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PELIEH3 U

ot npo¢. a-p Mapus Crankosa
Ha JUCEePTALMOHEH TPY] 32 NPUCHKIAHEe HA 00pa30BATEIHATA U HAYYHA CTeNeH
“IOKTOP” MO TOKTOPCKa nmporpama ,,IkoHoMuka u ynpasJjienue Ha typusma* B I1H 3.9

Typuszsm

Ha tema “ PEKVIAMHUA MOJEJIX B XOTEJIMEPCTBOTO ”

¢ aBTop bearpuc buceposa Biagumuposa, penoseH nokropant kbM Kareapa

» 1ypn3bM” Ha Cronanckus ¢gakyarer npu O3V ,,H. Puncku” — Biaroesrpan

Hay4yen pbkoBoauTen: xou. a-p Teonopa Kupsikosa-/{uneBa

Hacrosmara perieHs3us € M3rorseHa 1o npoueaypara 3a my0JnyHa 3alluTa Ha peJOBEH
JOKTOPAHT KbM Katenpa ,,[ypu3bMm* Ha Cronanckus dakynret npu O3V ,,Heodur Puncku®,
bnaroesrpan - bearpuc bucepoa Bnagumupoa. CnoOpazeHa € U CHOTBETCTBAa Ha
M3MCKBAaHUATA Ha 3aKOHA 3a pa3BUTHE HA akKaJeMU4YHHs cbhcTaB B PemyOnmka bbarapus
(BPACPD), IlpaBunHuka 3a HeroBoTo npuiarase, 3BO, kakro u neicTBaiiuTe BBTPELIHU
npasuia Ha FO3Y ,,Heodut Puncku” — brnaroesrpa.

OcHoBaHMe 3a IPEJCTaBsSHE HAa PELEH3MITA: Y4acTHe B ChCTaBa HAa HAYYHOTO XKYpPH IO
3alUTa Ha JUCEPTAIIMOHHMS TPy, chriiacHo 3amoBen Ne 1103/24.04.2026 r. Ha 3am. pekTopa
no HUJI na KO3V ,Heodur Puncku“ — bnaroesrpan 3a mpoBexaaHe Ha Mpoleaypa 3a
npunobuane Ha OHC ,,Jloxtop* B I[IH 3.9 Typussm, nokropcka nporpama “MkoHOMHKA U

yIpaBlieHUE Ha TypU3Ma.
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buorpadguynmu J1aHHU 32 TOKTOPAaHTA

bearpuc buceposa Bnamumupoa e pokropant kbM Karegpa ,,TypuzeM” Ha
Cronanckus dakynrer npu FO3Y ,,Heoput Puncku”. 3auncnen e va 22/07/2021 r., B penoBHa
dhopma Ha 00ydeHHE U TeMa Ha TucepTaluoHHUs Tpy A "PexmaMHu Mo1eu B XOTETUEPCTBOTO" .

bearpuc BrmagumupoBa mma cpenHo mpodecroHamHo oOpa3oBaHHE B 00JlacTTa Ha
npodecrnoHaHOTO 00pa3oBaHHE MO TYpu3bM, mnpuaodomro mexay 2009 r. m 2013 1. B
[Tpodecnonanna ruMHa3us IO THPrOBUS U PECTOPAHTHOPCTBO — rp. Bpama. B nepuoma 2013—
2017 r. ce e obywaan no crnenuanHocT "Typuzsm" B OKC ,bakanaBwsp® B CromaHcKus
dakynrer npu O3V ,Heodut Puicku”. Kem 2018 1. € Beue maructsp mo "MexayHapoaeH
TypU3bM'", KOSITO CTETIEH 3aBbpIlIBa B CHUIOTO BUCILE yUMIMILE. Bianee aHIIUMICKY €3HUK.

Hokropant Brnaaumuposa ot 2016 1. paboTu KaTo aAIMUHUCTPATOP B Y HUBEPCUTETCKU
neHTwsp "baunnoBo", FOro3ananen ynusepcuret "Heodur Puncku" biaroesrpaa. B pamkure
Ha JIOKTOpCKaTa mporpama, 1mo Kosto ce odydana, ot 2025 T. € aHTaXKHpaHa KaTo XOHOPYBaH
npenojaBaTesl KbM Kareapa ,, [ypusbM. Bb310keHO W € IpoBekaaHe Ha CEMUHapHU
YIOpaKHEHUS B clienUaIHoCTUTE ,, TypusspmM® U ,,YCTONYMB Typu3bM™ 10 AUCLUILIMHU KaTo:
,,CBOOOHO BpeMe U KauecTBO Ha XUBOT, ,, Typu3bpm Ha bankancku pernosn*, ,,MapKkeTHUHT B

Typu3Ma“, ,,YpaBjieHue Ha €KOJIOTHYHU ChOUTHS U pecTHBaAIH U JIp.

AKTYaJIHOCT Ha TeMaTa

JlvcepTalluOHHUAT TPy pa3rilex/1a U3KIIOYUTEIHO aKTyasIeH aclleKT Ha ChBpEMEHHaTa
TypUCTHUYECKA MHIYCTpUs — TpaHCc(OopMalMsITa Ha peKiIaMHaTa KOMyHHMKAallKs B yCIOBUATA Ha
AUTHTAJM3AIUA ¥ HKOHOMHMKA HA NMPEKUBABAHUATA. ABTOPHT NPABUIHO UIACHTUDUIIMPA,
4C TPpaAUIUMOHHUTEC PCKIIaMHU MOJIACIIN Fy6$IT 4qaCT OT CBOdATa GQ)CKTI/IBHOCT, KOC€TO Hajiara
MHTETPUPAHETO HA HOBU MOJIXOH, OPUEHTHPAHU KbM EMOLMOHAIHATA BPb3Ka U HHTEpaKLUATA
¢ norpeburens. M3cneaBaHeTo € cBOEBPEMEHHO, Thi KaTo Ipesiara KOHLEeNTyalu3anus Ha
KOMYHUKaIUATa, choOpa3eHa ¢ ,,HOBaTa AMTHTAJIHA pPEANHOCT. Temara e akTyajdHa U B
KOHTEKCTa Ha OBJIrapCKOTO U EBPOMEHCKOTO XOTEIMEPCTBO, KaKTO W Jla TO CHIIOCTABU C

TUHAMUKaTa B IUTUTATHATA TpaHCHopMaIus.

