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Ha Pektopa Ha FO3V ,,Heodut Puscku* — rp. biaroesrpan

|. Kpamku ouozpaguunu oannu 3a kanouoama

KoHKypchT € 00siBeH 3a HY»KIUTE Ha KaTenpa MEeHUHKMBHT U MapKETUHT
kbM Cromancku ¢akynrer Ha O3V ,Heodut Puncku“ — rp. bmaroesrpan.
EnuHcTBEeHUs KaHIUMIAT 3a ydyacTHE B TO3M KOHKypc € Ti. ac. a-p JwisHa
EmueBa flneBa. Ts e 3aBppumiia Bucilie oOpa3oBaHue M € MpUA0OMIA
oOpa3oBarenHO KBadU(UKAIMOHHA CTENEH ,,0aKalaBbp™ IO CIEIHATHOCT
,»1ypusem* B O3V | Heodutr Puncku“ — rp. bnaroesrpam um obpazoBaTeiHo
KBaJgu(UKaIMOHHA CTENEH ,,MarucThp* Mo CHeHHaIHOCT ,,OUHAHCU® B CHIIUSI
YHUBEPCUTET.

J-p JunsHa SlHeBa Biajiee MMCMEHO U TOBOPUMO AHTJIMICKUA U (DPEHCKH
€3MK, KOETO M TMO3BOJIsIBA Ja CJEAM pPAa3BUTHETO HA HaydyHaTa MUCHI U
MpaKkTUKaTa B O0JacTTa HAa MapKeTHMHTa B JAPYrHUTE CTpPaHU M Ja MpeHacs U
oboraTsiBa penoaaBaTeJICKUsl ONMUT U U3CJIEABaHMUATA B Ta3u 00JACT B HallaTa
CTpaHa.

ITpe3 2013 r., n-p Junana SIHeBa 3ammraBa JUCEpPTALUOHEH TPYI U
nmoyry4aBa oOpazoBaresiHaTa U Hay4Ha CTETeH ,,TokTop” mo 3.8. ,,lkoHoMuka“, a
npe3 2015 r. e mpeHa3HayeHa KaTo rjiaBeH aCUCTEHT B KaTeapara.

Ts uma Gorat mpemnoaBaTesICKU M M3CJIEA0BATEIICKH OuT. HelHusaT 00111
CTax B KaTeapa ,,MeHHWDKMBHT U MapkeTuHr* € 13 roguan u 7 mecena, B T.4. 6
rOJIMHU Kato TyaBeH acucteHt. [lpen crymentute oT KO3V Ts yere nexkuuu u
BOJIM CEMUHAPHU 3aHATHS MO AUCHMIUIMHUATE ,,CTpAaTerMyecKu MapKETHHT*,
,Ympaeinenne Ha wapkertunra®, ,,Cend wmapkerunr®, “Cend KoHuenuusra B
YIIPABJICHUETO Ha YOBELIKUTE pecypcH’, ,,[eXHUKH 3a MpofakOu M JoroBapsiHe,
»DpaHI MEHUHKMBHT, ,,OcHOBU Ha ympasieHueto |1, ,,Ynpapienune Ha Mankus
ouszHec B myonmuuHata cdepa®, , IIpeanpuemadectro®, ,,lleHu u 11eHOBa MOIUTHKA®,
1 lTaHWpaHe u mporHo3upane’, ,,buszHec mmaHupane u KOHTpoa, ,,HBecTuMu 1



WHBECTUIIMOHHA MMOMMTHKA™, ,, IKoHOMIUYeckn aHanmm3™ u Ap. 3a nepuona 2007-2018
r. TS € JeKTop Ha YyXAECTPaHHW CTYACHTU MO AUCUUIUIMHUTE ,,CTpaTernyecku
MapkeTuHr - u ,,Cend mapkeTrHr.

3a moBUIIaBaHE HA CBOSITA KBATU(UKAIUS U TIEAArOTMYeCKH OTHT TJ1. ac.
n-p Hunsna fxeBa e cnenumanusupana B MHcTuTyTa mo Tpyaa B Kcanrtw,
['bpuus, yyacTBana € B OHJAMH Kypc - cnenuanu3anus ,,Content Strategy for
Professionals: Engaging Audiences for Your Organization® kbM Northwestern
University of Evanston, kakto u B o0y4enus mo OII ,,Pa3BuTHe Ha 4OBEUIKUTE
pecypcu®. IIpe3 2019 r. T ywacTBa B mpenojaBaTeicka MOOMIIHOCT IO
nporpama Erasmus mutroc, kKaTo U3Hacs JEKIHUH [0 MpoOJieMUTe Ha MapKeTHUHTa
B yHuBepcutera Wyzsza Szkola Ekonomiczno-Humanistyczna, rp. Buencko-
bsna, [lomma. /[-p JnisHa SneBa e unen Ha Kamapara Ha npenogaBatesnre OT
BHUCIIETO O0Opa3oBaHME M HAa MEXKJIyHapoJHaTa HaydyHa OpraHu3alus
MakenoHcko crpyxeHune 3a mapketuHr B Ckomme. TS yyacTBa B peIKOJIErUU
Ha OBJrapCKU U UYXXJCCTPAaHHU HAYYHU HU3J]aHUS, KAKTO U B PEJaKI[MOHHATA
kosiernsi Ha CTyleHTCKata M JOKTOPAHTCKa HayyHa Cecus ,,Y IpaBJICHHUE,
Ka4eCTBO U KOHKYPEHTOCIIOCOOHOCT 32 YCTOMYMBO pa3BUTHE" U JIP..

