IOI'O3AITAJJEH YHUBEPCUTET ,,HEO®UT PUJICKT” — BJIAT'OEBI'PA /]

PEINEH3UA

Ha MPEJCTAaBEHUTE TPYAOBE 3a ydyacTHE€ B KOHKYpC 3a akKaJeMU4yHaTa
JUTBKHOCT ,,JIOIIEHT 10 mnpodecuoHanHo HarpaieHue 3.8. HMkoHomuka
(Mapketunr (CTpaTernyecku MapKETUHI W ymopasieHue)), o0siBeH or IO3Y
,Heodut Puncku” B JIB 6p. 57/09.07.2021 r.

Peuensenr: nou. a-p Bsapa Kroposa, xkareapa ,MEHUIDKMBHT U
MapketuHr® mnpu Cromanckusi Qakynrer npu O3V ,Heodur Puicku®,
bnaroesrpan

OcHoBanme: 3amoBenx Ne 1637/22.07.2021 r. ma Pektopa Ha HO3VY
,Heoput Puncku* - bnaroesrpan

Kanguaar: ri. ac. n1-p Jnisasna EmueBa fIHeBa

|. Kparku OuorpaduyHu JaHHM 32 KaHAUW/IATa

KangupnateT mo koHkypca 1. ac. n-p unsna EmueBa flHeBa e
npenogaBaren B KOroszamanen ynuBepcuteT ,,Heodput Puncku®. Ts 3aBbpiinBa
CpenHoTO cu oOpa3oBaHue B rumHasus ,,JI-p WBan Ilanos®, rp. bepkoBuma c
npodun aHmmicku U ¢peHcku e3uk. [Ipe3 2002 r. momyuyaBa OakanaBbpcKa
CTENEH B CHenuamHocT ,,[ypusbpMm*, mocienBana oT mpuaodouBane Ha OKC
,Maructep® B cneruantocT ,,dunancu® B FOrozananen ynusepcurer ,,Heodur
Punicku®. Ot 2013 r. T nputexkaBa oOpa3oBaTeIHa U HaAyYyHa CTEIEH ,,JJOKTOP®
10 HAYy4YHA CIEUHATHOCT ,, IKOHOMHKA U yIIpaBJICHUE .

IIpenomaBarenckara neMHOCT Ha TUI. ac. A-p AuisaHa fHeBa 3amouBa OT
2007 r. karo xoHOpyBaH mnpemnojaBaren B FOrozamageH yHuBepcuteT ,,H.
Puncku®. Ot 2007 mo 2015 r. ta e acucrent, a or 2015 r. ciex ycnemHo
CIIEUCJICH KOHKYpPC 3a€Ma aKaJeMU4yHaTa UIBKHOCT ,IJIABEH AaCHUCTEHT.

[IpenomaBarenckata W JAEHHOCT BKJKOYBA IIPOBEXKIAHETO HA JIEKIMOHHU



KypCcOBE MO AHCUMIUIMHUTE ,,CTpAaTernyecku MAapKeTUHr™, ,,YIpaBieHHe Ha
MapKETUHIa™ U Jp.

I'n. ac. n-p Hunana SIHeBa y4yacTBa B 5 MEXKIAYHApOJHM, 2 HAIIMOHAIHU
Hay4YHO-U3CIIEIOBATEIICKU TPOEKTa U 14 BBHTPEIIHOYHUBEPCUTETCKU MPOECKTA.
Ts e ujneH Ha HAIMOHAJIHU M MEXKIYHAapOJHHM OpraHu3aluu KaTto ,.Kamapa Ha
npenogasarenute ot Bucuiero obOpazopanue (KIIBO), Coduss u MaxkenoHcka
MapkeTrHTroBa acormaius B Ckomme, PermyOnmmka MakenoHus, KakTo W WieH Ha
penKoyiernuTe Ha OBJITapCKOTO HaydHO crucaHue ,lIpennpuemadecTtBo™ U Ha
MexayHapoaHara koHdepenuust TMS ALGARVE 2014 — Management Studies.

3a moBWINIABaHE Ha CBOSTA KBAIU(UKAIUS UM 3a pa3lIUpsiBaHE U
3a1pI004YaBaHe Ha U3CcJeAoBaTeNickaTa Cu AeHHOCT T1. ac. A-p JunsHa SxneBa e

MPOBEJIA CIIEHUATM3ALMKA U 00yYEHUs B CTpaHaTa U 4y>KOHUHA.