O01mo npeacraBsiHe HA TUCEPTAUUOHHUS TPYA

ITo mpomenypata 3a myOnMYHA 3alIdTa € MPEICTABEH AMCEPTALMOHEH TPy,
aBTopedepar, cmpaBkH, MyONUKaMu u aBTOOMOTpadus Ha HoKTOpaHT Braaumuposa. B
aBTOopedepara ca BKIIOUYEHH CIUCHIH C MyOJIMKAIMY U ¢ TPUHOCH, PEATU3UPAHH B PE3yJITaT Ha

u3cieqBaHeTo. MarepuannuTe ca B €NEKTPOHeH BapuaHT. [IpuioxkeHa € W copaBka 3a



M3IIBJIHEHHE HA MUHUMAJTHUTE HauMOHAIHYU u3nckBanus 3a OHC ,,JlokTop®, OT KOSTO € BUAHO,
Yye Te c€ U3M'BJIHABAT OT KaHAMAaTa, KAKTO U OTYET 32 aBTEHTUYHOCT Ha TEKCT OT MporpaMara
iThenticate.

HucepranmoHHuAT Tpy . Ha bearpuc Bimanumuposa e ¢ o6t o6em ot 235 cranmgapTHU
CTpaHUIIM, OT KOUTO OCHOBEH TEKCT 197 cTpanunu. B CTpyKTypHO OTHOIIEHHE CE€ ChbCTOU OT
VBon, Tpu rnasu, 3akmodyenue, bubnuorpadus u [Ipunoxkenus. Taka npencraBeH, TpyIbT €
KOHCTPYHUPAH, CIOpe] TUIMYHATA paMKa Ha U3MCKBAHMSITA 32 KOMIIO3ULIMOHHO U ChpPa3MEPHO
pasmoiokeHue Ha oTaenHuTe TaaBu. [Ipunoxenusara ca oOII0 YeTUPH W BKJIIOYBAT JaHHU 3a
MPEIBAPUTEIIHOTO MIPOYyUYBaHE HAa OBITapCKU XOTENH, KAKTO U ChIbPKAHUETO HA ChCTABEHUTE
Y U3MOJI3BAaHU aHKETHHW KapTU. B Hauanoro Ha pa3paboTkaTa € MpencTaBeH CHUCHK Ha 15
tabmuim u 30 Gurypu, WIOCTpUpaIy H3CIeABAHETO.

[TocraBeH BBB (pokyca Ha TypHCTUYECKAaTa WHIYCTPHS, AUCEPTALIMOHHUAT TPYI ce
oTaM4aBa ¢ (QopMylupaHa akTyajdHa NpoOjiemMaTHKa, HacoyeHa KbM H3CIe[BaHe Ha
pEKJIaMHUTE MOJENIM B XOTEIUEPCTBOTO. B KOHTEKCTa, B KOWTO € IMOCTaBEH, MpOcCieasiBa
JTUHAMUYHUTE TPOMEHM B JUTHTAJIHATA KOMYHHUKAIlMOHHA cpeJa M HMKOHOMHKaTa Ha
MpeXuBsiBaHUATa. B yBonHaTa 4yacT, aBTOpBT apryMEHTHpa YyOEIUTENIHO 3HAYMMOCTTa Ha
TeMaTa, KaTro TMpociieAsBa pa3BUTHETO Ha peKiaMara OT TPAAUIMOHHUTE (GOpMH KbM
CHhBPEMEHHUTE JUTUTATHA U UHTEPAKTUBHHU MOJIENIM Ha KOMyHUKanus. HampaBeH e o0xBaTeH
mperjien Ha crnenu(UKUTe Ha peKiiaMHaTa NEeHHOCT B XOTEIHEPCTBOTO, KaTO AaKIEHTHT €
ITIOCTaBEH BbPXY EMOLMOHAIHOTO Bb3/I€HCTBHE, IEPCOHATM3UPAHATA KOMYHUKALHUS, POJIATA HA
TUTUTAIHUTE MIATPOPMH, MOTPEOUTEICKOTO ChIbpPKAHUE M YIPABICHUETO HAa KIMEHTCKUTE
B3auMooOTHoIeHUs. [lo TO3uW HauuH, aKTyalHOCTTa Ha HU3CIIEBAHETO € apryMEHTHpaHa
MOCJIEIOBATEITHO U JIOTUYECKU U3AbPKAHO, UMEHHO, TOCPEJICTBOM aHAIN3 HA ChbBPEMEHHUTE
TEHJICHIIMM B TYPUCTUYECKATA WHIAYCTPUsS — IUTUTANIM3aLUs, HApacTBallla KOHKYPEHLHS,
MIPOMEHU B MOTPEOUTENICKOTO NIOBE/IEHUE, Bb3/ICUCTBUE HAa COLIMATTHUTE MENH, U3I0JI3BAaHE Ha
M3KYCTBEH HMHTEJCKT W HEOOXOTUMOCT OT MHTErPUPAHU peKjamMHH crpaTeruu. CreaBaiiku
mooOHa paMKa, JOKTOpaHT BiaquMupoBa mpuBexaa JOBOAM B MOJKPeNa Ha HEOOX0IMMOCTTa
0T pa3paboTBaHE Ha KOHLENTYyaJleH MOJIeNl Ha peKjaMHaTa KOMYHHKAIUS B XOTEIHEPCTBOTO,
cbOOpa3eH ¢ HOBUTE (OpPMH Ha B3aUMOJEHCTBUE MEXKAY XOTEJICKUTE NPEIIpUITUS U
TYPUCTHTE.