I'n ac. a-p Junsna SHeBa B3eMa aKTHBHO y4acTHe B pa3pabOTBaHETO Ha
y4eOHU TUTAHOBE W MPOTpaMu, KaKTO U B MOJrOTOBKATAa HA JOKYMEHTAalUs IO
AKpEIUTALMOHHU TpoleAypu. s € HaydeH PBKOBOJIUTEN U PELEH3EHT Ha
JUIUIOMAHTA OT pa3iMuyHA OakalaBbpCKM M MAaruCThPCKU  IPOrpami,
aKaJIeMUYEH HACTABHUK HA CTYAEHTHU, B3€JIM y4acTHE B MHPOEKT ,,CTyIEHTCKH
NPAKTUKU'; KypCOB PBKOBOAUTEN W TIOTOP HA CTYJECHTH OT CIELHATHOCT
,»DU3HEC MEHUIKMBHT M MIPEANPUEMAYECTBO U ,,MapKeTUHT""; pbKOBOAUTEI HA
MNPEIIUTUIOMHUA CTaX HA CTYJIEHTUTE OT CIEIUAIHOCT ,,bBU3HEC MEHUIKMBHT U
MpEINPUEMAaIECTBO .

Kangunarkara 3a akageMudHaTa JIbXKHOCT JloneHT € ydacTtBaia B 5
MEXAYHApOJHU, 2 HAUMOHAJIHU HAY4YHO-WU3CJIEAOBATEIICKH IpoekTa u 14
BBTPEIIHOYHUBEPCUTETCKHU MPOECKTA.

Il. Xapaxkmepucmuka na nayunama u nayuno-npunoxcnama
nPOOyKUua Ha KaHouoama

KanmumaTtkara 3a 3aeMaHe Ha akKaJeMHU4YHaTa JIBXKHOCT ,JOICHT'
3HAYUTEIHO NPEU3MNbIHABA MHHUMAJIHUTE HAIIMOHAIHU W YHUBEPCUTETCKU
HAyKOMETPUYHU M3UCKBAHUS 3a 3aeMaHe Ha Taszu IawmkHocT B KO3V | Heodur
Punckn *“. ToBa ce mnorBppxkzaBa oOT npeactaBeHata ChopaBka 3a
KOJIMYECTBEHUTE U KAYECTBEHM MOKA3aTENIM, OT KOSATO € BUAHO Y€ CyMapHaTa
onenka 1 125 Touku, a cmopel HOPMATUBHUTE U3UCKBAHUA 3a Ta3U JIJIBAKHOCT
ca HeoOxoaumu 500 Touku. BBB Bpb3Ka ¢ U3MBIHEHUETO HA KOJIMYECTBEHUTE
M3UCKBaHUA KaHAMAaTKaTa npeactaBs nHdopMmanus 3a 37 HUTUpaHUusl Ha HEHHU
HAay4YHHU TPYJOBE.

3a yyacthe B KOHKypca ri. ac. A-p HunsHa SlHeBa e mpezacrtaBuia 3
monorpapuul, 1 yueOnuk, 4 cratuu, NyONUKYBaHM B HaydyHUd M3IaHHS,

1. Tperara moHorpadus - SueBa, /I. Ce30HHOCT U ce30HHA 32€TOCT B XoTenuepcTBoro, YU , H.
Puncku®, bnaroesrpax, 2020, ISBN 978-954-00-0239-2 ne ce peneHsupa, 3a1oTo € pa3padoTeHa Ha
0a3ara Ha Beye 3alUTEH OT aBTOpKaTa AUCEPTALIMOHEH TPY/.
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pedepupaHy ¥ UHAEKCHUPAaHU B CBETOBHOM3BECTHU 0a3u AaHHU, 12 cTaTuu u
JOKJIaJ I, MyOJIMKYBaHU B HEpe(epupaHu CIUCaHUs C HAYYHO PELICH3UPaHE WIIH
nyOJIMKyBaHU B PeIaKTUPaHU KOJEKTUBHU TOMOBE, WK 0010 20 myOnuKaiuu
(oT TAX 8 B CHABTOPCTBO) ¢ 00eM 827 CTpaHUIIH.

[IpenacraBenuTe 3a peleH3WpaHE HAay4YHU TPYJOBE  OTroBapsT Ha
Hay4yHaTa CIIEIMaTHOCT Ha KOHKypca. Te morar ga ce 000co0sAT B TpH
OTHOCUTEITHO CaMOCTOSITEJIHU HampaBieHusi — CTpaTeru4eckd MapKETUHT U
ynpasienne, Cend MapKeTHHI, JUYHOCTEH U KOPIOPATHUBEH HMHIK H
KomMyHukanmonHna geifHOCT Ha KoMIaHusATa U €(EeKTUBHOCT Ha CTPATETUUYECKUS
MapKETHHT.

[lenTpanHo MsCTO B  MOyOJMKalMUTE 3aeMaT  CaMOCTOSITEJIHATA
MoHorpadus ,,CTpaTernyecku pelieHust B YIPaBICHUETO HA MapKEeTHHTOBaTa
NEMHOCT Ha NpeNpuATHEeTo ? (XaOWIMTaMOHEH TpyA) H ,,Ponsara Ha ,.cend
MApKETUHT* KOHUEMIMATA 3a YCIEIIHA MpeAnpueMadyecka Kapuepa Ha
MJIAICKUTE - CaMOCTOSITETHA TIJlaBa B KOJEKTMBHATA MEXIyHapoOIHa
MOHOrpadus.