II. XapakTepucruka Ha HayYHaTa W HAYYHO-NIPUJIOKHATA
NPOAYKIHS HA KAHAUAATA

3a yyacThe B OOsIBEHUS KOHKYpPC 3a 3a€MaH€ Ha aKaJeMUYHa JJIbKHOCT
LJIOIEHT® 1o mnpodecuonanHo HampaiaeHue 3.8. Mkonomuka (MapkeTUHT
(Ctpaternuecku MapKeTUHI M yImpaBlieHue)), . ac. A-p HwnsHa SxeBa e
npencraBmwia 06mo 20 mybnukaruu ¢ 061 ooem 827 ctpanuiiy, oT kouto 12 ca
CaMOCTOSITENTHH, a 8 ca HaNHMCaHU B CHABTOPCTBO. B TIX ce BKIIOYBAT TPH
MOHOrpa(uu, J1B€ OT KOUTO Ca CaMOCTOSITEIHM M €JHaTa B ChaBTOPCTBO; 4
CTaTuH, OT KOUTO TPH B CHABTOPCTBO, MYyOJMKYBaHM B HAyYHU U3JIaHUS,
pedepupanu W HMHICKCHpAaHH B CBETOBHOM3BeCcTHU Oa3u ganHu (B Web of
Science); 12 cratuu U OOKJIaaM, MyONMKyBaHH B HepedepHUpaHH CIUCAHUS C
HAy4YHO peIeH3UpaHe WK MyOJMKyBaHU B peJaKTUPAHU KOJICKTHBHU TOMOBE, OT
KOUTO 8 ca CaMOCTOSITENTHU M €IMH y4eOHUK. YeTupuHaeceT OT MpeICTaBeHUTE
MyOIMKAIMK ca HAITMCaHW Ha aHTJIMHCKU €3WK, a TIET ca Ha OBJTapCKu €3UK.

Benukn myOnukanum MoraT Ja ce pasriekaaT KaTo OTroBapsid Ha

TemMaTa Ha KOHKypca. [Ipmemam ydacTheTro B KOJEKTHUBHUTE MyOJIMKAIUU 3a



paBHocTOItHO. Cuntam, ue uiaHa SlHeBa e mpeacTaBuia JOCTaThYHA MO 00eM
Hay4YHa MNPOAYKIMS, KOATO HAAXBBpJIS NOBEYE OT 2 NIbTH MHUHUMAIHUTE
HAllMOHAJIHA U3MCKBAHUs, KAaKTO U JOIIBIIHUTEIIHUTE U3UCKBAHUS 34 3a€MaHe Ha
aKaJeMHYHA JUTBKHOCT ,,to1eHT " Ha FO3VY.

OcHOBHHAT MOHOrpaduyeH TpyA, KONUTO KaHAMIATBT IPEJCTaBs, €
,,CTpaTerm4ecku peleHuss B YIPABICHUETO HAa MapKETHHIOBaTa JIEWHOCT Ha
npeanpuaruero”, mzganeH npe3 2021 r. or YU ,H. Puncku®. OOembT Ha
OCHOBHHUSI TEKCT € 232 c., HE MOBTaps MNyOJMKalMM 3a MpUA0OMBaHE Ha
oOpa3oBaTenHaTa M HayyHa CTeNeH ,,JOKTOP® U peleH3upaHa OT JBE
XaOWJIMTUpaHU JMua. B cTpykTypHO OTHOILIEHHE MyOJUKALMITa C€ ChCTOU OT
BBBEJICHNE, TPU TJIABM M 3aKJIIOYEHHE. B mppBa IIaBa aBTOPBT H3SICHABA
TEOPETUYHUTE BBIIPOCH, CBBP3aHU CbC CTPATETMUYECKOTO VYIPABJICHHE Ha
MAapKETHUHIa, BKJIIOYUTEIHO MAapKETUHIOBAaTa CTPAaTerusi KaTo OCHOBEH
MHCTPYMEHT Ha CTPAaTErMYeCKOTO MApKETMHIOBO YIPABJIECHHWE M Bpb3KaTa Ha
MapKETHUHITOBUTE CTPATErMH ChC CTPATETMYECKUTE MAPKETHHIOBU PEUICHUS.
BbB BTOpa 1yIaBa ca M3BEIEHHM OCOOCHOCTHUTE Ha CTPATErMYECKUTE
MapKETUHIOBU pelleHus. [nmaBa Tpera ,,AHanu3 M OLEHKAa HAa poJisIiTa Ha
CTPATETMYECKUTE PELICHUS B MAPKETHMHIOBAaTa JEWHOCT HAa MPEIIPUATUETO
IpeCTaBiIsiBAa OCOOEH MHTEpeC 3a aKaJeMUYHHUTE cpeid U Ou3Heca Mopau
3a1bJ00YEHUS] EMIIMPUYEH aHAJIW3 Ha POJIsiTA Ha CTPATETMYECKUTE PELICHUS B
MapKeTHUHroBaTa ACHHOCT Ha npeanpustueTo. OcoOEHO LIEHHU ca OYepTaHUTE
OCHOBHH IPOOJIEMHU U HAMPABEHUTE U3BOJIM 33 3HAUEHUETO Ha CTPATETUUYECKUTE
MapKETUHIOBHU pelIeHUs 3a GUpMeHHs pacTex u npocneputeT. [IpencrtaBeHusr
XaOWJIMTALIMOHEH TPyl € CaMOCTOATEIHO aBTOPOBO M3CJE/BaHE U OTroBaps Ha
BCUYKM YCJIOBHS 32 MOHOrpaguyeH Tpyd ChIVIACHO JAOMBIHUTEIHUTE
pasnopenou Ha 3PACPB.

