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I. MoHorpadwusa

1. IMuuenosa, JI. (2026). ExocucreMeH moaxo1 B X0TeJIHEPCTBOTO.

Abstract

The monograph examines the application of the ecosystem approach in hospitality, with a focus on
independent hotel enterprises. The study conceptualizes the hotel not as an isolated business unit, but
as an active participant in a broader tourism ecosystem composed of partners, suppliers,

intermediaries, digital platforms, public institutions, local communities and tourists.

The research presents the theoretical foundations of the ecosystem approach and adapts them to the
specific characteristics of hospitality. Special attention is paid to the interaction between hotel
enterprises and the surrounding destination environment, as well as to the role of cooperation, digital

maturity, innovation and shared value creation.

A methodological framework is developed for assessing the readiness of independent hotel enterprises
to participate in an ecosystem. The proposed framework includes criteria related to strategic
compatibility, reputation and values, readiness for cooperation, resources and competencies, and
digital maturity. The PDCA management cycle is adapted as a practical tool for planning,

implementing, monitoring and improving ecosystem interactions in hospitality.

The monograph also analyzes key risks related to ecosystem participation and proposes management
guidelines for strengthening the competitiveness and sustainability of independent hotels. The study
contributes to the development of a contemporary theoretical, methodological and applied framework

for ecosystem-based management in hospitality.
Pe3srome

MoHorpapusta u3cieaBa MPHIOKEHAETO HA CKOCHCTEMHHS MOIXOA B XOTEIHEPCTBOTO, C dokyc
BBHPXY HE3aBUCHMHMTE XOTEJICKHM HpeanpusThs. B paspaboTkara XOTENBT €€ pasriexkia He KaTo
M30/IMpaHa OU3HeC eIMHULA, a KaTO aKTUBEH YYAaCTHHMK B IMO-IIMPOKA TYPUCTHYECKA EKOCHCTEMA,
BKITIOUBALIA TAPTHHOPH, JOCTABUMIIM, [IOCPEHULIA, IMTUTATHA 11aTGOPMH, ITyOTHIHH HHCTHTY MY,

MECTHH OOIIHOCTU U TYPHUCTH.

B wuscnenBanero ca MpeACTaBEHU TEOPETUIHUTEC OCHOBH Ha €KOCHUCTEMHMUS MNOAXOA MU TiAXHATa
NPUATIOKUMOCT KBM cneun(bm(aTa Ha XOTCJIUEPCTBOTO. CrierqaJIHO BHHMAaHHWE € OTACJICHO Ha
B3aHMMO/JICCTBUETO MEXKY XOTCJICKUTE NPEANPUATHA U JEeCTUHAILMOHHATA Cpella, KaKTO U Ha poJisiTa

Ha CbTPYAHHYCCTBOTO, AUIHTAIHATA 3psIOCT, MHOBALIMHUTE U CBBMECTHOTO CBh3JIaBAHE HA CTOMHOCT.

2



PaspaGoTeHa e MeTOAMYECKa paMka 3a OlCHKa Ha TOTOBHOCTTA Ha HE3aBUCUMUTE XOTEJCKU
TIpEeNpPUSITHS 33 y4acTHe B EKOCHCTEMA. [IpetoxkeHara paMKa BKJIIOYBA KPUTEPUH, CBBP3aHU ChC
cTpaTeruyecka CbBMECTMMOCT, PENyTallus U UCHHOCTH, FOTOBHOCT 3a CHTPYJIHUYECTBO, PECYPCH U
KOMIIETEHIIMH U JUTHTAIHA 3PSUIOCT. Y IPABICHCKHAT UKD PDCA e aganTtupaH KaTo NPaKTHIECKH
MHCTPYMEHT 3a IUIaHMpaHe, W3IbIHCHHUS, HaOIO/ICHHE ¥ YCHBBPIICHCTBAHE HA E€KOCHCTCMHHTE

B3aUMOJEUCTBHUS B XOTEJIMEPCTBOTO.

MOHOFpaq)I/IHTa aHaJM3upa 1 OCHOBHH PHUCKOBE, CBbP3aHHU C y4yaCTHueTO B eKoCcHuCTEMA, KAaTo npeajiara
YIIpaBJICHCKHA HACOKM 3a IIOBHIIIABAaHC Ha KOHKprHTOCHOCO6HOCTTa nu YCTOI\/'I‘{PIBOCTTa Ha
HE3aBUCUMHUTE XOTCIIH. W3cnenBaneTo JONpUHACH 3a pa3pa60TBaHeT0 Ha CbBPEMCHHA TCOpPETUYHA,

METO0JIOTHYECKa U IIPUJIOKHA paMKa 3a €KOCUCTEMHO YIIPaBJICHUC B XOTEJIUEPCTBOTO.



Il. Cratum n goknagmn, nybnnkyBaHu B Hay4HU U3aHUA

2. Pinelova, L. (2026). Ecosystem Perspectives in Tourism: Theoretical Roots, Conceptual
Evolution, and Research Frameworks. Economics and Management, Vol. XXIII, Issue 1, pp.

17-35.
Abstract

The article explores the theoretical roots, conceptual evolution and research frameworks of the
ecosystem perspective in tourism. It examines the transfer of the ecosystem concept from natural
sciences to management and tourism studies and outlines its connection with business ecosystems,
innovation ecosystems, entrepreneurial ecosystems, platform ecosystems, organizational ecology,

neo-institutional theory and dynamic capabilities.

The study argues that tourism cannot be fully understood through the analysis of individual enterprises
alone, since tourism development is based on networks of interdependent actors, resources,
institutions, technologies and consumers. The article systematizes the main ecosystem perspectives
applicable to tourism and discusses their relevance for destination management, hospitality, digital

transformation and value co-creation.

The research contributes to clarifying the conceptual use of the term “ecosystem” in tourism studies
and proposes a framework for further analysis of tourism ecosystems, including their actors,

boundaries, coordination mechanisms and value creation processes.
Pe3srome

CrarusiTa u3cIeBa TEOPETHYHUTE KOPEHH, KOHIENTyallHaTa €BOJIIOLHMS U U3CIICI0BATCICKUTE paMKH
HAa eKOCHCTeMHara TrepcrektuBa B Typusma. llpocriensBa ce TpPEHACSHETO Ha IOHATHETO
,.€KOCHCTEMa™ OT MPHPOJHUTE HAyKH KBbM YNPABICHHETO M TYPUCTHYECKUTE H3C/IC/BAHMS, KATO CC
odepTaBa Bpb3KaTa My ¢ OM3HEC eKOCHCTEMHUTE, HHOBALMOHHUTE EKOCHCTEMH, MPCATIPUEMACCKUTE
€KOCHCTEMH, IIAaTGOPMEHUTE EKOCHCTEMH, OPraHU3allMOHHATA EKOJIOTUs, HCOMHCTUTYIIMOHATHATA

TEOpHUa U JTUHAMUYHHUTC CIIOCOOHOCTH.

B M3C/elBAaHETO Ce apryMEeHTHpa Te3ara, ye TYPHU3MBT He MOXKe Aa ObJe NBIHOLUEHHO pa3OpaH
eIMHCTBEHO Ype3 aHaliu3a Ha OT/JCNIHHM NPEANPUSTHs, Thi KaTO TYPUCTHYECKOTO PasBUTHE CE
OCHOBaBA HA MpPEXH OT B3aHMO3ABUCHMH YYACTHHILM, PECYpCH, HMHCTUTYLHH, TEXHOJOTHH H

HOTp66I/ITe.TII’I. CI/ICTeMaTI/BI/IpaHI/I ca OCHOBHUTE EKOCHUCTEMHHU IIEPCIEKTUBH, IPUITOKHUMH KbM



TypusMa, 1 € pasriieaHa TAXHATa 3HAYMMOCT 3a YHNpPaBJICHUCTO Ha JIECTUHALMK, XOTEJIMEPCTBOTO,

JUAruraiHara TpaHC(bOpMaHI/Iﬂ U CBBMECTHOTO Cbhb31aBaHE Ha CTOMHOCT.

CraTusita JONpHHACS 32 NPELH3MpaHe Ha MOHSATHHHATA yroTpe6a Ha TEPMHHA ,.eKocucTeMa™ B
TYpHCTHUECKHTE H3CIIENBaHUs W Mpejlara pamka 3a TOCICABaLl aHAJIM3 Ha TYPHUCTHYECKUTE
eKOCHCTEMH, TEXHHTE YJaCTHHILH, TPAHHIIH, KOOP/MHAIIMOHHU MEXaHH3MH H TIPOLECH Ha Ch3/IaBaHE

Ha CTOMHOCT.

3. Pinelova, L. (2026). Ecosystem Approach in Digital Tourism and Hospitality. International
Journal of Digital Research, Vol. 2, Issue 1, pp. 55-65.

Abstract

The article examines the ecosystem approach in the context of digital tourism and hospitality. It argues
that digital transformation changes not only individual tourism enterprises, but also the relationships

between hotels, destinations, platforms, intermediaries, tourists and local communities.

The study presents hospitality as a central component of the tourism ecosystem, since hotels connect
tourists with destination resources, transport, attractions, public services, local businesses and digital
platforms. Special attention is paid to the role of online reservation systems, digital communication

channels, customer data, platform mediation and smart tourism solutions.

The article discusses both the opportunities and risks of digital platforms for hotel enterprises. While
platforms increase visibility, market access and operational efficiency, they may also create
dependency, commission costs and loss of direct customer relationships. The study emphasizes the
need for balanced digital participation through a combination of global platforms, direct digital

channels and destination-level partnerships.

