO nopuepraBa, ue ImpeacTou Ja ce Aajae OTrOBOp Ha poJiATa Ha
My3euTe KaTO WKOHOMHYECKH EIMHHWIA — TYPUCTHYECKH OOCKTH U
M3TOYHUIY Ha Pa3HOOOpa3Ha MPOYKIMs, KAaTO CE MOJXOAU C HMOBUIICHO
BHUMaHHE, Taka Y€ WKOHOMHYecKara (YHKIHS J1a HE W3MECTH APYTUTE
npuchiny GyHKIMKU Ha My3es. [lo TemaTta umar npunoc u OpraHuzanusra
3a ukoHomuuecko crrpyaaudectso (OECD) u ICOM, B umiito Hapbunuk
32 MECTHH BIIACTH, OOIIHOCTH ¥ My3€H , CpeJl H3BEJCHHTE MeT
puopuTeTHU chepu Ha JCHCTBUE MPH YNPaBICHUETO HA MY3EHTE, OIIe

> UNESCO Recommendation on the Protection and Promotion of Museums and
Collections -
http://www.unesco.org/new/en/culture/themes/museums/recommendation-on-the-
protection-and-promotion-of-museums-and-collections/
¢ De Varine-Bohan, H., The Modern Museum: Requirements and Problems of a
New Approach. In: Museum, vol. 131 (28), 1976
7 OECD/ICOM, Culture and Local Development: Maximizing the Impact. A guide
for Local Governments, Communities and Museums, 2019
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I'bpBaTa € CBbP3aHa C OIOJ30TBOPSIBAHE HAa IOTCHLMAIA HAa My3EuTe 3a
WKOHOMHUYECKOTO pa3BuTHe. Pa3BuTtme Ha MHCBATa 3a My3es KaTo
TYPUCTHYECKH OOCKT, MOAJeXkall Ha IeJeHaCOYCHO YINpaBlCHHE, Ce
otkpua u B COopHuKa ,Bbaemero Ha myseute™® (2018 r.), B KOiiTO
eKCTIIEPTHOTO MHEHHE ce O0eIMHIBA OKOJIO MIECT OCHOBHHU HalpaBIICHUS,
€/IHO OT KOHTO €, Y€ I0J4epTaBa aHraKUMEHTa Ha My3es KbM IOAIbPKaHe
Ha BpB3KaTa MEXIY KyJITypa U TYPU3bM.

B xoHkperukaTa Ha Obarapckara mpakTHKa Ha My3euTe, TpsiOBa 1a
ce otOenexw, 4Ye TO OTHOUICHWE HA pOJsATA MM 33 Pa3BUTUE H
CTUMYJIMpaHE Ha KyJITypHHS TYpHU3bM, ca UM BMEHEHH JiBe 3a1aud. Te ca
omnucaHu B paboTHUs mpoekT Ha CTparerus 3a pa3BuUTHE Ha Obirapckara
kynrypa’ 3a mepmoma 2019-2029 r., KxbaeTo cpen 25 mpuopuTeTa,
omucBalIy paboTaTa Ha My3euTe, TypU3MBT Ce€ CIIOMEHaBa B /IBa — BBbB
Bpb3Ka C TNPUBIMYAHE HAa TYPUCTH MpPHU IMpEICTaBSIHE Ha KYyJITYpHOTO
HACJIEACTBO Ha CTpaHaTa B Yy>KOWHA, U IPH BKJIIOYBAHE HA MY3EUTE KaTO
MapTHBOP HAa MECTHATa BJACT 3a pealu3hpaHe Ha PETHOHATHHU KyJITYypHHU
MOJIUTUKY.

HpHeMaﬁKH, 4e Croxara, B KOATO Ha TYPUCTUTC UM CC IOKa3Ba U
paska3Ba, € 0OCTaHaJla B MUHAJIOTO, TO CJICJBA Jia C€ Ipoy4dar, aHaJIu3upaTr u
afanTupaTr OHE3U CTPATCTUYCCKU IMMOAXOAH, KOUTO [a MO3BOJIAAT Aa CC
OTTrOBOpPU aZICKBATHO Ha MOBHUIICHUTC OYAdKBAHHA KbM TYPUCTHYCCKOTO
HU3KXUBsJIBAaHE. C’I)BpeMeHHI/ITe Hy6JII/IKI/I TbHPCAT BB3MOXHOCTUTC [Oa
ChIPCKUBABAT U Oa y4aCTBAT B TYPUCTUYCCKOTO H3KUBABAHC JOPHU U B
MY3€4d, KaTO Ch3JaBaT HEHHU W BbJIHYBallUd CIIOMCHH. B OTTOBOP MY3CHUTE,
BKIIFOYHUTCIIHO U TC3U B E’I)JIFapI/IH, ca B CbCTOAHHEC Oa CC MO3UIHNOHHPAT
WK 3abpiKaT HA TO3U 6’Lp30 MMpOMCHALL CE I1a3ap, U HAKOH OT TIAX CC
CIIpaBAT YCIICHIHO, JOPpHU U CJIE€A peCTapTa Ha CCKTOpa, IMPOBOKHpPAH OT
KOBI/LI[ naHaACMusATa B CBECTA. C’BH_ICBpeMGHHO, INOCTUTAHCTO HA Ta3u LCIT €

8 Bast, G., Carayannis, E.G., Campbell, D.F.G. (eds.), The Future of Museums,
Springer, New York, 2018
° Crparerus 3a pa3BUTHE Ha ObArapcKara KyJaTypa -
http://mc.government.bg/files/5495 Strategy culture .pdf
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00BBp3aHO ¢ W300p HA TOIXOIAN] CTPATETHICCKH ITOAXOM, 3a/IaBall
pamKarta 3a ynpaeliicHHe. BUIHO OT OnUTa Ha CBETOBHO MU3BECTHHUTE MY3€H,
CBIIECTBYBAT PA3IMYHH MOJXOIU. BBIPOCHT € Kak ce peaau3upar nojo0Hu
CTpaT€run B MY3CUTC B B’bﬂrapI/IH U KaKBO € MIACTOTO MM B KYJITypHaTa
TYpUCTHUECKA KapTa Ha cTpaHara. IMEHHO B KOHTEKCTa Ha MPEACTaBCHUTE
0COOCHOCTH Ha My3EeUTe KaTO HWHCTHUTYIIHM W Ha TEXHHTE IyOJHKH,
pasriceaaHu KaTo TypucTu, ce I/II{CHTI/I(bI/IHI/Ipa AKTyaJIHOCTTa Ha HACTOAIINA
W3CNEJIOBATENICKKH  TPYJ, OPHUCHTHPaH KbM  cHpameuume  3da
pesumanuzayus Ha My3zest KAamo 00eKm Ha KyJ1mypHus mypusvm.

2. Ilen na uscnedsanemo u uzciedo8amencka mesd

OcHo6Ha yenl Ha HACTOAIIOTO HW3CICIBAHE € Pa3KPUBAHETO Ha
MOTEHIIMANA 38 Pa3BUTHE HAa MY3€HTE Ha IMa3apa Ha KyJITYpHHS TYPU3BM,
KaTo ce MPEUIOKK CTpaTerus 3a peBuTanusaius. Pa3paboTkara obOxBaria
MpOy4YBaHE Ha TpPHIAraHX CTpaTerMd ©M  TAXHata e(eKTHBHOCT,
MMO3BOJISIBAIN0 Pa3pabOTBAHETO HA KOHIIENTyalHa CTpaTeTHYecKa pamka,
NPWIOKKMA KbM MYy3eHTe B bBbiIrapuss npu pasiddyHd  yCIOBHS U
00CTOSITENICTBA.

Taka nedunupaHa, 1eATa CE JAEKOMIIO3UPA HA CIACIHUTE OCHOBHU
3a0ayu:

¢ Pasriiexxiane Ha TEOPETUYHUTE acTIEKTH B KOHIICTIIHAATA Ha My3es
KaTo 0OEKT Ha KYJITYpHUs TYPU3bM B IJ100aeH U HAIIMOHAJICH acIleKT;

e YCTaHOBsIBaHE Ha METOJIOJIOTHYECKHUTE OCHOBHU 3a
naeHTH(UIIIPaHe Ha CTPATETHH 32 PEBUTAIN3ANNS HA My3esl KaTo 00eKT Ha
KYJATYPHHUS TYPU3BM;

e [IpoBexnaHne  Ha  eKCHEpPUMEHT MO  [pwiaraie  Ha
HHCTPYMEHTapHyMa Ha MHTEPIIPETALMATA HAa HACIEICTBOTO B My3€s;

e [IpencraBsiHe Ha CTpaTeTMYeCKH HACOKHM 3a PEBHTAIM3AIMS Ha
npuMepa Ha M30paH My3eeH OOEKT MW W3MOJI3BAaHE Ha WHTEPIpeTalHsTa
Ha HacJIEACTBOTO KAaTO MOJXOI.



e KoHnenryanusupane Ha paMKa 3a Ch3[aBaHe Ha CTpaTerus 3a
peBuTaNM3aUA Ha My3euTe B bparapus.

Hzcneooeamenckama meza € Ha0ems3aHa B XOJa Ha CaMOTO
MPOYYBaHE M € CBbP3aHa C YHUBEPCATHOCTTA Ha Toaxoaa ,,iHTepnperaus
Ha HacieacTBoTo . OT efHa CTpaHa, TO3M MOAXOJ MOXE Ja OTTOBOPU Ha
BCUYKH HYXIIM W M3UCKBaHUS HAa MY3EHUTE MO OTHOIICHHE Ha TypH3Ma B
HACTOSIIATa COIMATHO-UKOHOMHUYECKa Cpe/ia; OT Jpyra € MPUIOKUM KbM
BCHYKH MY3€H, HE3aBUCHMO OT TAXHOTO MECTOIMOJOXEHHUE, FOJeMUHA H
pecypceu. B pesynrat, ce npenara cienHata GopMyIHpOBKa:

Hnmepnpemayuama Ha HACIEOCMEOMO € YHUBEPCAIHA
cmpame2us 3a peGUMANU3IAUUAL HA My3es Kamo 00eKm Ha KyimypHus
mypusom.

WuTepriperanusita Ha HACIEICTBOTO € TIO3HATA B TEPMHUHOIOTUIHO
OTHOLICHUE TIOCTaHOBKA, Oyiarojapenue Ha Tpyaa Ha OpuiiMan TUIIBH OT
1957 r., o3arnaseH ,,/la uHTEpHpeTUpaMe HACIEICTBOTO cu“'’. C Hero ca
BBBEJICHN IIeCTTe 0a30BM TNPHUHIMIIA HA WHTEPIPETAITUATA, C KOWTO CE
padotu u  jgHec. TwnmgbH gedUHUpA  HMHTEpPIpETAlUATa  KaTo
,»00pa3oBaTenHa NEeHHOCT, KOSATO HMMa 3a IIeN Ja pa3Kpue 3HaueHHs U
B3aMMOOTHOIIICHHS Ype3 U3I0I3BaHe HA OPUTHHAIHA 0OEKTH, Ype3 OIUT OT
I’bPBa pPbKa M YPE3 WIKOCTPATUBHU MEIHMU, BMECTO MPOCTO Jla ChOOIaBa
(hakTHdecka uHGOPMAITHAS ‘.

B mHacrosimmara pa3paboTka, MHTEpHIpETanusTa ce OOMHUCISA OT
rJIeIHA TOYKA HA CTPATerMyecKus W MOTEHIHAN, KOWTO e cinabo MOo3HAT B
Bwarapust u MHOTO PSIIKO TIpuiarad B paborata Ha myseute. [lopaau Tasu
MpUYMHA C€ TpHEMa, uYe CHIIECTBYBa OOEKTHBHA HEOOXOIUMOCT
npobyieMaTHKaTa Ja Oblie pasrielaHa U TOMyJsSpU3UpaHa BbB BPb3Ka C
HACJIEJCTBOTO, OHICHKA OCHOBaHA Ha ChHIICCTBYBAIIUTE TNPAKTHKH B
pabotata Ha My3eMTe BBOOLIC M B YAaCTHOCT B OBJIrapCKUTE MY3EH.

10 Tilden F., Interpreting our heritage, The University of North Carolina Press,
2008 (first edition: 1957)
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®DoKyChT ce CBeXIa MO T.HAp. ,IHTeprperaTHBEH TPWBHBIHUK'' Ha
y 29

YYACTHUIIUTE B WHTEPIPETAIMATA HAa HACJICICTBOTO, KOUTO OWBAT Haii-
MHOTO TPHUMa BBB BPBh3Ka C TyPUCTHUECKOTO U3KUBSIBAHE, BH3HHUKBAIIO B
pe3yaTar Ha TaxHarta cpemia. [10-KOHKpeTHO, cTaBa JyMa OT €[Ha CTpaHa,
3a o0ekTa Ha HACIEACTBOTO, KOWTO C€ HaMupa BBB (OKyca Ha
WHTEpIIpeTanusiTa B MOMEHTa, Hapu4aH omie (eHOMEH, Thil KaTo oTpa3siBa
Mo-100pe MHOTOCTpPaHHHS XapakTep Ha TOBa HACIEACTBO — IBIIKHMO,
HEABIKMMO, MAaTepUANIHO, HEMAaTepHUaIHO W T.H., 3a MyOJIMKara WIu
ITOCETUTENINTE — YOBEK / Irpymna Xopa, KOUTO Ce 3alo3HaBaT ¢ (DeHOMEHa,
KaTo ClieBallla CTpaHa; ¥ 32 MHTEPIPETATOPbT KaTO TPETa, KOHUTO Ce sABsBa
MOCPETHUK MEXJy (EHOMEHa W IOCETUTEJHTEe, 3a Jia MOoraT Te Ja
U3KUBEAT HAW-TBIHOLIEHHO CpellaTa CH C MPHPOJHOTO WU KYJITYPHO
HACJIEJICTRBO.

Karo mscro Ha ,,cmyuBane’ Ha cpeliaTta Mexay T3 YYaCTHULIU, OT
My3eute Ha HOBOTO XMisifoneTue ce oyakBa Ja HAJCKOYaT KIACUYECKUTE
cU (DYHKIMH M M3pa3HU CPEJACTBA, M Ja YCIEAT Ja Ce MPHUCIOCOOSAT KbM
HOBUTE peanHocTH. KakTo M ce ouakBa Ja 3aeMaT MOJaraéMoTO UM Ce€
MSCTO KaTo BoAemM OOEKTH Ha KyITypHHS TYpHU3BM, 3a KOETO
HHTEpIIpETalMsATa Ha HACJIEACTBOTO € B CBHCTOSHHUE 1 OCUTYPU PEATHU
Bb3MOXHOCTH.

3. Obexm u npedmem Ha U3C1e08aAHEMO

Obexm Ha HaCTOSILOTO HW3CIEABaHE € My3eAT Karo OOeKT Ha
KyATypHHA Typu3zbM. OT4yMTa Cc€ MACTOTO, KOETO My3eAT 3aemMa IIo
Jne(UHUIHSA Ole ChC CH3IABAHETO CH, HO MO Pa3IMYHH NPUYUHU HE YCIsIBa
Jla peayi3rpa HaIbJIHO B CHBPEMHUETO, IPUTHCHAT OT OBP30 pa3BUBAIIaTa
C€ M IPOMEHJINBA COLMATHO-UKOHOMHMUECKA Cpea.

Ilpeomemsm Ha W3CICABAHETO Ca CTPATETHYECCKUTE TIOJIXOJIH,
MIPIJIOKUMHU OT MY3EHTE 3a PEBUTANM3ANNSA KaTO OOCKTH Ha KyITypHHUS

! Interpret Europe Association, https://interpret-europe.net/about-heritage-
interpretation/
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Typu3bM. M3cimeaBaHu ca CBHINECTBYBAIM MOAXOAW OT TJIEIHA TOYKA HA
TAXHATA MPUIOKUMOCT B YHUBEPCAJeH KOHTeKCT. CIeMaiHo BHUMAHUE €
OTJIEIICHO Ha BH3MOKHOCTUTE 3a pealu3upaHe Ha e(ekTure OoT
WHTEpIpeTanuaTa Ha HacIeACTBOTO, Ype3 pa3paboTBaHE W MPOBEXKIAHE HA
EKCIIEPUMEHT B PEasIHU My3€HHHU YCIOBUSL.

4. Memooonoz2us na uzcieosanemo

Uznon3eanute MeTOAM 3a MPOBEXKIAaHE HA  HACTOALIOTO
M3CIe/IBAHE Ca TOJMOpaHU B CHOTBETCTBHE C (OPMYJIHpPAHUTE LICIH.
JIOMBITHUTETHE CHOOpaKEHUsT TpuU m300pa ca OWIHM TPHIIOKHUMOCT,
PEATMCTUYHOCT U JIOCTHITHOCT. B paMkara Ha BB3NpHET (HYHKIMOHATHO-
CTPYKTYpEH TOAXO0J ce OOpaBU C TPATUIIMOHHU HAYYHOHU3CIIEIAOBATEICKH
METOAM Karo HaONIoJeHHe, MpOoyYBaHE Ha Ka3zyc, CpaBHEHHE, WHTEPBIO,
VHAYKIWS U ASAYKIHS, aHAIU3 U cuHTe3. CIIeIUaHO MSICTO € OT/IEJICHO Ha
eKCIIepHMEHTa, Karo OONmIOHAy4YeH METOJ 3a HW3CJe[BaHe U Karo
HaOJroIeHNe, U3BBPILIBAIIO CE B CIICIIHATHO OPTraHU3UPaHU YCIIOBHSL.

[Ipu mranMpane Ha HACTOSIIOTO W3CICABAHE BOJACII € CTPEMEXBT
Jla ce 00XBaHAT pa3IMYHN HUBA HAa OpPraHU3aIys U YIIpaBlIeHHEe Ha My3euTe
— MECTHO, peTHOHAJTHO, HAIIMOHATHO M MEeXIyHapoaHo. Ha MexayHapoaHo
HUBO, ca nocetenu Hax 70 my3est oT 16 AbpKaBU U ca U3CICABAHU TEXHUTE
CTpaTeTWYecKH IMOAXOAM KbM TypH3Ma; IMOAOpaHW ca IINeCT, KOUTO ca
OTIMCaHM KaTO Kazycu. Ha HarmoHaIHO HUBO, B KOHKPETHKA Ca U3CJICIBAHU
2 My3es, CBIIO ONHCAaHM KaTo Kaszych. 25 ot 27-te PernonamHu
HACTOPUYECKH My3eH B bhirapus ca MOCETEHH W OIEHEHW KaTo OOCKTH Ha
KynTypHUS Typu3bM. CHeIMaiHO BHUMaHHUE € OTACIICHO Ha eIWH M30paH
Peruonanen ucropuuecku myseil, a umenno PUM-bnaroesrpan, kpaero e
MPOBEJICHO JBJIOOYMHHO UHTEPBIO U € IUTAHUPAH U MPOBEJCH CKCIICPUMEHT
[0 TMpuiarane Ha HMHCTPYMEHTUTE HA  HMHTEpIpeTalusITa KbM
CBIIECTBYBAIla €KCIIO3UIMS M YCTaHOBABAaHE Ha e(eKTa BBPXY HIKOJIKO
LIETICBU TPYTIH.
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5. Oepanuyenusi Ha U3CIEO8AHEMO

Berpekn crpemMexxa W OKETaHUETO B W3CIEABAHETO Jia ObIatT
0o0XBaHATH BBH3MOKHO HANH-MHOTO M pa3lIWYHH MY3€H, CBHIIECTBYBAT
OTPaHUYCHHS, MPOU3TUYAINM OT TOJEMHUAT MM Opod M HEOOXOIUMHTE
¢urancn m Bpeme. Ilpm Bce TOBa, HampaBeH € ONMHUT Ja ce OOXBaHAT
pPa3IMYHUTE TEPUTOPHAIHU HHUBa, KaTO 00aue HE ca BKIOYCHH MHOTO
CTCIUATU3UPAHN TEeMaTHYHH My3ed. V3cieqBaHeTo € JUMHUTHPAHO U OT
(akrta, ye Makap MOJETO Ha HAyYHOTO 3HAHHUE J1a ChAbP)KAa MHOTOOPOHHH
MaTepUaH 3a TypU3Ma, KyJITypHUS TypU3bM U My3E€UTE KaTO MHCTUTYIIUH,
W3TOYHHIIUTE, CBHP3BAIIU MYy3es, MHTEpIpeTaluiaTa Ha HACIeJCTBOTO U
Typu3Ma BCE OIle HE ca MHOIO Karo myOnukaruu. Haii-cepno3Horo
OrpaHHYCHHE HJIBA OT CAMHUTE MY3€H, BKIIOYCHU B H3CICJBAHETO, W MO-
ClieuaJIHO OT TE3U B E'I)HrapI/ISI. HCYCHCXT)T B OIMUTUTE Ja CC€ aHTaXupar
My3eHHHUTE SKCIICPTH B UHTEPBIOTA MM aHKETH I10 TeMaTa Ha W3CJIe/IBaHe,
ACHO TIIOKa3Ba TAXHOTO BWXXIAHE OTHOCHO BaXXHOCTTa Ha KYJITYpPHHA
TYpPHU3BM 32 My3€sl.

6. Hayuna Hosocm u nonesHocm

Hacrosioro u3cnensaHe nombiBa €Ha JHUIICA B yCTAaHOBSBAHETO
Ha Bpb3KaTa My3ed — KyJITypeH TYpU3bM, a HMEHHO KaKBHU CTPATErHMYEeCKU
MOJXOAM BeYe CHUICCTBYBAT 3a Ila3apHaTa peanu3alds Ha MY3EHTe,
JOKOJIKO ca e(DeKTUBHH M KaKBO MOJKE Jia Ce€ Mpernopbya KaTo CTpaTerus,
KOATO Jla € MAaKCHUMallHO yHHBepcanHa. I3cnensaHusita BBpXY
WHTEpIIpeTanusATa Ha HACIEACTBOTO M€ MNPHAOOMBAT BCE MO-TONsAMA
Ba)XXKHOCT C OIJIeJ Ha HYXJIUTEe OT ONa3BaHE HA TOBA HACIEACTBO 4pe3
YCTOMYMBH MKOHOMHYECKH NpakTHKH. [Ipemmara ce KoHIENTyanHa paMKa
Ha CTpaTerus 3a peBUTAIHM3alUs Ha My3es Karo OOEKT Ha KYyJITYpPHHS
TYpU3bM, KOSTO MOXE Ja ObJe OT pealiHa IOn3a 3a BCEKU My3eld,
OpHEHTHPaH MPHUOPHUTETHO B Ta3W MOCOKaA.
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II.  CTPYKTYPA U ChIBPXKAHUE HA TUCEPTAIIMOHHUS
TPV

1. Cmpyxmypa na oucepmayuoHuus mpyo

Hacrosmmusar  gucepranmoHeH TPyAd €  CTPYKTYpHUpaH B
CHOTBETCTBHE C TIOCTAaBEHUTE OCHOBHA II€J U 3a/la4d, H30paHus peaMeT ’
o0ekT Ha m3cienBaHe. HeroBuar obem e 268 cTpaHWIH, OT KOHUTO &
CTpaHUIM BbBeICHUE, 184 CTpaHUIM OCHOBEH TEKCT, CTPYKTYPHUPaH B TPH
[JIaBH W 3aKJfOueHue, u ome 64 cTpaHduny, OT KOWTO 7 TPHIOKEHHUS U
CIUCHK HA W3MOJ3BaHATa JUTEparypa, CchcTosma ce oT 189
nH(OPMAIMOHHN W3TOYHHMKA - 26 Ha kupwinna, 84 Ha naruHuUna, 13
HOPMATHBHH, MIPOTPAMHHU U CTPATETHYCCKH TOKYMEHTH U 66 €IeKTpOHHHU
W3TOYHUKA.

2. CwOwvpoicanue Ha OUCepMAayUOHHUS MPYO

YBOJ

IIbPBA I'JIABA

ITapameTpu Ha pa3sBUTHETO M CTATyC HAa MYy3eMTe KAaTO O00EKTH Ha
KYJTYPHHSA TYPU3BM

1. TeopeTnyHH OCHOBH M pa3BUTHE HA KYJITYpHHUS TypU3bM B HallMOHAJIEH
U 17100aJIeH acmekT

2. KOHLIGHTyaJ'IHa paMKa 1 €BOJIOLUA HAa MY3€s KaTO HHCTUTYUA

BTOPA I'JTABA
Metonosioru4ecKkn BBIPOCH TPH H3CJeJBaHe Ha CTpaTernuTe 3a
PeBUTAJIM3ALUSA HA MYy3esl KaTO 00eKT Ha KYJTYPHHUS TypPU3bM

1. Meronu 3a u3cieABaHe Ha CHIIECTBYBAIIN CTPATETHH 32 PEBUTAIH3AINS
W/WIM peanu3anys Ha My3esl Ha 1a3apa Ha KyJTYPHHS TYPU3bM

2. UnTepriperanius Ha KyJATYpPHOTO U IPUPOJHO HACIECTBO

3. U3bop Ha crTparerus 3a pEBUTANIM3ANMS HA My3esl Karo OOCEKT Ha
KYJATYPHHS TYPUIBM
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TPETA T'JIABA

H300p Ha cTpaTerus 3a nogo0psiBaHe e()eKTUBHOCTTA M MapaMeTpUTe
Ha NpeAcTaBsiHe HA MYy3esl KATO 00eKT Ha KYJITYPHHUS TYPU3bM

1. CeulecTByBalllM CTPATErHMH 3a pealin3allds W/WIA PEeBUTAIM3AIMS Ha
My3esi KaTo 00EKT Ha KYJATYPHHS TyPU3bM

2.  EkcrmepuMeHT 1O  mpwiaraHe Ha ~ MHCTPyYMEHTapuymMa  Ha
HHTEPIPETAIUITA Ha HACIEACTBOTO B My3es

3. Crpareruueckd HACOKH 33 PEBHUTANM3AIMSd HA My3es KaTo OOeKT Ha
KYJATYPHHS TYPUIBM

3AKVIIOYEHUE
N3non3BaHa nuteparypa

[Ipunoxenus

[I.  CHUHTE3UPAHO MU3JIOXKEHUE HA JUCEPTALIMOHHUS
TPV

II'bPBA I'/TABA

IlapameTpy Ha pa3BUTHETO U CTATYC HA My3eHTe KaTo 00eKTH Ha
KYJTYPHHUS TYPU3bM

B mbpBaTa IilaBa Ha HACTOSLIOTO M3CIENBAHE ca pasrieJaHH
TCOPECTUYHUTE OCHOBU M PA3BUTUCTO HaA KYJITYPHHUA TYPU3BM B FJI06aHeH 158
HAIMOHANIEH ACIeKT, KaTo Ce 3allouBa C pa3MuHUTE NeDUHULMH 33 U
TUMOJIOTH3AIUATA HA KyNTypHHS Typu3bM. CBETOBHATA OpTaHM3aIHs 110
Typm3sM - UNWTO' onpenens Typusma Karto ,,ConHManeH, KyITypeH U
MKOHOMHYECKH (DEHOMEH, KOWTO BKIIIOUBA BIDKEHHETO HA XOpa KbM
AbpKaBU WM MECTa H3BBH TAXHATA 06anﬁHa Cpc€aa 1o JMYHU WA

2 UNWTO Glossary of Tourism Terms - https:/www.unwto.org/glossary-tourism-
terms
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6u3Hec/mpodecroHanay menn.“ bearapckusat 3akoH 3a TypuzMa'’ He 1aBa
M3pUYHA JACPUHHIMS HA TIOHATHETO ,, TYPU3BbM', BMECTO TOBa JchUHHpA
,»TYPUCT® - JHIle, KOETO TOCellaBa AECTUHAIWS W3BBbH OOMYaWHOTO MY
MECTOXXHBECHE 3a TIEPHO/I, IO-KPAThK OT €HA TOAMHA, C I[e] OTAMX, CIIOPT,
JeueOHH TpoleAypH, OW3HEC, MOKIOHHUYECTBO, y4acTHE B KYJITYPHO,
KOHTPECHO, KOH(PEPEHTHO CHONTHE WM Apyra TypucTthdecka men. [Ipuema
ce, 4e ChIIECTBYBAIUTE MHOIOOPOIHN Je(UHUIIMK 32 TypU3bM MOraT 1a
ce Tpymupar B [BE OCHOBHH KaTerOpMHU — ,KOHIENTyalHa U
,TexHuuecka®. [IppBara ce 3aHMMaBa ChC CHUIHOCTHUTE XaPaKTEPUCTUKU
Ha MOHATHETO, a BTOpPATa — C OIICHKA Ha 3HAYCHHETO MY 3a JICCTUHAIIMHUTE
Y TIa3apure.

3HaueHNeTo Ha Typu3Ma B TriobaneH Mamad ce u3MepBa B
pa3nuuHu acnekTd. Ha mbpBO MACTO, TOW MMa BaXKHO HMKOHOMMYECKO
3HauC€HHUE, THU KaTo TEeHEepUpa MPUXOJU, CTUMYJIUPAIIU MHOMXKECTBO
KOMIUIEMEHTApHU CEKTOPU KaTro TBhProBUs, TpPaHCIOPT, peKiama,
HPOU3BOICTBO, CBBP3AHO ¢ TypHCTHUECKaTa AecTuHarums u ap.'* TypusmsT
ce sBsABa IIOACHCTEMa HAa HAIMOHAIHOTO CTONAHCTBO M  Taka
B3aMMOJICHICTBA HE CaMO C MHOXXECTBO CTOINAHCKH MOACUCTEMH, HO U C
OCHOBHHUTE COILMAIIHU CHCTEMH Ha JbpXKaBara, Mopajgyd KOeTo ¢ O0EKT Ha
oTIpesieNieH BUJ yIIpaBieHue .

Ilpu KyaTypHHS TypH3bM, Karo BHJ TYpU3bM, ChHIIO HMa
pasHooOpa3Ha  cnemmpuka B gedunupanero.  Cropex  HAKOU
uscnenopatenu ', mpo6neMbT HIBA OT KOMILIEKCHATA BPB3KA MEXKIY
KynTypaTa W Typu3Ma. AKO Hampumep ce TMpHeMme, 4e KyJrypara e
HepasJeliHa 9acT OT BCEKHM acleKT Ha YOBEIIKHS JKHBOT, BKIIOYHTEITHO
IbTYBaHHUATA U TypU3Ma, TO TOraBa BCEKH BHJ TYPU3bM MOXe Ja Oble

13 bpxasen BecTHuK 6p.30 / 26.03.2013 r., mocit. usm. u o, JIB 6p. 70 /
20.08.2024 r.
14 bpuBapos, M., Tonues, LIB., OcHoBH Ha TypHu3Ma, ,,Tumma”, Codus, 1996
15 Muxaitnos, M., CTpaTermdecko ynpasienue Ha Typusma, HBY, 2015
16 Seyed, S.M., Naciye D., Seyed N. M., Fereshte M., Defining Cultural Tourism.
In: Proceedings from the International Conference on Civil, Architecture and
Sustainable Development (CASD-2016), London, December 1-2, 2016

14



OIIpeneNieH KaTo KyaTypeH. [loBeueTo Ham4HU JeQUHUIMK 3a KyITYpeH
TYpU3bM B KpailHa CMeTKa ce OOeIUHsBAT OKOJI0 OazoBara HWies, Y€ TOH
MIPEICTaBIsBA ,,KOHCYMAIHs Ha KYJITypa OT CTpaHa Ha TypUCTUTe .

Hedununuara 3a kyntyper TypuspM Ha UNWTO, npuera mo
BpeMe Ha 22para cecust Ha OOmoro cropanme B YUenrny, Kurait, ot 11 mo
16 cenremBpu 2017 r., e ciemnHara: ,,TUIl TypUCTHYECKa ACHHOCT, IpH
KOSITO CBHIIHOCTHATA MOTHBAIMsI Ha TIOCETHUTENS € Jla Hay4H, OTKpHE,
M3NUTa © TOTpeOsBa MATEPUATHUTE W HEMATEpHATHH KyJITYpHH
aTPaKIUU/TIPOAYKTH B TypHUCTHUYECKATa JIeCTUHAIHSL. Tesu
aTpaKIUW/TPOAYKTH ca CBBP3aHM C HAOOp OT OTYETIIMBH MaTepHaHHU,
VHTENICKTyallHU, JYXOBHM W €MOIIMOHAIIHU CBOWCTBA Ha OOIIECTBOTO, B
KOUTO C€ BKJIFOYBAT HM3KYCTBOTO M AapXHTEKTypaTa, HCTOPUYECKOTO W
KyJATYpHO HACJIEACTBO, KYyJIWHAPHOTO HACIEACTBO, JIMTEpaTyparta,
My3HKaTa, KpeaTUBHUTE UHAYCTPUH U KUBUTE KyITYpPH C TEXHHSI HAUUH HA

JKUBOT, HEHHOCTHU CUCTEMHU, BAPBAHUA U TpaZII/II_II/II/I“”.

