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1.Axmyaanocm Ha memama.

B ycioBusiTa Ha JHENIHATa HWKOHOMHKA M pa3BUTHETO Ha
001ecTBOTO, IpoOJIeMaTHKaTa, CBbp3aHa C PeKJaMHaTa JIEHHOCT ThPIIH
CBIIIECTBEHHU ITPOMeHH. [IpOMeHST ce MOIMyJIAPHUTE U JOCTHITHU U3TOUHUITN
Ha uHGOPMAIUA, KOUTO /Ia U3I0JI3Ba peKjlaMara, IPOMEHAT ce HaUUHUTE
Ha BB3JEHCTBUE U IIOBEJEHUYECKUTE peaKIHMd Ha PEeNUuIINeHTUTe Ha
pyksiamHata wuHopmarusa. HamansgBa 3HaueHHeTo Ha (GOpPMaIHUTE
W3TOYHUITA, KaTO 3aeJlHO C TOBa HapacTBa 3HAUYEeHWETO Ha TaKWBa
U3TOYHHUIM Ha HWHGOpPMAIMA, KAKBUTO Ca COIUAJTHHUTE MPEXH,
He(OPMAaTHOTO OOIIyBaHe Ha OT/IEJTHU UHAUBUIU U TPYIIHU.

TpsabBa ma ce oTOenexxku, ye W IIPeIU HABJIU3aHETO HAa HOBHUTE
IU(PPOBH TEXHOJIOTUH, PEKJaMHaTa JAEeWHOCT B XOTEJIHEPCTBOTO HMaAIIIE
CBOUTE CBIIECTBEHU pAa3JIN4us, B CpPaBHEHHE C peKJaMHaTa JeWHOCT B
JIpyTH 00J1aCTH Ha CTOTAHCKaTa JEWHOCT, TAKMBA KaTO PA3IUUYHUTE BUJIOBE
IIPOMHUIILUIEHOCT, CEJICKOTO CTOIIAHCTBO WJIM JPYTUTE€ BHUIOBE YCJIYTH.
OCHOBHOTO pa3jiMyve € B TOBa, 4e B oOJlacTTa Ha XOTEJIHEPCTBOTO,
JIOMUHUPAT €MOIIMOHAJTHUTE €JIEMEHTH W COIHATHO-IICUXOJIOTHYECKUTE
eJIEMEeHTH, TAKHUBa KaTO MPECTHK Ha XOTeJINTE, JeCTHHAIMUTE WX U JIBaTa
eJIeMeHTa, EMOIIMOHAIHA BPb3Ka U €CTETHYHH MpeanoyuTanus. I1pu ToBa,
TEe3UW eJIEMEHTH He HaMaJIsiBaT 3HAaUeHHETO Ha TaKuBa 0as3ucHU (HaKTOPH 3a
Bb3JEHCTBIE, KAKBUTO Ca TEXHHMYECKOTO CBhCTOSHHE Ha XOTeJa,
nH@pacTpyKTypata W BB3MOKHOCTHUTE Ha JIOTUCTHKAaTa B CHhOTBETHATa

JleCTHHAIIUA.



Ha ocHoBa Ha kKa3aHOTO, TpsOBa Jja ce IOCOYM, Ye aHAIM3a Ha
pPeKJIaMHHUTE MOJIEJII B XOTEJIHUEPCTBOTO M TeMa, KOSTO TpsOBa za Obje
pasriex/iana, ocobeHo, KaTo ce OTUYMTa 3HAUEHUWETO Ha TypHUCTHYecKaTa
WHJIyCTPUsI 32 PETHOHAJIHOTO pa3BUTHE B HAIllaTa CTPaHA, KaKTO U
OCUTYPSIBAHETO HA CEPUO3HU TMPUXOJIOM3TOYHUNIM HA JIbPXKABHUA U
MECTHUTE OI0JIPKETH.

AXTyasTHOCTTa Ha JUCEPTAIMOHHUS TPYZ, Ce OCHOBaBa U Ha TOBa, 4e
IIpOBeJIEHaTa B HEro CHCTEMAaTH3allls, € Ha OCHOBAaTa Ha KOHKPETHUS
MOMEHT OT BpeMe, NP OTUYNTaHE HAa KOHKPETHUTE YCJIOBUS Ha HaIlaTa
crpaHa. Taka, Ha ocHOBaTa Ha IOJIyYeHUTe pe3yJTaTh, MoraT jaa Obaar
npennpuetTd eeKTHBHU JIEHCTBUS OT CTpaHAa Ha MEHUJKMBHTA, II0
IpWIaraHeTO Ha IIOCOYEHHTE pEeKJIaMHH MOJIeJId B IPaKTHKAaTa.
TeopeTHYHOTO 3HAUEHWE UM AKTYyaJTHOCT Ha IVCEPTAIMOHHUS TPYH Ce
OIpeziesIAT OT TOBA, Ue B HEero e M3I0J3BaHa cOOCTBEHA cUcTeMaTU3anusa Ha
peKJIaMHHUTE MOJIEJIA, KaTO ca YCTAaHOBEHU U BPB3KUTE HA T€3U MOJEJIHA ChC
CHIIIECTBYBAIIIUTE MAPKETHHTOBU ¥ KOMYHUKAIIMOHHU cTpaTteruu. Toma
IIO3BOJISIBA KAKTO IPOBEK/AHETO HA JIOIBJIHUTEHU H3CJIEABAHUSA, TaKA U
MIO/ITOTOBKATA HA MAaTepHaJId, KOUTO J]a TIOCITy’KaT B IpoIeca Ha 00y4YeHue U
IIO/ITOTOBKA HA CTY/IEHTUTE U aCTUPAHTUTE OT ChOTBETHUTE CIIEI[UATTHOCTH.

