IOrO3ANANEH YHUBEPCUTET ,,HEO®UT PUIICKWU" — BJIATOEBIPAL
CTONAHCKU ®AKYINTET — KATEOAPA “MEHUOXMBHT U MAPKETUHI™

CTAHOBUIIE

Ot: mpod. a-p Jlanka I'epacumoBa bopucosa
MexayHapoaHo Buclie ousHec yunnuiie — boreBrpan

Hayuna cnienmansoct: ,,Jikonomuka u ynpasienue (1o otpaciu)”

OTHOCHO: KosHkKypc 3a akaJeMuyHa JUIHKHOCT . JOIEHT* 110

Ipodecnonanuo Hanpasiaenue 3.8. Mkonomuka (MapkeTUHT

(CTDaTel"I/I‘IeCKI/I MAapKCTHUHT U VHDaBHeHI/Ie) H B ChbOTBCTCTBHUC

cwi. 4, ain. 2 or 3PACPB, 06sBen B JIB 0p. 57/09.07.2021 r.

1. Undopmanus 3a KOHKypca

KoHkypchT € o00sBeH 3a HyxAUTe Ha Kareapa ,,MeHUIDKMBHT H
MmapkeTHHr“ Ha FOro3zamanen yumpepcutet (FO3Y) , H. Puicku®, bnaroesrparn,
copriaacHo Pemenne nHa ®C, [Iporokon Ne 21/20.07. 2021 r. YuactBam B chCTaBa
Ha HAYYHOTO JKYpH MO KOHKypca, chriacHo 3amoBen Ne 1637/22.07.2021 r. na
Pexropa na FO3Y ,,H. Puncku®, biaroesrpan.

2. Kpartka nndopmanus 3a KaHAUAaTa B KOHKypca

ITo oOsBeHMsT KOHKYpC 3a ,,JJOIEHT, HampamicHue 3.8. MxoHommuka,
Karenpa ,,MeHUDKMBHT U MAaPKETUHT** € TIPEJICTABIII JOKYMEHTH €JIUH KaHIuaaT
— 1. ac. a1-p Aunsna EmyeBa SIneBa, xoHopyBaH npenoaasaren B O3V or
Hayasioto Ha 2007 roawHa, a OT M. JEKEMBPHU ChIlaTa TOJMHA € HA OCHOBEH
TpynoB nporoBop. IIpeicraBeHara JOKyMEHTalds W Hail-Bede TPYyJOBETE Ha
KaHIWJATKaTa, Pa3BUTHETO ¥ KaTO HaydYeH paOOTHUK W TPETojaBaTell, MH
M03BOJISIBAT (DOPMYITMPAHETO HA MOJIOKUTETHA XapAKTEPUCTHKA U CTAHOBHUIIIE TIO
KaHauaatypara . ToBa ce moukpenss U OOOCHOBaBa C IIOCTAHOBKUTE W
ChOOpaKCHHSTA, IPUBEICHU B CJICABAIINTE PeAoBe. Pa3BuTHETO HA TBOpUYECKATa

Oworpadgusi Ha KaHAWAATKaTa KPACHOPEYMBO TIOKa3Ba KOHIICHTpAIMS Ha



u3clieIoBaTeNckaTa JIEeHHOCT B 100pe CTPYKTYpHPaHO HarpasiieHue B cpepara Ha
WKOHOMHUKATa, MEHHDKMBHTA W  MapKETHHTA, MPEAIPHEMAYeCTBOTO,
JUTUTAIHUAST MAPKETUHT, CTPATETUYECKU MAPKETUHTOBH PEIICHUS U YIIPaBICHUE
BBbB (DUPMEHOTO PA3BUTHE, PA3TIICHK A KOPIOPATUBHUSA UMUK OT PA3JIMUCH bI'bI
U BIWSHHETO MY BBpPXY [JCWHOCTTA Ha MPEANPUITHETO, OpaHIBT U
KOMYHUKallMOHHaTa (QupMeHa noiuThka. B o0o00mieHue, myOnukanuoHHaTa
JEWHOCT € B 00J1aCTTa, 32 KOSITO KaHJIUJATCTBA MO 00sSIBEHUSI KOHKYPC.