YBogHAaTa YacT OCTaBs BICUATIICHHE 3a J00pe CTPYKTYpPHpPaHO, KOHIICTITYyallHO
00OCHOBAaHO M METOJIOJIOTMUYECKH 00E3MeUeHO Hay4YHO H3ClieiBaHE. ABTOPBHT JIEMOHCTpUpA
Mo3HaBaHE Ha MpobjemaThkaTa, CIOCOOHOCT 3a AaHATUTUYHO MHUCJIEHE M yMEHHE 3a

CUCTeMAaTH3HpaHe Ha CHelNU(pUYHUTE KOMYHUKALMOHHM Tpouecd B cdepara Ha



XOTEIMEePCTBOTO M TypUCTHUeckaTa pekiama. OOekrTa, mpeaMera, LeATa W 33JadyuTe Ha
U3CIeIBAaHETO ca (OPMYIIUPaHU SICHO, KOHKPETHO U B JIOTHUECKa B3aUMOBPH3Ka. Te ouepraBar
MOCJIeIOBAaTE€IHA HAyYHOM3CJIEAOBATENICKa paMKa, KOSTO TO3BOJSIBA TMOCTUTAHETO Ha
nocraBeHara 1ei. [lonoxuTenHo cienBa ga ce OleHH NpeAcTaBeHaTa JieTaiiHa pa3paboTka Ha
METOJIOJIOTHATA Ha u3cieaBaHeTo. M30paHusiT cMeceH METOAOJOTHYEH MOJAXOJ, ChUYeTaBall]
TEOPETHUYEH aHAJIU3, KOJIMYECTBEHH M KAaYECTBEHU METO/H, € a/ICKBATEH HA MOCTABEHUTE LIeJIN
Y Ch3J1aBa MPEANOCTABKH 32 MOJIy9YaBaHe HAa HAJICKTHHU U IPAKTHUECKU MPUITOKUMH PE3YITATH.

Te3aTta Ha TucepTalOHHUS TPy € (opMyHpaHa sICHO U OTpa3siBa OCHOBHATA Hay4YHa
JIOTHKA Ha U3cieBaHeTo. T HaMupa nocienBamna peQepeHius B U3BeeHUTEe HAYYHH IIPUHOCH
U TPaKTHYECKa TPUIIOKUMOCT, B KOPECIIOHICHIIUS C MPEAMETa U MEeUTe Ha pa3padoTkaTa u
OouepTaBaT BB3MOXKHOCTH 3a TPUIIOKEHHE Ha pEe3ylTaTUTEe KAKTO B HAy4YeH, Taka W B
YIPaBIEHCKU aCIHEKT.

B wMeromonornunata wact, b. BmagumupoBa meMoHCTpupa CHOCOOHOCT 3a
CUCTeMAaTH3HMpaHe U KOHIENTYyaTu3upaHe Ha pa3IndHu PEKIaMHU MOJIETTH B XOTEIHEPCTBOTO,
Karo Trd OOBBP3Ba C KOHKPETHH HM3MEPEHHUS W TOKa3aTelld 3a EMIUPUYHO HU3CJIC/IBAHE.
[TonoxxutenHo cieiBa /a ce OLUEHH U CTPEMEXBT KbM CHIIOCTAaBIHE Ha yIpaBlieHCKaTa U
MoTpeOuTeNCcKaTa MepCreKkTUBa, KOeTO MpHAaBa AOMBIHUTEIHA aHAJUTHYHA CTOWHOCT Ha
W3CIIE/IBAHETO.

I'nasa I[IbpBa ,, Teopemuunu ocnosu na pexramuama oetinocm. CvuyHocm u cneyuguxa
Ha mypucmuyeckama pekiama 6 unoycmpuama na xomenuepcmeomo “ (ctp.16-62) uzcneasa
reHesuca Ha pekjiamarta, creur@ukara Ha XOTEJICKUS MPOAYKT U BIUSHUETO HA PA3IUUYHUTE
BHJIOBE MapKETUHT (IUPEKTEH, pelalluoOHeH, ceH30peH). Tyk ciieqiBa 1a ce nmojgyeprae onura Ha
JOKTOpaHTa 3a TPAKTOBKA BHPXY 3a TSIXHOTO MPOEKIIMOHHO BIUSIHUE BHPXY pekiamara (ctp.44
-52) u pekJiaMHaTa KOMYHHKaIIUs, BbOOIIIE.

I'maBa Bropa ,, Teopemuxo-npunosxxcnu modenu u cmpamezuu 3a ONMuMusupane Ha
pekaiamuo 6wv30eticmeue. Ocobenocmu 6 xomenuepcmeomo“ (ctp.63-139) mpocnenssa
€BOJIIOIMSATA KbM JUTUTAIHA WHTEPAKIHS U aHATH3UPA MOAPOOHO KIACHYECKU MOJEIH KaTo
AIDA u DAGMAR, mnpeuynenn mnpe3 crnenudukara Ha XOTEIHUEPCTBOTO. JIOKTOpaHT
BnagumupoBa ce crivpa Ha U3M0JI3BaHe HA CMECEH M3CIIEI0BATENICKU IU3aiiH, KaTo 000CHOBaBa
IBaTa My KOMIIOHEHTAa - Ka4eCTBEH M KOJMYECTBEH — OpHEHTHpailku ro B cJleaHara
MOCJIeI0BATEITHOCT:

- meopemuder aHajlu3 Ha pexKiamHomo év30eticmeue u esojiryusisma Ha Mooenume

(AIDA, DAGMAR, McKinsey 7S);



- npeosapumentno npoyusare Ha 150 mecma 3a Hacmawnssame 6 bwacapus 3a
VCMAaHoBs8aHe HA peKIaMHUmMe KOHCMAHMU; NpOo8exdcOaHe Ha 08e NapaleiHu aHKemHu
npoy46aHus: Nwvpeo: cped 45 Xomencku MeHUONCHPU, KOUMO Npeocmassam YNpasieHcKd
nepcnekmused, Kamo e NOmvpCceHo MHeHUe U Ha MeXCOYHapOOHU Xomeauepu, 1 6mopo — cped
101 mypucmu, kamo myK e NOmMvbpceHa U AHAIUUPAHa NOMpeoUmeIcKama nepcnekmuaa.

