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CTAHOBHUIIE

Ha

Hou. 1-p CBetociaaB MareeB KasneitueB, YHuBepcuret 3a Hannonaano u CBeToBHO
CronanctBo, Codus, 4ieH HA HAYYHO KYPH 110 NPoUeAYPa 32 NPUI00UBaHE HA
o0pa3oBaTe/IHA M HAYYHA CTelleH ,,J0KTOp” B FOrozanaiHusi yhuBepcurTeT, CbIVIACHO
3anosex Ha 3am. pexTopa Ne 1103/24.04.2026 r.

ABTOp Ha AucepTannoHHus Tpya: bearpuc buceposa Biagumuposa

Tema na nucepranuonnus Tpya: PEKJIAMHU MO/ EJIM B XOTEJIMEPCTBOTO

Hay4yen pproBoauTesn: noi. 1-p Teonopa Kupsikosa-/{nHesa

Hacrosmoro cTaHoBuIlle € M3rOTBEHO IO Ipoleaypara 3a nyOnuyHa 3aliuTa Ha
penoBeH nokropaHT bearpuc bucepoa BiaagmmmpoBa xbM Kartenpa ,,[ypuzpM®™ Ha
Cromnanckus ¢axynter npu FO3Y ,Heodut Puncku‘, braaroesrpas.

OcHoBaHMe€ 3a IPEJICTABSIHE HA PELICH3MITA: y4acTHE B ChbCTaBa HA HAYYHOTO JKypH 110
3alIMTa Ha JUCEPTAMOHHUS TPy, cbritacHo 3amosen Ne 1103/24.04.2026 r. na 3am. pekTopa
Ha FO3VY ,,Heodut Puncku®, bnaroesrpan 3a mpoBexxaaHe Ha Mpoleaypa 3a npuioOuBaHe Ha
OHC "nmoktop" mo IIH 3.9 TypuszbsM, nokropcka nporpama “MKoHOMUKa U ymnpaBjieHUE Ha
Typuzma®.

ITo mpouenypara e mpeacTaBeH JUCepTallMOHEH TPYA, aBTopedepaT u aBToOHorpadus
Ha JokTopaHT BnagumupoBa. B aBTopedepara ca BKIIOYEHHM CHUCHLUM C MyOJIMKalUU Ha
JOKTOpaHTa, pealu3upaHd IPUHOCH B peE3yATaT Ha HU3CIEABAHETO W JeKjapauus 3a
OPUTHHAITHOCT U JIOCTOBEPHOCT HAa MPEACTABEHHUS NUCEPTAMOHEH TpyA. Marepuanute ca
MPEIOCTAaBEeHH Ha EJNEeKTPOHEH HocuTen. [IpuimoskeHa € W chpaBKa Ja WU3MBIHCHHE Ha
MHUHUMAJIHUTE HalMOHaaHU u3uckBaHus 3a OHC ,,qokTop®, KaKTO M OTYET 32 aBTEHTUYHOCT
Ha TeKcT oT nporpamara iThenticate.

Bearpuc bucepoBa Biragumuposa e pe1oBeH JOKTOPAHT Ha Kareapa ,, [ypussm* oT
M. FOmu 2021 r. Jokropant BnagumupoBa e mnpumoduna OakamaBbpcKka CTEMEH 10
crenuanHocT Typu3bM M MarucTbpcKa CTENEH IO CIIEHHUATHOCT MeXayHapoaeH TypU3bM B
103V ,H. Puncku®, bnaroesrpaa. Ot aBToOnorpadusaTa Ha KaHAUIaTa JIMYU TBJATOTOIUIITHATA
U OTA3JE€HOCT KbM TypU3Ma U HaTpynaHus 10 roguiieH crax B xoreauepcrsoto. Harpynanusr
CTaX M TPENOCTaBI BB3MOXKHOCTTA Ja paboTH € XOTeNCKH coTyepHH mporpamu, naa
IIPEJOCTaBs aKTyajaHa UHPOpPMALUs U 1a KOMyHHKHpA YCIEHIHO ¢ TypUCTH. Te3n ymMeHus ca
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(dakTop 3a ePeKTUBHOTO U TPOPECHOHATHO HATPAKIAHE HA 3HAHUATA U KOMIIETEHTHOCTUTE
OCHOBOIIOJIArallly 32 CbBPEMEHHATA TYPUCTUYECKA UHAYCTPHSL.

I. OGo0meHo npeacTaBsiHe HA JUCEPTALUMOHHUS TPY/

[IpenocTtaBeHUAT 32 CTAHOBHUINLE JUCEPTAIMOHEH TPy € B 00em ot 234 crpanunu. B
HETO0 Ce BKJII0UYBA OCHOBEH TEKCT OT 228 CTpaHUIH, CIIUCHIIM C TAOJIUIH, PUTYPH, TIPHUIIOKEHUS,
Y M3MO0JI3BaHA JIMTEpaTypa. 3a WIICTPUPAHE Ha W3CIEABAHETO ca M3IMOJ3BAaHU 15 Tabmuim u
30 durypu. bubmmorpadckusar amapat cbabpxa 132 u3To4HMKA, OT KOUTO 56 HA OBJITAPCKU U
€3MK U 76 Ha aHTJIMHACKY €3UK; pedepupanu ca u 4 UHTEPHET CTPAHUIIH.