3. M3nbiaHeHuWe HA W3NCKBAHUSITA 32 3aeMaHe HA aKaJeMUYHATA

NJIbKHOCT

3amo3HaBaHETO C Hay4yHaTa MPOAYKIMA Ha KaHIWJaTKaTa, KOSTO €
IpeicTaBeHa 10 KOHKypca, BIEYaTisiBa C TMOCTUTHATaTa I€JI€HACOYEHOCT,
AHATUTHYHOCT ¥ KPUTUIHOCT HA TPETHPAHUTE BHIIPOCH, PUOPUTETHO CBHP3aHU
C mocoueHara mno-rope mpoOsemaruka. OOmiata orjeHKa OT MyOJUKAIMUTE U
JIeWHOCTTa Ha JI-p SIHeBa MpeBHIlIaBa U3UCKYEMUSIT MUHUMAJIEH O0all OT Touku. B
KOHKYypCa 3a 3a€MaHe Ha akKaJeMH4YHa IIBXKHOCT ,JoueHT , n-p /. SIHeBa e

npcacraBuia CICAHUTC HY6JIPIK3HPII/12

Ne Bun my6nukarus bpoit | OGem B
CTPaHUITH

1. | Monorpaduu 3 589

2. | YaeOHHIM U yueOHH ITOCcOOus 1 116

4. | Cratun u Jokjaau B pedepupaHud u
WHJICKCUPAHU W3JaHUSI B CBETOBHHU 4 34

0a3u nJaHHU

5. | Cratun u nokimaaun B HepedepupaHu
pedepup 1 -

CIIMCaHMA

Oo61ro: 20 827

4. OueHka HA y4eOHO-TIPENOAABATEJICKATA JeifHOCT HA KaHAU/IATa



B kauecTtBOTO Ha yHHMBepcuTeTcku mnpenonaasaten na-p . fHeBa cbiio
MOKa3Ba MHOTO JI00pO pPa3BUTHE:

e OpueHTanusl KbM aKTyaJdHU U 3HAUMMHU TEMaTUYHU HANpaBJICHUSA Ha
MPENOAAaBaHe;

e Pesynratute OT pa3BUTHETO HAa y4eOHO-TIpEroaBaTecKaTa JIeHHOCT
Ha A-p /1. flneBa noka3BaT MpakTUYECKH HEOOXOAUMOCTTa U €(PEKTUBHOCTTA OT
TACHA Bpb3Ka M 3aBUCUMOCT MEXKAY Hay4dHOM3CIEJOBareicKaTta W
MPEIO/IaBaTENICKa JIEMHOCT, KOETO B HAIIM JHU € C HapacTBaIll0 3HAYCHHE 3a
WHIUBUTyaJIHUS IPUHOC B 00Pa30BaHUETO;

e (Crnenmanu3aiyy B pa3jiMdyHA YHUBEPCUTETH B Uy KOMHA U OOydeHUS
kbM MOH u 03V 1o pasnuyau npoexru;

e UjeHyBa B pa3JIMuHU CHCIOBHU OpraHU3alliy y HAC U B UyKOMHA, YJIeH
€ Ha PEJKOJIETUN Ha YYXKIU U OBJITapCKU HAYYHU U3JJaHUs.

B 103V H. Puncku® n-p . SIneBa npenoiaBa no AMCUUILIMHA, KOUTO Ca
CBbpP3aHM C MpoOiemMaTrukaTa Ha OOSBEHHMS KOHKYpPC 3a 3aE€MaHETO Ha
aKaJieMU4YHaTa JJIbKHOCT ,,JOIEHT ":

1. Crpareruuecku MapKeTHHT;

YnpasieHre Ha MAPKETUHTA;
Cend mMapkeTuHr;

Cen¢ KoHLENIMTA B YIIPABICHUETO HA YOBEIIKUTE PECYPCH;

2
3
4
5. TexHUKH 3a MPOAAKOU U TOTOBAPSHE;
6. Bbpanm MEHWIKMBHT;
7. OcHoBwu Ha yrnpaBnenueto II;
8. VYmpamienue Ha Maykusi Ou3Hec B mybanyHaTa cdepa.