OmnpeneneHo, u30paHUAT TOAXOA TO3BOJISIBA Ha JOKTOpaHTa Jia M3BBPIIU
CHIIOCTABUTEJICH aHAIIM3 U J1a BAIUIUPA TEOPETUUHUTE MOJIENU Mpe3 Mpu3MaTa Ha TeOpUsTa,
OT e/lHa CTpaHa, M Ha peajiHaTa MpakTuka — oT Apyra. [Ipeanoxen e o6XBaTeH Morieq BbpXy
JUHEWHAa KOMYHHUKanus ¥ (pakTopuTte, BIMSCIIM BHPXY pekiaMHuTe mMonenu (ctp.95-110).
ABTOPBT YCIENIHO apTyMEHTHPA POJIATa Ha TPHUAJaTa Ha TOCTONPUEMCTBOTO KaTO CHHEPTHUS Ha
CIIOMEHATUTE BeYe PEKIIAMHU KOMIIOHEHTH M CTPATETHH, 3a Ja C€ CTHTHE J0 KIACUYECKUTE
PEKJIaMHH MOJEIH.

I'naBa Tpeta ,, Memooonozus u emnupuyen ananus 3a uzgedxncoane Ha pexkiamHu Mooenu
6 mypusma‘ (ctp.140-194) mnpencraBs au3ailHa Ha H3CIAEABAHETO W PE3YJATATUTE OT
EMIUPUYHUTE MIPOYYBAHUS, 3aBBPIIBANKN ¢ U3BSKIAHETO HA PEKIIAMHUTE MOJeNnu. JlaHHuTE
OT JIBET€ AaHKETHU IPOYYBAHUS OPUEHTHPAT IO OTHOLICHHE Ha TIJIETHUTE TOYKU KbM
peKjamMHaTa AEMHOCT B XOTEIHEPCTBOTO OT CTpaHa Ha NMPO(ECHOHATUCTH U TYPHUCTH, KaTO
OTKpUBAT 3HAYMMOCTTa W JIOMHHHpAIIaTa poJsi HAa JIUTHTATHOTO U TMO3WIIMOHUPAHE B
CHeIHaTM3UPAHUTE XOTEJICKH IIaTPOpPMU U cOOCTBeHH caiiToBe. OTKpOeHa € Bce Mo-rojisiMaTa
poiis Ha conmanuuTe Mpexu (Hamp. Facebook u Instagram), karo ¢akTop, KOWTO BCHITHOCT
nonpuHacs 3a u30opa Ha xoren. Ha 6azara Ha MeTomonornyeckara 00OCHOBKA M MPOBEJCHU
MPOYYBAHHUS, TOKTOPAHTHT U3BEXK/IA MIECT PeKJIAMHH MOJeJIa, 0a3upaHu HA MPAOUYUOHHUS
MapKemuHe, Ha OUSUMATHUA MAPKEMUHe, Ha MAPKeMUH2a Ha CbObPICAHUETNO, HA MAPKEeMUHea
HA 83aUMOOMHOULEHUAMA, HA UHMEPAKMUBHAMA KOMYHUKAYUSA U HA UHDIYEHCHP MAPKEMUH2d.
OTkpuBa ce M aHaJM3 Ha PEKJIaMHUTE KOHCTAHTH, KAaTO JOMBJIBAI €lIeMEHT, 0e3 na Obae
M3pUYHO ONPEJCIICHO KaTo 3ajada Ha H3CIECABAHETO. ABTOPBHT, BCBHIIHOCT, € TpUET, 4e
BKJIFOUBAHETO MY III€ TIO3BOJIU M3BEXKIAHETO HA BAKHHU W3BOJIH, MPEACTABAIIN 0COOCHOCTHUTE
Ha (YHKIMOHHMPAHETO Ha peKjlaMara B XOTEJIHMEepPCTBOTO B TreHepaieH MiaH. Jlo6po
BIIEYATJICHWE TMpaBU M 4YacTTa, C KOATO TIJIaBaTa 3aBbpIIBa, KBIETO € IMpeicTaBeHa

KOHICIITyaIn3anusTa Ha KOMyHUKalluATa 4Yp€3 PEKIIaMHN MOJCIN B XOTCIIUCPCTBO.

OueHka Ha OCTUTHATUTE Pe3yJITATH
Penien3usra BbpXy IUCEPTAIIMOHHOTO M3CIIEIBAaHE MU MO3BOJISIBA J1a 3aKJIIOYa, Y€ TO €

BbB BHU]J I/IO6CM, ChOTBETCTBAIIlKM Ha CHCHI/I(bI/I‘IHI/ITC M3UCKBaHMWSA Ha 3aKoHa 3a Pa3sBUTHC



Ha aKaJeMUYHHS ChCTaB M HA TE3H, 3AJI0KEHU BHB BhTpentnus npaBwiHuK Ha FOro3amagHust
YHHBEPCHTET.