The article contributes to the conceptual understanding of digital tourism and hospitality ecosystems

and highlights the importance of coordination, digital maturity and sustainable value creation.
Pe3rome

CratdsTa pasriekaa €KOCHCTEMHHMs TIOJIXOA B KOHTEKCTAa Ha JMTMTAIHHA  TypusbM  H
XOTEIIMEPCTBOTO. ApPryMeHTHpa ce Tes3ara, 4e JMrUTajaHaTa Tpancdopmanusi NPOMEHs He Camo
OT/IEIHUTE TYPHCTUUECKH NPEUIPUSTHS, HO U B3aMMOOTHOIICHHMATA MEKIY XOTENIH, NCCTHHALMH,

m1aT(OPMH, TIOCPEAHULIH, TYPUCTH U MECTHH OOLIHOCTH.

XOTeIII/IepCTBOTO € NpeaCTaBEHO KAaTO LEHTPAJICH KOMIIOHEHT Ha TyYpUCTUYECKATa €KOCUCTEMA, ThH

KaTO XOTEIMUTE CBHP3BAT TYPUCTUTE C PECYPCHUTE Ha JeCTHHaAuUATa, TPaHCIOpTa, ATPAKIHHUTC,
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Hy6HI/I‘IHI/ITe YCIIyTH, MECTHHS OU3HEC U JUTUTAJIHUTE HJ'IaT(I)OpMI/I. CrienailHO BHUMaHHUE € OTACIICHO
Ha poJjisiTa Ha OHJIalH pe3epBaAllMOHHUTEC CUCTEMH, OUTUTAIIHUTC KOMYHHUKallUOHHH KaHaJln,

KIIMEHTCKUTE JaHHH, IIaTGOPMEHOTO MOCPEIHUYECTBO 1 smart tourism peLeHusTa.

B cratuaTa ce pasriexIarT KakTO BB3MOXKHOCTHTE, Taka W PHCKOBETE, KOMTO JIMTUTATTHUTE
m1aTGOpPMH ChH3JaBaT 3a XOTCICKHTE NPEIIPUSTHS. Ot exHa cTpana, IarGopMuTe yBelInyaBaT
BHIMMOCTTA, JOCTBIIA O Ma3apd M OnepaTMBHATa eEKTMBHOCT, HO OT JApyra CTpaHa MoraT Jaa
Ch3aaT 3aBUCHMOCT, KOMUCHOHHH Pa3X0/i U 3aryba Ha IMPEKTHA BPB3Ka C KIMEHTA. [TonuepraBa
ce He0OXOMMOCTTA OT OaTaHCHPAHO AUTUTATHO Y4acTHE Ype3 ChUCTABAHE Ha rinobaiHu wiaThopMH,

COOCTBEHM AUTHUTAIHU KaHAJIU U IMapTHBOPCTBA HA paBHULIC JICCTUHAIUA.

Crarusra JoIpuHacs 3a KOHLCNTYaJIHOTO pa36HpaHe Ha JUTMTAJIHATE TYPUCTHUYCCKH U XOTCJICKH
€KOCHUCTEMHU M Mo 4epTaBa 3HAYCHHUCTO Ha KoopauHaluATa, JUTrUTaaIHaTa 3psajIoCT U YCTOI}’I‘IHBOTO

Chb31aBaHC Ha CTOMHOCT.

4. TIumesnosa, JI. P. (2026). KonuenryajeH Mojel HA HHOBALMOHHA €KOCHCTEMA B

TypucTHYECKATA HHAYCTpUA B yCJIOBHITA Ha lll’l(l)pOBl/Ba[ll/lﬂ. Hl’lpl/lHCKﬂ KHUKOBHH JIUCTH,

T'omuna XVII, Bpoit XVIIL.
Abstract

The article develops a conceptual model of an innovation ecosystem in the tourism industry under the
conditions of digitalization. It focuses on the interaction between tourism enterprises, public
institutions, educational and research organizations, technology companies, digital platforms and

consumers as key actors in the innovation development of tourism.

The study formulates the concept of a regional digital innovation ecosystem in tourism and presents
it as an integrated system of actors, digital platforms, services and management mechanisms. The
proposed model includes three main blocks: diagnostics, development and decision-making, and

monitoring.

Special attention is paid to the role of digital platforms as a structural core of the ecosystem, enabling
coordination, information exchange, standardization, scalability and value co-creation. The article
emphasizes that digital innovation ecosystems can support the competitiveness of tourism regions by

stimulating cooperation, technological adaptation and sustainable growth.

The research contributes to the development of a conceptual framework for managing innovation

processes in tourism at regional level.



Pesrome

Crarmsita pa3paboTBa KOHIENTYaJleH MOJEI Ha HMHOBALMOHHA CKOCHCTEMa B TypUCTHYECKATa
WHLYCTpHS B YCIIOBUATA Ha HH(poBu3aius. POKYCHT € NIOCTABEH BBPXY B3aMMO/JICHCTBUETO MEXKTY
TYPHCTHYECKU MPEANPUATHS, MMyOIHYHH HHCTHUTYLHH, oOpaszoBaTeJIHM M Hay4HH OpraHH3alMH,
TeXHOJIOrMYHM KOMIIAHWH, AUTHTATHU MuarGopMH U MOTpeOUTENM KaTo KIIOYOBH YHAaCTHHIH B

HHOBALMOHHOTO Pa3BUTUE HA TypU3Ma.

B u3cnenBadero € GopMyJIupaHo MOHATHETO ,,perHOHAIHA undpoBa MHOBALMOHHA EKOCHCTEMA B
TypH3Ma‘, pa3riiekaHa KaTo MHTerpUpaHa CUCTEMa OT y4aCTHHIIH, uupoBU MIaTGOPMH, YCIYTU U
YIPABIEHCKH MeXaHH3MH. [Ipe/UIoKeHHST MOJEN BKJIOYBA TPHU OCHOBHH O0Ka: JTUArHOCTHKA,

pa3paboTBaHe ¥ B3€MaHE Ha PEIICHUS 1 MOHUTOPHHT.

CrienaTHo BHUMAHHKE € OT/IENIEHO Ha pouisTa Ha dpoBUTe MIaThopmMH KaTo CTPYKTYpOOOpasysario
PO HA €KOCHCTEMAaTa, KOETO OCHIypsiBa KOOPAMHALNS, oOMeH Ha uHpopMalys, CTaHIapTH3aLHUA,
MaIabupyeMocT ¥ ChBMECTHO Ch3/1aBaHe Ha CTOMHOCT. B cTaThsATa ce MoAueprasa, ue udposute
MHOBAILMOHHN €KOCHCTEMH MOTaT Jia MOJNOMOrHAT KOHKYPEHTOCIOCOOHOCTTA HA TYPUCTHYCCKHUTE
PErHOHM Ype3 CTHMYIMpPAHE HA CHTPYAHMYECTBOTO, TEXHOJOrMYHATA alaNTalusd H yCTOWUMBUS

pacTex.

UscienBaHeto JONpHHAcS 3a pa3pabOTBAHETO HA KOHILENTyalHa pamka 3a yIpaBjICHHC Ha

WHOBAIIMOHHUTE MTPOLIECH B TyYpHU3Ma Ha pEeruoHa;iHO paBHUIIC.

5. Pinelova, L. (2018). Innovative Trends in the Development of the Hospitality. In: The Cultural
Corridors of South-Eastern Europe: Cultural Tourism Without Boundaries, Conference

Proceedings Book, Santorini, Greece.
Abstract

The article examines contemporary innovative trends in the development of hospitality. It focuses on
the role of new technologies, digital solutions and changing customer expectations in transforming

hotel services and the overall guest experience.

The study discusses innovations such as artificial intelligence, virtual assistants, service robots, digital
keys, virtual reality, interactive technologies and smart communication systems. These innovations
are analyzed as tools for improving service quality, personalization, operational efficiency and

customer satisfaction.



The article emphasizes that innovation in hospitality is not limited to technology, but also includes
new service models, creative hotel products and the ability of hotel managers to adapt to changing
market conditions. The study highlights the need for hotels to continuously monitor technological

trends and integrate them into their management, communication and service processes.
Pe3rome

CraTHsTa pasriexkIa ChBPEMCHHM HHOBAUMOHHHM TEHJECHLMHM B DAsBUTHETO HA XOTEJUEPCTBOTO.
AKIEHTBT € IOCTABEH BBPXY POIISITA Ha HOBHTE TEXHOJIOTHH, IMTUTATHATE PELICHHA IPOMEHSILIUTE
ce TOTPeOMTENCKM OYaKBaHHMs 3a TPaHCHOPMUpAHE HA XOTCICKATE yCIyrH ¥ LSJIOCTHOTO

MIPEXKUBABAHC HA rocra.

B uscneasaHeTo ce 00CHXKIaT MHOBAIIMUA KAaTO U3KYCTBCH WHTEJIEKT, BUPTyaJIHA aCUCTCHTH, pO6OTI/I
B O6CJ'Iy)KBaH€TO, JIMTATAJIHU  KJIFOYOBE, BHUPTYyallHa peanHocCT, UHTCPaKTHBHU TEXHOJIOTUHU H
WHTEJIMTCHTHA KOMYHHUKAIMOHHH cucTeMH. Te3u MHOBALlMK ca aHaJIM3upaHu KaTo UHCTPYMEHTH 3a
NOBHIIABAHE HA KAayeCTBOTO Ha O6CIIy)KBaHCTO, rnepcoHaiu3aluysra, orepartuBHaATa e(beKTHBHOCT u

YJIOBJ'ICTBOPCHOCTTa Ha KJIMCHTHUTE.

