PE3IOMETA HA HAYYHUTE TPYJOBE na
ra.ac.a-p Teogopa KupsikoBa-/[unesa,

MPeJACTABEHN 32 yYacTHe B KOHKYPC 32 3aeMaHe HA aKaJAeMUYHATA JJIbKHOCT
»JOLHEHT*
I. MounorpabuyeH Tpya
KHUPAKOBA-JIMHEBA, TEOIOPA. MEXJVKVYJITYPEH JUAJIOI' B TYPU3MA. VU
,2Heodur Puncku”, braroesrpan, 2016 r., 204 ctp. , ISBN: 978-954-00-0079-4

OCHOBHHAT TPy, NPEICTaBEH 3a y4acTHE B KOHKYpCa, € Xa0MIUTAUMOHHUST TPYA ,,MeKIyKYJTYpeH
auayior B typusma“ (2016). Mscnensanero mpobieMaTH3npa MEKIYKYATYPHHS JAWAIOT B OO ILIaH,
pasricxkaa HpI/IfIOMPITG Ha YHUBEPCAJIHUA AUAJIOT, OIIPEAC/IA 3HAYMMOCTTA Ha Juajiora MEXAy KYJITYPHUTE,
Ha YHUATO TEPMUHOJOTMYHAa 0a3a pa3KpuBa B3aNMOBPB3KaTa MEXKIY CBBPEMEHHHUS TYpU3BM U
MEKAYKYATYpHUSL Tuanor. Thi KaTo Typu3MbT TPYAHO MOXKE Ja ObJie OrpaHHYEH B PaMKHTE Ha eHa
IbpKaBa, U M ThH KaTo 3a IOCTUTaHe Ha MO-100pH B3aWMOOTHOIIEHHS ca HEOOXOauMH Oe3npobiieMHa
KOMYHHKAIIMS W JMAaJor, TO peJeBaHTHO, B [J1aBa mbpBa € pasrieqaH oOXBaTa Ha MEKIYKYITYPHUS
AajIor U BIMAHUETO MY BBPXY TypuU3Ma. BbB BTOpa rj1aBa MEOKAYKYITYPHUAT AUAIOr € pas3rji€aaH OT
rJeHa TOYHA Ha TEOPUUTE Ha MEXIYKYITYPHUTE OTHOIIEHUS. JIUCKyTHpaH € U MOAENBT Ha KYJITYpUTE B
oOxBaTa Ha Typu3Mma, Ha 0a3aTa Ha KOWTO ca W3BE/EHAa METOJOJIOTHS 3a aHajlu3 W OIleHKa
MEXIYKYITYPHHUS AWAIOT B Typusma. [Ipenoxenara METoq0IOTHs € anmpobupana upe3 npoyuBane (151
PECIIOHIEHTH ), KOHKPETU3UPAHO B IMHPOK JUANa30H OT 23 BBHIIPOca, Kacaellyd pPa3InyHU acleKTH Ha
MEKIyKYATYpPHHS JAWAJOr B TYpPHCTHYECKaTa KOHTaKkTHa 30HAa. HSAKOM TO-KOHKpPETHHM W3BOIH ca
HalpHAaBEHW BH3 OCHOBA HA CIIEIHUTE MOKA3aTENU: OCbUeCmEa8aHe HA NbpeU KOHMAKM, NOCMUSHAMA
unpopmamugnocm W Komynuxamusnocm. CIIEIIMATHO MACTO € OTIENEHO Ha TpoOiieMa Ha
CEH3UTHBHOCTTA Ha UYXKJIECTPAHHHUTE TYPHUCTU CIPSMO MaTEpHUATHHUTE TyPUCTHUYECKH PECYPCH, OT eIHa
CTpaHa, M CHOpPSIMO CEH3UTHBHOCTTa Ha TYPUCTHTE KBM HYOBEIIKHTE pecypcd, OT Apyra. HampaBeHa e
OllCHKA HAa MpOONEMHUTE, ABIDKAIIM C€ Ha KYITypHU pa3nmuuus. M3BeneHO € 3aKIIoYeHHeTo, ue
MEKIYyKYATYPHHUST JAAalor Moxe na Opae crmocod, KOWTO [a TOCTy)KH J[a MoaoOpsBaHe Ha
TypuUCTHYECKaTa KyIATypa M TpeojojsBaHE HAa JWCTAHIMATA, BH3HWKBAIA BCIENCTBHE Ha Oapuepu Ha
OO0TIIyBaHETO.

Il. Vueonux: Kiryakova-Dineva (2016). Dialoge fir den bulgarischen Tourismus. YU
,Heobut Puncku”, brnaroesrpan, ISBN 978-954-00-0078-7

MexayHapOAHHUAT TYPH3bM KaTO €IWH OT Hail-IWHAMHYHO DPa3BHBAIIHMTE CE CEKTOPH Ha
CBETOBHATA HMKOHOMHKA B HAIld [HH MOCTaBsi KakTO Mpex oOydaeMuTe, Taka H IPe
00pyuHTEINTEe M3MCKBAHETO 3a J00pa 4yXI0C3MKOBAa KOMIICTCHTHOCT. [l03HABaHETO Ha eIUH
qyXK] €3MK OTJaBHA HE € JOCTaThYHO. BiasieeHeTO HAa BTOPH W TPETH YY)/ €3HMK ca 3aJ0T He
camo 3a no0pa peanusanus, HO 0coOOcHO B cepara Ha Typu3Ma BCE MO-YECTO C€ BB3MPUEMAT
KaTO TapaHIys 3a pealr3upaHe Ha YCIYTH ¢ mo-100po kadectBo. C 1en Ja MOANOMOTHE KaKTo
4y)KI0€3UKOBOTO, TaKa M MEXIYKYITypHOTO 00IyBane, yueOnuksT Interkulturelle Dialoge fur
den bulgarischen Tourismus, e pa3sHooOpa3eH B cBOsiTa TeMaTHKa M Mpeiara Bb3MOXHOCT 3a
JIUCKYTHPaHe Ha BBIIPOCH B 00JacTTa Ha OBJrapckus TypusbM. Hsikou oT pa3paboTBaHUTE TEMH
ca Touristische Organisationen und Branchenverbande in Bulgarien, Bulgarien als beliebtes



Reiseziel, 100 Nationale Touristische Objekte, Okotourismus, Wellness und SPA-Tourismus in
Bulgarien.

1. HAYYHU CTATUU, IYBJIUKYBAHU B PEOEPUPAHU N UHAEKCUPAHU
CIIMCAHUA

3.1 Kiryakova-Dineva, T., Kyurova, V. & Chankova, Y. (2019) Soft Skills for Sustainable

Development in Tourism: the Bulgarian experience, European Journal of Sustainable
Development, 57-68. /Web of Science/
Crarusara ,,Soft Skills for Sustainable Development in Tourism“ e ¢ aBtopu Teomopa
Kupsikosa-/lunesa, Bspa Kioposa u fIlna UankoBa pasriiexaa Bsprioca 3a Ipua00MBaHETO Ha
MEKHM yYMEHHUsl B TypUCTHUECKaTa MHJYCTPHUS KaTO CPEACTBO 3a MOCTUraHe Ha oOyueHue 3a
LIETUTE Ha YCTOMYMBOTO pa3BUTHE. B m3ClenBaHETO HAa MEKUTE YMEHHUS, HEOOXOJAWMHU B
chepaTta Ha TypusMa, € MPUIOKEH KOJMYECTBEH W3CIICIOBATEICKU MOAXOM,. AHAIU3BT CE
OCHOBaBa Ha MHTCPBIOTA, MNPOBCACHU C NPCACTABUTCIIM Ha B’bJ‘Il“apCKaTa peruoHaiHa
THPrOBCKa Kamapa | MPEeJICTABUTENN Ha ObJrapckaTa XoTenuepcka nuayctpus. OCBeH ToBa €
MPOBEICHO aHKETHO MPOYyYBaHE C TPH Ipynu pecrioHaeHTu: 1. O6yuaemu, 2. [IpenogaBarenn
n 3. IlpencraButenn Ha Ou3Heca W pabOTOMATETUTE B TYPUCTHYECKATa WHIYCTPHS.
AHamu3beT YCTaHOBABA, Y€ JOKATO HAKOU TBHPAW YMCHUA TPAaJUIHWMOHHO CE€ MNPCIoJaBaT B
O6paSOBaTeJ'IHI/ITe HHCTUTYOHUU, MCKUTC YMCHUA, I/I)IeHTI/I(bI/IIII/IpaHI/I B CTaTUsATAa KaTO OCHOBHU
MEKU YMEHUA, cneuu(ﬁulmu MeEKU YyMeHus nu MeHua.?fC’prKu MeKU ymeHus, 4€CTO OCTaBar
HU3BBH LCIINTE HA II€aaro3uTe. ITo T031 HAaUMH IMPOYYBAHETO € OT I10J13a KAKTO IO OTHOIICHUE
Ha CBBPECMCHHATa IIPpaKTUKa U 06yqu1/IeTo o TYpU3bBM, TaKa H II0 OTHOIICHHUEC Ha
napajurmara Ha 00pa3oBaHUETO 3a YCTOMYHBO pa3BUTHE.

3.2 Kiryakova-Dineva, T., Krasteva, R & Chankova, Y. (2019). Synergetic effects between
fasting, well-being and anti-consumption within the walls of Orthodox monasteries and
outside them. British Food Journal, 1467-1479. /Scopus, Web of Science/
https://www.emerald.com/insight/content/doi/10.1108/BFJ-04-2018-0243/full/html

Crarusra ,,Synergetic effects between fasting, well-being and anti-consumption within
the walls of Orthodox monasteries and outside them* ¢ astopu Teomopa Kupsikosa-
JluueBa, Pycka KpbereBa u SIna YankoBa, myOnuKyBaHa oT u3aaresictBo Emepana B British
Food Journal, crp. 1467-1479 u ¢ unackcupaHa B aBere Ga3u mganHud Scopus u Web of
Science. Crartusta € ¢ MHTEPAMCIUIUIMHAPEH XapakTep KaTo IMOCTaBs €IHOBPEMEHHO JBE
LeJH: NbPeo, a ce Mpoydar epeKTUuTe Ha CHHEPTUs MEXAy OIrPaHUYCHOTO KOHCYMAaTOPCKO
MOBEJICHWE MO OTHOLICHHE Ha XpaHaTa ([0 MpUMEpa Ha IOCTEHETO B MPaBOCIABHOTO
XPUCTUSHCTBO) U (PU3UYECKOTO U MCHUXUYECKOTO 3/paBe; U 6/mopo, Upe3 MOCTEHETO Ja ce
TeMaTu3Mpa MOTCHIHATbhT HA MAaHACTUPCKATa KyXHs, KOMTO MOXe Jja u3Jie3e U3BbH CBETa Ha
penurusita U Ja HaBIU3€ B CBeTa Ha moTpebieHuero. B craTusita € NMpUIIOkKEH KaueCTBEH
aHallM3, OCHOBAaBalll C€ Ha IBJIOOYMHHU HMHTEPBIOTA, MPOBEACHU B B TPH MaHACTHpa Ha
Teputopusita Ha AtToHckata CBera ropa u B Tpu MaHactupa B CeBepHa ['bprus,
WHTEPBIOUPAHU ca U Obarapu, nocetwin MaHactupu B Ceta ['opa. [IpakTukarta Ha mocta B
MPaBOCIABHOTO XPUCTHUSHCTBO € MPEICTABEHO HE CaMO KaTO HOCEIIA IMOJI3U 3a 3/IpaBETO Ha
X0paTa, HO U KaTo HOCEIa MHOTO JOMBJIHUTEIHU JyXOBHU IIEHHOCTU 3a TE€3U, KOUTO HE €
3aIBIDKUTENIHO J1a ca BspBam. JIMCKYTUpaHU ca CBIIO HSAKOM OBJACUIN MPUIOKEHHS Ha


https://www.emerald.com/insight/content/doi/10.1108/BFJ-04-2018-0243/full/html

IJIayBaHETO KaTO HEKOHCYMAaTOPCKO IIOBEJECHUE B PAMKHUTE Ha COLMAJIHUTE JBUYKEHUS 32
3/IpaBOCJIOBHO XpaHeHe. M3cienBaHeTo paskpuBa NOTBbP)K/IaBa TBbPJAECHHUETO, Y€ MOCTHT €
HE CaMo IMPAaKTHBA B B U3TOYHOIIPABOCIABHOTO XPUCTUSHCTBO, HO M MOXKE J1a OBbJE YCIEUTHO
CpPEeZACTBO 32 MOCTHTaHe Ha TICUXHYECKH KoM(opT U ¢pusudecko 3apase He ca nmpeneOpernaru
Y HOBU IEPCIEKTUBH, HAIPUMEP MO OTHOILIEHHE HAa MAHACTUPCKAaTa KyXHs, KOSITO MOXE Ja
Ob/ie IEHEH pecypc U MEPKETUHIOBA CTPATETUs 3a PECTOPAHTHOPCKUS OU3HEC U TypU3Ma.