O06o00maBaiiky pasriexaaHara B IUCEPTALMOHHUS TPy Ipo0JieMaThKa, CUuTaM, 4e T
ce 3aHMMaBa C BBIPOC OT BAKHO 3HAUCHUE 3a OBJITAPCKUTE XOTear. OCHOBHUSAT pe3yniTaT OT
HEIHOTO pa3paboTBaHE € YCIEITHOTO W3BEKAaHe Ha 000 IIeCT pPeKJaMHH MojeJa,
NPHUCHIIM HA XOTEIMEPCTBOTO, KOMUTO ca OOOCHOBAaHM METOJIOJIOTMYHO U JIOKAa3aHU, 4pe3
Ka4yeCcTBEH M KOJMUYECTBEH aHAIU3. B o0u1 miaH, B Hay4eH U NPUIIOKEH acleKT, TO3H, KaKTO
ApYyTUTe HAayYHU M TPHIOKHU PE3YNTaTH OT W3CIEABAHETO, IOIMBJIBAT TEOPETHUHUTE
MPEJCTaBU 3a PEKIIaMHATa KOMYHHKAIUS B XOTEIMEPCTBOTO W MPEIOCTABST IMOTCHIMAIHATA
BB3MOKHOCT 3a XOTEJCKUTE TPEANPHUATUS [a PA3IMUPAT PEKIAMHUTE CH CTpPATerHMH H
KOMYHUKAITMOHHU TIOJIMTUKU B HOBA TOCOKa. MIMaliku peiBU/] TOBA, 4acT OT (POPMYITUPOBKUTE
BCBIIHOCT, UMAT IMO-CKOPO 0000IIaBam] U TEOPETUYCH Xapaktep. EMmupuuHuTe pesynraTu
HampuMmep, OM MOTJIO J1a ce MPEICTaBST M TO-pa3rbpHATO, C TO-TOJIIMAa KOHKPETHKA IPH
KOJIMYECTBEHU apryMEHTH, KOUTO Ja MOAKpENsAT HampaBeHute u3Boau. Lo ce oTHacs no
KOHIIETITyaJIH3alHsITa Ha KOMyHHUKalusATa Ha 6a3ara Ha U3BEJICHUTE PEKJIAMHU MOJICIH, IIPaBH
BIICYATIICHUE, Y€ TS € JIOTHYECKH apryMEHTHpaHa, HO Ha MeCTa OCTaBa HEIOCTAThYHO
KPUTHYHO TpoOiieMaru3upana. JIpyr MOMEHT B TOBa OTHOLICHHE € CBBP3aH C HEI0TaM
JeTaiiHaTa JAMCKYCHSl BBbpPXY MOTEHIHATHUTE TPOTUBOPEUUS MEXKIY Ppa3IHuHUTE
KOMYHUKAITMOHHU MOJIEIH, KaKTO U Ha Bb3MOKHUTE OIpaHUUYEHHS PH TSIXHOTO MPAKTHYECKO
WHTETPUPAHE B XOTEJICKUTE MPEIIPHUATHS C pa3iIideH Manal 1 rma3apHa OpUeHTAIIHSI.

0Ob606wenuemo Ha uzcied8anemo no36oA6a 0d ce ouepmae Habop om uU3800U:

- H3cnenBaHeTo HambJIHO OTrOBaps Ha 3aKOHOBUTE M BBTPEIIHOYHUBEPCUTETCKUTE
M3MCKBAHUS 32 MPUCHXKIAHE Ha 00pa3oBaTeNIHaTa M Hay4Ha CTeneH ,,JlokTop*;

- Temara e akTyanHa W JIOTHYECKH M3JI0KEHA, KaTO € OTAEJICHO 0COOCHO BHIMAaHUE Ha
MPOIECUTE HA JUTHTAIH3AIMS B TYPUCTHYECKATa WHAYCTPHUS, POJISATa HA COIMATHUTE
ME/INHU, W3MOJI3BaHETO Ha M3KYCTBEH HWHTENEKT, Pa3BUTHETO HA HWHTEPAKTHBHATA
KOMYHUKAIlUsl ¥ TPOMEHUTE B MOTPEOUTENCKOTO TOBeAeHHE. Upe3 Te3u akIeHTH
TeMara € TpeJCTaBeHa KaTo CHBPEMEHHA, MPAKTHUYECKH pEJIeBaHTHA W HAITBIHO
cboOpa3eHa ¢ IMHAMHUKATA Ha TYPUCTHUECKUS M XOTEIICKUS CEKTOD;

- BaxeH akIieHT e mocTaBeH U BbPXY BKIIOYBAHETO Ha JIBE PA3IMYHU EPCIICKTHBH — Ta3U
Ha XOTEJCKUTE MEHM/UKBPU M Ta3W Ha TYPUCTHTE, KOETO JOIPHHACS 3a IO-TOJsiMa
aHAJTMTHYHA 331bJI00UEHOCT ¥ Ha/IeXKTHOCT Ha pe3yiararuTte. [1o To3u HauMH ce ch3aaBa
BIIEYATIICHUE 32 JJOOPO BIIaJIeCHE HA HayyHATa METOOJIOTHS M YMEHHE 33 U3TPaXKIaHe

Ha TIOCJIE0BATENIEH U3CIEI0BATEICKN TU3AMH.



Hay4Hu 1 HayYHO-NIPUWJIOKHU MPUHOCH HA THCEPTANMOHHUS TPy

Hayynute ¥ NpUIOKHM NPUHOCU 10 JUCEPTALMOHHMS TPYH Ca IPEACTABEHU B
ABtopedepara. Ilpuemam mnpemioxkeHuTe QGOPMYITUPOBKH OT JOKTOPAHT U HAYyYCH
pbkoBoauTeNn. O000MaBaliKu T'H, 3 EJUTE Ha PEIEH3UATA, BUKIaM IPHHOCHUTE MOMEHTH B
MOCOKaTa Ha JOpa3BUBaHE Ha ChHINECTBYBAIIUTE 3HAHMS 32 pEKJIaMHAaTa KOMYHHKAIHS B
XOTEIHEePCTBOTO U Pa3padOTBaHE HA KOHIENTYaJICH MOJIEN Ha pEeKJIamMHaTa KOMYHUKAIHS B
XOTCJIIMCPCTBOTO. C‘II/ITaM, 4C NPUIIOKCHUCTO UM B PCKIIAMHUTC IMPAKTUKU B XOTCIIUCPCTBOTO,
MIPH TIOJI3BaHE Ha pa3pabOTEeHa KOHIENTyaIHa paMKa OW IONPUHECIIO 3a MO-100pU pe3yITaTu

B p€KJIaMHaTa KOMYHUKalWs, HHUIUUPAaHa OT CbOTBECTHUTE IPCAIIPUATHS.