OT u30poeHuTe NMo-rope AUCHUIIIIMHY € BUIHO, Y€ TS UMa JIBJITOTOIUIICH
MPEMNOIaBaTeNICKH OMHUT TI0 TPOOJIEMHTE Ha CTpPATETHYECKHs MAapKETHHT,

VIOPABJICHCKUTE TMPOLIECH, YOBEUIKUTE PECYpPCH, TEXHMKHM Ha MPOJAXKOH U

A0roBapsHce. Y4acTBa B MHOXKECTBO ITPOCKTH.



OO61iara My olleHKa 3a Ipeno/iaBarenckara qeiHoct Ha aA-p J. Sluesa e, ue
T oTroBaps Ha kpurepuute Ha FO3VY 3a 3aemaHe Ha akajgeMU4HATa JTBKHOCT
,,JJOIIEHT"".

5. Kpatka  xapakTepucTMKa  HA  MNpeACTABEHHWTE  HAYYHHU

TPYAOBe/Iy0TUKALMN

e [IpencraBenuTte myoJUKaIMU HE c€ yOJIUpaAT MOMEKY CH, CIICIIHAIIHO
BHUMAaHHE B MOHOTpa(QUYHMS TPy, B TPHU TJIaBH, € OTACICHO Ha BBIIPOCUTE 3a
HEOOXOJMMOCTTa OT MPEX0] OT TPAAUIIMOHHO KbM CTPAaTErMUECKO MHCICHE B
yIpaBJICHUETO Ha (pUpMeHaTa MapKeTUHTOBa AeiiHocT. HampaBenu ca u3Boau u
NPENopbKA OTHOCHO KIIOYOBAaTa pOJii HA CTPATETMYECKUTE MAapKETUHTOBH
pelieHus] 3a YCHENIHOTO YNpaBJIEHWE Ha MApKETHHroBaTta JEHHOCT Ha
OpEeINpUsITUETO, HEroBaTa KOHKYPEHTOCIIOCOOHOCT, pacTeX U pa3BUTHE.
AKIIEHTHpa c€ BbpPXY HEOOXOJMMOCTTa OT MPEAU3BUKBAHE HA TPAJUIMOHHOTO
MUCJIEHE, 32 JIa CE MIPEOPUEHTUPAT U npeopmyupaT GupMeHUTe CTpaTerui KbM
THPCEHETO HA HAJICKHU PELICHUS 32 CTPATErMYE€CKO MAPKETUHTOBO YIIPABJICHHUE;

e 3a ynecHenue Ha ctyneHrure, Jl. SIHeBa pa3paboTBa ydeOHHK
,CTpaTernuyecku  MapKeTHHT. Y4eOHUKBT  pasriaexnaa  TEOPETHUKO-
METOJOJIOTUYHUTE ACTIEKTU HA CTPATETUUYECKUSI MapKeTUHT. 3s5icHEeHa € HeroBara
CBIIHOCT, KaTo AaBTOPBHT S NpeuynBa Mpe3 MNpuU3Mara Ha TPUTE OCHOBHU
HaIlpaBJICHUS] HA MAPKETUHTOBUTE AKTUBHOCTH — AHAJUTUYHA, ONEpaTUBHA U
KOHTpOJIHA JeHHOCT. 3a MO-TpailHO yCBOsSIBAaHE HAa MPUJIOOMTUTE 3HAHUSI OT
CTYACHTHUTE, KbM BCSIKa IJlaBa OT yueOHHKa € pa3pabOTeH TECT 3a CaMOIPOBEPKa.

