YHVBEPCUTET 3A HALIVIOHAJIHO V1 CBETOBHO CTOITAHCTBO
CODIIA

CTAHOBHIIE

ot no11. 1-p Enenura Kupunosa Benukosa,
dakynret "MkoHoMuka Ha UHppacTpyKTypara", kareapa ,,JiIkoHomuka Ha
typuszma‘, YHCC, Codus,

YJIEH Ha Hay4YHO YpHU B KOHKYPC 32 3a€MaHe Ha aKkaJeMUuYHaTa JJIbKHOCT
»JloueHt* o ITH 3.8 Mkxonomuka (Mapketunr (CTparerndyecku MapKeTUHT U
yrnpasienue)), 00sisen ot KO3V , Heodut Puncku®, biaroesrpan
B /IB. 6p. 57 01 09.07.2021 r., ceriacuo 3anosen Ha PekTopa Ha
KO3V ,,Heodput Puncku‘ Ne1637/22.07.2021 r.

OmHocHo: HayuHama, HAYYHO-NPUTIOACHAMA u npoghecuonanno-
akademuyHama OetiHocm u nPoOyKYus, Npeocmasena Om Y4acmHuKa 8 KOHKypca

. O0o0meHH NaHHU 32 HAYYHATA NPOAYKIHUS M JelHOCTTa Ha
KaHIUIATa

EnuHCcTBEH KaHIUAT B 00SIBEHUS KOHKYPC 3a 3a€MaHe Ha akaJeMUYHATa
IuTbxkHOCT L, JlonieHT B mpodecuoHanHo HamnpasieHue 3.8. HMkoHomuka
(Mapketunr (CtpaTernuecku MapKeTUHT U yIpaBieHHE)) € II1. ac. A-p HunsHa
EmueBa flneBa, kosiTO € mpenojaaBaTesll OT KareApa ,,MEHUKMBHT H
MapkeTuHr* npu Cromancku Qaxynrer Ha FO3Y “H. Puncku* — bnaroesrpa.
OOmuar crax Ha kagpguaara B IO3Y “H. Puncku® e 13 roguuau u 7 Mecena
(2007-2021 r.).

IIpenogaBartejickata W Hay4YHO-U3CJEA0BaTeJICKATa JAEHHOCT HA
Junsna SlHeBa € IMOCBeTeHAa Ha MPOOJIEMUTE HA CTPATETHUYCCKHS MApKETHHT,
VOPaBJICHUETO Ha MapKEeTHHTra, ceid MapKeTuHra, OpaH] MEHUKMBHTA M
OM3HEeC MEHUKMBHTA. Bb3 OCHOBa Ha mpejcTaBeHaTa ClpaBKa ce KOHCTaTHpa,
Yye BOJICHUTE OT Hes JICKIMOHHM KYpCOBE W CEMHUHAPHHU 3aHSTHS HaITbJIHO
CHOTBETCTBAT HA HAYYHUTE W MHTEpEeCH U Ha mpoduiia Ha KoHKypca. [, ac. 1-p
Junsna SIHeBa mpoBeXkaa JICKIIMU Ha OBJITapCKU U UYKJIECTPAaHHU CTYJEHTHU OT
OKC ,bakamaep” u OKC ,Maructbp® no aucuuruiiHute ,,CTpaTeru4ecKu



MapkeTuHr", , Ympasienune Ha wMapkerunra®, ,Cend wmapkerunr®, “Cend
KOHIICTIIIUSATa B YIPABJICHUETO HA YOBEHIKUTE pecypcu™, , TexHuku 3a
poIakOu U oroBapsiHe™, ,,bpana MEHUIHKMBHT U AP .

[To Te3u mpobiieMu M3Hacs JIEKIMU U B yHHBepcuTeTa Wyzsza Szkola
Ekonomiczno-Humanistyczna, rp. buencko-bsiia, ITomma npe3 2019 r., koraro
OCBILECTBSIBA MpenoaaBaTeicka MOOMJIHOCT 1o nporpama Erasmus+. OcBeH
TOBa KaHAMJIaTKaTa B KOHKYpPCa OCBHILECTBSIBA MPAKTHYECKO PbKOBOJICTBO Ha
NPEIAUIVIOMEH CTaX, HAYYHO PBKOBOJACTBO M PpeleH3MPaHe KaKTO Ha
JTUTUIOMHHA pa0OTH, Taka W Ha HAyYHU Pa3paOOTKH Ha CTYJCHTH, y4acTBAIU B
paznuyHu HaydyHu Gopymu. JuisHa SHeBa € akageMu4eH HACTABHUK, KYPCOB
PBKOBOAMTE] U TIOTOP HA CTYJICHTH OT NpodecuoHaaHO HampaBieHue 3.8.
,,JIKOHOMHUKA*.