3.3 Kiryakova-Dineva, Teodora (2016): The interplay of visual images in food advertising. In:
ANNALS OF THE UNIVERSITY OF CRAIOVA, Editura Universitaria, 1-2, 215-226.
Ta3u cratus pasriacikaa peKiiaMaTra Ha XpaHUTE KaTO CJIOKCH MHOTOMAaJaJICH aHcaMOBJI OT

CpeAcTBa, BKIIIOYBAI] €3MKOBH W TpapUUHH, KAKTO U ay/ANO-BH3yallHU eneMeHTH. Llenta Ha
JIOKJIa/Ia € J1a ce Tperjesia B3anMOACHCTBUETO MEXKIY JAe(PUHUPAHUS KAaTO MPAKTHYECKH THII
KOMYHHUKAIMsI, Ja C€ TPOCIeAiAT MapKeTHHIOBUTE HaMEpeHUs 3a TMpojakda Ha
pexilaMupaHaTa XpaHa U cpelaTa 3a TPAaHCMHUCHS Ha ChOOIIEHHETO. 3a pa3sinka OT IOBEYETO
JIMCKYCHH OTHOCHO pOJISITA HAa peKjamMara Ha XpaHW, HACTOSIIMAT JOKJIAJ W3CieqBa U
JEMOHCTpHUpa MparMaTHYHaTa CTOMHOCT BIUIETEHA KaTO KOHKPETHO KOMEpCHallHa, B KOSTO
CIIOBECHHUTE CHUTHAIIM Ca TIOJKPETIEHH OT BU3yaIHH M300pakeHus. TeKCThT KbM 00pasure ce
aHaM3Upa JIOMBIHUTEIHO KaTO BHUJ B3aMMOOTHOIICHHUS, 3aCATAIld €KCTPaTHHIBUCTUYHATA
peaTHOCT KaTo OJaronpusITHA Cpe/ia M YCIOBHE 3a M3ITBIHEHHUE Ha [IeJITa Ha peKiiamara

3.4 Krasteva, R., Kiryakova-Dineva, T. (2018). Re-thinking the Role of Rural Tourism.
Potentials for a Sustainable Transborder Tourism in the Area Bulgaria-Greece. In: European
Journal of Sustainable Development, pp. 41-50.
http://ojs.ecsdev.org/index.php/ejsd/article/view/639/635
ConmanHuTe U KyJTYpHU KOHCTPYKIIMHM Ha MPOCTPAHCTBOTO M MACTOTO YECTO CE€ MapKHpaT
upe3 KOHICIIouATa Ha IIOHATUETO cparuya. Pomsgra Ha I'paHUIUTE, 0c00eHO0
MCKIAYPETHOHAIIHUTE W MCEXKAYHAPOAHUTEC TIpaHUIM, MOXKEC Ja 6T>I[e IIOTBBpPJACHA OT
3aCUJICHUTC KOHTAaKTM Ha TI'pPaHUYHUTE 06H_[HOCTI/I U 3aCHJICHOTO MCKIAYHAPOAHO
ChTPYAHUYCCTBO, 3aTOBa Ta3dd CTAaTHA HMMa 3a LC Ja aHaJlu3dupa TpaHCIrpaHWM4YHATa 30Ha
Mmexay lOxua beiarapus m CeepHa ['bpuus mpe3 npusMara Ha YCTOWYMBHUS CEJICKH
TYPHU3BM. HpOY‘IBaHeTO OIICHsABAa IMOTCHIMAaIa 3a CCICKUA TYpPHU3BbM KaTro M3CJICIBa
KOHKypeHTOCHOCO6HOCTTa Ha 1/136paH1/1${ apeaill. HpI/IJ'IO)KeHI/IﬂT Ka4YeCTBCH aHaJIu3 U3II0JI3Ba
CJIOKHUA O606H_ICH IIoKa3aTei 3a KOHKypeHTOCHOCO6HOCT, KOHWTO ce ChCTOU OT JABAaHAaJICCET
KpUTCpus. KpaﬁHaTa LEJI Ha U3CIICABAHCTO € Ia CC MoAUCpPTac poOJisAiTa Ha CCJICKUA TYpU3bBM,
3a Ja CC IPCOCMHUCIIAT BB3MOKHOCTHUTC Ha 061ua TpaHCI'paHW4YHa CTPATCrusa 3a yCTOﬁ‘IHB
CCJICKU TYPHU3BM. I/IHTepeCHI/IHT U YHHUKAJICH AaCIICKT Ha HM3CJIICABAHCTO € B HCIOBUA
XOJIUCTUYCH ITOAXOd.

3.5 Kiryakova-Dineva, T., Levunlieva, M. & Kyurova, V. (2017): IPHRAS as an e-learning
platform for idiomatic competence. In: Electronic Journal of e-Learning , vol. 15, no. 2, pp
137-143. http://lwww.ejel.org/volumel5/issue2/p137
EJ'ICKTpOHHOTO O6yLICHI/Ie AHEC CKCIIaH3Upa B Pa3/IMYHU IOCOKU U TO OO TaKaBa CTCIICH, 4C
YCHICITHOTO MY IMPUJIOKCHUC € OT T'OJIAMO 3HAYCHHUC 3a BCUYKH CCKTOPU Ha O6pa3OBaHI/IeT0 u
oOyuyeHuero. EnekTpoHHOTO 0OydeHHMEe MOXE Ja MpeIokKH Oe3CNOpHH NpeAUMCTBA Ha


http://ojs.ecsdev.org/index.php/ejsd/article/view/639/635

BCUYKH, yJaCTBAIIM KaKTO B OIICHKATa, Taka U B Ipoleca Ha TpaHcdepa Ha 3HaHMs. Hsxon
OT MPEAN3BUKATEIICTBATA MIPE]l METOJUTE 32 EIEKTPOHHO OOyYeHHE Ce OCHOBAaBAT HA M300pa
Ha MOAXOJsIa rmiuargopMa u ompenensHeTo Ha oOxBara Ha M30paHHs MaTepHall, KAKTO U
a/IeKBaTHOCTTA Ha HerowaTa yJoOHa 3a norpedurens Mmeroauka. Cpell XapaKTepUCTUKUTE Ha
wi1aTrGOpMUTE 3a EJIEKTPOHHO OOy4deHHWe, TPWIOKHMHU 32 NO-IIMPOKa ayAuTOpus, €
KPUTEPUAT 32 MHOTOE€3WYHO INpuioxeHue. [lo oTHoIIeHHEe Ha €NeKTPOHHOTO OOydeHue B
YyX/10€3MKOBOTO O0y4Y€HHE MMa TpU NparMaTUYHU U KYITYPHHM aclieKTa, KOUTO YECTO Ce
MPOMyCKAaT OT CHUCTEMara 3a eJIEKTPOHHO oOydeHue: 1) mocTuraHe Ha HIAMOMATHYHA
KOMIIETEHTHOCT; 2) YCBOSIBAHE HAa KYITYPHM KaTE€ropu; M 3) BKIIOYBAHE HA MAJIKU U
3acTpamieHd e3uud. HacTosiata cratus mnpenactaBs paspaOoTeHara miatrgopma 3a
enexktpouHo obOydenne IPHRAS - Interphraseologie fir Studien-und Berufsmobile u ce
(doxycupa BbpXy METOJO0JIOTHATA 32 UyKIOE€3UKOBO OOy4Ye€HHE B MHOTO€3MYHA U €JIEKTPOHHA
cpena, Ipu KOETO TO3M IPOIEC € YIECHEH Upe3 BKIIOUBAHETO HA TEMAaTHUYHO CTPYKTYPUpPAHU
(bUKCUpaHU eIUHUIM (MIUOMH U H3Pa3u).

IV.Cniucbk Ha HAYYHHU CTATHH, NYOJIHMKYBAHU B OBJATapCcKHM M YYKICCTPAHHU CIIMCAHUSA
U HAYYHM TPY/I0Be C HAYYHO peleH3upaHe

4.1 Kupskosa-/IuneBa, Teomopa (2016). Edextn Ha MEXKIYKYyITYpHHS OHAJIOT B TypHU3MA.
Entrepreneurship Journal, 2016, Volume 1V (2), 311-323.
CraTusita pasriexaa MeXIyKyJITYpPHUAT TUAJIOT KaTo € yCIelllHa KOMYHUKaTuBHA (popma He
camMO TOpajau HeroBaTa BUCOKa KOMYHMKAaTHBHAa CTOMHOCT, HO M C OTJieJ Ha e(eKTure,
MPOU3THYAIIM OT B3aMMOOTHOIIEHHUATA, KOUTO TOM mopaxaa. MexayKyITypHUSAT AUaiIor
urpae chblllecTBeHa poJis B cdepara HA MEKIYHAPOJIHUS TYpPHU3bM, NMPH KOETO HETOBOTO
0€3CMOpHO TMOJIOKHUTEITHO BIMSHUE TPYAHO MOXKE Jla C€ TpPeTUpa B €IHO EAWHCTBEHO
u3cneABaHe wuiau JAokiaa. Tasu cratus ce ¢GokKycupa BbpXY e€AHa crneuuduyuHa
XapaKTepUCTUKa Ha MEXIYKYITYpHHUS AHAJOr B TypuU3Ma, KOWTO cTaBa BUAMMA 4peE3
MEXAYKYJITypHAaTa KOMIIETEHTHOCT M pa3BUTHETO Ha MEXKIYKYITypHa TypHCTHYECKa
KOMIIETEHTHOCT, TOBUIIABAHETO HA MEXIYKyJATypHaTa CEH3UTHUBHOCT B TypHU3Ma,
MoJ0OpsSBaHETO Ha NPOLECUTE HAa MEXKIYKYJITYpHAa aJanTaluss Ha TYypUCTUTE H
MUHHUMHU3HpAHE Ha BB3JEHCTBUETO HA KYNTYpHUS IIOK. Te3u deTupu OCHOBHM edekra ca
CBBP3aHM C MO-ISUIOCTHOTO Mpoy4yBaHEe B MorpadguuHus TpyHA, KoWTo e cdepara Ha
pekpeaTtuBHHS Typu3bM B bbirapus u oOxBaia pa3ivyHU LEJIEBH TPYNU UYKIACCTPAHHU
TYPUCTH OT HSKOJIKO HallHOHATTHOCTH.

4.2 KupskoBa-JluneBa, Teomopa & XamxkumnerpoBa-JlauoBa, Mapus (2017). UuTepkynrypen
MEHHJDKMBHT — aCIIeKTH M TEPCICKTUBU 3a OW3HEC MpaKTHKara Ha opraHu3anusTta. B:
Entrepreneurship Journal, Volume V (1), pp. 97-105.

OcHOBallkiu ce€ Ha KOHIICNIIUUTE 3a €CTECTBOTO HA MEKIYKYJITYPHHS MCHUDKMbBHT,
MpeJIcTaBeHaTa CTaTHsl TPETUpa BBIPOCA 3a YIPABICHHUETO HA YOBEIIKUTE PECypCH KaTo
crenuduUeH 3a KyaTypaTa WHCTPYMEHT, 3acsralll KakTo HallMOHAJHATa KyITypa, Taka |
Ou3Hec KyaTypara Ha mpennpustrero. llo-crenuanno, aHamu3bT € (OKycHpaH BBPXY
o0xBaTa Ha MEXIYKYATYPHHUS MEHUPKMBHT KaTO MEXJIyHApOIHA YIIpaBICHCKA MPAKTHKA, a
CBII0O W BBPXY eTamuTe B HEroBoTto pa3Butue. llpencraBena e u ponsta Ha
MEXAYKYITYpHUS MEHUIKMBHT 3a TpPeoJojsBaHe Ha KOH(MJIMKTH, 3a Ja ce pasKpue
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BBTpPEIIHATA B3aUMOCBBP3AHOCT MEXAy e(eKTHBHOCTTA Ha OW3HEC MpolEecHTe W
CIOCOOHOCTTa 3a MEXKIYKYATYpHO MucieHe. He Ha mocieqHo MsCTO ca 00ChAeHU
IIpeIMMCTBaTa Ha OOYYEHHUETO MO MEKIYKYITYPEH MEHUIKMBHT, KbAECTO Ca IPEICTaBEHU
TPHU METOJ0JIOTHYECKHU MOIX0/1a.