Monorpagusita ,,CTpaTernyecku pemieHuss B YINPABICHUETO Ha
MapKeTUHIoBaTa JEHHOCT Ha MPEANPUITHETO Npeasiara HOB IOIVIET BBPXY
TPaJIMLIMOHHATE KOHUENIMUA M IOAXOAW 3a YIpPaBICHUE HAa MAapKETHHTA.
OcHoBHaTa 1ieJ Ha aBTOpKara € Jia C€ NPEJCTaBAT CHEU(PUKUTE Ha Ipoleca,
KaTo JBUraTesl Ha OW3HEC ycmexa Ha KommaHusAta. Tpure dvactu Ha
MoOHorpagusta ca OOBBbpP3aHM OT JIOTMKaTa Ha  KOHLENTYaJHUS MOJAEN —
(dopMynupane Ha 1es, OOEKT U IpeaMET Ha U3CIIEBAHETO, ONpeaeisiHe Ha Opos
Ha aHKETHpPAaHWUTE, WHIUKHpPAHE Ha OOEKTUTE 3a chOupaHe Ha MHGOpMaLMs,
n300p Ha MOAXONSAIIM 3a LEIUTE Ha M3CIEABAHETO METOAM 3a ChOMpaHEe Ha
uHpopmanus, uM300p Ha MOJAEN 3a NpeacTaBsHE Ha 00O0OLIEeH aHaliu3 Ha
pe3yNTaTUTE OT U3CJIEIBAHETO U OCHOBHH M3BOM 3a POJISITA HA CTPATErMUECKUS
MapKETHUHT 32 MOBUIIABAHE Ha KOHKYPEHTOCHOCOOHOCTTA U PE3yJITATHOCTTA Ha
OusHeca.

Karo moctmxenuss Ha aBTopkaTa B Ta3d MoOHorpaduss Morar jJa ce
ocoyar: 3abJI00YEH aHAIUTUYEH 0030p Ha M3CIEABAHUITA HA U3BECTHU HAIIH
U 4yXJIECTPAHHU aBTOPH 3a TEOPETUYECKUTE ITOCTAHOBKU HA CTPATETHYECKOTO
ylnpaBjieHHE Ha MapKeTUHra W  OCOOCHOCTHUTE Ha  CTpPaTEerMuecKUuTe
MapKeTHUHIOBU PEIICHUs; ChCTaBeHaTa Kiacu(UKalMusg Ha OCHOBHUTE THUIIOBE
MapKETHHIOBU CTPAaTErMu CIOpPEN YIPaBICHCKOTO HHUBO; QJIrOpPUThMa 3a
CTPATErMYeCcKO MAapKETHHIOBO IUIAHMPAHE; CHUCTeMaTH3alusATa Ha OCHOBHHTE
MOKa3aTesid Ha Ipoleca.

2. CTpaTeruuecKky peleHrs B yIpaBIeHUETO HA MAPKETUHIOBaTa ASHHOCT Ha MPEeIIpUsITHETO
YU ,H. Puncku®, bnaroesrpan, 2021, ISBN 978-954-00-0253-8;

3. The role of the “Self-marketing” conception for the successful entrepreneurial career of young.
B monorpaduyen cOopHUK ,,TeopeTHdHM M MPaKTHYSCKH ACTEKTH Ha MIIAJIEKKOTO M IKEHCKOTO
npeanpuemadectro. ‘“Neofit Rilski” University Publishing House, Blagoevgrad, 2017, ISBN 978-
954-00-0150-0, pp. 124 - 139



Baxxen pesynTaT oT m3cieqoBaTesickaTa paboTa 1Mo MOHOrpadusita € u
pPa3KpUMBAHETO Ha Bpb3KaTa MEXAY Mpolleca Ha B3E€MaHE Ha CTPATETHYECKU
MapKETUHTOBHU PEIICHUS U CHUCTEMAaTa 3a BhTPEIIHA KOMYHUKAIMOHHA JICITHOCT,
B T.4. M3IIOJI3BAHETO Ha CHeruUIHU WHOOPMAITMOHHN TEXHOJIOTHUH, MOJCITH U
MPEXKHU.

Kato nornuecku 3aBbplIIBK Ha HAINPaBEHOTO HAYYHO W3CIEABAHE, B
TpeTaTa 4yacT Ha MOHOrpadusaTa € MpeJCTaBeHO aHKETHO MPOYYBAHE, KOETO €
OpPraHU3UpaHO M  OCBIIECTBEHO OT  aBTOpKara  4pe3  MOJIXOJSII
UHCTpyMeHTapuyM. Bb3 ocHOoBa Ha chOpanaTta u oOpaboTena mHbopmaius ca
nedyHUpaHU KOHKPETHHU MpoOjieMu Ha mpeAnpuatusta ot biaroeBrpacka
00JIaCT MO OTHOIIEHHWE HAa CTPATETMYECKOTO MAPKETUHIOBO YIPaBJIECHUE U ca
neHUpAaHU KOHKPETHU TPEIJIOKEHUS 3a H3MOJ3BaHE HAa CTPATETHUYCCKUTE
MapKETUHTOBU PEIICHUS 3a MOJ0OpsiBaHE Ha pacTeXa M Pa3BUTUETO Ha
NPEANPUATUITA, KAKTO U 3a MTOBUIIIABAHE HA TAXHATAa KOHKYPEHTOCTIOCOOHOCT.