Kannunatkara B KOHKypca 4JieHyBa B NPO()eCMOHATHM M HAYYHHU
OPraHM3alMu B CTpaHaTa U 4yxOuHa. OCBEH TOBA € YJIeH Ha pelKoJIeruv u
PelleH3eHT Ha UyXIU U OBbJIrapcku HAy4HU U3/1aHusl.

3a yChBBPIICHCTBAHE Ha MPOQECHOHAHUSA CU OMUT W MOBUIIABaHE Ha
kBamukanuara cu JwisHa SlHeBa mpoBexaa peauiia crnenuajiu3auuid u
o0yuenusi B boirapus u uyxouna.

I'n. ac. a-p Junsna SlHeBa B3eMa aKTHBHO y4yacTHe B OOHOBSBAHETO U
pa3paboTBaHETO HA y4eOHM MPOrpaMu U IJjaHoBe. OCBEH TOBa yyacTBa U B
MIOArOTOBKAaTa Ha JIOKYMEHTaUMATa M MPOBEKIAHETO HA aKpEeIUTAUUOHHU
npouenypu keMm O3V | H. Punckn®.

[IpaBu BreyaTIIECHME AaKTHWBHATa NPOEKTHA JIEMHOCT HAa TIJ. ac. A-p
Hunsna  flmeBa B 5  MeXAyHApoaHW, 2  HaMOHAIHM U 14
BBTPEIIHOYHUBEPCUTETCKU MIPOEKTA.

Hayunara npoaykuusi, ¢ KOSTO KaHIUAAThT y4acTBa B KOHKypca, € 3
MoHorpaduu, | yuyeOHuk, 4 craruu, NyOJUKYBaHM B HAyYHU W3JAHMUS,
pedepupaHu ¥ WHIEKCUPAHW B CBETOBHOM3BECTHH 0a3u JMaHHU U 12 craTuw,
nyOnuKyBaHM B HepedepupaHu CHUCAaHUS C HAYYHO pPELECH3UpAHE WU B
penakTUpaHu KoJeKTHBHU ToMoBe. O0mo 20 mybmukanuu ¢ o6y o6eM ot 827
ctpanuuu. OT Tax 12 ca camocrositenHu, a 8 - B ¢chaBTOPCTBO. [losiokuTETHO
BIICUATJICHHE MPaBH, Y€ mpeodiiagaBaiia yact ot myonukanuure (15 6p.) ca Ha
AHTJIMACKHU €3HUK.

Bcuukn  mpencraBeHM 3a  pELEH3MpAHE HAydYHM TpPYIOBE ca B
J0CTaThyeH 00€eM 3a y4acThe B O0SIBEHMsI KOHKYPC U OTIOBApSAT TEMAaTHYHO Ha
HErOBOTO HAIpaBJICHUE.

CropaBkara Ha HMTHPAHMSATA, NIPEICTAaBEHA OT IJ1. ac. aA-p JunsHa Sxesa,
MOKa3Ba, 4e OOIMMAT Opoil HA IIUTUPAHUATA HA HayyHaTta i npoaykius e 39. Ot
Tax 13 ca B HayyHu wu3AaHus, pedepupaHn U UHICKCUpPAHU B
CBETOBHOM3BECTHUTE 0a3u JaHHM ,,Scopus“ u ,,Web of Science*.



II. OueHka HA HAYYHUTE U HA MPAKTUYECKHUTE Pe3yJITATH U MPUHOCH
HA NMpeJACTABEHATA 32 yYacTHe B KOHKYPCa TBOpYecKa MPOXYKIMsI

Hayunara npoaykiuus Ha KaHAWJATa ChIbp’Ka OPUTMHAIHM HAy4YHO-
TEOPETUYHU U MPAKTUKO-TIPUIIOKHU TPUHOCHU, KOUTO HAIMBIHO ChOTBETCTBAT
Ha mpodmia Ha oO0sBeHHs KOHKypc. Cuuram, ye Te€ Morar Aa ObaaT
CTPYKTYPUPAHU B TPU OCHOBHH HAIpaBIICHHUS.