Crarusita noayeprasa, 4c WHOBALIMUTE B XOTEJIUEPCTBOTO HE CC orpaHuy4asat caMoO J10 TEXHOJIOTHUTE,
a BKJIIOYBAT U HOBH MOJCJIM Ha O6CJ'Iy}KBaH€, KpE€aTUuBHU XOTEJICKH NPOAYKTH H CIocoOHOCT Ha
XOTEJICKUTE MEHHU/DKBPH Aa CC ajganTupar KbM [IPOMECHSIIUTE CC rnazapHuy yCJIOBHA. Uscnensanero
OTKpOsABa HE0OXOAUMOCTTa XOTEJIMTE MOCTOAHHO Jia CIeISIT TEXHOJOTMYHUTE TCHACHUHHN U Ja T

MHTErpupaT B yIPABIECHUETO, KOMYHUKAIMATA M POLCCATE HA o0cy)KBaHe.

6. Stavrova, E., Zlateva, D., Pinelova, L. (2021). The Digital Transformation in the Service of
Business. Economics and Management, Vol. XVIII, Issue 1, pp. 128-136.

Abstract

The article examines digital transformation as a strategic process that changes business models,
organizational culture, customer relations and value creation. It argues that digital transformation
should not be understood only as technological modernization, but as a comprehensive change

affecting management, operations, communication and competitiveness.

The study systematizes key areas of digital transformation, including big data, cloud technologies,
artificial intelligence, automation, cybersecurity, digital marketing and smart products and services.
It emphasizes the importance of digital strategies, entrepreneurial thinking and organizational

adaptability.



The article contributes to the theoretical understanding of digital transformation as a prerequisite for
business development and provides a basis for further research on digital maturity, digital ecosystems

and innovation in tourism and hospitality.
Pe3ome

CraTHsTa pasIiek/a TMIATAIHATA TPAHCHOPMALMSA KAaTO CTPATErHHCCKH npouec, KOUTO MPOMEHS
GH3HEC MOJIEINTE, OpraHH3AIMOHHATA KYJITYpa, OTHOIICHMATA C KIMEHTHTE H CH3[aBAHETO Ha
CTOWHOCT. ApryMEHTHpa Ce Te3aTa, Ue JUruTaiHara TpaHcdopmanus He cle/Ba 1a ce pazoupa camo
KaTo TEXHOJOTMYHO OOHOBSIBAHE, @ KaTo USIOCTHA MPOMSAHA, KOATO 3acsira YIPaBIEHUETO,

ornepaiunuTe, KOMyHHKalUATa 1 KOHKYPEHTOCIIOCOOHOCTTA.

B u3ciensaneTo ca CuCTeMaTUu3upaHu KJIFOUOBH HaAIlpaBJICHUS HA JUTHTaIHaTa TpaHC(bopmaum{, cpea
KOHUTO I0JIEMH JaHHH, 00JIaYHU TEXHOJIOTHUH, U3KYCTBCH WHTEJICKT, aBTOMaTHU3alus, KH6epCHprHOCT,
JUTrATaJIEH MAapKETUHI H HUHTEJUICHTHU IPOAYKTH H YCIIYTH. HonqepTaBa ce 3HA4YCHHETO Ha

JUTATATHUATE CTPATCI U, HpeJalHeMa‘JCCKOTO MMUCJICHE U OpFaHI/I3aHI/IOHHaTa aJalITUBHOCT.

CraTusTa JONpHHACA 3a TEOPETHYHOTO pasdMpaHe Ha JUTATATHATA tpancdopmanms Kato
NpeAnocTaBKka 3a pa3BUTHE Ha OW3HECa W Ch3JaBa OCHOBA 34 [I0CJIeIBAIM HM3CIIEIBAHUS BBPXY

JUTHTaIHaTa 3pAI0CT, JOUTHTAJTHUTE €KOCUCTEMHU U WHOBALMUTE B TypU3Ma U XOTEJIHEPCTBOTO.

7. Stavrova, E., Zlateva, D., Pinelova, L. (2021). Platform Economy as an Inevitable
Development of Digital Business. Entrepreneurship, Vol. IX, Issue 1, pp. 87-95.

Abstract

The article examines the platform economy as an inevitable stage in the development of digital
business. It analyzes digital platforms as new organizational and business models based on interaction

between independent actors, network effects, data exchange and value co-creation.

The study presents the main characteristics of platform-based business models and discusses their role
in connecting producers, consumers, service providers and complementary participants. Platforms are
interpreted not only as technological tools, but also as digital ecosystems that coordinate market

interactions and create new opportunities for growth and competitiveness.

Special attention is paid to the impact of digital platforms on traditional business models and to the
need for enterprises to adapt to the new conditions of digital intermediation, connectivity and data-
driven decision-making. The article provides a conceptual basis for further research on digital

ecosystems, platform-mediated tourism and hospitality services.
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Pe3ome

Cratusta pasriexaa miaropMeHara MKOHOMHKA Karo 3aKOHOMEPCH eTall B DPa3BUTHETO Ha
JUrMTATHUS Ou3Hec. AHAIM3MpaHu Ca JUIMTATHHUTE miatGopMu Kato HOBH OPraHM3alMOHHH U
Gu3Hec MOJIE/H, OCHOBAHM HA B3aMMOJEHCTBAE MEKIY HE3aBHCHMH yIaCcTHHILH, MpENKOBHU ePeKTH,

oOMeH Ha JaHHU U CbBMECTHO Ch3/1aBaHC Ha CTOMHOCT.

B m3cleABaHEeTO ca NpeICTaBeHH OCHOBHUTE XapaKTePUCTUKK Ha ratgopMeHuTe OU3HEC MOJICIH 1
TSXHATA POJIs 32 CBbP3BaHE HA MPOM3BOHTEIIH, noTpeOUTENH, TOCTABYHMIH Ha yCITYTH U JIOMBIBALIH
yuacTHHIM. [L1aThopMuTe ca HHTEPIPETHPAHH HE CaMO KaTo TEXHOJOIMYHU MHCTPYMEHTH, a U KaTo
JIMTHTATHA E€KOCHCTEMH, KOUTO KOODJIMHHPAT MNa3apHUTE B3aUMOJICHCTBHS M Ch31aBaT HOBU

BB3MOXKHOCTH 3a pacTeK U KOHKyp€HTOCHOCO6HOCT.

CroeuyajHo BHUMaHHE € OTACJICHO Ha BB3JACUCTBUETO HaA JUTHTAJIHHATC l'UIaT(l)OpMI/I BBPXY
TpaJULIMOHHUTC Ou3HEeC MOJIEIU U Ha HEeO0OXOIUMOCTTA IIpeANpUsATHATA Ia ce amanTupaTr KbM HOBHUTC
yCj0BUs Ha JUTUTAJIHO MOCPEIHUYIECTBO, CBBP3aHOCT U B3€MaHe Ha pEeUICHMA, OCHOBAHHU Ha JaHHH.
CraTtusgTa Ch3JaBa KOHIUEITyaJlHAa OCHOBa 3a nocjeaBaly M3CJIeABaHUs BBPXY JIUTUTAJIHUTE

C€KOCHUCTEMHU, I'IJIaT(bOpMCHO-MCIII/II/IpaHI/IH TYPU3BM U XOTEJIUEPCKUTE yCIYTH.

8. Stavrova, E., Zlateva, D., Pinelova, L. (2021). Business Models of the Platform Economy (in
the Context of Marketing, Finance and Tourism). Macedonian International Journal of

Marketing, No. 14.
Abstract

The article explores the business models of the platform economy in the context of marketing, finance
and tourism. It presents digital platforms as interactive ecosystems that connect people, organizations,

resources and markets through technological infrastructure, data exchange and network effects.

The study analyzes the role of platform-based models in transforming traditional markets and creating
new forms of value creation. In the field of tourism, special attention is given to smart tourism, digital
intermediaries, personalized offers, mobile communication and the use of data for improving the

customer experience.

The article emphasizes that platform business models remove barriers of time and space, facilitate
interaction between participants and support more flexible and personalized service provision. The
research contributes to the understanding of digital platforms as ecosystem-based business structures

with significant implications for tourism and hospitality.
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Pe3ome

CraTisiTa H3CIeBa OM3HEC MOJIENUTE Ha TiaTgopMeHaTa HKOHOMHKA B KOHTEKCTa Ha MapKEeTHHTA,
dunancute U Typusma. JIMrHTaTHATE niatopMH ca MpeICTABEHH KaTo HHTEPAKTUBHHI EKOCHCTEMH,
KOMTO CBBP3BAT XOPa, OPraHu3aLliH, PECYPCH H Na3apH Upes TexXHOJI0rHuHa HH(PAcTpyKTypa, OOMeH

Ha JaHHH U MPEKOBH €PEKTH.

B H3c/elBAaHETO € AHAIM3MpaHa poJsiTa Ha MIaTGOpMEHMTe MOACIH 34 TpanchopmMHupaHe Ha
TpaJMIHOHHUTE Na3apy U 3a Ch3JaBaHC Ha HOBHU dopmu Ha croitHoCcT. B obnacTTa Ha TypH3Ma
CTIeLMATHO BHUMAHHE € OT/IeIEHO Ha smart tourism, TMTMTaIHATE IIOCPE/IHALH, IIEPCOHATTM3UPAHUTE
[pe/UIoyKEeH s, MOOMTHATA KOMY HHKAIIHs 1 M30I3BAHETO Ha JaHHH 32 nono06psiBaHe Ha KITMEHTCKOTO

MIpE)KUBSABAHE.