B nombiHeHne KbM OCHOBHHUS XaOWJIUTAIIMOHEH TPy, IJ1. ac. A-p JumnsHa
SIHeBa e mpeacTaBWIIa 3a LEIWTE HA KOHKYpCa W KHUTa Ha Tema ,,Ce30HHOCT U

Ce30HHAa 3aeTOCT B XOTEJIMEPCTBOTO®, MyOJMKyBaHa Ha 0a3za 3alluTeH



aucepTalroHeH Tpyna 3a npuckxaane Ha OHC , Jlokrop®. Kanaumpatkara e
MpEeACTaBMIa M TJIaBa OT KOJEKTHBHA MoHorpadus ,Pomsra nHa ,.cemd
MapKeTUHT* KOHUENIMATAa 3a YCIellHa MpeArnpueMadecka Kapuepa Ha
MiIaexuTe, myOonuKyBaHa Ha aHrimicku e3uk mpe3 2017 r. B pabortara e
HaIpaBeHO MMPOKOOOXBATHO M3CIIE/IBAHE 1O TEMaTa, KaTo ca CUCTEeMATU3UPAHU
OCHOBHHUTE TEOPETUYHH BBIIPOCH M € MPEIOKEH aIrOpUThbM Ha Mpolieca Ha
dbopMupaHe Ha CTPATETHS 32 KOHKYPEHTOCIIOCOOHOCT Ha CITY>KUTEJIS.

HunsHa SlueBa e pazpabotuiia u MyOJIMKyBajga CrelUalu3upal y4eOHUK.
Toll € caMOCTOATENIEH U CHOTBETCTBA HA TEMATHKA HA KOHKYPCa, KAKTO U € BbB
BPBb3Ka € 4aCT OT NPCABUACHUTC 110 KOHKYpCa NUCHUILIINHU.

[lo-ronsiMma dYacT OT MpeACTaBEHUTE IMyOJMKAIUU, BKIIOUUTEIHO U
XaOWJIMTalMOHHUSL TPYJ ca B cdepara Ha CTPATETUUYECKUS MApPKETHUHI H
ynpasienue. Cpen TSX ce OTKpOsBaT ClEIHUTE 3arjiaBus: ,, [heoretical and
methodological aspects of the analysis and evaluation of the marketing activity
of the enterprise in the process of strategic marketing decision-making®,
,Importance of the marketing environment analysis in the process of strategic
marketing decision-making®, ,,Strategic marketing planning in the present-day
organization®. J[pyro TemMaTU4HO HaAIpaBJICHHE, KOETO € 3aCTHIICHO B HAay4yHATa
pabota Ha KaHauaaTa, € ceiad MapKeTHHra, JUYHOCTHUS U KOPIOPATUBHUS
UMUK — TOBA € TEMAaTa KaKTO Ha TIjilaBaTa OT KOJICKTHUBHATA MOHOI‘pa(l)I/ISI, TakKa
N Ha HEMaJIKa 4aCT OT OCTAaHAJINTC HY6HI/IK3HI/IH. Te3u TPpHU TCMHU CCTCCTBCHO CC
JOM'BJIBAT U pa3lIdpsiBaT 00XBaTa Ha HayyHaTa padoTa Ha KaHAuAaTa.

KbM TpeToTo HampaBieHHe MOXKeE J1a Obje MocoueHa KOMYHHUKAIIMOHHATA
nerHocT. TeMara ce pa3riiekaa B TpU OTACIIHU MyOJIUKaIIH.

[IpencraBeHuTe 3a ydacTue B KOHKypca MyOJuKalMu OT IJ. ac. J-p
Junsina fIHeBa ce XapakTEepU3HUpaT C SICEH Hay4Y€H CTUJ, KOPEKTHO MMO30BaBaHE,
IIPELU3HO CTPYKTYpUPAHE M OTIWYHU YMEHHUS 3a MPOBEXKIAHE HA €MIUPUYHU

W3CJIeABaHMA.



Cnopen mnpeacTaBeHUTE CHPAaBKA KbM MaTepUaIUTE MO KOHKypca 3a
,JOIIEHT ce yCTaHOBsBa, 4e TpyAoBeTe Ha JlunsHa SlHeBa ca MO3HATH Ha
Hay4HaTa oOnrHocT. OT 00110 39 nutupanus, 13 nuTupaHus ca Ha MyOIUKaIun
B pedepupaHr U WHIACKCHUPAHW CBETOBHU 0a3u JaHHU C HaydyHa WHGOpMAIIHI
(Web of Science, Scopus), 5 nutupanust B MOHOTpaduu U KOJIEKTUBHH TOMOBE C
HAay4YHO perieH3upaHe u 21 1muTupaHus B HepedepupaHu CIHUCAHUSA C HAYIHO
pelLieH3upaHe.

Hayuynata u HaydHO-IpWIOXKHATa JACHHOCT HAa KaHJWJaTa BKJIIOYBA U
y4acTue B 5 MEKIAYHApOJAHM H 2 HAIMOHAIHM HAYYHO-U3CIIEIOBATEIICKU
npoekta. M3BbH copaBkaTa 3a MUHUMAQIHM HAlMOHAJTHU HW3UCKBAHUSA
KaHJUJIaThT y4acTBa U B 14 BBTPEIIHO-YHUBEPCUTETCKHU IIPOCKTA.