IIbpBOoTO HanmpaBjieHHMe Kacae [pPUHOCUTE B  0OjJacTTa Ha
CTPAaTErM4eCcKusi MApKETUHI W YIPABICHHUETO. YCTAaHOBEHM C€a OCHOBHHUTE
TEOPETUYHH W METOAMYECKM AaclHeKTH M MpoOJeMH Ha CTPaTErHYecKOTO
MapKeTHUHIOBO  yNpaBlIeHHE. AprymMeHTUpaHa € HEeoO0XOJuMOCTTa  OT
MPWIOKEHUETO HA HHCTPYMEHTapuyMa My BbB (PHUPMEHOTO YIpaBJICHUE.
N3cenBana e U € JOKa3aHa posisiTa Ha MapKETUHIOBATA CTPATETHsI KaTO KIHOYOB
€JIEMEHT Ha CTPAaTETMYECKOTO MAapKETHHIOBO YIIpaBlIeHHE. Bb3 OCHOBa Ha
MIPEUI0KEHATa aBTOPOBA CUCTEMATH3AMsl HA OCHOBHUTE TUIIOBE MAPKETHUHIOBH
CTpaTeruy, ca OIpeeieH! TEXHUTE ClIeHU(PUKN U IPUIIOKEHUE B MPAKTHUKATA.

CreuuanHO BHHUMaHUE 3acly’kKaBaT W3CIEABaHUATA U MyOJMKALUUTE,
CBBp3aHU C IIpolieca Ha B3E€MaHE Ha CTPATEIrMYECKH MAPKETUHIOBU PELICHUS.
BceobxBaTHO M 3a1BbJI00UEHO Ca MPEACTABEHH XapaKTEpPUCTUKUTE Ha Ipolieca,
KaTo 3a LieJTa aBTOPBT pa3padboTBa ,,IMpaMujia Ha MApKETUHTOBUTE PEILICHUs .
[IpoydeHu ca METOAMYECKUTE BBIIPOCH, Kacaely MNoJoOpsIBAHETO Ha Ipolieca,
KaTo Ca MPENIOKEHN MPWIOKUMH KOHILIENINN, MOJEIIH, METOAN U U3MEPUTEIH.
Ha 06azata Ha 3aqBJI00YEH aHAIM3 U OLICHKA Ha POJISITA HA CTPATErMYECKUTE
pelieHusl B MapKEeTUHIoBaTa IEMHOCT Ha MPEANPUSITHETO, Ca UACHTUPUIUPAHU
OCHOBHUTE NMPOOJIEMH U €a MPEUI0KEHH HACOKH 3a IOJ0OPSIBAHETO Ha MpolLieca.

JloOpo BmeuatiieHWe TpaBAT pa3pabOTEHHUTE OT aBTOpa AJITOPUTMHU Ha
MIPOIIECUTE HA CTPATETHIYCCKO MAPKETHUHTOBO IUIAHMpPAHEe, aHAMN3 Ha GUPMEHUS
MOTEHITMAN, CETMEHTHUPAHE Ha Ta3apa, KOHTPOJ Ha MapKETHHTOBaTa JEHHOCT,
pa3paboTBaHe Ha MAapKETHMHIOBAa CTpATETWsi, B3€MaHE Ha CTPATErHYECKU
MapKETUHTOBUTE PEIICHUS.

Broporo HanmpaBjieHMe € CBBP3aHO C NMPUHOCUTE B 00OJacTTa Ha Cend
MapKeTUHTa, JMYHOCTHUS U KOpPIOpaTuBHUSA UMHIK. Wnentudunmpanu ca
cnenupukuTe Ha cend MapKEeTHHTa KaTO KOHIIEMIHS, KOSTO OJaromnpusTCTBa
M3TPAKIAHETO Ha TIOJIOKHUTEIHU YCJIOBHS 3a MpodeCHOHANHA peaau3alus |
KapuepHO pa3BUTHE HA JMYHOCTTAa. B Ta3u Bpb3Ka aBTOPHT pa3paboTBa
aNTOPUTHM Ha Tpolieca Ha (OpMUpaHe Ha CTPATETUs 32 KOHKYPEHTOCTIOCOOHOCT
Ha CITY>KUATEJS.