CratusaTa nojdyeprapa, ue rmiardpopmeHnte OM3HEC MOJCIH NpeMaxpat OapuepHTe Ha BPEMETO H
[IPOCTPAHCTBOTO, YJIECHABAT B3aHMOICHCTBUETO MEHKILY YUaCTHHILIMTE U TIOJNOMArar o-rbBKaBoTo 1
[IePCOHAIM3MPAHO TPEIOCTaBsHE Ha YCIYIH. M3cnenaBaHeTo JONpUHACS 3a pa3OMpaHeTo Ha
JTUTHTATHETE IIATOPMH KaTO €KOCUCTEMHO Oasnpanu GH3HEC CTPYKTYPH ChC CHIIECTBEHO 3HAYCHHE

3a Typu3sma u XOTEJIHUEPCTBOTO.

9. Stavrova, E., Zlateva, D., Pinelova, L. (2019). Digitization — The New Paradigm of a 21st

Century Business. Macedonian International Journal of Marketing, Year 5, No. 10.
Abstract

The article examines digitization as a new paradigm of business development in the 21st century. It
discusses the growing role of digital technologies in transforming business processes, organizational

structures, customer relations, innovation activity and competitiveness.

The study emphasizes the importance of digital competencies as a key factor for successful adaptation
to the changing business environment. Special attention is paid to data analysis, workplace
transformation, digital customer experience, modernization of IT infrastructure and innovation in

products and services.

The article argues that digitization is not limited to the introduction of technology, but requires
strategic vision, organizational readiness and the development of human capital. The research
provides a basis for further studies on digital transformation, digital maturity and innovation in tourism

and hospitality enterprises.

Pe3ome
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CraTusTa pasriexa AMrHTalu3alusaTa KaTo HoBa napaarMa Ha 6usnec passuTheTo npe3 XXI Bek.
OGCHXKIa Ce HapacTBallara pojis Ha JUTHTATHUTE TEXHOJIOTMM 34 TpancopMupane Ha OusHec
[pOLECHTE, OPraHA3AIMOHHUTE CTPYKTYPH, OTHOIICHHSTA ¢ KJIMEHTHUTE, HHOBAIMOHHATA aKTHBHOCT

44 KOHKypeHTOCIIOCO6HOCTTa.

B usciienBaHeTo ce moja4yepraBa 3HAUYEHUETO HA JUTHTATHUTC KOMIIETEHTHOCTH KATO KJIFOYO0B (baKTop
3a ycCriemHa ajanTanys KbM IIpoOMEHAIIATa ce Ou3Hec cpena. CnenuyajgHo BHUMaHHUE € OTACJICHO Ha
aHaJIM3a Ha JaHHH, TpaHC(i)OpMaHI/IﬂTa Ha pa6OTHOTO MSICTO, AUTHTAJTHOTO KJIMEHTCKO MPEKUBSIBAHE,

mozepumsupanero Ha UT nndpacTpykTyparta # HHOBAIMUTE B IPOAYKTUTE U yCITyTHTE.

CratusTa apryMeHTHpa, Ye JUIHTalIu3anuaTa He ce H34eplBa ¢ BHEJPSABAHETO HA TEXHOJOTHH, a
M3MCKBA CTPATErMyecka BHM3Hs, OPraHM3allMOHHA IOTOBHOCT H pa3BUTHE HAa YOBEIUKHS KaluTall.
W3cieBaHeTO Ch3aBa OCHOBA 3a IOCTIEIBAIIN pa3pabOTKH BbpXy AHIHTaIHATA TpaHchopmarus,

JUruraiHara 3psjaocT U MUHOBAILIMUTE B TYPUCTUICCKUTE U XOTCJIMECPCKUTE NpeaAnpusATHA.

10. Stavrova, E., Zlateva, D., Pinelova, L., Vladov, R. (2018). Improving the Competitiveness of
SMEs by Fostering and Promotion of Non-Technological Innovations. Macedonian

International Journal of Marketing, Year 4, No. 7, pp. 97-106.
Abstract

The article examines the role of non-technological innovations in improving the competitiveness of
small and medium-sized enterprises. It argues that innovation should not be understood only as
technological development, but also as organizational, managerial, marketing and business model

change.

The study highlights the importance of innovation culture, creativity, adaptability and cooperation as
factors for enterprise development. Non-technological innovations are analyzed as a means of
improving efficiency, market position, customer orientation and resilience in a changing business

environment.

The research is relevant to tourism and hospitality, where many enterprises operate as SMEs and
depend strongly on organizational flexibility, service quality, human capital and the ability to adapt
to new market conditions. The article provides a conceptual basis for linking innovation,

competitiveness and ecosystem participation.

Pe3rome
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Crarusta M3CjieJBa poisTa Ha  HETEXHONOTHMYHMTE  HHOBALMH 34 NOBMINABAaHE  Ha
KOHKYPEHTOCIIOCOOHOCTTa HA MAIKHTE M CPEAHUTE NPEIIPHATHL. ApryMeHTHpa ce Te3aTa, 4e
MHOBALMKTE HE CieABa Ja Cce pa3dupar eIMHCTBEHO KaTO TEXHONOrMYHO pasBUTHC, a ¥ KaTo

oprasu3anuoHHa, yIpaBJICHCKa, MapKECTHHIOBA H Ou3Hec MOJIEJIHA TPOMSHA.

B wuscneaBaHeTro ce€ mnoauepraBa 3HAUEHUETO Ha HWHOBALlMOHHATA KYJITYpa, KpeaTUBHOCTTA,
aJalTUBHOCTTA H CBTPYAHUUIECTBOTO KaTo q)aKTopn 3a pa3BUTHE Ha NpeAIpUATHATA.
HeTexHOJOrMYHUTE MHOBAIIMU Ca aHAIM3UpPAHH KaTO CpeaCTBO 3a [IOBUILIABAHEC Ha C(I)CKTI/IBHOCTTa,

naszapHara nmo3uuus, KJIMEHTCKaTa OpuCHTAUA U yCTOﬁ‘IHBOC'I"I‘& B IIpOMEHsALIA CC OM3HEC cpena.

N3cnenBadero € peJICBAaHTHO 3a Typu3sMa H XOTEJIMEPCTBOTO, KbACTO 3HayuTe/IHa YacT OT
OpeaAnpuATUsITa (byHKI_II/IOHI/IpaT KaTO MaJIKi U CpeIHU NPEATIPHATHI U 3aBUCSAT B rojisiMa CTENEH OT
OpranM3anuoHHaTa I'bBKABOCT, KAUCCTBOTO Ha OGCIIY)KBaHC, YOBEUIKUS KalluTall U CII0COOHOCTTA 32
aJlanTHpaHe KbM HOBHUTC na3apHu yCJIOBHS. CraTusTa ch3JaBa KOHIENTyaJlHa OCHOBA 3a 06B’bp3BaHe

Ha MHOBAIIMHUTEC, KOHKypeHTOCHOCO6HOCTTa U €KOCUCTEMHOTO y4acCTHe.

11. Grachka, L. (2011). Design and Implementation of Quality Systems in Tourism. Science &
Research, Vol. 2.

Abstract

The article focuses on the design and implementation of quality systems in tourism. It examines
quality management as an important tool for improving efficiency, customer satisfaction,

organizational performance and competitiveness in tourism enterprises.

The study discusses the role of integrated management systems that combine quality, environmental
responsibility, occupational health and safety, documentation, internal control and certification. The
implementation of such systems is presented as a structured process requiring managerial

commitment, staff involvement, training and continuous improvement.

The article emphasizes the importance of a systematic approach to tourism management and provides
practical guidelines for the introduction of quality systems. It creates a foundation for further research
on integrated management systems, competitiveness and sustainable development in tourism and

hospitality.
Pe3rome

CraTusiTa € IOCBETEHA Ha MPOCKTUPAHETO U BHEJIPSIBAHETO Ha CHCTCMH 3a KayeCcTBO B TypU3Ma.

praBHeHI/ICTO HAa KayecTBOTO € pa3rjedaHo Karo BaXCH HHCTPYMEHT 3a [MOBUIIaBAHE Ha
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eeKTHBHOCTTa, ~ YJOBJIETBOPEHOCTTA  HA KIMEHTUTe, OpraHW3AlMOHHHUTE — pe3yaTaTd  H

KOHI(prHTOCHOCO6HOCTTa Ha TypI/ICTI/I‘leCKI/ITe peaAnpusTHA.

B 3clIeABaHETO Ce 00CHKIA POJIATa HA MHTETPUPAHHUTE CHCTEMH 34 yIpaBJieHHe, KOMTO 00eMHABAT
Ka4ecTBO, EKOJIOTHYHA OTTOBOPHOCT, 3(paBOC/IOBHH 1 Ge30macHy YCIOBHUSI Ha TPY/l, AOKYMEHTALHA,
BBTpEIIeH KOHTPOJ M CepTHhHKAlus. BrepsiBaHETO HAa TaKWBA CHCTEMM € MPEACTABCHO Karto
CTPYKTypHpaH TpOueC, KOHTO H3MCKBA yIpaBIeHCKa AHT@KUPAaHOCT, y4acTHE Ha nepcoHarna,

00y4eHHe ¥ HENPEKbCHATO no00penue.