JloceralmHUsAT TpPENnoAaBaTelICKu OMUT Ha KaHAWAaTa HaIIbJIHO
ChOTBETCTBA Ha Ipoduiia Ha 0OSBEHUS KOHKYPC — CpeJl BOJICHUTE OT TJI. ac. JI-P
Hunana fueBa ca ,,CTpareruyeckd MapKETHHI, ,,YIIpaBJI€HUE HAa MAapKETUHIA“,
»Cend mapkerunr, ,TexHuku 3a mnOpomaxOu U  jAoroapsHe®, ,.bpann
MEHUDKMBHT W Jip. Boauna € M JIeKUMM Ha 4YYXISCTPAaHHU CTYASHTH TI0
mucuumuinanTe  ,,Ctpaterudecku  mapketunr u  ,,Cend  MapKeTHUHT.
OcphlecTBIIIa € W TIperojaBaTeicka MOOMIIHOCT 1o mporpama Epassm+ ¢
W3HECEHU 8 JIGKIIMOHHU Yaca 1Mo MpoOJIeMHUTE Ha CTPATeTHMYeCKUs MapKETHHT,
VOPaBJICHUETO Ha MapkeTuHra W ceiad mapketnHra BbB Wyzsza Szkola

Ekonomiczno-Humanistyczna, rp. buencko-bsna, [omma.

III. OcHOBHM NPUHOCH B HAY4YHATa, HAYYHO-NPUJIOKHATA H
NpenogaBaTescKa JeHHOCT HA KaHAUuAaTa

B mpencraBenata HayyHa NpPOAYKLIMS Ha KaHAMAATa 3a 3aeMaHE Ha
aKaJeMUYHaTa JJIbKHOCT ,,JOLIEHT  C€ ChABPIKAT PEIULIA PEYITATH C XapaKTeP
Ha TPUHOCH, KOUTO oOorarsBarT TeOpUsT U TMpakTHKa B o0jacTra Ha
CTpaTernyeckus MapKeTUHT M ymnpasieHueto. [Ipuemam dopmynupaHure oT

ABTOpa HAYYHO-TCOPCTUYHHU U MPAKTUKO-TIPUIOKHU IIPUHOCH, KATO CUHUTAM, Y€



T€ HAMBJIHO OTpa3sBaT ChINMHATA HA HaydYHaTta NpoAyKmus. OCHOBHUTE
MPUHOCHU MOMEHTH MoraT Jia ObJaT 0000IIeHN KaKTO ClIeBa:

1. WM3sicHeHW ca OCHOBHUTE TEOPETHKO-METOJIUYCCKA M IPAKTHKO-
MIPWJIOKHU BBIIPOCH HA CTPATETUYECKOTO MAPKETHHTOBO yrpaBiieHue. V3BeaeHu
ca nmpoOieMHUTEe o0O0JacTh M ca HampaBeHHM OO0OOIIeHH M3BOJIU 32
HEO0OXOIMMOCTTa OT MPHJIAraHEeTO Ha MHCTPYMEHTapHyMa Ha CTPATETHYCCKOTO
MapKEeTHHTOBO YIIPaBJICHHE BBHB (PUPMEHOTO ympamieHue. Pa3paborenu ca
AJTOPUTMHM Ha MPOICCUTE HA CTPATEIHUYECKO MAapPKETUHIOBO TUTAHMPAHE, aHAJU3
Ha (QuUpMEHHWs TOTCHIMAJI, CETMEHTHpaHe Ha Ia3apa, KOHTPOI Ha
MapKeTHHroBata jerHocr. [1, 5, 11, 12, 14, 15]

2. Pa3paboTeH e anropuThbM Ha IIporieca Ha M3rpak/iaHe Ha MapKETHHTOBa
CTpaTerus, KaTo ca UACHTU(GUIIUPAHU CTICIU(PUKATE HA BCEKH €UH OT CTAIHTe
My. HampaBena e cucremaTusamuss Ha OCHOBHHUTE THIIOBE MAapKETHHIOBU
CTpaTeTUHd KaTO ca OMNPEACICHH TEeXHUTE CHEMUPUKN H TPUIOKEHUE B
npaktukaTa. OO0CHOBaHA € POJIATa HA MAPKETHHTOBATA CTPATETHS KAaTO KIIOYOB
KOMITOHCHT Ha CTPaTErMueCKOTO MapKETHHIOBO yrpasieHue. [1, 4, 12, 13, 15]

3. Unentudunmpann ca KIFOYOBUTE XapaKTCPUCTUKH M HAMPABIICHUS HA
mporieca Ha B3eMaHe Ha CTpaTEeruYeCKH MapKETUHTOBH pelieHus. PaspaboreHa e
,ITIpaMHJia Ha MapKETHHTOBUTE PEIICHUS , IPEICTABSAIIA TEXHUTE 0COOCHOCTH
B 3aBHUCHMOCT OT MepapXW4HaTa UM MOAUYMHEHOCT. [IpeaioxkeH e anropuThbM Ha
Ipoleca Ha B3eMaHE Ha CTPaTernyecKH MapKeTHHroBure pemrenus. [1, 4, 5, 9,
10, 14, 15]