Ilpu neduHMpaHeTO HAa PA3THUYHUTE BUIOBE KYITYPEH TYPU3BM
CBII0O ¥WMa MHOTO M pasIMyHM TOAXOAM. AmyspT'®  6asupa
THUIOJIOTU3AIMATA HA KYJITypHUS TYPH3bM Ha BPH3KATa MEKAY CHIIHOCTTA
Ha TOHATHUSITA ,,KYyJITypa®™ U ,,TYpU3bM®, IPH KOETO U3BEXKJIa TPU PA3IUUHU
BUAA: apm-mypu3vm (CBbP3aH C U3KYCTBATa); MypusbM HA HACIEOCMBOMO
(6asupan Ha MecTa, CBBP3aHU C HUCTOPHUYECKHA CHOUTHSA W JIMIYHOCTH); U
mypusvm, cheyuguuen 3a oadeno msacmo (aCOUMHPAaH C IEHHOCTUTE Ha
KOHKPETHA COIMAHA TPyTa WK OOITHOCT).

B E’bJ’II‘apI/ISI ChIIIO JIMIICBa €IWHHA KJ'IaCI/Iq)I/IKa]_II/ISI Ha BHIOBETC

KynTypeH Typu3bM. B Konnenmusita 3a TypucTHuecko palioHHpaHe Ha

ctpanata ot 2015 r." e mampaBema Tumonormsaums 3a IenuTe Ha

17 Tourism and Culture, UNWTO - https://www.unwto.org/tourism-and-culture

18 Ashworth, G.J., Dietvorst A. G., Tourism and spatial transformations. CAB
International, Wallingford, Oxon, UK, 1995

19 MT, Konuenmus 3a TypuCTHIECKO paiionupane Ha buirapus, 2015,
https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/raio
nirane/koncepcia.pdf
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CHenHaIn3aIisITa Ha TYPUCTUYECKUTE PAlOHH, KOSTO OTIENS KYJITYypHO-
HCTOPUYECKUS, ()ECTHBAITHUS U apT-TypU3Ma OT PEIUTHO3HHUS, KYIMHAPHUS
Y TPAJICKHS TYPU3HM.

CBbBpEMEHHOTO CHCTOSIHHE Ha KyJITYypHHS TypHU3bM CE€ OTJIMYABA C
pemnua crnermdukn. Cropen m3cnensade Ha ETC ot 2022 r.%°) Haii-
LUUTHPAHUAT MOTHB 3a IbTyBaHE Cpell eBpoleruuTe € OWi ,,Ja ce BUIST
HOBH CTPaHH U Ja C€ MPEKUBESIT HOBH HEIA KaTO HOBU KYJTYpPH, KyXHs,
06eKTH. ..“ MapKeTHHIOBH H3ciIeoBaTen’' chobmanar 3a 6760 MuIuoHa
EBpo, Ha KOUTO ce OlLieHsABa Ma3apbT Ha KyIATypHUS TypusbsM mnpe3 2024 r.,
C TIPOTHO3M 32 HapacTBaHE Ha Ta3u cToiHoCT a0 17230 mununona EBpo 10
2031 r. Haii-MHOTO MOCEIIeHHs ca pealn3upaHd B UCTOPUUECKUTE OOEKTH
Y MaMETHULHY, KaTo My3eute npuBianyar ensa 11,8% or mocerutenure. B
bbarapust nuncBaT axkTyaJdHM JAaHHH 32 CHCTOSHHETO Ha KyJITYpHUS
Typu3bM. [Ipe3 2019 r., npeau rinobannara Kosua-kpusa, [IponykroBust
aHaIU3 Ha KYJITYpHHUS Typu3bM B Bbiarapus’ e ycTaHOBUI ThPCEHETO Ha
YHUKQJIHU TPEXUBSIBAHUS C aKLIEHT BBbPXY MPUKIIOYEHHATa, MeCTHaTa
KyJnTypa B A€CTHHALMUTE, BKJIIOYUTEIHO KyJIHHApUATA M MPHUPOJATa KaTo
BOJICIIM TE€HACHIIUH NPU U300pa Ha MTyBaHE.

Bropara dact Ha IlbpBa IaBa Ha AUCEPTAIlMOHHUA TPYI C€
3aHUMaBa C KOHICNTyaJHATA paMKa W CBOJIIONUATA HA My3es Karo
uHeTUTYsl. ChrimacHo aebpuHHnUATa Ha MEXKAyHApOJHHS CHBET 3a
myseute” (International Council of Museums, ICOM) B cuna oT
24.08.2022 r., ,,My3esT € HEeCTONaHCKa, MOCTOSHHA WHCTHTYIIMS B CIIyx)0a

20 ETC Report on Consumer Travel Attitudes and Expectations, 2022 - https://etc-
corporate.org/uploads/2022/12/ETC-Consumer-Travel-Attitudes-and-
Expectations-Winter-2022.pdf
2l Cultural Tourism Markets, 2024 -
https://www.coherentmarketinsights.com/industry-reports/cultural-tourism-market
22 N33/, ,,Ecrumika — ['mo6an Merpukc®, [IpoayKToB aHaIu3 Ha KyJITypPHHS
Typu3bM B bearapus 2019 r. -
https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/201
9_gg/produktov_analiz_-_kulturen_turizam.pdf
23 ICOM Definition of Museums - https://icom.museum/en/

16



https://etc-corporate.org/uploads/2022/12/ETC-Consumer-Travel-Attitudes-and-Expectations-Winter-2022.pdf
https://etc-corporate.org/uploads/2022/12/ETC-Consumer-Travel-Attitudes-and-Expectations-Winter-2022.pdf
https://etc-corporate.org/uploads/2022/12/ETC-Consumer-Travel-Attitudes-and-Expectations-Winter-2022.pdf
https://www.coherentmarketinsights.com/industry-reports/cultural-tourism-market
https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_analiz_-_kulturen_turizam.pdf
https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/2019_gg/produktov_analiz_-_kulturen_turizam.pdf
https://icom.museum/en/

Ha OOIIECTBOTO, KOSTO IIPOydYBa, KOJCKIHMOHHMpAa, KOHCEpBUpA,
MHTEPIPETHpa U EKCIIOHHpPAa MaTepHaHO M HEMAaTepUAIHO HACJIEICTBO.
OTBOpeHH KBbM IyONMMKaTa, JOCTBIIHM M CTpPEMALIM ce€ Ja OOXBaHAT
BCUYKH, MYy3€HTE HAchp4aBaT pa3HOOOpa3WeTo M ycToWdymBOocTTa. Te
paboTAT 1 oOUIyBaT €THYHO, MPOPECUOHATHO U C YYACTHETO Ha MECTHHUTE
OOIIHOCTH, KaTo MpesiaraT pa3iniHu OPEXUBABAaHUS C LEJI 00pa3oBaHUeE,
3abaBjieHUE, OTpa3siBaHe U OOMEH Ha 3HaAHUS.

B Owarapckurte ycuoBHs, 3aKOHBT 3a KyJITypHOTO HACIeACTBO>!
ompesiens My3esl KaTo ,,KyITypHA U HaydHA OpPraHW3allis, KOATO H3IUpBa,
W3y4aBa, OTa3Ba M NPEJCTaBs KyNTypHH LEHHOCTH, IPUPOIHH 06pasy U
AHTPOTOJIOTHYHY OCTAHKM C MO3HABAaTENHA, 00pPa30BaTEIHA M €CTETHUECKA

113

el .

My3ente Morar ja GbIaT pasriekIaHH ¥ ChOTBETHO Je(GHHHPAHH
OT MHOXKECTBO IyefHH Toukn. CHOpel HAKOM aBTOPH, My3eHTe ca
MHCTHTYIIMM, KOMTO MMaT  , HEOOMKHOBEHAaTa  CIOCOOHOCT  Ja
MaTephaIn3upaT KyJiTypaTa upe3 (U3MUecKM NpeIMeTH, KakTo M Ja
odOpMAT y MOCeTHTeNs BIDKAAHE 3a CBEeTa KaTo ekcrosumusa“>. Cropen
JPYTH, B ONUTHTE Ja ce AeUHMpa My3es, Iaph IbJIeH Xaoc’®, Thil KaTo
TIOCTOSIHHO BBH3HHKBAT HOBHM MHCTHTYIIMH, KOMTO CE€ CAMOONPEIENAT KaTo
My3€H, a PeaTHO ChIIECTBYBAIIN TAKMBA M30UPAT J1a Ce HAPHYAT APYrosde
110 Pa3JINYHA TIPHUHNHH.

T'uncobpr 1 Mepec®’ pemasar a MOCTaBAT BbB (OKYC IeIUTe U
IIPUOPUTETUTE HA My3€sl U YCTaHOBABAT, Y€ OOJIIMHCTBOTO MY3€H BIKAAT
KaTo CBOS OCHOBHa MHCHUS TOJABPKAHETO Ha KOJEKIUHTE |
00pa3zoBaHNETO, OOPBINANKN MajlKko BHUMaHHE Ha Typu3Mma. IIpoekTsT Ha

24 [IbpkaBeH BeCTHHK, LIUT. U3T.
25 Macdonald, S., Fyfe, G. Theorizing Museums. Representing Identity and
Diversity in a Changing World, Cambridge, Mass.: Blackwel Publishers, 1996
26 Van Mensch P., Museums in movement. A stimulating dynamic on the
interrelation museology-museums, Icofom Studies Series 17, 1987, pp. 17-20
27 Ginsburgh, V., Mairesse, F., Defining a Museum. Suggestions for an Alternative
Approach, In: Museum Management and Curatorship, 16, 1997, pp. 15-33
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CrpaTerns 3a pa3BUTHE Ha OBbIArapckara Kyntypa®® 3a mepmona 2019-2029
r. opmymnmpa 25 3amauu 3a IOCTUTaHE HAa OCHOBHHUTE LIENM HAa My3es, OT
KOUTO TypU3MBT C€ CIOMEHaBa caMO B JBe, W TO Hempsko. Ha
MexnayHaponHo HuBo, Ilpemoppkata nHa FIOHECKO 3a onasBaneto u
IIPOMOTHPAHETO Ha My3euTe U Konekiuute? ot 2015 T. ompenens 4eTupu
OCHOBHM (YHKIIMM HA My3€uTe, elHa OT KOUTO € KOMYHHUKAIUs —
WHTEpIPETUpPaHe W Pa3NpOCTpaHCHHWE Ha 3HAHWETO 3a My3elHHTe
KOJICKIIUH;, OPTaHU3UpaHEe HAa Pa3IUYHU KYJITypHH JACWHOCTH W MPOSBU W
BCHYKH IPYTH (HOPMH Ha B3aUMOICHCTBHE C OOMIECTBEHOCTTA.

OyHKIMATE HA My3es KaTo WHCTUTYIHS ONPENeNAT KakBU ca
nenure Ha HeroBoto ympamienue. Cropen [1. MunaauHOB OCHOBHUTE
JEWHOCTH B YIMPAaBJICHUETO Ha My3esl ca Cbh3JaBAaHETO Ha ONTHMAJTHA
OpraHu3allMOHHA CTPYKTypa 3a yIpaBJIICHUE HA UHCTUTYLHUATA, yIIpABICHUE
Ha My3eHHUTE KOJICKIIUH, CTPaja, IePCOHAN, YIIPaBJIICHUE HA CUCTEMHTE 3a
0e30macHOCT | JIOCThIIA Ha ITyOJIMKaTa 10 My3es, YIIpaBJIcHHe Ha OI0pKeTa
u (QuHaHCHTE, YyINpaBJIeHHWE HAa B3aUMOOTHOIICHUSATA Ha My3es C
0OKpHKaBallaTa ro cpesia, IpOyUBaHETO Ha My3eiHus masap u ap. .

Is. Knocepa® ompenens meT OCHOBHM HampaBieHHs Ha
CBBPEMEHHHS MYy3€eH MEHHUKMBHT, KOWTO BKIIOYBAT YIpaBICHHE Ha
OCHOBHUTE MY3€HHH HAEHHOCTH, Oromxera, (UHAHCUTE M AaKTUBUTE, Ha
NepcoHana, Ha My3eHHus crpajeH (GOoHI M Ha PUCKa U CHCTEMHTE 3a
curypaoct. Lutupanata no-rope IIpenopska Ha KOHECKO 3a onasBanero
U TPOMOTHPAHETO HAa MY3EHUTE M KOJIEKIUHTE OMpeneNsi Karo OCHOBHO
MPEIN3BUKATEIICTBO MIPE] My3€HTe B CHBPEMEHHHS CBST IPH3HABAHETO HA

28 Cpaterus 3a pa3BUTHE Ha OBIrapckaTa KyiTypa, LIuT. usr.
2 UNESCO Recommendation on the Protection and Promotion of Museums and
Collections, ITuT. u3T.
30 Munamunos, I1., [Ipo6aemu Ha chBpeMenHaTa Myseonorus. Codus., 2002
3 Kpocesa, 11B., YpaBueHneTo Ha My3eiHHATE KOJEKIIUH — OCHOBHA c(epa Ha
My3eiHuS MeHUDKMBHT. B: ,,My3en u xonekiun. COOPHUK ¢ AOKIaIH U
cboOrieHus ot Hanonanna kondepenims ,,My3eun u konekuuu”, 2015. Cmonsiy,
2016, ctp. 11-50
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TAXHaTa poJidi KaTO MKOHOMHUYECKH C€IWHHIHN — TYPUCTUYCCKU 00CKTH U
HW3TOYHHUIIMU Ha pa3H006pa3Ha OpoayKIusA.

HapbyHMKBT 3a MECTHH BJACTH, OOI[HOCTH M My3eu>> Ha
Opranmzanusara 3a ukoHOoMHYecko chTpyaHudectBo (OECD) m ICOM
ompesens MEeT NPUOPUTETHH cepu Ha JeCTBHE NMPH YIPABICHUETO Ha
My3€UTe, IbpBaTa OT KOUTO € CBhP3aHa C OMOJI30TBOPABAHE HA MOTEHIANA
Ha My3€UTe 3a MKOHOMHYECKOTO Pa3BUTHE. 3a IeNTa My3euTe Clie[Ba 1a
paboTAT CBBMECTHO C TYPUCTHUECKHsS OW3HEC U JPYrd KyJITypHHU
OpraHM3ally 3a MPUBJIMYAHE HA HOBU M IO-Pa3HOOOpA3HU IMyOJIUKU, H
CH3HATEIHO JIa ThPCAT U BHBEXKJAT WHOBAIMA B AeHOCTTa cH. COOPHUKBT
,,DBICIIETO Ha My3eyITe“33 or 2018 r. oOeauHsBa TPEABIKIAAHUATA Ha
MHOTO €KCIIEPTH, CHCTEMAaTH3UpaHW B IIECT OCHOBHU HAIIPABIICHUSI.
BxiroueHo € mpeaBuMKIAHETO, Y€ B OBJEIIe My3esIT IIe MPOABIDKH Ja
OCBIIECTBABA BPb3Ka MEXY KyJITypara U Typu3Mma / IKOHOMHKATa, KaTo B
CBIIOTO BpeMe He MpeHeOpersa M3cielBaHUATa, MHOBAIIMUTE M HaydHATa
JEHHOCT.

BTOPA I'/TABA

MeTo10/10rH4eCKH BBIIPOCH NIPH M3CJIeIBAHE HA CTPATEeruuTe 3a
PeBHTAIN3ALMSA HA MYy3esl KATO 00eKT HA KYJTYPHUS TYPU3bM

Bropa riaBa ommcBa m 000OCHOBaBa METOJIUTE, M3MOJ3BAHU IPH
MpOBEX/IaHEe Ha HACTOALIOTO u3cienBaHe. B Hawamoro e oTaeneHo
CHeMaJHO BHUMAaHME Ha cHenn(pUIHUTE TapaMeTpy Ha My3esl KaTo 00eKT
Ha KyJATYPHHSI TYpU3bM, KaTo ca pasryieZlaHH JaHHU 32 [TOCEIaeMOCTTa Ha
My3euTe Ha HAI[MOHAIHO M TJ00amHo HUBO. JlaHHM 3a mocemaeMocTTa Ha
My3eitaute o6exktn B Bhiarapus ca mammunu or HCU. Ot Tax ce Buxkia,
ye B roamnute npeau Kosua-kpusata (2014-2019 r.), oOmmar Opoit

32 OECD/ICOM, L1ur. usT.

33 Bast, G., Carayannis, E.G., Campbell, D.F.G. (eds.), LluT. nsr.

34 Hanmonanen cratuctuyuecku uactaTyT, HCU - https:/www.nsi.bg/
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rmoceTuTeNn OaBHO HapacTBa J0 Onm3o 5,4 MIWIHOHA, OT KOHUTO
YyXKAECTPAHHUTE ToceTuTenu ca noj 1/4. Crnen pe3KusT craj Ha BCUYKU
MoKa3aTeNyd 1Mo Bpeme Ha maHgemusta mpe3 2020 1. 3amouBa 0aBHO
BB3CTAHOBSBAHE, KOETO BCE OIIE HE € MPUKITIOUUIIO.

B MexmyHapoaeH IUTaH MSCTOTO W POJIsITA HA MYy3€HUTE MOTar Ja
Obgar kpaitHo auBepcuduumpanu. J[aHHM Ha AMEpPUKAHCKHS MY3CCH
amuanc® ornpenu KoBmj-maHgeMusTa MOKasBaT BaKHOTO MACTO Ha
my3ente B mkoHommkaTa Ha CAILl ¢ roamimeH mpuHOC OT 5 MmIHapaa
marcku gposnapa. B kpas Ha 2024 r., emBa 51% or Tesu Myseum ca
JMOCTHTHAIM WKOHOMHYECKHTE CH TIOKa3aTeldW OTIpenn Kpuzara. B
Espoma*®®, 9 ot 20Te Haii-mocemaBany My3es Bce Ol HE Ca YCIENH B Kpas
Ha 2023 r. 1a mocTUrHaT HuBara cu otnpenu KoBuna-kpusara, Makap HIKOU
J1a ca 0i1M30, a 7 ca ru 3aJMHHAJIU.

MHOro TeopeTUIM U MPAKTULH CMSATAT, Y€ Hall-BaXKHUST aCIEKT B
CBhBPEMEHHOTO Pa3BUTHE HA MYy3EUTE € YIPaBICHHETO Ha MOCETUTEIUTE,
KOETO ChueTaBa MKOHOMHUYECKaTa M coluanHata GpyHKIus Ha my3es. EnuH
oT Haii-nomynsapuute apTopu € H. Cumon’/, KosATO TpoydBa u
MOMYJIAPU3HpA YCIEIIHU PAKTUKH, TO3BOJISIBALIM HA MY3€UTE 12 BbBIEKAT
CBOWTE TIOCETHTENH B JEHHOCTH 3a 000TaTsBaHE Ha TMPEKHUBSIBAHETO.
[poyusaiiku MHOkecTBO My3en B CAIIl, Cammc u Maiikpncea™
YCTaHOBSIBAT 1IIIECT OOINM XapaKkTepHW YepTH Ha WHCTHUTYIINHTE,
OpUEHTHPAHU KbM CBOWTE IOCETUTENH, OT MOCETUTENCKU MPOYUBAHUS IO
MHTErpUpaHa uHTepmperamus. A cmopen ®ank™, KIOYBT  KbM
Ch3JaBaHETO HA MY3€H 3d MOCETUTEINTE CE KpUE BbB BH3INPHUEMAHETO HA
U3IAI0 HOBO CXBalllaHE 3a TAXHATa BPb3Ka, a UMEHHO Y€ MMOCETUTENIUTE U

35 American Alliance of Museums, AAM - https://www.aam-us.org/

36 Statista - https://www.statista.com/statistics/747942/attendance-at-leading-
museums-in-europe/

37 Simon, N., The Participatory Museum, Museum 2.0, Santa Cruz, CA, 2010

38 Samis, P., Michaelson, M., Creating the Visitor-Centered Museum, Routledge,
New York, 2017

¥ Falk, J., Identity and the Museum Visitor Experience, Routledge, New York,
2016
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MY3CHHHTE EKCIIO3WIHWHM / TporpaMd HE ca OTHOEIHH YacTH Ha eaHa
CHUCTEMa, a MPEACTABISIBAT €IHA UHTErPaIHa IIsUIOCT.

Mosxe na ce 00001IH, Y& CHhBpEMEHHHUTE MyOIUKN UMAT MO-BUCOKH
OYaKBaHMA KbM CBOETO TYPUCTHYECKO MPEXKHUBSIBAHE, B YACTHOCT
IIPEXUBSIBAHETO CU B My3€s KaTo OOEKT Ha KyJITYypHHS TYPH3bM, U My3€sT
TpsAOBa J1a ce MPUCIOCOOH, 3a J]a MOKE J1a OTTOBOPH HA T€3H OYaKBaHH. 3a
[IOCTUTAHETO Ha Ta3W LN CBIIECTBYBAaT pPAas3JIMUHU CTPATErHYECKH
MoJX0Au. MeToanTe, M3MOJI3BaHU 32 TSIXHOTO MPOYYBaHE B PaMKUTE Ha
HACTOSIIIUSL TPyA, ca MNPEeIuMHO KadecTBeHH. EIMH oT TIAX ¢
HabII0/IeHNETO, ompenesHo oT XapanammueB 1 Mapue®’ kato meron,
OpU KOWTO IeJieBHTE OOEKTH WM Tpynu OuBaT HaOIIO#aBaHU B
ecTecTBeHaTa MM cpena. Jledununusara na Maitnc u Xiobepman®! npenmara
Mo-noJpoOHO  OMHUCAaHWE, a WMEHHO: ,,U3CIEJOBATEIICKM METOA 32
BB3IPUEMaHe, PETUCTPUPAHE U OLCHKA Ha SIBICHHUS, IPOLECH U ChCTOSHHUS
U TAXHOTO H3yYaBaHE C KOHKpeTHa uen. [JaBHUTE MOMEHTH MpHU
IUTAHUPAHETO Ha W3CIeABaHE 4Ype3 HaONIOJCHUE ca CBbpP3aHH C
UACHTH(GULIUPAHETO HA TOYHHUTE MapaMeTpH WM NPHU3HALM, KOUTO ILIe ce
HaOJroaBaT W MOATOTOBKATA HAa TEXHMKH M CHUCTEMa 3a 3allCBaHE Ha
HabmonaBaHoTO .

3a mMeTofa ,,ipoyYBaHe Ha Kazyc' (0T aHTIMUCKHU e3uK: case study)
umMa  MHOXecTBO  geduHuuuu. [lo-o0o0maBam — xapakrtep  HMa
neuHunmara, npemigoxkeHa or CHMBHC: ,IPOyYBAaHETO Ha Ka3yc €
ObI00YMHHO — W3CNEABaHE, OT  MHOXECTBO  MEPCHEKTHBH,  Ha
KOMIUIEKCHOCTTa ¥ YHUKJIHOCTTa Ha KOHKPETEH IPOEKT, IIOJINTHKA,

40 Xapanamnues, Y., Mapues, A., Emnupuunu Metou 3a chbupane (1
aHamM3upaHe) Ha TaHHH, THCTUTYT 3a pa3BuTHe Ha myOnmynara cpena, Codus,
2017
4 Miles, M.B., Huberman, A.M., Qualitative Data Analysis, A Sourcebook of New
Methods, SAGE Publishing, Newbury Park, California, 1994
42 T'opanoBa, E., HaOmoIeHNETO KaTo M3CNIeJOBATENCKH METO 32 U3MEPBAHE Ha
WHTEH3UBHOCTTA Ha 00y4eHHETO ¢ MyJITUMEINiHA cpefa, B: ,,Hay4unu Tpynose Ha
Pycenckus yauepcutet — 2015%, Tom 54, ctp. 120-124, 2015
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MHCTUTYIHSA, IPOTpaMa MM CHCTeMa B peanHus sxmuBot ", IIpenumcTBara
Ha MeTOJa, IUTHPaHU U 0600mmenn or CTapman*! BKIIIOUBAT KOHIIENTya Ha
BaJMIHOCT (BB3MOXKHOCT Ja C€ M30WpaT MHIWKATOpH, KOUTO Hai-molpe
racBaT Ha TEOPETUYHUTE MOCTAHOBKHM Ha W3CIEIOBATElNs), M3BIMYaHE HA
HOBU XUIIOTE€3U B MpoIleca Ha MpOyYBaHe, MPOCiensBaHe HAa MPUUYHUHHO-
CJIEJICTBEHH BPB3KH, OIICHKA HA CJIOXKHH (KOMIUIEKCHH) B3aMMOOTHOIIIEHWIS,
CBBP3aHOCT C p€ajlHud XHUBOT, BHUMAHHUC KbM ,ueTaﬁJ]a U IIPUHOC KBM
po(heCHOHATHOTO Pa3BUTHE HA CAMHSI U3CIIEIOBATEIL.

Cropesl HAKOM aBTOpHM®® ,TIpoydBaHETO Ha Kasyc“ He e
M3CIIE0BAaTEeNICKM METOM, a TUI Ha H3CIEeABaHE, IPU KOETO Ce Ipuiiara
KOMIUIEKC OT Jnpyru Meromu. Eamn ot Tix e HaOmoaeHuero. [lpu
MIPOYYBAHETO HE HAa MHIMBHUIYaJHH, a Ha IPYNU OT Ka3zycH, ce mpujara u
HAy4YHO-M3CIIEeIOBATENCKUAT METOJ] cpaBHeHHe. CpaBHUTENHHUAT METO]

cnopes Ctapman*®

ce CbCTOM B CpaBHsABaHE Ha KOHKpeTeH Opoil 00eKTH
WIM cloydad, W u3cienBaHe Ha (akTu, BPB3KM M IPOLECH C Lel
YCTaHOBSIBAaHE Ha MPWINKU WM pa3nukd. KIlo4oBM ca ChIIO aHATU3BT U
CHHTE3bT, KATO IIBPBUAT € CBBP3aH C pas3jlaraHe Ha M3CJIeIBAHOTO SIBICHHUE
WIM TIpeIMET Ha ChCTABHUTE MY YacTH U TAXHOTO OTpENEeNsTHE U IMPOBepKa
3a CBBP3aHOCT, IOKAaTO BTOPHUAT OOpaTHO, Npenarnojara ChCTaBsSHE Ha

eIMHHA CHCTEMa OT WHAUBUIYAITHH IPOIICCH U (beHOMeHH‘”.

Enun ot Haii-pasnmpocTpaHeHHTE METOAW 3a ChOMpaHe Ha
nHpOpPMAIU Ype3 3alaBaHe Ha BBIPOCH, € WHTEPBIOTO. JBIOOYMHHOTO
WHTEPBIO C€ Mpujiara KaTo METoJ 3a cChOMpaHe Ha JaHHU M HH(pOpManus OT

43 Simons, H., Case Study research in Practice, Sage, London, 2009
4 Starman, A.B., The Case Study as a Type of Qualitative Research. In: Journal of
Contemporary Educational Studies 1/2013, p.28-43
45 Baxter, P., Jack, S., Qualitative Case Study Methodology: Study Design and
Implementation for Novice Researchers, In: The Qualitative Report, issue 4, pp.
544-559
46 Starman, A.B., 1{ut. usT.
47 AkrepsH, C., MeTomu ¥ METOMKA Ha HAYYIHHTE U3CIEABAHMs (IIPE3ECHTALINS),
OOyunTeneH ceMuHap 3a MJIaax YIeHH U JokTopaHTH, Iltosaus, 2019.
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PECTIOHJIEHTH ¢ OOWIMPHM TIO3HAHMS B jAajeHata obmact (ekcrepTw)*.
[oarorBen e mpenBapureneH HaOOp OT BBIOPOCHU, HO CIOpPE]
oOcTosiTeNIcTBATA TE€ MOTAT Jla C€ Pa3MECTBAT, MPOMEHST, KaKTO U Ja ce
3aaaBaT AOIBJIHUTCIIHU YTOYHSABAIIU BBIIPOCH. AHKeTHOTO IIpoy4YBaHE CC
Hapuya oOIlle ,,CTPYKTypUPAHO HHTEPBIO M TOHAKOra C€ CcuMTa 3a
KOJIMYECTBEH METOJ WM HAi-MaJKOTO 32 METOJ, I03BOJISBAIIl
eJIHOBPEMEHHO KAaueCTBEHO M KOMYECTBEHO u3cneiBane ™.

B HaACTOAOIOTO IIPpOy4YBaHC Ca BKIIOYCHM HIAKOJIKO HHBA Ha
u3cnenBaHe Ha Myseute. [10 OTHOIICHHME Ha MEXIyHApOTHOTO HUBO, 32
BKJIIOYBAHE B M3CjeABaHETO Osxa m3Opanu 77 my3es oT 16 pasmudaHu
crpanu. [Ipu nzbopa Osixa KOMOMHHMpPAHH JBa KPUTECPHS — ,,BUIUMOCT Ha
My3es Ha Iasapa Ha KyIATypHHS TYpPU3bM B CHOTBETHATa NECTHHAIMSA U
(pu3nyecka BH3MOXKHOCT 3a IocelieHre (0T cTpaHa Ha aBTopa). V3BbpiieHo
Oeme HaOdrOIEHHWE C MOAPOOHO 3acHeMaHe Ha My3euTe. bsxa moaOpanu
rpymna napamMeTpH 3a H3CJIC[BAaHEe M ONHMCaHWE HAa MY3€HTe, BKIIOYCHU B
U3CJICZIBAHETO: CHCTOSHUE HAa MaTepHaHO-TeXHUYecKara 0a3a, HMBO Ha
COIMANM3aNysl, TpeUlaraHd yCIyTd 3a HOCETUTENUTe, OpPraHM3alys Ha
eKCTo3uInuTe, MapkeTnHr. [lomyuenara nHpopmaius Oerre 0600LmIcHa U
Oelie W3BBPIICH aHAIM3 W CPAaBHCHUE HA M3IOJ3BAHUTE CTPATETMYCCKU
NOAXOAM W MEXaHW3MH Ha My3edTe 3a T[asapHa peau3alfus.
Wnentuduimpanu 0s1xa mect pa3aInyHHA CTPATETHYECKH MOX0/1a.

Ot HauuoHaNHUTE My3ed B Bbirapus Osixa MOCETEHH IET, KbM
KOUTO Oelle NpPWIOKEH ChINUS IMOAXOJ Karo ONHCaHUs IO-rope 3a
qy>KAECTpaHHNTE My3eH. B meprosia Ha mpoydBaHe 0sxa MOCETeHU U 25 OT
BCUYKH 27 PETHOHAIHHA HCTOPUYECKH My3es, Pa3lojOXKeHH B OONaCTHUTE
rpagose Ha bearapus. beme HanpaBeHa eKCIIEpTHA OLIEHKA HAa MY3EHTE 110
NPEABAPUTEIIHO 33JaJCHUTE MapaMETpHU, U CPABHEHUE HA MY3EUTE Bb3
OCHOBA Ha Ta3H OLCHKA.

48 YeHrenosa, E., MIHTepBIOTO B cOUManHnUTe Hayku, nsg. Omda, Codua, 2016
4 Opnoes, H.A, Metonosorus Ha HaydHuTe u3cnensanus, s, “Ueona” EOO/,
Pyce, 2002
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PUM — bmaroesrpaz 6emre n3dpaH KaTo 00EKT 3a IPOyYBaHE BHB
BpB3Ka C Heroara pois M (YHKLIHUS Ha MECTHO HHMBO B Trpajn brmaroeBrpan.
bsixa mpoBeneHn ABIOOYMHHU MHTEPBIOTA C TpUMa €KCIepTH. B chmms
My3eil Oelre KOHCTpyHpaH U MPOBEACH M €KCIEePUMEHT IO MpHJIaraHe Ha
HMHTEpIIpeTalusaTa Ha HAcleACTBOTO KAaTO YHHUBEPCAJIEH CTPaTeTHYecKH
MOJXOM 33 TypUCTHYECKa PEBUTANM3alMsA. EKCIIEPUMEHTHT € MOIyJIsipeH
HAay4HO-U3CIE0BATECKH  MeToj, ompeaened or Yamue™  Karto:
,HaOTIOIeHre B KOHTPOIUpPaHH ycaosus®. Jlepununumara na bepspumx’’ e
nono0Ha, HO mpeiyiara AONBIHUTENIHH IOAPOOHOCTH: ,,6KCIIEPUMEHTHT
OOMKHOBEHO Cc€ WU3pa3iBa B MPEIU3BUKBAHETO Ha CHOMUTHE MpHU
KOHTPOJIMPAHU YCIOBHS, IPU KOETO MHOIO OT BBHIIHUTE BIUSHHA C€
eIMMUHUPAT JIOKOJKOTO € BB3MOXKHO, M C€ I[pujara IOCTOSHHO
HaOJroeHNe, Taka 4e 1a Ce Pa3Kpue BPb3KaTa MEKAY SIBICHUATA .