I'onem, C., KupskoBa-/luneBa, T. & KpbcreBa, P. VYcroitumBo pa3Butue upes
naptHbopcTBa Mexay bobarapus, Typuus, Urtanus U I'vpuus, YcroituuBo paszsutue 2017:
44-50. Texuuuecku ynuepcutetT: Bapua. ISBN: 1314-4138 (print) ISSN: 2367-5454
YCTOMYMBOTO pa3BUTHE HA PETMOHUTE BCE MOBEYE € 3aBUCHUMO OT OTAEIHUTE HAIMOHAIHU
MOJINTUKU COPSIMO MO-IIMPOK KPBI OT COLMATHU TPOILECH, KAaKTO U CIPSIMO Pa3BUTHETO Ha
MO-TECHU MEXJIYHAapOJHU BPB3KHM U MapTHHOPCTBA. BakeH MHCTPYMEHT B IOCTUTaHE Ha
KayeCTBEHH B3aUMOOTHOIIEHUS MEXAY CTPATETHYECKUTE aKThbOPU UMAT MEXIYHAPOIHUTE U
MEXKIYKYITYpHHUTE MapTHhOpCTBa. Te ca u chinectBeH kommoneHT (Llen 17) ot ['mobamuuTte
LIEJI 32 YCTOWYMBO pa3BUTHE. B nombiiHEHUE, MOI3UTE OT MAapThOPCTBATAa MEXKAY KYIATYPHUTE
Ha MpakThKa uMmar ycroiuuB edekrt. llpemnokeHara cratus pasriexia yCTOHYMBOTO
pazBuTHE Ha MapTHbopcTBara B CpeaIu3eMHOMOPCKUS PETrHOH, IO KOHKPETHO 4Ype3
HAIlMOHAJIHU TOJMUTUKK U OOmIM JeicTBUS B Tpu cTpaHu — bwarapus, Typuwus, Uramus u
I'bprus. CtaTusiTa ce civpa ¥ Ha HIKOM J100pY MPAKTUKU U MEXIYHAPOIHU MPOEKTU MEXKIY
T€3H CTpPaHMU.

4.4 Kiryakova-Dineva, Teodora (2010). Auf den Bergen Bulgariens liegt schon wieder Schnee —

Tourismusprospekte auf Deutsch und Englisch in Bulgarien, TRANS. Internet-Zeitschrift
fur Kulturwissenschaften, http://www.inst.at/trans/17Nr/2-8/2-8 kiryakoval7.htm
Ta3u cratust mpeAcTaBs pe3yJTaTUTE OT HAIIPABEHO MPOYyYBAaHE OTHOCHO KOMYHUKATHBHHUTE

0COOEHOCTH Ha pPEKJIIAMHHUTE OpOITypHM Ha HEMCKH M aHVIMKCKU B bbarapus. ®okychT Ha
U3CIEIBAHETO € TOCTaBeH HE CaMO B aHAJIWTUYEH, HO U B KpuTudeH mmiaH. Crarusra
oOxBalla HAKOJIKO pa3jena, KaTro TMpeAcTaBs HSIKOM TEOPETUYHU OENeKKH OTHOCHO
TYpPUCTHYECKUTE OpoIlypM U [u3aiiHa KaTo CHOJYWIMB KOMIIOHEHT Ha Opollypara B
XOTEIHEepPCTBTOTO, B3aHMMOBpPB3KAa TEKCT-KapTuHa. Ha mocimegHo MsICTO € JUCKyTHpaH
npoOieMa 3a XapaKTepUCTUKUTE Ha TYPUCTUYECKU peKJlaMeH TEeKCT OT MparMaTruyHa rieaHa
Touka. Ha 0aza Ha HampaBeHOTO MPOYyYBAHE Ce YCTAHOBSBA, Y€ TYpUCTUYECKUTE OpolIypu ca
MOMYJISIPHU W IIUPOKO pa3npocTpaHeHu B bbiarapus, karo 0OMKHOBEHO C€ CIIa3BaT HSAKOU
OCHOBHHU IpaBWJIa, CpPell KOUTO Ha MBPBO MSICTO € MH(OPMATUBHOCTTA - MpeAocTaBeHaTa
uHpopmalusg € OTHOCHO BHJA, Ka4yeCTBOTO, ACOPTUMEHTA, XapaKTEPUCTHUKUTE U T.H. Ha
Typuctuueckure yciayru. [IpenctaBenu ca u ybexaaBamure eIeMEHTH Ha TypUCTHYecKaTa
Opyirypa, KOTO yOekJaBaHE pa3uuTa OTHOBO Ha palMOHAIHU JI0Boau. Hepammonanute
€JIEMEHTU c€ OTKPUTH Ha (oHA Ha BKIIOYEHHTE B PEKIAMHOTO CBHOOIIEHHWE MOTHBH.
AHanu3bT, U3BBPIICH BHPXY AU3MHA, CTPYKTYpaTa U €3UKa Ha Yy>KJ0e3uKoBaTa Opolrypa B
bbarapus oTKpuBaT MpONyCKH KAKTO MO OTHOLIEHHE HA YYKJO0€3UKOBAaTa KOMYHHUKALIHUS 3a
cnenupUYHUTE LIeTH Ha Typu3Ma, Taka M MO OTHOIICHHE Ha MparmMarhkara Ha e€3uka Ha
pekamara.


http://www.inst.at/trans/17Nr/2-8/2-8_kiryakova17.htm

4.5 Kiryakova-Dineva, T. (2018). Uber das Modewort Schliisselkompetenzen, gute
Deutschkenntnisse oder Mission (im)possible: Die beruflichen Perspektiven bei
deutschsprachigen Unternehmen in Bulgarien, IN: ,,Germanistik und Wirtschaft in der
Diskussion®, pp. 89-102.

Cratusita ce (oxycupa BBpXy mpobOiieMa 3a HaYMHA HAa BB3MPHEMAHE HA YYXKIOC3UKOBHUTE
KOMYHUKaTUBHM YMEHHUS (HEMCKM KaTO IIbpBUM BTOpM UYXKJ €3UK) B poJiATa UM Ha
MpearnocTaBka NpU ThpceHe Ha paboTa wiM 3a ycreuieH OusHec B bwnrapus. M3non3sana e
clieHaTa KOHIeNTyaliHa paMKa: [IbpBo ce 00CHKAAT HIKOU TOJUTHKU Ha HATHAIIMOHATHO HHBO
M0 OTHOIIEHWE Ha KIFOYOBUTE KOMITETCHIWH. Ha cienBamo MscTo, OIEHKaTa € pasrienaHa oT
ABC TJICAHW TOYHHU, ITBbPBO IO OTHOIICHUEC HA CUTyalUsATa, KOTraTO Ha E"I)J'Il"apl/lﬂ C€ rjcaga Kato
OW3HEC MapTHHOP, U BTOPO, KOTaTO ca HEOOXOIUMH MO-TECHU JIOTOBOPEHOCTH 110 OTHOIICHHUE HA
CbTPYIHHUYECTBOTO W TEKylIMTe OusHec odeptu. B aHamuTHMuHaTa yacT ca NPEICTaBEHU
NEPCHOCKTUBUTE 3a MJIAJUTE XOpa € I[06pI/I KOMIICTCHIIMU IO HEMCKH €3UK KAaTO YYyXK1 €3UK IpPHU
ThpceHeTO Ha pabora. OyakBa ce MO TO3W HAYMH Jla MPEJOCTaBU WH(OpMaIus 3a Mo-100po
TUTAaHUpaHe Ha OBJICHICTO U PA3BUTHETO HA YUCOHHUTE IMPOTPAMH.

4.6 Kiryakova-Dineva, T. & Terziyska, I. (2017). The need of intercultural training in the sphere
of entrepreneurship. In: Kyurova et.al. (2017) Theoretical and practical aspects of youth and
women entrepreneurship, pp. 85-102. ISBN: 978-954-00-0150-0
OO6cpxAaNKN CHBPEMEHHOTO ChbBPEMEHHO CHCTOSIHME Ha WHTEPKYITYPHOTO OoOpa3oBaHHE U
W3MO3BaKU PE3YNTaTUTE OT IMPOBEIEHO aHKETHO MpOYYBaHE, B Ta3M TIJlaBa € 00ChleHa
HEOOXOAUMOCTTa OT BKJIIOYBAHE HA MEXKIYKYJATYpHUTE TPoOJIEeMH B CHBPEMEHHOTO
00y4eHue, TOo-CIeUaTHO B 00pa30BaTEIHUTE MapaJUTMH HA MpEaIpHeMadecTBoTo. B 1031
KOHTCKCT, IIPOYYBAHEIrO M3CJIC€ABA OTHOWICHUCTO Ha MJIAAUTEC TMPCANIpHUEMadl KbM
MEXKIYKYJITYPHUTE BBIIPOCH W aHAJM3HUPA HAKOU CIENU(PUIHA MEKTYKYATYPHHU TOJIOKCHHUS,
CBBP3aHH C 00YyYEHHETO IO MPEearprueMadecTBO. MeXAyKyaATypHOTO 00y4eHHE € 00XBaHATO
B HETOBOTO TMO-IITUPOKO pazOupaHe, KbJECTO OCBEH YMEHHUS 3a UYXKTO0C3UKOBA KOMYHHKAIIUS
Ca U3TBKHATHU MEXKAYKYITYPHHUTC YMCHHUA U OCB3HABAHETO HA POJIsATa OT ChbTPYAHUYCCTBOTO
B MYITHKYITYpHa cpena. [loarotroBkata Ha yMEHHMsS 3a JUajJOr MEXKIY KYJITYpUTE
CJICOOBATCIIHO CJI€ABa Ia C€ TPETHpA W KAaTO HEpas3ACiHa 4aCT OT MEKIAYHAPOIHUTE ousuec
nporecu. [IpoydBaHeTo MOTBBpKAaBa HEOOXOIUMOCTTa OT HMHTEPKYITYpHO OOydYeHHE B
PAKUTC Ha O6yLIeHI/IeTO 0 MpeANpruEMAadYECTBO KaTO C€ CHCPpCA0TOYaBa BBHPXY CICIHUTE
UCTUPU XAPAKTCPUCTHUKU: npucvcmeue Ha npednpuezwaqecxu npoydeanusl 6 usydaeaHume
Kyp6‘06€; npucecmeue Ha lty9f00063ul<060 O6yll€Hu€ 6 uszyuvasarume Kypcoee, OYEHKAd Ha

ymernuAima, C6vp3aHu C JudHume uHmepecu u 61)0614407’1’10 paszeumue WU OYUEHKa Ha
MeNCOVKYIMYPHUME YMEHUSL, C8bP3AHU C TUYHOMO U NPOHECUOHATHOMO pa3eumue.

4.7 Kiryakova-Dineva, T. (2017). Essen und Religion. Eine kleine kulinarische Reise durch
Bulgarien, Diskurse des Alimentdren. Essen und Trinken aus kultur-, literatur- und
sprachwissenschaftlicher Sicht, 67-76
B rmasara ,,Essen und Religion. Eine kleine kulinarische Reise durch Bulgarien®“ ot
kuurara Diskurse des Alimentéren ca mpeacTaBeHn HSIKOM PETUTHO3HM aCIIEKTH HA XpaHaTa
KaTO 49aCT Ha TEMarta 34 O6IJ_IOTO XpaHCHC. Hoz[qepTaHa € q)YHI[aMCHTaJ'IHaTa BPBb3Ka MCKIAY
penuruara M xpaHata. Xopata B bbprapus yecto TpaHchopMupaT CBOUTE HEMaTepHaIHU
KOHICIIIUH, OMIIO TO Bsipa B bor unu CBCTCII, Haii-1ecHO Upe3 MaTCpHUAIIHU MIPCAMCETH - UIIHU



Yype3 XpaHa, MPUTOTBEHA 33 KOHKPETHO PENUruo3Ho chouTHe. Ha XpaHara, mpurorBeHa 3a
AaICH XPUCTUSAHCKU IMOBOA, YE€CTO C€ MNpPUIIMCBAT IIOBCUC WM I10-MaJIKO TaWHCTBEHHU
XapaKTEPUCTUKU. 3acThIIEHO € CTAaHOBUIIETO, Y€ PEJIUIHITA U PEIUMTHMO3HOCTTa MOraT Ja
OBAaT pas3rieKJaHd KaTO OCHOBEH MOTHUB, KOTAaTO CE TOBOPH 3a XpaHa U TUITUYHU OBJITapCKu
sctus. TakaBa OTIpaBHA TOYKa MOXKCE Aa C€ OTKpPUEC CHIIO 1 110 OTHONICHUEC HAa CUMBOJIMKATA,
KOSTO € MOIIEH pecypc 3a pasIvyHM KYITypHU Ipaktuku. To3um pecypc Moxe Jna
UACHTU(HUIIMPA MHOTO aCIeKTH Ha XpaHaTa, KaTo €Ba JIM Ha HAKOH OT TAX MOXKE Jia ce Jaje
npeauMcTBo. Taszu cratus Gokycupa BbpXy peTUTHO3HUTE MPAKTUKY HA JBETE JOMUHUPAIIN
penuruu Ha bankaHuTe - XpUCTUSHCTBOTO M MCIsMA. 3aTOBA € WU3CIIEABAHO PEJIUTHO3HOTO
ChJIbp)KaHHWE Ha NMPUEMAHETO Ha XpaHa KaTo IUI0 U HAa XPaHEHETO Cpell NMPaBOCIaBHUTE
Obarapu u Obiarapute MrocroiManu B bearapus. Xpanara ciegoBaTreaHo € MOBEYe OT CaMo
HEO0OXO0IMM TpUEM Ha XpaHa, KOMTO momMara 3a HOJAbp)KaHe XU3HEHUTE (YHKIMHUTE Ha
4OBEKA.