4. O0orareHa e TeopusiTa B 00acTTa Ha U300pa HA METOJUYECKHU arapar
3a aHaJM3 M OIlCHKA Ha MapKETHUHIOBaTa JACHHOCT HA OpraHM3alusaTa B Ipoieca
Ha B3EMaHE Ha CTpPATETMUCCKH MAapKCTHMHTOBH perreHus. [IpoydeHu ca um ca
YCTAaHOBEHU TMPUIIOKUMHUTE KOHIICTIIIMKM, MOAeNu W MmeTonau. l[Ipemioxkena e
CHUCTEMaTH3aIMs Ha OCHOBHUTE IMOKA3aTEeIH, KOUTO UMAT MPSKO BIUSHUE BBPXY

noao0psiBaHeTo Ha mporieca. [1, 5, 9, 14]



5. AHanu3upaHa W OLEHEHa € POJsITa Ha CTPATETHYECKUTE PELICHUS B
MapKeTHUHTOBaTa JEHHOCT Ha MpennpusaTueTro. UneHTuduimpanu ca OCHOBHUTE
NpoOJIEeMHU HaIpaBJICHUS M ca TPEAJIOKEHHW HACOKH 3a MOoM00psBaHETO Ha
nporeca. [1, 5, 13, 14]

6. Paskputm ca ocobeHOCTHTE W pOsITa Ha celnd MapKEeTHUHTA.
YCcTaHOBEHM Ca OCHOBHHTE HANpaBICHHS Ha KOHIICMIIMATA, KIFOYOBO MSICTO B
KOSITO 3a€Ma M3TPAKIAHETO Ha TUYHOCTEH UMHIK. Pa3paboTeH e anropuThm Ha
nporieca Ha QopMHpaHe Ha CTpaTerus 3a KOHKYpPEHTOCIIOCOOHOCT Ha
cinyxurenute. Mnentudunupanu ca 0coOEHOCTUTE Ha UMHUDKA M 3HAYCHHUETO
My 3a JIMYHOCTHOTO Pa3BUTHE U 3a CTPATErHYECKOTO (UPMEHO YIpaBIICHHUE.
Paskputu ca cnenudukuTe Ha JIMIHOCTHUS UMUK, HanmpaBeHn ca mpemopbKu
3a B3€MaHETO Ha CTPATETWYECKHM PEIIeHUS OTHOCHO (OPMHpPAHETO,
HOTBP)KAHETO M YIIPaBICHUETO Ha UMUKa. [2, 17]

7. Jlopa3BUTH Ca OCHOBHHUTE TEOPETUKO-METOINOJOTUYHHU MOCTAHOBKU Ha
KOPIOPATUBHUSI UMUK U € JIOKa3aHa pOJsiTa My KaTO Ba)KEH CTPATETUYECKU
MapKEeTUHTOB MHCTPYMeHT. HampaBeHu ca 00001IeH! M3BOIM U MPETOPHKU 32
HErOBOTO W3rpakJaHe u ympaBieHue. V3cienBaHo e BIMSAHHMETO Ha
KOPIIOPATUBHUS UMUK BBPXY KOHKYPEHTOCITIOCOOHOCTTA HA MPEANPUATHETO H
BpB3KaTa My ¢ (UPMEHOTO pa3BHTHE W TpocmepuTeT. VmeHTudUIMpanu ca
METOJIMTE 3a M3CJEIBaHE Ha 3aBUCUMOCTTAa MEXIy JIBeTE€ SBICHHUS H ca
NPEUIOKCHN KOHKPETHH M3MepHuTenu. Paskpura € B3anMHaTa OOBBP3aHOCT Ha
KOPIIOPATHUBHHS UMUK C KOPIOpaTHBHATA COIMAIHAa OTroBopHOCT. [6, 8, 16,
17, 20]

8. M3cnenBanu ca 0coOCHOCTHTE Ha KOMYHHMKAI[MOHHATa JEHHOCT Ha
npeanpustuero. Uaeatudumnmpanu ca KIOYOBUTE WHCTPYMEHTH 3a OIEHKa U
OCHOBHUTE TNpoOJieMH Ha KOMYHUKallMOHHaTa JedHocT. Ilpennoxkenu ca
IPETOpHKU 3a MoA00psABaHeTo H. J[okazaHa e HEOOXOAMMOCTTA OT MIO3HABAHETO
Ha Crenu(UKUTEe TO0 U3TPXKIAAHETO W YMPABICHHETO HAa KOMYHHKAIlMOHHATA

dbupMeHa TMONWTHKAa KaTO TPEANocTaBka 3a jgobpara oOpraHu3anus W



MMOCTUTAHETO HAa BUCOKA €(EKTUBHOCT B CTPATETUYECKOTO YIpaBIEHHWE Ha
MapKETUHTOBaTa ACHHOCT Ha KOMIaHusTa. Pa3kpuTo € ecTecTBOTO Ha Bpb3KaTa
Ha KOMYHUKAIHATA ¢ OpaH/Ia U JUTUTATHUS MapKeTHHT. [7, 18, 19]