JlucepTanuoHHUS TPYA B CTPYKTYPHO OTHOIICHWE CBHIbpPXKA CICIHUTE OCHOBHH
pa3zenu: yBOJ U 3aKJII0UEHHE, KAKTO U TPH TJIaBU, Pa3TiIeK Al ChITHOCTTA, crieruduKara u
TEOPETUYHUTE OCHOBU Ha peKJaMHaTa AeMHOCT U TypUCTHYECKaTa peKiiaMa B HHAYCTpUsATA Ha
XOTEIHEPCTBOTO; TEOPETUKO-NPUIIOKHUTE MOJEIM W CTpPaTeTMd 3a ONTHMHU3HpAHE Ha
PEKIAMHOTO BB3JICHCTBUE U OCOOCHOCTUTE UM B XOTEIHEPCTBOTO, KAKTO M METOJOJIOTHUS U
EMIIUPUYCH aHATU3 33 U3BEXKIAHE HA PEKIAMHHUTE MOJICTH B TYpH3Ma.

I'naBa mbpBa, HOCM HaMMEHOBAaHHUETO , TeopeTMYHM OCHOBM Ha peKJaMHATa
aeitHocT. ChbIIHOCT cnenuuKka HA TYPUCTHYECKATAa peKJaMa B HHAYCTPHUSATA HAa
XO0TeJMepCcTBOTO. B Hesl ca BKIIIOYEHU yemupu napazpagha, KOUTO TPEICTaBIT reHe3uca H
ChbIIHOCTTA Ha PCKJIaMHATa HGﬁHOCT U pCKIIaMHAaTa KOMYHUKAIMA B Typu3Ma, BUIOBCTC U
crenuduKaTa Ha peKIaMHaTa JeifHOCT, XapaKTepHUTE OCOOCHOCTH M pa3BUTHE Ha peKyiaMaTa
B XOTEJIMEPCTBOTO, BUI0OBETE MAPKETHHT U TSIXHOTO MPOEKLHOHHO BIUSHUE BbPXY peKiiaMaTa
B XOTEJIUEPCTBOTO.

Bropa rnasa e ¢ HaumeHOBaHuUE ,, TeOPeTUKO-NPUJIOKHUA MOJEJN U CTPATErHH 32
ONTHUMM3HPAHEe HA PeKJIaMHO Bb3aeiicTBHe. OCO0EHOCTH B XOTEJIHEPCTBOTO, TS CHIIO
ChIbpKa uemupu napazpaga. B 14X ce pasriexa eBONIOUMITa OT JMHEHHAa KOMYHHUKAIUS
KbM JIUTHTATHA UHTEPAKIUS B TypU3Ma, (haKTOpHUTE Bh3ICHCTBAIIN BhPXY €(PEKTUBHOCTTA Ha
pEKJIaMHUTE MOJENH B XOTEJIMEPCTBOTO, TpUajaTa Ha TOCTONPUEMCTBOTO KaTO CHHEpPTHs
MEXy peKJIaMHH KOMIIOHEHTH, CTPaTeTMH U MOJENHU 3a peKIaMHpaHe Ha XOTEIH, KaKTO U
pEeKJIaMHH MOJENIU B XOTEIHEPCTBOTO, KaTo ce 0Opblla MO-33abJI00YEHO BHHUMaHHE Ha
monenute AIDA, DAGMAR u McKinsey 78S.

I'maBa Tpera e o3arnaBeHa ,, MeTo10J10rHsl 1 eMIMPUYCH AHAJIN3 32 U3BEKIAHE HA
pexjJIaMHM MoJeJM B Typu3sma“ B Hes ca BKIIOUEHU ocem napazpaga, CbOTBETHO
MPEJICTaBAIIM METOJOJIOTHYHUS TOAXOJ W JAW3ailH Ha M3CIIEBAHETO, MPEIBAPUTETHO
KaueCTBEHO-KOJMYECTBEHO HM3CIEABAHE HA PEKIAMHUTE MPAKTUKU B XOTEIUEPCKUSI CEKTOP,
pEKJIaMHUTE KOHCTAaHTH B NPHUCHCTBHUETO HA PEKJIAMHUTE JEHHOCTH B XOTEIUEPCTBOTO,
EMIIMPUYHO MPOYYBaHe, aHAIN3 U OLIEHKA Ha PeKJIAaMHUTE MOJIETTH Ha 0a3a aHKETHO MPOyYBaHe
Cpell XOTEJNCKUTE MEHHIXBbPU U TYPUCTH, PEUUNHUEHTH Ha pPEeKJIaMHU CbhOOIIEHUS,
CHIIOCTABUTEJICH aHAJIU3 Ha PE3yJTaTUTE OT JABETE M3CJEABaHUS, EMIUPUYHO H3BEXKJAHE U
XapaKTEepPUCTHUKAa Ha pPEKJIAMHHUTE MOJEIM B XOTEJIHMEPCTBOTO, KOHLENTyalu3alus Ha
KOMYHUKAIUATA Ype3 PEKIAMHU MOJIETU B XOTEITUEPCTBOTO.