2.00wu xapakmepucmuku, yeau, 3adaqu U U3N0A36AHU
Memoouku 8 oucepmauuoHHU mpyo.

2.1.CTpyKTypa Ha IUCEePTAllIOHHUS TPY/I.

JucepramnusaTa e pa3paboTeHa 0 KjlacMyeckaTa cxemMa 3a U3TOTBSIHE
Ha U3CJIeIBAHUSA OT TaKbB XapakTep, KaTo oOmuAT o6eM Ha Tpyaa € 197
CTPAHHUITU, KOUTO ca pasfieJIeHu B YBOJ, TPH IJIaBU W 3akiaoueHue. [Ipu
HallUCBaHETO Ha [IUCePTallMOHHUA TpyZA, ca U3NO0J3BaHU 0010 94
M3TOYHUKA, OT KOWTO 12 ca Ha kupwiuna u 82 Ha saruHuma. Kbm
MMCEPTAIIMOHHUS TPYZ, UMa 4 MPUIOXKEHUs, CBbP3aHU ChC CHIHOCTTA HA
H3CJI€ZIBAHUTE BBHIIPOCH.

2.2.MeTo/0JIOTHS ¥ METOINKA Ha U3CJIe/IBAHETO.

B pamkuTre Ha aucepramusATa ca HM3IMOJ3BaHU KAKTO TEOPETUYHH,
TaKa ¥ eMIIUPUYHU METOINKH 3a ChOUpaHe U aHAIN3 Ha MHPOPMAIUATA.

KbM TeopeTHYHUTE METOAUKH Ce OTHACAT: aHAJIN3 HAa U3TOUHUIIH C

MIMPOK Jualla30H, CHHTE3 Ha HaJIUn4YHaTa I/IH(I)OpMaIII/I}I CBbp3aHa C



TeMaTUKaTa Ha W3CJeBAaHETO, CHUCTEMEH U CpPaBHUTEJIEH IIOAXOJIHM 3a
aHaJIN3 U CUHTE3.

KbM eMIUpUYHUTE METOAU Ce OTHACAT: MEeTO/la Ha EKCIIEPTHUTE
OIleHKU W aHKeTHUS MeToj. Te ca MPUIOKEHU KbM Pa3jIMYHU KAaTETOPUU
PECIIOH/IEHTH, KaTO B PAMKHUTE HAa EMIIMPUYHOTO HU3CJIEABAHE € HallpaBeHa
ChIIOCTaBKa Ha TIOJydyeHaTa HWH(opMalus, KaTo 3aelHO0 C TOBa ca
HallpaBeHU U ChOTBETHUTE U3BO/IN U CHIIOCTAaBsIHE HA ITAHHUTE.

OO61maTa METO/I0JIOTHS HA U3CJIeIBAHETO C€ OCHOBABa BBHPXY CJIETHUS
JITOPUTHM: TeOpeTHYeH  aHaJin3,  YCTAHOBSBAIll  HEJOCTAThUHA
nHpoOpMansa WIM TakaBa, KOATO He MOXKe Jla ObJe H3IMOoJI3BaHA B
YCJIOBUSTA Ha HaIllaTa CTPaHa, MPOBEX/laHe Ha eMIIMPUYHHUS MOJesl Ha
U3Cc/e/IBAaHUA W TOCJeABall aHaIu3 Ha JaHHUTE OT eMIIUPUYHUTE
u3cjieBaHusA. MeToJIoJIoTHUATa CHINO TaKa BKJIIOYBA H3BBHPIIBAHETO HA
METOIMYECKU ¥ MPaKTHYECKU aHAJIU3 Ha JaHHUTE IMOJIydeHH Ha OCHOBaTa
Ha TEOPETUYHU HM3CJIeBAaHUSA U T€3U, KOUTO ca IIOJIydeHH Ha OCHOBaTa Ha
eMITUPUYHUA MOJIEJI.

2.3.11e1 1 3a1aum Ha AUCEPTAIIMOHHUSA TPYI.