B wmoHorpadusita ca o0000meHHM BIKIAHMS W CTaHOBHUINA 34
pa3paboTBaHe Ha HaAEXKJHA MapKETMHIOBA CTpATErus, upe3 KOATO Ja ce
dbopmMyIupaT HOBH BB3MOXKHOCTH 3a BCEOOXBAaTHO 3aJ0BOJISIBAHE HA
NOTPEOHOCTUTE Ha IEJIEBUTE CETMEHTH, Ch3/]JaBaHE Ha OTPEOUTENICKA CTOMHOCT
Y Ha yCTOMYHMBU KOHKYPEHTHU IIPEUMYIIECTBA.

W3non3Banata wuHpopmalMs 3a TMOJATOTOBKaTa MW HAIMMCBAHETO Ha
MoOHorpadusTa ca Halllk U YyKJIeCTpaHHU JINTePATypHU U3TOYHUIH, OPUIIaTHA
unpopmarus Ha HCU u pesynaratu ot mposeaeno npe3 2019 r. npoyuBane upes
aHkeTHa Kapta Ha 132 coOCTBEHMIIM W MEHUKbPU Ha MPEANpPUATHS Ha
TepuTopusTa Ha biaroesrpajcka o6iacr.

,LPonsita Ha  ,cend  MapKeTHHTr  KOHIEMUUs 3a  yCIellHa
npeanpueMauecka Kapuepa Ha MiafexuTe’, € caMOCTOsTelHa pa3paboTka, B
KOSITO aBTOpKaTa M3CJie/IBa KOHIEMIIUATA 32 3HAYMMOCTTa Ha ce) MapKeTUHTa
KaTO HayKa U TpaKTHKa, KOATO TMOJMOMAara Ch3/1aBaHETO Ha OJaromnpusiTHU
ycioBus 3a mnpodecruoHanHaTa pealu3alus Ha MIaJuTe Xopa MOCPEICTBOM
B3E€MAHETO HA Ba)KHU CTPATETUUYECKU penieHus. KaTo mocTuxeHus Ha aBTopKaTa
TpsIOBa J1a ce OTOeNekar: HM3CIASABAHETO Ha Ipoleca Imo (OopMHUpPaHETO Ha
JUYHOCTEH UMUK U MHIUBHUAyaTHa KOHKYPEHTOCIIOCOOHOCT; poJsiTa Ha cend
MapKeTHUHTa, OCHOBHUTE MY HAIIPaBJICHUS U €TalUTE Ha IMpolleca Ha HETOBOTO
U3TpaXJaHe; M3CIEABAHETO HA 3HAYMMOCTTa Ha CeO0enmpoydyBaHETO W
ceOenpeICTaBsIHETO, KAaTO KIIOUYOBM KOMIIOHEHTH 3a JIMYHOCTHO OpaHaupaHe;
aHaIM3bT Ha TalM MEHUHKMBHTA U HACOKUTE 3a IUJIAHUpAHE, OpraHH3allus,
yOpaBieHWEe W KOHTPOJ Ha JHUYHOTO BpeEME; NPEAJIOKEHUs]  aBTOPOB
aIrOpuTBMBT  Ha  Mpoleca Ha  (QopMmupaHe Ha  cTpaTerus  3a
KOHKYPEHTOCTIOCOOHOCT Ha CITY>KUTEJIA.

[TocTkeHHsITA HA aBTOpKAaTa B APYTUTE MPEACTABEHU HAyYHH TPYI0BE ca
MOCOYEHH KaTO MPUHOCH B ChOTBETHUTE HAyYHU HAIPaBJICHUS.

I1l. Ocnoénu npunocu 6 nayunama, nayuno-npunodchama u
npenooagamencka 0eiiHOCm HaA Kanouoama

[IpencraBenata ot . ac. A-p HunsHa SAneBa CnpaBka 3a MPUHOCHUTE
OTpa3siBa MOJAPOOHO MOCTUTHATUTE PE3YJTATH OT HAPABEHUTE W3CIICIBAHUS B
TpUTE HAIpaBJICHUSI Ha U3BbPIICHATA HAy4YHA JIEMHOCT.



1. Ilocmuenamume no-6asxcHu NPUHOCHU pe3yamamu no OMHoOueHue Ha
NBbPBOMO HANPABIeHUe Mo2am 0a ce 0000wAm 00 Cl1eOHOMO:

- oboraTeHu ca U ca YCTAaHOBEHW OCHOBHH TE€OPETHKO-METOJIUYCCKU U
MIPAKTUKO-TIPUIIOKHU BBIIPOCH HA CTPATETMUECKOTO MAPKETHHTOBO YIIPABJICHHE,
neuHUpaHU ca MPoOJIEMHUTE O0JIACTM M ca HampaBeHU OOOOIICHH H3BOJIU
OTHOCHO HEOOXOJAMMOCTTa OT TMPUJIOKEHUETO Ha MHCTPyMEHTapuyMa Ha
CTpAaTeTUYECKUs MApPKETUHI BHB (PUPMEHOTO ympaBlieHUE; pa3paboTeHu ca
COOCTBEHM QJITrOPUTMU HA TMPOIECUTE HA CTPATETUYECKO MAPKETUHTOBO
IUTAaHMpaHe, aHaldu3a Ha (GUPMEHUs MOTEHIMal, CETMEHTUPAHETO Ha Ma3apa H
KOHTpOJIa Ha MapKeTuHronara aeHoct (1,5, 11, 12, 14, 15);