B nauanoro Ha auMcepTallMOHHUS TPYyA AOKTOpPAaHTa MPEACTaBs aKTyalHOCTTa Ha
u3cneaBaHara Tema. be3cmopen e Qakrta, ye MO OTHOLIEHHE ChBPEMEHHOTO DPa3BUTHE Ha
ObITapcKaTa XOTeNHepCcKa WHIAYCTPHS pekiiamaTa € ¢ OCHOBOIIOJIAramio 3HaueHue. B Ta3um
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Bpb3Ka U CaMUs JOKTOPAHT IIOCOYBA, ue ,,Pexnamama 6 cghepama na xomenuepcmeomo e om
pewasawo 3HaveHue 3a NPUeIUYaHe U 3A0bPICAHe HA KIUEHMU, U3PaAdcOane Ha
uH@opmupanocm 3a mapkama u oughepenyupane Ha buzneca na Konkypenmen nasap”. Ilpn
(bopMyIMpaHETO Ha OCHOBHATA L€ JOKTOPaHT BiagumupoBa Haco4Ba U3CIIEJ0BATEIICKUTE CH
YCWIHA KbM AHAJIM3UPAHE M CHUCTEMAaTU3MpPaHE Ha CBILECTBYBAIIWTE PEKIAMHU MOJEIU B
XOTEJMEPCTBOTO, CIEACTBHE HAa KOETO pa3padOTBa KOHILENITYaJIeH MOJIEN 32 KOMYHHUKAIUS B
XOTEIHEPCTBOTO. 3a IOCTUTaHE Ha LIEITa ca [IOCTaBEHU OCEM 3aJauu, KOMTO ca JOCTaThbUHU 3a
[IOCTUTaHE Ha TaKa 3a/ajieHaTa 1 (opMyJIMpaHa LeJl Ha TUCepTallMOHHUS TPYA.

Omnpenenenus OOEKT Ha H3CIEIBaHE OT JOKTOpaHTa € peKjJaMHaTa JEHHOCT B
XOTENHepCTBOTO. M3BeAeHMS TPEAMET Ha U3CIIEABAHE Ca ChLIECTBYBAILIUTE PEKJIAMHU MOJAEIN
B XOTEJIUEPCTBOTO, KaTO T€ KOPECHOHIUPAT C Te3aTa Ha JOKTOpPAaHT BiagumupoBa, KOSTO
OTKpOsIBa, Y€ INPOMEHHUTE B CBHINECTBYBAILIUTE PEKIAMHU MOJCIN B XOTEIUEPCTBOTO ca
OIIpEZICIICHU OT CbBPEMEHHATA IUTUTAIIHA Cpeaa.

3HAUEHUETO Ha AUCEPTALIMOHHUS TPY € ChILO TaKa U3BEJEHO B HETOBOTO Hayajo, KaTo
TO KOPECIOHAHMpA M C MOETO BIKIAHE, Y€ BHEIPSIBAHETO HA CHBPEMEHHUTE IUTHUTAIHU
TEXHOJIOTUH 110 OTHOILIEHHE Ha peKjlaMaTa B XOTEIUEPCTBOTO € OT (PyHIaMEHTAIHO 3HAUYEHHUE
3a TypUCTUYECKAaTa HHIYCTPHS KaTO LSO U B YACTHOCT XOTEIUEPCTBOTO.

JIOKTOpaHThT HacOYBa BHUMAHUETO CH KbM M3CJIE/IBAHE HA CICJHUTE CHILECTBYBAILU
pEKIaMHM MOJIENM B XOTEIMEPCTBOTO: PEKJIAMEH MOJEN 4Ype3 TPaJAULMOHEH MAapKETHHT;
pEeKIaMEH MOZEN 4Ype3 IWUTUTAIEH MapKEeTHHI; DPEKJIAMEH MOJENI 4Ype3 MapKeTHUHI Ha
CBJIbPIKAHUETO; PEKJIAMEH MOJEI Ype3 MAPKETHHT Ha B3aUMOOTHOILIEHUATA; PEKIAMEH MOJEI
Yype3 HMHTEPAKTHBHATA KOMYHHUKAIMS W PEKIaMeH MOJeN 4Ype3 HMH(IYEHChP MapKEeTHHT.
OcHoBaBaliku ce Ha TSAX C€ M3BEXKJAa M aBTOPCKU MOJEN HA KOMYHUKALUATA Ype3 pEKIaMHHU
MOJIEIN B XOTEIUEPCTBOTO.

[TpennosxeHara MeTONOJOTMYECKA paMKa Ha ,,0UCEepPMAyUOHHUA MPYO € u3epaoena
8bPXY KOHYENYUAma 3a U3eelcoane U eMnupuiHo 6aiuoupane Ha KOHKpemHo OeQuHupaHu
peknamHu moodeau . 3a TIOCTHTaHe Ha IIOCTaBeHaTa IeJl, B XoJa Ha paboTara 1o
OUCEPTAllMOHHHUA TPY[, ca npuioxeHu: Teoperuden ananau3; KojmnvyecTBeHO npoy4BaHe;
KauvecTBena unrepnperanus; Anaaun3; Cunre3, Cucremen u CpaBHUTEJIEH MOIAXO0/.

JIOKTOpPaHTBT NPEACTaBsl B JUCEPTALUMOHHUS TPYA U ABE aHKETHH IPOYUBAHUS —
I'BPBOTO HACOUEHO KBM XOTEJCKHM MEHUKBPU, BTOPOTO KbM TYPUCTH M MOTpeOUTENN Ha
XOTEJICKH YCIIYTH.