OcHOBHAaTa I1eJ1 Ha JINCEPTAIlMOHHUA TP/, € CHUcTeMaTh3alusaTra Ha
CBIIECTBYBAIIIUTE B MPaKTUKaTa PEKJIAMHU METOJH B XOTEJIHUEPCTBOTO, B
yCJIOBUSTA Ha  JUTUTAJIHATa UKOHOMHUKA YW  HWKOHOMHKATa  Ha
IIPEKUBSIBAaHETO, KAKTO U pa3paboTBaHETO Ha paboTel] Mojaea 3a
IpujlaraHe Ha peKJaMHUTE METOIN B HAITHOHATHOTO XOTEJTUEPCTRO.

3azaunTe HA JUCEPTAIIMOHHUA TPY/ Ca HEMOCPEACTBEHO CBHP3aHU C
rocraBeHara 1es1. KbM Te3u 3azauu TpsAOBa J1a ce OTHecar:

-aHaAJIN3 Ha TEOPeTHUHUTEe OCHOBU HA pekjamMaTa U PeKJIaMHUTE
MO/ EJIH;

-u3cJieIBaHe BBH3JEUCTBUETO HA MAPKETUHTOBUTE CTPATETUN BBHPXY
peKyiaMmaTa B Typu3Ma U XOTeJIMEePCTBOTO;

-IIpOBEXKJlaHe Ha eMMIUPUYHO HU3Cje/IBaHe Ha PeKJIaMHOTO
IIPUCHCTBUE HA XOTEJIUTE, KATO CE aHAJIM3UPAT IOJIydeHUTE pe3ysITaTu;

-Ha 0a3a MHEHHEeTO Ha MEHHJP)KMBbHTA M TyPHUCTUTE Ja Cce
UIeHTUDUIUPAT CHeMU(PUIYHUTE BPB3KU MEXKAY PEKIAaMHUTE MOJIEIN U

e(beKTI/IBHOCTTa Ha XOTEJICKaTa KOMYHUKaIIUA,



-7la ce Ch3/Ia/ie KOHIIENTyaJieH MOeT Ha peKJlaMHaTa KOMyHUKAIUS
B XOTEJIMEPCTBOTO U Jla Ce OIPEeJIeJI MsCTOTO Ha PEKJIaMHUTE MOJIETU B
Hesl.

3.Co0epricanue Ha JucepmayuoHHU mpyo

3.1.YBog.

YBoja Ha AMCEPTALMOHHUA TpPYZ, TPEJCTaBsA aKTyaJIHOCTTA Ha
TeMarTa, IeJiTa U 3aJ[auiTe, KOUTO CH IIOCTaBsl aBTOpa IIpU pa3paboTBaHETO
My. OmnrcaHa e MeTO[0JIOTHUSITa 1 OCHOBHUTE TIO/IXO/IM IIPU HAIMMCBAHETO HA
Tpy/la, KAKTO U OHE3W OTPaHWYEHHs], KOUTO CH IIOCTaBs aBTOpa B Ipolieca
Ha cBosiTa pabora.

3.2.ITppBa rnaBa. TeopeTUUYHN OCHOBM Ha peKJaMHaTa JEeWHOCT.
CohurHoCcT M crienuduKka Ha TypUCTHYECKAaTa peKkjaMa B WHAYCTPHUITa Ha
XOTEJIMEPCTBOTO.

B Tasu riaBa ce JaBa oOmpejieJieHHe Ha peKjlaMaTa KaTo
MKOHOMHYECKA JIEHHOCT HWMAalla M CBOUTE COIMAIHU ITOCJIEAUIN, KaTO
3aeHO C TOBA, TsA € IpeJICTaB€HAa KAaTo IPOIeC, KOWTO HEIMOCPEICTBEHO
BB3MpHEMa HarJlaCUTe M XapaKTepHUTe ocobeHocTH Ha o0IlmecTBaTa, B
KOWTO Ce IIPUJIaraT ChOTBETHUTE PEKJIAMHH IIOCTaHHUSA.

[IpencraBeHu ca OCHOBHHTEe (YHKIMM Ha peklaMaTa KakKTO 3a
IIOCTUTAaHETO Ha CTPOTO ONpeAeseHH IeJh, TaKa W 3a Pa3BUTHETO Ha
UKOHOMHYECKUTE JIEHHOCTH.

Pasryienanu ca ¢GyHKOUUTE HA peKJaMHATa JEWHOCT B Pa3IUIHH
obyslacTh Ha WKOHOMHUKATa, KaTO ca pasryielaHu W OCOOEHOCTHUTE Ha
peKkJIaMHaTa JIeHOCT B 06J1acTTa Ha TypU3Ma.