- pa3paboTeH € aJropuThM Ha TIpolleca Ha U3rpaXKIaHe Ha
MapKeTHMHIOBa CTpAaTeTHs W Ha TIpolleca 3a B3EMAaHE HA CTPATETHYCCKH
MapKEeTHHTOBUTE pEIICHUS; TPEACTaBeHa € aBTOpOBa CHCTEMATH3allds Ha
OCHOBHHTE THIIOBE MApPKCTHHTOBH CTPAaTETMH KaTO Ca JWarHOCTHIIMPAHU
TEXHHUTE CHCIM(PUKA U MPUIOKCHHETO MM B mpaktukara; (1, 4, 5, 9, 12, 13,
14,15);

- BB3 OCHOBAa Ha HAay4YHM H3CJIC/IBaHHWSA € obOoraTeHa TeopusTa B
oOnmacTtTa Ha wu300pa HAa METOJAMYECKH amapaT 3a aHaju3 M OIleHKa Ha
MapKETUHIOBaTa JIEWHOCT Ha OpPraHMU3alMsATa; aHAJU3UPaHU ca TMPUIIOKUMUTE
KOHIIETIIMK, MOJIETTH U METO/IH; (popMyliMpaHa € aBTOpOBa CUCTEMAaTH3AlMs Ha
OCHOBHHTE TIOKa3aTeld, KOUTO HMaT MPSIKO BIUSHUE BBPXY Ipoiieca IO
B3€MaHE Ha CTPATETHYECKH MAPKETUHTOBU PEIICHUS U Ca HAIPABEHH KOHKPETHH
peIOKEHUsI 32 HeroBoTo nopoopsBane (1, 5,9, 13, 14);

2. Ilocmuenamume no-8ax)cuu NPUHOCHU pe3yimamu no OMHoueHue Ha
8MOpPOMO HaAnpasieHue mocam 0a ce 0600wAm 00 cleOHOMOo:

- Pa3KpHTH ca XapaKTEPHUTE OCOOCHOCTH M poJIsATa Ha celd MapKeTHHTa
KaTo HayKa W TPAKTUKA, 3aHMMaBalla Ce C M3y4aBaHETO W ChH3JaBAaHETO Ha
OJIarOMPUATHHA YCJIOBUS 3a MPOQECHOHAIHA peau3alus U KapuepHO Pa3BUTHE
Ha JIMYHOCTTA; YCTAaHOBEHW Ca OCHOBHUTE HANpPABJICHHWS Ha KOHIICTIIIUATA 3a
U3TPAXKIIAHETO Ha JIMYHOCTEH WMMJDK, MPEMJIOKEH € aBTOPOB alrOPUTHM Ha
mpoiieca 3a (QopMupaHe Ha CTpaTerusi 3a KOHKYPEHTOCIIOCOOHOCT Ha
cyxkutenute (2, 17, 20);

- JIMarHOCTUIIMPAHU Ca OCOOCHOCTHTE HA MMHKAa U 3HAYCHHETO MY
KakTO 3a JUYHOCTHOTO pa3BUTHE, Taka M 3a CTPATETUYECKOTO (PUPMEHO
VOpaBJICHUE; YCTAHOBEHW ca CHeUU(PUKATE HA JTUYHOCTHUS UMUK —
XapaKTEepHHU YEPTH, MPUHIMIK U €Tany Ha Mpolieca Ha M3TPaXIaHETO MY U ca
neUHUpaHU TIPENOPBHKH, Kacaelly B3EMAaHETO Ha CTPATETHMYECKU PEIICHUS
OTHOCHO (hOpMHUPAHETO, TIOJIBPIKAHETO U YIIPABJICHUETO Ha uMumka (2, 6, 17);

- JIOpa3BUTH Ca OCHOBHUTE TEOPETUKO-METOIOJIOTHYHN ITOCTAHOBKHU Ha
KOPTIIOpAaTUBHUS UMHDK 1 Ha 0a3aTa Ha HAyYHU U3CIICBAHUS € JOKa3aHa POJIATa
My KaTO BaXCH CTPATETMUYECKHM MAapKCTHHTOB HWHCTPYMEHT, YCTAaHOBEHO €
BJIUSHUETO HAa KOPHOPATHBHHS HMMHIDK BBPXY KOHKYPEHTOCIIOCOOHOCTTa Ha
MPEANPUATUETO; Pa3KpuTa € B3aUMHATa OOBBP3aHOCT HA KOPHOPATHUBHHUS
UMUK ¢ KOPIIOPATHBHATA COLMajaHa oTroBopHocT (6, 8, 16, 17, 20);

3. ITlocturnarure mo-BaKHH MPUHOCHHW PE3YJITATH MO OTHOIIEHWE Ha
TPETOTO HAMPABJICHUE MOTAT J1a c€ 0000IIAT 10 CICTHOTO:



- UW3CIIEIBAHU Ca OCOOCHOCTHTE HAa KOMYHHKAIlMOHHATA JIEWHOCT Ha
MPEANPUATHETO U ca HUACHTHUPUIIMPAHU KIFOUYOBUTE MHCTPYMEHTH 3a HEHaTa
OICHKA; Jae(UHMpaHM ca OCHOBHHTE TPOOJIEMH, KaTO ca MPEIIOKCHH
NPErophKY 3a pemaBaneTo um; (7, 18, 19);