N36panata OT JOKTOpaHTa paMKa Ha H3CJelBaHE, MpUeMaM 3a ChOTBETCTBAlla Ha
MocTaBeHarTa IeJl U Ha (GOpMyJIHMpaHHMTE 3afadyd. 3aToBa, MpUEMaM, Y€ JOKTOpaHTa ao0pe
MO3HaBa TeMaTHKaTa, OCOOCHO B IpaKTHYecKaTa i 4YacT, OTHACsIIA ce 10 aHajlu3a Ha
CBIIECTBYBAIUTE PEKIAMHM MOJEIHA B XOTeauepcTBoTo. ChINO Taka, cMATaM, Y€ TOHU
IIPUTEXKaBa B3MOXKHOCTH 3a ObJIEIla CAMOCTOSITENIHA U3CIIeloBaTelcKa paboTa.

Toii KaTO pexiTaMaTa cama 1o cede CH € YyacT OT MapKeTHHIa, TOKTOpaHT Biagumuposa
IIPaBWJIHO TIPEACTaBs 4acT OT BUIOBETE MApKETHHI, KOUTO IPSIKO OKa3BaT BIUSHUE BBPXY
pekiamara B xorenuepcTBoTo. IlociaenoBaTento ca pasrienanu:

1. TpaguuMOHHUA MAPKETHHI, KaTO Ca NPEICTABEHH CHOTBETHO MApPKETUHIOBHUTE
KOHLENUUHU Ha 4 ¥ 7 €JIEeMEHTHUS MAPKETUHIOB MHUKC.

2./IupeKTHUSI MAPKETHHI, KOWTO CE XapaKTepU3upa C NEPCOHATM3UPAHU PELLEHUS U
KpeaTuBHU (OPMH 33 yCTAaHOBSBAHE HA MPSK KOHTAKT C KJIMEHTA.

3.MapkeTHHI'bT Ha CbAbP/KAHMETO, IPEICTABIIABALL CTPATETUYECKU IOAXOM,
HACOY€H KbM Cbh3/1aBaHE U Pa3NPOCTPAHEHUE Ha CTOWHOCTHO U ITOCJIE0OBATEIHO ChABPIKAHUE.
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4 MapkeTMHIbT HAa B3aMMOOTHOIIIEHUATA, KOWUTO MPEICTABISABA KOHIENTYyaJeH
MPEX0/]] OT TPAH3AKIIMOHEH KbM JBJITOCPOUYEH, OPUEHTUPAH KbM KIIMEHTA MOAXOI.

5.MapkeTHHI'bT B ThpCelIUTe MAIIMHM, YTBBHPK/IABAILl CE KATO KJIIFOYOB KOMIIOHEHT
Ha CBBPEMEHHUTE MJUTUTAIHU pEKJIaMHH MOJENU, OOeTUHSBAWKM ONTHUMH3aLUsATa 3a
,»THPCAUKH‘‘ M TJIaTE€HATa peKiama.

6.MapkeTHHI'bT B COIHAJHUTE MeIWM W MPEKH, Ype3 KOWTO C€ OChHIIECTBSIBA
B3aMMOJICHCTBIE C TOTpeOUTEeNnHuTe, NpEeAoCcTaBs ce HWH(OpPMANHUS U C€ OCHIIECTBIBA
ChTPYIHUYECTBO.

7.AH(pIyeHChP MapKeTHHI, KOUTO C€ ChCTOM B yOEKIaBaHE Ha MOTPEOUTENTUTE B
KauyeCTBOTO HA MPOJYKT WK yCIyra MOCPEACTBOM JIMYHOCT, N30paHa Hali-Beue Bb3 OCHOBA Ha
OIUT, MOMYJISIPHOCT WK peryTalusl.

8.CeH30peH MapKeTHHI, IpEICTaBisABall KIIOYOB HMHCTPYMEHT 3a Ch3JaBaHe Ha
KOHKYPEHTHO MPEeIUMCTBO, TO3BOJISIBAILl HA OPraHU3AIMHUTE J1a BB3CICTBAT BbPXY EMOLIUUTE
Y TIOJICh3HAHUETO Ha MOTPEOUTENHTE.

9.MapkeTHHIbT HA HMHTEPAKIMATA, TPH KOHUTO MOTPEOUTENAT ce TPEBpPbHIIA B
aKTUBEH yYaCTHUK B KOMYHUKAIIHOHHUS TPOIIEC.

10.MapkeTHHI'bT HA B3AMMOOTHOIIIEHUATA, OCHOBABAII[ CE€ HA IOBEPHUE, JIOSUTHOCT U
IBITOCPOYHO B3aUMOJICHCTBUE C MOTPEOUTETUTE U KOWTO M3UCKBA CHIVIACYBAHOCT MEXKIY
peKJiaMa U peaiHO IIPEKUBSIBAHE.

B mporeca no ch3gaBaHe Ha aBTOPCKM MOJENl Ha KOMYHUKALMATA 4Ype3 PEKIaMHU
MOJIETIM B XOTEIMEPCTBOTO C€ YCTAHOBSIBA JIOTHUYECKA MOCIIEOBATEIHOCT OT CE/IEM eTarna:

1. TeopeTH4eH aHAJN3 HA OCHOBHUTE JTUTEPATYPHU U3TOUHHUIIN

2. IlpenBapuTesno npoyuBane, ooxsamiamo 150 MecTa 3a HacTaHsiBaHe B briarapus

3. AHaIu3 HAa peKJAMHUTEe KOHCTAHTH, HU3IMOJ3BAIllM Ce€ B KOMYHHMKAIMSATa Ha
XOTEJHTE.

4. AHKeTHO NPOoy4YBaHe cpel MeHUKbPH

5. AHKeTHO NMpoy4BaHe cpeJ TYPUCTH

6. CbnocraBUTeJIeH AHAJU3, NPU KOWTO C€ CpaBHABAT JAHHUTE OT MPEIXOIHUTE
eTanu: Teopus, MPAKTHUKA, MHEHHUS Ha MEHUXbPU U TYPUCTH