Anaynmsupanu ca GYHKIMUTE HAa pekjaMaTa B OT/IEJIHUTE BUJIOBE
MapKeTHHTI, KaTO ca IIOCOYeHH U O0coOeHOCTUTe Ha pekjamara u
MapKeTHHTa B YCJIOBUATA Ha ITBJIHOIIEHHATA JUTUTATU3AIUS U PA3BUTUETO
Ha HHGOPMAIIMOHHUTE TEXHOJIOTUU. HammpaBeH e mpersies; Ha OTPaskeHUETO
Ha TEXHOJIOTHUTE KAKTO BBHPXY PEKJIAMHHUTE HOCUTEJHM, TaKa U BBPXY
CBIITHOCTTA HA peKJaMHHUTe IocyiaaHuA. Tazu wHpopmarus e ,IpedyneHa’”
mpe3 IIpu3Mara Ha OCOOEHOCTHTEe Ha pekjJaMara B obJsiacTra Ha
XOTEJIMEPCTBOTO.

3.3.Bropa rinaBa. TeopeTUKO-TIPWIO)KHU MOJEJIU U CTpaTeruu 3a

OIITUMHU3HUPAHE HAa PEKJIAMHOTO B’I)3I[€I>iCTBH€.



B ocHoBara Ha BTOpaTa rjiaBa Ha JicepTallMOHHUA TPY/L € II0CTaBeHa
ujiesTa 3a MpeMUHaBaHETO OT JIMHEeHMHaTa peKjaMHAa KOMYHUKAIUsA KbM
JIUTUTAJIHA UHTEPAIU.

B mrppBuTe sBa maparpada Ha ryiaBara ce IocoYBa HapacTBaHETO Ha
3HaueHneTo Ha MHMOPMAIIMOHHUTE TEXHOJIOTUU B pekyiamara. OCHOBHATa
ujiesi, 3ajlerHajla B TAX €, Ue U3IO0JI3BAHETO HAa MOJIEPHUTE TEXHOJIOTUU
J100aBsA CTOMHOCT Ha PEKJIAMHUTE ITOC/IaHHUA.

B Tpetus maparpad e pasriiefaHa ,, TpuajiaTa Ha rOCTOIIPHUEMCTBOTO
KaTO CHUHEPTHHHA CHCTEMa CHCTOSAIIA Ce€ OT pPEKJIaMHH KOMIIOHEHTH,
CTpaTerul U MOJleJId 3a pekjaMupade Ha xoreau. Onucaso e
Bb3JIEUCTBUETO BBHPXY TpuUazaTa Ha GYHKIIMOHHUPAHETO U B HOBOTO
1HGOPMAITMOHHO IIPOCTPAHCTBO.

YeTbpTUAT Haparpad pasriexkja OTIAeJTHUTE PeKJaMHU MOJEN B
XOTeJINEPCTBOTO. B yacTHOCT ca pasriefanu: vepapxudaHus mozen AIDA,
Mmozaena DAGMAR, kakto u mogzesna 7S. IlocoueHu ca CHUJIHUTE U cjiabute
CTpaHU Ha MOJIEJIUTE, KAKTO U Bb3MOKHOCTTA TE€3U MOJIEJIH Jla ce IpujaraT
B mpaktukara. OTJejieHO € BHUMaHue Ha HeoOXOJAUMUTE U JOCTaThUYHUTE
YCJIOBUS 32 MPUJIATAHETO HA ChbOTBETHUTE MO/IETIH.

3.4.I';taBa Tpera. MeTonoJioTuA ¥ eMOUPUYEH aHAIN3 3 U3BEXKIAHE
Ha peKJIaMHH MOJIEJIU B Typu3Ma.

B mepBusa maparpa¢ Ha TIJIaBaTa € IpejcTaBeHa oOIara
METOI0JIOTUSA Ha HU3CJIe/IBAHETO, KOATO MpeAIlojiara IIPOBeXKJAaHETO Ha
U3cjIe/IBAHETO B CeIeM OCHOBHU  eTama: TeOpeTUYeH  aHaJu3,
IIpEeIBADUTETHO TIpOyYBaHe Ha 150 OOeKTa, aHaJIU3 Ha PEKJIAMHUTE
KOHCTAHTH, aHKETHO IIPOyYBaHe CpeJi MEHWXKbPUTE HA XOTeJIN, aHKETHO
IIpOy4YBaHe cpe/ TYPUCTHTE, ChIIOCTABUTEJIEH aHAJIU3 W BajlUJUpaHe Ha
MOJIEJIUTE.

BropuaTr maparpad Ha IyiaBata € IIOCBETEH Ha MPeIBAPUTETHOTO
KOJINYECTBEHO-KauecTBEHO U3cJe/[BaHe Ha peKJaMHUTE TMpPaKTUKU B
XOTEJINEPCTBOTO. YCTAaHOBEHH Cca OCHOBHUTE XapaKTEPUCTUKHA Ha
peKJlaMaTa B 3aBHCHUMOCT KaKTO OT KauecTBaTa Ha OoIpeziesieH 00eKT, Taka U
OT COIMAJTHUTE MaTEPHU, KOUTO CE OOBBHP3BAT C KOHKPETHUTE OOEKTH.