- JIOKa3aHa € HeoOXOAMMOCTTa OT MO3HABAHETO Ha CHEHU(PUKHUTE IO
U3TPAXKJIAHETO W YIPABICHUETO HAa KOMYHHUKAI[MOHHATa (UpPMEHA IMOJUTHKA
KaTo MpEeAnocTaBKa 3a IMOBHILABAHE €()EKTUBHOCTTA HAa CTPATErHYECKOTO
yOpaBJICHWE Ha MapKeTUHToBaTa [JEWHOCT, pa3KpuTa € Bpb3KaTa Ha
KOMYHHKAIIMOHHATA CUCTeMa ¢ OpaHja U AuruTaHus Mapketusr (7, 18, 19);

[locouenute mNpPUHOCH ca JIMYHO TIOCTHXKEHHWE HA KaHIuJaTKara 3a
3aeMaHe Ha aKkaJeMHYHaTa JJIbKHOCT ,,TIOIICHT .

IV. Kpumuunu 6enesicku u npenopvku

HsamaMm xkpuTuyHu O€Ne:)KKU KbM MaTEpUATUTE MPEICTABEHU 3a YUacTUE B
KoHKypca. OCHOBHaTa MU MpENopbKa € KaHAWAaTKaTa J1a MPOIBKH yCHIIHITA
CH 3a pa3paboTBaHE Ha MpoOJIEeMUTE HA celad MApPKUTEHTa U YCIOBHITA, KOUTO
KacasiT  QopMHpaHe  Ha  JIMYHOCTEH WMWK W WHJIUBUAYyaJlHA
KOHKYPEHTOCTIOCOOHOCT MpH 3acuiBallla C€ JUTHUTAIU3AMNS Ha YOBEUIKUTE
pecypcH.

V. 3axnwuenue

3ano3nasanemo ¢ mpyooeeme u OOKYMEHmMAUUAmMA HA 21. ac. O0-p
Aneea mu oasa ocHogeanue 0a Hanpaegsa u3ze00a, ue HelHama Kanouoamypa
omeoeapsa Hanviano Ha usuckeanuama na 3PAC, Ilpagunnuka 3a He2060mo
npunoyxcenue u Ilpasunnuka 3a opzanuszauyuama u nPOGEMHCOAHEMO HA
KOHKYpCU 3a npUO0OUBaHe HA HAYYHU CIMENEeHU U 34 3aeMane Ha aKadeMuyHu
onvochocmu 6 FO3Y 3a 3aemane na akadoemuunama OnvIHCHOCH ,,00UeHmM “,
Hoenmugpuyupanume nayuynu u HAyYHO-RPUNONHCHU NPUHOCU 6 HAYUHUME
mpyooee, HellHama aKmueHa NPenooasamesicKka 0elHoCm u pabomama ii cbc
cmyoenmume, 00OKazeam, 4e msa € ymewvpoeH aKkademuyieH uzcieooeamesl u
npenooaeamenl ¢ GUCOKU NPOPECUOHATHU KOMNEMEHUUU U MEopUecKu
nomenyua.

Ha ocnoeanue na nocouenume u3zeo0u  0aeam ce0AmMa GUCOKA
nonoMCUmMenHa OUeHKA HaA HAYYHAma u npenodasamencKkama OeuHocm Ha
21 ac. 0-p Hunana Hneea u npeonazam ma o0a 0vOe HA3HAYEHA HA
aKademuyHama ObHCHOCHM ,,00U4eHm * no npoghecuonanino nanpaenenue 3.8.
Hkonomuxa (Mapkemunz (Cmpamezuvecku mapkemunz u ynpaejieHue)) 6
kameopa Menuoxcmovum u mapkemunz kom Cmonancku gpaxyamem na O3y
wHeogum Puncku‘ — zp. baazoeszpao.

16.09.2021 [Tonmuc:
Codus (npod. n-p Pymsna HeiikoBa)



SOUTH-WEST UNIVERSITY “NEOFIT RILSKI”
BLAGOEVGRAD

REVIEW

of scientific papers submitted for participation in a competition for the
academic position of ASSOCIATE PROFESSOR announced by South-
West University “Neofit Rilski”, Blagoevgrad in State Gazette No
57/09.07.2021 in professional field 3.8. Economics (Marketing (Strategic
Marketing and Management)).

Reviewer: prof. Rumyana Nikolaeva Neykova, PhD,
member of the Academic Jury pursuant to Order No 1634/22.07.2021
of the Rector of South-West University “Neofit Rilski”, Blagoevgrad

I.  Brief biographical information about the candidate

The competition was announced for the needs of the Department of
Management and Marketing at the Faculty of Economics at South-West
University “Neofit Rilski”, Blagoevgrad. Chief Assistant Dr. Dilyana Emcheva
Yaneva is the only candidate who submitted an application for participation in
this competition. She completed her tertiary education and earned her
Bachelor’s degree in Finance and her Master’s degree in Tourism at South-West
University “Neofit Rilski”, Blagoevgrad.

Dr. Dilyana Yaneva is fluent in spoken and written English and French,
which allows her to keep track of the latest scientific theoretical and practical
developments in the field of Marketing in other countries, enrich her teaching
experience and transfer research in this area to our country.

In 2013 Dr. Dilyana Yaneva defended her dissertation thesis and earned
her PhD degree in the field of 3.8. “Economics”, and in 2015 she was
reappointed as chief assistant in the department.