Nnentuduuupanu ca 0coOOCHOCTUTE HA UMHIKA, KOUTO ce pasriiexjaa OT
eHa CTpaHa KaTo NPEANoCcTaBKa 3a JIMYHOCTHO pa3BUTHE, a OT JApyra - 3a
e(EeKTUBHO CTpaTErMuecKoTo (UPMEHO YyrpapieHue. CrenuasHo BHUMAaHHE
3aciy’kaBaT M3Cle[BaHUATa B cdepara Ha JUYHOCTHUS U KOPIOPATUBHUS
uvuk.  IlpaBar  Bmeuarnmenme — goOpe  OOOCHOBAaHHWTE  HM3BOAUM W



CUCTEMAaTU3UPAHUTE MPENOPHKU 3a H3TPAKIAHETO W YIpPaBIECHUETO UM. Bb3
OCHOBA Ha aHAJM3U U MPOYYBAHMS € YCTAHOBEHO BIUSHUETO HAa KOPIOPATHUBHHUS
UMUK BBPXY KOHKYPEHTOCHOCOOHOCTTa Ha OpraHu3anusita U (HUPMEHOTO
pazBuTHe. Bucoka oneHka 3aciaykaBaT M HACHTUPUIIMPAHUTE METOIU 3a
U3CIIe/IBaHE HA 3aBUCUMOCTTa MEXIY JABETE SIBJICHUS U MPEIJIOKEHUTE OT
aBTOpA U3MEPUTEIIH.

KbMm TperoTro HampaBienume JlwisHa SHeBa OTHacs NPUHOCUTE B
o0JlacTTa Ha KOMYHHMKAaIlMOHHAaTa JEWHOCT Ha mnpennpusituero. IIpoyuenu ca
XapaKTepUCTUKUTE Ha (pUpPMEHATa KOMYHHMKAIIMOHHA JEHHOCT KaTo TOYHO ca
UISHTU(UIIPAHU KITIOYOBUTE WHCTPYMEHTH 3a HEWHATa OIICHKA M BPB3Ka ChC
CTpPaTErM4ecKOTO MApKETUHIOBO yrpasieHue. [IpenuMcTBO € paskpurara
B3aMMHaTa OOBBP3AHOCT MEXIYy KOMYHUKalUsITa, OpaHga U JAUTUTATHUS
MapkeTuHT. M3BeaeHu ca OCHOBHU TPOOJEMH U ca MPEJIOKEHU KOHKPETHU
HAaCOKM W TMpPENoOpbKH 3a MOJ00psiBaHETO Ha (GUpMEHaTa KOMYHHUKAIMOHHA
JICHOCT.

B 3akmrouenue TpH6Ba da CC Imoaucprac, 4€ IIOCOYCHUTC IIPHMHOCHU Ca
JIMYHO ACJIO HAa aBTOPa M KOPCKTHO OTpas3AaABaT Hal-3HAYMMUTE pe3yiITaTu OT
Hay4dHaTa IIPOAYKIHA Ha KaHINAAdTa B KOHKYpPCa.

1l. Kputuunu 0ejie:KKM U NPpenopbKH

KbM kaHauaaTa B KOHKypca HIMaM KpUTUYHM Oelie’kku. Bb3 ocHOBa Ha
3HAYMMAaTa HAayYHOM3CJIEIOBATEIICKA W TMPUJIOKHA JEMHOCT, AEMOHCTPUPAHUTE
MpoQeCUOHAIHM KavyecTBa U HAy4YHU MHTEpecH Ha TJ. ac. A-p unsna flneBa,
MPENOPbKaTa MU € KbM MPOABIKABAHE HA CHIIECTBYBALIMTE HAYYHH THPCEHUS
B c(epaTa Ha CTpaTErM4YeCKUsi MAPKETUHI, KAaKTO M TBPCEHETO Ha HOBH
BB3MOKHOCTH 3a TOMYJISIPU3UpPAHE HA PE3YyJNTAaTUTE OT NPOBEACHUTE OT Hesd
M3CIIEIBAHUA.

IV. 3akjaoueHue

Hayunara npoaykuus Ha ri. ac. a-p dwisiHa SlHeBa HanmbJIHO MOKpHBA B
KOJIMYECTBEHO M KAYE€CTBEHO OTHOLICHHE M3UCKBAHMATA HA 3aKOHA 32 Pa3BUTHE
Ha akajeMudHusi cbctaB B PenmyOnuka bwarapusi (3PACPBE), [lpaBunnuka 3a
HETOBOTO IIpujlaraHe M BbTpemHnTte npaBwia 3a 3aeMaHe Ha aKaJEeMUYHU
JUTBKHOCTH B ,,JOro3amnaneH yuusepcurer ,,Heodur Punicku‘ - binaroesrpan”.