Tperuar maparpad pasmiexJa peKJaMHUTE KOHCTAaHTH B

xXoTesinepcTBOTO. [107] pekiaMHY KOHCTAaHTH aBTOpa pa3dupa yCTONUUBUTE



€JIEMEHTH Ha PEKJIAMHOTO ChAbpPiKaHE U KOMYHUKAITMOHHU KaHAIH, KOUTO
ce MBIOJI3BAT OT MecTaTa 3a HACTaHsIBaHe, IIPU MPE/ICTABSIHETO HA TEXHUTE
TYPUCTHYECKH TPOAYKTH. Ha ocHOBaTa Ha eMIHUPUYHOTO H3CJIE/[BAHE Ca
YCTAaHOBEHU CJIETHUTE PEKJIAMHU KOHCTAaHTU B OBJITAPCKOTO XOTETUEPCTBO:
JIOTOTO M (UpPMEHUs CaWT, PEKJIAaMHUAT CJIOTaH W PEKJIAMHOTO BHJIEO.
HampaBeH e u aHasm3 Ha epEKTHBHOCTTAa HA PEKJIAaMHHTE KOHCTAHTH B
paMKUTe Ha OIIpeJiesITHaTa MaTPUIIA.

YerBbpTUAT Naparpad Ha IjIaBaTa € CBbp3aH C aHAIN3a Ha JJAHHUTE
OT aHKETHOTO IIPOYYBAHE CPEJ] XOTEJICKUTE MEHU/IXKBPH.

JlaHHUTEe TIOKa3BaT, dYe WU3IOJ3BAHUTE pEKJIAMHU MOJeId ca
CBBHP3aHH Hali-Beue ¢ MHTEPHET IJIaT(HOPMU, CIeABAaHU OT TYPUCTUUECKUTE
U3JI0’KEHUS B UY»KOMHA M M3/]aBaHETO HA KaTaJ03U U OpOLIypU. AKTUBHO
U3II0JI3BaHe, CIOpe/ JAaHHUTE UWMAT JAUTHTATHUAT MapKETHHT U
MapKEeTHHTa Ha B3aMMOOTHOIIIEHUATA, KATO 3a€HO C TOBA B YCJIOBUATA HA
HAIMOHAJIHOTO HU XOTEJIMEPCTBO TE3W MOJIEJIM He MOTaT BUHArU Ja Obaar
M3I0JI3BAHH ITHJIHOIEHHO.

BaxkHO B3HaueHMe WMa MHEHHETO Ha MEHHPKMBHTA, OTHOCHO
aZIeKBaTHUTE MOJIeJIU Ha pPeKJIaMHAa KOMYHHUKalus. J[aHHWUTE, KOWUTO
IIOCOYBA Ta3u TpyNa PECIOH/IEHTH, OMPENEIAT 7 MOJIeIa: TPAJUIIMOHHUSI
peKJlaMeH MoOjieJl, pEeKJIaMHUS MOJeJ Ha JUTUTAJIHUS MapKETHHT,
peKJIaMeH MoJieJ1 HA MapKeTHHTa Ha ChAbPIKaHUETO, PEKJIaMeH MOJel Ha
MapKeTHHTa Ha  B3aWMOOTHOIIEHUSTA, pEKJIaMeH  MOJieJl  Ha
WHTEPAKTUBHATA KOMYHHKAIUsS, peEKJIaMeH MojileJl Ha UHQIYeHChP
MapKEeTHUHTa U PEKJIaMEH MOJIeJT Ha TeJIEBU3MOHHATA, TPAHCIIOPTHA U PAJIHO
pekJiama.

CnepBamuaTr maparpad  aHajqu3upa JIaHHUTE, KOWUTO  ca
IPEZIOCTAaBEHU OT PECHOHEHTUTE - TYPUCTH. B TEXHUTE JaHHU JOMUHUPAT
CJIEHUTE PEKJIAMHU MOJETN: JUTHTAIIEH DPEeKJIaMeH MOoZesl, BU3yaleH
peKJIaMeH MOJIeJI, peKJIaMeH MO/l Ha ChAbpPKaHUe ¢ IIO3UTUBHHU €MOITUU
Y MTHTEPAKTHUBEH PEKJIAMEeH MOJIEI.