KputuuHu 0ejie’kKku, BHIPOCH U MPENOPbKHU MO JUCEPTANMOHHUSA TPY

Hapen ¢ wu3peneHUTE IMOJOXKHUTECIHA CTPaHH, KbM MPEACTABEHOTO 3a PEICH3Us
JUCEPTAIMOHHO M3CJICIBAHEe MOTAaT jJa ObJaT OTIPABCHH M HIKOM OCJICKKH M MPEMOPHKH, C
ornen momoOpsiBaHe paboTara Ha KaHAMAaTa B OBbAemaTa My H3CIEIOBATENICKA ICHHOCT.
[To3BonsiBaM cu jaa oTdOenexa, ue JOKTopaHT Biangumuposa e 1o6pe 1a 00bpHE BHUMaHUE Ha
MpelHU3UpaHe Ha Pe3yJITaTUTE, TUCKYCHUATA M U3BOANWTE. BU3upaM KOMEHTHPAHHUTE TO-TOPE B
PEIICH3UATA YaCTH.

Boenpekn Te3u OenekKH, TEKCTHT JIEMOHCTPUpPA MHOTO J00pO TIO3HaBaHE Ha
ChBPEMEHHUTE TCHJICHIIMM B PEKJIAMHATa KOMYHHKAIMS B XOTEIHUEPCTBOTO M YCIEIIHO
oYepTaBa CTpEMEX KbM HM3Tpa)JaHe Ha ISUIOCTCH KOHIICIITYaJICH MOJEN, KOWTO 00eTuHsIBA
yIpaBlIeHCKaTa W IOTpeOuTeNIcKaTa mepcrnekTnBa. He oOTkpuBaM cpel NpeICTaBCHHTE
JOKYMEHTH M0 TpOoIeAypara, OT3WBH 3a MPEAIOKEeHATa KOHIENTyajdHa paMKa, KOETO
BCBHIIHOCT OM OMJIO 0COOCHO TOJIE3HO 3a JOKTOpaHTa. 3aTOBa MCKaM Ja MOCTaBsl CIETHUS
BbIIpoc: Ha 6azara Ha HanpaBeHOTO U3CleBaHe, KOH, criope Bac, Onxa Ouiaum MapKeTHHT MHKC
MMOXBAaTHUTE, KOUTO TPSOBA Ja ce M3IOJI3BAT MPU M3TPaKIaHETO HA ChBPEMEHHATa MAapPKETHHT

CTpaTerus 3a XOTeJNH, TaKa 4e Ja ce MOCTUTHAT Hail-e()eKTUBHU pe3ynTaTu?

0O00011€HO 3aKJTI0YEHNE M CTAHOBHUIIIE

Ot npezacraBeHara mo mpoleaypaTa 3a MyOoJuYHa 3aluTa Jucepranus, aBTopedepar,
myOJUKaluu W JIPYTH CHITBTCTBAIIM JOKYMEHTH, MOXE Ja Ce 3aKJIIoUd, 4Ye ca CHa3eHu
nsuckBanusita Ha 3PACPB u Bprpemnute 3a FOrozamanen ynusepcutet ,,Heoput Puiicku®,
npasuia. bearpuc buceposa BiagumupoBa 1eMOHCTpHUpa Ka4eCcTBa, OIUT U KOMIIETEHTHOCTH
3a MPOBEXKIAHE Ha CAMOCTOATENIHO HAy4yHO H3cieaBaHe. M3mbiaHun € u MHHMMyMma OT

M3UCKBaHUS BB Bpb3Ka ¢ 00ydeHueTo u npumoouBanero Ha OHC , Jloktop®. [Ipunoxen e u



OTYET 3a aBTEHTUYHOCT Ha TEeKCT OT mporpamara iThenticate. Mmaiiku mnpensun ToBa,
IpejiaraM Ha YBakaeMHUTe WIeHOBe Ha HaydHOTO Kypu Aa riacyBaT IOJOKHUTEIHO U Ja
B3EMar pelIeHne, ¢ KOeTo Jla Ce MPUCHIN Ha KaHauaara oOpazoBaTeHaTa U HaydyHaTa CTEIEeH
JOKTOP no ITH 3.9 TypussM 1no moKTopcka mporpama ,,JIKOHOMHUKa M YINpaBJieHUE Ha

Typu3Ma.
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This review has been prepared within the procedure for the public defense of a full-time
doctoral student at the Department of Tourism of the Faculty of Economics at South-West
University “Neofit Rilski”, Blagoevgrad — Beatris Biserova Vladimirova. It has been prepared
in compliance with and corresponds to the requirements of the Academic Staff Development
Act in the Republic of Bulgaria, the Regulations for its implementation, the Higher Education
Act, as well as the current internal regulations of South-West University “Neofit Rilski” —
Blagoevgrad.

Grounds for presenting the review: participation as a member of the scientific jury for

the defense of the dissertation thesis, in accordance with Order No. 1103/24.04.2026 of the
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Vice-Rector for Research Activities of South-West University “Neofit Rilski” — Blagoevgrad
for conducting a procedure for awarding the educational and scientific degree “Doctor” in
Professional Field 3.9 Tourism, doctoral programme “Economics and Management of

Tourism”.

Biographical information about the doctoral candidate

Beatris Biserova Vladimirova is a doctoral student at the Department of Tourism of the
Faculty of Economics at South-West University “Neofit Rilski”. She was enrolled on 22 July
2021 in full-time doctoral studies with the dissertation topic “Advertising Models in the Hotel
Industry”.