e ABTOPBT pasriexia Temara 3a ,,ced) MapKEeTUHT KOHIEMIUATa 3a
yCIHEIIHa NpeanprueMadyecka Kapuepa Ha MIIaJIeKUTE U peaii3aliis Ha na3zapa Ha
Tpyna. IlpennoxkeHn e aBTOpPOB aNrOpuThbMbBT Ha Mpolleca Ha (popmupaHe Ha
CTpaTerus 3a KOHKYPEHTOCIIOCOOHOCT Ha CIYKUTEJI;

e l3cnenBa ce B3aMMOBpPbB3KaTa HAa CE30HHATA 3a€TOCT B XOTEIHEPCTBOTO
U MOCJIEIMLIUTE OT ce30HHaTa 3aeTocT. [loueprana e possita Ha CTpaTETUUTE 3a

I'bBKaBa 3aCTOCT KaTO e(i)eKTI/IBeH HHCTPYMCHT 3a CTa6I/IJ'II/ISI/IpaHe Ha CC30HHO



HAeTUTE Ha Ma3apa Ha TpyAa. [IpuHoc Ha aBTOPBT € pa3pabOTBaHETO HA MOAEI 32
HaMQJISIBAaHE Ha HETaTUBHOTO BIIMSHUE HA CE30HHOCTTA BBPXY 3a€TOCTTA B
XOTENUEPCKUsl OU3HEC;

e AHanu3upaT ce OCHOBHHUTE BBIIPOCH, Kacaellyd n300pa Ha KOHLEIIHH,
MOAXOJW, MOJEIW M HM3MEpPUTENM 33 aHAJW3 M OLICHKA Ha MapKETHMHIOBATa
JNEHHOCT Ha OpraHU3alMsiTa B IIPOIECa HA B3€MAHE HA CTPATErH4eCKU MapKETUHT
penieHus. AKIEHTUpPA ¢€ BbPXY ITOBHILIABAHE HA KOPIIOPATUBHUSA UMUK BBPXY
KOHKYPEHTOCTIOCOOHOCTTa Ha MpeAnpusaTHsATa B cdepara Ha HHTEPHOPHHS
IU3ailH M HEoOXOAMMOCTTAa OT I[IO3HAHUS 110 JUTHTAJEH MAapKETUHI B
IIpeANpueMadyecKkara JeWHOCT. H3sdcHeHa € ChIIHOCTTa Ha CTPAaTErM4ecKU
MapKETUHIOBU PEIIEHUsA, NMPEACTABEHU ca (PaKkTopuTe, BIUSEUIM BBPXY TO3M
npouec. OOeKT Ha aHanu3 B NyOJIMKAUMUTE ca MAapPKETUHI IUIAHUPAHETO;
3HAYEHUETO Ha KOPIOPATHBHUS UMHIK 3a (PUPMEHOTO pa3BUTHE; OpaHABT H
KOMYHHKAIIMOHHATa (pUpPMEHa IMOJINTUKA, crienu(puKaTa Ha KOMyHUKallMOHHATa
JNEHHOCT Ha MpeAnpueMadeckusi OM3HEC OT CEKTOpa Ha ThProOBUSATA.