[TocnenauTe /Ba maparpada OT IyiaBaTa ONKMCBAT WHTETPATHBHUTE
ImpoIeAypu U 0000IaBaHETO HA JAHHUTE, IMOJYyYeHH OT JBeTe TPy

PECIIOHACHTH. PesyﬂTaTa OT TOBA € OYEPTAaBAHETO HAa KOHIECIITyaJIHA paMKa



HAa KOMYHUKalnWsATa 4Ype3 pekjnamMHu wMozaenu. Cropen JaHHUTE OT
U3CJIeIBAHETO, TA C€ ChCTOU OT JIBE€ CUCTEMHU 00JIaCTH:

-IIbpBaTa CHABPIKA IIECT MOJeJIa: TPAJUIMOHEH, JUTHTAJIEH, Ha
CH/Ibp>)KAHUETO, HA  B3aUMOOTHOIIIEHUATA, HA  HWHTEpPaKTHUBHATa
KOMYHUKANUA U HHQPIYEHChPCKUAT MOJIET;

-BTOpAaTa pasryexza moTpebuTeicKaTa peakiius U MOBeIeHue U I10-
CHEIUAITHO: BBh3IPUEMAHETO HA PEKJIAaMHOTO ChbP’KAHHE, YCTAHOBSIBaHE
Ha JIoOBepHie KbM ChOTBETHHSA XOTeJI ¥ N360p Ha XOTeIa.

4.ITpunocu Ha ducepmayuoHHuU mpyo

JlucepTanuOHHUSA TPY KMa HIKOJIKO TPYIIH IIPUHOCH:

-Ha mbpBO MsCTO TOBa ca MPUHOCUTE Ha JMCEPTAIIUOHHUS TPYH B
TEOpPEeTHYeH W METOJI0JIOTUYECKH aclekT. HampaBeHOTO 0000IeHne Ha
MOJIEJTUTE HA peKJIaMHa KOMYHUKAIIUA, /IaBaT BH3MOXKHOCT 3a M300p Ha
MO/IXO/ISAI, KOMYHHUKAITMOHEH MOJIeJI, KOUTO Ja Oble aflanTUpaH KbM
MOTPeOHOCTUTE HAa KOHKPETHA JIECTUHAIMS WJIH KOHKDETHO MsCTO 3a
HacTaHsIBaHe Ha TYpUCTU. BakeH NMPUHOC Ha JAUCEPTAIUOHHUA TPYZ € U
0OBBpP3aHOCTTAa HA aHAJU3WUTE C JAHHUTE OT KOHKPETHO €eMIIUPUYHO
u3cjIe/IBaHe, KOETO JlaBa Bb3MOXKHOCT 32 aJIAITHPAHETO HAa MOJIEJIUTE Ha
peKJIaMHa KOMYHHKAITUS KbM YCJIOBUATA HA HAIIIATA CTPAHA;

-0e3yCJIOBHO  CBIECTBEHO 3HAaYeHWe uMa paszpaboTkaTa Ha
EeMITMPUYHO U3CJIe/IBaHE, OIEPUPAIIIO ChC CAMOCTOSITEIEH U3CJIE/IOBATENICKU
arapar ¥ HauuHU 3a cbOupaHe Ha JaHHU. CBhHINECTBEH AacleKT Ha
EMIIMPUYHOTO U3CJIEBAHE € BB3MOXKHOCTTa, Ha 0aza yHubHUIEpaHA
METO/INKA, Jla Ce CPaBHAT JAHHUTE OT JBE TPYIH PECIOHIEHTU, KaTO
W3BOJIUTE CE€ CHHTE3UPAT B 00II] TEOPETUKO-TIPUIIOKEH MOJIET;

-pa3paboTBaHETO Ha KOHIENTyaJleH MOJieJl Ha pekjaMara, JaBa
Bb3MOKHOCT 32 aJlallTUPaHe HA JAHHUTE OT W3CJIEABAHETO KbM HOBU
00€eKTH KaKTO B HalllaTa CTPaHa, TaKa U B Uy>KOUHA;

-TeOpeTUYHAaTa W €eMIIMpUYHATa CTPYKTypa Ha JUCEPTAIMOHHUA
TPy/Zl, TO3BOJIABAT HErOBUTE e€JIEMEHTH Ja OBJaT aJanTUPAHH KbM
Ie/aTOTHYECKUTE TTOTPEOHOCTH Ha BHCIIETO 0Opa30BaHHUE W Jia MOCIYXKaT
[0-HAaTaThK 3a Cb3ZlaBaHETO Ha YyuyeOHU m1OCOOUsA, CBBpP3aHU C

pa3rijaexKaaHuTe B HErO BBIIPOCH.



5.3axarouenHue 3a noayuasaxHe Ha HAQYyvHO-
oOpazosameanama cmeneH ,,/lokmop*.

Ha ocHoBaTa Ha HampaBeHWUsI aHAIU3 HA JAUCEPTAIMOHHUA TPV,
HeroBaTa CTPYKTypa U ChAbPrKaHMe, KAKTO M Ha OCHOBaTa Ha aHa/JM3a Ha
W3M0JI3BAaHUTE U3TOUYHUIIA U MPUJIOKEHHUATA KbM JIMCEPTAIIIOHHUSA TPV,
U3passiBaM CBOETO MHEHUe, Ye JaJeHUAT TpyJ, NpUTeKaBa BCUUKHU
XapaKTEePUCTUKHU U IIPU3HAIM Ha CEpHO3HA HayYHO-IIPUJIOXKHA pa3paboTKa.