WuTepriperanusita Ha  HACIEACTBOTO € B OCHOBaTa Ha
dopMyiMpaHaTa Hay4YHa XWIIOT€3a 33 HACTOAIIOTO  H3CJIEBaHE.
JepuHUIIMUTE 32 MHTEPIIPETALMATA HA HACJICACTBOTO Ca MHOTOOpOitHU. 3a
HewH ,0ama“ ce cmara Opuitman TwinrbH, HO egHa OT Haid-
pasnpocTpanenute Aedununuu € Tasu Ha Cam XaM™ — | TOAXOA KbM
KOMYHHKAIIUATa, KOWTO sI PaBU JIMYHA U CMHUCIIeHa . B onpocTeH BapuaHr,
MOXE Ja ce Kaxe, 4e HHTEpIpeTanuAra padOTH MO CIeTHUS HAYUH:
cypoBa, (akroysoruuecka HH(GOpMAIUs C€ ,,IPEeBEekKAa™ W MpeaaBa dpes3
CUCTeMa OT CTHMYJIH 3a YOBEKa WIIM XOpaTa, BB3MPHEMAId O0eKTa
(benomena, cwuryaruaTa). CTUMyIUTe BKIIOYBAT pa30upaeM €3uK U
yCelllaHus, TpUEeMaHH 4Ype3 CceThBaTa. llpomechT Ha Bb3NpHEMaHE
HaArpakia CEH30pHUTE YycellaHWsd, KaTo 1100aBsg  CeleKTHUpPaHe,

30 Chapin, F.S., Experimental Designs in Sociological Research, Harper &
Brothers, New York, 1947
3! Beveridge, William I.B., The Art of Scientific Investigation, Blackburn Press,
Coldwell, N.J., 2004
52 Ham, S., Environmental Interpretation: A Practical Guide for People with Big
Ideas and Small Budgets, North American Press, 1992
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opraHm3upaHe W 00Opa0OTKa Ha Taka TIONydeHaTa HMH(OPMAIHS .
WuTepnperanuaTa ce HaMecBa TOYHO TYK, 33 Ja MOXE BB3IPHETOTO 1a
IPHI0OHE CMHECHIT 32 BB3IIPHEMAIIHS.

KauecTBaTa Ha wWHTEpIpeTanmusra Morar Ja ce o00oOIAT 1o
CIeMHHWS HAYMH: TS € CMHCJICHA, JIMYHa | 3a0aBHa, TeMaTW4YHA U
OpraHu3upaHa; Ts @peAaBa IOCIAaHUA ¢ MPOMEHs Harjacure Ha
ayauTopusita. HaumHbBT, MO0 KOWTO HMHTEpIpeTanusTa NperaBa CBOMTE
MOCJaHus € KaTo pas3ka3Ba wcropuu (oT aHrnmiicku: storytelling). Cropu-
TENIUHT'BT NpEACTaBIIsABA €HAa OT Hail-ctapute (QOpMH Ha H3pa3siBaHe H
CBIIIEBPEMEHHO Ha N3KYCTBO, B KOATO y4acTBAT M JIBETE CTPAHU: pa3Ka3Bad
u coymaren’. Upes maiicTopcko GopaBeHe C e3uMKa / peuTa, METOIbT
,»pUCyBa“ BepOaTHH KapTHHHU, KOMTO CE PasrpblLIaT SPKO Mpell YMCTBEHUS
,»B30p" Ha ayJUTOpHUATA; TaKa JICCHO ce MpeaaBar WHGOpMAIlKs, MOCTaHHs
1 3HAYCHHUSI.

WHTepnperaTHBHUTE MpOrpaMH MoraTr Aa C€ HM3IBJIHABAT MO 1Ba
OCHOBHHM HayMHa — CbC M 0€3 MPSKOTO ydYacTHE HA HMHTEPIIPETATop.
Wntepnperanusira, npenocraBsiHa JMYHO OT MHTEPIPETATOpa, Ce Hapuyia
olle TepCOHAHA MHTEpIpeTalus W OOWYaiHO ce LIEHW IOBeYe 3apaau
JMYHMS  KOHTAKT M JIMYHOTO OTHOUIEHHE KbM  MOCETHTEIHTE .
Wntepnperanusita, ocbllecTBABaHa 03  MPSIKOTO  ydyacTUe  Ha
MHTEPIPETAaTOp Ce Hapuya HemepcoHaiHa. [IpeauMcTBOTO €, 4e MOoXe ja
Obae moTpedsiBaHa OT MyOJHMKaTa Mo BCAKO BpeMe, 0e3 na € oOBbp3aHa ¢
MPUCHCTBUETO HAa WHTEPIPETATOp, a HEJOCTaThKBT €, 4Ye HsiIMa Kak
MHIVBHUIYATHUAT HOCETUTEN Ja MOJTYyYd HAWCTHHA JINYHO OTHOLICHHE.

53 Dumbraveanu, D., Craciun, A., Tudoricu, A., Principles of Interpretation,
Tourism and Heritage Interpretation — the Experience of Romanian museums, In:
Human Geographies — Journal of Studies and Research in Human Geography, Vol.
10, No. 1, 2016, p. 60
34 Carlsson, T., Storytelling as a Nature Interpretation Method, In: Nature
Interpretation in the Nordic Countries, Nordic Council of Ministers, 2020, pp. 119-
123
35 Brochu L., Merriman T., Personal Interpretation Connecting Your Audience to
Heritage Resources, InterpPress, 2002
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My3eliHUTEe €KCIO3WIMK Cca TUMHWYEeH TMpuMep 3a HeNepcoHaIHA
MHTEpIIpeTalus, BIPEKH 4e 0OWYaiiHO ce Mpejajara Bb3MOXKHOCTTA U 3a
JIMYEH YOBEIIKH KOHTAKT Ype3 eKCKYP30BOJICKHUTE Oece.

HezaBucuMo kak ce M3MBIHSABAT MHTEPIPETATHBHUTE MPOrPaMH,
CTPEMEXBT € J1a C€ aZe Bb3MOKHOCT Ha ayIUTOPUATA J1a IPUI00OHeE ,,0IHUT
oT mbpBa pbka“ (Ha aHrmicku: first-hand experience) u Taka
noceTuTenuTe na ObAaT BKIIOYEHU (PU3UUECKH M YMCTBEHO B Ipoleca Ha
uHTepnpeTanua ’. 3a HelTa ce U3MOoN3Ba MMPOK HAGOP OT MHCTPYMEHTH.
EBpomnelickaTa aconuanus 3a WHTEpHIpETalysl HA HACIEACTBOTO, Interpret
Europe, ru pa3zmens Ha ABEe OCHOBHM TIPYNH — METOAOJIOTHYECKH U
putopuunn’’.  MeTO/0JI0THYECKUTE TOXBAaTH BKIIOYBAT OOSCHEHHME,
ormucanue (HaOmromeHue), paskas (MPUKIIOYEHCKAa HCTOpHA, TPUKa3Ka,
JIeTeH/1a, aHEKJOT), MPeCTaBsIHe Ype3 M3ITBIHUTENICKO M3KYCTBO (T0e3us,
MECeH, TaHIl), CTUMYJHpaHEe Ha CETUBHOTO BB3NPHUATHE, CTUMYJIHMpaHE Ha
BBOOpKEHUETO, JEMOHCTpAIlUs, WIIOCTpanus (CHAMKa, pHUCYHKaA),
n3cienBaHe (EKCIepUMEHT) U Urpa (BKIIOYUTEIHO posieBa). PuTopuunuTe
WHCTPYMEHTH BKJIIOYBAT: CPaBHEHHE (T€3M KEPAMUYHU CHIOBE Ca THHKH
KaTo IepraMeHT), npumep (MO0 TO3M THPrOBCKM MBT € NPEMHHABAI
BapoOBUKBT 3a ...), CIOBeceH 00pa3 (Te3u IpeBHH ChIOBE MMAaT rojeMu
yIIn), CMsHa Ha TIEpCleKTHBaTa (ako 0sSXMe Ha MSACTOTO Ha BBHJIIHTE ...),
XyMaHu3aus (M JbPBECHUSAT OpbMOap CH MOMUCIH ...), KOHTPAcT (HSIKOH
paborexa y 1oMa, a ApyTd IpeKapBaxa Ienus CH JieH B Ta3u (pabpuka),
BHIUMO TIPOTHBOpedre (MBPTBOTO IIBPBO € XHBO!), muTat (,,0eqHOCTTA €
Maiika Ha MPeCTBITICHUETO , KAKTO ce MpeJoiara, 4e € Ka3aja ApUcToTe).

I[lo  orHomenuwe Ha  cnenuuYHATa  BPB3KA  MEXKIY

HUHTCPIPETAllUATA U MY3CUTC CJIEABa Ha CC OTGCHC)KI/I, 4c ChIICCTBYBAT
MNPOTUBOPCUYUMBU MHCHHA OTHOCHO MNCJITa W PpoOJJIATa Ha KYJITYPHHUTC

36 Gallo, C., The Storyteller's Secret, St. Martin's Press, New York, 2016
37 Ludwig, T., The Interpretive Guide: Sharing Heritage with People,

Bildungswerk interpretation, Werleshausen, 2" edition, 2015
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MHCTUTYLIMH M B 4acTHOCT My3enute ". Kakto mocousar Makkon u I'peit®’,
CBHIECTBYBA IIMPOKO OYaKBaHE KbM My3EUTE Ja IIPEBKIII0YAr OT ,,cTapara‘
KBM ,,HOBA“ My3€0JIOTHs, KOETO BKJIFOUBA MHTEPIPETALMATA KATO KIIOUOB
eleMEHT. BB3MOXHOCTUTE 3a NpUIAaraHe Ha HWHCTPYMEGHTapHyMa Ha
MHTEpIPETAIMATA KbM ChBPEMEHHHS My3€ii ca MHOTO M Pa3HOOOpa3HH.

Ju3aliHbT HA IPOBEJICHUS EKCIIEPUMEHT B PAMKUTE Ha HACTOSIIIIOTO
u3cienBaHe € 0a3upaH BBPXY HWHTEpIpETaIsITa Ha HACJIEICTBOTO. 3a
BKJIFOUBAHE B CKCIIEPUMEHTA € U30paHa yacT oT [locTossHHATA €KCIIO3UIIMS
LApxeonorus“ Ha PUM - bnaroeerpan, B KOSTO ca IIPEICTABEHU
HaarpoOHHM TTaMETHHUITM (CTenw) OT pakoHa Ha FOrozamagna beirapus ot
ernoxara Ha AHTHYHOCTTA. EKCTIEpUMEHTHT € IMIIaHupaH U U3IBJIHEH B TPU
¢azu: 1. J/luzaiiH Ha anTepHATHBHA €KCIIO3HIIMS, OCHOBAHA HAa TPUHITUIINTE
Ha MHTEPIpPETANMATa ¥ BKIIOYBAIA BCHUYKH WJIM YacT OT MOHACTOSIIEM
M3NIOKEHUTE eKkcroHaty; 2. M3paboTBaHe Ha MaKeT Ha UHTEpPIIPeTaTUBHATA
EKCITO3HITHSI, KOWTO J1a Jajie B3MOXKHOCT 3a TECTBaHE C U30paHu Iy OJIiKY;
3. IlpencrapsiHe Ha WHTEpNpPETaTUBHATA EKCIIO3UILUS Tpe] u30paHu
myOJIMKY ¥ OlleHKa Ha mocTturHatus edekt. Hsakonko dakropa Osxa B3eTH
o7 BHUMAaHHWE MpU Ju3aliHa HAa HOBAaTa EKCIO3UIUS — TMPaKTUYHOCT,
PEANMCTUYHOCT, e()EKTUBHOCT, BH3MOXKHOCT 32 W3BIMYaHE HA CMUCICHH
pe3yTaTH.

JuzaiiHpT  (EKCMO3WIMOHHHUAT IUIAaH) Ha  aITepHATHBHATA
EKCIO3UIMsST ChC 3ariaBue ,Jllmanupaii cBoero 3aarpobue” Oerie
MOATOTBEH CHBMECTHO OT aBTOpa W My3eHHH eKkcrepTd. M3roTBeHUsT
MPOTOTHI Oelie TPEeACTaBeH IMpel HAKOIKO TpPyHH TIOCeTHTenH: 1.
eKCTIepTH — My3eWHH paOOTHHIM M TEXHH MapTHHOPH; 2. CTyNEHTHU OT
IOro3amamuus yausepcuret ,,Heodur Puncku B baaroesrpam; 3. yaeHUITH
ot 7m0 OV , Ky3man lankapes* B bnaroesrpan. Cpen ydactHuiute oere

>8 Staiff, R., Re-Imagining Heritage Interpretation: Enhancing the Past-Future,
Ashgate Publishing, Farnham, 2014
3 McCall, V., Gray, C., Museums and the ‘New Museology’: Theory, Practice and
Organizational Change, In: Museum Management and Curatorship, Vol. 29 (1), pp.
19-35
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MPOBEJIEHO AaHKETHO TIPOy4YBaHE 3a YCTAaHOBSABAaHE Ha W3X0Ja OT
EKCIIEpUMEHTA.

TPETA I''IABA

H300p Ha cTpaTerus 3a noao0psiBaHe HA epeKTUBHOCTTA U
napaMeTpuTe Ha MpeaCcTABSIHE HA My3esl KaTO 00eKT Ha KYJTYPHUA
TYPH3BM

B Tpera rnaBa ca CTpyKTYpHpaHH pe3yJITAaTUTE OT MPOBEIEHOTO
n3CleBaHe B OTTOBOP Ha nocTaBeHuTe 1enu. Ha tasu 6asa e mpensyoxena
paMKOBa CTpaTerus 3a PEBUTAJM3alKs HAa My3es KaTo 00eKT Ha KyJITypHHS
TYPHU3bM, KOSITO MOXKE J]a C€ M3MOJ3Ba OT PA3IMYHH MY3€HHH MHCTUTYLMU
U TEeXHM MapTHHOPH, HMMAIIM >KEJaHHWE Jla MOJOOpSAT CBOATa Ia3apHa
peanuzanus.

B mbpBaTta wact ca mpenCcTaBeHU ILECT MeMCOYHaApOOHU Kazycd,
MPENCTaBsAIMK  PAa3MYHA  YCIENIHH  CTPAaTeTWYeCKH IOAXOMU  3a
peBUTANM3ALMS HA My3€H Ha Ma3apa Ha KyJATypHHUS TypusbM. My3zesT 3a
ucropusta Ha IlBerms® B CrokxomM 3amara Ha cregHoTo: 1.
CpBpeMEHHUTE TOAXOAM TpH IUIAaHWpAaHE Ha  EKCIO3WINH  Ce
ChCpENOTOYaBaT BbB BPEMEHHUTE HM3JI0KOM, Oa3MpaHd Ha MHTEpIpeTanus
Ha HacneacTBoTo; 2. [locTosHHNTE M310KOU CE OCHBPEMEHSBAT YaCTHIHO
Y peAuMHO Au3aiiHepcky; 3. KbM mocTossHHUTE U3710%0U ce pa3paboTBaT
TYypOBE M MIpOrpaMu, Oa3upaHu Ha MHTEPIPETAIHMATAa HA HACIEACTBOTO; 4.
My3eiiHUTe MPOCTPAHCTBA C€ MOAbPKAT Bb3MOXKHO Hal-IIPUBETINUBH.

Tpormueckusat Mmyseii (unm Mysest Ha cBera) B Amcrepmam®'
npuiara no-pasiauueH noxaxox: 1. [loameHs ce wsuocTHaTa KOHUENLUS 3a
OpraHu3auysi Ha My3eHHUTE €KCIIO3MLUHU U C€ BBBEXKAA MHTEpIIpeTaluarTa
Ha HAcJeICTBOTO KaTo o0ma 6a3a 3a miaaHupase; 2. My3esT ce 0TBaps KbM
CBhbBPEMEHHHM TBOpPLM, KOMTO MOTaT JAa TBOpAT Ha MscTo; 3. Crapusir

0 Myseii 3a nctopusra Ha [llserms - https://historiska.se/home/
6! My3eii Ha cBera - https://amsterdam.wereldmuseum.nl/en
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WHTEPHOpP CE OCHBPEMEHSBA C BKYC W TaKT. ApPXCOJIOTUYECKUAT TapK
IMommeii®?, oT cBOsA cTpaHa, MPUTEXABAWKM TIPOTYKTOBA M MApKETHHTOBA
YHHUKATHOCT, MOXE Jla CH TMO3BOJH Ja TOJ3Ba TMO-MPOCT MOAXO/,
OCHOBaBalll Ce Ha MOAAPHKKA HAa OOEKTa B U3PATHO CBHCTOSIHHE, A0OpO
YIpaBJICHHE HA MOCETUTEJICKUTE MOTOIU, U U3BIMYaHE HA MAaKCUMyMma OT
VHUKQJIHOCTTa Ha o0Oekta. YeTBBpTH THI TOAXO0HA, OasupaH Ha
HEOTpaHWYCHU PECYPCH OT BCSKAKbB BHJ, OMBa JeMOHCTpHpaH ot JlyBbpa
Ha AGy Jlabu® - MakcuMaHO OMOT30TBOPSABaHE HA TE3M PECYPCH, KAKTO U
Ha TIOJIOXKCHUETO Ha My3es Karo BOJCN[ EeJIEMEHT OT CIeIHaiHa
JICCTHHAIUS; B JIOMBJIHCHUE C€ MOJIbpKAa aTpakTHUBHA ChHIIBTCTBAIIA
mporpaMa OT JeHHOCTH, MOJI3Ball MPUHIUIIATE HA WHTEPIpeTanusITa Ha

HaCJICACTBOTO.

,MucTHuHaTa TpaHCHnBaHH;I“64

B Curumroapa e mpoekT Ha rpymna
MJIaIyd XOopa 3a HETPaJUIMOHCH MYy3el, KOWTO € MO-CKOpPO aTpakIMOHEH
IIEHTHP, W 3a pazmmka oT JlyBepa B AOy Jlabm pasmomnara chC CBbBCEM
OTpaHMYCHH pecypcd. TeXHHAT CTPaTerH4ecKd IOJXOJ Ce OCHOBaBa Ha
cieqHoTo: 1. Ch3aaBa ce HEMIO YHUKAIHO, KAKBOTO HSAMa B JIECTHHAIIUATA,
¥ HEOYAaKBAHO KAaTO MPEKHUBSABAHE (PA3IUYHO OT TPAAHUIIMOHEH My3ei); 2.
W3znon3Bar ce W3IS0 MPUHIMIINTE Ha WHTEPIIPETAlUsaTa Ha HACIECTBOTO
3a U3rpaXkJaHe Ha BPB3KH KbM TEMHUTE U 00OTraTsBaHe Ha MPEKUBSIBAHETO.
Ha mocrnesHo MACTO e mpejcTaBeH KasychT Ha Fabrique des Lumieres® B
AMcTepaaM — MPOCTPAHCTBO 32 MPEACTaBsHEe Ha H3KYyCTBOTO 110 HOB HAYWH
C MTOMOIIITa Ha yYBEeIHMYeHaTa peaTHocT. [la3apHUAT MOAXO0/ MpH TIX 3ay1ara
M3ISUI0 HAa JUTUTAITHUTE TEXHOJIOTHH U CE ONMTBA Jla M3BJICUe MaKCHMyMa
OT TpeArMCTBaTa Ha YBEIMYEHATa PEANHOCT, CHIIEBPEMEHHO Ce
OTIOJI30TBOPSIBA MAKCUMAJIHO aTPaKTUBHOCTTA HA MCTOpHUYECKaTa crpana, B
KOSITO € Pa3IoJIOKEeH O0EKTHT.

2 Apxeonormgecku mapk Ilommeli - https://pompeiisites.org/en/

3 JlyespbT Ha AGy J{abu - https://www.louvreabudhabi.ae/

% Muctnunara TpaHcunBanus - https:/mystical.ro/en/

%5 Fabrique des Lumieres - https://www.fabrique-lumieres.com/en
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OT Taka mpoydeHWTe Ka3yCH ce Hajara W3BOABT, 4e MY3eiHH
00eKTH, pasmojiaraniy ¢ YHUKaJIHH JaJeHOCTH W/WIM HaMHUpally ce B
YHUKAITHA OOCTOSTEIICTBA MOTAT JIa CH MO3BOJIAT JIa C€ OrpaHuyar A0 g00pa
MOAPHAKKA, J0OPO yHpaBiIeHUE Ha IOCETUTEIUTE U aJJeKBaTeH MapKETHHT
— KaKbBTO € mpuMepbT ¢ Apxeosnoruuecku mapk [lommeid. OOekTH, He
pasmonaram ¢ TOBa MPEIUMCTBO, TpsSOBa Ja BIOXKAT JOITBIHUTEIHU
YCHJIUS B CH3/1aBaHETO Ha aTPAKTUBHHU YCIYTH 3a MOCETUTENuTe. 3a TOBa
CBIII0 MOTAT Ja ce MPHIIOKAT pa3HOOOpa3HH moaxoau. Hali-yHuBepcanHaTta
CTpaTerus € Ja Cce M3IOJ3Ba UHMepnpemayusma Ha HAcieOCmeomo, Thid
KaTo TS MOXE J]a pa0OTH C BCSAKAaKBU pecypcu. ByKBasHO BCeKH (eHOMEH
Ha HACJIEZICTBOTO MOXeE Ja ObJe HWHTEPIpPETHUPaH IO AaTpakTUBEH U
BB3JICMCTBAI] HAYMH 332 BCSKAKBU ayJAMTOPUU, U TOBa MOXKe Jia Obje
peam3upaHo ¢ MaJKu OFOJKETH U B pa3HOOOpa3Ha cpena.

3a mpoyuyBaHE HA HAWUOHAIHUA KOHmeKcm B boirapus ca
BKIIFOUCHU Ba Ka3yca, KbM KOHTO € HpI/IJIO)I(eHa cblrara paMKa KaTO KbM
MEXAYHApOAHUTE MYy3€H, C Ta3u pPas3jiuKa, Y€ IPU MEXIYHAPOIHUTE
OCHOBEH KPHUTEPHii 3a 10A00p € OMJI HAIMYMETO Ha CTPATETHYECKH IIOIXO0.
3a ma3apeH ycleX, a TyK € HampaBeHa OICHKAa JOKOJKO H300I10 uMa
maszapHa opueHTanms. [IbpBUAT Kazyc ¢ Ha HalnoHamHUS HMCTOPUYECCKU
my3eit® B Codusa. He moxe 1a ce TBBpAM che curypHOCT, ue HUM uma
CTpaTeI‘I/I'-IeCKI/I IIoaxod ImOo OTHOIIICHHUEC Ha TypI/I3Ma; aKo HpI/IeMeM, qec BCEC
MaK MMa IeNICHACOYeH CTPEMEX 3a MPHUBIUYAHE HA TOCETUTEIH, TOU OU
MorIJIa J1a ce 0000y 1o clieaHHs HauMH: 1. 3allara ce Ha OYaKBaHHATA Ha
MOCETUTENINTE, KOWTO ChBMAAAT ¢ (hakTa, 4e HaW-IEHHUTE W YHUKAIHU
CHKPOBHII[A HA CTPaHATA Ca UMEHHO B HAI[HOHAIHWS UCTOPUYCCKU MYy3eH;
2. IlpaBAr ce MbpBU CTHIIKU B PA3IIUPIBAHETO HA YCIYTHTE 3a IOCETUTETH
ype3 OOpa3oBaTeIHUs [ICHTHP HA My3esl.

Bropu e kasychT Ha HaluoHaIHUS BOEHHOMCTOpHYECKH My3eit®’,
cpio Hamupaiy ce B Codus. Toil neMoHcTpupa ycuius IO OTHOIICHHUE Ha
TypH3Ma, ¥ T€ MOTaT Jia ce (GOpMyJIMpar KaTo: Ch3/laBaHe HAa HHTEPAKTHBHU

% HanmoHaaeH HCTOPHYECKU My3€el - https:/historymuseum.org/
7 HanmoHasIeH BOEHHOMCTOPMIECKH My3¢el - https:/militarymuseum.bg/
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W UWHTEPUPETATHBHH TMPOTpaMH KBbM  TIOCTOSHHUTE  EKCIIO3UIINH;
WHTEpIpeTalusiTa ce npuiara W KbM BPEMEHHHM U3JI0KOHM, 3acera
CHOpaanvyHo. B mombiHeHHe € BUIHO JKENaHWe Ja Ce IOJIOKH TphXka 3a
KJIMEHTa BBB BCHUYKH acClEKTH, OT ypendaTta Ha MNPOCTPAHCTBATa [0
NpeAiaraHuTe yCIyTu.

Mo nmamam Ha MunucrepcTBoto Ha typusma®, HUM wu
HamumoHanHuAT BOSHHOMCTOPHYECKHM My3€ll ca [BaTa Hail-IoceljaBaHU
My3es B boarapus. KeM MOMeHTa, O BCHUKHM BUAVNMM MPU3HALN €IUHUAT
My3el € IPOaKTUBEH 0 OTHOIIEHNE MACTOTO CH Ha KapTaTa Ha KyJITYpHHUS
TYpPU3bM, IOKaTO APYrusIT — He. ENHO BB3MOXKHO OOSCHEHHE 3a TO3U
JUCOHAHC €, Y€ KakTo B ciayyas ¢ Apxeosormdecku mnapk Ilommeit, ce
prueMa, 4e KOHIeHTpauusaTa Ha yHukanHu ooexktu B HUM e B cecTosiHue
Ja Tpeau3BUKa IOCETHTEICKH HHTEpec cama 1o cebe cu, U joOpara
NOAJpPBAKKA € JocTaTbyHa. ChIIECTBYBAT M JAPYTHM BB3MOXKHU NPUYMHH,
CBBP3aHHU ¢ 00I1aTa KOHIOHKTYpa B CTpaHara 110 OTHOIIEHHE Ha KYITYPHHS
TYpU3BM U KYATYPHHS MEHHWKMBHT KaTo ISUIO: BHTPEIIHO-TIOJUTHYECKH,
3aKOHOZATEJIHHU, CyOSKTHBHU H IIP.

25-te PernonanHu ucropuyecku myses B bbarapus, BKIIOUEHU B
W3CIIEIBAHETO, Ca TOoApeneHH 1o a30ydeH pem: byprac, Bapua, Bemmko
TepHOBO, Bummu, Bpama, ['abposo, HoOpwuy, Kepmkamu, Krocrenmwmn,
Jloeu, MonTana, [1azapmxuk, [lepnuk, Ilnesen, Ilnosaus, Pasrpan, Pyce,
Cunmuctpa, Cmusen, Cwmonsn, Crapa 3aropa, Twprosuiie, XackoBo,
Mymen, SIM6on. CpOpanata uHpOpMALKS 32 My3€UTE € CTPYKTypHpaHa B
ner Ttemu: IlpuBernuBoct, [ocTbnHocT, Ekcmosunuu, VYciyru 3a
nocerutenute, [IposBu. Beska Tema e pasjeneHa Ha HeT mapaMerbpa 3a
OILICHKA, KBJIETO BCEKH MapaMeThp HOCH IO e€lHa To4yka. OLEHABAaHETO Ha
napaMeTrbpa ChIIo € nercrene’Ho, ot 0 go 1, karo 0 = mapaMeTspbT HE €
nokput; 0,25 = mapameTspbT € MOKpHUT Ha 25%; 0,5 = mapaMeTspbT €
nokput Ha 50%; 0,75 = mapameTbpbT € TOKpUT Ha 75% u 1 = mapamMeTspbT
e mokputr Ha 100%. 3a na ce u3berHe CyOCKTHMBU3MBT, OLEHSIBAHETO €

% MunucTepcTBO Ha TypusMma, LIuT. usT.
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HaIpaBeHO HE3aBHCUMO OT JiBaMa ekcriepTd. KpaiiHata olleHKka € cMeTHaTa
Karo CpemHO apUTMETHYHA CTOMHOCT MEXIy OICHKHTE Ha JBamara
EKCTIePTH.

[To Tema 1 — [IpuBeTAMBOCT HA My3€UTE — Ca OLICHSIBAHU OKOJIHUTE
npocTpancTBa (yJIHIH, CTPAId, IBOP W T.H.); eKCTEPUOPHT (CHCTOSHHUE Ha
crpajiara, Qacaau, mpo30pLHU, BpaTH U T.H.); HHTEPHUOPHT (CHCTOSHUE HA
BBTPEUIHUTE TPOCTPAHCTBA); KOM(OPTHT Ha TMocelleHHe (OCBETICHUE,
OTOIUICHUE), W CAHUTAPHUTE BB3NU (IJOCTATHYCH OpOH, CHCTOSHUE).
[wnamnazonsT Ha oueHaBaHe Ha PHM mno temara ,llpuBernuBoct Ha
My3euTe” € JocTa IIMPOK, KaTo IOBEYETO My3€d IoMNajaT B ropHara
MOJIOBUHA M TIO-TOYHO Mexay oueHku 3 u 4. VMmaliku npenBun, due
ITOBEYETO CTPajy Ca MUCTOPUYECKU CTAPHHU, a OIODKETUTE 32 MOAIPHKKA
ca MaJIKH, TOBa € J0CTa JOOBp pe3yiTar.

Omnenkata mo Tema 2 — J[oCcThITHOCT Ha My3€HTE — € HalpaBeHa 1o
CIICIHUTE MapaMeTpH: 1. MECTOMOJIOKEHHE (JIECHO JIH C€ HaMHUpa 00EKTHT);
2. paboTHO Bpeme (I00pe M € OpraHu3MpaHo C OrJie]] Ha yA0OCTBOTO Ha
MOCETHTENs); 3. TOCTHII 32 XOpa ChC CIICIHATHN HYKAH / OTpaHHYCHUs; 4.
OpHeHTanusi B My3esd (KapTa/u, ykasaTelnHH Tabenu, NpenocTaBsHE Ha
nHpopMmarus); 5. Yeb-callT (JOKOJIKO € TMPaKTUYECKH IOJIE3€H, U JIECEH U
MpUsATEH 3a noi3Bane). Pasnpenenenuero Ha PUM chriacHo oLeHKUTE 110
Ta3W TeMa CHIIIO € B paMKUTE Ha OKOJIO erHHIa (TIpudi. Mmexay 2,6 u 3,8).
[Moutn BcHYkM My3ed ca MONY4YHSIH oneHka ( Mo eJWHUs OT IeTTe
napamerspa — ,,OpueHTauusi B My3es - KapTa/w, ykazaTeqHu Taleinu,
mpenocTaBsHe Ha wuH(popManus, KOETO TOKa3Ba, 4Ye YCHIWATa Ha
My3eHHUTE €KUM Ja HApaBsT CBOSI My3ed BB3MOXHO IO-JOCTBIICH IO
OCTaHAJIHUTE YETHPH MapaMeThpa Ca OLIEHEHN CPAaBHUTEIHO BUCOKO.

Tema 3 — My3eilHM eKCO3ULMU — BKJIIOYBA CICIHUTE HNapaMeTpu
3a OIeHKa: |. CHCTOSHHE Ha TIOCTOSIHHUTE eKCHO3MIWU ((PpU3UIecKo
CBCTOSIHUE — OCTapsUIOCT, M3pa3HU CPENCTBA, AW3aliH); 2. CbCTOSHUE Ha
BpPEMEHHHUTE EKCITO3WIINH; 3. BUPTYAIHO €KCIOHHpaHe (IJa/He, KadyecTBO);
4. MHTEpaKTUBHOCT (HaJMYMe HAa MHTEPAKTUBHH MOJYJIH, KadyecTBO); 5.
H3II0JI3BaHEe HA MHTEPIpETALus B My3eHHUTE EKCIIO3UIMHU (Ja/He, B KaKBa
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crenieH). [lamuTpara Ha oIeHSABaHE MO Ta3W TEMa € IO-TbCTPa, pa3IuKaTa
MEXJly Hal-HHUCKaTa W Hai-BHCOKaTa IIOJIyYeHU OLeHKHW ¢ Onm3o 2,4
equauy. OuLeHABaHeTO 1O mapameTpure ,,JIHTepakTUBHOCT® W
»/I3MI0I3BaHE Ha HHTEpHperanus TpH TOYTH BCHUYKM MYy3€H €
CPaBHUTEIIHO HUCKO; PA3IUKUTE B OLICHKUTE OTPaA3sIBaT PA3NUUHUS YCIIEX
Ha MY3€MHUTE €KHUIIU J1a OCHBPEMEHST €KCIIO3ULIMUTE CU C JJOCTHITHUTE UM
CpeICTBa U METOMM.

ITo Tema 4 — Ycnyru 3a moceTuTennuTe — ca OLEHIBAaHU My3eHHUTE
Oecenn (KauecTBO, CTETIEH HA OCTApsUIOCT / HMHOBAaTUBHOCT); CHELUAIHUTE
nporpamMu (HAJMIHH JIM ca, Ka4eCTBO, pa3HOOOpa3we, aTpaKTHUBHOCT); 3.
My3€HHUSAT MarasuH (HaJuueH JIM €, KauyeCTBO OTKBM CBCTOSIHHUE,
TOCTOINPUEMHOCT M aCOPTUMEHT); 4. My3eHHOTO KadeHe (HaJIU4HO JH €,
Ka4yecTBO); 5. APYrd Yyciayru (KauecTBO, aTpakTuBHOCT). [lo Ta3sm tema
obnrapckute PUUM ca nomyunnu Hali-HUCKM olleHKH. ExHa oT mpuuuHuUTE
€, 9e BCHUKH uMart oreHka () mo mapameTsp ,,Hanmuane Ha kadene™, koero e
3aJIBJDKUTENTHA YacT OT MOJEpPHMS My3el, KakTO M O4YakBaHa M ThPCEHa
yCllyra OT CTpaHa Ha IOCETUTENMTE MO cBeTa. Jlpyrata mpuyuHa e, 4de
MHOTO OT MYy3€HUTe C€ 3aJ0BOJsIBaT C IMpeIaraHeTro Ha Oecenu u
00pa3zoBaTeIHU MPOrpaMH, TUTIOC MPOAax0a Ha CYBEHUPH U Iy OTUKAIHH.