Beatris Vladimirova has secondary vocational education in the field of tourism
vocational education, acquired between 2009 and 2013 at the Vocational High School of Trade
and Restaurant Management — Vratsa. During the period 2013—2017 she studied in the specialty
“Tourism” in the Bachelor degree programme at the Faculty of Economics of South-West
University “Neofit Rilski”. In 2018 she obtained a Master degree in “International Tourism”,
completed at the same higher education institution. She is proficient in English. Since 2016,
doctoral student Vladimirova has been working as an administrator at the University Centre
“Bachinovo”, South-West University “Neofit Rilski”, Blagoevgrad. Within the framework of
the doctoral programme in which she is enrolled, since 2025 she has also been engaged as a
part-time lecturer at the Department of Tourism. She has been assigned to conduct seminar
classes in the specialties “Tourism” and “Sustainable Tourism” in disciplines such as “Leisure
Time and Quality of Life”, “Tourism in the Balkan Region”, “Marketing in Tourism”,

“Management of Environmental Events and Festivals”, and others.

Relevance of the topic

The dissertation thesis examines an extremely relevant aspect of the contemporary
tourism industry — the transformation of advertising communication under the conditions of
digitalization and the experience economy. The author correctly identifies that traditional
advertising models are losing part of their effectiveness, which necessitates the integration of
new approaches oriented towards emotional connection and interaction with the consumer. The
research is timely because it proposes a conceptualization of communication adapted to the
“new digital reality”. The topic is also relevant in the context of the Bulgarian and European

hotel industry, as well as in relation to the dynamics of digital transformation.



General presentation of the dissertation thesis

For the procedure of public defense, a dissertation thesis, abstract, references,
publications, and curriculum vitae of doctoral student Vladimirova have been submitted. The
abstract includes lists of publications and contributions resulting from the research. The
materials are presented in electronic format. A report on the fulfilment of the minimum national
requirements for the educational and scientific degree “Doctor” has also been attached, showing
that these requirements have been fulfilled by the candidate, together with a text authenticity
report generated by the iThenticate software.

The dissertation thesis of Beatris Vladimirova has a total volume of 235 standard pages,
of which 197 pages constitute the main text. Structurally, it consists of an Introduction, three
chapters, Conclusion, Bibliography, and Appendices. In this form, the dissertation has been
constructed according to the typical framework of the requirements for compositional and
proportional arrangement of the individual chapters. The appendices are four in total and
include data from the preliminary study of Bulgarian hotels, as well as the content of the
developed and applied questionnaires. At the beginning of the dissertation, a list of 15 tables
and 30 figures illustrating the research is presented.

Positioned within the focus of the tourism industry, the dissertation thesis is
distinguished by a formulated current issue aimed at studying advertising models in the hotel
industry. In the context in which it is placed, it traces the dynamic changes in the digital
communication environment and the experience economy. In the introductory part, the author
convincingly argues the significance of the topic by tracing the development of advertising
from traditional forms to contemporary digital and interactive communication models. A
comprehensive review of the specifics of advertising activity in the hotel industry has been
carried out, with emphasis placed on emotional impact, personalized communication, the role
of digital platforms, user-generated content, and customer relationship management.

Within this framework, the relevance of the study is argued consistently and logically,
namely, through an analysis of contemporary trends in the tourism industry — digitalization,
increasing competition, changes in consumer behaviour, the impact of social media, the use of
artificial intelligence, and the necessity of integrated advertising strategies. Following a similar
framework, doctoral candidate Vladimirova argues in support of the need to develop a
conceptual model of advertising communication in the hotel industry adapted to the new forms
of interaction between hotel enterprises and tourists.

The introductory part leaves the impression of a well-structured, conceptually grounded,

and methodologically supported scientific study. The author demonstrates knowledge of the



research problem, ability for analytical thinking, and skills for systematizing the specific
communication processes in the field of hotel industry and tourism advertising. The object,
subject, aim, and tasks of the research are formulated clearly, specifically, and in logical
interrelation. They outline a consistent research framework enabling the achievement of the set
objective. The presented detailed frame of the research methodology should be positively
evaluated. It finds subsequent reference in the derived scientific contributions and practical
applicability, combining theoretical analysis with quantitative and qualitative methods, is
adequate to the research objectives and creates prerequisites for obtaining reliable and
practically applicable results.

The thesis statement of the dissertation is clearly formulated and reflects the main
scientific logic of the research. The indicated scientific contributions and practical applicability
correspond to the subject and objectives of the dissertation and outline opportunities for
applying the results both in scientific and managerial aspects.

In the methodological part, B. Vladimirova demonstrates the ability to systematize and
conceptualize different advertising models in the hotel industry by linking them with specific
dimensions and indicators for empirical research. Positive assessment should also be given to
the effort to compare the managerial and consumer perspectives, which adds additional

analytical value to the research.

Chapter One: “Theoretical Foundations of Advertising Activity. Nature and Specifics of
Tourism Advertising in the Hotel Industry” (pages 16—62), examines the genesis of advertising,
the specifics of the hotel product, and the influence of different types of marketing (direct,
relationship, sensory). Here, the attempt of the candidate to interpret their projection influence

on advertising (pp. 44-52) and advertising communication in general should be emphasized.

Chapter Two, “Theoretical and Applied Models and Strategies for Optimizing
Advertising Impact. Specific Features in the Hotel Industry” (pages 63—139), traces the
evolution towards digital interaction and analyses in detail classical models such as AIDA and
DAGMAR, interpreted through the specifics of the hotel industry.

Doctoral candidate Vladimirova focuses on the use of a mixed research design,
substantiating its two components — qualitative and quantitative — by orienting it towards the
following sequence:

- theoretical analysis of the advertising impact and the evolution of the models (AIDA,

DAGMAR, McKinsey 7S);



- preliminary study of 150 places of accommodation in Bulgaria to establish the
advertising constants; conducting two parallel surveys: first, among 45 hotel managers who
present a management perspective, and the opinion of international hoteliers was also sought,
and second - among 101 tourists, and here the consumer perspective was sought and analyzed.