Cratusita nogyeprasa 3HAUEHMETO HAa CUCTEMHHS MOAXOI B praBJ’[eHI/IGTO Ha Typu3sMa U npeajiara
NpaKTUICCKH HACOKH 3a BBbBEXKJaHEe Ha CUCTEMH 3a xagyecTBO. T8 cbh3aaBa OCHOBA 34 TmocJjieIBaIu
U3CIEeABaHUs BBPXY WAHTETPUPAHUTEC CUCTEMH 3a YIIpPaBJICHHE, KOHKypeHTOCHOCO6HOCTTa u

YCTOﬁqHBOTO pa3BUTHC B Typusma i XOTEJIUEPCTBOTO.

12. Stankova, M., Grachka, L. (2013). Enhancing Tourism Competitiveness through
Optimization. In: Improving the Competitiveness of Enterprises and National Economies —

Factors and Strategies, Faculty of Economics, University of Ni§, Serbia, pp. 49-74.
Abstract

The study examines optimization as a management tool for enhancing tourism competitiveness. It
argues that competitiveness in tourism depends on the ability of enterprises and destinations to

improve the relationship between quality, time, costs, resources and customer value.

The article analyzes optimization not only as a technical or mathematical procedure, but also as a
managerial approach applicable to tourism processes, service delivery, product development and
strategic decision-making. It discusses the main components of optimization tasks, including objective

functions, parameters, variables, constraints and criteria for optimality.

The research contributes to the methodological understanding of competitiveness in tourism by
linking optimization with quality improvement, efficiency and decision-making under limited
resources. It provides a basis for further studies on process management, digital transformation and

ecosystem coordination in tourism and hospitality.
Pe3srome

W3scnenBaneTo pasriexaa OINTUMHU3ALMATA KAaTO YHNPaBJICHCKH UHCTPYMEHT 34 IIOBUIIABAHE Ha

KOHKYPEHTOCTIOCOOHOCTTa B Typu3Ma. ApryMeHTupa ce, He KOHKYPEHTOCIIOCOOHOCTTa  Ha
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TYpHCTHYECKHTE NPEANPUATHS U JCCTUHALIH 3aBUCH OT CIIOCOGHOCTTA MM J1a 0100pABaT BpPH3KATA

My KauecTBO, BpEME, Pa3Xo/ii, pecypeu 1 noTpeduTeNCcKa CTOMHOCT.

CraTusiTa aHATM3MPa ONTHMH3ALMATA HE CAMO KaTo TEXHUHCCKa WIKM MaTeMaTHuecka rmpoueaypa, a u
KaTo YNpaBJIEHCKH MOJXO0J, TPHJIOKAM KbM TYPHCTHUECKATE TIPOLIECH, MPE0CTABAHETO Ha yCIIyTH,
PA3BHTHETO HA TPOAYKTA M CTPATErHIECKOTO B3eMaHe Ha pelneHus. PasrienaHud ca OCHOBHHTE
KOMIIOHEHTH Ha ONTHMM3ALHOHHHUTE 3aJady, BKIIOUUTEIHO mesieBa (QYHKLHSA, MapaMeTpH,

HpOMCHHI’IBI/I, OrpaHu4CHUA A KpUTEPUH 3a OIITUMAJIHOCT.

3cenBadeTo JOMpPHHACH 33 METOHO0JIOrHYCCKOTO paszbupaHe Ha KOHKYPEHTOCTIOCOOHOCTTA B
Typu3Ma 4pe3 0OBbp3BaHE HA ONTHMH3AIMATA € nojoOpsiBaHe Ha KauecTBOTO, e(eKTUBHOCTTA U
B3eMAHETO Ha PELICHUs TIPU OrpaHHuyCeHH peCypeH. To ch31aBa OCHOBA 3a TIOCIE/BALIH Pa3padOTKH
BBPXY MPOLECHOTO YNPABJICHHUE, AMIUTAIHATA TpaHc(hOpMALMs 1 EKOCHCTEMHATa KOOPIMHAIMA B

Typu3Ma U XOTEIUEePCTBOTO.

13. I'eoprues, I'. JL., [lunenosa, JI. (2024). T'106anHuTe reonapkose Ha IOHECKO B crpanure
ot IOromsrouna EBpona ¥ pasBHTHETO Ha TypH3Ma. B: 3ejeHUAT M AUTHTAJTHHAT NPEXOX —
NpeIN3BUKATEJICTBA M BBH3MOKHOCTH 34 pasBUTHETO Ha TypH3Ma, CenemMHaeceTH

YepHOMOPCKH TYPHCTHYECKH ¢opym, Bapna.
Abstract

The article examines UNESCO Global Geoparks in Southeastern Europe as a resource for sustainable
tourism development. It presents geoparks as territories that combine geological heritage, natural and

cultural resources, education, conservation and local economic development.

The study analyzes the role of geoparks in creating integrated tourism products and supporting
geotourism, educational tourism, cultural tourism and nature-based tourism. Special attention is given
to the holistic concept of geopark management, which brings together public institutions, local

communities, tourism enterprises, educational organizations and visitors.

The article contributes to the understanding of tourism territories as complex systems of resources,
actors and management practices. It highlights the potential of geoparks to stimulate sustainable

regional development, destination competitiveness and ecosystem-based tourism management.
Pesrome

CrarusiTa pasriexaa rinodajiHuTe reonapkose Ha IOHECKO B crpanute ot lOrousrouna Espona

KaTo pecypc 3a YCTOﬁqHBO TYPUCTAYIECKO pa3BUTHEC. FeonapKOBeTe ca mpeacTaBeHU KaTO TEPpUTOPHUH,
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KOMTO 00eIUHABAT I'€OJIOKKO HAacJEeJICTBO, NPUPOAHHU U KYJATYpHH pecypceu, O6p&30BaHY[€, ora3BaHe

A MECTHO MKOHOMUYECKO pa3sBUTHC.

B u3cienBaHeTo € AHAIM3WpaHa pOJTa HA IEONAapKOBETE 33 Ch3JaBaHe Ha WHTETPUPAHU
TYpHCTHYECKH MPOIYKTH H 32 Pa3BUTHE HA FEOTYPU3BM, o6pa3zoBatelicH TyPH3bM, KyJITYPEH TypU3bM
¥ NPUPOAHO-0a3upaH TyPH3bM. CrielMaIHO BHUMAHHE € OT/E/ICHO Ha XOITMCTHYHATA KOHICIIIH 33
yIpaBjieHHE Ha TEeOMapKOBETE, KOATO o0enuHABA INyOJMYHH MHCTHUTYLHH, MECTHH OOIIHOCTH,

TYPUCTUICCKH NpeANpUsATHA, 06pa3013aTenH1/1 Oopranu3anuy 1 I[IOCECTUTEIIN.

CraTHsTa JONpPHHACS 3a Pa30OMPAHETO HA TYPUCTHYCCKHUTE TEPHTOPHHU Karo CJIO)KHU CHUCTEMH OT
pecypcH, YYaCTHHMIIH M YIPABJICHCKA MPaKTHKH. OTKpoeH € MOTeHIHAIbT Ha TeornapkoBeTe Jid
CTUMYJIMpAT yCTOMYMBOTO PErMOHAIHO PasBUTHE, KOHKYPEHTOCIIOCOOHOCTTa Ha JECTHHALMHUTE H

eKOCHCTEMHO 0a3UpaHOTO yIpPaBJICHUE Ha TypU3Ma.

14. T'eoprues, I'. JL., ITunenosa, JI. (2025). EBponeiicKkaTa eK0JOIHYIHA MpekKa HATYPA 2000
B ObJIrapcKaTa 4acT Ha aKBATOPHUATA HA YepHomopckHsi aceiiH H Pa3BUTHETO HA TypH3MA. B:
IMo3umun na bparapckoro Yepnomopue Ha MEKIyHAPOTHHS TYPUCTHYECKH Ma3ap —
Npeau3BUKATEICTBA H NEPCIEKTHBH, OcemuaneceTd YepHOMOPCKH TYPHCTHYECKH dbopym,

Bapna.
Abstract

The article examines the European ecological network NATURA 2000 in the Bulgarian part of the
Black Sea basin and its relation to tourism development. It presents protected marine and coastal areas

as an important basis for biodiversity conservation, ecosystem services and sustainable tourism.

The study discusses the role of NATURA 2000 as a network structure connecting protected areas,
habitats, species and ecological corridors. It emphasizes that protected territories should not be
considered only as restrictive regimes, but also as potential resources for nature-based, educational,

scientific, interpretive and sustainable forms of tourism.

The article highlights the importance of balancing tourism development with environmental
protection and ecosystem preservation. It contributes to the understanding of the Black Sea coastal
area as a tourism ecosystem in which natural resources, institutions, local communities and tourism

businesses must interact responsibly.

Pe3ome
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CratusTa pasryiex/a eBporeicKaTa eKONorniHa Mpexka HATVYPA 2000 B Obsirapckara 4act Ha
akpaTopusiTa Ha YepHOMOPCKHS GaceiiH ¥ Bpb3KaTa i1 C pa3BUTHETO Ha TypU3Ma. 3alUTEHUTE MOPCKH
¥ KpalGpesKHH TEPUTOPHH Ca NPEACTABCHU Kato Ba)KHA OCHOBA 3a ONa3BaHe Ha OMOJOTMYHOTO

pa3HooGpa3ue, eKOCHCTEMHUTE yCIIyrH U YCTOMUYMUBHS TYPHIBM.