Onenkata mo mnocienHara Tema 5 — My3seliHu mnposiBU — €
W3BBPLICHA IO CIECAHMTE MapaMeTpu: l. decTBaHMSA Ha BaKHHU 3a My3es
natu (Ja/He, 4ecToTa, aTPaKTUBHOCT Ha TMPOSBUTE); 2. OTOENsA3BaHE Ha
MPa3HULM, HECBBP3aHH MPSIKO ¢ My3es (Ia/He, 4eCTOTa, aTPaKTUBHOCT Ha
mposiBute); 3. 0Opa3zoBaTeTHU MPOSBU (a/He, 4eCTOTa, aTPaKTUBHOCT); 4.
TYPUCTHYECKU TPOSIBH (Zla/He, 4ecToTa, aTpaKTUBHOCT); 5. APYTH HPOSIBH
(ma/me, gectora, arpaktuBHOCT). [IpmumHaTta OommmuHcTBOTO PHUM ma ca
OLICHEHH CPaBHHUTEIHO HHUCKO IO Ta3d TeMa €, Ye € OLEHsSBaHO He camo
HAJIMYMETO Ha TPOSBUTE, a U TIXHATA AaTPAKTUBHOCT 3a IOCETHUTEIUTE.
[IpumepuTe 3a HMCTHHCKA TYPUCTHYECKH TMPOSBH, OPraHU3UPaHU OT
OBJITapCKUTE MY3€H, BCE OLIE ca MaJIKO.
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Crmen  HampaBeHOTO  TpoydBaHe Ha  Owparapckure PHUM
(excriepTHHUTE OIICHKH OT HAOIOJCHHWE U ChOpaHa yacTHYHA MH(OpMAIHS
OT My3eHHHTE EKCIIEPTH) MOXKeE Jia c€ 0000IIH CICAHOTO:

Pa3zbupanero, ye My3eAT IO CBOSATa CBUIHOCT € TYPUCTHYECKH
00EKT, CJIe]] KaTO EKCIIOHUPA ChbXPAaHEHNUTE LIEHHOCTH U 04YaKBa [TOCETUTENN
Ja OOWAaT Oa ce 3amo3HasT ¢ TIX, € cjnabo 3acTbmeHo. MysesT ce
BB3IpUEMa MO-CKOPO, OT CTpaHa Ha CaMHUTE CIYXXHUTEIH, Karo (a)
137102x0€Ha 7011, KOSITO IOJJIEKU Ha 3allbiBaHe ¢ IIpeaMeTd oT (PoHJa Ha
My3es; (0) cCKkmag 3a I[EHHM TMPEeOIMETH Ha HAaCJIEACTBOTO, YHETO
CbXpaHjIBaHE M IOAJIPBKKA € H3TOYHMK Ha HECTUXBAIlXM NpoOieMHu B
OBJIrapcKuTe YCIOBHS; (B) HAy4eH WHCTUTYT 3a MPOYYBaHE U KOHCEPBALUs
Ha HacJeACTBOTO; (T) aOMHMHUCTpauus, H3JIOXKEHAa Ha  BCHYKU
MPeIU3BUKATEICTBA U OTPaHWYCHUS] Ha OIOpOKpaIMATa, BKI. MOANPHKKA
Ha (OHIOBM KHHUTH, PETYJIApeH JOKYMEHTOOOOpOT, ocTapsiia oguc-
TEeXHHKA U JIp. Mogo0HU. B moOpwust ciay4ail KbM TO3M CHHCHK c€ MPUOaBs:
(1) oOpa3oBaTenHa HMHCTHTYLHS, CTpeMsIla c€ JAa HU3TPpagd MpPaBHIHO
OTHOLICHHE KbM HACIEICTBOTO y MJaJuTe MoKoneHus. B Myseure, B Kouto
ce TposBABAaT CBBPEMEHHM TOAXOAM, TOBa C€ [JBJDKM WIM Ha
yIOpaBICHCKUTE CIOCOOHOCTH W pa3OupaHus Ha OUPEKTOPUTE, WIM Ha
AKTUBHOCTTA HA OTJICIHU €KCIEPTH.

[lo oTHOWICHWE HA npusemueocmma Ha myszeume, NAJCHOCTHTE
ca M3KJIIOYUTEIHO OJIArONpPUATHU OT TJIEJAHA TOYKa Ha Typu3ma. [loutm
BCUYKH MY3€HHH CrpaJi ca caMHu 10 cede CH UCTOPHYECKH OOEKTH U
KyJATYpHU TIAMETHUIIA, KOETO € CWJICH MapKeTHHroB akmeHt. Crpaaurte
“MaT coOCTBEHA MHTEPECHA UCTOPHS, KOATO MOJJICKH HA MHTEPIPETAIINS.
To3m cratyc, oT apyra crpaHa, TpEICTaBIsABa IPEIU3BHKATEICTBO 3a
MOAJpHXKKATA HA MarepuainHara 0a3a, Thbil Karo BHACS OTPAHUYCHUS B
MEpKUTe, KOUTO MoraT pna ce mnpuiarar. CregBar mnpoOiieMu C
BJIATr03aIlINTaTa, M30JIAIHATa, OTOIUICHHUETO, OCBETJICHHETO,
MOJICpHU3AINATA HA CAHUTAPHUTE BH3JIH U T.H.

ﬂocmbnuocmma Ha MY3€UTE€ € CBbp3aHa C HAKOJIKO pas3IMYHH
acrnekra. B O6I]_II/ISI cnyqaﬁ MYy3€UTC CC€ HaMupaT B LNCHTPOBETC Ha
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HaceJleHUTe MeCTa, Taka 4e ce paaBaTr Ha Jo0pa TPaHCIIOPTHA CBHP3aHOCT;
MOYTH NPU BCHYKU MMa MPOOJIEM 3a MOCETUTEINTE, MPUCTHTALIN C JIUYHU
ABTOMOOWIIM M THhPCEIIH MSCTO 3a ImapkupaHe. Bpemero, B KoeTo My3euTe
MoTaTr Aa ObJaT MOCETeHH, € B Hal-pa3mpoCTPaHEHUS YaCOBHU JHMAIA30H 32
Benrapus, obuuaitno mexny 9 m 17-18 4. ToBa o3HauaBa, 4e Xopa,
paboTtenm Ha THIHO PabOTHO BpeMe, MOTAT Ja IOCETAT My3es caMO B
NOYHMBHU JIHH, KOTaTO HE BUHATH € OTBOpeHO. LleHnTe Ha BXOAHUTE OmieTn
HE ca BHCOKH 3a OBJITapCKUTE YCIOBHS; BCHYKH MYy3€H Ipeajiarat
OTCTBIIKH 3a PAa3NWYHH CHEIHaIHH TPyHHu TOCTH. DakThT, Y€ MOBEYETO
PETMOHAIHM HCTOPUYECKHM MY3€H OOMTaBaT HCTOPUYECKH Crpajd HOCH
MPEIN3BUKATEIICTBO 0 OTHOIICHHWE OCHTYpPSBaHETO Ha BBH3MOXKHOCT 3a
MIOCEIIEHNE Ha X0pa ChC CIEUANIHN HYXIU. BuaHo e, ue My3eute nosiarat
yCUIUSL Ja TOJO0OPAT MOCTBIIHOCTTa, HO TOBa HE BHHArHM € BBH3MOXKHO
(mznyecku.

HNma kakBO ga ce »Keimae IO OTHOIIEHHWE HAa ITOCETHUTENCKaTa
uHpoOpMaIysi BETPE B CaMusi My3ed KaTo KapTa Ha 3aJluTe, yKa3aTelHU
TabeNu, IPETOPBUNTENCH pell Ha pasriiexaHe u T.H. Bcuuku pernoHamHu
My3eH uMarT coOcTBeHH YyeO-caliToBe, 4acT OT TiX IyOnupaHu Ha
anrnuiicku e3uk. CalToBeTe ChIbpXKAT Hali-HEOOXOAMMaTa WH(pOpMAIHS
KaTo ajpec, paboTHO BpeMme, IIeHU, JaHHHU 33 KOHTAKT, KAKBU €KCTIO3HUITHH
“Ma My3esT U ChOOIIEHUS 33 Pa3IUYHU ChOUTHS, U3JI0KOHU, MyOTUKAIIMH U
T.H. Berpeku, ye myOnukyBaHaTta WHQOpMaNWs B HAKOW OT CTPAHUIIUTE
TpsiOBa Ja ce pasmIupH, KaTo IUI0 MOXe Ja ce 0000w, 4e abCcoNOTHO
3aIBIDKUTEITHUAT MUHIMYM 0a30BU JaHHH ca HAIWYHHU. MacoB mpoOieM e
MU3alHBT Ha caiiToBere. KakTo caMusAT My3el, Taka W CaUThT TpsOBa ma
ObJlc TPHUBETIUB M NPUBICKATEIICH; HE OMBAa Ja Ce JOMycKaT He-
(hyHKIMOHUpPAIIA CEKITMH WM OYEeBHIHO ocTapsuia umHbopmarmsa. PUM
“MaT akTUBHU npoduiu BB DelicOyK, KbIeTO HOBUHUTE Ca MO-aKTYaHU.
MunnmaneH Opoi O IBPKAT MPOQUIU U B JPYTH COLUATHU ME/IUU.

[To oTHOUIeHWE HA My3elinume eKkcnozuyuu, ool npobiem e
HEaJIeKBaTHOTO  3aKOHOJATEJICTBO, KOETO  IIOCTaBsi  HEChOOpaseHU
HU3UCKBaHUA KbM IIpOMsAHATa I/I/I/IJII/I pa3pa60TBaHeT0 Ha HOBU IIOCTOSSHHU
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eKcro3uiyu. ToBa MpPHUHYXKJaBa IMOBEYETO My3eH H300I10 Jla He ce
3axBallaT ¢ Mmpoleca, a Jla ThPCAT alTEpPHATUBHU pelieHus. B pesynrar
MOCTOSIHHUTE €KCIO3MIIMU MAacoBO ca ocTapen (PU3MYecKr U MOPAIHO),
HemoOpe  MOJABPXKAHW, JIOMIO  OCBETEHH, JIOPM  ChC  CTapus
COLIMAIMCTUYCCKH JHM3aiiH W JIOIO KavyecTBO Ha (POoTo-MaTepuaiuTe.
[IpaBaT ce onuTH Ja ce OCHBPEMEHH JW3aliHBT, U KAKTO C€ BHXKIA OT
IIBPBUTE YCHELIHW IIPUMEPH, TOBA € BH3MOXKHO; HOPHU € BB3MOKHO 4Ype3
JNU3aMHEPCKH pEIICHUs Ja CE BbBEJAT W3BECTHH WMHTCPAKTHUBHU U
WHTEPIPETaTUBHHA elieMeHTH. He OuBa &la ce JOIMycKa OCTaBSIHETO Ha
AHOTAIIUUTE W OOSCHUTEIHUTE TEKCTOBE B CEKCIO3UIMHTE CaMO Ha
OBJITApCKH €3UK.

ToBa, kKoeTo ObBIArapckuTe My3€M HE YCHSBAaT JAa IOCTUTHAT B
IIOCTOSIHHUTE CH E€KCIO3ULUU, ITOBEYETO C€ CTPEMST AAd KOMIICHCUPAT BbB
BpeMEHHH H310X0H. YecTo cpelaH € ciydasT, B KOHTO BpPEMEHHUTE
M37I0)KOM OTHOBO CIeABAT TPAAWIMOHHM MOJENN Ha EKCIIOHUpPaHe; B
CBIIOTO BPEME HMMa BeYE JOCTATbYHO MPUMEPH HA IpUIAraHe Ha
CBBPEMEHHM NOAXOAW — B AW3aiilH, MHTEPAKTHBHOCT U H3IIOJI3BaHE HA
WHCTPYMEHTUTE Ha HHTEPIpPETAlUATa Ha HACIEACTBOTO. BUpTyamHOTO
€KCIIOHHpaHE € IIHMPOKO 3aCTBIIEHO CpPEl PETMOHATHUTE HCTOPUYECKH
My3eu, moa ¢opMara Ha BUPTyaJIHH MY3€WHH pa3XOJK{, CKaHHpPaHU
eKCTIOHATHU U TO-PSIKO 1IeTH 3aBbPILIEeHN W3J10kK0H. Buptyannara peannoct
CBIIIO HAaBIIM3a B My3€HHAaTa MPAaKTUKA — IPEAUMHO I10 IIPOEKTH, ThH KaTO U
TEXHHUKATa, U IPOrPaMUPAHETO BCE OILE €a AOCTA CKBIIN.

Benukn  My3enm  mpemiarar  €KCKYp30BOJCKH — Oeceld  KbM
eKCIIO3UIUTE CU KaTO OCHOBHA yciyza 3a nocemumenume. Vima Mysen,
Kb/IeTo OeceanTe HE ca NMPOMEHSHHM C TOAWHH — TOBAa OOWMKHOBEHO ca
CJIy4auTC Ha CTaHAapTU3UPaAHU 6CCCHI/I KbM OTJaBHa MpPaBCHU IMOCTOSIHHU
eKCIO3MIMK. B Te3n cilyyam 3aBUCH HM3LSUIO OT JIMYHOCTTA U Haii-Beye
MOTHBAaIMATa Ha EKCKyp30BOJa Ja IPEeJOCTaBU IO-7o0pa yciyra 3a
IIOCCTUTCIIA. CpaBHI/ITCJ'IHO MaJIka YaCT OT MY3CUTC Ipcjarat u
CTIeIMaTHu OeceH 3a TOCTH ChC CHenUaan3upanyu uHTepecu. Tesn Oecenn
o0uuaifHo ca TO-TMOAPOOHM B IMOCOKATa, KOATO WHTEpecyBa MyOJMKaTa,
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pPAAKO BKIIOYBAT HHTEprperanus. B oOmus cimydail ce mpeiarat Ha
OBIrapcKd W TOHE €AMH YyXA e3uK (0O0W4aliHO aHTIMiCKH). Ayano-
raifJloBeTe BCe OIIe ca PSIKOCT.

Benuku my3en nmaT oOpazoBaTeNlHU MPOTpaMHu 3a Jera, Ipy ToBa
pazpaborBanm oOT ToAmHH. llporpammre KaTo IO ca aTPaKTHUBHH,
MHOBATHBHU, YECTO WHTEPIPETAaTUBHU M MPAKTUYECKH TMOATOTBEHH IIO
BCUYKH CHBPEMEHHM OYaKBaHUS W W3HUCKBAHWA Ha 00pa30oBaTeIHHS
Typu3bM. [Ipo0neMbT €, 4e Te3u CleNUaTHi MPOrpaMH ca HACOYEHH KbM
OorpaHvueH OpOH WeNeBM TPYNU W MOCETHTENUTE B H3BBH-YUWIHIIHA
BB3pacT Ca MPAKTUYECKHM H3KIOYEHU OT TOBA YAOBIETBOPUTEIHO
MIPEKUBSABAHE.

CraHmapTHHAT ,,[TAKET* OT My3€iHHHU YCIyT'H BKJIIOUBA OIIE HaeM Ha
My3eiHI TIOMEIICHNS 32 BHHIIIHU MPOSBH, NMPEIOCTABSIHE HA MaTepHalld OT
dongoBeTe 3a M3MOXKOW W 3acHEMaHEe W JApyTrH NomoOHu. B ompenenenn
cllyyad ce mpeajaraT TypoBe U3 ChOTBETHHA Ipajl, HO He mox ¢opmara Ha
TypuUCTHUECKa yciayra — oOsBeHa, OpraHW3MpaHa, 3aljlaTeHa — a Karo
BUPTYaJHO TIpEeAJIOKEHHE KBbM TIOJI3BaTeNUTe Ja C€ pas3XxoIsaT caMu
CIIeIBAliKM OYepTaHO Tpace, WIH IO ONPEACTICHH HW30JIMPaHU TOBOAM —
€IHOKPAaTHO C BOJAaY OT My3es. PeanmHuTe €KCKYp30BOJCKH YCIYTH M3BBH
My3esl ca pSAKOCT.

Bewnuku My3en npeanaraT npoaax0a Ha CBOHM W BBHIIHU U3AaHUS U
CYBEHHPH B MYy3€CH MarasMH WIM Hai-Malkoro masa. Yact or TiIx ca
MIOATOTBIWIM €JIEKTPOHHM Mara3uHU Ha yeO-caliToBeTe, HO HE BCHYKH
¢ynkunonupat. CTaHIApTHUAT ACOPTHMEHT BKJIIOYBA BCHYKU MY3CHHU
yONMKayy, MHOTO OT KOMTO HE IPEACTaBIIsBAT IOCETUTEIICKH UHTEpEC, a
JIpyr' ca W3JaJieHH Olle IO BpeMe Ha couuanu3ma. lloxBamHo e, ue
[IPeJIaraHeTo MOCTOSHHO C€ Pa3HooOpassiBa U OOHOBSIBA, BKIIIOYMTEIIHO
ype3 paboTa ¢ MapTHHOPU — MPOU3BOIMTENN Ha CyBeHUpPH. Pernonamnute
HUCTOPUYECKU My3eH B bbarapus He pasmnosiaraT cbC COOCTBEHH 3aBEACHUS,
B KOMTO Ja c€ IpelaraT HanuTku u xpaHu. Croopen camuTe TsIX
OCHOBHUST TpOOJIEM € OTHOBO 3aKOHOJAATENICH, BBIIPEKH Y€ ChHIIECTBYBAT
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Ha4YMHU TOW na Obnae pemeH. Hsakowm oT My3euTe ce crapast J1a OCHTYpST
[IOHE BEHIMHT-MaIlluHY 32 Kade U BoJa.

Benuku Mmysen opraHM3Wpar pasiuuHH HpPOsi@U, CIlienBa Ja ce
OTOENekKH, Ye Mo-MaJKko OT 1/5 oT TaAX umar mybnukyBanu KyntypHu
nporpamMu Ha yeO-caiitoBete cu. C Hai-TosIMa 9eCTOTa W TPAJAHUIHHA Ca
oTOCINISA3BaHMITa HA BAXKHHU 332 My3es (32 HEroBara TEPUTOPHS, MECTHOTO
HACIIE/ICTBO) JaTH KATO TOAMIIHAHH OT PAXJAHETO HA MECTHH BaXKHU
JIMYHOCTU WJIX OT BAXXHHU HCTOPUYCCKHU C’L6I/ITI/ISI KaTo BbCTaHMH, 6I/ITKI/I u
T.H. Te Karo 110 HAMAT TYPUCTUYECKA CTOMHOCT, a 1O TPaTUIIMOHHUS
Ha4YWH, MO0 KOWUTO Ce€ TMPOBEXKIAT, HE CHOYXKIAT TOJISIM HHTEpEC W Yy
IMpoKaTa MeCTHa oOmiecTBeHOCT. MmMa mpumepu, B KOUTO MY3EHTE CHU
MapTHUPAT HApUMEp ¢ KIyOOBe Ha pe-CHAKTOPH, 3a Ja Mpech3aaiar
OOWHU JCWCTBUS, WM TapajJ Ha 3HAMECHATa U JIPYTH CIICHU BbB BPB3Ka C
TE3W TOAMWIITHIHHM, ¥ TO3U TIOJIXO0/1 3aCHJIBA HHTEpECca KbM ChOUTHETO.

BTtopu mno decrota ca My3eMHHMTE 4YECTBAaHUS Ha MPaA3HUIIH,
HENPSKO CBBP3aHH C JEHHOCTTa Ha My3es — [IpasHmnm Ha Tpama wnm
oOIMHaTa, HAIMOHAIHN npasuunu karo Konema, Benmuknen u T.H. Kato
MIPaBHUIIO T€ C€ OTOENA3BAT IO MO-MHTEPECEH HAYMH — MPaBsT ce 0OpemHu
Tpane3n 3a Komena, OosimucBar ce sifia 3a BenukieH, BUST ce BEHIIHM OT
ownku 3a EHbOBIIEH, Tpech3aBaT ce o0uvau, IECHU U MPUKA3KH.

O6pazoBaTenHUTe MPOSIBM CHIIO Ca IIUPOKO 3acThIIEHH B
My3€MHHTE KaJIeHJapH OT AeiiHOocTU. ViMa MHOTO IpUMEpPH B Ta3u MOCOKA —
JNETCKA  apXEeOJIOTHUECKH IIKOJM, aTeluera ©W  apT-paOdOoTHITHHII,
pasy4aBaHe Ha IPEBHOPHUMCKH UTPH, YPOIH TI0 POJIOIIOOUE C Pe-CHAKTOPHU
BB3POXKACHIN U T.H. T€3W MpPOSBU CE€ OpraHM3WpaT CTAPATEITHO, C BUCOK
npoeCHOHANN3BM, EHTYCHa3bM M BBOOpaKEHHE; JKAJIKO €, 4Ye ce
OTpaHMYaBAT O MAJIKH [IEJIEBU TPYIIH.

[IposiBuTe, OpraHU3UpaHd OT MY3EUTE 3a MYpucmu ca MajKo Ha
opoit. ToBa ca ¢ectuBanm kato ,,CpeaHoBekoBeH THpPHOBrpan BbHB
Benuko TwpHOBO, ,,CopHIleTO Ha Tomopka® B ¢. OxoneH, Bpauancko wmun
benure nomwu B Pasrpan. Pernonanuure uctopuueckd mysed B boirapus
nMaTr H3KIOYUTCIICH IIOTCHIINAJI 3a OpraHuU3upaHe Ha YCHCIIHU
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TYpPUCTHYECKH TIPOSBU, KOWTO € B TOJsiMa CTENEH HEeOIOI30TBOPEH.
Mskmiouenue npasT nporpamuTte 3a EBporelickata HOII HA My3€UTe.

Penno e ma ce o0bpHE BHUMAaHUE M HAa BPHh3KaTa HA PErHOHATHUTE
HCTOPUYECKU MY3eH U UHmepnpemauusma Ha Hacieocmeomo. B MHOTO
CIly4ad eKCHEepTUTE MpHIaraT MPUHIUIUTE HA MHTEPIPETAIHITa B CBOSITA
paboTa UIHTYUTHBHO, MaKap 4e HIKOM ca MPEMHUHAIN ChOTBETHH OO0YUYCHHUSI.
Mosxe na ce 00001IH, Ye MpUiIaraHeTo Ha MHTEPIPETAIUIATA B OBITapCKUTE
My3€H KbM MOMEHTA HE € CHCTEMHO U HAMa XapaKTep Ha CTPaTEerHueCKH
MTOJIXOJT 32 PA3BUTHE HAa My3esl KaTo 00EKT Ha KYITYPHHS TypU3BM.

Ha mecmnomo nueo mna npoyusamne, Ha TepuTopusiTa Ha Tpaj
(obmHa) biaroerpan, BBB (pOKyca Ha HACTOSIIIOTO H3CIICBaHE Oerre
nocraBeH PeruoHanHuaT ucTopuueckun Myseit®”. Bsaxa nposemenu
IBIIOOYMHHN WHTEpBIOTa ¢ [ MaBHUA ypenHuK ,,Ekcrio3unmonHa aeiHocT,
¢ ekcmepTa-apxeoior ,llpaucropus (KbM MOMEHTa Ha 3aBBLPIIBaHE Ha
HACTOSAIIMS TPy BedYe MECHCUOHHMPAH) U BBHHIICH EKCIEePT-MApTHHOpP Ha
My3esi. BeIpocuTe B mpoBeleHNTE HHTEPBIOTA OsiXa paslielieHd B IBE
rpynu: (1) mo3unnonupane Ha PUM — BmaroeBrpan xaTo TYpHCTUYECKH
00eKT KbM HACTOSIINAS MOMEHT, U (2) CTpaTermuecKy Bb3MOKHOCTH 3a T10-
HATaTBIIHO pa3BUTHE / pEBUTATM3AlMS Ha My3esd KaTo KyJITypHO-
TYpUCTUYECKU OOCKT.

Ot unTepBioTata ¢ BuAHO, u¢ PMIM — bnaroesrpan € akTUBEH OT
MHOTO TOAWHU B c(pepu, CBBp3aHU C Typu3Ma KaTo IUI0 U B YaCTHOCT
KYIATYpHUS TYypHW3bM, KaTO HWHHUIMATOP FJIM KaTO MApTHROP Ha IPYTH
OpraHu3allid U MHCTUTYLUH, B T.4. cApyxeHue [TupuHCKU TypHCTUYECKU
dbopym, mmpexmuure Ha HII ,Puma“, III1 ,Puncku manactup® wu
»benacuna®“, OdmmnHa bnaroesrpan, KO3V ,Heodut Puncku* u ap. Karo
MpUMepH ca TMocod4eHH JleTckusaT KbT B My3es, Oa3mpaH Ha
WHTEpIpeTaliATa Ha HACIEJCTBOTO; MaKeThT Ha Kaprara Ha brwirapws,
BbpPXY KOWMTO ce€ MPOBEXIAT MHTEPAKTUBHU 3aHUMAaHUS C Jela; €aHa OT
nepBUTE B bhirapus crau 3a yBeauueHa peasHoOCT U Apyru. HeornaBHa B

% PUM — Bnaroesrpap - https://museumbld.com/
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PUM ca ochBpeMeHEHHM 4YacTH WU OT IOCTOSIHHATa, U OT BPEMEHHUTE
€KCIIO3UIIMH, Ype3 HOB JU3aiiH U 100aBsSHE HA MHTEPAKTUBHU €JICMCHTH.

CrucebkbT OT ycmyru, mpemtaranu or PUM 3a mocerurenwure,
BKIJIIOYBA OOIM W cCrielUanu3upand Oecenn Ha OBITApPCKH M aHTIHHCKH
€3WK; TIporpaMH 3a Jena B J[eTCKus KbT, HO CHIO B Y POIH 1O pojIoitodune,
porpamu ,,3€JI€HU MPUKIIOUEHUS B My3esi, KOHKYPCH, TOCTYBaHHUS C
MpEe3eHTaluN 10 yuuiuuiaTa u gpyru. IlposBure, opranusupanu ot mMy3ses,
Morar Jia c€ Tpynmupar B UYECTBAaHHWS HA TOMUIIHUHU KaTO Ta3d OT
O0CBOOOX/ICHHETO Ha braroesrpag W Ha HAIMOHAIHW TMPA3HUIM,
OAMBPIKaHe Ha TPAIUIIAN KaTo EHBOBIEH B My3es W PAOOTHITHHUITH 32
Konenma, oTkpuBaHe Ha W3IOXKOM B IIUPOK TEMATUYCH CIEKTHP,
NPEACTABSIHE HA KHUTH, JICKIUU U MPE3EHTALMU 10 UHTEPECHU TEMU KaTo
Obarapckarta miepuiia Hampumep. OpraHu3upar ce 0oratu Hporpamu 3a
Homra Ha my3eure, kakto u 3a Hoira Ha npunenuTe, mocpemar ¢ce rocTH
KaTo TepapuyMHH HM3JI0KOM. 3a mermarta ce mpoBekaa JIATHa mikoiia Bede
noBeye oT 20 TOAWHHW, KAKTO W TBOPYECKH arelueTa, 4YeCTBaHEe Ha
Poxnenus nen Ha Hanmonanen napk ,,Puna“ u T.H.

Karo cunnu ctpanu Ha PUM — Brnaroesrpan B KauecTBOTO My Ha
TYPUCTHYECKH OOEKT, PECIOHAEHTHUTE COYaT Ha I'BPBO MICTO OoraruTe
My3eliHM (OHIOBE U camara My3eiiHa crpaga Karo OOeKT Ha
COLMATMCTUIECKOTO HACIECTBO. B My3est paboTAT Ka4eCTBEHU €KCIEPTH C
LIIMPOKY TO3HAHUS B CHOTBETHUTE OOJIACTH Ha EKCIEPTU3a, KOMTO OCBEH
TOBa ca 00ydYeHU IO WHTEpIpeTalus, padota ¢ MyOJMKH U APYTU BAKHU
teMu. He Ha mocnegno mscro PMM uma gocra HarpynaH ONMT B
MapTHBOPCTBO C PA3IMYHU OPTaHHU3ALMU U WHCTUTYIMH, BKIIIOUUTENTHO 3a
pasBUTHE Ha TypusMma. B 0000meHne Ha OCHOBHHUTE NIPOOIEMH |
MpeaU3BUKATEICTBA TPE/ Pa3BUTHETO HA My3esl KaTO TYPHUCTUYECKH OOEKT,
PECHOHACHTUTE CIOMEHABaT NpeKalieHaTa OIOpOKpalus, KOSTO CIThbBa
paboTara Ha CIIy)KUTEIWTE W BIIMSAE HETAaTHBHO HAa TAXHATa MOTHUBAIIWS;
JUIcaTa Ha aJeKBaTHO 3aKOHOJATEJICTBO IO OTHOLIEHHE Ha MY3EHUTEe B
bearapust; HenocTurammre OOKETH; OOMOTO BB3MPHEMAHE HAa MY3EUTe
KaTo MecTa, He-WHTepeCHH 3a IOoCelleHHe, KaKTo H olmara My3elHa
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KOHIOHKTYpa, B KOSITO JOpW E€HTYCHAa3UPaHWTE W MOTHBHPAHH MYy3EHHHU
eKCIiepTH OBP30 MOTAT J1a 3ary0sT JKeJlaHue 3a padoTa U KpeaTHBHOCT.

BbB BpB3Ka ¢ BTOpaTa rpymna BBIPOCH OTHOCHO CTPAaTETHYECKHUTE
BB3MOXKHOCTH 3a pPa3BUTHE, U TpUMaTa PECHOHIACHTH crniofenst, ye PUM —
bnaroesrpan Hsima o¢unMaTHO H3PAaOOTEH CTPATErMYecKH IUIaH WIN
mporpaMa 3a pa3BuTHe Ha TypusMma. Ilpu momapexnane Ha HeoOXOAUMUTE
CTBIIKM II0 OTHOIIEHHWE Ha TypU3Ma IO Ba)XKHOCT, Ha I'bPBO MACTO C€
MOCTaBs Pa3BUTHETO HA YOBEHIKHUS Pecypc — OT MEHHIKBPCKUTE YMEHHUS
Ha JUPEKTOpa M CBH3AaBAHETO Ha CIENMaJHO 3BEHO 3a pa3BUTHE Ha
Typu3Ma, 10 MOTHBHpPAHE M CTUMYJIHpaHE Ha My3€HHHUTE CITy>)KUTEIH KaTo
sno. Karo cnenBamy cThIKY, peCHOHACHTHTE IOCOYBAT HEOOXOAUMOCTTA
0T mo-godOpa peknama Ha caMHs My3eil U Ha MEpONpPHUATHSATA, KOUTO Ce
OpraHm3upar B Hero; e(eKkTMBHa KOOpIWHALUS ChC 3BEHATa Harope o
HiepapxuyHaTa Bepura Kato MUHUCTEPCTBO Ha KyJATypaTa M IpPOBEXKIaHE
Ha peajiHO CTpaTeTH4ecKo IIaHUpaHe; MoJ00psIBaHe KadyeCcTBOTO Ha HOBUTE
H370K0U, KOUTO CE€ OpraHM3UpaT, KaKTO M Ha MPOBEKIAHUTE CHOUTHS, a
CBIO M HENPEKbCHATO pa3IUpsABAHE IWANa30Ha HAa AEHHOCTH W THPCEHE
Ha HOBU (DOpPMH 3a TMOCETHTENICKH YCIYI'H KaTo HampuMep TEeMaTHYHH
MapIIpyTd WIH TMpPOBEXKIAaHE Ha KIACHYECKH KOHLEPTH, KOUTO IIe
OTIOJI30TBOPAT A00paTa aKyCTHKA B My3€WHHUTE 3aJIH.