Certainly, the selected approach allows the doctoral candidate to conduct a comparative
analysis and validate the theoretical models through the prism of theory on the one hand and
real practice on the other. A comprehensive view of linear communication and the factors
influencing advertising models is proposed (pp. 95-110). The author successfully argues the
role of the hospitality triad as a synergy of the already mentioned advertising components and

strategies, to arrive at the classic advertising models.

Chapter Three, “Methodology and Empirical Analysis for Deriving Advertising Models
in Tourism” (pages 140—194), presents the research design and the results of the empirical
studies, concluding with the derivation of advertising models. The data from the two
questionnaire surveys provide orientation regarding the perspectives towards advertising
activity in the hotel industry from the viewpoints of professionals and tourists, revealing the
significance and dominant role of digital positioning in specialized hotel platforms and
proprietary websites. The increasing role of social media (for example Facebook and Instagram)
is highlighted as a factor contributing to hotel choice.

Based on the methodological substantiation and the conducted research, the doctoral
candidate derives six advertising models based on traditional marketing, digital marketing,
content marketing, relationship marketing, interactive communication, and influencer
marketing. An analysis of advertising constants is also identified as an additional element,
although not explicitly defined as a research task. The author has actually assumed that its
inclusion would allow the derivation of important conclusions presenting the specifics of the
functioning of advertising in the hotel industry in a general sense. A good impression is also
created by the concluding section of the chapter, where the conceptualization of communication

through advertising models in the hotel industry is presented.

Evaluation of the achieved results
The review of the dissertation allows me to conclude that it is in a form and volume that
corresponds to the specific requirements of the Academic Staff Development Act and those set

out in the Internal Regulations of the South-West University.



Summarizing the research problem examined in the dissertation thesis, I consider that it
addresses an issue of significant importance for Bulgarian hotels. The main result of its
development is the successful derivation of six advertising models specific to the hotel industry,
methodologically substantiated and validated through qualitative and quantitative analysis. In
general terms, both in scientific and applied aspects, this and the other scientific and applied
results of the research complement the theoretical understanding of advertising communication
in the hotel industry and provide potential opportunities for hotel enterprises to expand their
advertising strategies and communication policies in a new direction.

Bearing this in mind, some of the formulations are, in fact, rather generalizing and
theoretical in nature. For example, the empirical results could have been presented in a more
detailed manner, with greater specificity regarding the quantitative arguments supporting the
conclusions drawn. With regard to the conceptualization of communication based on the
identified advertising models, it is evident that it is logically substantiated; however, in certain
parts it remains insufficiently critically problematized. Another aspect in this regard is related
to the not sufficiently detailed discussion of the potential contradictions between the different
communication models, as well as the possible limitations concerning their practical integration
into hotel enterprises of varying scale and market orientation.

The summary of the research allows for outlining a set of conclusions:

- The research fully complies with the legal and internal university requirements for the
awarding of the educational and scientific degree “Doctor”;

- The topic is relevant and logically presented, with particular attention devoted to the
processes of digitalization in the tourism industry, the role of social media, the use of
artificial intelligence, the development of interactive communication, and changes in
consumer behavior. Through these emphases, the topic is presented as contemporary,
practically relevant, and fully aligned with the dynamics of the tourism and hospitality
sector;

- An important emphasis is also placed on the inclusion of two different perspectives —
that of hotel managers and that of tourists — which contributes to greater analytical depth
and reliability of the results. In this way, the dissertation creates the impression of strong
command of scientific methodology and the ability to construct a consistent research

design.



Scientific and scientific-applied contributions of the dissertation thesis

The scientific and applied contributions of the dissertation are presented in the Abstract.
I accept the formulations proposed by the doctoral candidate and the academic supervisor.
Summarizing them for the purposes of this review, I perceive the contributions primarily in the
direction of further developing the existing knowledge regarding advertising communication in
hospitality and developing a conceptual model of advertising communication in the hotel
industry. I believe that the application of these contributions in hospitality advertising practices,
through the use of the developed conceptual framework, would contribute to achieving better

results in the advertising communication initiated by the respective enterprises.

Critical remarks, questions, and recommendations regarding the dissertation
thesis

Alongside the positive aspects outlined above, several remarks and recommendations
may also be addressed to the dissertation submitted for review, with a view to improving the
candidate’s future research work. I would like to note that doctoral candidate Vladimirova
should pay particular attention to refining the results, discussion, and conclusions. I am referring
to the sections discussed earlier in this review.

Despite these remarks, the text demonstrates very good knowledge of contemporary
trends in advertising communication in hospitality and successfully outlines an aspiration to
build a comprehensive conceptual model integrating both managerial and consumer
perspectives. Among the documents submitted within the procedure, I do not find any feedback
regarding the proposed conceptual framework, which would in fact be particularly useful for
the doctoral candidate. Therefore, I would like to pose the following question: Based on the
conducted research, which marketing mix techniques, in your opinion, should be applied in the
development of a contemporary hotel marketing strategy in order to achieve the most effective

results?

General conclusion and opinion

Based on the dissertation, abstract, publications, and other accompanying documents
submitted within the procedure for public defense, it may be concluded that the requirements
of the Academic Staff Development Act in the Republic of Bulgaria and the internal regulations
of the South-West University “Neofit Rilski” have been fulfilled. Beatris Biserova Vladimirova
demonstrates the qualities, experience, and competencies necessary for conducting independent

scientific research. She has also fulfilled the minimum requirements related to the training and



acquisition of the educational and scientific degree “Doctor”. A text authenticity report
generated by the iThenticate software has also been submitted.

Taking this into consideration, I propose that the esteemed members of the Scientific
Jury vote positively and decide to award the candidate the educational and scientific degree
DOCTOR in Professional Field 3.9 Tourism, doctoral programme “Economics and

Management of Tourism.”

Date: 26.05.2026 Reviewer:
Blagoevgrad Prof. Maria Stankova, PhD
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