B uscienBaHeTo ce 00ChKIa poJidATa Ha HATYPA 2000 kaTo MpexoBa CTPYKTypa, KOSTO CBbp3Ba
aIETEHN 30HH, MECTOOOUTAHNS, BUIOBE ¥ €KOJIOTHIHI KOPUAOPH. [logueprasa ce, 4e 3alUTCHUTE
TEpPUTOpHH He Clle]Ba Ja C€ pasriexKat ¢/IMHCTBEHO KATO OrPAaHMYMTEIHH PEKHUMH, a M KaTo
MOTEHIMATHA PECYPCH 3a MPUPOONO3HABATCIIHA, 06pa3oBaTeIHy, Hay4yHH, HHTEPIPCTATHBHA 1

ycToiurBH (GOpMHA HA TYPH3BM.

CraTuaTa OTKpOSiBA HEOOXOAMMOCTTA OT OaiaHC MEKIY TyPUCTHHUECKOTO pasBUTHE, ONA3BAHETO HA
OKOJIHATA Cpela M CHXPaHSBAHETO Ha CEKOCHCTEMHTE. Ts pgonpuHacs 3a pa3dupaHeTo Ha
YepHOMOPCKOTO KpaiOpeskue Karo TypUCTHHYECKA CKOCHCTEMA, B KOSITO IPHUPOJHHUTE PECypCH,
MHCTHTYIIMMTE, MECTHHTE OOLIHOCTH M TYpPHCTHHCCKUST GusHec TpAOBa [a B3aMMOJCHCTBAT

OTIrOBOPHO.
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I1l. YacTy OT KONEKTUBHHU moHorpadum

15. Pudos, M., Ctankosa, M., Muiiesa, C., SIuea, M., luMuTpOB, I1., Tpudonosa, K., I'pbuka,
JL. (2009). TyponepaTopcKa, areHTcKa TPAHCIOPTHA AEHHOCT. Co¢usi: U3n. ,, Tpaxus-M*.
ABTOPCKO y4acTHe: HacTH, CBbpP3aHH € eKCKYP30BOJICKATA IEHHOCT H BB3MOKHOCTHTE 3a

nopumanBaHe epeKTHBHOCTTA HA TypoOnepaTopcKaTa u areHTCKaTa eHHOCT.
Abstract

The collective monograph examines the main theoretical and practical aspects of tour operator, travel
agency and transport activities. The parts related to guiding services and the efficiency of tour operator
and travel agency activities focus on the organization of tourism services, the role of intermediaries,

information technologies and reservation systems.

The section on guiding activity presents the guide as an important mediator between tourists,
destinations and the tourism product. It discusses the informational, communicative, organizational
and interpretative functions of the guide and emphasizes the importance of professional preparation,

route planning, communication with tourist groups and interpretation of cultural and natural resources.

The section on improving the efficiency of tour operator and travel agency activities analyzes the role
of reservation systems, information and communication technologies, internet-based sales and
organizational improvement. These clements are presented as factors for better market access, faster

service, improved coordination and higher quality of tourism intermediation.

The publication contributes to the systematization of knowledge in the field of tourism services and
creates a basis for further research on digitalization, platform intermediation and ecosystem

interactions in tourism.
Pe3ome

KoleKTHBHATA MOHOrpadus pasriexaa OCHOBHHTEC TEOPETHYHM H NPAKTHICCKH acreKkTH Ha
TyponepaTopcKaTa, areHTCKaTa u TPaHCIOpTHATA neiHocT. YacTuTe, CBBP3aHK C EKCKYp30BOJCKATA
JeHHOCT M BB3MOXKHOCTHTE 3a MOBHINABaHE eEKTMBHOCTTA HA TyporepaTopckara ¥ areHTcKara
JeHHOCT, TIOCTABAT AKIEHT BBPXY OpraHH3aluATa Ha TypUCTHUECKOTO o0cnyXBaHe, poJisiTa Ha

MOCPEAHUYECKUTEC CTPYKTYPH, I/IH(I)OpMaU,I/IOHHI/ITﬂ TEXHOJIOTHH U p€3epBaLlI/IOHHI/ITC CUCTEMHU.

B gacTtTa 3a eKCKyp30BOACKaTa JEMHOCT €KCKYP30BOIABT € IIpeICTaBEeH KaTO BaXKEH NOCPCIAHUK MEKIY
TYPUCTHUTE, necTUHANMATAa U TYPUCTUYCCKHUA IPOAYKT. Pa3srnenanu ca HErOBUTE I/IH(t)OpMaIII/IOHHI/I,

KOMYHHUKATHBHH, opraHu3anOHHA U UHTECPIIPETATUBHU q)YHKIII/II/I, KaTo ce IojayepraBa 3Ha4YCHUCTO
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Ha mpo(eCHOHAIHATA TOArOTOBKA, MJJAHKPAHETO Ha MapIlIpyTa, KOMYHHKAIUSATA C TYPUCTHICCKUTE

IpyIH ¥ HHTEPIPETALUATA HA KyITYPHUTE ¥ IPUPOTHUTE PECYPCH.

B uacTTa, MOCBETEHA HA MOBMIIABAHETO HAa €(EKTHBHOCTTA Ha Typoneparopckara areHTcKara
JelHOCT, ce aHauM3upa pojATa Ha  PEe3epBAlMOHHHUTE  CHCTCMH, WH(QOpPMALIMOHHUTE U
KOMYHHUKAI[AOHHUTE TEXHOJIOTUH, HMHTEPHET GasupaHuTe NPOJAKOM W  OPraHU3alMOHHOTO
ychbBBpLICHCTBAHE. Te31 €NEMEHTH ca IPEICTaBeHU KaTo (axropu 3a mo-100bp MazapeH A0CThII, 110~
6bp30 oOciyxKBaHe, MOAOOpeHa KOOpAMHALMA M TO-BUCOKO KayecTBO Ha TYPHUCTHYECKOTO

NOCPEAHNUYICCTBO.

W3nanuero JoIlpyuHacs 3a CHUCTeMaTHu3upaHe Ha 3HAHHUATA B o0OJylactra Ha TYPUCTHYCCKOTO
O6CJ1y)I(BaH€ U CBb3JlaBa OCHOBa 3a IIocjeABallr U3CJEABAaHUA BBPXY JTUTUTAJIM3a0uATa,

IIaTPOPMEHOTO TTOCPETHUYECTBO M EKOCHCTEMHUTE B3aMMOJIEWCTBUS B TypU3Ma.

16. Pu6os, M., Ctankosa, M., /lumutpos, I1., I'pbuka, JI. (2008). TypucTHYeCKH 1eCTHHALHH.
Co¢usi: 3. , Tpakusi-M“. ABTOPCKO y4acTHe: 4acTH OT Nbpea rjiasa, T. 1.3, u or BTOpA

riaasa, T. 4.1, 4.3 u 4.4, KaKTO ¥ NPUIOKEHHS.
Abstract

The collective monograph examines tourism destinations as complex territorial systems composed of
natural, cultural, social, economic and infrastructural elements. The author’s contribution is related to
the analysis of destination characteristics, national and regional specificities, tourism resources and

practical materials supporting the study and management of destinations.

The publication presents tourism destinations as integrated systems in which natural resources,
cultural and historical heritage, infrastructure, tourism enterprises, local communities and institutions
interact in the creation of the tourism product. Special attention is paid to the national and regional
characteristics of destinations, including traditions, customs, religion, cultural behavior, lifestyle and

service specifics.

The collective monograph systematizes knowledge about different geographical regions and their
tourism potential. It also emphasizes the importance of understanding destinations not merely as

places of visitation, but as managed systems of resources, services and actors.

The publication contributes to destination studies by providing a theoretical and applied basis for
analyzing tourism territories, their resource potential and their development opportunities. It also

creates a foundation for later ecosystem-based interpretations of tourism destinations.
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Pe3ome

KoekTHBHATA MOHOTpadMs pa3rIexia TYPHCTHUECKATE JECTHHAUMK KaTO  KOMIUICKCHH
TEPUTOPHATHE CHCTEMH, CbCTABEHH OT TIPUPOIHH, KyNTYpHH, COLMATHH, MKOHOMMYECKH U
MH(PACTPYKTYPHH €€MEHTH. ABTOPCKOTO y4acTHe € CBhP3aHO € aHaln3a Ha XapaKTepUCTUKHUTE Ha
JIECTHHALIMUTE, HAIMOHAJIHMUTE W PErHOHATHHUTE 0cOOEHOCTH, TYPHUCTHUECKUTE pPECypcH H

MPaKTUYECKUTC marepualiv, moarnoMaraimm U3y4aBaHCTO U YIPaBJICHACTO HA JIECTUHALIUHUTE.

B M3aHHETO TYPUCTHYECKUTE JECCTHHAIMHA Ca MPEACTABCHH KAaTO MHTCIPUPAHH CHUCTEMH, B KOUTO
B3aMMOJIEHCTBAT MPHPOJHH PECYPCH, KYyITYPHO-UCTOPUYECKO HACJICICTBO, UHPaCTPYKTYpa,
TYpPHCTHYECKH IPEIIPHATHS, MECTHH OOIIHOCTH M HHCTHTYUHMH  IIpH dopMupaHeTO Ha
TypucTHyeckus NpoayKT. CrienuanHo BHUMaHHE € OT/EJICHO HA HAIMOHATHHUTE H perMoHaIHUTE
XapaKTEPUCTUKH Ha JIECTHHALMHTE, BKIFOUMTEIHO TPaUIUH, obuyau, peaurus, KyJITypHO

I[IOBEACHUC, OuT 1 0cOOEHOCTH Ha O6CJ'Iy)KBaHeTO.