OOCBHXIalku  MOAXOASAIIMS ~ CTPaTEeTMYeCKH  IMOAXOA  3a
TYpPUCTHUECKOTO pa3BUTHE Ha My3esl M HeroBaTa peBHUTANIM3alMs Karo
TYPUCTHYECKH OOEKT, OTHOBO TpHMAaTa PECIOHJICHTU Ca €AWHOIYLIHHU, Ye
aKLIEHTHT TPAOBa J1a € BpXy TypucTHUecKaTa yciyra. CTpeMexbT TpsOBa
Jla € J1a ce U3BJieYe MaKCUMYMBT OT HAIMYHHUTE YCIOBHSA U PECYPCH, 3a Ja
ce IIOCTMI'HE BB3MOXKHO IIOBEYE C TOBAa, KOETO € JHaJ€HO B MOMEHTA.
OcurypsiBaHETO HAa MUHUMAJIEH CTaHAapT Ha KOM(GOPT U A0OPO CHCTOSIHUE
Ha MarepuasHaTta 0a3a ca 4YacT OT TOCTOIIPHEMCTBOTO Ha My3es, HO
MoJlepHHU3MpaHaTa 0aza cama 1o cebe cu He € KaTanu3aTtop 3a pa3BUTHE Ha
TypusMa. OTyMTa ce BB3MOXKHaTa pojii Ha HHTEpHpeTanuara 3a
TYPUCTUYECKOTO Pa3BUTHE HA My3€sl U 4Ye TOBA € IMPHUYMHATA OT TOJKOBA
TOJMHHM J]a c€ MPABST OMUTH 32 HEWHOTO BhBEXKIAHE.
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Excnepumenmvm no npuiazame HA UHCHMpPYMeHmMapuyma Ha
UHmMepnpemayuama Ha Hacieocmeomo Oemie ochiiecTBeH B PUM —
Bbrnaroesrpaa ceriacHo miaHa, omucaH mo-rope. Crnenx mpeacraBsHe Ha
WHTEpIpeTaTUBHATA EKCIO3uIus ,,Ilmanupaii cBoeto 3aarpobue’ mpen
TPUTE LIENEBU TPYIH, Oelle MPOBeIeHO aHKETHO POYYBaHe 3a OTYUTAHE Ha
pesyinratutre. B aHkerata c 1eneBa rpyna 1 — My3eWHHM €KCIEpTH — ce
Bounxa 18 pecnonmenta. Moxe Ja ce mpueme, 4e HETPaIUIIHOHHOTO
MIpeICTaBsHE Ha MY3eiHH €KCIIOHATH ChC CPEACTBAaTa Ha HHTEPIIPETALINATA
ce TpreMa 3a yCIENTHO OT eKCIepTuTe, Thil kato 89% ro ogobpssar. 15 ot
18 yyacTHUKa HaMUpaT HOBaTa M3JI0K0a 32 CMHCIICHA, MaKap JiBaMa Jia He
ce BBJHYBAT JIMYHO OT Ta3u TeMaTuKa; B ChUIOTO Bpeme 17 or 18 ca
3aMHTPUTYBaHM, a ¥ 11 MpeacTaBeHOTO € MpeAu3BHKANO pa3MHUCHI. 89%
HaMUpaT K3NI0kOaTa 3a 3a0aBHA; KOJIEOAHWETO Y OCTAaHAINTE MOXKE Jla Ce
I'BJDKA Ha TEeMaTHKaTa — CMBPT, IMOTpedeHue, 3aArpo0eH KuBoT. 3a 2/3 ot
Y4aCTHULIMTE HOBOTO INpEASIOKEHHE € HHTepecHO. OTroBopuTe ca Io-
JUCTIEPTHPAHU TIPH BBIPOCHTE, Kacaellyd He TOJIKOBA TPEKHs pPe3yJrar,
KOJIKOTO e(beKTa OT MpWJIaraH€To Ha HUHTEpIIpETaluATa, a UMCHHO Ialik
(hakThT, ye MyOIHMKaTa € YCTAaHOBWIIA BPH3Ka C EKCIIOHMPAHOTO HACTIEICTBO
Ou nmoBen 0 TPOMSIHA Ha HAarjlach, OTHOIIEHWE W JIOPW IMOBEIEHHE.
[TomoBuHAaTa OT pECHOHACHTUTE Ca KAaTETOPWYHU, Y€ TpeiCcTaBeHaTa
M3NI0k0a MOXE Ja TPOBOKHpA IO-BHCOKO OIEHSBaHE Ha KYyJITYpHOTO
HaCJIEJICTBO U € B ChCTOSHUE Ja NpHUBJeYe BHUMAHUETO Ha IOBEYE XOpa;
72% cMmsaTaT, 4e MOJOOHM H3JIOKOM INE TMOBHIIAT IOCEIaeMOCTTa Ha
my3eute. 14 ot 18te yuacTHHIM OMxXa MOCETHIN U370k0aTa Mo MpenopbKa
OT CBOM IIPUSATEI U Ca TOTOBU HA CBOM pell Ja s pernopbyar.

OT cTpaHa Ha BTOpara IiejieBa Tpyna YUYaCTHUIU B EKCIIEPUMEHTA -
ctyneHtn ot lOrosanmagaus yHuBepcureT ,Heodur Puncku®, 0sxa
TIOIIBJTHCHU 24 BBIIPOCHUKA 32 OICHKA, KaTO TYK € HAIPaBEHO M CPABHCHHE
C TpaJWIMOHHATA eKCIIO3WIMsS Ha HaArpobOHure crenmu B PUM -
brnaroesrpaa. OmoOpeHneTo Ha EKCIIO3UIMATA OIPENENIeHO € I0-BHCOKO
IIpU MHTEpIpeTaTuBHATa U310k0a — 75% cpemry 38% mbiHO og00peHue,
Makap 4e € y4yJBaIlo KOJKO BHCOKH OIICHKH CTYJCHTHUTE M300I10 ca Aaliu
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Ha TpaJHMIMOHHATa. Bh3MOXKHO € ToBa Jia ce Nb/KK Ha (hakTa, CIoJeNeH B
JMYHH Pa3rOBOPH MPEIH U Clell eKCIEPUMEHTa, Y€ MHOTO OT TSX 3a IIbPBU
BT BIM3AT B My3esl ¥ MOXKE OM BCHYKO UM € HHTEpPECHO. B ¢chIloTo Bpeme,
COpAMO  HWHTepIpeTaTHBHaTa U310k0a HAMa H300II0  TOKa3aHO
HeoJ00peHne, T0KaTo KbM TpaJulMOHHATa UMa. PecrioHaeHTuTe HaMHupar
[TO-TOJISIM CMHCHJI B HHTEPIIPETaTUBHATA M3JI0%K0a — 001110 92%, 0TKOIKOTO
B TpaaullmoHHaTta — 00mo 67%, kato 3a 60% OT BCHYKH YYaCTHHIIH
Bpb3Kara ¢ nuuHa. HoBaTa n3nox0a e ycrsia aa cb0y i Tr000MUTCTBOTO Y
MOYTH BCHYKH PECHOHJCHTH, JOKATO TpPaJHIUOHHATA — TIPU OKOJIO
nojioBuHata. He BCHYKM ca OTHIIIM OlIe €AQHA CThIIKA Hampel U ca ce
3aMHCIVJIM TI0 TIpeJCcTaBeHaTa Temarwka. HampaBwimm ca ro 79% o
OTHOLICHWE Ha HOBara u3IokO6a W Omm3o0 50% Mo OTHOIIEHWE Ha
TpaJMIMOHHATA. EIUHCTBEHHAT BBIPOC, TO KOHTO PECHOHICHTUTE ca
eMHOMAYIIIHY, € Y€ WHTepIpeTaTHBHATA EKCITO3UIIHS € OnTa MHOTO 3a0aBHA
3a Tsax. ToBa MOXe Ja ce CuMTa 3a CepHO3eH YCIeX, Thbi KaTo € MHOIO
TPYJHO Jia Ce ,,0JCKOTAT YyBCTBUTEIHH TEMH KaTO CMBPTTa, JOPU KOTaTo
ca yHuBepcanuu nousatus. W3nenaasamo e, ye 30% ca orroBopwim, ue
HAMHpPAT U TPAJUIMOHHATA EKCTIO3UIIHS 32 HAITBJIHO 3a0aBHA.

OtroBopuTe Ha BBIpOCA Aajdd yYacTHULMTE HAMUpPAT H3J0Xk0aTa
3a MHTEpECHA SICHO ITOKa3BaT pa3iiMKaTa MEXAy HWHTEpIpeTHpaHa U He-
HHTEpIpeTupana ¢axronorniecka uHGopMmanmsa. TemaTukara, KOATO ce
IIpeACTaBs Ype3 HaArpOOHUTE NaMETHULHM € IPAaKTUYECKH €Ha U ChLIa, HO
JOKaTo MO0 TPAAWLIMOHHWA HAaYMH Ha EKCINOHHWpaHEe MHEHHUATa Ha
PECIIOHACHTUTE BapupaT M3 LAjara TraMa BB3MOXHHU OTIOBOPH,
HHTEPIIPETALUATA € yCIsla Ja eIMMHUHUPA JIMIICaTa HAa MHTEPEC Y MIIaauTe
xopa. CxoneH Opod y4acTHMIM NpH JABETE W3JI0XKOM TBBPAAT, 4Ye ca B
CBCTOSIHUE /1a OLCHAT O-100pe KyJITYpPHOTO HacieAcTBO. Moke ToBa na
03HauaBa, ue JIOpHU CaMOTO BIM3aHE B My3€i 3a IIbPBHU IBT € B CHCTOSTHHUE
Ja MPOMEHM OTHOLICHHETO HAa MIIAJAUTE XOpa KbM TAXHOTO HACIEACTBO.
63% OT yuyaCTHUIIMTE Cca KaTeropudyHo yOeleHH, de MHTepIpeTaTUBHATA
eKCTO3UIMs OM HampaBuja My3esl MO-MHTEPECHO MSICTO 3a IIOCELICHUE;
29% cmsATaT, 4e TOBa € MHOIO BEPOSATHO. 3a pasiuka OT TOBA, NpH
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TpaauIOHHATa eKcro3uls camo 8% ca yOemeHH B CIOCOOHOCTTa i 1a
HaIpaBHU My3es IMO-TIpUBJIEKATENEH 3a mocemenue, a 42% cMmsaTar ToBa 3a
BeposiTHOCT. bimzo 90% oT pecnoHmeHTUTe OMXa OTHUIIIM B My3es JAa
BUJST MHTEPIpETAaTUBHATA €KCIIO3UIUSA, aKO YyAT 3a Hesl OT APYTH Xopa.
[lo oTHOIIEHHME Ha TpaaWIMOHHATA M3JI0’K0a, IOBEYE OT MOJIOBUHATA WM
KaTerOpuyYHO HsIMa J1a OTUIAT J1a S BUAAT, WIN HAMA Jja ca CUTYPHH MCKAaT
a1 Uik He uckar. CuTyalusaTa € CXoJHa MpH BBIIpoca Aald YYaCTHHUIIUTE
Ouxa nmpenopbyain n3a0x0aTa Ha CBOU IPHUSITEIH.

Ot Tperara rpyna y4acTHUIM B CKCICPUMEHTA - YYCHUIM OT
Cemmo OVY ,Ky3man Illankapes™ B bmaroesrpam 6sxa momydenu 10
OTTOBOpA, CHIO MPH CPaBHsABaHE Ha ,,cTapara’ W ,,HOBaTa* €KCIIO3WIIUU.
ToBa e emuHCTBEHATa TPyIa YYACTHHUIIM B €KCIICPUMEHTA, KOSTO OIICHSBA
II0OYTHU €JHAaKBO BHCOKO U TpaI[I/IHI/IOHHaTa, " I/IHTepHpCTaTI/IBHaTa
EKCIO3UIIHSI, KaTO MPOIEHTHT KATETOPUYHO OJ0OpPEHHE € JIOPU IO-BHCOK
pu TpaaunroHHata. Hail-mpoctoTo o0scHeHHe e, ue WHTepIpeTanusiTa Ha
HACJICJICTBOTO HE NpPaBU MO-Pa3INYHO BIICYATICHUE HA YYCHHUIIUTE OT
HAYaTHUs Kypc; Clie/Ba Jla ce MMa NpeaBH] o0ade, e TOYHO Ta3H rpyrma
pCCHOHI[eHTI/I nuaBatT 4e€CToO B My3C$I, BOJACHMU OT KJIaCHUS CHU p’bKOBOZII/ITCH, nu
y4acTBaT B pa3IMYHU MHUIUATHBH. TpsOBa ja ce mprueMe 3a Bh3MOXKHO Te
aa CBT)p3BaT My3e$I C HpI/IS[THI/I, I/IHTepeCHI/I U CMHCJICHU €MOIHWHU, U Ja
HpI/ICMaT IIO3UTHUBHO BCUYKO, KOECTO UM CC Hpeﬂ,’nara TaM. I[pyl"O BB3MOXHO
00sICHEHHME €, Y€ TOYHO TO3M HAYMH Ha HHTEPIpPETAlUs Ha Hu30paHara
TeMaTHKa HE € MOIXOMAI] 3a Bh3pacToBaTa Ipyna. YYacCTHHIIUTE ca
€IMHOJIYIIIHNA ¢aMo TIO JIBa BBIIPOCA — Y€ MHTEPIPETATUBHATA M3JI0K0a OU
MPUBIIAKIIA [TOBEYE XOpa B My3esl U ue Ouxa s MPernopbYyaid Ha MPHUITET
(100% cpeury 60% 3a TpaguIOHHATA).

B pesyisrar oT IpoBeeHUS B PAMKUTE HA HACTOSILIOTO U3CIIEABAHE
EKCTIIEPUMEHT IO MpHJIaraHe Ha MHTEPIPETAIUATA HA HACIEACTBOTO KbM
ObaTapcKus My3eil, MOTaT /1a ce HalpaBsT HAKOM BaXXHH M3BOAU. [IbpBHST
e, ue ObarapckuTe MyOJUKH He ca MO-pa3inyHu OT TE€3H B APYTH CTPaHU U
pearupar  IOJOKUTECIHO Ha  MPEXKHMBSIBAHETO, KOETO  Ipejjara
HWHTEpHpeTanuara. BTOpusAT BaK€H H3BOJ €, Y€ MY3EHHHUTE EKCIEPTH

44



JIEMOHCTpUpAT 000peHne W pa3dupaHe KbM TO3W MOIXOMA U MPaKTUIECKH
ca TOTOBU JIa TO MpUjarat, ako ¢€ U3MBJIHAT HAKOU ChITBTCTBALIU yCIOBUS,
Hali-Beue MPOMEHHW B My3eifHara cpena. Ha TpeTo MscTo, eKCIepuMEHTHT
JIOKa3Ba, Y€ WHTEPIpETAIMsATa Ha HACIEICTBOTO ,,pab0TH" BHB BCSIKAKBU
MIPOCTPAHCTBA, IO BCSIKO BPEME, C BCAKAKBU TEMU H C BCIKAKBH ITyOJIUKU —
CTHTA J1a € TTaHNpaHa MMPaBUITHO.

B nocneanara yact Ha Tpera rinaBa oT IuCEepTaLlMOHHUA TPYI, Ha
0a3a TOJy4YeHUTE OT U3CIEABAHUATA pe3yiTaTH, ca (HopMyJHpaHu
cmpamezuyecku npenopvku 3a peeumanuzayua Ha PUM — biaroesrpazg
Ha 1naszapa Ha KyJTypHuUs TypusbM B boearapus. IIpenopbuanure mMepku ce
OCHOBaBaT Ha WHTEPHpPETAlMATa Ha HACIEICTBOTO KaTO YHHUBEPCAJICH
CTPATETMYECKHU NOXO/I 32 MAa3apHa pealn3alus Ha My3esl.

Ennata rpyma Mepku ca OpPHEHTHPaHH KbM My3eHHHUTE
exciosunuu. Ilo oOTHomeHWe Ha nocmosHHUmMe — eKcno3uyuu, Cce
IpenopbyBa Ja ce 3aloyHe C YaCTUYHO OOHOBSIBAHE HA EKCIIO3UIMUTE B
PaMKHTE Ha HOPMaTHBHO JOIyCTUMOTO. YaCTUYHOTO OOHOBSIBAHE MOXKE Ja
BKIIOYBAa MOJAMSHA Ha TEKCTOBETE B HU3JIOKOUTE C HHTEpIpETHpaHa
nHbOpMaLUs 10 CHOTBETHUTE TEMHM U IPEHAPEKAaHE HAa EKCIIOHATUTE B
CHOTBETCTBHE C HMHTEPIPETATHBHUTE HMCTOPWH, KOWUTO IIE€ CE€ pa3Ka3Bar;
no0aBsHE KbM CKCIIO3MLIMUTE HA HWHIUBUAYadHH WHTEPIPETATHBHU
MOJYJIM 3a aHTAXKHUpaHe Ha MyOiuKaTa; pa3paboTBaHe HA HHTEPIPETATUBHU
ayJIMo-CIIEHapUN KBbM EKCIO3MIMUTE; MOJrOTOBKA Ha HHTEPIPETaTHBHU
cend-raiin MaTepuaiau (Ha XapTHs WIK €JIEKTPOHHM; YAaCTUYEH pelu3aiiH,
KBJIETO U JOKOJIKOTO € BBh3MOXKEH, C OIJIE]] TIOCTUTaHe Ha ChOTBETCTBHUE C
HMHTEPIpEeTaTUBHUTE CLIEHAPUH.

[pu epemennume excnosuyuu npenopbkara e aa ObJaT IIAHUPAHU
M U3IBJIHEHH, H3MOA3BaliKM HM3ISLI0 CPEACTBAaTAa HAa HMHTEPIPETALIMATA.
IIpumep 3a TakaBa m3noxba OW MOTBI 1Ma Obne: ,,BkameHenute repou Ha
conpanu3Ma’, KOWTO Jia pa3kake UCTOPUATA Ha MTAMETHUIINTE, U3AUTHATH B
rpajga B COLMAIMCTUYECKUS EPUOI. Jueumanuzayusima € mpouec, KOUTo e
MPENOPBUYUTEIHO Ja C€ NMPUIIOKHU KbM MYy3E€HHUTE €KCIIO3ULUH, CbBMECTHO
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C MCTOJUTEC Ha HMHTCpIpECTAlMATa Ha HACJICACTBOTO, 3a OCUT'YpPsIBAHC Ha
MHOT'OINTACTOBU NPCKUBABAHUA 34 TIOCCTUTCIIUTC.

Hpyra Trpyna TpemopbuaHd MEpPKH Cca HACOUYEHH KbM
pa3paboTBaHeTO Ha HAOOP OT aTPAKTHBHH TYPUCTHUYECKHU YCIYTH, Oa3upaHu
Ha MHCTPYMEHTapuyMa Ha MHTEpHpeTalusiTa Ha HacjleACTBOTO. EnuH oT
I’bPBUTE TPUOPUTETH € Pa3pabOTBAHETO HA UHMEPHPemamueHu Oeceou
KbM ekcnozuuuute B PUM — bnaroeerpan v moamsiHa Ha CerauiHuTe,
KOUTO o CBIIIECTBO MIPE/ICTABIIABAT yueOHa nuTeparypa.
Unmepnpemamuenume 3aHumanusi 3a TOCETUTENUTEe TpsiOBa J1a ce
HaarpajsT 3a IPYTH IEJIEBH TPYITH OCBEH JCTCKUTE W Ja CC Pa3MIHUPST C
MOMOINTa HAa HWHCTPyMEHTapuyMa Ha UWHTeprperanusata. Hanexama e
HEOOXOJMMOCTTa  OT  TO-A00pO0  Tpe[iaraHe Ha  MPHIISKANTUSL
Br3poxaeHcku kBaptan ,,Bapomra® upes unmepnpemamusHu mapupymu.
PUM - bnaroesrpan cnemBa na ¢oOKycHpa YCHIMSTA CH U BBPXY
OpraHu3upaHe Ha mypucmuyecku nposeu. V3mon3Balku MHCTPYMEHTUTE
Ha HWHTEPIpPETAIMATa, MOTAT Jia ce O0OraTsAT MPOSBHUTE 3a YCCTBAHE Ha
Mpa3HUIKM OT HAPOJIHUS KaJleH1ap, BaXKHU UCTOPUUYECKH TaTH U JIp.

I[PICGpTaHI/IOHHI/IﬂT TPYA BKIOYBA U MPCATIOKCHA Pamka 3a
cv30asane Ha cmpameun 3a peeumaiuzauua Ha mwyseume 6 B’bﬂzapu}l.
Ta cpmo e 6a31/1paHa Ha TOPUHOUIUTEC W  HWHCTPYMCHTUTC Ha
HUHTEpIIpETAalUATa Ha HACJICACTBOTO, KOETO A ITpaB1U YHHUBEPCAIHA.

HpeﬂnomeHaTa CTPYKTYpa Ha CTpaTeFI/IﬂTa BKJIIOYBa:

IbpBa uyact: OOC00IIeHHMe HA HACTOSIIATA CUTYalus IO
OTHOIIIeHHE HAa MYy3esl U Ma3apa Ha KyJITYpPHUS TYPH3IbM

A. O00o0meHne HA (paKTOPHUTE HA BbTPELIHATA cpela

1. Marepuango-TexHuuecka 0asa

Myzeiina cepada / cepadu — cbC CBOSAITA COOCTBEHA UCTOPHUS KaToO
WCTOPHYECKH TIAMETHHUIHM; apXUTEKTYPHO-XYIOXKECTBEHH OCOOEHOCTH;
3HAYMMOCT.
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Buhwnu npocmpancmea — NBOpOBE, TPaJIMHA, BXOIHH TIOMAIKA U
mp., KOUTO MOTaT Ja C€ BKIIOYAT B MPEAOCTABAHETO HA TYPUCTHUECKH
YCITyTH.

Bvmpewnu npocmpancmea — 3anmm, xopuaopw, QoaiieTa,
CTHIOHINA, IUIOIAAKH, KBJIETO MOIaT Ja C€ peau3upaT pa3iIndHu
JNEHHOCTH B paMKHUTE HA TYPUCTUYECKUTE YCIYTH.

Myzeen uneéenmap — BUTPUHU OT BCSKaKbB BHJI, HO Hal-Bede IO-
ChBPEMEHHHU; MMOJANYyMH, Tabja U Mp., KOUTO IIe JalaT BH3MOXKHOCT 3a II0-
Pa3aBMKEHO EKCIIOHUPAHE.

Obexmu Ha omxpumo — KpPEIOCTH, apXEOJIOTHIECKH OOCKTH —
MOAXOJAIIA 33 OpraHW3MpaHe Ha HHTEPIPETATUBHU  MAapIIPYTH,
3aHUMAaHUS, TPOSBH.

2. My3seiiau dboHIoBe / KOJIEKIUH

Temamuynu ecpynu — KOUTO MOTaT aa ce o(OopMIT B MHTEPECHU
TEMU 32 HHTEPIPETAHS.

., Xapusmamuunu *“ 06exmu — KOUTO C€ OTKPOSBAT CPEJl OCTAHATIUTE
apre(hakTy 10 BHHIIHU O€JIe3U, UCTOPHUS WU 3HAYUMOCT.
3. Excno3uiuu

Ilocmosannu — Te ca OCHOBHATA ,,CYPOBHHA™ 3a paboTa B My3es H
ChpILIEBUHATA HA TYPUCTUUYECKOTO npenarane. ChCTOSHUE Ha MOCTOSHHUTE
EKCITO3UIIHH.

Bpemennu — KakBY TOTOBU €KCIIO3HUIIMY UMa BBB (DOHIOBETE, KOUTO
MOTaT Ja Ce U3I0/I3BaT, U3IJIO WA YaCTH OT TAX, 34 HOBH JIEHHOCTH?

Bupmyannu — nurutanu3upaHoTo ChABPKAHUE € PECYPC C TOJEMU
BB3MOKHOCTH TIPH CTIIOOSIBAHETO HA TYPUCTHICCKU TPOIYKT.

4, IIpenmarany KbM MOMEHTA YCIYTH 32 IIOCCTUTSIIUTE

becedu — 0030pHHU, CHEIUMAM3UPAHN, HA PA3IUIHH €3ulM. Te ca
4acT OT CBHPICBHHHUSA peCcypc Ha My3es, ThH Karo ChIBTCTBAT
EKCTIO3UITHHNTE.
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Ayouo-eaii0 — B KakbB BHJ € JOCTBIICH, KakBa WH(MOpPMAIIHI
ChIbpPIKA.

Hueumannu npodykmu — AR / VR, npyru enexKTpoHHU YCIIyTH, 1O
KakBa (hopMa Morar a ce Moja3Bart.

Typucmuuecku mapwpymu — PEANTHO CII00CHW MapLIPyTH, C
HaJaJlHa TOYKa, Tpace W KpailHa TOYKA, KOWTO TOCETHUTEIIMTE MOTAT aa
W3MHUHAT CaMU W € BOJa4 / eKCKYP30BOJI OT My3esl.

3anumanus — TaKuBa, KOUTO PEATHO CE MpejiaraT OT My3es, a He
KOUTO ,,MOrar Jia ObJaT OpraHu3upanu .

Maeazun — HamUuMe Ha MY3€€H MarasvH WU IMaH[, 0606IJ_IGHO
OIMMCaHME Ha Mpeiaranusa aCOpTUMEHT.

5. Opraguszupagy 0T My3€esl OPOSIBU

Ilposasu ¢ mypucmuuecka Hacouenocm — (HECTHBAIH, CIICLHUATHU
IIPa3HULY, OTOENII3BaHU B My3€sl, JIETHU JETCKHU IIKOIX U apXeOJOTUIEeCKU
YUWIINIIA, TBOPUYECKU aTelneTa U 3aHasITINHCKH PaOOTHUITHUIIH.

6. I/IHdJODMaHI/IOHHO OCUTYPABAHC 1 MAPKCTHUHT

Hngopmayuonno ocucypssane 3a yenume Ha mypusma —
yKazaTeJaHu Tabenu, nHdo Tabsa, adhuim 3a My3esl U3 HaCEJICHOTO MACTO;
nHGOPMALMOHHY MaTepuald 3a My3esl U IpeAJaraHuTe YCIyIH;
MpeoCTaBsIHE Ha EJIeKTPOHHA HWHQOpManus upe3 yeO-cailt / nmpyru
H3TOYHHLIH.

Typucmuuecku mapkemuHe — TPAAULUOHEH U e-MapKeTHHT. Tyk ce
BKJIIOYBAT C€JIEMEHTH OT MApKETHHIOBUS MHKC KaTO LICHOBA IOJINTHKA U
OCUTYpsIBaHE Ha JOCTBIIHOCT; Ma3apHO NO3MLIUOHUpaHEe W OpaHIUHT;
PEKIIaMHH MEPKH.

7. HoBelKu pecypcu

Mysetinu pabomuuyu — 4IeHOBETE Ha My3eHHHsS €KHII, KOUTO ca
MOJTOTBEHHU /WM CIIE/IBA Aa CE MOATOTBAT /1a IIOCPEINAT IOCETUTEH.

Iapmuvopu — opranuzanui, UHCTUTYIIHHA, OU3HECH W (pU3HUECKH
JIUIA, ¢ KOUTO pabOTH My3€sAT M TOBa NMa BpPb3Ka C TypU3Ma.
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Bb. O000menne Ha akTopuTe HA BHHIIHATA cpea

1. Crcrostane Ha (KYJTYPHUSI) TYPU3BM B JECTHHALIAITA

Buoose mypuzvm, xoumo ce paseusam — 3UMEH CKU TYPU3BM,
JIETEeH MOPCKH, TUTAHMHCKH TEHIeX0/IeH, CUTH TYpPOBE U T.H.

Cvcmosnue wna Kyaimypuus mypusvm — (aktop 1M e 3a
JNECTHHAIUATA, MMa JU YTBBPJCHH KYJITYPHO-TYPHCTUYECKH OOCKTH B
OIIM30CT, C KOUTO MOXKE J]a C€ HalpaBu KOMOWHAITHSL.

Hoceu;aefwocm HA 0ecmuHauuﬂma KbM MOMeHma — OOKOJIIKOTO €
BB3MOJKHO Jia C€ IIoJIy4YaT JaHHH.

2. KirrouoBH akKThOpH

Cnucvkbvm BEpPOSTHO IIe AyOnupa YacTHYHO OMHCAHHWTE IO-TOpe
MMapTHROPU Ha My3es, HO TYK HJeATa € Ja C€ IMOCTUTHE IThJIHA KapTHHA Ha
3aMHTEPECOBAHHUTE CTPAHM, KOUTO MOTAT Ja CTaHAT ObJIEIIN MapTHHOPH Ha
My3esl B pa3BUTHETO Ha TypHU3Ma.

Bropa wactr: Crpareruyecka BH3MS U LeJH, MEPKH 3a
NOCTHIaHETO UM

A. CTpaTternyecka Bu3Ms U HeJIH

Buzus (6 usbpanus epemesu xopuzoum) — cieasa na GhopMmyiaupa
KEJIAHOTO CHCTOSIHHE, KbM KOETO Jla € OPHCHTUpPaHA YIMpaBJICHCKATa U
OpTaHHM3alMOHHA AKTUBHOCT B Kpasi Ha TO3H MEPUO/I.

Ocnosna cmpamezuvecka yen — KbM KakBO TpsiOBa Ja ce CTpeMH
My3esT, 3a Jla ce M3MBJIHM JKenaHaTa Bu3us. [Ipumep: ,,PeButanuzanus Ha
My3esl KaTo 00EKT Ha (KyJITYPHHS) TYPU3IBM.

HO&Z{EJZM — MOraT Aa CC pasrjexkaar OIl€ KaTo 3aJadyu, KOUTO
Tp$I6Ba Aa U3IIBJIHA MY3CAT 3a MOCTUTAHCTO HAa OCHOBHATA CTPATCruiycCKa
Oel.

b. Mepku 3a nocTuraHe Ha ueJiuTe

1. IlpunaraHe Ha HHCTPYMEHTUTe Ha HHTepHpeTalUsiTa Ha
HACJIeICTBOTO KbM BCHYKM MY3elHH eKCIO3ULNH.

Mspka 1.1. OOHOBsIBaHE Ha IMIOCTOSIHHUTE €KCIO3UIINH
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[IBpBHUAT TPUIOKIM TOXBAT € OCbBPEMEHABAHEMO HA OU3AUHA —
'BJTHO MJIM 9aCTUYHO. BB3MOXKHOCTHTE ca MHOTO, HampuMep: MpOMsHA Ha
[BETOBATa MAINTPA; MPEHApPEKIaHE HA €KCIIOHATUTE B PA3IUYHUA PaKypCH
U TIEpCIIEKTUBY; TpeopMaTHpaHe Ha BCUUKU TEKCTOBE; pasliedyaTBaHe Ha
KadecTBEHH H300paXeHUs; MpOMsSHa Ha ocBeTeHocTTa. [IpomenuTte B
mu3aiiHa € mobpe 1Ja ce mpaBAT B CHHXPOH C TPWJIaraHeTO Ha
UHCMpYMeHmuUme Ha UHMepnpemayuama - CTOPU-TEITUHT 32 OTAETHU WU
TPyIH eKCIIOHATH; M3IIOI3BaHe Ha CpaBHEHHsI, MeTadOpH, TUCIIPOTIOPIINH B
pasMepure, TpOMSHa Ha TJIEJHUTE TOYKH W T.H., BBBIMYAaHE Ha
MIOCETUTENNTE Ype3 NIPOCTH TEXHUKU U IOXBATH.

Msapka 1.2. Cb3maBaHe Ha  HHTEPOPETATUBHU  BPEMEHHU
€KCITO3ULIHHU

BCI/ILIKO, Ka3aHO 3a MOCTOAHHUTE CKCHO3UIUU TTO-TOPC BaKU U 34

BPEMEHHHTE, C TOBA IICHHO JOIIBIIHEHHE, Y€ BPEMEHHATA SKCIIO3UIIHS MOXKE
Jla ce IUIaHUpa M3LSJI0 KaTO MHTEPIPETaTHBHA OLe MPH Ch3AaBaHETO cH. B
TO3W Cilydall BCSKa eKCIIO3MLMS INe pa3ka3Ba IUIOCTHA HCTOPHS,
KOHCTpyHpaHa OK0JIO H30paHo MociIaHue KbM IMyOJInKara.

Mspka 1.3. Cp3maBase Ha €KCHOO3UIIAHN OT ITIOCETUTEINTE

MogaepHuar My3ed, KOMTO ce CTpeMH Ja € YCHelleH KaTo
TYPUCTHUYECKH OOEKT M Ja Ch3/1aBa MPEKUBIBAHUS 32 CBOMTE IMOCETUTEIIH,
MOJKEe J]a CTIeYelld MHOTO OT Ch3/IaBaHETO Ha KPEaTWBHU MPOCTPAHCTBA 3a
roctute. Hanpumep ia moapensit mo cBoe ycMOTpeHHe (4acTH OT) H3JI0K0a
C PEIUIMKH Ha peanHu apTedakTu oT My3eiHuTe QoHnose. Jla cenekTupar
nHpOpMaIMs W Ja TOATOTBAT TEeKCTOBe KbM Hes. [la mamar mmew 3a
nu3aiiHa. BeaMokHOCTHTE ca Oe3KpaitHu.

2. Pa3paGorBane Ha HA0Op OT AaTPAKTUBHU TYPHUCTHYECKH
YCJIYTd, 02a3MpaHu HA MHTEPNPETANMUSATA HA HACIEACTBOTO.

Mspka 2.1. PazpaborBane Ha MHTEpIIPETATUBHU Oecenun

OC’BBpGMeHHBaHCTO Ha 6CC€):[I/IT6 ChC cpeacrsara Ha
HUHTCPIpCTAllUATA MIC Chb3AaAC KAUCCTBCHA TYPUCTHYCCKA YCIyra. HpI/I
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HEBB3MOXKHOCT 332 OCUI'YPSIBAHE Ha MHTEPIPETaTOp Ha MsCTO, TOW MOKE Aa
Obe 3aMecTeH OT XapTHEH celd-raifa nin MOOUIIHO YCTPOUCTBO.

Mspka 2.2. Pa3paboTBaHe Ha MHTEPIPETATUBHY 3aHUMAaHUS

HeoOxomumo na ce pa3paboTAT 3aHMMaHHs W 32 JPYTH LEJIEBU
TPyIK TOCTH OCBEH Jelara U Te Ja C€ CTPYKTypUpaT KaTo MOCETUTEIICKH
YCIIyTH ChC CHOTBETHATA IieHa. [IpiuMepn 3a MOAXOaMIIN HHTEPIIPETATUBHU
3aHUMAaHUS B My3es: IPECh3aBaHe Ha Pa3IMYHU TPATUITUOHHN MPAKTUKH U
pUTyalH C yyacTHe Ha ITyOJuKaTa; KpaTKH XOOH-KypCcOBe 0 M3KYCTBa HIIH
3aHAATH; AEMOHCTpAINH HA TPAAWIMOHHA KyXHS C JAETYCTalliil U yJacTHe
Ha My0JIMKaTa; UrpH THUII ,,ThPCEHE Ha CHKPOBHINA™ U JIP.