6. IlpaBu BrewatneHue yuactueto Ha 1-p /1. SlueBa ¢ HayuHu myOIuKanuu
B CHEIMAIM3UPAHU U3CIIEBAHUS, OTIIMYABAIIH CE C aKTYaJIHOCT, MPOOJIEMHOCT U
AHATMTUYHO-KPUTUYHH MO3ULIMU HA aBTOPA, KATO OOEKT Ha aHaJIU3 ca BBIIPOCH,
CBBP3aHU CBC: CTPATETMYECKUS MAPKETUHI M B3EMAaHETO Ha YIIPABICHCKHU
peleHns; KOPIOPaTUBHUAT MMU/DK IIPU HAEMaHE Ha XOpa B HEPABHOCTOMHO
ITOJIO’KEHHE KATO €JIEMEHT Ha COLMAJIHATA MTOJUTUKA; JUTUTATHUAT MAPKETUHT B
npennpueMayeckara jaerHoct. CrnenuaaHO BHUMaHHE ce oOpbllla Ha HOBUTE
BB3MOKHOCTH Ha OPTAaHU3ALMUTE KbM YBEJIMYABAHE HA CTOMHOCTTA HA YOBEIIKHUS
NOTEHIMaT U €(PEKTUBHOCTTA Ha HETOBOTO M3IOJI3BaHE. ABTOPBHT aKUEHTUPA
BBPXY TBBPACHHUETO, Y€ OCH3HABAHETO Ha HEOOXOAMMOCTTA OT JOI'BJIBAHE WU
NoJlydaBaHE HAa HOBM 3HaHUS B OOJACTTa HA JWTUMTAIHUS MApPKETHHI €
JI0Ka3aTeJICTBO 3a pa3dMpaHETO Yy MIAIUTE XOpa, Y€ Ch3JIaBaHETO U

YIPABICHUETO Ha YCHEIIEH OHJIAlH OW3HEC, € CBBP3aHO C €(PEKTUBHOTO



yIpaBJICHUE HA KOMYHUKALIMUTE MOCPEACTBOM IPUI0OMBAHETO U MPUIIATAaHETO
HAa 1511 KOMIUIEKC OT 3HAHUS U YMEHHS.

7. CHHTe3NpaHA OLICHKA HA OCHOBHHMTE HAYYHHU U HAYYHO-TIPHJIOKHHU
NPUHOCH HA KAHIMIATKATA

[Tpuemam ¢opmynupaHUTe OCHOBHU MPUHOCH B MPEICTABEHUTE TPYIOBE,
KOHUTO Ca 3aciIyra Ha aBTOpa, B TPUTE HAIIPABJICHMUS:

e (CucremarusupaHd ca IPUHOCHUTE MOMEHTM B o0Oiacrra Ha
CTpaTeTUYECKUsl MapKeTUHT U ynpasiernue (5);

e JlombnHeHa € JuUTEepaTypaTa C IpUHOCH B oOjacTra Ha cend
MapKETHHTa, JITYHOCTHHSI U KOPIIOPATHBHUS UMUK (4);

e OTKpOEHM ca MPUHOCHUTE B 00JJACTTAa HA KOMYHUKAIIMOHHATA JIEUHOCT,
KaTo ca UACHTUPUIIMPAHU OCHOBHUTE MPOOJIEMH U Ca MPEJIOKEHU MPENOPBKU
3a nojgoOpsiBaHeTo . JlokasaHa € Bpb3KaTa Ha KOMyHHKanusta ¢ OpaHaa M
JTUTATATHHAS. MapKeTUHT (2).

JloIrbJIHEHA € Hay4YHAaTa JIMTepaTypa U MpaKkTUKa ¢ U3cieABaHus B 00J1acTTa
Ha.

e TeopeTHyHUTE U NPAKTUKO-TIPUIOKHU ACIIEKTU HA CTPATErMUECKUS
MapKETHHT, KOPIOPATUBHUS UMUK, KOMYHUKAIIMUTE U AUTUTAIHUS MAapKETHHT.
[IocTaBeHn ca akLIEHTH pOJsATa HA KOPIOPATUBHUA HMHUK KAaTO BaXKEH
CTpAaTErMYeCKd MapKETUHIOB UHCTPYMEHT.

e PazpaGoTeHu ca TEOPETHUYHU U MPAKTUUYECKH BBIPOCU 33 OCHOBHUTE
HaITpaBJICHUs Ha KOHLIETIMATA, KIIFOYOBO MSCTO B KOATO 3a€Ma U3TPak1aHETO HA
JUYHOCTEH UMUIK. B KOHTEKcTa Ha ceip MapKkeTHHra € IMpeasioKeH aBTOPOB
aJITCOPUTHM Ha Ipolieca Ha GOpMHUpaHE Ha CTPATErus 32 KOHKYPEHTOCIIOCOOHOCT
Ha CITYKUTEJHTE.