V. Cnucbk Ha nyO0JMKYBaHM [OKJIaJAW, H3HeCeHHM HAa HAay4YHU KoHdepeHIUH B
Bbarapusi u B 4y:x0uHa

5.1. Kiryakova-Dineva, T., Hadzhipetrova-Lachova, M. & Chankova, Y. (2017). Intercultural

dialogue for education in the Mediterranean region, In: Edulearn,. 3920-3926.
MexayHapoJHUTE OTHOLIEHUS U MEXAYKYJITYPHUTE KOHTAKTH OTAABHA Ca MPU3HATH 33 BAXKEH
BBIIPOC HE CaMO B ThPrOBHSTA, TYpH3Ma U 00pa30BaHUETO, HO U B mosuTHkaTa. CMECBaHETO Ha
XapaKTEPUCTUKUTE Ha MHUCIEHETO B cdepaHa MEKIAYKYATYPHOTO U MEKIYHAPOIHOTO
MIPOCTPAHCTBO € CBBP3aHO HE CaMO C BB3MOKHOCTTA 3a CpEIIM MEXKIy XOpa OT pasinucH
KYJITYpPEeH MPOM3X0JI, HO U MOpaad BB3MOXXHOCTTA 3a MOJIydaBaHE Ha KOHKPETHA WHGpOpMaIus,
MoJie3Ha 3a TPETHPAHETO Ha BBIPOCHTE HA MYITHKYATypaau3Ma. B Hamm  JIHH
MEKIYKYJITYPHHUST AAATIOT 3acsra MOYTH BCUYKH Cepr Ha OOIIECTBEHHS KUBOT, CJIEIOBATEITHO
AKTHBHOTO y4YacTHEC B B COIMATHHTE, HKOHOMHUYECKUTE W TEOMOJUTHUCCKUTE IMPOIECH 3aBUCH
[IOBEYE OT BCSKOra OT CIIOCOOHOCTTA 3a JEHCTBHUS, MOPOJECHH OT B3aMMOJCHCTBHATA MEXKIY
KyaTypure. KakTo Hachp4aBaHETO, TaKa M Ch3aBaHETO Ha MEXIYKYITYPHHU MOIUTUKH B EBporma
u B CpeaM3eMHOMOPHETO MOTaT Ja C€ CYMTAT 3a YCIHEHICH HAYyuH 3a ONTHMH3HpAHE U H
[IOCTUTaHE Ha MPHUATEJICKH OTHOImeHHUs. lleaTra Ha HACTOANIOTO W3CIEABAHE € Ja TeMaTH3Hpa
MEKIYKYJITYpHHS THAIOr B CBETJIMHATA Ha MEKIyHapoaHUTEe oOTHOIneHus Mexay EC wu
CpenuseMHOMOpHETO. MeToarMKaTta BKIOYBA CPAaBHUTEICH aHaAHW3 Ha 0O0pa30BaTCIHHUTE
MOJIMTHKY, TPEABIKIANIM TpUIaraHe Ha MEXAYKYIATYpHUs auanor B Cpean3eMHOMOPCKHS
PETHOH.

5.2. Kiryakova-Dineva, T. & Kitkova, M. (2016). Intercultural dialogue: A prerequisite for
successful tourist adaptation. In: Zivkovié, Zivan (Ed.) Book of proceedings. XII
International May Conference on Strategic Management IMKSM 2016, May 28 — 30,
2016. Bor: Technical Faculty, Management Department, pp. 593-603.

OT BeKOBeE TYpU3MbT € €IHa OT Hal-Ba)KHUTE (I)OpMI/I 3a OCBHIICCTBABAHC Ha JUPCKTHU
KOHTAKTU MCKAY KYITYPUTEC. Bnaroz{apeHI/Ie Ha CBOATa ChIIHOCT TO3W IIpOLICC IpOTHUYA 10
CANH 6HaFOHpI/I$ITeH HAa4YMH 34 BCHUYKH KYITYpH, y4aCTBAllUd B HETO. OcHoBaHHUdATa 3a
pasriic’KaaHe Ha TypH3Ma KaTO BaXHO CpCACTBO 34 oOorarsBaHe Ha KYJITYPHOTO
MHOFOO6paSI/Ie ca TOJIKOBa BCGO6XBaTHI/I, 4c TPYyAHO Ol MOTJIO Ja C€ IIoCo4Yu MiACTO,



5.3.

5.4.

OCTaHaJO HEJOKOCHAaTO OT Juajiora MexAy Kyiartypute. B To3u cMucwen morar npa ce
HaMepsSIT MHOTO BBIIPOCU OT MEXKIYKYJITYPHO €CTECTBO, KOUTO Ja ObJaT M3CJIEIBAHU B
€IMH TO-IIHUPOK KOHTEeKCT. HacrosmusaT noxnmax ce (oKycwpa MO-CHEIHATIHO BBPXY
Typu3Ma Ha OBArapcKOTO UYEPHOMOPHE M JaBa MpPUMEPU 32 MEXKAYKYITYpHU
B3aUMOJICHCTBUSL MEXAY AOMaKMHHUTE U rOCTUTE. B TO3M A0KIaa ChLIo Taka € 00ChIeHa
poJiAiTa Ha MEXAYKYJITYpHUS TUAJOr, HAa KOMYHUKALUATA MEXIY PAa3IMYHUTE KYITYypU U
BIMSHUETO HAa KyInTypHHs npodwmn Ha uHauBuaa. OcobeHO BHMMaHUE € OOpHAToO Ha
BB3JICHCTBUETO Ha HAIIMOHAIHAIHOCTTA HAa TYPHUCTHTE (pycKa, HEMCKa M OpHTaHCKa).
N3cnenBanero ce mpoBexaa IJIABHO BbPXY MOJEIA Ha KYJITYpPUTE B KOHTAKT, KyJATYpPHOTO
MHOT0O0Opa3ue U npoleca Ha ajanTamusTa.

KupsikoBa-/luneBa, Teonopa (2017). ETHUYecKka HIEHTUYHOCT ¥ TYpUCTHYECKA MOTUBALIUSA
B lOro3amanna bearapus. B: MecTHaTa UACHTUYHOCT U TI00ATHUAT TYpU3bM, CTp. 276-
286, CnaBena: BapHna.

3HAaYeHNETO Ha €THHWYECKaTa MPHHAIISKHOCT MOXKE Jla ObJe pasKpUTO Ype3 MHOKECTBO
¢unocopCcku, COLMOJOTUYECKHM U JIMHTBOKYJITYPHH TEOPUU. AKO C€ CBOTHECE KbM
ri1o0aTHus TYpU3bM, €THUUCCKATa MPHUHAIJICKHOCT M€ OKaXXE CBOCTO OCHOBHO BJIMAHHE B
cdepaTa Ha €THOTYpH3Ma U HECEMHEHO Ce TIOBIHsE H300pa Ha TOJISIMa YacT OT TYPUCTHUTE,
KOUTO ITBTYBaT JI0 €K30THYHA W Hero3HaTa peanHocT. OnTumarneH pe3ynraT TpsOBa ma ce
OYaKBa, KOTAaTO TYPUCTHT pasriiexk1a KyJITypHOTO MHOTOOOpa3rue OT TIOJI0KUTETHA TIeIHa
Touka. Beska ACCTUHALIUA, KOATO INPHUBJINYA DBTYBAIUTE YPE3 YHUKAJIHOCTTA Ha CBOUTC
HEMaTEepPHAJTHU aKTHBH, € B CHCTOSIHUE Jla CE€ YTBBPAM KaTO MapKa 3a €THO TYPH3bM.
Bwnpekn ToBa, eTHUYECKaTa WACHTHYHOCT MpEeiara JIOMbJIHUTEITHO pa30upaHe, a UMEHHO
pa3dupaHeTo Ha poIsATa Ha €THUYECKaTa WACHTHYHOCT HE KaTO TYPUCTHUYECKA I, a KaTO
npoduimpan; KOMIOHEHT, KOWTO WMa HAH-TONSIMO BIMSHUE BBPXY TYpUCTHUECKATa
MOTHBAllMs. 3a Jla XBBPJIHM CBETIMHA BBPXY MOCIEAHOTO, IMPEIUIOKEHOTO IPOYyYBAHE
aHaJIM3MUpa BBIPOCA 33 CTHUYECKATAa MPUHAIICKHOCT (OBJIrapu U ObJATapu MIOCIOJIMAHH,
xuBeemy B FOrosanagna beiarapus) kato mpuyrHa 3a TEXHHS U300 MPU TYPUCTHUECKOTO
I'bTYBaHE.

Levunlieva, M., Kiryakova-Dineva, T., & Krasteva, Ruska (2017). Information availability
and the process of academic internationalization (on the example of South-West University
“Neofit Rilski” - Blagoevgrad), In: edulearn, pp. 288-294. ISBN: 978-84-697-3777-4, doi:
10.21125/edulearn.2017.1067

Cratusara e (I)OKYCI/IpaHa BBPXY CTPATCTMUTC 3a PCICBAHTHOCT IIpHU HNPCACTABAHC Ha
KYPCOBCTC Ha 6L,[[6H_II/ITC MCKIAYHApOAHU CTYACHTU OT I‘OFOSaHaI[HI/ISI YHUBCPCUTET
,Heobut Puncku” - brnaroeBrpag W BB3IpHEMa CXBalllaHETO, Y€ (OpMATHUTE M
CCMAHTHYHH XApPaKTCPHUCTUKU Ha aHr. JINHACKUS C3UK, HU3IIOJI3BAHHW 34 HUIIpAKIAHC Ha
MCXKAYHAPOAHUA HWMUJDK HaAa YHUBCPCUTETA, €Ca B CBHOTBETCTBUC C BHpPTyaJlHaTa MY
PpeIIpEe3CHTa 1. 3a Ja 000CHOBE TOBa TBBPACHHUC, TOM aHaJIn3upa Mmpouecca Ha yJICCHABAHC
Ha J0CThIIA A0 MH(pOpPMALKs Ha B HUBA: 1) HanW4Me Ha CTPYKTypa (IIpoydyBaHEe Ha caiTa
Ha YHI/IBepCI/ITeTa); 2) JOCTBITHOCT Ha €3HKa (npquBaHe Ha €3HKa Ha OIIMCaHusiTa Ha
KYPCOBETC U IPOTPAMUTE 3a UYKACCTPAaHHU CTy,HeHTI/I).
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KupsikoBa-/luneBa, Teomopa (2009). KomyHuKaTHBHO-IIparMaTU4HU AacIEKTH Ha
THProBCKaTa  KOPECHOHJICHLHUS  KAaTo  OCHOBEH  €JeMEeHT Ha  JAuajora B
npeanpuemadectBoto. Hayuna xondepenuus ,,MeHUDKMBHT M HPEANPUEMAYECTBO” =
Scientific conference on management and entrepreneurship. Codusa: Texauuecku
yHuBepcuteT, ctp. 205-209. ISBN: 1313-9460

B cratuara e mpeiokeH WHTETPATHBEH TMOAXOJ KbM IpoOiema Ha Ou3HeEC
KOMYHHKAIMSATa KAaTo ca JTUCKYTHpPaHH KOMYHUKATUBHO-TIParMaTHYHU OCOOCHOCTH B
ce/leM TeMAaTU4YHH TPYIH Ha OM3HEeC mucMa. AHATM3UPAHU Ca HAKOW OT OCHOBHUTE 33JIa4H
Ha KOMYHUKaIMsATa B OW3HEC cpelara, Ha 0a3ara Ha KOWTO € YTBBpJEHA HYyXJaTa OT
YCHBBPIIICHCTBAHE Ha COIHMATHUTE M MEXKIYKYJITYPHUTE BPB3KH U MEXKITyPHUPMEHUS
JTMOJIOT, U € W3BEJEHA ,,AHTEPHAIIMOHAIHO KaHOHU3UPAHUs BHUJ OOIIyBaHE 3a IEIUTE Ha
TBPTrOBCKUTE OTHOMIEHUsI. OCHOBHUTE 1IN HA JHMAJIora ca MOJKPENICHU Ype3 ceieM BHJa
OW3HEC mHCcMa, KOUTO Ca B CHOTBETCTBHE C KOHKpETHAaTa TeMaTWKa Ha juaiora. B
000coOeHUTE  (YHKIMOHATHU TPYNH ca  MPEUIOKEHH  TO-BAXHUTE  CTUIOBH
XapaKTePUCTHKH KaTO CHINO TaKa ca pasriie/laHu M eKCTPATMHTBUCTUIHHN (PaKTOPH, MMAIIH
OTHOIIICHHE KbM TIparMaTHKaTa Ha JajeHara TemMaThdHa Tpymna. ChernuarHo MICTO B
aHaJIM3a € OTJEJCH Ha Juajora B CICIHUAIU3UPAHHUS TEKCT B MPEANPUEMAYECTBOTO MU
Cla3BaHeT0O Ha OW3HEC CTaHJAAPTUTE B THProOBCKaTa KOPECTIOHICHIMS  4pe3
Pa3HOBUIHOCTUTE OW3HEC KOMITO3UIUSA, TPEIOKEHUS W UW3KIIOYUTENIHA TI0J13a Ha
ajpecara, WHTCPHAIIMOHATHU HAUMCHOBAHHS 3a IPOM3XOJ, CHCHH(HKAa Ha JIECKUKATA,
CTaHJIaPTH3UPAHE, HO CHINO TaKa M HHTEPKYITYPHA 00YCIIOBEHOCT.