Mspka 2.3. PazpaborBane Ha MHTEPIPETATUBHYA MapUIPYTH

IMogxomsmio € nma ce mpejyiaraT 3a CBBP3BaHE Ha Pa3IUIHUTE
My3eHHN O00EKTH Ha NaJeHO MsCTO, 3a OOWKOJKa Ha My3eeH OOEKT Ha
OTKPUTO WM 32 00OTaTsABaHE HA IIPESKUBIBAHETO B ICCTUHAITUATA.

Mspka 2.4. Pa3paborBaHe Ha WHTEPIPETATHBHU TYPUCTHYECKH
H[ZOSIBI/I

Opranm3upaHeTo Ha TYpPUCTHUECKa IpOsSiBa C€ MOAYMHSIBA HA

MaJIKO IO-pa3jindYHU NpaBujia OT IPOCTO YECTBAHCTO Ha AAACH IIPA3HHK.
Karo Ha4yajlo, HOCHTbBpa € IMPEKUBABAHCTO 3a IIOCECTUTEIIA, HETOBOTO
y,I[O6CTBO U 3a0aBIeHNE U CJIC TOBA Ca BCUYKH OCTaHaJInu C’LO6pa)KeHI/I}1.

3. OcbuiecTBsiBaHe Ha IeJieHACOYeH M mnpodecrnoHaieH
MAapPKeTHHI, WHTEerpupaikyu NPUHIUIHNTE HA HMHTEPIpeTAUMATA Ha
HACJIEICTBOTO.

Mspka 3.1. YopasieHne Ha HOCETHTEIINTE

Karo muaMMy™M € HeoOXomuMmo Na ce WACHTHU(HUIHMpAT IEIEBUTE
TpyIY KJIMEHTH U J1a Ce TUTAHUPAT MEPKH 3a TAXHATa YIOBICTBOPEHOCT.

Msipka 3.2. BpaHIuHr-moaxos

B Tta3m gwact Ha Crparermsta, My3esT cieaBa na uzbepe ma ce
OpaHaMpa KaTo TYPUCTUYECKH O00CKT. [[pUBUYHOTO My MSCTO € KaTo OOEKT
Ha KYJITYypHHSI TYPU3bM, HO pa3dupa ce eKUIIbT MOXKE J1a PEId U JAPYTO.
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Mspka 3.3. IleHOBa ITOJIMTHKA

Kakro w OpaHmaWHrBT, W IIEHOBaTa IIOJIMTHKA € 4YacT OT
MapKEeTUHTOBUSI MHKC. My3edaT cienBa Ja B3eME PEIICHHE OTHOCHO
[IEHOBHUTE PaBHUINA 32 PA3IUYHHUTE LEJIEBU T'PYHH MOCETUTEIH, OTCTHIIKH
T10 pa3JINYHU TOBOJIN, OC3IUIATHA JHU | T.H.

Maspka 3.4. PR ¥ peknaMHI MepKH

Iewamnu mamepuanu — W3NaBaHe W Pa3MPOCTPAHCHUE HA
peKJIaMHU OpONIypH, IUIUISHH, (uaepu, anOymu, KaTalo3u 3a My3es,
JETCKU KHIKKH, [IaKaTH, MOUICHCKU KapTHYKU U APYTH.

Cysenupu — 4acT OT NEYATHUTE MaTepuald ca U CyBEHHPH, HO
raMaTa Ha AacOpTUMEHTa MOXe Ja ObIe MHOT0 IO-IIHPOKA.
[IpenoppunTenHo € f1a uMa U300p OT CKBIH U IIEHHH CYBEHUPH U MO-MaJIKH
U IOCTBITHY 32 MO-LIIMPOK KPBI' TOTPEOUTENH.

Yuacmue ¢ mypucmuuecxku usnoosicenus — B bpnarapus noaxosniu
ca nBe u3NOoXeHws: ,,Bakannmsa“ B Codus u ,Kynrypern TypusbpM™ BBHB
Bennko TbpHOBO. YUacTHeTO B M3JIOKEHHS M3BBH CTpaHaTa OOMKHOBEHO
HE € MMOCIITHO 33 eMHUYHH TyPUCTHUECKU OOEKTH.

Paboma ¢ myponepamopu — mocTeneHHO (QUPMUTE cCe
[IPEOPUEHTUPAT M 3alouBaT JAa IpelaraT MHIUBUIYadHU OYyTHKOBU
MpOrpaMu 3a MaJKH TPYNU KJIWEHTU. TyK € HUIIaTa Ha My3euTe ¢ HOBUTE
UM MHTEPIPETaTUBHU OPEPTH.

Onosuasamentu cvOumus 3a JICYPHATUCIMU U UHQDIYEHCHPU —
OpraHu3MpaHe Ha CIELUAIHU CHOUTHUS C TSIXHO ydacTue, OCUTYpsiBAaHE Ha
oOpaTHa Bpb3Ka oJ opmaTa Ha MyOIUKAMH U U3TbYBAHHUS.

Yeb-catim — 3a na W3NBIHABAT MApPKETUHTOBH (YHKIUH, yeO-
caiftoBere TpsOBa /1la MMaT ChBPEMEHEH, NPUBIIEKATENIEH TU3aiiH, Aa ca
JIECHW 3a TIOJI3BAaHE W HABUTANWA, J1a CHABPKAT IMOHE MHHHUMAIIHO
Heo0XoJMMaTa TypUCTUYeCKa HH(POPMAIIUS U J1a HE ca MPETPYHaHu C APYT
BHJl TaHHW, KOWTO HE HMHTEpecyBaT morpedurenure. Hemomyctumo e aa
rMa ocTapsijia uH(GopMaIus ¥ HepabOoTelH CeKIINH.
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Coyuannu mpesicu — DeiicOyk € Hal-TIOMyJsIpHATa COITHAITHA
Mpexa B bwarapus; Ho He OuBa na ce mpeneOperBar u WHcrarpam u
TuxTok, kakTto 1 YouTube. ChappkaHueTro TpsOBa Ja € aTpakTUBHO H
My3€UTe MOTaT /1a paboTAT MHPOKO C MAPTHHOPU B Ta3u BpB3Ka.

Pexnama no nowama — TpaTuIIMOHHUAT METOJT 3a paslpalllaHe Ha
pPEKJIaMHU MaTE€pUaAIH MO MOLICHCKUTE KyTHH HA )KUTEIUTE Ha OMpEIeICHI
HAaCeJIeH! MecTa / perHoHH JHeC ce KOMOWHUpPA C UMEHI-MapKeTHHTa, HITH
pasmparane Ha MapKeTHHTOBU MEHIIH MO €JICKTPOHHUTE TMOIIX Ha IEJICBU
IPyIH IOTPEOUTEIH.

Jupexmua pexnama — TOBa ca peKIIaMUTE, MyOJIUKyBaHU B IIEYaTHU
WU37aHus, U3IIBYEHU MO Pajii0 M TEJIEBU3Us, a HAIOCIEAbK U KauyeHU B
MOAXOJAIIU yeO-caiiToe U ardhopmu B MIHTEpHET.

4. TloBumaBaHe HA NMPHBETJIHUBOCTTA HAa My3es 3a Pa3jIMYHH
1eJeBH IPyNu NOCeTHTEIH.

Mspka 4.1. [ToBumasade Ha 00IIIOTO TOCTOIIPUEMCTBO

MepkuTe 3a MOBUIIaBaHE Ha OOIIOTO TOCTONPHUEMCTBO B My3es
TpaOBa 1a BKIIOYBAT SICHM MOCHaHus 3a ,,JloOpe nommu™“ Ha BCHYKH
MOJICTBIIM U Ha BCHYKW HHMBA Ha 0OCITY)KBaHE Ha MOCETHTEIUTE.

Mspka 4.2. TTomoOpenust B mHGPACTPYKTypara M MaTepHaHaTa

Oasa

BonmuHCTBOTO OBArapckd My3ed UMaT Cepuo3HH ACPUIUTH IO
OTHOIIIEHUE TIOJTbP)KKaTa Ha MaTepranHara 6aza. Tyk e MsACTOTO B CBOSITA
TYpPUCTHYECKA CTPATETrHsl My3€UTE Aa NPUOPUTU3UPAT HYKIUTE CH B Ta3H
MIOCOKa.

B. OnepaTtuBeH mjiaH 3a n3nbjaHenne Ha CTpaTerusita

3a ;ma He OoCTaHE eIHa CTpaTerus caMo ,,Ha XapTusi‘, B Kpas €
Heo0X0oauMo n1a ce pazpaboTu OnepaTUBEH IUIaH 32 HEWHOTO HM3ITBIHEHHE,
KOWTO 1@ TpeABHAN HEOOXOIMMHTE PECypCcH — MaTepHajHH, YOBEIIKH,
BpEMEBH U (DMHAHCOBHU.
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Iv. 3AKJ/IIOYEHUE

Hacrosmmsar muceprammioHeH TpyHn J[AOKa3Ba XHIOTE3aTa, dYe
WHTEpIpEeTauiaTa Ha HACIEACTBOTO € YHHBEPCAlHA CTPATETHsl, KOSTO
My3euTe B TJI00aJeH acleKT W B YacTHOCT B bwnrapus Owxa morim na
W3IIONI3BAT, 32 Jla PEBHTAJM3UPAT CBOSITa POJS Ha Ma3apa Ha KyITypHHUS
TYPU3BM.

3a menrta e HampaBeH Ipersie]l Ha JIUTEPaTypHUTE W3TOUHUIH,
CBBpP3aHM C Ta3W TEeMaTHWKa, W OICHKAa Ha HAJMYHOCTUTE M IUIICUTE B
HAayYHOTO T[IO3HAaHWEe Ha Hacrosmusi erarn. @Dopmymupanm ca
W3CENOBAaTEeNICKM LeNd M 3aJadd M ca M[oAOpaHH MOAXOISIIN
M3CIIeI0OBATENICKA METO/IN 3a TAXHOTO rmocTturade. M30pann ca obexTrure Ha
W3CleBaHE Ha HAKOJKO TEPUTOPHATHM HHUBA — MEXIYHapOIHO,
HaIMOHAJIHO, pErHoHAJIHO H MecTHO. HampaBeH e mperien Ha
TEOPETHYHUTE IIOCTAHOBKM MO0 OTHOIICHHWE Ha WHTEpIpeTannuara Ha
HAaCJIEACTBOTO M TNPAaKTUYECKUTE IPUIOKEHUS Ha IOJ3BAaHUTE OT Hes
WHCTPYMEHTHU B MY3€HTE.

IIpoyuenu ca Hag 70 myszes oT 16 abpxkaBu, 5 HALMOHAIHU
Obarapcku My3ses u 26 PerwoHannu wucropuuecku myses B bovarapus.
Omnucanu ca MIECT MEXKIyHapOOHH Ka3zyca, KOUTO WIIOCTPUPAT IIECT
pa3TUYHN  CTPATETHYCCKH IMOAXOoAa KBM YCIIENTHATa peanu3anus Ha
My3€HUTE Ha Taszapa Ha KyaTypHus TypusbMm. OmmcaHu ca U JBa Kazyca
M3MEXAy HalHOHATHUTE My3ed B beiarapus. M3BbpineHa e cpaBHUTEITHA
OIlcHKa Ha 24 peruoHajHU HCTOPUYECKH My3es B bwiarapus mo mer
MIpeIBapUTETHO 3a1aeHu TeMH. [IpoBeieHn ca NhI00YMHHN WHTEPBIOTA C
ekcieptd oT PUM — bnaroeBrpaa 3a olleHKa Ha poJiAiTa U MSCTOTO Ha
My3€sl Ha MECTHO HHBO. Pe3ynraTtuTe OT Ta3w 4acT Ha MPOYyYBAHETO ca
CHUCTEMaTU3HUpaHu, 0000IICHN U aHATU3upaHd. V3BeAeHO € 3aKITI0UeHUETO,
4e T€ MOAKpersT (opMylupaHaTa HaydHa Te3a IO OTHOIICHHE Ha
MHTEpIpeTanusITa Ha HacleACTBOTO.

BbB BrOpaTa yacT Ha M3CIEABAHETO € KOHCTPYHWPaH U MPOBEIECH
EKCIIEPUMEHT 10 MpujiaraHe Ha MHCTPYMEHTUTE Ha WHTEPIpETaluiITa KbM
KOHKpETHa ChlllecTBYBaila excrno3uiusa B PUM — bnaroesrpan. 13bpiiieH
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€ [Ou3aiiH Ha QITCpHAaTHBHA MHTEPIPETAaTHBHA EKCIO3UIUA C TeMa
I lmaHupail cBoeTo 3aarpodue’, MpOTOTUIHUPAH € MaKeT Ha eKCIIO3ULHATA
U TOH € TeCTBaH C TPU PA3IMYHU LEJIEBH ayIUTOPUU: My3€HHH €KCIEpTH,
CTYAGHTH ¥ YYCHHIH. 3a OTYUTAaHE Ha pe3yaraTure W edekra OoT
€KCIIEpUMEHTa € MPOBEIEHO aHKETHO NMpoy4BaHe cpenl yyacTHumre. 1 Tyk
€ H3BEIECHO 3aKIIOYEHHETO, Y€ IPOBEACHUSNT EKCIEPUMEHT IIOJKpers
(opMynupaHaTa Hay4Ha Te3a Ha HAaCTOSIIOTO U3CJe/IBaHe.

Bb3 ocHOBa Ha MOJy4EHUTE PE3YIATATH IpPU NPOYUBAHUATA Ca
(dhopMynupanu crparernuecku Hacoku kbM PYUM — brnaroesrpan, xouto aa
MOATNIOMOTHAT HEroBaTa peBUTANIM3ALMS HA [a3apa Ha KyJITYpHHUS TypU3bM
Ype3 HU3I0JI3BAHE HA METOAUTE U MHCTPYMEHTUTE Ha MHTEpPHpETauusaTa Ha
HaciencTBoTo. C 1eNr MaKCUMHU3HPaHe Ha MPaKTHIeCKus epeKT OT HayyHO-
u3cieoBaTeNcKaTa JeMHOCT € MoAroTBeHa M paMka Ha Crparerus 3a
peBUTANIM3ANMS HA My3esl Karo OOCKT Ha KYJITYpHHUS TYPHU3bM, KOATO €
MPUII0KUMA 32 BCHYKHU MY3€U Ha BCUYKW HUBA Ha yMpaBJIeHUE.

My3ente UMaT BCHYKHU MPEANOCTABKH 3a YCIICIIHA peaan3aius Ha
rasapa Ha KyJITypHHUsI Typu3bM. Te ca CbKPOBUIIHUIM HA LIEHHO KYJITYPHO
M MCTOPUYECKO HACICICTBO; Pa3ojiaraT ¢ eKCIepTH, KOUTO Ca B TO3HIIUS
Jla TIPEJICTaBAT CHOTBETHOTO HACIEACTBO, a CBIO M C TTAPTHHOPCKH MPEKH
— M3TOYHHMK Ha TOJKpEna W JONBIHHUTEIHH pecypcH. B ChIIOTO Bpeme
Ma3apHUTE TO3WIIMKH HAa MY3EHUTE Karo TYPUCTHYECKH OOCKTH HE ca Ha
HCO6XOHHMOTO HHUBO. HpI/ILII/IHI/ITe 3a TOBAa Ca MHOTOCHICKTbPHU U MOraT aa
BapUpaT OT HeaJeKBAaTHO 3aKOHOMATEJICTBO JO HEOIArompusTHa Ma3apHa
KOHIOHKTYpa. JIOIBJIHUTENHO YCIOKHEeHHE € (PaKThT, ue TOBA CE CIIyYBa Ha
(¢oHa Ha OBP30 MPOMEHSANIOTO C€ OOIIECTBO, BKIFOUUTEIHO MPOMEHU B
KOHCYMAIIUATA Ha KYJITypa U IIbTyBaHHS.

3a ;ma Moke My3esT Ja 3aeMe CHOTBETCTBAIIOTO MYy MSICTO Ha
rmaszapa Ha KyJITypHHS TypU3bM, € HEOOXOIUMO Ja ce moa0epe MPaBUITHHASIT
CTpaTernYeCcKH MOJXOJ U Ja C€ ITUTAHUPAT KOHKPETHH MEPKH U JeHCTBHA
cipsaMo Hero. MHTepnpeTanusTa Ha HACIEICTBOTO € YHHUBEPCAIEH MOAXO/I,
KOWTO II[e OTTOBOPU HA HY>KJIUTE HA MY3E€UTE IO OTHOIICHHE Ha TYpU3Ma U
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e UM TIOMOTHE Jla CE BIHIIAT B OBP30 MPOMEHAINIATA CE PEATHOCT Ha
HOBOTO BpeMe.

[TocTuraarure pe3ynraTd oT pa3pabOTBaHETO HA AHUCEPTALMOHHUS
TpyZ, ca anpobupanu. Yactu OT U3CIeABAHETO B CIIENUANH3UPAHN HAYUYHU
CHHCaHMWA W ca TpeAcTaBeHH Ha HaydHu (opymu. OTCBCTBHETO Ha
JOCTaTbYHO M3CJIECJBAHUA 3a MHTEpIpeTalysTa Ha HACcIEACTBOTO B
bearapust mpumaBa Ha JUCEPTAIMOHHUS TPYJ TEOPETHKO-TIPHIIOKEH
Xapakrep.
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V. CIIPABKA 3A ITPUHOCUTE B JIUCEPTALIMOHHUA TPV /]

JucepTalMOHHUAT TPy BKJIIOYBA HAYYHU U NPUJIOKHU PE3yITATH,
KOWTO JIaBaT YHUBEpCAJleH MPUHOC KbM padoTaTra Ha My3eUTe BbB BpPb3Ka C
TSXHOTO €CTECTBEHO MSICTO U POJISl KATO OOCKTH Ha KyJITypHUS TYPHU3BM.

1. CucreMaTu3upaHo € HAyYHOTO MO3HAHUE IO OTHOIICHUE Ha
KYJATYPHHS TYPU3bM M My3€UTe KaTro cruenu(puaHu 00eKTH, U € JOIMBIHEHO
C U3CIeABaHE Ha BPB3KaTa MEXKIY THIX.

2. IlpoyueHm ca pa3aMYHM CTpaTeTMUECKd TOAXOAM 32
peBUTaNM3alMsA Ha My3eUTe Ha T[aszapa Ha KYyJITYpHUS TYpHU3bBM,
BKJIFOUUTEITHO IO OTHOIIECHHE Ha MOCTOSHHUTE M BPEMEHHH E€KCIO3HIINHU,
00IIOTO TOCTOMPHUEMCTBO U YCIyTUTE 33 TIOCETUTEIH.

3. BbBeAeHO € MOHATHETO WHTEPIPETAIlis Ha HACICICTBOTO BHB
BpB3Ka C ajanTtanusaTa Ha My3enTe KbM HOBUTE PEATHOCTH B TypU3Ma KaTo
10 ¥ B YaCTHOCT B KYJITYPHHS TYpH3bM, M € H3CJie[BaHa HeiHara
MPUIIOKUMOCT ¥ 3HAYCHHE HA Pa3JIMYHU HUBA U B PA3JIMYHH yCIIOBHSL.

4. ®opMynupaHu ca HACOKH M MPENOPBKU 33 PEBUTAIM3AIMS Ha
My3esl Ha raszapa Ha KyJTypHHS Typu3bM, Ha 0a3aTta Ha M30paH MOAEJICH
My3ell U Npu MpHiaraHe Ha MHCTPYMEHTapuyMma Ha MHTepIpeTanusaTa Ha
HaCJIEICTBOTO.

5. KOHuenTyaanpaHa € paMKa 3a HU3rOTBSAHC Ha CTpaTeFI/IFI 3a
peBuTaaIn3ansad Ha MY3CUTC B anrapm{, KOATO € 6a31/1paHa Ha
HUHTCPpHOpCTAllUATA HA HACICACTBOTO KATO YHHUBCPCAJICH MNOAXOO U €
NPpUIOKHUMA KbM BCUYKU MY3CH.

57



VL ITYBJIMKALIMU, CBBP3AHU C JUCEPTALIMOHHUA TPY [

1. Stankova, M., Markovska, S., Interpretation as an Opportunity
for Re-transformation of Museums — a Showcase from Bulgaria, In:
Tourism & Hospitality Industry 2022, Congress Proceedings, pp. 295-305,
https://doi.org//10.20867/thi.36.19

2. CrankoBa, M., Mapkoscka, C., bpaeniero Ha HayuHaTa
TeproIuKa B OBITapCKUTE My3eH — HAYIHO-TIPIIIOKHIAT actiekT, B: Orbis
Linguarum, Vol. 19 (2), 2021, pp. 120-126,
https://doi.org/10.37708/ezs.swu.bg.v19i2.15

3. [Ipo¢. n-p Mapusa Crankosa, fokropant Cumana MapkoBcka,
JlMrutanHu MHCTPYMEHTH 3a 00y4eHue B 00JIacTTa Ha TypU3Ma
yCTOMUNBOTO pa3sutue, B: Kagpure B Typrusma — npeiu3BUKATEICTBA U
nepcnektuBu, ®UJI — Bapna, 2022, ctp. 101-112, ISBN: 978-954-9741-
49-0

4. Markovska, S., Heritage Interpretation as a Tool for Blending
Nature and Culture for a More Diverse and Attractive Tourism Product, In:
Entrepreneurship, Vol. VIII (1), 2020, pp. 125-134, ISSN: 1314-9598;
2367-7597

5. Mapkoscka, C., EkcriepuMenTaeH moaxoa 3a pecrapT Ha
TypH3Ma B My3esl B YCIIOBHS Ha Kpu3a, B: [IupuHCKN KHIKOBHU JIHCTH, OP.
XIII, 2022, YBY Konex no Typussm — braroesrpan, ctp. 110-115, ISSN:
2815-4541

58


https://doi.org/10.20867/thi.36.19
https://doi.org/10.37708/ezs.swu.bg.v19i2.15

SOUTHWEST UNIVERSITY OF NEOFIT RILSKY
BLAGOEVGRAD

Faculty of Economics
Tourism Department

Simana Zdravkova Markovska

STRATEGIES FOR THE REVITALIZATION OF
MUSEUMS AS CULTURAL TOURISM SITES

ABSTRACT

From a dissertation for the education and scientific level of PhD
Program: Economics and Management of Tourism
Professional field: 3.9 Tourism

Mentor:
Prof. Dr. Maria Stankova

BLAGOEVGRAD
2025



The dissertation is prepared by a candidate under the standard form of
education in the Tourism Department of the Faculty of Economics of the
SWU of Neofit Rilsky — Blagoevgrad, as per Order No. 214/31.01.2020
of the Rector of the University.




Contents
L GENERAL CHARACTERISTICS OF

THE DISSERTATION 4
L. Theme’s ACHUALILY ......ccvevueeeiiiiiieeiet et 4
2. Purpose of the research and
SCICNLIFIC RYPOIAESIS «.evvvvieiieiieieeieesieesee st siee e sae sttt sseenteeee e 7
3. Object and subject of the StUAY .........ccocouvveveiiniciiniiiniiieiieesee e 9
4. Research methodology..............ccccoveeiviiiviioiniiniiiiieieeeeeen 9
5. Study LIMItAtIONS ...ccooeveeeiiiiiiiiiiiit et 10
6.  Scientific novelty and relevance ..............cccuvcevvinciniininnnnnns, 10

II. STRUCTURE AND CONTENTS OF

THE DISSERTATION 11
1. Structure of the diSSErtAtION. ..........cccoveeveveseisieiieseeneesieeeea, 11
2. Contents of the diSSErtation ...........ccoccevveevieiriiriiriiieiieseeseenaens 11

IIl. SYNTHESIZED PRESENTATION OF

THE DISSERTATION 12

1V. CONCLUSION. 48

V. REFERENCE TO THE
CONTRIBUTIONS OF THE
DISSERTATION 50

VI. PUBLICATIONS RELATED TO THE
DISSERTATION 51




L GENERAL CHARACTERISTICS OF THE DISSERTATION

1. Theme’s actuality

The beginning of the New Millennium brings additional aspects to
the development of cultural tourism'. The demand for performing culture is
increasing compared to static culture; it is a demand for a culture that not
only shows and tells, but also recreates. The potential of creative industries
to attract new audiences and increase the value of tourism is being explored.
There is increased interest in intangible cultural heritage, local gastronomy
and lifestyle, as well as in different types of cultural events. There is also the
introduction of new means and methods for communicating culture, defined
by Tribe? as “new curatorial systems” — mediating methods for perceiving
culture in new ways that contribute to the tourist experience.

With the changed consumer models, in the new realities of the
cultural tourism market, new roles are being sought for traditional
participants, including museums. Considering that the museum, according to
the current definition of the International Council of Museums - ICOM?, is
"a not-for-profit, permanent institution in the service of society that
researches, collects, conserves, interprets and exhibits tangible and
intangible heritage...", and according to Bulgarian legislation (according to
the Cultural Heritage Act*) is "a cultural and scientific organization that
searches for, studies, preserves and presents cultural values, natural
specimens and anthropological remains for cognitive, educational and
aesthetic purposes", its touristic connection should be sought out. Because,
from the two official definitions, the impression remains that tourism as a
functional orientation in the activities of museums is not present, except
indirectly, which as a consequence does not engage museum workers with

! Richards, G., Rethinking Cultural Tourism, Edward Elgar, 2021

2 Tribe, J. The art of tourism. In: Annals of Tourism Research, 35(4), pp. 924-944,
2008

3 ICOM Definition of Museums - https://icom.museum/en/

4 State Gazette, #54 /2011
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welcoming tourists. A similar focus is found even in the strategic documents
related to the development of museums, developed by UNESCO. In the
Recommendation on the Protection and Promotion of Museums and
Collections® adopted in 2015, museums are assigned four main functions,
among which tourism is not mentioned, unless it is assumed that it is
generally associated with “working with audiences”. In fact, “working with
audiences” as such is not a new emphasis, but rather reflects the trend
towards diversification of the museum environment, since the 1970s. This is
also found in the position of Hugues de Varin, former director of ICOM, who
defines the main function of the museum as establishing a connection with
the public, since “the museum is first and foremost called to serve people,
not objects”®. In this relation, the Recommendation on the Protection and
Promotion of Museums and Collections of UNESCO emphasizes that a
response is yet to be given to the role of museums as economic units — tourist
sites and sources of diverse production, acting with increased caution so that
the economic function does not displace the other inherent functions of the
museum. The Organization for Economic Cooperation and Development
(OECD) and ICOM also contribute to the topic by their Handbook for Local
Authorities, Communities and Museums’, where among the five priority
areas of action in the management of museums, the very first one is related
to the utilization of the potential of museums for economic development. The
development of the idea of the museum as a tourist site subject to targeted
management is also found in The Future of Museums® (2018), in which
expert opinions unite around six main directions of development, one of

> UNESCO Recommendation on the Protection and Promotion of Museums and
Collections -
http://www.unesco.org/new/en/culture/themes/museums/recommendation-on-the-
protection-and-promotion-of-museums-and-collections/

¢ De Varine-Bohan, H., The Modern Museum: Requirements and Problems of a
New Approach. In: Museum, vol. 131 (28), 1976

7 OECD/ICOM, Culture and Local Development: Maximizing the Impact. A guide
for Local Governments, Communities and Museums, 2019

8 Bast, G., Carayannis, E.G., Campbell, D.F.G. (eds.), The Future of Museums,
Springer, New York, 2018
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which emphasizes the museum’s commitment to maintaining the link
between culture and tourism.

In the specifics of the Bulgarian practice of museums, it should be
noted that in terms of their role in developing and stimulating cultural
tourism, they are assigned two tasks. Those are described in the working
draft of the Strategy for the Development of Bulgarian Culture’ for the
period 2019-2029, where among the 25 priorities describing the work of
museums, tourism is mentioned in two - in connection with attracting
tourists by presenting the country's cultural heritage abroad, and in including
museums as a partner of local authorities in implementing regional cultural
policies.

Assuming that the era in which tourists are shown and told is in the
past, those strategic approaches should be studied, analyzed and adapted that
would allow for an adequate response to the increased expectations of the
tourist experience. Modern audiences are looking for opportunities to
empathize and participate in the tourist experience even in the museum,
creating valuable and exciting memories. In response, museums, including
those in Bulgaria, are capable of positioning themselves or holding on to this
rapidly changing market, and some of them are doing so successfully, even
after the restart of the sector provoked by the Covid pandemic. At the same
time, achieving this goal is tied to choosing an appropriate strategic approach
that sets the framework for management. As can be seen from the experience
of world-famous museums, there are different approaches. The question is
how such strategies are implemented in the museums in Bulgaria and what
their place is on the cultural tourism map of the country. It is in the context
of the presented features of museums as institutions and their audiences,
viewed as tourists, that the relevance of the present research work, oriented
towards strategies for revitalization of the museum as an object of cultural
tourism, is identified.

9 Strategy for the development of Bulgarian Culture -
http://mc.government.bg/files/5495 Strategy culture .pdf
6
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2. Purpose of the research and scientific hypothesis

The main objective of this study is to reveal the potential for
development of museums on the cultural tourism market by proposing a
revitalization strategy. The work covers a study of applied strategies and
their effectiveness, allowing the development of a conceptual strategic
framework applicable to museums in Bulgaria under different conditions and
circumstances.

So defined, the goal can be decomposed into the following main
tasks:

¢ Exploring the theoretical aspects in the concept of the museum as
a cultural tourism site in the global and national level;

o Setting the methodological basis for the identification of strategies
for the revitalization of the museum as a cultural tourism site;

¢ Organizing an experiment on the application of the toolkit of
heritage interpretation in the museum,;

e Presenting strategic guidelines for revitalization based on the
example of a selected museum site while using heritage interpretation as an
approach;

¢ Conceptualizing a framework Strategy for the Revitalization of
Bulgarian Museums.

The research hypothesis was identified in the course of the study
itself and is related to the universality of the Heritage Interpretation
approach. On the one hand, this approach can meet all the needs and
requirements of museums in terms of tourism in the current socio-economic
environment; on the other hand, it is applicable to all museums, regardless
of their location, size and resources. As a result, the following formulation
is proposed:

Heritage Interpretation is a universal strategy for the
revitalization of the museum as a cultural tourism site.



Heritage Interpretation (HI) is a familiar term, thanks to Freeman
Tilden's 1957 work, Interpreting Our Heritage'”. It introduces the six basic
principles of HI that are still used today. Tilden defined HI as "an educational
activity that seeks to reveal meanings and relationships through the use of
original objects, through first-hand experience, and through illustrative
media, rather than simply communicating factual information."

In this paper, HI is considered from the perspective of its strategic
potential, which is poorly known in Bulgaria and very rarely applied in the
work of museums. For this reason, it is assumed that there is an objective
need to examine and popularize the problem in relation to heritage, being
based on existing practices in the work of museums in general and in
Bulgarian museums in particular. The focus comes down to the so-called
"Interpretive triangle"'" of participants in HI, who total three sides in relation
to the tourist experience arising as a result of their meeting. Specifically, we
are talking about (a) the heritage object that is in the focus of the
interpretation at the moment, also called a phenomenon, as this reflects
better the multifaceted nature of this heritage - movable, immovable,
tangible, intangible, etc.; (b) the audience or visitors - a person / group of
people who get acquainted with the phenomenon; and (c) the interpreter as
a third party, who acts as an intermediary between the phenomenon and the
visitors, so that they can experience fully their encounter with the natural or
cultural heritage.

As a venue of the meeting between these participants, museums of
the New Millennium are expected to transcend their classical functions and
means of expression, and to manage to adapt to new realities. Just as they are
expected to take their rightful place as leading sites of cultural tourism, for
which Heritage Interpretation is able to provide real opportunities.

10 Tilden F., Interpreting our heritage, The University of North Carolina Press,
2008 (first edition: 1957)
! Interpret Europe Association, https://interpret-europe.net/about-heritage-

interpretation/
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3. Object and subject of the study

The object of this study is the museum as a cultural tourism site. The
place that the museum occupies by definition since its creation is taken into
account, but for various reasons it fails to fully accomplish it in modern
times, pressed by the rapidly developing and changing socio-economic
environment.

The subject of the study are the strategic approaches applicable to
museums for their revitalization as cultural tourism sites. Existing
approaches are studied from the point of view of their applicability in a
universal context. Special attention is paid to the possibilities for revealing
the effects of HI by developing and conducting an experiment in real
museum conditions.

4. Research methodology

The methods used to conduct this study were selected in accordance
with the formulated objectives. Additional considerations for the selection
were applicability, realism and accessibility. Within the framework of the
adopted functional-and-structural approach, traditional research methods
such as observation, case study, comparison, interview, induction and
deduction, analysis and synthesis are used. A special place is given to the
experiment, as a general scientific method of research and as an observation
carried out in specially organized conditions.

When planning this study, the idea was to cover different levels of
organization and management of museums - local, regional, national and
international. At the international level, over 70 museums from 16 countries
were visited and their strategic approaches to tourism were studied; six were
selected, which are described as case studies. At the national level, 2
museums were specifically studied, also described as case studies. 25 of the
27 Regional History Museums in Bulgaria were visited and evaluated as
cultural tourism sites. Special attention was paid to one selected Regional
History Museum, namely RIM-Blagoevgrad, where in-depth interviews

9



were conducted and an experiment was planned and implemented to apply
the interpretive tools to an existing exhibition and establish the effect on
several target groups.