8. OCHOBHHU KPUTHYHM 0€JIe;KKH U MPENOPbKH KbM KaHIMAaTa

Jlo6pOoTO TMO3HAaBaHE Ha CTPATETHYECKHS MApKETHHI W KOHIEMIMH I10
OTHOUIEHWE Ha IUIAHUPAHETO W  YOPaBJICHHETO; celi) MapKeTUHTa;

KOpIIOpaTUBHUA UMUK W pPOJsIiTAa MYy 3a PpPasBUTHUC HaA OpraHu3alusTa,



KOMYHHMKAIMMTE U Bpb3KaTa UM C (pUpMEHaTa OJIMTUKA U OpaHja € 1o0pa 0OCHOBa
3a HaATpaKJlaHEe Ha W3CJIe/IBaHMsATa B Ta3u mnocoka. lIpenoppuBam Ha a-p /.
SlHeBa B OpAeIIMTE CH MyOJUKALMU Ja U3CIeBa JINYHOCTHUS apTyMEHTAllMOHEH
NOTCHIIMAJ Ha MEHUDKBPUTE IPH B3EMAaHE HA YIPABICHCKA MAapKETHHIOBU
pemienusi. Tazu nmpoOiemMaThka 3By4H aKTyaJTHO M MOKE J1a HACOUU U TMOJICKaKe
HSIKOM OCHOBHU IIPUHIIMIIYN 33 aHAJIM3 HA JTHEIIHATa CUTYyalus Ha CbCTOSIHUETO U
Pa3BUTHETO HA MAPKETUHTa U MEHUI)KMBHTA.

9. 3axiouenune

VYyeOHaTa U HaAyyHO H3clie[joBaTelCcKaTa padoTa Ha 1. ac. A-p JAuisaHa
SlHeBa OTroBapsAT Ha W3UCKBAHUATA HA 3aKOHA 3a PA3BUTHETO HA aKaJEMUYHHUS
cberaB B PenyOnuka buirapus, Ha [IpaBuiHiKa 3a HETOBOTO MPHIIOKEHUE, KAKTO
u Ha [IpaBuiHMKa 32 NPOBEKIAHETO HA KOHKYPCH 3a MPHUI0OMBAHE HA HAYYHU
CTCIICHM M 3a 3acMaHe Ha akajgeMuuyHu maiabxkHoctu B HO3Y | H. Puicku®,
braroesrpan. ToBa Mu 1aBa OCHOBAHHE 32 IOJIOKMTEIHO 3aK/JII0YCHUE H 12
NOAKpens KaHauaarypara 3a u3dopa Ha ri. ac. A-p Auiasana fueBa 3a
3aeMaHeTO HA AKAJAEeMHMYHATA AJIbKHOCT ,,J0HeHT* 1o HayyHo HanpaBJieHue

3.8. Uxonomuka (Mapkerunr (CTparern4yecku MAapKeTHHI M YIIPABJICHHUE).

Codus, 15.09.2021 r.
YuleH HA KYPHUTO: ...oovveeennnennn...

(mpod. 1-p Jlanka bopucosa)



SOUTH-WEST UNIVERSITY "NEOFIT RILSKI" = BLAGOEVGRAD

FACULTY OF ECONOMICS — “MANAGEMENT AND MARKETING” DEPARTMENT

STATEMENT

by Prof. Dr. Lalka Gerasimova Borisova
International Business School — Botevgrad

Scientific specialty: "Economics and management (by industry)"

Subject:  Competition for the academic position "Associate Professor”,

professional field 3.8. Economics (Marketing (Strategic

marketing and management) in accordance with Art. 4 (2) of
LDASRB, announced by SWU "Neofit Rilski" in State
Gazette 57/09.07.2021 r.