KupsikoBa-/luneBa, Teomopa (2009). Crneumamu3upaHusT €3UMK B YYKIOC3UKOBOTO
oOyueHue Ha CTYJIEHTH HWKOHOMHMCTH MEHUDKMBHT U TpeanpuemadectBo, Haydna
KoHpepeHnus ,MeHWDKMBHT U TpeanpueMadecTBo” = Scientific conference on
management and entrepreneurship, Texaudecku ynuBepcuter: Codus, ctp. 210-213.
ISBN: 1313-9460

Criennanu3upaHusT €3UK € JUHIBUCTUYHA KAaTEropus, KOSTO C€ U3I0JI3Ba B ONpE/elieHa,
chepa unmu Opanm. KbM crenumanu3upaHus €3WK CHaJaT TEPMUHOJIOTHS, CIEHUAIHU
MOHATHS, 3a€MKH, a ChUI0 M CHEHU(PUYHU KOHCTPYKIUH, CTUIMCTUYHH CpPEICTBA U
CbKpaleHusi. MHOro 4ecTo Te3u CpPEeACTBAa HE ca NMPUIIOKUMHU H3BBH JaJCHUS KOHTEKCT
WM ITbK MOraT Jia ObJaT AeKOIUpaHu MHOTO3HAayHO. CTaTusATa ce cnupa Ha HIKOU OMOPHU
TOYKM B JUCKyCHSTa IO OTHOIIEGHHWE Ha CIEUUaIU3upaHus e3UK, Ha 4YusiITo Oaza
CHEIHATM3UPAHUAT €3UK € pa3rie/laH Mpe3 mpu3Mara Ha YyXJAO0E3MKOBOTO OOydeHue Ha
CTyIeHTH uKOHOMHUCTH. KoHuenmusTa 3a crenualv3upaHus €3WK M0 Taka H30paHoTo
npenHa3HaueHue OMBa MPEACTaBeHO U Ha 0a3ara Ha ,,XOpPU30HTaNHATA™ U ,,BepTUKAIHATA"
kinacupuKanus Ha CHEUANIU3UpPaHUsl €3UK, a ChIIO0 W 4Ype3 pa3rpaHUyYCHHSITa HA HUBO
MaKpOCTPYKTYpa, MUKPOCTPYKTYpa B CIELMaTU3UpaHusl TeKCT. B cratuara e w3kazaHo
CTAaHOBHMILETO, Y€ CIEHHUATM3UPAHUIT €3UK MPEJCTaB/IsIBAa CHIIECTBEH MOMEHT OT
OBJIQJIIBAHETO Ha YYXKJl €3UK 3a CHEeHU(PHUUHU 1M U Y€ HEeroBaTa CIOKHOCT 00yclaBs
OBJIJIIBAHETO MY Ha MO-KBHCEH €Tal OT YCBOSIBAHETO HA UY)KJIUS €3UK.

KupsikoBa-/luneBa, Teomopa (2008): KynTypHa KOMIETEHTHOCT INpe3 Mpu3Mara Ha
qy)XJI0€3UKOBOTO oOyuenue. B: COopHuk Hayunu Joknaaud. M3zpgarenctBo Ha
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Jlecorexuunuecku yHuBepcuter, FOnomoma. Tom. 11, ctp. 456-462. ISBN: 1311-4506
http://oldweb. Itu.bg/jmsd/files/volumes/msd_21.pdf

ConmanHOTO, MOJUTHYECKOTO M UKOHOMHUYECKOTO pa3BUTHE B Isuia EBpomna, U B 4aCTHOCT
— B bwirapus, cp3maBa dyaecHaTta BB3MOXKHOCT 3a OBJITapCKUTE CTYACHTH, M3y4aBallH
9y)X][ €3HK, ]a CM HaMepsAT paboTa B CTpaHa, B KOATO MOXemnasT. JJokaTo B MHHAJIOTO
MOBEYETO OT paboTomaTenuTe Osixa MPEJUMHO MECTHH, TO THEC CTYISHTHUTE H30upar
M3MEXTy MHOTO MEXIYHApOIHH (UPMH, HApUMep cMeceHH (GUPMHU. 3a CTYyIEHTUTE OT
cnenuaaHocT ~Typu3bM” MHTEpEC MPEACTABISIBAT HAall-BEUE XOTEJINUTE, YAUTO TOCTU HABAT
ot nenud cBAT. C 1en npejyiaraie Ha 1no-eeKTUBHO oOyueHue U 3a 1a ObAaT CTYAEHTUTE
1o-100pe MOATOTBEHU 3a CBOsITa ObjemIa MpodecruoHamHa pean3alus, YyKI0€3UKOBUTE
CeKTOpH TO (akynTeTuTe MpeanpueMar CEepHO3HM MEpKH, 3a Ja M[moao0psT
qy)KJI0OE3UKOBOTO OOy4YeHHE KaTo Ch3JaBaT KypCOBE IO CIEIUATU3UpPaH YyXK7 €3HK,
MpUMeEp J1a TOBA € KYpChT TI0 NKOHOMHUYECKH HEMCKH €3WK (WJIH JpyT 9yK[ e3uK). [1o To3n
HAYWH, CBIIECTBYBAIINTEe YYEOHHW MPOTPaMH IMOJUIEKAT Ha MPOMSHA KAaro B TIX Ce
KOMOMHHpa YyXJUAT €3UK M OIO3HABAaHETO HAa YYKIUTEC HAIMH, 32 Ja MOorar Ja
rapaHTupar oOy4eHHe, KOETO Ja € HAacOYeHO KbM IpaKTHKara. ToBa € EeIWHCTBEHHUST
HAYMH 33 CTYIACHTUTE J1a MPUIOOHAT MEKIYKYITYpHA KOMIETCHIUS U Ja Ce peam3upar
ycremHo B cBosta Objaenia npodecus. Ha 6a3zata Ha HSKOM OCHOBHU IOCTYJIATH KaTo
KYIMYPHA —~ KOMNEMEeHMHOCM U  KOMYHUKAMUBHA KOMHEMEeHMHOCm € TIOJKpereHa
MpeUTO’KeHaTa Ype3 3arjlaBUeTo Te3a, a WMEHHO, Y€ YYKIOC3MKOBOTO OOydeHHe |
KyJITypara B3auMHO c€ OOYyCIaBAT, a CBIOI0 M Y€ KYITypHaTa KOMIIETEHTHOCT €
MPEANOCTaBKa 3a YCIENTHO 00IIyBane, 0coO0eHo B cepaTa Ha TypU3Ma.

KupsikoBa-/luneBa, Teomopa (2009): buzHec — KOpecHOHACHIMATA HA YYXKJ €3UK —
MHTEPAKIMS U UHTEPKYATYypHa KOMYHHUKaus. B ,, TypusMbT U ycTOMYHMBOTO pa3BUTHE Ha
obmectBoTo”, COOpHMK ¢ JOKJIaAXM OT MEXKIyHApOJHA HAyYHO-TPAKTUUECKa
koHpepennusa. 1Y — Bapua, Konex no typusem. Bapna, 2009, ctp. 437-445. ISBN: 978-
054-21-2424-7

B crarusta ca pasriegaHu MOJ3UTE OT NpUEMaHE Ha MHTEPKYATYpEH MOAXOA B
MPEernoJaBaHeTO Ha YYXKJ €3UK 3a CleUuanHu uend (T.e. OM3Hec aHTIMICKU U OH3HEeC
HEMCKH €3UK), KaTo ca IMPUJIOKEHU HAKOU KOHKPETHH HAOIIOJEHHS] OT MPAKTUYECKUTE
KypcoBe IO OH3HEC KOPECMOHACHLHUS 3a NPUIIOKHUTE CIEeUUATHOCTH TypusbM u
[IpuokHa JMHIBUCTHKA, KBAETO OOYYEHHETO BKJIIOYBA IOBEYE OT E€IUH UYXK] E3HUK.
Hampasenus 0030p € aHanu3upa Bb3IEHCTBUETO HA KYJITYPHOTO Ch3HAHME, B MMCMEHATA U
yCTHaTa KOMYHHKAIUS. YCTAaHOBEHHU Ca HSIKOM MPOIYCKU MO OTHOLIEHUE HA U3UCKBaHUATA
Ha BHUJa KOMYHHKaIUsi U HecboOpassBaHe ¢ Tuma oduryBane. Ha 6a3ata Ha mpoBeacHUS
aHaJIU3 Ce YCTaHOBSBa, 4Ye OW3HEC KOMYHHUKAlMATa CJelBa Jia Cce pas3riexaa B
MHTEPIUCIUIUIMHAPEH KOHTEKCT KaTO KOMIUIEKC OT KYITYpHU (EHOMEHU M TPaKTHUKH,
BKJIFOUBAIIM OCHOBHHTE crieln(PpUKH mpu oOMeHa Ha nH(opMalus B MeXKIYHAPOICH TIaH,
OTIOCPEJICTBAaHM OT BHCOKHUTE TEXHOJIOTMHM, HO BHHArd B CBHOTBETCTBUE C (DUPMEHHUS
O0(UITNATHO-/IEITOBU CTHIL.

Kiryakova-Dineva, Teodora (2008): Authenticity, tourism and advertising. B: Tourism in
the new millenium: International scientific conference 15th anniversary of the
establishment of the major of tourism faculty of economics South-West University of


http://oldweb.ltu.bg/jmsd/files/volumes/msd_21.pdf

Neofit Rilsky. Tom. 2, YauBepcuteTcko usaarenctso, bnaroesrpan. crp. 257 — 262. ISBN:

978-954-680-488-4
Crarudara pasriiex/a pasriex/ia B3anMOCBbP3aHOCTTa MEK/Y MOHATHS KaTO TYPUCTHYECKU
00eKTH, BB3MpHUEMaHe, aBTEHTUYHOCT M PEKJaMa, KaKTO M 3HAYEHUETO Ha Te3W BPB3KH 3a
TypUCTHYECKaTa JEHHOCT. Ilenta Ha cratusitTa € ga ce OOCHAM HIKOU pPa3IM4HU
pa3dupaHus HA CIPSAMO TJICAHUTE TOYKH MO OTHOIICHHWE Ha aBTEHTUYHOCTTA W peKiiamara
KaTo CpEeICTBO 3a NPUBIMYAHE HA TIOCETHTENU. AKIEHTHT HA CTaTUATa € BBPXY
00CBHXK/IaHETO Ha TYPUCTHYECKOTO MOTpeOJiCHHE BBB pelaluaTa Ha M30paHUTE, U 4YECTO
MPOTHBOPEUUBH €THO HA PYro MOHITHSA aBTEHTUYHOCT U pPeKiiama.

5.10. Kiryakova-Dineva, Teodora (2008). Towards a basic model in foreign language training
(FLT) in tourism. B: Tourism in the new millenium : International scientific conference
15th anniversary of the establishment of the major of tourism faculty of economics South-
West University of Neofit Rilsky. Tom. 2, YauBepcutercko usnarencrtso, biaroesrpa.
crp. 176 — 181, ISBN: 978-954-680-488-4

C HacThIIBaHETO HAa HOBOTO XWJIS/IOJIETHE, BCE MOBEYE HApacTBa MHTEpeca KbM BBIIPOCH,
CBBbp3aHM CBhC CBHBPEMEHHATa TypUCTHYecka HHAYycTpus. EdexTuBHOTO 00pa3zoBaHue B
TypH3Ma 4ecTo TpsOBa Ja Obae chuyeTaHO ¢ edekTHBHO oOydeHue mo uyxkna e3uk (FLT),
KOETO OT Jpyra CTpaHa € W MHTEPECHO T0JIe 3a M3CIeIBaHe Ha MPEICTaBUTENN OT PA3InIHA
HayyHU o00JacTH KaTo TYpU3bM, METOJUCTU IO UYKJOE3UKOBO OOyueHue, NpUJIoKHA
JMHTBUCTUKA. J[BATOTOMUMIITHO TIpean3BuKaTeacTBO npen FLT ocraBa mpean3BUKATEICTBOTO
3a CbUCTAaBaHC Ha TPAaAULOUOHHHA IIOAXOJ KbM €3HMKa C HAJICKAIIUTE H3WCKBAHHA 3a
MPUTOAUMOCT Ha €3MKOBOTO OOy4YeHHE 3a CHElUaJHM IeJid, B Hallus CilIyd4aid KbM
MpakTHUKaTa Ha Typu3zMa. HapacTBamoTo B3auMojAeWCTBHE MEXAY MOMYJISIpHUTE, U HE
TOJIKOBA TMOMYJSPHU UYKJIU €3HUIM, HApacTBAaLIOTO BJIMsSHUE Ha MHOroesnyHa EBpomna, kakTo
U EeKCMaH3UATa Ha TYPUCTHUYECKHsI CEKTOpP MOCTaBAT BCE IMOBEUYE U MOBEYE HM3MCKBAHETO 3a
npuaoOMBaHe Ha YY)KJI0€3MKOBA KOMIIETEHTHOCT, ChU€TaHa ChC 3HAHMS U YMEHHUS B JIpyra
npodecnoHaHa 0071acT, KOETO € €IHO OT KEJIAaHUTE KOMOWHAIIMUM Ha TPYJOBUS Maszap.
W3xoxnaiiku OT TOBa TBbPACHUE, CTATUITA U3ACHABA HAKOU mojoxeHus Ha FLT u HakpaTko
MoJuYepTaBa H3MOJI3BAHETO UM 3a cheuuuyHu Lead, Karo € IOYepleH ONHuTa Ha
YyX/JI0€3UKOBOTO OOyueHHe B coeruaiHocT ,, [ypusbm*“ Ha IOrosamaneH yHHUBEpCUTET
,2Heobut Puncku®.