CuuraM, 4ye NMPUHOCUTE HA Ti. ac. I-p JwnsiHa SIlHeBa ca HEHHO JTMYHO
JOCTIDKCHHE, MMAaT TEOPEeTUYHA W TMPAKTHYECKAa 3HAYMMOCT M Ca IyOJMYHO
JOCTOSTHUE TIOCPEJACTBOM IyOJMKAIIUUTE B aBTOPUTETHU HW3JIaHUS y HAC U B
yy)kOrHa. 3am0o3HABAaHETO C TPYJOBETE Ha KaHAWJATa pa3KpuBa, 4e HsAMaA
MOBTOPEHUSI B TEKCTOBeTe. Te ca OpUrMHAJIHM U3CJIECIBaHUS Ha aBTOpa,
YCIICIIHO ChYETaBAIld TEOPETUUYHUTE U MNPWIOKHUTE acleKkTu. TsaxHaTa
3HQYMMOCT C€ IBJKM HAa W3YYaBaHETO U IOCTABSHETO HAa NPEACH IJIaH Ha

pcainu HpO6JIeMI/I CbC CHIICCTBCHO 3HAUYCHHC.

I11. Kputuynm Ges1e:kKH U NpenopbKu

B nyOGnukanuuTe Ha KaHIWaTa 3a 3a€MaHEe Ha aKaJeMHU4YHATa JIBXKHOCT
,JOIICHT HE ce 3a0eNs3BaT CBHIICCTBEHU MPOMYCKU U CJIabOCTHU, KOUTO [a
MOCTABAT I0JT BBIPOC KAyeCTBOTO Ha IMpEJCTaBEeHAaTa Hay4yHa IPOAYKIIMS.
[To3BossiBaM CH MO-CKOPO KaTo Mpernopbka 3a Objaemara pabora Ha KaHIu1aTKa
3a 3a€MaHe Ha aKaJeMU4Ha JTHXKHOCT ,,JOIIEHT J1a MpeJyIoka — B ObJICIIUTE CU
U3CJICIBAaHUS Jla pas3lIMpH 00XBaTa Ha KOJIMYECTBCHHTE METOIHM, KOUTO TIPH
HaJIMYUETO Ha Ppa3IM4YHU TAKETH OT MPOTPaMHHM TPOAYKTH IIe 00Ooratsr

AHAJIUTHYHUTC pC3yJITaTH.

V. 3akaouenune

B 3akmrouenue TpssOBa ma ce mocoum, 4e ria. ac. A-p Junsna EmueBa
SAneBa e pabotuia crapareiHo u 100pockBecTHO. [IpencraBeHnuTe oT KaHaUIaTa
MaTepuaiy OTroBapsT Ha KPUTEPUUTE U U3UCKBAHUSITA HA 3aKOHA 32 Pa3BUTHETO
Ha akaJeMU4HHs cheTaB B PenmyOnuka boarapus, [IpaBunauka 3a npuiarane Ha
3akoHa 3a pa3BUTHETO Ha aKaJeMU4HHUS cbcTaB B PemyOnuka bbarapus u

BorpemnuTe mpaBuia 3a pa3Butue Ha akageMuyHusi cbertaB B FO3Y "Heodut



Puiickn", mopajiy KoeTo npenopbuBaM Ha YBa)KaeMOTO HAy4YHO JKypH Ja TJlacyBa
3a MpUCHXKAAaHEe Ha T ac. A-p Hunsna EmueBa flHeBa Ha akajzeMu4yHaTa
JUTBKHOCT ,,JIOIIEHT 10 mnpodecHoHaIHO HampasieHue 3.8. HMkoHomuka

(Mapxketunr (CTpaTernueckd MapKETUHT U YIIPABJICHUE)).

Hata: 16.09.2021 . UJieH Ha HAYYHOTO KYPHUTO:
/mont. 1-p Bsipa Kroposa/
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I. Summary biographical data about the candidate

The candidate in the competition - Chief Assist. Prof. Dr. Dilyana
Emcheva Yaneva, is a lecturer at SWU "Neofit Rilski". She graduated "Dr. Ivan
Panov" High School, Berkovitsa, with a profile in English and French language.
In 2002 she received a bachelor's degree in "Tourism", followed by the
acquisition of a master's degree in "Finance" at SWU "Neofit Rilski". Since
2013 she holds an educational and scientific degree "Doctor" in the scientific
specialty "Economics and Management".

The teaching activity of Chief Assist. Prof. Dr. Dilyana Yaneva began in
2007 as a part-time lecturer at SWU "N. Rilski”. From 2007 to 2015 she was an
assistant professor; from 2015 after successfully winning a competition she held

the academic position of a chief assistant professor. Her teaching activities
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include conducting lecture courses in "Strategic marketing”, "Marketing
management" and other disciplines.