Ha Tadu ocHoBa, u3pa3saBaM MOE€TO MHeHue, ue Bbearpuc
bucepoBa BJiaaaumupoBa cjaeaBa Jda MOJYyYM ~ HAy4YHO-
oO0pa3oBarejIHaTa CTEIeH ,,/loKkTop“.

1.06.2026r. mou. a-p Teogopa PusoBa
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1. Relevance of the topic.

In the conditions of today's economy and the development of society, the issues
related to advertising activities are undergoing significant changes. The popular and
accessible sources of information that advertising can use are changing, the methods
of influence and the behavioral reactions of the recipients of advertising information
are changing. The importance of formal sources is decreasing, while at the same time
the importance of such sources of information as social networks and informal
communication of individuals and groups is increasing.

It should be noted that even before the advent of new digital technologies, advertising
in the hotel industry had its significant differences compared to advertising in other
areas of business, such as various types of industry, agriculture or other types of
services. The main difference is that in the field of hotel industry, emotional elements
and socio-psychological elements dominate, such as the prestige of hotels,
destinations or both, emotional connection and aesthetic preferences. Moreover,
these elements do not reduce the importance of such basic factors of influence as the
technical condition of the hotel, infrastructure and logistics capabilities in the
respective destination.

Based on the above, it should be noted that the analysis of advertising models in the
hotel industry is a topic that should be considered, especially taking into account the
importance of the tourism industry for regional development in our country, as well
as the provision of serious sources of income for the state and local budgets.

The relevance of the dissertation work is also based on the fact that the
systematization carried out in it is based on the specific moment in time, taking into
account the specific conditions of our country. Thus, based on the results obtained,
effective actions can be taken by the management to implement the indicated
advertising models in practice. The theoretical significance and relevance of the
dissertation work are determined by the fact that it uses its own systematization of
advertising models, and the connections of these models with existing marketing and
communication strategies have been established. This allows both the conduct of



additional research and the preparation of materials that will serve in the process of
training and preparation of students and postgraduates in the relevant specialties.

2.General characteristics, goals, objectives and methodologies used in the
dissertation work.

2.1.Structure of the dissertation work.

The dissertation is developed according to the classical scheme for preparing research
of this nature, with the total volume of the work being 197 pages, which are divided
into an introduction, three chapters and a conclusion. A total of 94 sources were used
in writing the dissertation, of which 12 are in Cyrillic and 82 in Latin. The dissertation
has 4 appendices related to the essence of the research questions.

2.2. Methodology and methodology of the study.

Within the framework of the dissertation, both theoretical and empirical
methodologies for collecting and analyzing information were used.

Theoretical methodologies include: analysis of a wide range of sources, synthesis of
available information related to the topic of the study, systematic and comparative
approaches to analysis and synthesis.

Empirical methods include: the method of expert assessments and the survey
method. They were applied to different categories of respondents, and within the
framework of the empirical study, a comparison of the information obtained was
made, along with the relevant conclusions and comparison of the data.

The general methodology of the study is based on the following algorithm: theoretical
analysis, establishing insufficient information or information that cannot be used in
the conditions of our country, conducting the empirical research model and
subsequent analysis of the data from the empirical research. The methodology also
includes conducting a methodological and practical analysis of the data obtained on
the basis of theoretical research and those obtained on the basis of the empirical
model.

2.3.Purpose and tasks of the dissertation.

The main purpose of the dissertation is the systematization of existing advertising
methods in practice in the hotel industry, in the conditions of the digital economy and
the experience economy, as well as the development of a working model for the
application of advertising methods in the national hotel industry.

The tasks of the dissertation are directly related to the set goal. These tasks should
include:

-analysis of the theoretical foundations of advertising and advertising models;



-research on the impact of marketing strategies on advertising in tourism and the
hotel industry;

-conducting an empirical study of the advertising presence of hotels, analyzing the
results obtained;

-based on the opinion of management and tourists, identifying the specific
connections between advertising models and the effectiveness of hotel
communication;

-to create a conceptual model of advertising communication in the hospitality
industry and to determine the place of advertising models in it.

3.Contents of the dissertation
3.1.Introduction.

The introduction of the dissertation presents the relevance of the topic, the goal and
tasks that the author sets for himself when developing it. The methodology and main
approaches in writing the work are described, as well as those limitations that the
author sets for himself in the process of his work.

3.2.Chapter One. Theoretical foundations of advertising activity. Essence and
specificity of tourist advertising in the hospitality industry.

This chapter defines advertising as an economic activity that also has its social
consequences, and at the same time, it is presented as a process that directly
perceives the attitudes and characteristics of the societies in which the relevant
advertising messages are applied.

The main functions of advertising are presented both for achieving strictly defined
goals and for the development of economic activities.

The functions of advertising in various areas of the economy are examined, and the
features of advertising in the field of tourism are also examined.