7. BanuaupaHe Ha ChbIIeCTBYBALMTE MO/IEJIH 32 peKiiaMa B XOTEIUEPCTBOTO

OcHoBaBaiiku ce Ha TOJY4YEHUTE AAHHU OT IPOBEIEHOTO H3CIEABaHE JOKTOPAHT
BnanumupoBa uaeHTHGUIMPA HIKOJIKO OCHOBHH PEKJIAMHHM MOJEJA, KOUTO C€ MpOsBSABAT B
MOTPEOUTENCKOTO MOBEACHNUE: JUTMTAJEH PeKJaMeH Mo/eJl, OCHOBAaH Ha M3IMOJI3BAaHETO Ha
COLMAIHM MPEXHM U OHJIAWH IIaTGopMH; BH3YyaJleH PpeKJaMeH MojJes, CBbp3aH ¢
MPE/ICTaBIHETO Ha TYPUCTHUYECKHUTE MPOAYKTH 4Ype3 H300pakeHHUs U BUJCO ChAbPIKAHUE;
€MOIIMOHAJIEH PpeKJaMeH Mojes], KOHTO U3Moji3Ba arMocdepa W NpPEKHUBSIBAHUA 32
BB3JICHCTBUE BBPXY ayJUTOpUATA U HMHTEPAKTHBEH peKJaMeH MoJes, IpH KOHTO
NOTPeOUTENUTE yUyacTBaT aKTUBHO, Upe3 KOMEHTAapH, OIICHKH U OHJIAH OT3UBHU.

W3cnenBaHeTo Ha TOKTOpaHTa 3aBbPIIBA C ABTOPCKM MOJIEN Ha KOMYHUKALMITA YpPE3
pEKJIaMHH MOJIETTM B XOTEIHEpPCTBOTO, KaTO Ce€ BB3NpHEMa KOHLEMIUATA, Y€ peKIaMHaTa
KOMYHHMKAaIMsi B XOTEJIMEPCTBOTO CE€ pa3BUBAa B IIOCOKA HA HHTETPUPAH MOAEN, KONTO
KOMOMHMpa pa3InyHI MAPKETUHIOBU MOAXO0/IM U KOMYHUKALIMOHHY KaHAJIH.

3ananeHuTe, HACOKHTE B pa3pabOTEHHUs AMCEPTAlMOHEH TpPyX Ce 3ama3BaT U B
3aKII0YeHUETO My, KaTo € BUIHO, Y€ TO OTpa3siBa M3BOAM Ha JOKTOpaHT BragumupoBa BbB
Bpb3Ka C H3CJEABAHUTE NpPOOJIeMH Ha pEKJIaMHUTE MOJENW B XoTenuepcTBoro. I[IpaBu
BIIEYATJIEHUE KpaliHaTa KOHCTaTalUsl Ha JIOKTOpaHTa, Y€ ,.peKiamama 6 Cb8PeMeHHOMO
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Xomenuepcmeo ce Xapakxmepusupa ¢ Hapacmeauja KOMNJIEKCHOCM U UHMe2payusi mMexicoy
PAa3IUYHU KOMYHUKAYUOHHU ¢hopmu *‘, KOSITO MU J1aBa OCHOBAHUE J1a IpUEMa, ue JTOKTOpPaHTa €
HaBJIA3BI 33bJ00YEHO B HaydHaTa mpoOieMaTHKaTa, Karo pa3dupa ¥ HWACHTHQHIHpA
crienu(UKHUTE HA U3CTIeIBaHaTa MaTePHsl.

O00011eHOTO TIPEeICTaBAHE HA TUCEPTALMOHHUS TPYA € OTPa3eHO U B U3TOTBEHUS OT
KaHaunaTa apropedepar ¢ ooem ot 61 crpanuny. B Hero, KOpeKTHO ca ONMUCAHU OTIACIHUTE
YaCTH Ha U3CJICABAHETO, IPEJICTABCHU Ca IPUHOCHUTE MOMEHTH U ca N30POCHU peaTu3upaHuTe
0 TemMaTa myOJuKaIuu.

Ot npeacraBena 1o mporexypara 3a myOIn4Ha 3aIinTa ClipaBKa € BUAHO, Y€ TOKTOPAHT
BnanumupoBa u3MbJIHABA HAIIMOHAIHUTE MUHUMAJIHU M3UCKBaHUA 3a npuaoousane Ha OHC
,»JIOKTOP®, 3aJI0)KEHH B M3UCKBAaHUATA HAa 3aKOHA 3a pa3BUTHE HA aKaJEMHUYHUS CHCTaB B
Peny6nuka Benrapust u [IpaBmiHuka 3a HEroBOTO NMPUIOKEHHE, KAKTO M BBTPEIIHUTE 32
IOro3zananen ynuBepcurer ,,H.Puncku® nusncksanus.

B nucepramnusTa He ce ycTaHOBSIBA CXOJICTBO C Uy XU TpyJoBe. B yBepeHue Ha ToBa ce
IpeacTaBs JOKYMEHT, TeHepupaH Ipu MpoBepka ¢ nporpama iThenticate.