She has extensive teaching and research experience. Her professional
experience at the Department of Management and Marketing amounts to a total

of 13 years and 7 months, including 6 years as chief assistant. At South-West



University between 2007 and 2018 she gave lectures and taught seminars in the
following disciplines: Strategic Marketing, Marketing Management, Self-
marketing, Self-concept in Human Resource Management, Sales and
Negotiation Techniques, Brand Management, Fundamentals of Management I,
Small Business Management in the Public Sphere, Entrepreneurship, Prices and
Pricing Policy, Planning and Forecasting, Business Planning and Control,
Investments and Investment Policy, Economic Analysis, etc. She also teaches
Strategic Marketing and Self-marketing to international students.

In order to improve her qualifications and teaching experience, Chief
Assistant Dr. Dilyana Yaneva has done a specialization at the Labour Institute in
Xanthi, Greece, an online specialization course entitled “Content Strategy for
Professionals: Engaging Audiences for Your Organization” held by the
Northwestern University of Evanston, as well as a training course under
Operational Programme “Human Resources Development”. In 2019 she
participated in the staff mobility for teaching programme under Erasmus+ and
gave lectures in Marketing at Wyzsza Szkola Ekonomiczno-Humanistyczna,
Bielsko-Biala, Poland. Dr. Dilyana Yaneva is a member of the Chamber of
Higher Education Teachers and of the international scientific organization
“Macedonian Marketing Association” in Skopje. She is a member of the
editorial boards of both Bulgarian and foreign scientific journals, as well as of
the editorial board of the Student and Doctoral Scientific Session on
Management, Quality and Competitiveness for Sustainable Development, etc.

Chief Assistant Dr. Dilyana Yaneva is actively involved in the design of
academic curricula and programs, as well as in the preparation of accreditation
documents. She is an academic advisor and reviewer for graduates from various
Bachelor’s and Master’s programmes, an academic mentor for students taking
part in the Student Internships project, a course leader and tutor for students
studying “Business Management and Entrepreneurship” and “Marketing”, head
of the pre-graduate internship programme for students studying Business

Management and Entrepreneurship.



The candidate for the academic position of Associate Professor has
participated in 5 international, 2 national research projects and 14 intra-
university projects.

1. Characteristics of the scientific and applied scientific contributions

of the candidate

The candidate for the academic position of Associate Professor
significantly overfulfils the minimum national and university scientometric
requirements for holding the position of Associate Professor at South-West
University “Neofit Rilski”. This is confirmed by the presented Report on
Quantitative and Qualitative Indicators, which shows that the total score is
1,125 points, and according to the regulatory requirements for this position, 500
points are required.

In order to prove the fulfilment of the quantitative requirements the
candidate has submitted information on 37 citations of her scientific papers.

Along with the application for participation in the competition Chief
Assistant Dr. Dilyana Yaneva has submitted 3 monographs?, 1 textbook, 4
papers published in peer-reviewed scientific journals indexed by world famous
databases, 12 papers and reports published in non-refereed journals with
scientific review or in refereed collective volumes, or 20 publications in total (8
of which are co-authored) amounting to 827 pages.

The scientific papers submitted for review are fully in line with the
scientific specialty and the scientific nature of the competition. They can be
organized into three relatively separate groups: Strategic Marketing and
Management, Self-marketing, personal and corporate image, and Company
communication strategy and Strategic Marketing.

A central place in the candidate’s publications hold the single-authored

monograph entitled “Strategic decisions in the management of the company’s

2. The third monograph: Yaneva, D. Seasonality and Seasonal Employment in the Hotel
Industry, University Publishing House “N. Rilski”, Blagoevgrad, 2020, ISBN 978-954-00-0239-2 is
not to be reviewed because it was developed based on a dissertation already defended by the
candidate.
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marketing activities™ (habilitation thesis) and the single-authored chapter in the
collective international monograph entitled “The role of self-marketing — a
concept for the successful entrepreneurial career of young people”®.

The monograph entitled “Strategic decisions in the management of the
company’s marketing activities” offers a new look at traditional marketing
management concepts and approaches. The author’s main goal is to present the
specific characteristics of the process as a driving force behind the company’s
business success. The three parts of the monograph are bound by the logic of the
conceptual model — identifying the purpose, object and subject of study,
determining the number of respondents, indicating the objects for information
collection, selecting appropriate methods of information collection, selecting a
model for presenting a summary analysis of the results of the study and the main
findings on the role of strategic marketing for increasing the competitiveness
and efficiency of the business.

The contributions made by the author in the monograph are as follows: an
in-depth analytical review of the research done by well-known Bulgarian and
foreign authors on the theoretical considerations of strategic marketing
management and the specific characteristics of strategic marketing decisions; a
proposed classification of the main types of marketing strategies according to
level of management; an algorithm for strategic marketing planning; a
systematization of the main process indicators.

Another important research finding in the monograph is identifying the
link between the process of making strategic marketing decisions and the system
for internal communications, including the use of specific information

technologies, models and networks.

2. “Strategic decisions in the management of the company’s marketing activities”, University
Publishing House “N. Rilski”, Blagoevgrad, 2021, ISBN 978-954-00-0253-8;

3. The role of the “Self-marketing” concept for the successful entrepreneurial career of young
people. Part of a monographic collection entitled “Theoretical and practical aspects of youth and
female entrepreneurship”. University Publishing House “Neofit Rilski”, Blagoevgrad, 2017, ISBN
978-954-00-0150-0, pp. 124 — 139.
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As a logical conclusion of the research, the third part of the monograph
presents a survey, which was organized and carried out by the author using the
appropriate tools. Based on the collected and processed information, the author
defines specific problems faced by companies from Blagoevgrad region in terms
of their strategic marketing management as well as specific recommendations
for the use of strategic marketing solutions to improve the companies’ growth
and development and increase their competitiveness.