The functions of advertising in individual types of marketing are analyzed, and the
features of advertising and marketing in the conditions of full-fledged digitalization
and the development of information technologies are also indicated. An overview of
the impact of technologies on both advertising media and the essence of advertising
messages is provided. This information is “refracted” through the prism of the
features of advertising in the field of hospitality.

3.3.Chapter Two. Theoretical and applied models and strategies for optimizing
advertising impact.

The second chapter of the dissertation is based on the idea of the transition from
linear advertising communication to digital interaction.



The first two paragraphs of the chapter indicate the increasing importance of
information technologies in advertising. The main idea underlying them is that the
use of modern technologies adds value to advertising messages.

The third paragraph examines the “hospitality triad” as a synergistic system
consisting of advertising components, strategies and models for advertising hotels.
The impact on the triad of functioning in the new information space is described.

The fourth paragraph examines the individual advertising models in the hotel
industry. In particular, the following are considered: the hierarchical AIDA model,
the DAGMAR model, and the 7S model. The strengths and weaknesses of the models
are indicated, as well as the possibility of applying these models in practice. Attention
is paid to the necessary and sufficient conditions for the application of the relevant
models.

3.4.Chapter Three. Methodology and Empirical Analysis for Deriving Advertising
Models in Tourism.

The first paragraph of the chapter presents the general methodology of the study,
which assumes the conduct of the study in seven main stages: theoretical analysis,
preliminary study of 150 objects, analysis of advertising constants, survey among
hotel managers, survey among tourists, comparative analysis and validation of the
models.

The second paragraph of the chapter is dedicated to the preliminary quantitative-
qualitative study of advertising practices in the hotel industry. The main
characteristics of advertising have been established depending on both the qualities
of a particular object and the social patterns that are associated with specific objects.

The third paragraph examines advertising constants in the hotel industry. By
advertising constants, the author understands the sustainable elements of advertising
content and communication channels that are used by accommodation facilities when
presenting their tourist products. Based on the empirical study, the following
advertising constants have been established in the Bulgarian hotel industry: the logo
and the company website, the advertising slogan and the advertising video. An
analysis of the effectiveness of the advertising constants within the defined matrix
has also been made.

The fourth paragraph of the chapter is related to the analysis of data from the survey
among hotel managers.

The data show that the advertising models used are mostly related to internet
platforms, followed by tourist exhibitions abroad and the publication of catalogues
and brochures. According to the data, digital marketing and relationship marketing
are actively used, and at the same time, in the conditions of our national hotel
industry, these models cannot always be used to their full potential.



The opinion of the management regarding adequate models of advertising
communication is of great importance. The data indicated by this group of
respondents define 7 models: the traditional advertising model, the digital marketing
advertising model, the content marketing advertising model, the relationship
marketing advertising model, the interactive communication advertising model, the
influencer marketing advertising model and the television, transport and radio
advertising model.

The next paragraph analyzes the data provided by the tourist respondents. The
following advertising models dominate their data: digital advertising model, visual
advertising model, content advertising model with positive emotions and interactive
advertising model.

The last two paragraphs of the chapter describe the integrative procedures and the
summary of the data obtained from the two groups of respondents. The result of this
is the outline of a conceptual framework of communication through advertising
models. According to the research data, it consists of two systemic areas:

-the first contains six models: traditional, digital, content, relationship, interactive
communication and the influencer model;

-the second examines consumer reaction and behavior and in particular: the
perception of advertising content, establishing trust in the respective hotel and hotel
selection.

4. Contributions of the dissertation
The dissertation has several groups of contributions:

-First of all, these are the contributions of the dissertation in theoretical and
methodological aspects. The summary of the models of advertising communication
made makes it possible to choose an appropriate communication model that can be
adapted to the needs of a specific destination or a specific place for tourist
accommodation. An important contribution of the dissertation is also the connection
of the analyses with the data from a specific empirical study, which makes it possible
to adapt the models of advertising communication to the conditions of our country;

-of course, the development of an empirical study operating with an independent
research apparatus and methods of data collection is of essential importance. An
essential aspect of the empirical study is the possibility, based on a unified
methodology, to compare data from two groups of respondents, with the conclusions
being synthesized into a common theoretical and applied model;

-the development of a conceptual model of advertising allows for the adaptation of
the research data to new sites both in our country and abroad;



the theoretical and empirical structure of the dissertation work, allow its elements to
be adapted to the pedagogical needs of higher education and to serve further for the
creation of teaching aids related to the issues considered therein.

5.Conclusion on obtaining the scientific and educational degree "Doctor".

Based on the analysis of the dissertation work, its structure and content, as well as on
the basis of the analysis of the sources used and the appendices to the dissertation
work, I express my opinion that the given work possesses all the characteristics and
signs of a serious scientific and applied work.

On this basis, I express my opinion that Beatriz Biserova Vladimirova should receive
the scientific and educational degree "Doctor".

1.06.2026 Assoc. Prof. PhD. Teodora Rizova
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