CunraMm, 4ue 1. ac. A-p unsHa SlHeBa € yBakaBaH mpernojaBaTesl U
VIBBPJIEH Yy4YeH B MpodecuoHaTHOTO HampasieHue 3.8. HMkoHoMuka,
pUTEeXaBall HEOOXOJAUMUS TMPENOJABATeICKU U HAy4YHO-U3CJIEAOBATEICKU
OTUT M KauecTBa 3a MPUI00MBAHETO HA aKaJeMUYHATA JITHKHOCT ,,J[01IeHT".



Bb3 ocHOBa Ha BCHYKO TOPEU3NIOKEHO HCKaM YOEIeHO u3pa3siBaM
MOJKpenaTa CH, peajaraiky ri. ac. A-p JunsHa SAueBa ga 0bae u3dpana Ha
aKaJeMHYHATA JJIbKHOCT ,JoueHT B IO3Y “H. Puiacku® — baaroeBrpajn,
no mnpodecuonasno Hanpasjgenue 3.8. Hkonommka (MapkeTHHI
(CTtparernyecku MApKETHHT H yIIPABJIECHHE)).

14.09 2021 1. UJieH Ha )KypUTO:

(mom. n-p Enmenura Benukosa)



STATEMENT

by Assoc. Prof. Dr. Elenita Kirilova Velikova,
Faculty of " Economics of Infrastructure”,
Department of “Economics of Tourism”, UNWE, Sofia,
member of a scientific jury in a competition for the academic position

"Associate Professor™ in professional field 3.8. Economics (Marketing (Strategic
marketing and management)), announced by SWU “Neofit Rilski”, Blagoevgrad
in State Gazette, issue 57/09.07.2021 according to Order Ne 1637/22.07.2021
of the Rector of SWU “Neofit Rilski”

Subject: the scientific, scientific-applied and professional-academic
activity and production, presented by the participant in the competition

I. Summarized data on the scientific production and the activity of
the candidate

The only candidate in the announced competition for the academic
position "Associate Professor” in professional field 3.8. Economics (Marketing
(Strategic marketing and management)) is Chief Assistant Professor Dr. Dilyana
Emcheva Yaneva, who is a lecturer at “Management and marketing”
Department, Faculty of Economics, SWU "N. Rilski - Blagoevgrad. The work
experience of the candidate at SWU “N. Rilski” is 13 years and 7 months (2007-
2021).

The teaching and research activities of Dilyana Yaneva are dedicated
to the problems of strategic marketing, marketing management, self-marketing,
brand management and business management. Based on the presented reference,
it is established that the conducted lecture courses and seminars fully correspond
to her scientific interests and the profile of the competition. Chief Assist. Prof.
Dr. Dilyana Yaneva conducts lecture courses of Bulgarian and foreign students
in bachelor's and master's programs in "Strategic marketing"”, "Marketing
management”, "Self marketing", "Self concept in HRM", "Sales techniques and
negotiation”, “Brand management” and other disciplines.

She also lectured on these issues at the Wyzsza Szkola Ekonomiczno-
Humanistyczna University, Bielsko-Biata, Poland in 2019, when she carried out
teaching mobility under the Erasmus + program. In addition, the candidate in



the competition provides practical guidance for undergraduate internships,
scientific guidance and review of both diploma theses and research papers of
students participating in various scientific forums. Dilyana Yaneva is also an
academic mentor, course supervisor and tutor of students in the professional
field 3.8. Economics.

The candidate in the competition is a member of professional and
scientific organizations in the country and abroad. In addition, she is a member
of editorial boards and a reviewer of foreign and Bulgarian scientific
publications.

In order to improve her professional experience and increase her
qualification, Dilyana Yaneva conducts a number of specializations and
trainings in Bulgaria and abroad.

Chief Assist. Prof. Dr. Dilyana Yaneva takes an active part in updating
and developing curricula and plans. In addition, she participates in the
preparation of documentation and implementation of accreditation procedures at
SWU "N. Rilski”.

It is noteworthy the active project activity of Chief Assist. Prof. Dr.
Dilyana Yaneva in 5 international, 2 national and 14 university projects.

The scientific production for the candidate's participation in the
competition is 3 monographs, 1 book, 4 articles, published in journals that are
referenced and indexed in scientific databases and 12 articles, published in
non-referenced journals with scientific review or published in edited collective
volumes. A total of 20 publications with a total volume of 827 pages. 12 of them
are independent and 8 - in co-authorship. The majority of the publications (15)
are in English, which makes a positive impression.