5. Study limitations

Despite the desire and aspiration to include as many and diverse
museums as possible in the study, there are limitations arising from their
large number and the necessary finances and time. However, an attempt has
been made to cover the different territorial levels but many specialized
thematic museums have not been included. The study is also limited by the
fact that although the field of scientific knowledge contains numerous
materials on tourism, cultural tourism and museums as institutions, the
sources linking the museum, HI and tourism are still not so many in the form
of publications. The most serious limitation comes from the museums
included in the study themselves, and in particular from those in Bulgaria.
The failed attempts to engage museum experts in interviews or surveys on
the topic of the study clearly shows their view on the importance of cultural
tourism for the museum.

6. Scientific novelty and relevance

The present study fills a gap in establishing the museum-cultural
tourism connection, namely what strategic approaches already exist for the
market realization of museums, how effective they are and what can be
recommended as a strategy that is as universal as possible. Research on
Heritage Interpretation will gain increasing importance in the future in view
of the needs for the preservation of heritage through sustainable economic
practices. A conceptual framework for a strategy for the revitalization of the
museum as a cultural tourism site is proposed, which can be of real benefit
to any museum oriented in this direction as a priority.

10



II. STRUCTURE AND CONTENTS OF THE DISSERTATION

1. Structure of the dissertation

This dissertation is structured in accordance with the main goal and
objectives set, the chosen subject and object of research. Its volume is 268
pages, of which 8 pages are an introduction, 184 pages are the main text,
structured into three chapters and a conclusion, and another 64 pages include
7 appendices and a list of used literature, consisting of 189 information
sources - 26 in Cyrillic, 84 in Latin, 13 normative, program and strategic
documents and 66 electronic sources.

2. Contents of the dissertation
INTRODUCTION
CHAPTER ONE
Development Parameters and Status of Museums as Cultural Tourism
Sites
1. Theoretical basis and development of cultural tourism in the national and
global context

2. Conceptual framework and evolution of the museum as an institution

CHAPTER TWO
Methodological Aspects of the Research on Existing Strategies for
Revitalization of Museums and Cultural Tourism Sites

1. Methods for studying existing strategies for the revitalization and/or
realization of the museum on the cultural tourism market

2. Interpretation of the cultural and natural heritage

3. Selection of a strategy for the revitalization of the museum as a cultural
tourism site

CHAPTER THREE

Selection of a Strategy for Improving the Efficiency and Performance

Parameters of the Museum as a Cultural Tourism Site
11



1. Existing strategies for the revitalization and/or realization of the museum
as a cultural tourism site

2. Experiment on the application of HI toolkit in the museum

3. Strategic guidelines for the revitalization of the museum as cultural
tourism site

CONCLUSION
Literature Review

Annexes

III. SYNTHESIZED PRESENTATION OF THE DISSERTATION

CHAPTER ONE

Development Parameters and Status of Museums as Cultural Tourism
Sites

The first chapter of this study examines the theoretical foundations
and development of cultural tourism in a global and national aspect, starting
with the various definitions and typologies of cultural tourism. The World
Tourism Organization - UNWTO'? defines tourism as "a social, cultural and
economic phenomenon which entails the movement of people to countries
or places outside their wusual environment for personal or
business/professional purposes." The Bulgarian Law on Tourism'? does not
provide an explicit definition of the concept of "tourism", instead defining
the "tourist" - a person who visits a destination outside his/her usual place of
residence for a period shorter than one year, for the purpose of recreation,
sports, medical procedures, business, pilgrimage, participation in a cultural,
congress, conference event or other tourist purpose”. It is accepted that the

2 UNWTO Glossary of Tourism Terms - https:/www.unwto.org/glossary-tourism-
terms
13 State Gazette #30 / 26.03.2013, last changes in SG #70 / 20.08.2024
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existing numerous definitions of tourism can be grouped into two main
categories - "conceptual" and "technical". The first deals with the essential
characteristics of the concept, and the second - with an assessment of its
importance for destinations and markets.

The importance of tourism on a global scale is measured in various
aspects. First of all, it has an important economic role, as it generates income
that stimulates many complementary sectors such as trade, transport,
advertising, production related to the tourist destination, etc.'* Tourism is a
subsystem of the national economy and thus interacts not only with many
economic subsystems, but also with the main social systems of the state,
which is why it is subject to a certain type of management'’.

Cultural tourism, as a type of tourism, also has various specifics in
its definition. According to some researchers'®, the problem comes from the
complex relationship between culture and tourism. For example, if it is
assumed that culture is an integral part of every aspect of human life,
including travel and tourism, then any type of tourism can be defined as
cultural. Most available definitions of cultural tourism ultimately unite
around the basic idea that it represents “consumption of culture by tourists”.

The definition of cultural tourism by UNWTO, adopted at the 22"
Session of the General Assembly in Chengdu, China, between September 11
and 15, 2017, implies: “A type of tourism activity in which the visitor’s
essential motivation is to learn, discover, experience and consume the
tangible and intangible cultural attractions/products in a tourism destination.
These attractions/products relate to a set of distinctive material, intellectual,
spiritual and emotional features of a society that encompasses arts and

14 BpuBapos, M., Tonues, LIp., OcHoBY Ha TypusMa, ,, Twma”, Codus, 1996 /
Bachvarov, M., Tonchev, Tsv., Basics of Tourism, ,, Tilia”, Sofia, 1996
15 Muxaitnos, M., CTpaTermdecko ynpasieHue Ha Typusma, HBY, 2015 /
Mihaylov, M., Startegic Management of Tourism, NBU, 2015
16 Seyed, S.M., Naciye D., Seyed N. M., Fereshte M., Defining Cultural Tourism.
In: Proceedings from the International Conference on Civil, Architecture and
Sustainable Development (CASD-2016), London, December 1-2, 2016
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architecture, historical and cultural heritage, culinary heritage, literature,
music, creative industries and the living cultures with their lifestyles, value

systems, beliefs and traditions” '”.

There are also many different approaches to defining the different
types of cultural tourism. Ashworth'® bases the typology of cultural tourism
on the relationship between the essence of the concepts of “culture” and
“tourism”, in which he deduces three different types: art tourism (related to
all kinds of arts); heritage tourism (based on places associated with historical
events and personalities); and place-specific tourism (associated with the
values of a specific social group or community).

Bulgaria also lacks a unified classification of the types of cultural
tourism. The Concept for Tourist Regionalization'” of the country from 2015
has made a typology for the purposes of specialization of tourist regions,
which separates cultural-and-historical, festival and art tourism from
religious, culinary and urban tourism.

The current state of cultural tourism is characterized by a number of
specificities. According to a 2022 ETC study?’, the most cited motive for
travel among Europeans was “to see new countries and experience new
things such as new cultures, cuisine, sites...” Marketing researchers®' report
a 6,760 million Euro valuation of the cultural tourism market in 2024, with
forecasts for this value to increase to 17,230 million Euro by 2031. The most
visits were made to historical sites and monuments, with museums attracting

7 Tourism and Culture, UNWTO - https://www.unwto.org/tourism-and-culture

18 Ashworth, G.J., Dietvorst A. G., Tourism and spatial transformations. CAB

International, Wallingford, Oxon, UK, 1995

1% Ministry of Tourism, Concept for the Tourist Regionalization of Bulgaria, 2015,

https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/raio

nirane/koncepcia.pdf

20 ETC Report on Consumer Travel Attitudes and Expectations, 2022 - https://etc-

corporate.org/uploads/2022/12/ETC-Consumer-Travel-Attitudes-and-

Expectations-Winter-2022.pdf

21 Cultural Tourism Markets, 2024 -

https://www.coherentmarketinsights.com/industry-reports/cultural-tourism-market
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only 11.8% of visitors. There is a lack of current data on the state of cultural
tourism in Bulgaria. In 2019, before the global Covid crisis, the Product
Analysis of Cultural Tourism in Bulgaria®® identified the demand for unique
experiences with an emphasis on adventure, local culture in destinations,
including cuisine and nature as leading trends in travel choices.

The second part of Chapter One of the dissertation deals with the
conceptual framework and the evolution of the museum as an institution. As
per the definition by the International Council of Museums, ICOM? from
24.08.2022, “A museum is a not-for-profit, permanent institution in the
service of society that researches, collects, conserves, interprets and exhibits
tangible and intangible heritage. Open to the public, accessible and inclusive,
museums foster diversity and sustainability. They operate and communicate
ethically, professionally and with the participation of communities, offering
varied experiences for education, enjoyment, reflection and knowledge
sharing”.

Inn the Bulgarian context, the Cultural Heritage Act** defines the
museum as a “cultural and scientific organization which searches, studies,
protects and presents cultural values, natural samples and anthropological
remains with cognitive, educational and aesthetic purposes.”

Museums can be viewed and defined from many perspectives.
According to some authors, museums are institutions that have “the
extraordinary ability to materialize culture through physical objects, as well
as to shape the visitor’s view of the world as an exhibition.”** According to
others, there is a complete chaos in the attempts to define a museum, as new

22 Esplika-Global Metrics DZZD, Product Analysis of Cultural Tourism in
Bulgaria, 2019 / 1331 ,,Ecimuka — I'moban Metpuxc®, [IpogykToB ananus Ha
KynTypHUs Typu3bsM B bearapus 2019 r. -
https://www.tourism.government.bg/sites/tourism.government.bg/files/uploads/201
9_gg/produktov_analiz_-_ kulturen_turizam.pdf
2 ICOM Definition of Museums - https://icom.museum/en/
24 State Gazette, quoted.
% Macdonald, S., Fyfe, G. Theorizing Museums. Representing Identity and
Diversity in a Changing World, Cambridge, Mass.: Blackwel Publishers, 1996
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institutions constantly emerge that define themselves as museums, while
existing ones choose to call themselves something else for various reasons?’.

Ginsburgh and Mairesse?’ decided to focus on the goals and
priorities of the museum and found that the majority of museums see the
maintenance of collections and education as their main mission, paying little
attention to tourism. The draft Strategy for the Development of Bulgarian
Culture®® for the period 2019-2029 formulates 25 tasks for achieving the
main goals of the museum, of which tourism is mentioned in only two, and
then indirectly. At the international level, the UNESCO Recommendation
for the Protection and Promotion of Museums and Collections® of 2015
defines four main functions of museums, one of which is communication -
interpreting and disseminating knowledge about museum collections;
organizing various cultural activities and events and all other forms of
interaction with the public.

The functions of the museum as an institution determine the goals of
its management. According to Miladinov*’, the main activities in museum
management are the creation of an optimal organizational structure for
managing the institution, managing museum collections, building and staff,
managing security systems and public access to the museum, managing the
budget and finances, managing the museum's relationships with its
surrounding environment, researching the museum market, etc.

Kyoseva defines five main areas of modern museum management,
which include management of the main museum activities, the budget,
finances and assets, personnel, museum buildings and risk and security

26 Van Mensch P., Museums in movement. A stimulating dynamic on the
interrelation museology-museums, Icofom Studies Series 17, 1987, pp. 17-20
27 Ginsburgh, V., Mairesse, F., Defining a Museum. Suggestions for an Alternative
Approach, In: Museum Management and Curatorship, 16, 1997, pp. 15-33
28 Strategy for the Development of Bulgarian Culture, quoted
2 UNESCO Recommendation on the Protection and Promotion of Museums and
Collections, quoted
30 Miladinov, P., Problems of Modern Museology, Sofia, 2002 / Munaguuos, I1.,
[Ipo6memu Ha cpBpeMmenHata My3eosorusi. Cogus., 2002
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systems®'. The above-cited UNESCO Recommendation on the Protection
and Promotion of Museums and Collections defines the recognition of their
role as economic units — tourist sites and sources of diverse production - as
a main challenge for museums in the modern world.

The OECD/ICOM Guide for Local Authorities, Communities and
Museums* identifies five priority areas for museum management, the first
of which is to harness the potential of museums for economic development.
To this end, museums should work together with the tourism industry and
other cultural organizations to attract new and more diverse audiences, and
consciously seek and introduce innovations in their activities. The 2018
collection called The Future of Museums*? brings together the predictions of
many experts, systematized in six main areas. It includes the prediction that
in the future the museum will continue to link culture and tourism/economy,
while at the same time not neglecting research, innovation and scientific
activity.

CHAPTER TWO

Methodological Aspects of the Research on Existing Strategies for
Revitalization of Museums and Cultural Tourism Sites

Chapter Two describes and justifies the methods used in conducting
this study. At the beginning, special attention is paid to the specific
parameters of the museum as an object of cultural tourism, examining data
on museum attendance at the national and global levels. Data on museum

31 Kyoseva, Tsv., Management of Museum Collections — Main Sphere of Museum
Management, In: Museum and Collections, Smolyan, 2016 / Ksocesa, 1B.,
VIIpaBiieHHETO Ha My3eHHHUTE KOJIEKIIMH — OCHOBHA c(epa Ha My3eHHUs
MEHULKMBHT. B: ,,My3en u konekitin. COOPHHK C JOKIaIH ¥ CHOOIIEHUS OT
Harmmmonanna xongepenmus ,,My3en u xkonekmmn”’, Cmose, 2016, ctp. 11-50
32 OECD/ICOM, quoted
3 Bast, G., Carayannis, E.G., Campbell, D.F.G. (eds.), quoted
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attendance in Bulgaria are available from the National Statistical Institute**.
They show that in the years before the Covid crisis (2014-2019), the total
number of visitors slowly increased to nearly 5.4 million, of which foreign
visitors were less than 1/4. After the sharp decline in all indicators during the
pandemic in 2020, a slow recovery began, which has not yet ended.

Internationally, the place and role of museums can be extremely
diversified. Pre-Covid data from the American Museum Alliance® shows
the important place of museums in the US economy, with an annual
contribution of 5 billion US dollars. At the end of 2024, only 51% of these
museums had reached their pre-crisis economic indicators. In Europe®®, 9 of
the 20 most visited museums had not yet reached their pre-COVID levels at
the end of 2023, although some were close, and 7 had surpassed them.

Many theorists and practitioners believe that the most important
aspect in the modern development of museums is visitor management, which
combines the economic and social functions of the museum. One of the most
popular authors is N. Simon*’, who studies and promotes successful practices
that allow museums to involve their visitors in activities that enrich the
experience. Studying numerous museums in the United States, Samis and
Michaelson® identify six common characteristics of visitor-oriented
institutions, from visitor research to integrated interpretation. And according
to Falk®, the key to creating museums for visitors lies in adopting a
completely new understanding of their relationship, namely that visitors and
museum exhibitions / programs are not separate parts of one system, but
represent an integral whole.

34 National Statistical Institute, NSI - https://www.nsi.bg/

35 American Alliance of Museums, AAM - https://www.aam-us.org/

36 Statista - https://www.statista.com/statistics/747942/attendance-at-leading-
museums-in-europe/

37 Simon, N., The Participatory Museum, Museum 2.0, Santa Cruz, CA, 2010

38 Samis, P., Michaelson, M., Creating the Visitor-Centered Museum, Routledge,
New York, 2017

¥ Falk, J., Identity and the Museum Visitor Experience, Routledge, New York,
2016
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It can be summarized that modern audiences have higher
expectations of their tourist experience, in particular their experience in the
museum as a site of cultural tourism, and the museum must adapt in order to
meet these expectations. To achieve this goal, there are different strategic
approaches. The methods used to study them within the framework of this
work are mainly qualitative. One of them is observation, defined by
Haralampiev and Marchev* as a method in which target objects or groups
are observed in their natural environment. The definition of Miles and
Huberman*' offers a more detailed description, namely: “a research method
for perceiving, registering and evaluating phenomena, processes and states
and studying them for a specific purpose”. The main points in planning a
research through observation are related to the identification of the exact
parameters or signs that will be observed and the preparation of techniques
and a system for recording what is observed*.

There are many definitions of the case study method. A more general
definition is that proposed by Simons: “a case study is an in-depth
examination, from multiple perspectives, of the complexity and uniqueness
of a specific project, policy, institution, program, or system in real life.”*’

The advantages of the method, cited and summarized by Starman**, include

40 Haralampiev, 1., Marchev, A., Empirical Methods for Collection (and Analysis)
of Data, Institute for Development of the Public Environment, Sofia, 2017 /
Xapanammues, 1., Mapues, A., EMmuprasn Metoau 3a cr0upane (1 aHaIH3HpaHe)
Ha faHHH, HCTUTYT 3a pa3BuTHe Ha myOnnuHata cpena, Codus, 2017
4 Miles, M.B., Huberman, A.M., Qualitative Data Analysis, A Sourcebook of New
Methods, SAGE Publishing, Newbury Park, California, 1994
42 Goranova, E., Observation as a research Method for Measuring the Intensity of
Training with a Multimedia Means, In: Scientific Works of the Rousse University
—2015, Vol. 54, pp. 120-124 / T'opanosa, E., Habmonenuero kato
W3CIEOBATENICKH METOJ 38 M3MEPBaHEe HAa MHTCH3UBHOCTTA Ha 00YYCHUETO C
MyJTUMEIUIHA cpena, B: ,,Hayunu TpynoBe Ha PyceHnckus yauepcurer — 2015%,
ToM 54, ctp. 120-124, 2015
43 Simons, H., Case Study research in Practice, Sage, London, 2009
4 Starman, A.B., The Case Study as a Type of Qualitative Research. In: Journal of
Contemporary Educational Studies 1/2013, p.28-43
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conceptual wvalidity (the ability to select indicators that best fit the
researcher’s theoretical assumptions), the extraction of new hypotheses in
the research process, the tracing of cause-and-effect relationships, the
assessment of complex relationships, relevance to real life, attention to detail,
and contribution to the professional development of the researcher himself.

According to some authors*’, the case study is not a research method,
but a type of research in which a complex of other methods is applied. One
of them is observation. When studying not individual, but groups of case
studies, the scientific research method comparison is also applied. The
comparative method, according to Starman®®, consists of comparing a
specific number of objects or cases, and studying facts, relationships and
processes in order to establish similarities or differences. Analysis and
synthesis are also key methods, the first being related to the decomposition
of the studied phenomenon or object into its constituent parts and their
determination and verification of connectivity, while the second, on the
contrary, implies the compilation of a single system of individual processes
and phenomena®’.

One of the most common methods of collecting information by
asking questions is the interview. An in-depth interview is used as a method
of collecting data and information from respondents with extensive
knowledge in the given field (experts)*®. A preliminary set of questions is
prepared, but according to the circumstances they can be rearranged,

changed, and additional clarifying questions can be asked. The questionnaire

4 Baxter, P., Jack, S., Qualitative Case Study Methodology: Study Design and
Implementation for Novice Researchers, In: The Qualitative Report, issue 4, pp.
544-559

46 Starman, A.B., quoted

47 Akteryan, S., Methods of Scientific Research (presentation), Training workshop
for young scientists and PhD students, Plovdiv, 2019 / AxrepsH, C., Metomu u
METO/IMKA Ha HAYYHUTE u3cienBanus (mpeseHrarus), OOyuuTeneH ceMuHap 3a
MJIa¥ YI€HU U JoKTopaHTH, [lmosnus, 2019

48 Chengelova, E., The Interview in Social Sciences, Omda, Sofia, 2016 /

Yenrenona, E., HTepBIOoTO B conmanuute Hayku, uza. Omda, Codus, 2016
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survey is also called a “structured interview” and is sometimes considered a
quantitative method or at least a method that allows for both qualitative and
quantitative research®.

This study includes several levels of museum research. Regarding
the international level, 77 museums from 16 different countries were selected
for inclusion in the study. The selection was made based on two criteria —
“visibility” of the museum on the cultural tourism market in the respective
destination and physical possibility of visiting (by the author). Observation
was carried out with detailed photographing of the museums. A group of
parameters were selected for research and description of the museums
included in the study: condition of the physical and technical base, level of
socialization, services offered to visitors, organization of exhibitions,
marketing. The information obtained was summarized and an analysis and
comparison of the strategic approaches and mechanisms used by museums
for market realization was carried out. Six different strategic approaches
were identified.

Five of the national museums in Bulgaria were visited, to which the
same approach was applied as described above for foreign museums. During
the study period, 25 of all 27 regional historical museums located in the
regional cities of Bulgaria were also visited. An expert assessment of the
museums was made according to previously set parameters, and a
comparison of the museums was made based on this assessment.

The Regional History Museum (RHM) of Blagoevgrad was selected
as a study site in relation to its role and function at the local level in the city
of Blagoevgrad. In-depth interviews were conducted with three experts. An
experiment was also designed and conducted in the same museum to apply
heritage interpretation as a universal strategic approach for tourism
revitalization. The experiment is a popular research method defined by

4 Orloev, N.A., Methodology of Scientific Research, Ivona EOOD, Rousse, 2002 /
Opnoes, H.A, Metononorus Ha HayuHuTe u3cineasanus, M3a. “Ueona” EOO/,
Pyce, 2002
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Chapin®® as: “observation under controlled conditions”. Beveridge’s
definition’! is similar, but offers additional details: “an experiment usually
consists of inducing an event under controlled conditions, in which many of
the external influences are eliminated as much as possible, and constant
observation is applied so as to reveal the relationship between the
phenomena”.

Heritage Interpretation is the basis of the formulated scientific
hypothesis for the present study. The definitions of the interpretation of
heritage are numerous. Freeman Tilden is considered to be its “father”, but
one of the most common definitions is that of Sam Ham?> — “an approach to
communication that makes it personal and meaningful”. In a simplified
version, it can be said that interpretation works in the following way: raw,
factual information is “translated” and transmitted through a system of
stimuli for the person or people perceiving the object (phenomenon,
situation). The stimuli include understandable language and sensations
received through the senses. The process of perception builds on sensory
sensations by adding selection, organization and processing of the
information thus obtained™. Interpretation intervenes precisely here so that
the perceived can acquire meaning for the perceiver.

The qualities of interpretation can be summarized as follows: it is
meaningful, personal and entertaining, thematic and organized; it conveys
messages and changes the attitudes of the audience. The way in which
interpretation conveys its messages is by telling stories (known as

30 Chapin, F.S., Experimental Designs in Sociological Research, Harper &
Brothers, New York, 1947
31 Beveridge, William 1.B., The Art of Scientific Investigation, Blackburn Press,
Coldwell, N.J., 2004
52 Ham, S., Environmental Interpretation: A Practical Guide for People with Big
Ideas and Small Budgets, North American Press, 1992
33 Dumbraveanu, D., Craciun, A., Tudoricu, A., Principles of Interpretation,
Tourism and Heritage Interpretation — the Experience of Romanian museums, In:
Human Geographies — Journal of Studies and Research in Human Geography, Vol.
10, No. 1, 2016, p. 60
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storytelling). Storytelling is one of the oldest forms of expression and at the
same time a form of art, in which both parties participate: the narrator and
the listener®®. Through the masterful handling of language / speech, the
method “paints” verbal pictures that unfold vividly before the mental “eye”
of the audience; thus, information, messages and meanings are easily
conveyed.

Interpretive programs can be implemented in two main ways — with
and without the direct participation of an interpreter. Interpretation provided
personally by the interpreter is also called personal interpretation and is
usually valued more for its personal contact and personal attitude towards
visitors®. Interpretation carried out without the direct participation of an
interpreter is called impersonal. The advantage is that it can be consumed by
the audience at any time, without being tied to the presence of an interpreter,
and the disadvantage is that there is no way for the individual visitor to
receive a truly personal attitude. Museum exhibitions are a typical example
of impersonal interpretation, although the opportunity for personal human
contact is usually offered through guided talks.

Regardless of how interpretive programs are implemented, the aim
is to give the audience a “first-hand experience” and thus involve visitors
physically and mentally in the process of interpretation®®. A wide range of
tools is used for this purpose. The European Association for Heritage
Interpretation, Interpret Europe, divides them into two main groups —
methodological and rhetorical’’. Methodological techniques include
explanation, description (observation), narrative (adventure story, fairy tale,
legend, anecdote), representation through performing arts (poetry, song,

>4 Carlsson, T., Storytelling as a Nature Interpretation Method, In: Nature
Interpretation in the Nordic Countries, Nordic Council of Ministers, 2020, pp. 119-
123
35 Brochu L., Merriman T., Personal Interpretation Connecting Your Audience to
Heritage Resources, InterpPress, 2002
36 Gallo, C., The Storyteller's Secret, St. Martin's Press, New York, 2016
37 Ludwig, T., The Interpretive Guide: Sharing Heritage with People,
Bildungswerk interpretation, Werleshausen, 2" edition, 2015
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dance), stimulation of sensory perception, stimulation of imagination,
demonstration, illustration  (photograph, drawing), investigation
(experiment) and play (including role-playing). Rhetorical tools include:
comparison (these pottery vessels are as thin as parchment), example
(limestone was transported along this trade route for ...), figurative language
(these ancient vessels have large ears), shift of perspective (if we were in the
place of the wolves ...), humanization (and the wood beetle thought ...),
contrast (some worked at home, while others spent their whole day in that
factory), apparent contradiction (the dead tree is alive!), quotation (“poverty
is the mother of crime,” as Aristotle is supposed to have said).

Regarding the specific relationship between interpretation and
museums, it should be noted that there are conflicting views on the purpose
and role of cultural institutions, and museums in particular®®. As McCall and
Gray” point out, there is a widespread expectation that museums will shift
from the “old” to the “new” museology, which includes interpretation as a
key element. The possibilities for applying the toolkit of interpretation to the
contemporary museum are many and varied.

The design of the experiment conducted within the framework of
this study is based on HI. A part of the Permanent Exhibition of Archaeology
of RHM - Blagoevgrad was selected for inclusion in the experiment, which
presents tombstones (steles) from the region of Southwestern Bulgaria, from
the era of Antiquity. The experiment was planned and implemented in three
phases: 1. Design of an alternative exhibition based on the principles of HI
and including all or part of the currently exhibited items; 2. Development of
a model of the interpretive exhibition, which would allow for testing with
selected audiences; 3. Presentation of the interpretive exhibition to selected
audiences and evaluation of the achieved effect. Several factors were taken

>8 Staiff, R., Re-Imagining Heritage Interpretation: Enhancing the Past-Future,
Ashgate Publishing, Farnham, 2014
3 McCall, V., Gray, C., Museums and the ‘New Museology’: Theory, Practice and
Organizational Change, In: Museum Management and Curatorship, Vol. 29 (1), pp.
19-35
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into account in the design of the new exhibition - practicality, realism,
efficiency, possibility of extracting meaningful results.

The design (exhibition plan) of the alternative exhibition entitled
“Plan Your Afterlife” was prepared jointly by the author and museum
experts. The prepared prototype was presented to several groups of visitors:
1. experts — museum workers and their partners; 2. students from the South-
West University of Neofit Rilsky in Blagoevgrad; 3. students from the 7th
Primary School of Kuzman Shapkarev in Blagoevgrad. A survey was
conducted among the participants to establish the outcome of the
experiment.

CHAPTER THREE

Selection of a Strategy for Improving the Efficiency and Performance
Parameters of the Museum as a Cultural Tourism Site

Chapter Three presents the results of the research conducted in
response to the set objectives. On this basis, a framework strategy for the
revitalization of the museum as a cultural tourism site is proposed, which can
be used by various museum institutions and their partners who wish to
improve their market performance.

The first part presents six international case studies, illustrating
different successful strategic approaches for the revitalization of museums
on the cultural tourism market. The Swedish History Museum in
Stockholm® relies on the following: 1. Modern approaches to planning
exhibitions are concentrated in temporary exhibitions based on HI; 2.
Permanent exhibitions are partially updated, mainly through re-design; 3.
Tours and programs based on HI are developed for permanent exhibitions;
4. Museum spaces are kept as welcoming as possible.

60 Swedish History Museum - https:/historiska.se/home/
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The Tropical Museum®' (or Museum of the World) in Amsterdam
applies a different approach: 1. The overall concept of the organization of
museum exhibitions is replaced and HI is introduced as a common basis for
planning; 2. The museum is opened to contemporary artists who can create
on site; 3. The old interior is updated with taste and tact. The Pompeii
Archaeological Park®, in turn, having product and marketing uniqueness,
can afford to use a simpler approach, based on maintaining the site in good
condition, good management of visitor flows, and making the most of the
uniqueness of the site. A fourth type of approach, based on unlimited
resources of all kinds, is demonstrated by the Louvre of Abu Dhabi® -
maximum utilization of these resources, as well as the position of the
museum as a leading element of a special destination; in addition, an
attractive accompanying program of activities is maintained, using the
principles of HI.

Mystical Transylvania® in Sighisoara is a project by a group of
young people for an unconventional museum, which is more of an attraction
center, and unlike the Louvre in Abu Dhabi, has very limited resources. Their
strategic approach is based on the following: 1. Create something unique,
which is not available in the destination, and unexpected as an experience
(different from a traditional museum); 2. Fully use the principles of heritage
interpretation to build connections to the themes and enrich the experience.
The last case study presented is that of Fabrique des Lumieres® in
Amsterdam — a space for presenting art in a new way using AR. Their market
approach relies entirely on digital technologies and tries to get the most out
of the advantages of augmented reality; at the same time, the attractiveness
of the historical building in which the site is located is maximized.

¢ Wereldmuseum - https://amsterdam.wereldmuseum.nl/en

2 Pompeii Archaeological Park - https://pompeiisites.org/en/

63 Abu Dhabi Louvre - https://www.louvreabudhabi.ae/

4 Mystical Transylvania - https://mystical.ro/en/

%5 Fabrique des Lumieres - https://www.fabrique-lumieres.com/en
26



https://amsterdam.wereldmuseum.nl/en
https://pompeiisites.org/en/
https://www.louvreabudhabi.ae/
https://mystical.ro/en/
https://www.fabrique-lumieres.com/en

From the cases studied in this way, the conclusion is that museum
sites with unique features and/or residing in unique circumstances can afford
to limit themselves to good maintenance, good visitor management and
adequate marketing - such as the example of the Pompeii Archaeological
Park. Sites that do not have this advantage must invest additional efforts in
creating attractive services for visitors. Various approaches can also be
applied to this. The most universal strategy is to use heritage interpretation,
since it can work with any resources. Literally any phenomenon of heritage
can be interpreted in an attractive and impactful way for any audience, and
this can be realized with small budgets and in a diverse environment.

To study the national context in Bulgaria, two case studies were
included, to which the same framework was applied as for international
museums, with the difference that in the international ones the main selection
criterion was the presence of a strategic approach for market success, while
here an assessment was made of the extent to which there is a market
orientation at all. The first case study is the National Museum of History®® in
Sofia. It cannot be said with certainty that the NMH has a strategic approach
to tourism; if we assume that it does have a purposeful drive to attract
visitors, it could be summarized as follows: 1. It relies on the expectations of
visitors, which coincide with the fact that the most valuable and unique
treasures of the country are located precisely in the National Museum of
History; 2. First steps are being taken in expanding visitor services through
the museum's Educational Center.

The second case is that of the National Museum of Military
History®’, also located in Sofia. It demonstrates efforts in terms of tourism,
and these can be formulated as: creating interactive and interpretive
programs for permanent exhibitions; interpretation is also applied to
temporary exhibitions, so far sporadically. In addition, there is a clear desire

% National Museum of Hisoty - https:/historymuseum.org/
67 National Museum of Military History - https://militarymuseum.bg/
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to take care of the client in all aspects, from the arrangement of the spaces to
the services offered.

According to data from the Ministry of Tourism®®, the NMH and the
National Museum of Military History are the two most visited museums in
Bulgaria. At the moment, by all visible signs, one museum is proactive in
terms of its place on the cultural tourism map, while the other is not. A
possible explanation for this dissonance is that, as in the case of the Pompeii
Archaeological Park, it is assumed that the concentration of unique objects
in the NMH is able to arouse visitor interest in itself, and good maintenance
is sufficient. There are other possible reasons related to the general situation
in the country regarding cultural tourism and cultural management in
general: domestic political, legislative, subjective, etc.

The 25 Regional History Museums in Bulgaria included in the study
are arranged in alphabetical order: Burgas, Varna, Veliko Tarnovo, Vidin,
Vratsa, Gabrovo, Dobrich, Kardzhali, Kyustendil, Lovech, Montana,
Pazardzhik, Pernik, Pleven, Plovdiv, Razgrad, Ruse, Silistra, Sliven,
Smolyan, Stara Zagora, Targovishte, Haskovo, Shumen, Yambol. The
information collected about the museums is structured in five themes:
Friendliness (are they welcoming to visitors), Accessibility, Exhibitions,
Visitor Services, Events. Each theme is divided into five evaluation
parameters, where each parameter brings one point. The evaluation of the
parameter is also five-levelled, from 0 to 1, with 0 = the parameter not
covered; 0.25 = parameter covered at 25%; 0.5 = parameter covered at 50%;
0.75 = parameter covered at 75% and 1 = parameter covered at 100%. To
avoid subjectivity, the evaluation was done independently by two experts.
The final mark was calculated from the evaluations of the two experts.

Under Topic 1 — Museum friendliness — the surrounding spaces
(streets, buildings, courtyard, etc.) were assessed; the exterior (condition of
the building, facades, windows, doors, etc.); the interior (condition of the
interior spaces); the comfort of visiting (lighting, heating); and the sanitary

8 Ministry of Tourism, quoted
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facilities (sufficient number, condition). The range of RMH assessments
under the topic of Museum friendliness is quite wide, with most museums
falling in the upper half and more precisely between grades 3 and 4.
Considering that most buildings are historical and the maintenance budgets
are small, this is a fairly good result.