5.11. KupsikoBa-/Iluaea, T. (2010). Uyxnoe3snkoBaTa KOMIETEHTHOCT Ha JIOKTOpaHTa. B:
JloktopanTuTe B quanor ¢ HaykaTa. COOpHMK ¢ HayuHu ctyauu U ctatuu 2010: 295-302.
ISBN: 978-954-680-695-6
B yHuCOH ¢ HOBaTa mapagurma Ha 4yX/JI0€3MKOBOTO 00y4eHNE M MHTEPHALMOHAIN3AIMATA
Ha BHCIIETO OOpa3oBaHME, W KaTo PE3yATaT Ha BUCOKUTE W3MCKBAHUS KbM HAy4YHUTE
W3CIIEABaHUS B MEXKIYHApOJCH IUIaH, IIOCTABEHHUSAT IPOOJIEeM 3a YyKIOE3MKOBaTa
KOMIIETCHTHOCT Ha MJOKTOPAaHTHTE, € pejeBaHTeH M akryaieH. Cratusita IUCKyTHpa
BBIIPOCa 32 HEOOXOAMMOCTTa OT MOBHIIABAHE HA IIENUs HAOOp OT KOMIETEHTHOCTH HpHU
NPOArOTOBKaTa Ha JOKTOPAaHTUTE C L€l CIOCOOCTBaHE Ha TiIXHAaTa IO-BHCOKA
KBaJIM(HKAIM TPH IMO-HATATBIIHOTO MM MpodecroHanHo pa3Butue. OTroBapsiku Ha
TO3M BBIPOC, (POKYCHT MPEMUHABa KbM €3MKOBaTa KOMIIETEHTHOCT Ha JOKTOPAaHTHUTE, a
ollle MO-CIEIUATHO MSCTO € OTIENCHO Ha KOMYHMKaTHBHAaTa M Ha YYyXJI0€3UKOBaTa
KOMIETEHTHOCT. UyKJJ0€3MKOBaTa KOMIIETEHTHOCT € IpEJICTaBeHa KaTo MHOT0AacleKTeH



5.12.

5.13.

KOMIUIEKC, U3rpajicH Ha 0a3ara Ha IUPOK 00eM OT 3HAHUS U YMEHHUS M CYOKOMIIETCHIINH,
Cpell KOUTO Hal-BaXKHUTE Ca pPEueBO-TMCMEHATa, YyXKJOE3MKOBaTa, U HE Ha IOCIEAHO
MSCTO — YYHCOOE3UKO8AMA KOMYHUKAMUBHA KOMNEMeHMHOCH, KOATO BBbB Hail-BHCOKa
CTEIEH € choOpa3eHa ChC MYJIHKYJITYpPHUS M MHOTOe3u4eH o0nuk Ha EBpomna u cBera.

CroyikoBa, II., KupskoBa-/luneBa, T. & JlewmxkoBa, B. (2018). Murpanus Ha
MIOCIOJIMaHuTe OT obsact brnaroesrpax , /[lururannara peBoironus B KyATYpHUTE U
conmanHUTe npouecu, 68-76. ISBN - 978-954-00-0171-5

Karo enna ot 28 obGnactu B bbiarapus u mecra mo rojemMuHa B cTpaHaTa, oOiact
bnaroeBrpan mma cpaBHUTENTHO cTalmiHa aemorpadcka cTpykrypa. B momoBmHara ot
OOIIMHUTE, PA3IOJIOKEHU B 00JacTTa ONpEIENICHO MMa CMECEHO HacelleHHe C OrJie] Ha
TAXHATa PEIUTHO3HA CTPYKTYpa, ChCTOSAIA €€ OT XPUCTUSHHU M MIOCIOJIMaHU. JlaHHHUTE OT
MOCIIEIHUTE TPeOpOsIBaHUsI Ha HAceleHHeTo B bhirapus moka3BaT, ue HAMaJsIBaHETO Ha
HACEJICHHETO C€ YCTAaHOBSIBA OCHOBHO B XPHUCTHSHCKHTE cenla. B roisiMa dacT oT cemara ¢
M3ISII0 WK TIpeo0I1aaBaio MIOCIOJIMAHCKO HACEJICHHE MMa YBEJIMYCHNE Ha HACEICHUETO.
JHlemorpadckata kaptuHa € oOemiaBamo cTabWiiHA camMoO 3a cejlaTa, B KOHWTO J>KHBEST
6’BJ'IFapCKI/ITe MIOCIOJIMAHM IPCAUMHO Iopagu TEXHUTE KYJITYPHU OCO6GHOCTI/I, MaJiKa
MUTpaIys 1 BUCOKa paxkaaemoct. C oryieqr Ha Te3u MpoOJIEMH B CTATHTA ca pasriieaHd
KYJITYPHUTC OCO6€HOCTI/I, BKJIFOUUTCIIHO TCHACHIIMUTE B TYpHU3Ma.

Kiryakova-Dineva, T. & Chankova, Y. (2015). Living and celebration together. In: Bock,
B., Gunes, S. & Kiryakova-Dineva, T. (Hrsg.) Gelebte Mehrsprachigkeit — Living
Multilingualism, pp. 73-89. ISBN: 978-3-8300-8313-9

Cratusgra I1OCTaBsd B CAVMH IO-IIMPOK KOHTCKCT TpaaulusiaTa Ha MIPasHUYHOCTTAa H

CIOJCIITHETO Ha OOIIMTE TMpa3HUIM, KaTo TexHaTa OOeAMHSBAIA XapaKTePUCTHKA €

3HAYCHUCTO UM U 06H_II/ITe KOpCHHU B PA3JIMYUHTC €3UIHU, T.C. TOBA KOCTO I'M 06CIII/IHSIB3 €

TAXHOTO MHOI'OC3NMYHO CXOACTBO.

Hara: 10.10.2019 .

bnaroesrpan Teonopa Kupskosa-Jluaesa (TK)

TIOMITHIC: v



ABSTRACTS OF THE PUBLICATIONS OF CHIEF ASSISTAN PROFESSOR
DOCTOR TEODORA KIRYAKOVA-DINEVA, submitted for participation at the
academic procedure for the “ASSOCIATE PROFESSOR” POSITION

I. Monographic work
KUPAKOBA-IMHEBA, TEOIOPA. MEXIYKVYJITYPEH AUAJIOI' B TYPU3MA. YU
,2Heodur Puncku”, biaaroesrpan, 2016 ., 204 ctp. , ISBN: 978-954-00-0079-4
The main work that 1 am participating at the academic procedure is the monographic work

“INTERCULTURAL DIALOGUE IN TOURISM" (“Neofit Rilski” Publishing House,
Blagoevgrad, 2016, ISBN: 978-954-00-0079-4). The study problematizes intercultural dialogue
in general, examines the techniques of the universal dialogue, determines the importance of the
intercultural dialogue, on which the interconnection between the contemporary tourism and
intercultural dialogue has been explored in view of the terminological basis. Chapter one deals
with the scope of intercultural dialogue and its impact on tourism, since tourism can hardly be
restricted within one country, for the tourism activity it is impossible to exist without contacts
and tourist flows from other countries and cultures. Better relationships require communication
that most closely respect the specificities of intercultural dialogue. In the second chapter,
intercultural dialogue has been examined from the perspective of the theories of intercultural
relations (the theory of cultural identity negotiation (CINT), the theory of communicative
accommodation, the theory of intercultural adaptation, the theory of acculturation in tourism.
The model of tourism cultures has been discussed, on the basis of which a methodology for
analysis and evaluation of the intercultural dialogue in tourism was presented. The survey was
tested by a case study (151 respondents), elaborated on a wide range of 23 questions concerning
different aspects of intercultural dialogue in the tourist contact area. More specifically, the
following indicators has been analyzed: first contact with the tourists and information reached.
Special attention is paid to the problem of the sensitivity of foreign tourists to the tangible tourist
resources, on the one hand, and to the sensitivity of tourists to human resources, on the other.
Some conclusions arising due to cultural differences were assessed. It was also concluded that
intercultural dialogue can be seen as an instrument for improving the tourist culture and
overcoming the distance emerging from other communication barriers or intercultural
differences.

. Textbook: Kiryakova-Dineva (2016). Dialoge flir den bulgarischen Tourismus. YU ,,Heo¢wur

Puncku”, bnaroesrpaza, ISBN 978-954-00-0078-7
International tourism, as one of the fastest growing sectors of the world economy, nowadays

requires that both students and educators obtain a solid foreign language competence. Knowing a
foreign language is not enough in the third millennium. Knowledge of second and third foreign
languages is a guarantee not only for a good professional realization, but especially in the field of



tourism, it is increasingly perceived as a guarantee for better service quality. In order to support
both foreign language and intercultural communication, the textbook Interkulturelle Dialoge fur
den bulgarischen Tourismus, offers a perspective into diverse subject matters, and provides an
opportunity to discuss issues in the field of Bulgarian tourism using German as a foreign
language. Some of the topics being developed are Tourist Organisationen, Bulgarien als
beliebtes Reiseziel, 100 Nationale Touristische Obljekte, Okotourismus, Wellness- and SPA-
Tourismus in Bulgarien.

111.PUBLICATIONS IN REFEREED AND INDEXED JOURNALS

3.1 Kiryakova-Dineva, T., Kyurova, V. & Chankova, Y. (2019) Soft Skills for Sustainable
Development in Tourism: the Bulgarian experience, European Journal of Sustainable
Development, 57-68. /Web of Science/

The article “Soft Skills for Sustainable Development in Tourism” has been authored by Teodora
Kiryakova-Dineva, Vyara Kyurova and Yana Chankova and is aimed at discussing the soft skills
acquisition in the tourism industry as a means of education for sustainable development. A
quantitative research approach has been applied in order to investigate soft skills needed for
tourism. The analysis is based on interviews carried out with representatives of the Bulgarian
regional Chamber of Commerce, representatives of Bulgarian hotel restaurant industry.
Additionally, a case study with three groups of respondents 1. Learners, 2. Educators and 3.
Representatives of business and Employers in the tourism industry and hospitality in Bulgaria
was conducted based on a combined list of soft skills. Whereas some hard skills are traditionally
taught at the educational institutions, soft skills, here identified as Core soft skills, Specific soft
skills and Managerial soft skills, often remain beyond the educators’ aims. Thus, the study
provides some useful insights into the contemporary practice of tourism and hospitality
education, on the one hand, and into the paradigm of education for sustainable development, on
the other.

3.2 Kiryakova-Dineva, T., Krasteva, R & Chankova, Y. (2019). Synergetic effects between
fasting, well-being and anti-consumption within the walls of Orthodox monasteries and
outside them. British Food Journal, 1467-1479. /Scopus, Web of Science/
https://www.emerald.com/insight/content/doi/10.1108/BFJ-04-2018-0243/full/htmi

The article ,,Synergetic effects between fasting, well-being and anti-consumption within the
walls of Orthodox monasteries and outside them* authored by Teodora Kiryakova-Dineva,
Ruska Krasteva and Yana Chankova has been published by Emerald publishing in the British
Food Journal, pages 1467-1479, indexed and refereed in the data bases Scopus and Web of
Science. The purpose of the article is twofold: first, to explore the possible synergetic effects
between food-restricted behavior ( fasting in Orthodox Christianity) and physical and mental
health; and second, to ponder on the nature of fasting and to reveal the potentials monastery
cuisine has, reaching outside the world of religion and entering the world of consumption. A
qualitative research approach based on in-depth interviews was carried out in Orthodox
monasteries, in particular, in three monasteries in the territory of Mount Athos and in three
monasteries in Northern Greece. Additionally, ten Bulgarians who visited monasteries situated at


https://www.emerald.com/insight/content/doi/10.1108/BFJ-04-2018-0243/full/html

Mount Athos have been interviewed. Fasting is an intriguing issue that offers many perspectives
for people not only within but also without the monastery walls. Food-restricted behaviour as
practiced in Orthodox Christianity shall be considered as beneficial for people’s health and as
such it can reveal a lot of additional spiritual values for non-believers. Future applications of
fasting practices as a non-consumptive behaviour and in view of social movements for healthy
nutrition. A possibility for fasting menus as an alternative to fast food menus can be exploited.
The study provides some useful insights into the contemporary practice of Eastern Orthodox
fasting and confirms that fasting is a successful means of achieving mental and physical well-
being. New perspectives for monastery cuisine as a resource and brand strategy for restaurant
business and tourism have also been proposed.