II. Onenka Ha HayYyHUTe M HA NPAKTHYECKHTe pPe3yJTATH W NPUHOCH HA
JAOKTOpaHTa

Hayuynute ¥ NpuiaokKHU NPUHOCH IO AUCEPTALIMOHHUS TPYA ca MpPEICTaBEeHU B
ABTtopedepata Ha c. 53, KaTO T IprEMaM.

ITo nucepranmonnus Tpyx fokTopant bearpuc buceposa Bnagumuposa e nmpeacrasuia
4 Opost MyOJIMKAIK — 2 CAMOCTOSITEITHU U 2 B ChbaBTOPCTBO C HAYYHUS PHKOBOAUTEIN. TpsiOBa
Jla ce MoAuYepTae M MO3ApaBU JAOKTOPAHTA 3a y4aCTHETO My B IyOJMKalUs MHAEKCHpaHA B
MEXIyHapoaHaTa 6a3a JaHHU “Scopus’’, KOETO € CepHO3€H YCIeX 3a €IMH MJIaJl U3Ce10BaTel.

III. KpuTuynm 0ejiesKKM U NPenopbKU

JokropanT BnagumupoBa nmoka3sa 100pu o3HaHUS B u3cienBaHara oonact. Hapen ¢
M3THKHATUTE TIOJIOXKUTEIIHUA CTPAHU, KbM JTUCEPTALMOHHUS TPYA UMaM U OTJIEITHU IPETOPHKU,
KOWTO TIpaBs ¢ OTJie]] mogo0psiBaHe paboTaTa Ha KaHAUAATa B ObeniaTa My U3ciaeaoBaTelicKa
neitnoct. Ha mbpBO MscTo, maparpad eaHO Ha mbpBa riaBa € (GopMyJHMpaH ChC 3arjiaBue
,,] eHE3UC Ha peKJIaMHaTa JIEMHOCT U CBHIIHOCT Ha PEeKJIAMHATa KOMYHHUKALUS B Typu3Ma™, HO
B TEKCTa CHIIHOCTTA HA peKJIaMHaTa KOMyHHUKaIUs B Typu3Ma He € npejacrtaBeHa. Ha BTopo
MSICTO TIpaBU BIICUATICHHUE JIMIICATa HA MPEXOJ MEXIY €IHa YacT OT OTACITHUTE TEKCTOBE B
mbpBa TJaBa Ha nucepramusara. Ha Ttpero msicto dur. 1 m dur. 2 or aucepranusra ca
uaeHTHYHU. BB Qur. 4 € mpomycHaT eIUH OT €JIeMEHTUTE Ha MAPKETUHTOBUS MUKC.

KbMm nokxropant BraaumupoBa umaM cieqHusi BbIPOC, YUUTO OTTOBOP 1€ JOMBIHHU
ISUIOCTHOTO BIIEYATIICHWE OT H3cieaBaHeTo, a uMmeHHO: Crnopen Bac moxe nm ['epuna
MapKETHHTA, J1a CE U3TOJI3Ba KaTo e()eKTHBHA CTPATETHsI B ChBPEMEHHHUSI XOTEJICKH MaPKETHHT.
N GuxTte M1 nanu KOHKPETEH MPUMEP aKo € Bb3MOXKHO WJIM ChbOTBETHO He?

IV. 3akaouenue

Karo mmam mpenBuj, 4e mpu pa3padOTBAaHETO HA JHCEPTalUsATa OT JOKTOpaHTa ca



IOro3ananen ynusepcurert ,,Heoput Punckn”

cnazenn u3nckBanusTa Ha 3PACPB u BeTpemauTe npasmna wHa O3V ,Heodbut Puiicku®,
bnaroesrpan. Kakro u obcrosrencrsoro, yue bearpuc bucepoBa Biaagumuposa npurexasa
KauecTBa M KOMIIETEHTHOCTH 3a IIPOBEXKIAHE HAa CaMOCTOSITEIHM HAy4yHU H3CJIEIBAHUA,
3asBsABaM Ha yBa)kaeMUTE 4jeHOBe Ha HaydHOTO XypH, 4ye mie riaacyBaM_IOJIO0KHTEIHO NPy
B3E€MaHETO Ha pelieHue 3a MPUCHKIaHe Ha oOpazoBarenHara u HayuHara cteneH JJIOKTOP mo
ITH 3.9 TypusbMm, HayuHa CielMAIHOCT ,, IKOHOMHKA U yIIpaBJIE€HUE HA Typu3Ma.

Hara: 14.05.2026 r. M3roTBun CTaHOBUIIIETO:
nou. a-p Ceerocnas Kaneitue

(Iloonuc)



SOUTH-WEST UNIVERSITY “NEOFIT RILSKI”

OPINION

From: Assoc. prof. Dr. Svetoslav Mateev Kaleychev, University of National and World
Economy, Sofia, member of the scientific jury in the procedure for acquiring the
educational and scientific degree "doctor'" at the South-West University, according to
Order of the Vice-Rector No. 1103/24.04.2026.

Author of the dissertation: Beatrice Biserova Vladimirova

Thesis topic: ADVERTISING MODELS IN THE HOTEL INDUSTRY

Scientific supervisor: Assoc. Prof. Dr. Teodora Kiryakova-Dineva

This opinion was prepared under the procedure for public defense of a full-time doctoral
student Beatrice Biserova Vladimirova at the Department of Tourism of the Faculty of
Economics at the South-West University "Neofit Rilski", Blagoevgrad.