All scientific papers submitted for review, are in sufficient volume to
participate in the announced competition and thematically correspond to its
direction.

The reference of the citations, presented by Chief Assist. Prof. Dr.
Dilyana Yaneva, shows that the total number of citations of her scientific
production is 39. 13 of them are in scientific journals, referenced and indexed in
the scientific databases ""Scopus'* and ""Web of Science"".



Il. Evaluation of the scientific and practical results and
contributions of the creative production presented for participation in the
competition

The scientific production of the candidate contains original scientific-
theoretical and practical-applied contributions, which fully correspond to the
profile of the announced competition. | believe that they can be structured in
three main directions.

The first direction concerns the contributions in the field of strategic
marketing and management. The main theoretical and methodological aspects
and problems of strategic marketing management are identified. The necessity
of the application of its tools in the company management is argued. The role of
the marketing strategy as a key element of the strategic marketing management
has been studied and proven. An author's systematization of the main types of
marketing strategies is proposed and their specifics and application in practice
are determined.

Special attention should be paid to the research and publications related to
the process of strategic marketing decision-making. The characteristics of the
process are comprehensively and thoroughly presented and for this purpose the
author develops a "Pyramid of marketing decisions"”. The methodological issues
concerning the improvement of the process have been studied and applicable
concepts, models, methods and measures have been proposed. Based on a
thorough analysis and evaluation of the strategic decisions role in the marketing
activities of the enterprise, the main problems are identified and guidelines for
improving the process are proposed.

A good impression make the developed by the author algorithms of the
processes of strategic marketing planning, analysis of the company potential,
market segmentation, control of the marketing activity, development of the
marketing strategy, strategic marketing decision-making.

The second direction is related to the contributions in the field of self-
marketing, personal and corporate image. The specifics of self-marketing have
been identified as a concept that favors the creation of positive conditions for
professional realization and career development. In this regard, the author
develops an algorithm for the process of forming a strategy for employee
competitiveness.

The peculiarities of the image have been identified. They are considered
on one hand as a prerequisite for personal development and on the other - for



effective strategic corporate governance. Especially noteworthy studies in the
field of personal and corporate image. The well-substantiated conclusions and
systematized recommendations for their construction and management are
Impressive. Based on analyzes and research, the influence of the corporate image
on the competitiveness of the organization and the company development has
been established. The identified methods for studying the relationship between
the two phenomena and the measures proposed by the author also deserve high
evaluation.

Dilyana Yaneva refers the contributions in the field of communication
activity of the enterprise to the third direction. The characteristics of the
company's communication activity have been studied and the key tools for its
evaluation and connection with the strategic marketing management have been
precisely identified. The advantage is the revealed intercdependness between the
communication, brand and digital marketing. The main problems are presented
and specific guidelines and recommendations for the improvement of the
company communication activity are offered.

In conclusion, it should be emphasized that these contributions are
personal work of the author and correctly reflect the most significant results of
the scientific production of the candidate in the competition.

I11. Critical notes and recommendations

| have no critical remarks to the candidate in the competition. Based on
the significant research and applied activity, the demonstrated professional
qualities and scientific interests of Chief Assist. Prof. Dr. Dilyana Yaneva, my
recommendation is to continue the existing scientific research in the field of
strategic marketing, as well as the search for new opportunities to promote the
results of her research.

IVV. Conclusion

The scientific production of Chief Assist. Prof. Dr. Dilyana Yaneva fully
covers in gquantitative and qualitative terms the requirements of the Law for the
development of the academic staff in the Republic of Bulgaria, the Regulations
for application of the Law for the development of the academic staff in the
Republic of Bulgaria and the Internal rules for development of the academic
staff in SWU "Neofit Rilski".



| believe that Chief Assist. Prof. Dr. Dilyana Yaneva is a respected
lecturer and established scientist in the professional field 3.8. Economics, who
has the necessary teaching and research experience and qualities for the
acquisition of the academic position of "Associate Professor".

Based on all the above, | would like to confidently express my support,
proposing Chief Assist. Prof. Dr. Dilyana Yaneva to receive the academic
position "Associate Professor' in the professional field 3.8. Economics
(Marketing (Strategic marketing and management)) at SWU “Neofit
Rilski” — Blagoevgrad.

14.09 2021 Member of the scientific jury:
(Assoc. Prof. Dr. Elenita Velikova)