Chief Assist. Prof. Dr. Dilyana Yaneva has participated in 5 international, 2
national and 14 university research projects. She is a member of national and
international organizations such as the Chamber of Teachers of Higher
Education (CTHE), Sofia and the Macedonian Marketing Association, Skopje,
Republic of Macedonia, as well as a member of the editorial boards of the
Bulgarian scientific journal “Entrepreneurship” and the International conference
TMS ALGARVE 2014 - Management Studies.

In order to increase her qualification and to expand and deepen her research
activity, Chief Assist. Prof. Dr. Dilyana Yaneva has conducted specializations

and trainings in the country and abroad.

I1. Characteristics of the scientific and scientific-applied production
of the candidate

For participation in the announced competition for the academic position
"Associate Professor” in the professional field 3.8. Economics (Marketing
(Strategic marketing and management)), Chief Assist. Prof. Dr. Dilyana Yaneva
has presented 20 publications with a total volume of 827 pages - 12 of them are
independent and 8 are co-authored. They include three monographs, two of
which are independent and one is co-authored; 4 articles, three of which are co-
authored, published in journals that are referenced and indexed in scientific
databases (in the Web of Science); 12 articles and reports published in non-
referenced journals with scientific review or published in edited collective
volumes, of which 8 are independent and one textbook. Fourteen of the
presented publications are written in English and five are in Bulgarian.

All publications can be considered as corresponding to the topic of the
competition. | accept participation in collective publications as equal. | believe

that Dilyana Yaneva has presented a sufficient volume of scientific output,
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which exceeds more than 2 times the minimum national requirements, as well as
the additional requirements for holding the academic position of "Associate
Professor” at SWU.

The main monographic work presented by the candidate is "Strategic
decisions in the marketing management of the enterprise”, published in 2021 by
“N. Rilski” Publishing House. The volume of the main text is 232 pages. It does
not repeat publications for obtaining the educational and scientific degree
"Doctor" and is reviewed by two habilitated persons. Structurally, the
publication consists of an introduction, three chapters and a conclusion. In the
first chapter the author clarifies the theoretical issues related to the strategic
marketing management, including marketing strategy as a key tool of the
strategic marketing management and the relationship of marketing strategies
with strategic marketing decisions. The second chapter presents the features of
strategic marketing decisions. Chapter three "Analysis and evaluation of the
strategic decisions role in the marketing activities of the enterprise” is of
particular interest to the academic and business community due to the in-depth
empirical analysis of the role of strategic decisions in the marketing activities of
the enterprise. Especially valuable are the outlined main problems and the
conclusions made about the importance of strategic marketing decisions for the
company's growth and prosperity. The presented habilitation work is an
independent author's research and meets all the conditions for a monographic
work according to the additional regulations of the the Law for the development
of the academic staff in the Republic of Bulgaria.

For the purposes of the competition in addition to the main habilitation
thesis, Chief Assist. Prof. Dr. Dilyana Yaneva also presented a book on
"Seasonality and seasonal employment in the hotel industry", published on the
basis of a defended dissertation for the award of an educational and scientific
degree "Doctor". The candidate also presented a chapter from a collective

monograph "The role of the “Self-marketing” conception for the successful
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entrepreneurial career of young", published in English in 2017. The paper
conducted a comprehensive study on the topic. The main theoretical issues are
systematized and an algorithm of the process of forming a strategy for employee
competitiveness is proposed.

Dilyana Yaneva has developed and published a specialized book. It is
independent and corresponds to the theme of the competition, as well as in
connection with some of the disciplines provided in the competition.

Most of the presented publications, including the habilitation work, are in
the field of strategic marketing and management. Among them are the following
titles: ,,Theoretical and methodological aspects of the analysis and evaluation of
the marketing activity of the enterprise in the process of strategic marketing
decision-making®, ,,Importance of the marketing environment analysis in the
process of strategic marketing decision-making®, ,,Strategic marketing planning
in the present-day organization“. Another thematic area, which is represented in
the scientific work of the candidate, is self-marketing, personal and corporate
image - this is the topic of both the chapter of the collective monograph and a
large number of other publications. These three topics naturally complement and
expand the scope of the candidate's scientific work.

The communication activity can be indicated to the third direction. The
topic is discussed in three separate publications.

The publications submitted for participation in the competition by Chief
Assist. Prof. Dr. Dilyana Yaneva are characterized by a clear scientific style,
correct reference, precise structuring and excellent skills for conducting
empirical research.

According to the references to the materials of the competition for
"Associate Professor" it is established that the works of Dilyana Yaneva are
known to the scientific community. From a total of 39 citations, 13 citations are
in publications in referenced and indexed global databases of scientific

information (Web of Science, Scopus), 5 citations in monographs and collective
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volumes with scientific review and 21 citations in non-refereed journals with
scientific review.

The scientific and scientific-applied activity of the candidate includes
participation in 5 international and 2 national research projects. Apart from the
reference for minimum national requirements, the candidate also participates in
14 university projects.