Reason for submitting the review: participation in the scientific jury for the defense of
the dissertation, according to Order No. 1103/24.04.2026 of the Vice-Rector of the South-West
University "Neofit Rilski", Blagoevgrad for conducting a procedure for acquiring the ONS
"doctor" in PN 3.9 Tourism, doctoral program "Economics and Management of Tourism".

A dissertation, abstract and autobiography of doctoral student Vladimirova were
submitted under the procedure. The abstract includes lists of publications of the doctoral student,
contributions made as a result of the research and a declaration of originality and authenticity of
the presented dissertation. The materials are provided on an electronic medium. A certificate of
compliance with the minimum national requirements for the ONS "doctor", as well as a report
on the authenticity of the text from the iThenticate program, are also attached.

Beatrice Biserova Vladimirova is a full-time doctoral student at the Department of
Tourism since July 2021. Doctoral student Vladimirova has obtained a bachelor's degree in
Tourism and a master’s degree in international Tourism at the South-West University "N. Rilski",
Blagoevgrad. The candidate's CV shows her long-standing dedication to tourism and her 10 years
of experience in the hospitality industry. The experience she has gained provides her with the
opportunity to work with hotel software programs, provide up-to-date information and
communicate successfully with tourists. These skills are a factor in the effective and professional
upgrading of knowledge and competencies fundamental to the modern tourism industry.
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I. Summary of the dissertation work

The dissertation submitted for opinion is 234 pages long. It includes a main text of 228
pages, lists of tables, figures, appendices, and references. 15 tables and 30 figures were used to
illustrate the study. The bibliography contains 132 sources, of which 56 are in Bulgarian and 76
in English; 4 websites are also referenced.

The dissertation structurally contains the following main sections: introduction and
conclusion, as well as three chapters examining the essence, specificity and theoretical
foundations of advertising and tourism advertising in the hotel industry; theoretical and applied
models and strategies for optimizing advertising impact and their features in the hotel industry,
as well as methodology and empirical analysis for deriving advertising models in tourism.

Chapter one is entitled "Theoretical foundations of advertising. The essence and
specificity of tourism advertising in the hospitality industry. It includes four paragraphs that
present the genesis and essence of advertising and advertising communication in tourism, the
types and specifics of advertising, the characteristic features and development of advertising in
the hospitality industry, the types of marketing and their projection impact on advertising in the
hospitality industry.

Chapter two is entitled "Theoretical and applied models and strategies for
optimizing advertising impact. Peculiarities in the hospitality industry", it also contains four
paragraphs. They examine the evolution from linear communication to digital interaction in
tourism, the factors affecting the effectiveness of advertising models in the hospitality industry,
the hospitality triad as a synergy between advertising components, strategies and models for
advertising hotels, as well as advertising models in the hospitality industry, paying more in-depth
attention to the AIDA, DAGMAR and McKinsey 7S models.

Chapter three is entitled '"Methodology and empirical analysis for deriving
advertising models in tourism'. It includes eight paragraphs, respectively presenting the
methodological approach and design of the study, a preliminary qualitative and quantitative study
of advertising practices in the hotel sector, advertising constants in the presence of advertising
activities in the hotel industry, an empirical study, analysis and evaluation of advertising models
based on a survey among hotel managers and tourists, recipients of advertising messages, a
comparative analysis of the results of the two studies, an empirical derivation and
characterization of advertising models in the hotel industry, a conceptualization of
communication through advertising models in the hotel industry.

At the beginning of the dissertation, the doctoral student presents the relevance of the
research topic. It is an indisputable fact that in terms of the modern development of the Bulgarian
hotel industry, advertising is of fundamental importance. In this regard, the doctoral student
himself points out that "Advertising in the hospitality industry is of crucial importance for
attracting and retaining customers, building brand awareness and differentiating the business
in a competitive market". When formulating the main goal, doctoral student Vladimirova directs
her research efforts to analyzing and systematizing existing advertising models in the hospitality
industry, as a result of which she develops a conceptual model for communication in the
hospitality industry. To achieve the goal, eight tasks have been set, which are sufficient to
achieve the thus set and formulated goal of the dissertation.
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The determined object of research by the doctoral student is advertising in the hospitality
industry. The subject of the research is the existing advertising models in the hospitality industry,
as they correspond to the thesis of doctoral student Vladimirova, which highlights that the
changes in the existing advertising models in the hospitality industry are determined by the
modern digital environment.

The significance of the dissertation is also stated at its beginning, as it corresponds to my
view that the implementation of modern digital technologies in terms of advertising in the
hospitality industry is of fundamental importance for the tourism industry as a whole and the
hospitality industry in particular.

The doctoral student focuses his attention on the study of the following existing
advertising models in the hospitality industry: advertising model through traditional marketing;
advertising model through digital marketing; advertising model through content marketing;
advertising model through relationship marketing; advertising model through interactive
communication and advertising model through influencer marketing. Based on them, an author's
model of communication through advertising models in the hospitality industry is also derived.

The proposed methodological framework of the "dissertation is built on the concept of
deriving and empirically validating specifically defined advertising models". To achieve the set
goal, in the course of the work on the dissertation, the following methods were applied:
Theoretical analysis; Quantitative research; Qualitative interpretation; Analysis;
Synthesis, Systematic and Comparative approach.

The doctoral student also presents two survey studies in the dissertation - the first aimed
at hotel managers, the second at tourists and users of hotel services.

I consider the research framework chosen by the doctoral student to be consistent with
the set goal and the formulated tasks. Therefore, I assume that the doctoral student is well
acquainted with the topic, especially in its practical part, relating to the analysis of existing
advertising models in the hotel industry. I also believe that he has opportunities for future
independent research work.