3.3 Kiryakova-Dineva, Teodora (2016): The interplay of visual images in food advertising. In:
ANNALS OF THE UNIVERSITY OF CRAIOVA, Editura Universitaria, 1-2, 215-226.
/Scopus/

This paper examines food advertising as a complex multi-modal ensemble that includes
linguistic and graphic, as well as audio-visual elements. The aim of the paper is to review the
interaction between the type of communication that is pragmatically determined, the marketing
intentions to sale the advertised food and the environment for delivering the message via
broadcasting. Unlike most of the discussions on the role of food advertising, the present report
explores and demonstrates pragmatic value of the specific commercial in which the verbal cues
are supported by pictures and images. The configuration text — picture is further analyzed as a
type of relationship, concerning the extra-linguistic reality as a favourable medium and condition
for executing the goal of the commercial.

3.4 Krasteva, R., Kiryakova-Dineva, T. (2018). Re-thinking the Role of Rural Tourism.
Potentials for a Sustainable Transborder Tourism in the Area Bulgaria-Greece. In: European
Journal of  Sustainable  Development, pp. 41-50. /Web  of  Science/
http://ojs.ecsdev.org/index.php/ejsd/article/view/639/635

Social and cultural constructions of space and place are often marked through the concept of
border. The role of borders, particularly the interregional and international ones can be affirmed
by the intensified contacts of border communities and strengthened international cooperation,
that’s why this article aims to analyze the transborder area between Southern Bulgaria and
Northern Greece through the lenses of sustainable rural tourism. The research evaluates the
potentials for rural tourism by exploring the competitiveness of the chosen borderland. The
applied qualitative analysis uses the complex aggregate indicator of competitiveness which is
comprised of twelve criteria. The final aim of research is to emphasize the role of rural tourism
so to rethink the possibilities of a common transborder strategy for sustainable rural tourism.
The interesting and unique aspect of the study lays in its holistic approach and its deductive
character.

3.5 Kiryakova-Dineva, T., Levunlieva, M. & Kyurova, V. (2017): IPHRAS as an e-learning
platform for idiomatic competence. In: Electronic Journal of e-Learning , vol. 15, no. 2, pp
137-143. http://lwww.ejel.org/volumel5/issue2/p137


http://ojs.ecsdev.org/index.php/ejsd/article/view/639/635

The integration of E-learning has expanded in a variety of directions to a degree that its
successful application is of great importance to all sectors of education and training. E-learning
can offer unquestionable advantages to everyone involved in both the assessment and the
knowledge transfer process. Some of the challenges of e-learning methods rest in choosing the
right platform, and in determining the scope of the selected material as well as the adequacy of
its user-friendly methodology. Among the features of e-learning platforms that are applicable to
a wider audience is the criterion of multi-language application. As regards E-learning in foreign
language education, there are three pragmatic and cultural aspects which are often omitted from
the e-learning system: 1) the transfer of idiomatic competence; 2) the acquisition of cultural
concepts; and 3) the inclusion of small and endangered languages. The article presents the
developed e-learning platform IPHRAS - Interphraseologie fur Studien-und Berufsmobile and
focuses on the methodology for foreign language learning in a multilingual electronic
environment, whereby this process was facilitated by the incorporation of thematically structured
multiword units (idioms and collocations).

IV. Articles published in Bulgarian and foreign journals and collective works with
scientific review

4.8 KupskoBa-/luaeBa, Teomopa (2016). EdexTn Ha MEXAYKYJITYpHHS JHAJIOT B TypHU3Ma.
Entrepreneurship Journal, 2016, Volume 1V (2), 311-323.

This paper assumes that the intercultural dialogue is a successful communicative form not
only in view of its conversational value, but also in view of the effects resulting from the
extralinguistic relationships that derive from it. The intercultural dialogue plays an essential
role in the sphere of international tourism whereby its undeniable positive influence can
hardly be treated in a single act. This paper focuses on its successful influence especially
having in mind that the intercultural dialogue in tourism is manifested via the means of the
intercultural competences, through the development of intercultural tourist competence, the
enhancing intercultural sensitivity in tourism, the improvement of the processes of
intercultural adaptation of tourists and finally can contributes to the minimization of the
impact of culture shock in tourism. These four main effects ensue from a more
comprehensive survey in the sphere of recreational tourism in Bulgaria encompassing
different target groups of foreign tourists of several nationalities.

4.9 Kupskosa-/luneBa, Teogopa & XamxkumnerpoBa-JlauoBa, Mapus (2017). UaTepkynTypeH
MCHUOKMBHT — QCIICKTH WU IIECPCIICKTUBU 3a ousHec IIpaKTUKaTa Ha OpPraHu3anu:ATa. B:
Entrepreneurship Journal, Volume V (1), pp. 97-105.

Based on concepts of the nature of intercultural management the presented article starts with
the discussion of human resource management as a culture specific instrument representing
both the national culture and the business culture of an enterprise. In particular, the analysis
is focused on the scope of intercultural management regarding international managerial
practices and the stages in its development. The role of intercultural management for
overcoming conflicts is presented as well in order to reveal the inner connection between
business efficiency and the ability for intercultural thinking. Last but not least, the
advantages of intercultural management training have been discussed, where three
methodological approaches are presented.



4.10T'vonem, C., KupsikoBa-uneBa, T. & KpscreBa, P. VYcroitumBo pasButue dpes
naptHbopcTBa Mexay bouarapus, Typuus, Utanus U I'spuns, Ycroliuuso passurue 2017:
44-50. Texuuuecku yHuBepcutetT: Bapua. ISBN: 1314-4138 (print) ISSN: 2367-5454
The sustainable development of the regions worldwide becomes increasingly
dependent on the national policies aiming at a large-scale of social processes as well as
on the development of closer international relations and partnerships. International and
intercultural partnerships have turned into an important tool in achieving quality
relationships between the strategic actors. They also represent one of the Global Goals
for Sustainable Development (Goal 17). In addition, the benefits of the partnerships
between cultures as a practice can be seen in their self-sustaining effect. The proposed
article is dedicated to the sustainable development of partnerships in the
Mediterranean region, in particular by means of national policies and joint actions in
three countries - Bulgaria, Turkey, Italy and Greece. The article discusses some of the
good practices, implemented in international projects between these countries.

4.11Kiryakova-Dineva, Teodora (2010). Auf den Bergen Bulgariens liegt schon wieder Schnee —
Tourismusprospekte auf Deutsch und Englisch in Bulgarien, TRANS. Internet-Zeitschrift
fur Kulturwissenschaften, http://www.inst.at/trans/17Nr/2-8/2-8_kiryakoval7.htm

The article has been developed in order to reveal the communicative peculiarities of tourism
advertising means in Bulgaria. The focus of the study is placed not only analytically but also
critically. The statistics are discussed with some theoretical notes on tourist travel brochures,
designed as a successful component for hotel brochures, text-picture interaction. Lastly, the
problem of the characteristics of a tourist advertising text is discussed from a pragmatic
point of view. Based on the research, it is established that tourist brochures are widespread
and widespread in Bulgaria, observing some basic rules, among which in the past is
information - presenting information about the relevant species, current, assortments,
features, etc., of tourist services. Elements of tourist brochures are presented and persuaded,
which persuade them to rely on rational arguments again. The irrational elements are found
against the background of the motives included in the advertising message. The analysis
used, using the distribution, structure and languages of a foreign brochure in Bulgaria,
reveals gaps, such as the relationship of foreign communication for specific tourism
purposes and the pragmatics of the advertising language.

4.12Kiryakova-Dineva, T. (2018). Uber das Modewort Schliisselkompetenzen, gute
Deutschkenntnisse oder Mission (im)possible: Die beruflichen Perspektiven bei
deutschsprachigen Unternehmen in Bulgarien, IN: ,Germanistik und Wirtschaft in der
Diskussion®, pp. 89-102.

The article focuses on the question of how German language skills are conceived as a
prerequisite for being hired or for doing successful business in Bulgaria. The following
frame is used: Firstly, some policies of a supranational level regarding the key competences
are discussed. Next, the assessment is twofold, namely, concerning the situation in Bulgaria
as a business partner and as regards cooperation and current business offers. Finally, the
perspectives available for young people with good knowledge of German in their job search


http://www.inst.at/trans/17Nr/2-8/2-8_kiryakova17.htm

are presented. This is expected to provide information for better future career planning and
curricula development.

4.13Kiryakova-Dineva, T. & Terziyska, I. (2017). The need of intercultural training in the sphere
of entrepreneurship. In: Kyurova et.al. (2017) Theoretical and practical aspects of youth and
women entrepreneurship, pp. 85-102. ISBN: 978-954-00-0150-0
Discussing the contemporary state-of-art for the intercultural education and building on a

case study survey the chapter discusses the need for the inclusion of intercultural issues in the
modern training, more specifically in the educational paradigms of entrepreneurship. In the
context of the present case, this study investigates the attitude of young entrepreneurs to
intercultural assets and analyses some specific intercultural issues related to entrepreneurship
education. Intercultural learning is conceived in a wider sense, where, in addition to foreign
language communication skills, intercultural skills mean an awareness for work and
cooperation in a multicultural environment. Being interculturally prepared is an integral part
in view of international business processes’ exchange. This study on the need for
intercultural training for the purposes of entrepreneurship education was focused against the
backdrop of the following four features: presence of entrepreneurial studies in courses
studied; presence of foreign training in courses studied, estimation of skills relevant to
personal interests and future development and estimation of intercultural skills relevant to
personal and professional development.

4.14Kiryakova-Dineva, T. (2017). Essen und Religion. Eine kleine kulinarische Reise durch
Bulgarien , Diskurse des Alimentdren. Essen und Trinken aus kultur-, literatur- und
sprachwissenschaftlicher Sicht, 67-76
The Chapter “Essen und Religion” is part of the book Diskurse des Alimentaren (2017)

presents some religious aspects of food as part of the general theme of eating in cultural
assets. On the example some religious food, the fundamental link between religion and food
is emphasized. People often transform their intangible concepts, such as their belief in God or
a Holly Saint, most easily through material objects - or through food prepared for a particular
religious event. To foods prepared for a Christian occasion are given mysterious properties.
Religion and religiosity can be considered as the main motive when talking about food and
typical Bulgarian dishes. Such a starting point can be found both in terms of symbolism,
which is a powerful resource for different cultural practices. The Chapter discusses some
local aspects of food and focuses on some religious practices of the two dominant religions in
the Balkans - Christianity and Islam. The religious content of eating has been examined in
view of religious food among Orthodox and Muslim citizens in Bulgaria. Food and drink are
among the most common and natural actions of man’s culture. Food is, therefore, more than
just a necessary intake of food that helps to maintain a person’s vital functions.

V. Published conference papers at national and foreign conferences
5.1. Kiryakova-Dineva, T., Hadzhipetrova-Lachova, M. & Chankova, Y. (2017). Intercultural
dialogue for education in the Mediterranean region, In: Edulearn,. 3920-3926.



International relations and intercultural contacts have long been recognized as an important
issue not only in trade, tourism and education but in politics as well. Blending the features of
thinking intercultural and being international has a bearing not only on the opportunity of
meeting people from different cultural backgrounds but also offers specific insights relating
to the debate on multiculturalism. Nowadays, intercultural dialogue affects almost all spheres
of social life, hence taking an active part in the social, economic and geopolitical processes
depends more than ever on the ability to (re)act intercultural. Both promoting and creating
intercultural policies in Europe and in the Mediterranean can be considered a successful way
of optimizing and making relations friendly. The aim of the present study is to evaluate the
intercultural dialogue in the light of the international relations between EU and the
Mediterranean area. The methodology involves a comparative analysis of the educational
polices envisaging application of the intercultural dialog in the Mediterranean region.

5.2. Kiryakova-Dineva, T. & Kitkova, M. (2016). Intercultural dialogue: A prerequisite for
successful tourist adaptation. In: Zivkovié, Zivan (Ed.) Book of proceedings. XII
International May Conference on Strategic Management IMKSM 2016, May 28 — 30,
2016. Bor: Technical Faculty, Management Department, pp. 593-603.