10. Information about the competition

The competition was announced for the needs of “Management and
Marketing” Department of South-West University "Neofit Rilski" (SWU) —
Blagoevgrad, according to Resolution of the Faculty Council, Record Ne
21/20.07.2021. I am a member of the scientific jury of the competition, according
to Order Ne 1637/22.07.2021 of the Rector of SWU "Neofit Rilski", Blagoevgrad.

11. Summary data about the candidate in the competition

The only candidate in the announced competition for the academic position
"Associate Professor" in a professional field 3.8. Economics, “Management and
Marketing” Department is Chief Assist. Prof. Dr. Dilyana Emcheva Yaneva -
a part-time lecturer at SWU since the beginning of 2007 and since December of
the same year she has been working on a basic employment contract. The
presented documentation and especially the scientific works of the candidate, her
development as a researcher and lecturer, allow me to formulate a positive

characteristic and opinion on her application. This is supported and justified by



the statements and considerations set out in the following lines. The development
of the creative biography of the candidate eloguently shows the concentration of
research in a well-structured direction in the field of economics, management and
marketing, entrepreneurship, digital marketing, strategic marketing decisions and
management in corporate development. She examines the corporate image from
a different angle and its impact on the company's activities, brand and
communication policy of the company. In summary, the publishing activity is in

the field of the announced competition.

12. Fulfillment of the requirements for holding the academic

position

The acquaintance with the scientific production of the candidate, which is
presented at the competition, impresses with the achieved purposefulness,
analyticalness and criticality of the treated issues, primarily related to the above
issues. The general evaluation of the publications and the activity of Dr. D.
Yaneva exceeds the required minimum score of points. In the competition for the

academic position "Associate Professor" Dr. D. Yaneva presented the following

publications:
Ne Type of publication Number | Volume in
pages
1. | Monographs 3 589
2. | Books 1 116
4. | Scientific publications in journals that
are referenced and indexed in 4 34
scientific databases
5. | Scientific _ publications in  non- 12 38
referenced journals
Total: 20 827

4. Assessment of teaching activity of the candidate
As a university lecturer, Dr. D. Yaneva also shows very good development:

9



o Orientation to current and significant thematic areas of teaching;

o The results from the development of the teaching activity of Dr. D.
Yaneva prove in practice the need and effectiveness of close connection and
dependence between research and teaching activity which is increasingly
important for the individual contribution in education today;

o Specializations in various universities abroad and trainings at the
Ministry of Education and Science and SWU on various projects;

o Member of various professional organizations in the country and
abroad, member of editorial boards of foreign and Bulgarian scientific journals.

In SWU "Neofit Rilski" Dr. D. Yaneva teaches disciplines related to the
issues of the announced competition for the academic position "Associate
Professor:

1. Strategic marketing;

. Marketing management;
. Self marketing;
. Self concept in HRM;

2
3
4
5. Techniques for sales and negotiation;
6. Brand management;
7. Fundamentals of management Il;
8. Management of small business in the public sphere.

From the above listed disciplines, it is clear that she has many years of
teaching experience in the problems of strategic marketing, management
processes, human resources, sales techniques and contracting. Participates in

many projects.

My general assessment of the teaching activity of Dr. D. Yaneva is that

she meets the criteria of SWU for the academic position "Associate Professor”.
5. Brief description of the presented scientific publications:

e The presented publications do not duplicate each other. Special

10



attention in the monographic work, in three chapters, is paid to the questions about
the need for transition from traditional to strategic thinking in the management of
the company's marketing activity. Conclusions and recommendations are made
regarding the key role of strategic marketing decisions for the successful
management of the enterprise marketing activity, its competitiveness, growth and
development. Emphasis is placed on the need to challenge traditional thinking in
order to reorient and reformulate company strategies towards the search for

reliable solutions for strategic marketing management;

e For the students’ convenience, D. Yaneva develops a book "Strategic
Marketing". The book examines the theoretical and methodological aspects of
strategic marketing. Its essence is clarified. The author refracts it through the
prism of three main directions of marketing activities - analytical, operational and
control activities. For more permanent assimilation of the acquired knowledge by
the students, a self-examination test has been developed for each chapter of the
book.