The monograph summarizes views and opinions for the development of a
reliable marketing strategy which can be used to define new opportunities for
the well-rounded satisfaction of the needs of the target segments, the creation of
customer value and sustainable competitive advantages.

The information used for the preparation and writing of the monograph
comprises information collected from Bulgarian and foreign literature sources,
official information provided by the NSI and the results of a survey conducted in
2019 in the form of a questionnaire completed by 132 owners and managers of
companies in the Blagoevgrad region.

“The role of the Self-marketing concept for the successful entrepreneurial
career of young people” is an independent work, in which the author explores
the concept of the importance of self-marketing as a science and practice which
supports the creation of favourable conditions for the professional realization of
young people by making important strategic decisions. The author’s
contributions are as follows: a study of the process of formation of a personal
image and individual competitiveness; the role of self-marketing, its main
directions and the stages of its development process; a study of the importance
of self-study and self-presentation as key components for personal branding; an
analysis of time management and guidelines for planning, organization,
management and control of personal time; an algorithm proposed by the author
of the process of creating a strategy for employee competitiveness.

The contributions of the author in the other scientific works submitted

have been identified as contributions in the respective scientific fields.
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1. Main scientific, applied scientific and teaching contributions of the
candidate

The reference for scientific contributions submitted by Chief Assistant Dr.
Dilyana Yaneva provides detailed information on the results obtained from the
research conducted in the three scientific areas.

2. The major contributions achieved in the first scientific area can be
summarized as follows:

- the main theoretical, methodological, and applied practical strategic
marketing management issues have been improved and expanded; the problem
areas have been identified and general conclusions have been made about the
need to use strategic marketing tools in business management; the author has
developed algorithms for the processes of strategic marketing planning, analysis
of the company potential, market segmentation and marketing activity control
(1,5, 11, 12, 14, 15);

- the author has developed an algorithm for the process of creating a
marketing strategy and the process of making strategic marketing decision; the
author has systematized the main types of marketing strategies by identifying
their specific characteristics and their practical applications; (1, 4, 5, 9, 12, 13,
14,15);

- based on scientific research the author has expanded the theory of the
selection of a methodological apparatus used to analyse and assess the
company’s marketing activities; the applicable concepts, models and methods
have been analysed; the author has systematized the main indicators which have
a direct influence on the process of making strategic marketing decisions and
has made specific recommendations for its improvement (1, 5, 9, 13, 14);

4.  The major contributions achieved in the second scientific area can be
summarized as follows:

- the author has identified the characteristics and role of self-marketing as
science and practice dealing with the study and creation of favourable conditions

for people’s professional realization and career growth; the main elements of the
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self-image concept have been identified; the author has proposed an algorithm
of the process of creating a strategy for employee competitiveness (2, 17, 20);

- the author has identified the characteristics elements of image and its
Importance for personal development and strategic business management; the
authors has identified the characteristic elements of self-image — characteristics,
principles and stages of the process of self-image creation, and has made
recommendations for making strategic decisions regarding image creation,
maintenance and management (2, 6, 17);

- the author has further developed the main theoretical and
methodological elements of corporate image and on the basis of scientific
research has proven its importance as an essential strategic marketing tool; the
author has ascertained the influence of corporate image on the company’s
competitiveness; an interrelation between corporate image and corporate social
responsibility has been identified (6, 8, 16, 17, 20);

5. The major contributions achieved in the third scientific area can be
summarized as follows:

- the author has studied the specific characteristics of the company’s
communication activities and has identified the key tools for their assessment;
the main problems have been defined and recommendations for their solution
have been put forward; (7, 18, 19);

- the author has proven the need for knowing the specific nature of
developing and managing a company’s communication policy as a prerequisite
for improving the efficiency of the strategic management of marketing activities;
a connection between the communication system, the brand and digital
marketing has been identified (7, 18, 19);

The contributions mentioned above constitute personal achievements of
the candidate for the academic position of Associate Professor.

IV. Critical comments and recommendations

| do not have any critical comments regarding the materials submitted for
participation in the competition. My main recommendation is that the candidate

continue her efforts to investigate the problems of self-marketing and the
13



conditions related to the formation of a personal image and individual
competitiveness in the context of the increasing digitalisation of human
resources.

V. Conclusion

Based on the review of the research work and documents submitted by
Chief Assistant Dr. Yaneva, | can conclude that her application fully meets the
requirements of the Act for the Development of the Academic Staff in the
Republic of Bulgaria, the Regulations for the application of the Act, and the
Regulations for organizing and conducting competitions for obtaining scientific
degrees and filling academic positions at South-West University for filling the
academic position of “Associate Professor”. The identified scientific and applied
scientific contributions in her research work, her active academic work and her
work with the students prove that she is an acclaimed academic researcher and
lecturer with high professional competences and creative potential.

Based on the above said, | have made a high positive assessment of the
research work and teaching activities of Chief Assistant Dr. Dilyana Yaneva and
I recommend that she be awarded the academic position of “Associate
Professor” in professional field 3.8. Economics (Marketing (Strategic Marketing
and Management)) at the Department of Management and Marketing, Faculty of

Economics at South-West University “Neofit Rilski”, Blagoevgrad.

16.09.2021 Signature:
Sofia (prof. Dr. Rumyana Neykova)
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