KonexTuBHara MOHOFpa(i)I/Iﬂ cUCTEMaTU3upa 3HaHHUs 3a pa3JIndHH reorpa(bcxu pEerdOHU U TCXHHA
TYPUCTUYCCKH MMOTCHIMAJI. HouqepTaBa ce 3HAueHUETO Ha JSCTUHAIMUTE HE caMO KaTo MECTa 3a

OCelIeHHe, a KATO yIPaB/IsiBAHH CUCTEMHU OT PeCypCH, yCIyrd U y4aCTHUIIH.

N3 nanuero JOIIpuHACsA 3a U3CJICABAHETO HaA TYPUCTHUYCCKHUTC NeCTUHAIlMU, KaTo IIpEAOoCTaBA
TEOpeTUYHA U TIPHJIOXKHA OCHOBa 3a aHajiu3 Ha TYPUCTHUYECCKUTEC TCPUTOPUH, TCXHHA pecypcCeH
NOTEHIMAI U BB3MOYKHOCTHUTE 3a Pa3BHUTHC. To c¢p3gaBa U OCHOBA 3a IO-KBCHOTO €KOCUCTEMHO

OCMMCJIsIHE HA TYPUCTHYECKUTEC JECTHHAIUH.

17. Pubos, M., Cranxosa, M., Jlumurpos, IL., I'ppuka, JI. (2007). PecTopaHTHOPCTBO H
xoreauepero. Copus: Usa. »Tpakus-M*“. ABTOPCKO y4yacTHe: IJ1aBH 13, 14, 15,16, 17, 18 u

19.
Abstract

The collective monograph systematizes theoretical and applied knowledge in the field of restaurant
and hotel management. The author’s contribution covers key topics related to the development of
hospitality, hotel product design and realization, hotel technologies, organization and management of

hotel enterprises, the economics of hospitality and resort complexes.

The publication presents the historical development of hospitality and analyzes the hotel product as a
complex service that includes tangible, intangible, technological, organizational and experiential

components. It discusses the principles of hotel product design, the relationship between architectural
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and functional decisions and service quality, as well as the importance of adapting the hotel product

to guest needs.

Special attention is paid to hotel technologies, including reception services, housekeeping, room
service and coordination between hotel departments. The collective monograph also examines
organizational structures, management functions, personnel management and the economic aspects of

hotel activity, including revenues, costs, profit and efficiency.

The publication contributes to the systematization of knowledge about hospitality as a field of
management and creates a solid basis for further research on hotel product quality, hotel

competitiveness, innovation and ecosystem-based hospitality management.
Pe3rome

KonexrtuBHata MOHOrpadus CHCTEMaTH3Mpa TEOPETHYHH M MNPUIIOKHH 3HAHHA B obnactTa Ha
PECTOPAaHTHOPCTBOTO M XOTEIMEPCTBOTO. ABTOPCKOTO y4acTne 00XBalla KJIIOYOBH TEMH, CBbP3aHH C
PasBUTHETO HA XOTENMEPCTBOTO, MPOEKTHPAHETO M peatusauusTa Ha XOTEACKHA MPOAYKT,
TeXHOJIOTHUTE B XOTEIHEPCTBOTO, OPraHH3alMATa H YIPABICHHETO HA XOTEJIMEPCKATE MPEAPHATH,

UKOHOMHKATa Ha XOTCJIHUECPCTBOTO U KYPOPTHHUTE KOMIIIICKCH.

B nyGiukanusTa € MpeJCTaBeHO MCTOPHYECKOTO pasBHTHE Ha XOTEIHMEPCTBOTO M € aHAIM3HpaH
XOTEJICKHAT MPOMYKT Karo KOMIUIGKCHA yCiyra, BKJIIOYBAIA MAaTepHAIHH, HEMATCpHATHH,
TEXHOJOMHYHM, OPFAaHM3ALMOHHN U IPEKUBEIUIIHA KOMIIOHCHTH. Pasriesanyu ca NpHHIMIKTE 32
IPOEKTUPAHE Ha XOTEJICKHSA MPOJIYKT, BPB3KaTa MEKIY ApXUTEKTYPHO-QYHKIMOHAIHUTE PELICHHUS U
KAauecTBOTO Ha OOCTY)KBaHE, KAKTO M 3HAYEHHETO Ha AIanTHPAHETO Ha XOTEJICKHA MPOAYKT KbM

HOTpe6HOCTI/IT€ Ha roCTHUTE.

CrienMaIHo BHUMAHHE € OT/IEIEHO Ha TEXHOJIOTHUTE B XOTEIUEPCTBOTO, BKIIOYHTETHO PELEIIHOHHO
06CIIy)KBaHe, KAMEPUEPCKO OOCITy)KBaHE, XpaHEHe M HANMTKM MO CTAauTe M KOOPAMHALMA MEXKIY
oTHeaHKMTe 3BeHa B XoTena. KosiekTHBHaTa MOHOrpadus pasriexzaa Oue OpraHu3aldOHHHTE
CTPYKTYPH, yIpaBIeHCKATE (YHKIIMH, YIPABJICHHETO HA IEPCOHANA 1 NKOHOMHUYCCKHTE aCTIeKTH Ha

XOTEJICKATA JAEHHOCT, BKIFOUHTEIIHO TPUXO/IU, Pa3X0o/iH, redanda u eeKTHBHOCT.

W3aHieTo JONpPHHACS 3a CHCTEMATH3MpPaHe Ha 3HAHMSATA 3a XOTEJIMEPCTBOTO KaTO yMpaBICHCKa
00J1aCT U Ch3JaBa cTaOMIIHA OCHOBA 3a IOCIIEIBAIIN H3C/IEIBaHHs BbPXY KaueCTBOTO Ha XOTCICKHs
MPOYKT, KOHKYPEHTOCIOCOOHOCTTAa Ha XOTeja, MHOBALMHTE M EKOCHCTEMHOTO YIpaBICHUE B

XOTCTUEPCTBOTO.
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18. Pu6os, M., I'pbuka, JL., Panrnna-Ileescka, B., Xpyiaesa, M., Tepsuiicka, U., ['nymkosa,
10., Jynuesa, C. (2013). Cucremu 3a Ka4ecTBO H koukypenrocnocoonoct. Codusi: Hzna.

,, Tpakusi-M*“. ABTOPCKO y4acTHe: 4acTH 0T [JIaBH 8,9 u 10.
Abstract

The collective monograph examines quality systems and competitiveness with a special focus on their
application in tourism and hospitality. The author’s contribution is related to the theoretical and
methodological issues of integrated quality systems in hospitality, as well as to the conditions for their

implementation in hotel enterprises.

The publication discusses quality as a management philosophy and a strategic factor for
competitiveness. It analyzes international standards and management systems such as ISO 9001, ISO
14001, OHSAS 18001 and HACCP, emphasizing their relevance to quality, environmental protection,

occupational health and safety, food safety and customer satisfaction.

A methodological framework is presented for developing integrated quality management systems in
hospitality. It includes analysis of the existing quality system, design of an integrated system,
implementation and preparation for certification. The publication also proposes criteria and indicators
for assessing hotel product quality, including reception, housekeeping, room service, restaurant, bar

and additional services.

The collective monograph contributes to the understanding of quality management as a basis for
competitiveness, process improvement and sustainable development in hospitality. It creates an
applied foundation for later research on continuous improvement, PDCA logic and ecosystem-based

hotel management.
Pesome

KonekTuBHAaTa MOHOrpadus pasriexia CUCTEMHUTE 33 KaueCTBO H KOHKYPEHTOCIIOCOOHOCTTA ChC
crienmanet GoKyc BbpPXY MPUIOKEHUETO UM B TYpU3Ma U XOTETHEPCTBOTO. ABTOPCKOTO y4acTHe €
CBBP3aHO C TEOPETUIHUTE U METO/I0JIOTHYECKUTE BBIIPOCH HA HHTETPUPAHHTE CHUCTEMH 3a Ka4eCTBO

B XOTEJIUEPCTBOTO, KAKTO U C yCJIOBHsATA 3a TSAXHOTO BHCAPSIBAHE B XOTEJICKUTE NPEATIPUSATH.

B ny6auKanusTa KauecTBOTO € pa3rie/laHo KaTo yrpaBlIeHCKa dunocodust u cTparernyecku GakTop
32 KOHKYPEHTOCIIOCOOHOCT. AHATM3MPAHU €A MEXK/YHAPOIHU CTAHAAPTH M YIIPABICHCKH CHUCTEMH

karo 1SO 9001, ISO 14001, OHSAS 18001 u HACCP, xato ce noaueprasa TAXHATa 3HAQUYUMOCT 3a
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Ka4yecTBOTO, ONA3BAHETO Ha OKOJIHATa Cpeaa, 31paBOCJIOBHUTC H Oe3omacHu yCJIOBHsL Ha TPYA,

6e30MacHOCTTa Ha XpaHHUTE U y0BJIETBOPEHOCTTA HA KIIMEHTHUTE.

[IpesncTaBeHa € METOOIOTHYECKA PAMKA 33 H3rPaX/IaHe Ha HHTCTPUPAHM CHCTEMH 33 yIpaBlIeHHE HA
KauecTBOTO B XOTENMEPCTBOTO. T BKIIIOYBA aHAIM3 Ha CHIIECTByBallaTa CHCTEMa 33 KauecTso,
NPOEKTHpaHe Ha HHTETPUpaHa CHCTEMA, BHEJPABAHE U MOArOTOBKA 34 cepruduxanys. B usranuero
ca MpeUTOKEHH W KPUTEPHH M TOKa3aTeld 3a OLEHKAa Ha KauecTBOTO HA XOTCJICKHA IPOAYKT,
BKJTIOUHTEITHO PELENiHs, KaMepUepcKo oOCiIy)BaHe, pyMCbPBH3, PECTOPAHT, Oap ¥ JONBJIHUTETHNA

YCIIYTH.