The assessment under Topic 2 — Museum accessibility — was made
according to the following parameters: 1. location (is the site easy to find);
2. opening hours (is it well organized for the convenience of the visitor); 3.
access for people with special needs / limitations; 4. orientation in the
museum (map/s, signposts, provision of information); 5. Website (how
practical it is, and how easy and pleasant it is to use). The distribution of
RHMs according to the ratings on this topic is also within about one (approx.
between 2.6 and 3.8). Almost all museums received a score of 0 on one of
the five parameters — “Orientation in the museum - map/s, signposts,
provision of information”, which shows that the efforts of the museum teams
to make their museum as accessible as possible on the other four parameters
were rated relatively high.

Topic 3 — Museum exhibitions — includes the following assessment
parameters: 1. condition of permanent exhibitions (physical condition —
obsolescence, means of expression, design); 2. condition of temporary
exhibitions; 3. virtual exhibition (yes/no, quality); 4. interactivity (presence
of interactive modules, quality); 5. use of interpretation in museum
exhibitions (yes/no, to what extent). The range of assessment on this topic is
more varied, the difference between the lowest and highest scores received
is nearly 2.4 units. The assessment on the parameters “Interactivity” and
“Use of interpretation” in almost all museums is relatively low; the
differences in the assessments reflect the varying success of museum teams
in updating their exhibitions with the means and methods available to them.

In Topic 4 — Visitor services — museum talks were assessed (quality,
degree of obsolescence/innovation); special programs (are they available,
quality, variety, attractiveness); 3. the museum shop (is it available, quality
in terms of condition, hospitality and assortment); 4. the museum café (is it
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available, quality); 5. other services (quality, attractiveness). On this topic,
the Bulgarian RHMs received the lowest scores. One of the reasons is that
all of them have a score of 0 on the parameter “Availability of a café”, which
is a mandatory part of a modern museum, as well as an expected and sought-
after service by visitors around the world. The other reason is that many
museums are content with offering talks and educational programs, plus
selling souvenirs and publications.

The assessment on the last Topic 5 — Museum events — was carried
out according to the following parameters: 1. celebrations of important dates
for the museum (yes/no, frequency, attractiveness of the events); 2.
celebration of holidays not directly related to the museum (yes/no,
frequency, attractiveness of the events); 3. educational events (yes/no,
frequency, attractiveness); 4. tourist events (yes/no, frequency,
attractiveness); 5. other events (yes/no, frequency, attractiveness). The
reason why the majority of RHMs were assessed relatively low on this topic
is that not only the presence of the events was assessed, but also their
attractiveness for visitors. The examples of real tourist events organized by
Bulgarian museums are still few.

After the study of Bulgarian RHMs (incl. expert assessments from
observation and partial information collected from museum experts), the
following can be summarized:

The understanding that the museum is essentially a tourist site, since
it exhibits the stored values and expects visitors to come to get acquainted
with them, is poorly represented. The museum is perceived by the employees
themselves as (a) an exhibition area that is subject to filling with objects from
the museum's collection; (b) a warehouse for valuable heritage objects, the
preservation and maintenance of which is a source of persistent problems in
Bulgarian conditions; (c) a scientific institute for the study and conservation
of heritage; (d) an administration exposed to all the challenges and
limitations of bureaucracy, including the maintenance of stock books, regular
document flow, outdated office equipment, etc. In the best case, the
following is added to this list: (e) an educational institution striving to build
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a correct attitude towards heritage in the younger generations. In museums
where modern approaches are manifested, this is due either to the
management abilities and understanding of the directors, or to the activity of
individual experts.

Only one museum has stated goals in the field of cultural tourism (in
its annual Program of Activities), and they are ranked in the last 10th place
after expanding the collections, maintaining the museum funds, developing
educational programs, etc.

In terms of the friendliness of museums, the conditions are
extremely favorable from the point of view of tourism. Almost all museum
buildings are historical sites and cultural monuments in themselves, which is
a strong marketing emphasis. The buildings have their own interesting
history, which can be subject to interpretation. This status, on the other hand,
represents a challenge for the maintenance of the material base, as it
introduces limitations in the measures that can be applied. Then there are
problems with moisture protection, insulation, heating, lighting,
modernization of sanitary facilities, etc.

Accessibility of museums is related to several different aspects. In
general, museums are located in the centers of settlements, so they enjoy
good transport connections; almost all of them have a problem for visitors
arriving by private cars and looking for a parking space. The time when
museums can be visited is in the most common time range for Bulgaria,
usually between 9 am and 5-6 pm. This means that people working full-time
can visit the museum only on weekends, when it is not always open. Entrance
ticket prices are not high by Bulgarian standards; all museums offer
discounts for various special groups of guests. The fact that most RHMs
occupy historic buildings poses a challenge in terms of ensuring the
possibility of visiting for people with special needs. It is evident that
museums are making efforts to improve accessibility, but this is not always
physically possible.

There is much to be desired in terms of visitor information inside the

museum itself, such as a map of the halls, signposts, recommended viewing
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order, etc. All regional museums have their own websites, some of them
dubbed in English. The sites contain the most necessary information such as
address, opening hours, prices, contact details, what exhibitions the museum
has and announcements about various events, exhibitions, publications, etc.
Although the information published on some of the pages needs to be
expanded, in general it can be summarized that the absolutely mandatory
minimum of basic data is available. A massive problem is the design of the
sites. Both the museum itself and the site should be welcoming and attractive;
non-functioning sections or obviously outdated information should not be
allowed. RHMs have active profiles on Facebook, where the news is more
up-to-date. A minimal number also maintain profiles on other social media.

In terms of museum exhibitions, a common problem is the
inadequate legislation, which sets inconsistent requirements for the change
and/or development of new permanent exhibitions. This forces most
museums not to engage in the process at all, but to look for alternative
solutions. As a result, permanent exhibitions are largely outdated (physically
and morally), poorly maintained, poorly lit, even with the old socialist design
and poor quality of photo materials. Attempts are being made to modernize
the design, and as can be seen from the first successful examples, this is
possible; it is even possible to introduce certain interactive and interpretative
elements through design solutions. It should not be allowed to leave the
annotations and explanatory texts in the exhibitions only in Bulgarian.

What Bulgarian museums fail to achieve in their permanent
exhibitions, most of them strive to compensate for in temporary exhibitions.
It is a common case in which temporary exhibitions again follow traditional
exhibition models; at the same time, there are already enough examples of
the application of modern approaches — in design, interactivity and use of
heritage interpretation tools. Virtual exhibiting is widely used among
regional historical museums, in the form of virtual museum walks, scanned
exhibits and, less often, entire completed exhibitions. Virtual reality is also
entering museum practice — mainly on a project basis, since both the
technology and programming are still quite expensive.
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All museums offer guided talks of their exhibitions as a basic service
Sor visitors. There are museums where the talks have not been changed for
years — these are usually the cases of standardized talks of long-standing
permanent exhibitions. In these cases, it depends entirely on the personality
and, above all, the motivation of the tour guide to provide a better service for
the visitor. A relatively small number of museums also offer special tours for
guests with specialized interests. These tours are usually more detailed in the
direction that interests the audience, rarely including interpretation. In
general, they are offered in Bulgarian and at least one foreign language
(usually English). Audio guides are still rare.

All museums have educational programs for children, and they have
been developing for years. The programs are generally attractive, innovative,
often interpretive and practically prepared according to all modern
expectations and requirements of educational tourism. The problem is that
these special programs are aimed at a limited number of target groups and
visitors of non-school age are practically excluded from this satisfying
experience.

The standard “package” of museum services also includes the rental
of museum premises for external events, the provision of materials from the
funds for exhibitions and filming, and so on. In certain cases, tours of the
respective city are offered, but not in the form of a tourist service —
announced, organized, paid — but as a virtual offer to users to walk on their
own following an outlined route, or on certain singular occasions — walk with
a guide from the museum. Real guided tours outside the museum are rare.

All museums offer the sale of their own and external publications
and souvenirs in a museum shop or at least a stand. Some of them have
prepared electronic shops on their websites, but not all of them are
functioning. The standard assortment includes all museum publications,
many of which are not of interest to visitors, and others were published
during the socialist era. It is commendable that the offer is constantly
diversified and updated, including through work with partners — souvenir
manufacturers. Regional historical museums in Bulgaria do not have their
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own establishments where drinks and food are offered. According to them,
the main problem is again legislative, although there are ways to solve it.
Some of the museums are trying to provide at least vending machines for
coffee and water.

All museums organize various events, it should be noted that less
than 1/5 of them have published Cultural Programs on their websites. The
most frequent and traditional ones are the celebrations of important dates for
the museum (for its territory, local heritage) such as anniversaries of the birth
of local important figures or of important historical events such as uprisings,
battles, etc. They generally have no tourist value, and in the traditional way
in which they are held, they do not arouse much interest in the local public
either. There are examples in which museums partner, for example, with re-
enactor clubs to recreate combat actions, or a parade of flags and other scenes
in connection with these anniversaries, and this approach increases interest
in the event. The second most frequent are museum celebrations of holidays
indirectly related to the museum's activities - municipal holidays, national
holidays such as Christmas, Easter, etc. As a rule, they are celebrated in a
more interesting way — ritual meals are prepared for Christmas, eggs are dyed
for Easter, wreaths of herbs are woven for the holiday of Enyovden, customs,
songs and fairy tales are recreated.

Educational events are also widely represented in museum calendars
of activities. There are many examples in this direction — children's
archaeological schools, ateliers and art workshops, studying ancient Roman
games, patriotism lessons with re-enactors of the Bulgarian National Revival
period, etc. These events are organized carefully, with high professionalism,
enthusiasm and imagination; it is a pity that they are limited to small target
groups.

The events organized by museums for tourists are few in number.
These are festivals such as The Medieval Tarnovgrad in Veliko Tarnovo,
Todorka's Sun in the village of Ohoden, Vratsa region or the White Nights
in Razgrad. Regional history museums in Bulgaria have an exceptional
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potential for organizing successful tourist events, which is largely untapped.
The exception are the programs for the European Night of Museums.

It is also worth paying attention to the relationship between regional
historical museums and heritage interpretation. In many cases, experts
apply the principles of interpretation in their work intuitively, although some
have undergone relevant training. It can be summarized that the application
of interpretation in Bulgarian museums is currently not systematic and does
not have the character of a strategic approach to the development of the
museum as a cultural tourism site.

At the local level of study, the focus was laid on the Regional History
Museum of Blagoevgrad®. In-depth interviews were conducted with the
Chief Curator of Exhibitions, with the expert archaeologist in Prehistory
(already retired at the time of completion of this work) and an external
expert-partner of the museum. The questions in the interviews were divided
into two groups: (1) positioning of RHM - Blagoevgrad as a tourist site at
the present time, and (2) strategic opportunities for further development /
revitalization of the museum as a cultural and tourist site.

From the interviews it is evident that RHM — Blagoevgrad has been
active for many years in areas related to tourism in general and cultural
tourism in particular, as an initiator or as a partner of other organizations and
institutions, including the Pirin Tourist Forum Association, the directorates
of the Rila National Park, the Rila Monastery and Belasitsa Nature Parks, the
Blagoevgrad Municipality, the Neofit Rilski Southwest University, etc.
Examples include the Children's Corner in the museum, based on the
interpretation of heritage; the model of the map of Bulgaria, on which
interactive activities with children are held; one of the first augmented reality
rooms in Bulgaria, and others. Recently, parts of both the permanent and
temporary exhibitions have been modernized in RHM, through a new design
and the addition of interactive elements.

% RHM - Blagoevgrad - https://museumbld.com/
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The list of services offered by RHM to visitors includes general and
specialized talks in Bulgarian and English; programs for children in the
Children's Corner, but also Patriotic Lessons, Green Adventures in the
Museum programs, competitions, visits with presentations to schools, and
others. The events organized by the museum can be grouped into
celebrations of anniversaries such as the liberation of Blagoevgrad and
national holidays, maintaining traditions such as Enyovden at the Museum
or Christmas workshops, opening exhibitions in a wide thematic spectrum,
book presentations, lectures and presentations on interesting topics such as
Bulgarian embroidery, for example. Rich programs are organized for the
Night of Museums, as well as for the Night of Bats, guests are welcomed as
terrarium exhibitions. A Summer School has been held for children for more
than 20 years, as well as creative workshops, celebrating the Birthday of Rila
National Park, etc.

As strengths of RHM — Blagoevgrad as a tourist site, respondents
point first of all to the rich museum funds and the museum building itself as
an object of socialist heritage. The museum employs quality experts with
extensive knowledge in the relevant fields of expertise, who are also trained
in interpretation, working with audiences and other important topics. Last
but not least, RHM has a lot of experience in partnership with various
organizations and institutions, including for tourism development. In
summary of the main problems and challenges facing the development of the
museum as a tourist site, respondents mention excessive bureaucracy, which
hinders the work of employees and negatively affects their motivation; the
lack of adequate legislation regarding museums in Bulgaria; insufficient
budgets; the general perception of museums as places that are not interesting
to visit, as well as the general museum conjuncture, in which even
enthusiastic and motivated museum experts can quickly lose their desire for
work and creativity.

In relation to the second group of questions regarding strategic
development opportunities, all three respondents share that RHM —
Blagoevgrad does not have an officially developed strategic plan or program
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for tourism development. When ranking the necessary steps regarding
tourism in order of importance, the development of human resources is
placed first — from the director’s management skills and the creation of a
special tourism development unit, to motivating and stimulating museum
employees in general. As further steps, the respondents indicate the need for
better advertising of the museum itself and the events organized in it;
effective coordination with the units up the hierarchical chain such as the
Ministry of Culture and conducting real strategic planning; improving the
quality of new exhibitions that are organized, as well as of the events held,
and continuously expanding the range of activities incl. searching for new
forms of visitor services such as thematic routes or holding classical concerts
that will utilize the good acoustics in the museum halls.

Discussing the appropriate strategic approach for the tourist
development of the museum and its revitalization as a tourist site, again the
three respondents agree that the emphasis should be on the tourist service.
The aim should be to get the most out of the available conditions and
resources in order to achieve as much as possible with what is currently
given. Ensuring a minimum standard of comfort and good condition of the
material base are part of the museum's hospitality, but the modernized base
in itself is not a catalyst for the development of tourism. The possible role of
interpretation for the tourist development of the museum is taken into
account and that this is the reason for so many years of attempts to introduce
it in the work of RHM.

The experiment on the application of the heritage interpretation
toolkit was carried out at RHM — Blagoevgrad according to the plan
described above. After presenting the interpretive exhibition Plan your
Afterlife to the three target groups, a survey was conducted among them to
report the results. 18 respondents participated in the survey with target group
1 — museum experts. It can be assumed that the non-traditional presentation
of museum exhibits with the means of interpretation is considered successful
by the experts, since 89% approve of it. 15 out of 18 participants find the
new exhibition meaningful, although two are not personally excited about

37



this topic; at the same time, 17 out of 18 are intrigued, and 11 have found
what was presented to be thought-provoking. 89% find the exhibition
entertaining; the hesitation of the rest may be due to the topic — death, burial,
afterlife. For 2/3 of the participants, the new proposal is interesting. The
answers are more dispersed in the questions concerning not so much the
direct result but the effect of the application of interpretation, namely
whether the fact that the audience has established a connection with the
exhibited heritage would lead to a change in attitudes and even behavior.
Half of the respondents are categorical that the presented exhibition can
provoke a higher appreciation of the cultural heritage and is able to attract
the attention of more people; 72% believe that such exhibitions will increase
the number of visitors to museums. 14 of the 18 participants would visit the
exhibition on the recommendation of a friend and are ready to recommend it
in turn.

The second target group of participants in the experiment - students
from the South-West University of Neofit Rilsky, filled out 24 evaluation
questionnaires, and a comparison was made here with the traditional
exhibition of the tombstones in RHM - Blagoevgrad. Approval of the
exhibition is definitely higher for the interpretive exhibition — 75% versus
38% full approval, although it is surprising how high the students rate the
traditional one at all. This may be due to the fact, shared in personal
conversations before and after the experiment, that many of them are
entering the museum for the first time and perhaps everything is interesting
to them. At the same time, there is no disapproval at all shown towards the
interpretive exhibition, while there is such towards the traditional one.
Respondents find more meaning in the interpretive exhibition — 92% in total,
than in the traditional one — 67% in total, with 60% of all participants finding
the connection personal. The new exhibition managed to arouse curiosity in
almost all respondents, while the traditional one — in about half. Not all of
them went one step further and thought more deeply about the presented
topic. 79% did so in relation to the new exhibition and nearly 50% in relation
to the traditional one. The only thing that respondents agreed on was that the
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interpretive exhibit was very entertaining for them. This can be considered a
major success, as it is very difficult to “lighten up” sensitive topics like death,
even when they are universal concepts. Surprisingly, 30% responded that
they also found the traditional exhibit to be quite entertaining.

The answers to the question of whether participants found the
exhibition interesting clearly show the difference between interpreted and
non-interpreted factual information. The subject matter presented by the
tombstones is practically the same, but while with the traditional display,
respondents’ opinions vary across the range of possible answers, the
interpretation has been able to eliminate the lack of interest among young
people. A similar number of participants in both exhibitions claim to be able
to better appreciate cultural heritage. This may mean that even entering a
museum for the first time can change young people’s attitudes towards their
heritage. 63% of participants are strongly convinced that the interpretive
display would make the museum a more interesting place to visit; 29%
believe that this is very likely. In contrast with the traditional display, only
8% are convinced of its ability to make the museum more attractive to visit,
and 42% consider this to be a possibility. Nearly 90% of respondents would
go to the museum to see the interpretive exhibition if they heard about it from
other people. Regarding the traditional exhibition, more than half would
either categorically not go to see it, or would not be sure whether they would
or would not want to. The situation is similar when asked whether the
participants would recommend the exhibition to their friends.

From the third group of participants in the experiment - students
from the Seventh Primary School of Kuzman Shapkarev in Blagoevgrad, 10
answers were received, also comparing the "old" and "new" exhibitions. This
is the only group of participants in the experiment that evaluates both the
traditional and the interpretive exhibition almost equally high, with the
percentage of categorical approval being even higher for the traditional one.
The simplest explanation is that the interpretation of heritage does not make
a different impression on primary school students; however, it should be
borne in mind that this group of respondents often come to the museum, led
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by their class leader, and participate in various initiatives. It could be
assumed that they associate the museum with pleasant, interesting and
meaningful emotions, and that they positively accept everything that is
offered to them there. Another possible explanation is that this particular way
of interpreting the chosen theme is not appropriate for the age group. The
participants are unanimous on only two issues — that the interpretive
exhibition would attract more people to the museum and that they would
recommend it to a friend (100% versus 60% for the traditional one).

As aresult of the experiment conducted within the framework of this
study on the application of the heritage interpretation toolkit to the
contemporary Bulgarian museum, some important conclusions can be
drawn. The first is that Bulgarian audiences are no different from those in
other countries and react positively to the experience that the interpretation
offers. The second important conclusion is that museum experts demonstrate
approval and understanding of this approach and are practically ready to
apply it if certain accompanying conditions are met, especially changes in
the museum environment. Thirdly, the experiment proves that heritage
interpretation “works” in any space, at any time, with any topic and with any
audience — as long as it is planned correctly.

In the last part of the Third Chapter of the dissertation, based on the
results obtained from the research, strategic recommendations for the
revitalization of RHM — Blagoevgrad on the cultural tourism market in
Bulgaria are formulated. The recommended measures are based on heritage
interpretation as a universal strategic approach for the market realization of
the museum.

One group of measures is oriented towards museum exhibitions.
With regard to permanent exhibitions, it is recommended to start with a
partial renovation of the exhibitions within the framework of what is legally
permissible. Partial renovation may include replacing the texts in the
exhibitions with interpreted information on the relevant topics and
rearranging the exhibits in accordance with the interpretive stories that will
be told; adding individual interpretive modules to the exhibitions to engage
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the audience; developing interpretive audio scripts for the exhibitions;
preparation of interpretive self-guide materials (on paper or electronic;
partial redesign, where and to the extent possible, in order to achieve
compliance with the interpretative scenarios.

For temporary exhibitions, it is recommended that they be planned
and implemented using the full means of interpretation. An example of such
an exhibition could be: "The Petrified Heroes of Socialism", which would
tell the story of the monuments erected in the city during the socialist period.
Digitization is a process that is recommended to be applied to museum
exhibitions, together with methods of heritage interpretation, to provide
multi-layered experiences for visitors.

Another group of recommended measures is aimed at developing a
set of attractive tourist services based on the heritage interpretation toolkit.
One of the first priorities is the development of interpretive talks for the
exhibitions in RHM — Blagoevgrad and replacing the current ones, which
essentially represent educational literature. Interpretive activities for visitors
should be upgraded for other target groups besides children and expanded
with the help of the interpretation toolkit. There is an urgent need to develop
a better offer for the adjacent Revival quarter of Varosha through interpretive
routes. RHM — Blagoevgrad should also focus its efforts on organizing
tourist events. Using the tools of interpretation, events celebrating holidays
from the national calendar, important historical dates, etc. can be enriched.

The dissertation also includes a proposed Framework for creating
a strategy for the revitalization of museums in Bulgaria. It is also based on
the principles and tools of heritage interpretation, which makes it universal.

The proposed structure for the Strategy includes the following:

Part One: Summary of the baseline situation regarding the
museum and cultural tourism

A. Summary of the internal environment factors

1. Material and technical base
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Museum building/s — with their own history as historic monuments;
architectural and artistic features; significance.

External spaces — yards, gardens, antres, etc., which can be
incorporated in the supply of tourism services.

Internal spaces — halls, corridors, foyers, staircases, landings where
various tourist activities can be developed.

Museum assets — showcases of all types but mostly modern ones;
pedestals, boards, etc., which can provide opportunities for a livelier
exhibiting.

Outdoor sites — fortresses, archaeological sites — suitable for
organizing interpretive routes, activities, events.

2. Museum funds / collections

Thematic groups — which can be formed into interesting themes for
interpretation.

“Charismatic” objects — which stand out among other artifacts by
external features, history or significance.

3. Exhibitions

Permanent — they are the main “raw material” for work in the
museum and the core of the tourist offer. State of permanent exhibitions.

Temporary — what ready-made exhibitions are there in the funds that
can be used, in whole or in part, for new activities?

Virtual — digitized content is a resource with great potential in
assembling a tourist product.

4. Currently offered services for visitors

Talks — overview, specialized, in different languages. They are part
of the core resource of the museum, as they accompany the exhibitions.

Audio guide — in what form is it available, what information does it
contain.
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Digital products — AR/VR, other electronic services, in what form
can they be used.

Tourist routes — actually assembled routes, with a starting point,
route and end point, which visitors can travel on their own or with a
guide/tour guide from the museum.

Activities — those that are actually offered by the museum, not those
that “can be organized”.

Shop — presence of a museum shop or stand, a summarized
description of the offered assortment

5. Events organized by the museum

Events with a touristic focus — festivals, special holidays celebrated
in the museum, summer children's schools and archaeological schools,
creative studios and craft workshops.

6. Information provision and marketing

Information provision for tourism purposes — signboards, info
boards, posters about the museum throughout the settlement; information
materials about the museum and the services offered; provision of electronic
information via a website / other sources.

Tourism marketing — traditional and e-marketing. This includes
elements of the marketing mix such as pricing policy and ensuring
accessibility; market positioning and branding; advertising measures.

7. Human resources

Museum workers — members of the museum team who are trained
and/or should be prepared to welcome visitors.

Partners — organizations, institutions, businesses and individuals
with whom the museum works and this is related to tourism.

B. Summary of external factors

1. State of (cultural) tourism in the destination

Types of tourism that are developing — winter ski tourism, summer
sea tourism, mountain hiking, city tours, etc.
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State of cultural tourism — is it a factor for the destination; are there
established cultural and tourist sites nearby that can be combined with it?

Current attendance of the destination — as far as data is available.

2. Key actors

The list will probably partially duplicate the museum partners
described above, but the idea here is to achieve a complete picture of the

stakeholders who can become future partners of the museum in tourism
development.

Part Two: Strategic vision and goals, measures to achieve them
A. Strategic vision and goals

Vision (in the selected time horizon) — should formulate the desired
state towards which management and organizational activity should be
oriented at the end of this period.

Main strategic goal — what the museum should strive for in order to
fulfill the desired vision. Example: “Revitalization of the museum as an
object of (cultural) tourism.”

Subgoals — can also be viewed as tasks that the museum must
complete to achieve the main strategic goal.

B. Measures to achieve the objectives

1. Applying the tools of heritage interpretation to all museum
exhibitions.

Measure 1.1. Renewing permanent exhibitions

The first applicable approach is to update the design - fully or
partially. There are many possibilities, for example: changing the color
palette; rearranging the exhibits in different angles and perspectives;
reformatting all texts; printing high-quality images; changing the lighting.
Changes in the design should be made in sync with the application of the
tools of interpretation - storytelling for individual or groups of exhibits; using
comparisons, metaphors, disproportions in size, changing points of view,
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etc.; involving visitors through simple techniques from the "Questions and
Answers" group or treasure hunts, etc.

Measure 1.2. Creating interpretive temporary exhibitions

Everything said about permanent exhibitions above also applies to
temporary ones, with the valuable addition that the temporary exhibition can
be planned entirely as interpretive from the moment it is created. In this case,
each exhibition will tell a complete story, constructed around a chosen
message to the audience.

Measure 1.3. Creating exhibitions by visitors

The modern museum, which strives to be successful as a tourist site
and to create experiences for its visitors, can gain a lot from offering creative
spaces for guests. For example, to arrange at their discretion (parts of) an
exhibition with replicas of real artifacts from the museum's collections. To
select information and prepare texts for it. To provide ideas for design. The
possibilities are endless.

2. Developing a set of attractive tourist services based on the
toolkit of heritage interpretation.

Measure 2.1. Development of interpretive talks

Updating the talks with the means of interpretation will create a
quality tourist service. If it is impossible to provide an interpreter on site,
s/he can be replaced by a paper self-guide or a mobile device.

Measure 2.2. Development of interpretive activities

It is necessary to develop activities for other target groups of guests
besides children and to structure them as visitor services with the appropriate
price. Examples of suitable interpretive activities in the museum: recreating
various traditional practices and rituals with audience participation; short
hobby courses in arts or crafts; demonstrations of traditional cuisine with
tastings and audience participation; treasure hunt games, etc.

Measure 2.3. Development of interpretive routes
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It is appropriate to offer them to connect the different museum sites
at a given location, to tour an outdoor museum site or to enrich the experience
at the destination.

Measure 2.4. Developing interpretive tourism events

Organizing a tourism event follows slightly different rules than
simply celebrating a holiday. To begin with, the focus is on the visitor
experience, their comfort and entertainment, and then all other
considerations.

3. Implementation of targeted and professional marketing,
integrating the principles of heritage interpretation.

Measure 3.1. Visitor management

At a minimum, it is necessary to identify target customer groups and
plan measures for their satisfaction.

Measure 3.2. Branding approach

In this part of the Strategy, the museum should choose to brand itself
as a tourist site. Its usual place is as a cultural tourism site, but of course the
team can decide otherwise.

Measure 3.3. Pricing policy

Like branding, pricing policy is part of the marketing mix. The
museum should decide on price levels for different target groups of visitors,
discounts on various occasions, free days, etc.

Measure 3.4. PR and advertising measures

Printed materials - publication and distribution of advertising
brochures, leaflets, flyers, albums, museum catalogs, children's books,
posters, postcards, etc.

Souvenirs — part of the printed materials are also souvenirs, but the
range of the assortment can be much wider. It is advisable to have a choice
of expensive and valuable souvenirs and smaller ones that are accessible to
a wider range of consumers.

46



Participation in tourist exhibitions — in Bulgaria, two exhibitions are
suitable: Vacation in Sofia and Cultural Tourism in Veliko Tarnovo.
Participation in exhibitions outside the country is usually more difficult for
single tourist sites.

Working with tour operators — companies are gradually reorienting
and starting to offer individual boutique programs for small groups of clients.
This is where museums with their new interpretive offers can come in.

Fam events for journalists and influencers — organizing special
events with their participation, getting feedback in the form of publications
and broadcasts.

Website — in order to perform marketing functions, websites must
have a modern, attractive design, be easy to use and navigate; contain at least
the minimum necessary tourist information and not be cluttered with other
types of data that are not of interest to users. It is unacceptable to have
outdated information and non-working sections.

Social networks — Facebook is the most popular social network in
Bulgaria but Instagram and TikTok should not be ignored, as well as
YouTube. The content must be attractive and museums can work extensively
with partners in this regard.

Mail advertising — the traditional marketing method of sending
advertising materials to the mailboxes of residents of certain settlements /
regions is today combined with email marketing, or sending marketing
messages to the e-mails of target groups of users.

Direct advertising — these are advertisements published in printed
press, broadcasted on radio and television, and recently uploaded to
appropriate websites and platforms on the Internet.

4. Increasing the friendliness of the museum for different target
groups of visitors.

Measure 4.1. Increasing general hospitality
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Measures to increase general hospitality in the museum should
include clear messages of “Welcome” at all approaches and at all levels of
visitor service.

Measure 4.2. Improvements in infrastructure and material base

The majority of Bulgarian museums have serious deficits in terms of
maintenance of the material base. This is where museums should prioritize
their needs in this direction in their tourism strategy.

C. Operational plan for implementation of the Strategy

In order for a strategy not to remain only “on paper”, in the end it is
necessary to develop an Operational Plan for its implementation, which
should foresee the necessary resources — material, human, time and financial.

Iv. CONCLUSION

This dissertation proves the hypothesis that heritage interpretation is
a universal strategy that museums in a global aspect and in Bulgaria in
particular could use to revitalize their role on the cultural tourism market.

For this purpose, a review of the literary sources related to this topic
was made, and an assessment of the availability and deficiencies in scientific
knowledge at the current stage was accomplished. Research goals and
objectives were formulated and appropriate research methods were selected
for their achievement. The objects of study were selected at several territorial
levels - international, national, regional and local. A review of the theoretical
statements regarding heritage interpretation and the practical applications of
the tools used in museums was made.

Over 70 museums from 16 countries, 5 national Bulgarian museums
and 26 Regional historical museums in Bulgaria were studied. Six
international case studies were described, which illustrate six different
strategic approaches to the successful performance of museums on the
cultural tourism market. Two case studies from among the national museums
in Bulgaria were also described. A comparative assessment of 24 regional
historical museums in Bulgaria was carried out on five pre-defined topics.
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In-depth interviews were conducted with experts from RHM — Blagoevgrad
to assess the role and place of the museum at the local level. The results of
this part of the study were systematized, summarized and analyzed. The
conclusion was drawn that they support the formulated scientific thesis
regarding the interpretation of heritage.

In the second part of the study, an experiment was constructed and
conducted on the application of interpretation tools to a specific existing
exhibition in RHM — Blagoevgrad. An alternative interpretive exhibition
with the theme “Plan your Afterlife” was designed, the exhibition was
prototyped and it was tested with three different target audiences: museum
experts, students and pupils. To report the results and effect of the
experiment, a questionnaire survey was conducted among the participants.
Here too, the conclusion was drawn that the conducted experiment supports
the formulated scientific thesis of the present study.

Based on the results of the research, strategic guidelines have been
formulated for RHM - Blagoevgrad, which will support its revitalization on
the cultural tourism market by using the methods and tools of heritage
interpretation. In order to maximize the practical effect of the research
activity, a framework for a Strategy for the Revitalization of the Museum as
a Cultural Tourism Site has been prepared, which is applicable to all
museums at all levels of management.

Museums have all the prerequisites for successful performance on
the cultural tourism market. They are treasuries of valuable cultural and
historical heritage; they have experts who are in a position to present the
relevant heritage, as well as partner networks - a source of support and
additional resources. At the same time, the market positions of museums as
tourist sites are not at the required level. The reasons for this are multifaceted
and can vary from inadequate legislation to unfavorable market conditions.
An additional complication is the fact that this is happening against the
backdrop of a rapidly changing society, including changes in the
consumption of culture and travel.
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In order for the museum to take its rightful place on the cultural
tourism market, it is necessary to choose the right strategic approach and plan
specific measures and actions towards it. Heritage interpretation is a
universal approach that will meet the needs of museums in terms of tourism
and will help them fit into the rapidly changing reality of the new era.

The results achieved from the development of the dissertation work
have been approbated. Parts of the research have been published in
specialized scientific journals and presented at scientific forums. The
absence of sufficient research on the interpretation of heritage in Bulgaria
gives the dissertation work a theoretical-and-applied character.

V. REFERENCE TO THE CONTRIBUTIONS OF THE
DISSERTATION

The dissertation includes scientific and applied results that provide a
universal contribution to the work of museums in relation to their natural
place and role as cultural tourism sites.

1. Scientific knowledge regarding cultural tourism and museums as
specific objects has been systematized, and has been supplemented with a
study of the relationship between them.

2. Various strategic approaches for the revitalization of museums on
the cultural tourism market have been studied, including in relation to
permanent and temporary exhibitions, general hospitality and visitor
services.

3. The concept of heritage interpretation has been introduced in
relation to the adaptation of museums to the new realities in tourism in
general and in cultural tourism in particular, and its applicability and
significance at different levels and in different conditions has been studied.

4. Guidelines and recommendations for the revitalization of the
museum on the cultural tourism market have been formulated, based on a
selected model museum and when applying the heritage interpretation
toolkit.
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5. A framework has been conceptualized for the preparation of a
Strategy for the Revitalization of Museums in Bulgaria, which is based on
the interpretation of heritage as a universal approach and is applicable to all
museums.
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