e The author discusses the topic of "self-marketing" the concept of
successful entrepreneurial careers of young people and their realization in the
labor market. The author proposes an algorithm for the process of forming a
strategy for employee competitiveness;

e The interrelation of seasonal employment in the hotel industry and the
consequences of seasonal employment are studied. The role of flexible
employment strategies as an effective tool for stabilizing seasonally employed in
the labor market is emphasized. The author's contribution is the development of a
model for reducing the negative impact of seasonality on employment in the hotel

business;

e The main issues concerning the choice of concepts, approaches, models
and measures for analysis and evaluation of the marketing activity of the

organization in the process of strategic marketing decision-making are analyzed.

11



Emphasis is placed on the corporate image improvement, the competitiveness of
enterprises in the field of interior design and the need for knowledge of digital
marketing in the entrepreneurial activity. The essence of strategic marketing
decisions is clarified. The factors influencing this process are presented. The
subject of analysis in the publications are marketing planning; importance of
corporate image for the company development; brand and communication policy,
specifics of the communication activity of the entrepreneurial business in the trade

sector.

6. The participation of Dr. D. Yaneva with scientific publications in
specialized research, characterized by topicality, problematic and analytical-
critical positions of the author, makes a good impression. The object of analysis
are: strategic marketing management decision-making; corporate image and
employment of disabled people as an element of social policy; digital marketing
in the entrepreneurship. Special attention is paid to the new capabilities of
organizations to increase the value of human potential and the efficiency of its
use. The author emphasizes that the awareness of the need to supplement or
acquire new knowledge in the field of digital marketing proves that young people
understand that the creation and management of a successful online business is
related to the effective management of communications through the acquisition

and implementation of complex of knowledge and skills.

7. Synthesized assessment of the main scientific and scientific-applied

contributions of the candidate

| accept the main contributions formulated on the basis of the presented
publications and created by the author in three directions:
e The contribution moments in the field of strategic marketing and

management are systematized (5);

12



e Literature has been supplemented with contributions in the field of self-
marketing, personal and corporate image (4);

e The contributions in the field of communication activity are
highlighted, the main problems are identified and recommendations for its
improvement are offered. The connection of the communication with the brand
and the digital marketing is proved (2).

The scientific literature and practice have been supplemented with research
in the field of:

e Theoretical and practical-applied aspects of strategic marketing,
corporate image, communications and digital marketing. The role of corporate

image as an important strategic marketing tool is emphasized.

e Theoretical and practical issues have been developed for the main
directions of the concept, a key place in which is the building of personal image.
In the context of self-marketing, an author's algorithm of the process of forming

an employee competitiveness strategy is proposed.
8. Main critical remarks and recommendations to the candidate

Good knowledge of strategic marketing; planning and management
concepts; self-marketing; corporate image and its role for the company
development; communications and their relationship with the company policy and
brand is a good basis for upgrading research in this direction. My
recommendations to Dr. D. Yaneva are related to the study of managers personal
argumentative potential in the management marketing decision-making process
in her future publications. This issue is relevant and can guide and suggest some
basic principles for analyzing the current situation, state and development of

marketing and management.
9. Conclusion

The teaching and research work of Chief Assist. Prof. Dr. Dilyana

13



Emcheva Yaneva meet the requirements of the Law for the development of the
academic staff in the Republic of Bulgaria, the Regulations on the
implementation of LDASRB and Regulations for conducting competitions for
acquiring scientific degrees and holding academic positions in SWU "Neofit
Rilski", Blagoevgrad. This gives me reason for a positive conclusion and
support of the candidacy for the selection of Chief Assist. Prof. Dr. Dilyana
Emcheva Yaneva for the academic position "Associate Professor",
professional field 3.8. Economics (Marketing (Strategic Marketing and

Management).

Sofia, 09/15/2021 Member of the jury: .....................
(Prof. Dr. Lalka Borisova)
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