KonekTHBHATa MOHOTpadus JONpPHHACS 3a Pa3OMpaHETO Ha YNPABICHHETO Ha KA4ECTBOTO KAto
OCHOBA 3a KOHKYPEHTOCIOCOOHOCT, TPOLECHO YCHBBPIICHCTBAHE H YCTOWYMBO pa3sBUTHE B
XOTeNHepcTBOTO. T3 Ch371aBa MPHUJIOXKHA OCHOBA 3a IMO-KbCHH U3CIICIABAHNSA BHPXY HENPEKbCHATOTO

nogo6penue, PDCA norukara ¥ €KOCHCTEMHOTO YIIPaBJICHUC Ha XOTC/IA.

19. Pu6os, M. n ko.1. (2005). KonkypeHTHH CTPaTeruu B Typusma. Codus: U3n. , Tpakusa-M*.

ABTOpCKO yuyacTue: riapa 17 , MIHTerpupany CHCTEMH 32 Ka4eCTBO B TypHu3zma“.
Abstract

The collective monograph examines competitive strategies in tourism, with the author’s contribution
focusing on integrated quality systems as an instrument for improving competitiveness, efficiency and
sustainable management. The chapter presents quality management as a strategic approach based on

international standards, process management, risk reduction and continuous improvement.

The study discusses the development of quality systems based on international standards and
emphasizes the need for integration between quality, safety, occupational health, environmental
protection and management processes. It presents tourism enterprises as systems of interrelated

processes that require coordination, control and regular improvement.

Special attention is paid to process management, productivity, workplace safety and the advantages
of integrated management systems. The Deming cycle and the logic of planning, implementation,

checking and improvement are discussed as tools for achieving higher quality and competitiveness.

The publication contributes to the understanding of quality as a strategic factor in tourism and creates
a methodological basis for later research on integrated management systems, PDCA, competitiveness

and ecosystem-based approaches in hospitality.

Pe3rome
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KoJleKTHBHATA MOHOrpadus pasriexaa KOHKYPEHTHHTE CTpaTerud B TypHU3Ma, Karo aBTOPCKOTO
yuacTHe € (DOKYCHPaHO BbPXY HHTErpUpaHHTE CHCTEMH 34 KauyecTBO KaTO HHCTPYMEHT 3a
[IOBHIIABAHE HA KOHKYPEHTOCIIOCOOHOCTTA, €(PEKTHBHOCTTA U yCTOMYMBOTO ynpapienue. B rnapara
YIOpaBIEHHETO HA KauyeCTBOTO € [MPEACTABCHO KaTo CTpaTerMyecky IOJXO0J, OCHOBaH Ha
MEKIAYHApOIHM CTAHIApTH, MPOLECHO YNpaBJCHUE, HaMaiBaHe Ha pUCKa U HENpPEeKhCHATO

nogo0peHwue.

B usclexBaHeTo Ce pasriexaa pa3pabOTBAHETO Ha CHCTEMM 32 Ka4yecTBO Ha OCHOBATa Ha
MEX/yHApOIHH CTAHAApPTH M Ce MOJuepTaBa HEOOXOMUMOCTTA OT MHTErPALMi MEXIy KadecTBO,
6e30MacHOCT, 3APABOCIOBHH YCJIOBHS Ha TpyJ, ONa3BaHe Ha OKOIHATa cpela H YIIPaBJICHCKH
npouecy. TypUCTHYECKHTE MpPeNPUATHS Ca NPEICTABCHH KaTo CHCTEMH OT B3aHMOCBBP3aHH

MIpOLECH, KOUTO W3UCKBAT KOOpAWHALMS, KOHTPOJI A CUCTEMHO }’CLB'pr_HCHCTBaHe.

CrienMasHo BHHUMAHWe € OTHENeHO Ha YIPABIEHHETO Ha INPOUECHTE, MPOHU3BOAUTEIHOCTTA,
6e30MacHOCTTa Ha pabOTHOTO MACTO M MPEIMMCTBATA HA HHTETPUPAHUTE CHCTEMH 32 yIPABICHHC.
[ukbabT Ha JIEMHMHr M JIOTMKAaTa Ha IUIAHMPaHe, M3IBJIHCHME, IpoBepka H nojao0peHue ca

pa3rieaaHyd KaTo UHCTPYMEHTH 3a MOCTUTaHE Ha MO-BHUCOKO Ka4e€CTBO U KOHKypeHTOCHOCO6HOCT.

[Iy6nuKalusaTa JOIpUHACS 3a pa30MpaHeTo Ha KaY€CTBOTO KaTO CTPATCrMeCkH (axTop B Typu3Ma u
Ch3/aBa METOJIONOrMYECKa OCHOBA 3@ MO-KbCHH M3CJE[BAaHHUS BbPXY MHTEIPUPAHHTE CHCTEMH 34

ynpasienue, PDCA, KOHKYpPEHTOCIIOCOOHOCTTA M EKOCHCTEMHHTE MOJXO/IA B XOTETUEePCTBOTO.

20. Pu6os, M., Ctankosa, M., baaxkesa, M., Muiesa, C., lumurpos, I1., Anexcanaposa, E.,
Emunosa, U., I'ppuxa, JI. (2008). TypusMbT B epaTa Ha pa3zB/ieKaTe/THATA HHAYCTpHSL. Codus:

Wsp. ,, Tpakus-M“. ABTOpcKo yuacTue: riasa 13 ,,CYBEHHPHO 3aHASITYHICTBO.
Abstract

The collective monograph examines tourism in the context of the entertainment industry, with the
author’s contribution focusing on souvenir craftsmanship as part of cultural tourism, destination
identity and tourist experience. The chapter analyzes the significance, nature and development of

souvenir craftsmanship and its role in creating competitive advantages in tourism.

Souvenirs are presented not only as commercial products, but also as carriers of local identity, cultural
memory, tradition and symbolic value. The study discusses the relationship between traditional crafts,

intangible cultural heritage, local communities and tourism consumption.
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Special attention is paid to Bulgarian crafts as a resource for cultural and experiential tourism.
Souvenir craftsmanship is interpreted as a means of preserving traditions, supporting small business
and family entrepreneurship, diversifying the tourism product and enhancing the attractiveness of

destinations.

The publication contributes to the understanding of tourism products as complex experiences that
include cultural, emotional, symbolic and economic dimensions. It also supports the ecosystem
interpretation of tourism destinations as networks of resources, actors, traditions and value creation

processes.
Pe3ome

KonekTuBHATA MOHOTpadus pasriex/a Typu3Ma B KOHTEKCTa Ha pa3BlIeKaTe/HaTa MHYCTpHs, KaTo
ABTOPCKOTO ydacTue € (hOoKyCHMpaHo BBPXY CYBEHUPHOTO 3aHaATYMICTBO KATO 4acT OT KyJITypHUs
TYpU3bM, HIEHTHYHOCTTA HA JECTHHALMATA M TYyPUCTHYICCKOTO MPEKHMBIBAHE. B rnaBara ce
aHAIM3MPAT 3HAYCHUETO, CHLUIHOCTTA U PA3BUTHETO HA CYBEHUPHOTO 3aHaATUYUHCTBO, KAKTO U POJIATA

MY 3a Ch3JaBaHe Ha KOHKYPEHTHH IIPEAUMCTBA B Typu3Ma.

CyBeHHpHTE Ca NpPEJCTABEHN HE CAMO KaTo THPTOBCKH MPOJYKTH, @ M KaTO HOCHTE/IM HAa MCECTHA
MIEHTMYHOCT, KY/ITYpHA MaMeT, TPAJMLMs U CHMBOJIHA CTOHHOCT. B M3C/eNBaHETO Ce pasIIexk/a
BPB3KATA MEXy TPAAMLHOHHHTE 3aHASTH, HEMATEPHATHOTO KYyJITYPHO HACICACTBO, MECTHHTE

OOLIHOCTH M TYPUCTHYECKOTO NOTPEOICHHE.

CrendajHO BHHUMAHHE € OTJeJIeHO Ha OBJrapCcKuTe 3aHasTH Karo pecype 3a KYJITYypeH H
npekuBenuiie Typu3bM. CyBEHHPHOTO 3aHAsTYMICTBO € MHTEPIPETHPAHO KaTO CPEICTBO 33
ChXpaHsSBAHE HA TPAJMIMHTE, HOJAKPENa Ha Makus OM3HEC M CEMEHHOTO MpeANpHEMAtdecTBo,
pa3sHOOOpa3sBaHe Ha TypPHUCTMUYECKHS MPOAYKT M TOBHMINABAHE HA MPHUBICKATCIHOCTTA Ha

JICCTUHAITUHUTE.

[TyGnukanusTa QONPUHACS 3a Pa3OMpaHETO HA TYPUCTHUYECKUTE MPOAYKTH Karo KOMILIEKCHH
TIPEeXXMBABAHMUS, BKIIIOUBALIH KYITYPHH, EMOIMOHAIHH, CHMBOJIHM ¥ MKOHOMHYCCKH H3MCPCHHUSL. Ts

oJiroMara 1 €KOCUCTEMHOTO ThJIKYBAHE HA TYPUCTUICCKHUTE JECTHUHAIIUU KAaTO MPEKHU OT PECypCH,

.
/

YYaCTHHUIM, TPAJAULIMU U ITPOLECH Ha Ch3/1aBaHEC Ha CTOWHOCT. / n \ f.
M
et
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/rn. ac .a-p JI. Ilunenosa/
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