Since advertising itself is part of marketing, PhD student Vladimirova correctly presents

some of the types of marketing that directly influence advertising in the hospitality industry. The
following are sequentially examined:

1. Traditional marketing, presenting the marketing concepts of the 4 and 7 element
marketing mix, respectively.

2. Direct marketing, characterized by personalized solutions and creative forms for
establishing direct contact with the customer.

3. Content marketing, a strategic approach aimed at creating and distributing valuable
and consistent content.

4. Relationship marketing, a conceptual transition from a transactional to a long-term,
customer-oriented approach.

5. Search engine marketing, establishing itself as a key component of modern digital
advertising models, combining search engine optimization and paid advertising.

6. Social media and network marketing, through which interaction with consumers is
carried out, information is provided and cooperation is established.

7. Influencer marketing, which consists of convincing consumers of the quality of a
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product or service through a person selected primarily on the basis of experience, popularity or
reputation.

8. Sensory marketing, a key tool for creating a competitive advantage, allowing
organizations to influence the emotions and subconscious of consumers.

9. Interaction marketing, in which the consumer becomes an active participant in the
communication process.

10. Relationship marketing, based on trust, loyalty and long-term interaction with
consumers and which requires consistency between advertising and real experience.

In the process of creating an author's model of communication through advertising models
in the hospitality industry, a logical sequence of seven stages is established:

1. Theoretical analysis of the main literary sources

2. Preliminary study covering 150 places of accommodation in Bulgaria

3. Analysis of advertising constants used in hotel communication.

4. Managerial survey

5. Tourist survey

6. Comparative analysis comparing data from previous stages: theory, practice, opinions
of managers and tourists

7. Validation of existing models for advertising in the hospitality industry

Based on the data obtained from the conducted research, doctoral student Vladimirova
identified several main advertising models that are manifested in consumer behavior: a digital
advertising model based on the use of social networks and online platforms; a visual advertising
model related to the presentation of tourist products through images and video content; an
emotional advertising model that uses atmosphere and experiences to influence the audience and
an interactive advertising model in which users actively participate, through comments, ratings
and online reviews.

The doctoral student's research concludes with an author's model of communication
through advertising models in the hospitality industry, adopting the concept that advertising
communication in the hospitality industry is developing towards an integrated model that
combines different marketing approaches and communication channels.

The guidelines set out in the developed dissertation work are also preserved in its
Conclusion, as it is evident that it reflects conclusions of doctoral student Vladimirova in relation
to the researched problems of advertising models in the hospitality industry. The final conclusion
of the doctoral student is striking, that "advertising in the modern hotel industry is characterized
by increasing complexity and integration between different communication forms", which gives
me reason to assume that the doctoral student has thoroughly delved into the scientific issues,
understanding and identifying the specifics of the research subject.

The generalized presentation of the dissertation work is also reflected in the 61-page
abstract prepared by the candidate. It correctly describes the individual parts of the study,
presents the contributions and lists the publications on the topic.

From the report submitted during the public defense procedure, it is evident that doctoral
student Vladimirova meets the national minimum requirements for acquiring the ONS "doctor",
set out in the requirements of the Act on the Development of the Academic Staff in the Republic
of Bulgaria and the Regulations for its implementation, as well as the internal requirements of
the South-West University "N. Rilski".
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The dissertation does not establish any similarity with foreign works. As proof of this, a
document generated during verification with the iThenticate program is presented.

II. Evaluation of the doctoral student's scientific and practical results and
contributions

The scientific and applied contributions of the dissertation are presented in the Abstract
on p. 53, and I accept them.
On the dissertation, doctoral student Beatrice Biserova Vladimirova has presented 4

publications — 2 independent and 2 co-authored with the scientific supervisor. It should be
emphasized and congratulated the doctoral student for his participation in a publication indexed
in the international database “Scopus”, which is a serious success for a young researcher.

II. Critical remarks and recommendations

Doctoral student Vladimirova shows good knowledge in the research area. Along
with the highlighted positive aspects, I also have separate recommendations for the dissertation
work, which I make with a view to improving the candidate's work in his future research
activity. First of all, paragraph one of the first chapter is formulated with the title "Genesis of
advertising activity and essence of advertising communication in tourism", but in the text the
essence of advertising communication in tourism is not presented. Second, the lack of transition
between one part of the individual texts in the first chapter of the dissertation is striking. Third,
Fig. 1 and Fig. 2 of the dissertation are identical. In Fig. 4, one of the elements of the marketing
mix is omitted.

I have the following question for doctoral student Vladimirova, the answer to which

will complement the overall impression of the study, namely: In your opinion, can Guerrilla
marketing be used as an effective strategy in modern hotel marketing. And could you give a
specific example if it is possible or not?

II. Conclusion

Considering that the requirements of the Law on the Development of the Doctoral Thesis
and the internal rules of the South-West University "Neofit Rilski", Blagoevgrad have been met
in the development of the dissertation by the doctoral student. As well as the fact that Beatrice
Biserova Vladimirova possesses the qualities and competencies to conduct independent
scientific research, I declare to the esteemed members of the Scientific Jury that I will vote
positively in the decision to award the educational and scientific degree DOCTOR in PN 3.9
Tourism, scientific specialty "Economics and Management of Tourism".

Date: 14.05.2026 r. Prepared the opinion:
Assoc. prof. Dr. Svetoslav Kaleychev

(Signature)
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