For centuries tourism has been one of the most important forms of performing direct contacts
between cultures. This processes of travelling and tourism practice happen in a gentle and
agreeable manner for representatives of different cultures. The reasons for considering
tourism as an important means for cultural diversity are so large that nowadays we could
hardly indicate a place left untouched by the dialogue between cultures. In this sense, there
could be found many intercultural ties that can be investigated. This article focuses on the
Bulgarian seaside tourism and gives examples of intercultural host-home interactions. In
addition, the role of intercultural dialogue, communication across different cultures and the
influence of individual cultural background have been discussed. In view of this problem,
special attention is paid to the influences of the nationality of the tourists (Russian, German
and British). The study carried out reflects mainly the model of the cultures in contact, the
cultural diversity and the adjustment processes.

5.3. Kupskosa-/luneBa, Teomopa (2017). ETHHYeCKa HACHTUYHOCT U TYPUCTHYECKA MOTHBAITUS
B lOro3amanna beiarapus. B: MecTHaTa UACHTUYHOCT U TJI00ATHUAT TYpU3bM, CTp. 276-
286, CnaBena: Bapna.

The significance of ethnicity can be revealed through a plethora of philosophical,
sociological and linguo-cultural theories. Related to global tourism, ethnicity has its major
impact in the sphere of ethno-tourism and undoubtedly concerns the choice of tourists to
travel. An optimal result is to be expected when the tourist views cultural diversity from a
positive perspective. A destination attracting travelers through the uniqueness of its
intangible assets can establish itself as an ethno-tourism brand. However, ethnic identity
offers an additional understanding, namely, the understanding of the role of ethnic identity
not as a tourist goal but as a profiling component having the greatest impact for the tourist
motivation. To shed light on the latter, the proposed study analyzes the ethnicity issue
(Bulgarians and Bulgarian Muslims living in southwestern Bulgaria) and reveals the inner
connections between their choices for travel.



5.4.

5.5.

5.6.

Levunlieva, M., Kiryakova-Dineva, T., & Krasteva, Ruska (2017). Information availability
and the process of academic internationalization (on the example of South-West University
“Neofit Rilski” - Blagoevgrad), In: edulearn, pp. 288-294. ISBN: 978-84-697-3777-4, doi:
10.21125/edulearn.2017.1067
The paper focuses on strategies for providing relevant course information for prospective
international students of South-West University “Neofit Rilski” — Blagoevgrad and adopts
the view that the formal and semantic characteristics of the English language used to build
the international image of the university correlate with its virtual existence. To substantiate
this claim, it analyzes the process of facilitating information access at two levels: 1)
structure-based availability (exploration of the university site); 2) language-based
availability (inquiry into the language of course and program descriptions for foreign
students).

KupsikoBa-/luneBa, Teomopa (2009). KomyHuUKaTHBHO-TIparMaTU4HM AacleKTH Ha
ThpProBCcKaTa KOPECIIOHACHII A KaTo OCHOBCH CIICMCHT Ha Aauajora B
npennpuemauectBoTo. Hayuna kondepenuus ,,MeHHIKMBHT U TNpEANPUEMAUYECTBO” =
Scientific conference on management and entrepreneurship. Codus: TexHuuecku
yHHBepcHTeT, cTp. 205-209. ISBN: 1313-9460
The article introduces an integrative approach to the problem of business communication by
discussing communicative and pragmatic features in seven thematic groups of business
letters. Some of the main tasks of communication in the business environment have been
analyzed, on the basis of which the need to improve social and intercultural relations and
inter-company dialog has been confirmed, and the “internationally canonized" type of
communication for the purposes of trade relations has been derived. The main objectives of
the dialogue are supported by seven types of business letters that are in line with the specific
topic of the dialogue. In the separate functional groups, the more important stylistic
characteristics are proposed, as well as the extralinguistic factors relevant to the pragmatics
of the thematic group. A special place in the analysis is given to the dialogue in the
specialized text in entrepreneurship and compliance with business standards in commercial
correspondence through the varieties of business composition, suggestions and exceptional
benefit of the addressee, international names of origin, the specifics of the line,
standardization, but also intercultural conditionality.

KupsikoBa-/luneBa, Teomopa (2009). Crneumamu3vpaHusT €3UMK B YYKIOC3UKOBOTO
06yquHe Ha CTYACHTH HWKOHOMHUCTU MGHI/II[)KMLHT n IpecarnpuemMadccTBo, Haqua
koH(pepeHnus ,MeHWKMBHT U HOpenanpueMadectBo” = Scientific conference on
management and entrepreneurship, Texunuyecku yuuepcurer: Codus, ctp. 210-213.
ISBN: 1313-9460
Specialized language is a linguistic category that is used in a particular field or industry. The
specialized language includes terminology, special concepts, borrowings, as well as specific
constructions, stylistic aids and abbreviations. Very often, these tools are not applicable
outside of the given context, or they can be decoded meaningfully. The article focuses on
some of the main points of discussion in the specialized language, on the basis of which the
specialized language was examined through the prism of foreign language training of
economics students. The concept of the specialized language for the purpose chosen is also
presented on the basis of the ,horizontal and ,vertical” classification of the specialized



language, as well as through the differences at the level of macrostructure, microstructure in
the specialized text. The article argues that the specialized language represents an essential
moment of mastering a foreign language for specific purposes and that its complexity
determines its mastery at a later stage than the acquisition of a foreign language. The
conclusions of the article prove the initial statement, that the language for specific purposes
can be seen as a linguistic category which is used in one specific sphere or branch. It includes
terminology, special notions and borrowings as well as specific constructions, stylistic
devices and abbreviations. Very often these features are not applicable outside of a given
context or they can be ambiguous decoded.

5.7. KupsikoBa-/luneBa, Teomopa (2008): KynrtypHa KOMIETEHTHOCT TIpe3 Mpu3Mara Ha

5.8.

qyXKJ0€3UKOoBOTO oOyuenue. B: COopHuk Hayunu jgokiamu. M3gatenctBo Ha

Jlecorexunuecku yHuBepcuter, IOnomoma. Tom. 11, ctp. 456-462. ISBN: 1311-4506

(print) http://oldweb.Itu.bg/jmsd/files/volumes/msd_21.pdf
The socio-political and economic development in Europe, and in particular in Bulgaria,
creates a great opportunity for Bulgarian students learning a foreign language, to find a job in
the country they want. While in the past most of the employers were mostly local, today
students choose from many international companies, such as joint ventures. Of particular
interest for the students in the specialty Tourism are the hotels whose guests come from all
over the world. In order to offer a more effective training, the foreign language departments
of the faculties are taking serious steps to improve their foreign language education by
creating specialized foreign language courses, an example being the course in Economic
German (or other foreign language). Thus, existing curricula are subject to a change,
combining foreign language and familiarity with foreign nations so that they can provide
practice-oriented training. This is the only way for students to acquire intercultural
competence and to succeed in their future profession. On the basis of some basic tenets such
as cultural competence and communicative competence, the title suggested that language
learning and culture are mutually reinforcing and that cultural competence is a prerequisite
for successful communication, especially in the field of tourism.

KupsikoBa-/luneBa, Teomopa (2009): buszHec — KOpeCHOHACHIMATA HA YYXKJ €3HK —
WHTEPAKUMSA U UHTEPKYJITYpHA KOMYHUKalus. B ,,Typu3MbT U yCTOMYMBOTO pa3BUTHE HA
obmectBoTo”, COOpHMK ¢ JOKJIaAXM OT MEXKIyHApOJHA HAyYHO-TPAKTUYECKa
koHpepennusa. 1Y — Bapua, Konex no typussm. Bapnua, 2009, ctp. 437-445. ISBN: 978-
954-21-2424-7
The article discusses the benefits of applying an intercultural approach in teaching a foreign
language for special purposes (i.e. Business English and Business German), and it further
presents some specific observations from practical business correspondence courses in the
Tourism and Applied Linguistics majors , where the training involves more than one foreign
language. This article analyzes the impact of cultural awareness in written and oral
communication. Some gaps have been identified with regards to the requirements of the type
of communication and non-compliance with the type of communication. Based on the
analysis, it has been concluded that business communication should be considered in an
interdisciplinary context as a complex of cultural phenomena and practices, incorporating the


http://oldweb.ltu.bg/jmsd/files/volumes/msd_21.pdf

main specifics in the exchange of information internationally, mediated by high technology,
but always in accordance with the corporate business style.

5.9. Kiryakova-Dineva, Teodora (2008): Authenticity, tourism and advertising. B: Tourism in
the new millenium: International scientific conference 15th anniversary of the
establishment of the major of tourism faculty of economics South-West University of
Neofit Rilsky. Towm. 2, YHuBepcuTeTcko u3narenctBo, binaroesrpan. crp. 257 — 262. ISBN:
978-954-680-488-4

The present paper analyzes how notions like tourist objects, perceptions, authenticity and
advertising are interacting with each other and what kind of relationships exist between them.
The purpose is to discuss the different understandings form the view of the tourism practice,
whereby authenticity and advertising be a common means for attracting visitors. The focus of
the article is on the discussion of the tourism consumption in the interrelation with the
proposed features of the two contradicting to each other notions of authenticity and
advertising.

5.10. Kiryakova-Dineva, Teodora (2008). Towards a basic model in foreign language training
(FLT) in tourism. B: Tourism in the new millenium : International scientific conference
15th anniversary of the establishment of the major of tourism faculty of economics South-
West University of Neofit Rilsky. Tom. 2, YauBepcutercko m3marencrso, bimaroesrpas.
crp. 176 — 181, ISBN: 978-954-680-488-4

The advent of the new millennium has witnessed a sustained interest in issues related to the
modern tourism industry. The effective education in the tourism research often has to be
coupled with foreign language training (FLT) which represents an interesting field for
representatives of different scientific fields as tourism, foreign language methodology,
applied linguistics. Perennial challenges to the FLT is the question of how to bring together
the traditional approach to language with the pressing demands for relevancy of the language
instruction for special purposes, and in this very case for tourism practice. The growing
interaction between popular and not so popular foreign languages, the increasing influence of
multilingual Europe and the tourism sector put in more and more requirements for obtaining
foreign language competence which combined with knowledge of and skills in another
professional area is highly desirable in the marketplace. On the basis of these assumptions
this article clarifies some concepts and notions of FLT and briefly highlights the utilization of
FLT. From a hierarchical chain perspective some objectives including the ones at the
department of Tourism at the South-West University “Neofit Rilski” are presented.

5.11. Kupskosa-/luneBa, T. (2010). YUyxnoesmkoBaTa KOMIIETEHTHOCT Ha JIOKTOpaHTa. B:
JlokTopaHTHTe B Iuanor ¢ Haykata. COOpHMK ¢ HayuyHU cTynuu U ctatuu 2010: 295-302.
ISBN: 978-954-680-695-6

In line with the new paradigm of foreign language education and the internationalization of
higher education, and as a result of the high international research requirements, the problem
posed by doctoral students’ foreign language competence is relevant and relevant. The article
questions the need to enhance a whole range of competencies in the preparation of PhD



students in order to facilitate their more advanced qualifications in their further professional
development. In answering this question, the place of doctoral students' linguistic
competence was examined, and, in particular, place was given to communicative and foreign
language competence. Foreign language competence is presented as a multidimensional
complex, built on a wide range of knowledge and skills and sub-competencies, the most
important of which according to the author are the spoken and written foreign language, and
last but not least - the foreign language communicative competence, which is highly adapted
with the multicultural and multilingual image of Europe and the world.

5.12. CroiikoBa, II., Kwupskosa-/{uneBa, T. & JlenmkoBa, B. (2018). Mwurpamus Ha
MIOCIOIMaHuTe OT obsact brnaroesrpax , [lururannara peBosolus B KyITYpHUTE U
cornmanHUTe npouecH, 68-76. ISBN - 978-954-00-0171-5

Being one of 28 districts in Bulgaria, and being the sixth largest districts of the country,

Blagoevgrad district has a relatively stable demographic structure. In half of the
municipalities located in the district. There is a mixed population in view of their religious
structure, consisting of Christians and Muslims. The data from the last censuses in Bulgaria
show that the population decline in mainly attested in the Christian villages. In most of the
villages with wholly or predominately Muslim population there is an increase of the
population. The demographic picture is promising only for the villages where Bulgarian
Muslims live because of their cultural peculiarities, small migration and high birth rates. In
view of these problems the cultural peculiarities, including tourism tendencies, have been
discussed in the article.

5.13. Kiryakova-Dineva, T. & Chankova, Y. (2015). Living and celebration together. In: Bock,
B., Gunes, S. & Kiryakova-Dineva, T. (Hrsg.) Gelebte Mehrsprachigkeit — Living
Multilingualism, pp. 73-89. ISBN: 978-3-8300-8313-9

The article puts in a wider context the tradition of festivities and the sharing of common

holidays, their unifying characteristic being their meaning and common roots in different
languages, i.e. what unites them, lies in their common cultural and multilingual similarity.
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