The previous teaching experience of the candidate fully corresponds to the
profile of the announced competition. Chief Assist. Prof. Dr. Dilyana Yaneva
has taught ,,Strategic marketing*, ,,Marketing management®, ,,Self-marketing®,
,,oales and negotiation techniques®, ,,Brand management* and other disciplines.
She has also lectured to foreign students ,.Strategic marketing™ and ,,Self-
marketing®. She also carried out teaching mobility under the Erasmus + program
teaching 8 lecture hours on the problems of strategic marketing, marketing
management and self-marketing at Wyzsza Szkola Ekonomiczno-

Humanistyczna, Bielsko-Biata, Poland.

III. Main contributions to the scientific, scientific-applied and
teaching activity of the candidate

The presented scientific production of the candidate for the academic
position of " Associate Professor " contains a number of results with the nature
of contributions that enrich theory and practice in the field of strategic marketing
and management. | accept the scientific-theoretical and practical-applied
contributions formulated by the author, believing that they fully reflect the
essence of scientific production. The main contribution points can be
summarized as follows:

1. The main theoretical-methodical and practical-applied issues of
strategic marketing management are clarified. The problem areas are identified.
Summarized conclusions are made about the need of application of the strategic

marketing management tools in the corporate management. Algorithms of the
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processes of strategic marketing planning, company potential analysis, market
segmentation, control of the marketing activity are developed. [1, 5, 11, 12, 14,
15]

2. An algorithm for the process of marketing strategy development is
proposed. The specifics of each of its stages are identified. A systematization of
the main types of marketing strategies is made. Their specifics and application
In practice are determined. The role of the marketing strategy as a key
component of the strategic marketing management is substantiated. [1, 4, 12,
13, 15]

3. The key characteristics and directions of the process of strategic
marketing decision-making are identified. A "Pyramid of marketing solutions" is
developed. It presents their features depending on their hierarchical
subordination. An algorithm of the strategic marketing decision-making process
Is proposed. [1,4,5,9, 10, 14, 15]

4. The theory for selection of methodical apparatus for marketing activity
analysis and evaluation in the process of strategic marketing decision-making is
enriched. Applicable concepts, models and methods have been studied and
established. A systematization of the main indicators with a direct impact on the
improvement of the process is proposed. [1, 5, 9, 14]

5. The role of strategic decisions in the enterprise marketing activity is
analyzed and evaluated. The main problem areas are identified. Guidelines for
Improving the process are proposed. [1, 5, 13, 14]

6. The peculiarities and role of self-marketing are revealed. The main
directions of the concept have been identified, a key place in which is the
building of a personal image. An algorithm for the process of employee
competitiveness strategy development has been developed. The peculiarities of
the image and its importance for personal development and strategic company

management are identified. The specifics of the personal image are revealed.
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Recommendations for strategic decision-making are made - about the formation,
maintenance and management of the image. [2, 17]

7. The main theoretical and methodological formulations of the corporate
Image have been further developed. Its role as an important strategic marketing
tool has been proven. Summarized conclusions and recommendations for its
construction and management have been made. The influence of the corporate
Image on the company competitiveness and its connection with the company
development and prosperity is studied. Methods for studying the relationship
between the two phenomena have been identified and specific measures have
been proposed. The interrelation of the corporate image with the corporate social
responsibility is revealed. [6, 8, 16, 17, 20]

8. The peculiarities of the communication activity of the enterprise are
studied. The key assessment tools and the main problems of the communication
activity have been identified. Recommendations for its improvement are
proposed. The need for knowledge of the specifics of building and managing the
company's communication policy as a prerequisite for good organization and
achieving high efficiency in the strategic management of the company's
marketing activities has been proven. The nature of the connection between
communication with the brand and digital marketing is revealed. [7, 18, 19]

| believe that the contributions of Chief Assist. Prof. Dr. Dilyana Yaneva
are her personal achievement, have theoretical and practical significance and are
publicly available through publications in authoritative publications at home and
abroad. The acquaintance with the works of the candidate reveals that there are
no repetitions in the texts. They are original researches of the author,
successfully combining the theoretical and applied aspects. Their significance is
due to the study and bringing to the fore of real problems of essential

importance.

I11. Critical remarks and recommendations

16



The publications of the candidate for the academic position of "Associate
Professor" do not show significant gaps and weaknesses that would call into
question the quality of the presented scientific output. Rather, as a
recommendation for the future work of the candidate for the academic position
of "Associate Professor", | would like to propose - in her future research to
expand the scope of quantitative methods, which in the presence of different

software packages will enrich the analytical results.

IV. Conclusion

In conclusion, it should be noted that Chief Assist. Prof. Dr. Dilyana
Emcheva Yaneva has worked diligently and in good faith. The materials
submitted by the candidate meet the criteria and requirements of the Law for the
development of the academic staff in the Republic of Bulgaria, the Regulations
for application of the Law for the development of the academic staff in the
Republic of Bulgaria and the Internal rules for development of the academic
staff in SWU "Neofit Rilski". | recommend to the esteemed scientific jury to
vote for the award of Chief Assist. Prof. Dr. Dilyana Emcheva Yaneva to the
academic position of "Associate Professor” in the professional field 3.8.

Economics (Marketing (Strategic marketing and management)).

Date: 16.09.2021 Member of the scientific jury:
/Assoc. Prof. Dr. Vyara Kyurova/
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